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WHAEKCU NOTPOLLAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKynaH uHaekc noTpoLuadkvx umjeHa y Penybnmuuym Cpnckoj, y oktobpy 2025.
TOAMHe Y OAHOCY Ha MPETXOAHM Mjecel, Buwy je 3a 0,1%.

Y ogHocy Ha okTobap 2024. roguHe, YKynaH MHOEKC MOTPOLLAYKUX LyjeHa y
npocjeky je BuwM 3a 4,5%.

MocmartpaHo no ofjerbuuma HamjeHe notpolutse (COICOP) y oktobpy 2025.
TOfMHe Y OfHOCY Ha MpeTXogHu Mjecel, uHaekc opjerka Opjeha u obyha Buwy je 3a
1,8%, uHpexc opjerska CraHoBatbe BULWY je 3a 1,2%, UHAEKC opjerbka MpeBo3 BULLK je
3a 0,4%, vHpekc opjerbka PectopaHn u xotenu Buwn je 3a 0,3%, WHOEKC opjerbka
Hawmjewraj 1 nokyhctso euwum je 3a 0,2%, AOK je MHAEKC OAjerbka 3ApaBCcTBO BULLM 3a
0,1%. WHpeken opjerbaka Komyhukauwie, ObpasoBare u OcTtana pobpa u ycnyre
ocTanm cy HenpomujerseHu. MHoeke opjerbka XpaHa v BesankoxonHa nuha Hmku je 3a
0,4%, nHpekc ogjerbka AnkoxonHa nuha u gyeaH Hxu je 3a 0,2% W uHOeke opjerbka
PekpeaLuja n kyntypa Huxm je 3a 0,1%.

WHOEKCK NOTPOWAYKNX LINJEHA MPEMA KITACUOUKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

The overall Consumer Price Index in Republika Srpska, in October 2025,
compared to the previous month was 0.1% higher.

Compared to October 2024, total Consumer Price Index was on average
4.5% higher.

By COICORP divisions in October 2025, compared to previous month, index
of Clothing and footwear was 1.8% higher, index of Housing was 1.2% higher, index of
Transport was 0.4% higher, index of Restaurants and hotels was 0.3% higher, index of
Fumnishings, household equipment and routine maintenance of the house was 0.2%
higher, while index of Health was 0.1% higher. Index of Communications, index of
Education and index of Other goods and services remained unchanged. Index of Food
and non-alcoholic beverages was 0.4% lower, index of Alcoholic beverages and
tobacco was 0.2% lower and index of Recreation and culture was 0.1% lower.

o Q.
2 Hasva X 2025 X 2025 X 2025 I-X 2025 X 2025 X 2025 & Name
g 1X 2025 X 2024 XI1 2024 I-X 2024 @ 2024 32015 g

00 YKYMHO 100,1 104,5 103,6 104,1 104,6 129,6 00 TOTAL

01 XpaHa 1 6esankoxonHa nuha 99,6 106,3 104,7 108,2 107,5 154,7 01 Food and non-alcoholic beverages

01.01 [XpaHa 99,6 104,6 103,3 106,4 105,4 151,9 01.01 | Food

01.02 |BesankoxonHa nuha 99,9 120,6 116,2 123,7 125,8 1781 01.02 | Non-alcoholic beverages

02 AknoxonHa nuha u fyBaH 99,8 103,8 104,4 104,2 105,0 152,0 02 Alcoholic beverages and tobacco

02.01 |AnkoxonHa nuha 99,3 101,7 103,9 102,4 102,9 125,1 02.01 | Alcoholic beverages

02.02 |LysaH 100,0 104,6 104,6 105,0 105,8 165,6 02.02 | Tobacco

03 Ogjeha n obyha 101,8 97,0 98,7 96,4 98,4 40,7 03 Clothing and footwear

03.01 |Ogjeha 101,4 98,7 100,3 97,7 100,3 46,7 03.01 | Clothing

03.02 |O6yha 103,1 92,7 94,6 93,2 93,7 30,1 03.02 | Footwear

04 CraHoBatbe, BOAa, eNeKTpUYHa 101,2 105,8 1051 102,1 104,4 1375 04 Housing, water, electricity, gas and
eHepruja, NinH 1 APYrA EHepreHTH other fuels

04.01 |CraHapuHa 100,3 104,9 103,6 107,5 108,6 1421 04.01 | Actual rentals for housing

04.03 |OppxaBatbe v nonpaeak cTambeHe 99,8 104,9 104,7 103,5 105,2 143,0 04.03 | Maintenance and repair of the dwelling
jeanHMLe

04.04 |CHabpjeBare BOJOM v pyre 100,0 101,4 101,2 101,6 101,9 123,0 04.04 | Water supply and miscellaneous
KOMyHanHe ynyre services related to the dwelling

