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TPrOBUHA HA MAJ10
RETAIL TRADE

Mojaun pgatm y OBOM caonwTeny A06MjeHn Cy Ha OCHOBY
+MjeceuHor n3BjewwTaja TprosuHe Ha mano" (TPr-1).

JeanHuue nocmatparba cy npedy3eha uumja je npeTexHa
AjenaTHOCT TproBMHa Ha Mano, kao M npegyseha unja npeTexHa
[jenaTHOCT Huje TproBMHa Ha Mano ann y CBOM cacTaBy MWMajy
TProBUHCKE MOCNOBHE jeanHuLEe Koje obaBrbajy TProBuHy Ha Maso.

OBUM UCTpaXMBareM HUCY obyxsaheHn npeay3eTHULN.

MjeceuHo ucCTpaxvBarbe TProBMHE Ha Mano npoBoau ce
MeToAoM y3opka. OkBup 3a u3bop npeayseha y y3opak ypaheH je Ha
OCHOBY 3aBpLIHMX padvyHa npeayseha M nopataka W3 pesoBHUX
CTaTUCTUYKMX UCTPaXWBaHa TProBUHeE.

Y30pKkoM cy obyxBaheHa cBa BenvKa v cpegrba npegyseha, a
CNyyajHuM y30pKoM cy usabpaHa Mana npegyseha.

Y 0BOM WCTpaxuBarby NOA MPOMETOM Ce noapasyMmuvjesa
BPWjeaHOCT YKYNHO OCTBApeHOr nMpoMeTa oA npopaje pobe Ha mano,
y AjenaTtHocTuma u3 obnactu 50 u 52, ykrbydyjyhn 1 nopes Ha nopaty
BpujeaHoct (MAB).

M3 obnactm 50 n 52 uckibyuenn cy nogpaspean 50200 wu
50404, nornpaBka MOTOPHMX BO3W/Ia U NOMpaBkKa MOTOLMKaNA, Kao HM
rpaHa 527 - OnpaBka npeagmeTa 3a Nn4Hy ynotpeby n AomMahnHCTBO.

MpoMeT y TproeuHu Ha Mano y jyny 2009. roamMHe y ogHOCY Ha
jyHu ucte roguHe Behu je 3a 11,4%.

The data published in this release are obtained on the basis of
the Monthly report of retail trade (TRG-1).

Observation units are enterprises whose main activity is retail
trade, as well as enterprises whose main activity is not retail trade,
but registred retail trade units are part of them.

The entrepreneuers are not covered in this survey.

The Monthly survey of retail trade has been carried out by
sample method. The sampling framework for choosing enterprise was
done on the basis of financial reports of enterprises and data from
regular statistical retail survey.

All large and medium-sized enterprises are covered by the
sample, and small enterprises are chosen by the random sample.

In this survey turnover is considered value total retail trade
turnover, in activities from division 50 and 52 including value added
tax (VAT).

Subclasses 50200 and 50404, repair of motor vehicles and
motorcycles are excluded from division 50 and 52, as well as group
527 — Repair of personal and household goods.

Turnover in retail trade in July 2009 compared to the Juny of
the same year is 11.4% higher.
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IpadmkoH 1. Yyewhe y npoMeTy TProBMHE Ha Mano Npema TProBUHCKMM noapaspeanma
Graph 1. Distribution of turnover in retail trade by subclasses of trading activities
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1. MHAEKCK NPOMETA POBE Y TPTOBMHW HA MAJ10 NO TPrOBUHCKM NOAPASPEANMA

INDICES OF TURNOVER IN RETAIL TRADE BY SUBCLASSES OF TRADING ACTIVITIES

Bpoj / No. 158/09

CrpykTypa/ .
Structure VII 2009 VII 2009
% VI 2009 VII 2008
VII 2009

YKYMHO 100,0 111,4 95,0 TOTAL
MoTopHa Bo3una 1,6 115,0 109,9 Motor vehicles
[Ownjenosun n npmubop 3a MOTOpHa BO3una 1,0 99,7 81,6 Motor vehicle and accessories
MOTOUMKNN, HUXOBU Anjenosu 1 npubop - 97,1 46,6 Motorcycles and accessories
MoTopHa ropusa 1 MasuBa 33,2 127,1 93,6 Automotive fuel
TprosuHa Ha Mano y Hecneumjann3oBaHnMm 23,4 112,0 110,0 Retail sale in non-specialized stores with
npoAaBHMLaMa, NPeTEXHO XpaHe, nuha n food, beverages or tobacco predominating
AyBaHa
Ocrana TprosuHa Ha Mano y 11,1 109,5 85,2 Other retail sale in non-specialized stores
HecneuuWjannM3oBaHMM NpoaaBHULAMa
Bohe un nosphe 0,2 92,7 126,0 Fruit and vegetables
Meco 1 npou3Boaun oa Meca 0,3 47,3 79,0 Meat and meat products
Puba, rbyckapu n mekywwum - 95,9 113,1 Fish, crustaceans and mollusks
Xrbeb, Konaum u cnaTkmLwm 0,4 98,0 103,2 Bread, cakes, flour confectionery and sugar