04.05 |EnekTpuyHa eHepruja v gpyrm 101,6 106,6 105,9 101,6 104,3 139,0 04.05 | Electricity, gas and other fuels
€HEpreHTy

05 Hawmjewwraj, nokyhcTBo 1 peoBHO 100,2 102,6 102,7 101,2 102,1 116,4 05 Fumishings, household equipment and
OfpXaBat-e routine maintenance of the house

05.01 |Hamjewraj, nokyhctso, Tenucn 1 100,3 100,3 101,0 99,5 99,7 114,6 05.01 | Fumniture and furnishings, carpets and
[Jpyre nogHe NpocTupke other floor coverings

05.02 |TekcTunH1 npon3soam 3a kyhy 99,8 101,2 100,3 100,2 100,3 91,9 05.02 | Household textiles

05.03 |Kyhnu anapatv 99,8 100,1 99,6 100,2 100,0 103,6 05.03 | Household appliances

05.04 |CrakneHo u cTonHo nocyhe 1 kyhHu 100,4 104,3 101,9 101,5 102,4 92,3 05.04 | Glassware, tableware and household
npubop utensils

05.05 |AnaT v onpema 3a kyhy 1 BpT 99,8 101,8 101,6 101,5 101,8 1251 05.05 | Tools and equipment for house and

garden

05.06 |lMpown3soau 1 ycnyre 3a peAoBHO 100,2 104,3 104,5 102,1 103,6 120,0 05.06 | Goods and services for routine

oppxasatse kyhe household maintenance
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. IHOEKCK NOTPOLWAYKAX LINJEHA MPEMA KNACU®UKALINIM COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

é Haavs X 2025 X 2025 X 2025 1-X 2025 X 2025 X 2025 é Name
8 IX 2025 X 2024 XI12024 I-X 2024 @ 2024 @2015 S
06 3apaBcTBO 100,1 107,5 106,5 108,4 109,0 124,8 06 Health
06.01 |MeauunHckv npoussoam 100,1 104,1 102,9 105,8 106,3 133,0 06.01 | Medical products
06.02 |3ppaBcTBeHe ycnyre, ocum BomHuakux | 100,1 116,0 115,5 115,6 116,3 112,5 06.02 | Out-patient services
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 MpeBo3 1004 100,2 98,8 97,2 97,2 1211 07 Transport
07.01 |lMpeBo3Ha cpeacTea 99,9 101,6 100,6 100,9 1014 100,9 07.01 | Vehicles
07.02 |Ynotpeba npeBosHux cpeacTaBsa 100,5 99,9 98,2 95,7 95,6 1214 07.02 | Use of personal transport equipment
07.03 |Ycnyre npeBo3a 99,9 1011 100,8 104,7 104,1 143,4 07.03 | Transport services
08 KomyHukaLuje 100,0 101,3 101,4 100,3 101,3 105,1 08 Communications
08.01 |lMowrTaHcke ycnyre 100,0 108,4 108,4 105,1 108,4 114,0 08.01 | Postal services
08.02 |TenedoHcka n Tenedakc onpema 100,1 99,1 99,4 98,6 97,8 63,3 08.02 | Telephone and telefax equipment
08.03 |TenedoHcke n Tenedakc ycnyre 100,0 1014 1014 100,3 1014 107,4 08.03 | Telephone and telefax services
09 Pexkpeauuja u kyntypa 99,9 106,0 106,2 104,6 106,7 134,9 09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, dotorpadcka u 99,2 98,3 101,5 974 974 746 09.01 | Audio-visual, photographic and
MHEopMaTIYKa onpema information processing equipment
09.02 |Ocrana TpajHa fobpa 3a pekpeauujy 100,0 100,0 100,0 100,0 100,0 1244 09.02 | Other major durables for recreation and
U KynTypy culture
09.03 |OcTtanu npeameTy 1 onpema 3a 99,5 103,5 104,1 103,4 104,3 1141 09.03 | Other recreational items and
pekpeaLujy, BpT 1 kyhHW rbyGumup equipment, gardens and pets
09.04 |Ycnyre pekpeauyje u kyntype 100,0 106,3 106,3 104,7 106,7 133,3 09.04 | Recreational and cultural services
09.05 |HoBuHe, Kkibure 1 npubop 3a nucatse 100,0 105,5 1054 104,5 106,4 153,2 09.05 | Newspapers, books and stationery
09.06 |MyTHW apaHxmaHu 99,6 119,4 118,8 11,8 1214 174,5 09.06 | Package holidays
10 ObpasoBate 100,0 103,2 103,2 101,9 103,4 105,1 10 Education
10.01 | MpenLwKkoncko n 0CHOBHO 06pa3oBare 100,0 110,9 110,9 108,0 111 121,9 10.01 | Pre-school and primary education
10.02 |CpeproLuKoncko obpasoBate 100,0 1014 1014 101,2 101,8 104,4 10.02 | Secondary education
10.04 |YHuBepauTeTcko 0GpasoBate 100,0 101,9 101,9 101,0 101,9 101,9 10.04 | University education
10.05 |O6pasoBatbe Koje ce He AeduHmLLE 100,3 11,4 110,4 105,6 112,5 120,3 10.05 | Education not definable by level
npema H1BOY
11 Pectopanu 1 xotenu 100,3 107,7 106,7 107,5 109,8 1411 11 Restaurants and hotels
11.01 |YrocTuterscke ycnyre 100,3 107,4 106,3 108,0 109,7 143,5 11.01 | Catering services
11.02 |Ycnyre cMjewTaja 100,3 1094 1094 104,6 110,0 128,2 11.02 | Accommodation services
12 Ocrara fobpa u ycnyre 100,0 103,3 102,7 103,5 104,2 125,1 12 Other goods and services
12.01 |INnynHa wera 100,0 102,8 101,8 103,8 104,0 132,3 12.01 | Personal care
12.03  |JluyHu npeameTn 1011 101,6 1014 1014 102,2 90,6 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 102,9 102,9 101,5 102,9 110,5 12.05 | Insurance
12.06 |PuHaHcujcke ycnyre 100,0 105,1 105,1 104,3 105,1 1481 12.06 | Financial Insurance n.e.c
12.07 |Ocrtane ycnyre 100,0 106,5 106,5 105,7 107,6 124,3 12.07 | Other services n.e.c.
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Monthly inflation

padmkoH 1. MjeceyHa u roguiukba MHnaumja

Graph 1. Monthly and annual inflation
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METOZIONOLLKA OBJALLUHEHA
[edvHuupja MHOeKca NOTPOLLAYKMX LinjeHa

V/IHpekc moTpowaykux LujeHa npefctaBrba Mjepy NpocjedHe npomjeHe
uujeHa npoussoga (poba u ycnyra) koje pesugeHTHa goMahuHCTBa Kynyjy pamu
NoAMUpersa CBOjUX NMYHIUX NoTpeba.

HawmjeHa

/HOeKc noTpowavkux LjeHa KOpUCTW Ce kao Mjepa MHdnauuje, kao
WHOMKaTOp 3a OYyBake BPUJEAHOCTM KOf YroBOpa C MHAEKCHUM Kray3ynama,
Cnyxu kao fecnatop (uHanHe noTpowre [oMahuHCTaBa M KOpUCTU Ce 3a
ynopefjuBate cTone HdnaLmje ¢ Apyrum pervoHnma.

Obyxsat

VHpexc notpoLuaykx LivjeHa y Penybrium Cprickoj uspadyHasa ce Ha 0CHOBY
penpeseHTaTBHe NMcTe npou3sopa kojy y 2025. rogvkm mHm 611 nponssopa. Ceakor
Mjeceua npukynrsa ce euwe of 9 000 uujeHa no yHanpujen AeUHUCAHOM Y30pKy
npoaajHuX MjecTa 1 rpagosa.

- Teorpadhck 06yxBaT: LMjeHe Ce MNpWKynibajy Ha LWeCT rokauuja
(rpapoBa): bawa Ilyka, BujerbuHa, [oboj, Wctouno Capajeso, [Mpujegop w
Tpebutse.

- ObyxeaT npon3soaa: 0byxsaheHu Cy HajBaXHWji MPOM3BOAM U yCnyre
Koje Kymyje Pe3upeHTHO CTAHOBHWULITBO papgn uHanHe noTpowre. OByxsat
pobapa v ycnyra pefjoBHO Ce axypupa kako bu ce odyBana penpe3eHTaTMBHOCT
n1CTe Npon3Bofa ¢ 003MPoM Ha ykyce NOTpoLLa4a U HMXOBE HaBUKE y Morneay
KyMnoBWHE.

CHumatbe LmjeHa

LinjeHe ce npukynrbajy npema yTBphieHOM pacriopedy obunacka
npogaBHALA M TpXHUUA Koje Cy oppefieHe Kao MjecTa CHUMaka U npema jacHo
neduHucaHnm - crieumdmkaumjama npounssogalycnyre. CHUMaTErb Ha OCHOBY TUX
MHdopMaLMja camocTanHo Bupajy KOHKpeTaH npou3sof uujy he LmjeHy CHUMaT Ha
oapefeHom NpogajHoM MjecTy, Y cknady ca KpuTtepujeM HajnpoaaBaHujer mpouseoa.
Kako 61 ce ocurypano fa cHumaTersu u3 Mjecelia y Mjecel CHUMajy LitjeHe UcTUx
Mpom3BoAa, Te kako Bu ce MOrIo MpaTUTK Koje MPOM3BOAE CHUMATErbN NocMaTpajy Ha
TepeHy, NOTPEBHO je y YNUTHUK YHWJETU CBE TPaXeHe KapaKTepucTuke NpousBoaa, Te
MH(opMaLMje O eBEHTYanHMM 3amjeHama yKomvko ux uma. TakaB HauMH CHUMatba
omoryhyje npahetbe npoMmjeHe kpeTaka UujeHa uamehy ABa nepuoga Tj. npaherse
OVHaMUKe.