confectionery
AnkoxonHa n 6e3ankoxonHa nuha 7,6 89,9 83,6 Alcoholic and other beverages
Mpoun3soan oa AysBaHa 0,8 55,8 64,2 Tobacco products
OcTtana TproB1Ha Ha Masio XpaHoM, nuhuMa u 1,2 114,4 81,0 Other retail sale of food, beverages and
[lyBaHOM Y crieuujanv3oBaHUM npoaasHuLaMa tobacco in specialized stores
M3paBarbe 1 cnpas/bakbe injekosa no 2,9 103,2 174,9 Selling and making drugs in accordance with
peuenTypu a prescription
M3paBarbe 1 cnpaB/bakbe njekosa - - - Selling and making herbal drugs
of TpaBsa
MNorsonpuspeaHe anoTeke 1,1 81,5 89,8 Agricultural pharmacies
MeavuMHCKM Npenapat 1M opToneacka 0,1 83,0 83,4 Medical and orthopaedic goods
nomarana
Ko3MeTnuku 1 ToaneTHu npenapartu 0,4 119,6 118,0 Cosmetic and toilet articles
TekcTun - - - Textiles
Onpjeha 0,8 96,0 117,7 Clothing
Obyha 1 npeameTn o Koxe 1,1 126,2 100,7 Footwear and leather goods
HamjewrTaj 2,3 130,8 73,4 Furniture
Onpema 3a ocBjeT/baBarbe M NpeaMeTy 3a 0,2 115,5 74,4 Lighting equipment and household articles
[oMahMHCTBO, A.H. n.e.c.
EnekTpnyHu anapatv 3a JOMahWHCTBO, pagmo u 2,0 106,2 68,5 Electrical household appliances and radio and
Teneeusujcku ypehaju television goods
MetanHa poba, 6oje 1 cTakno 6,0 112,1 94,8 Hardware, paints and glass
Krbure, HOBWHe 1 nucahu Matepwujan 0,6 126,9 108,0 Books, newspapers and stationery
KaHuenapujcka onpema v padyHapu - 86,0 56,3 Office equipment and computers
CaToBM, HakuT, oTorpadcka, oNTUYKa U CIMYHA 0,2 - - Watches, clocks, jewellery photographic,
onpema optical and similar equijpment
CnopTcka onpema 0,1 113,2 77,7 Sports goods
Wrpe n nrpauke 0,1 117,7 86,2 Games and toys
Lisujehe 0,1 46,8 112,5 Flowers
lopvBO 3a AOMaNUHCTBO - 122,4 93,8 Household fuel
Ocrana TproBuHa Ha Mano y cneumjannsoBaHnm 1,2 73,3 73,3 Other retail sale in specialized stores

npojaBHMLaMa

MonosHa poba, y NpoaaBHULaMa

TproBuHa Ha Mano y npoaaBHWLaMa Koje
MOLUTOM [JOCTaB/bajy HapyyeHy poby
TproevHa Ha Masno Ha Te3rama W nujauama
Ocrana TproB1Ha Ha Mano M3BaH NpojaBHULA

O6jalwibere 3HaKoBa
- HeMma nojaee

CaonwTerne npunpemuna: Cavena Bacurbesuh
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nopartaka o6aBe3HO HaBECTU U3BOP

* MHpekc je yseaeH oa anpuna 2009. roamHe
The index was introduced in April 2009

Second-hand goods in stores
Retail sale via mail order houses

Retail sale via stalls and markets
Other non-store retail sale

Explanation of symbols
- no occurence

Prepared by: Sanela Vasiljevic

Edited, published and printed by Republika Srpska Institute of
Statistics, Banja Luka, Veljka Miadenovica 12d - Tel. +387 51 450
275 - Dr Radmila Cickovic, Director General - Total print run copies

10 - Monthly periodicity - Release is available on the Internet at:

www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - These data can be used

provided the source is acknowledged