3a notpebe MHAEKca MOTPOLLAYKUX LMjeHa, CHUMare LijeHa Ce BpLUM
creefehux AaHa y mjecey:

- 3a norsonpuBpeaHe NPou3BoAe Koju ce Npoaajy Ha nujauama, LmujeHe
ce NpuKynrbajy ABa nyTa MjeceyHo v 7o y npBoj 1 Tpehoj ceammuuy y mjecely,

- 3a cBe ocTane npou3Bode LjeHe ce Yy cknagy ca Baxehum eBpornckum
perynaTtvisama npukynrbajy jenHom mjeceuHo (uavefly 1. u 21. y mjeceLly), ¢ Tam ga ce
HYXHO OApaBa CTU MHTepaan 1amehy Npukynbarba.

lMoHaepm

lMoHpepw Koju ce MpUMjErbYjy 3a M3payyHaBak-E MHEKCa NOTPOLLAYKVX LivjeHa
npeacTaBrbajy CTPYKTYpy MpOCjeyHe MoTpowke AomahuHCTaBa, OBHOCHO MoKasyjy
penaTveHo yyeLune opabpaHyx NpoK3Boaa 1 ycnyra y yKynHoj MOTPOLLIH.

OcHoBHM M3BOp MofaTaka 3a W3pady noxpepa 3a obpauyyH MHAekca
NOTPOLLAYKMX LmjeHa je AHKeTa 0 noTpoluu AoMahuHcTaBa. 3a u3padyHaBatbe
MHOeKca NoTpoLLaykMx LmnjeHa of jaHyapa 2018. roguHe npumjersyjy ce noHgepu
Koju ce basupajy Ha nogauuma u3 AHkeTe 0 MoTpoLukby fJomahuHcTasa ns 2015.
roAvHe. TMoHAepw ce cBake roauHe KOpUryjy C KpeTaweM LjeHa y MPeTXOAHO)
TOLMHN.

Knacudpmkaupja

3a obpayyH uHoekca noTpolladkux LujeHa kopucTu ce Knacudpmkaupja
nnyHe noTpowre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja avjery npou3Boge W ycryre Ha ABaHAeCT OCHOBHMX
ofjerbaka 3a koje ce 13pavyHaBajy UHOEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2025 consists of 611 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Pumose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauvja

3a WHOekc MoTpolaudkMX LujeHa MOTPeBHO je Hajmpuje M3pauyHaTh
ernemeHTapHe VHAEKce (MHOeKC Mpou3BoAa) U MHOEKCe Penpes3eHTaTMBHUX CTaBKu
Ha HuBOy rpagoBa. [lpu Tome Ce kao Mjepa CpeArwe BPUJEAHOCTU KOPUCTM
reomMeTpujcka cpeguHa. ArperaTHM MHOEKCUM Ce HaKOH Tora W3padyHasajy
kopuwwTerseM JlacriepoBe chopMmyne 3a MOHOEpUCAHY apUTMETUUKY CPeauHy
MOYEBLLM O HajHUXKET HUBOA MHOEKCA Penpe3eHTaTBHE CTaBKe A0 HMBOA YKYMHOM
nHaekca 3a Penybnuky Cpncky. PecbepeHTHa 6asa 3a u3payyHaBare vHOEKca je
2015. roanHa.

Ocrane feduHnumje

lMpou3ssoa: 6uno koja poba Unu ycryra 3a Nu4YHY NOTPOLLHLY Koja Ce MOXE
KynuTi, TPYNHKM Haave 3a pobe u ycnyre.

PenpesentatneHa cTaBka: Mpou3BOA Ha HajHWXeM HWBOY arperauuje 3a
KOju Ce MOXe NpOLMjeHUT NoHAep.

Crona npomjeHe: cToma MpoMjeHe LMjeHa y opHocy Ha ofpefheHu
(petbepeHTHM) nepuog.

Mpunpema caonwreka: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuykv 3aBop 3a cratuctuky, Penybnuka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [upektop [apko MunyHosuh, rnasHu
ypenHuk — Manasu mjeceuHo — CaoniuTetbe je 06jaBrbeHo Ha VIHTEPHETY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwwhetsa nogataka 06aesHo
HaBeCTM 13BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Vladke Platona bb
— Tel. +387 51 332 700 - Director Darko Milunovié, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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