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WHAEKCU NOTPOLUAYKUX LWJEHA
CONSUMER PRICE INDICES

YkynaH MHAEKC noTpoladkux uujeHa y Penybnuum Cpnckoj, y HoBembpy
2025. rognHe y oaHOCY Ha NpeTXoAHm Mjecel, Buwn je 3a 0,5%.

Y ogHocy Ha HoBembap 2024. roauHe, yKynaH MHOEKC NOTPOLLAYKMX LinjeHa y
npocjeky je Buwm 3a 4,6%.

MocmarpaHo no ogjersLyma HamjeHe notpolukse (COICOP) y Hosembpy 2025.
TOAVHE Y OAHOCY Ha MPETXOfHM MjeceLl, MHAEKC ogjerbka CTaHoBakbe BULLK je 3a 2,9%,
nHaekc opjerbka Mpeso3 Buwm je 3a 1,4%, uHaekc opjerbka Octana gobpa u ycnyre
BuLK je 3a 0,6%, uHAekc oajerka Pectopakm u xoTenu Buwm je 3a 0,4%, AOK je nHOekc
opjerska Pekpeauvja n kyntypa Bawm 3a 0,2%. VHpekcn opjerbaka Hawmjewraj
nokyhcteo, 3apasctBo, Komyukauuje n ObpasoBare OCTanmu Cy HEMPOMUEHEHM.
WHpexc opjerka AnkoxonHa nuha v gyBaH HWxu je 3a 0,7%, MHOeKc ogjerka XpaHa v
BesankoxonHa nuha Hwkm je 3a 0,2% u uHpekc opjerbka Opjeha n obyha Himkw je 3a
0,1%.

WHAEKCK NOTPOLAYKNX LIMJEHA MPEMA KITACU®UKALIMIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

The overall Consumer Price Index in Republika Srpska, in November 2025,
compared to the previous month was 0.5% higher.

Compared to November 2024, total Consumer Price Index was on average
4.6% higher.

By COICOP divisions in November 2025, compared to previous month,
index of Housing was 2.9% higher, index of Transport was 1.4% higher, index of Other
goods and services was 0.6% higher, index of Restaurants and hotels was 0.4%
higher, while index of Recreation and culture was 0.2% higher. Index of Furnishings,
household equipment and routine maintenance of the house, index of Health, index of
Communications and index of Education remained at same level. Index of Alcoholic
beverages and tobacco was 0.7% lower, index of Food and non-alcoholic beverages
was 0.2% lower and index of Clothing and footwear was 0.1% lower.
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8 X 2025 X12024 XI112024 | |-X12024 @ 2024 @ 2015 S
00 YKYMNHO 100,5 104,6 104,1 1041 105,1 130,2 00 TOTAL
01 XpaHa 1 6esankoxonHa nuha 99,8 105,5 104,5 107,9 107,3 154,4 01 Food and non-alcoholic beverages
01.01 [XpaHa 99,8 104,1 103,1 106,2 105,1 151,6 01.01 | Food
01.02 |BesankoxonHa nuha 100,0 116,2 116,2 123,0 1258 178,1 01.02 | Non-alcoholic beverages
02 AxnoxonHa nuha v fysaH 99,3 104,3 103,7 104,2 104,2 150,9 02 Alcoholic beverages and tobacco
02.01 |AnkoxonHa nuha 97,6 103,6 101,4 102,5 100,4 122,2 02.01 | Alcoholic beverages
02.02 |Odysan 100,0 104,6 104,6 105,0 105,8 165,6 02.02 | Tobacco
03 Ogpjeha 1 obyha 99,9 96,5 98,6 96,4 98,3 40,6 03 Clothing and footwear
03.01 [Opjeha 100,1 98,4 100,4 97,7 100,4 46,7 03.01 | Clothing
03.02 [O6yha 99,3 91,5 93,9 93,0 93,0 29,8 03.02 | Footwear
04 CraHoBatbe, BOAA, eNeKTpuYHa 102,9 108,4 108,1 102,7 107,4 141,5 04 Housing, water, electricity, gas and
eHepruja, NAnH U APYrv eHEPreHTy other fuels
04.01 |CraHapuHa 100,0 103,6 103,6 1071 108,6 1421 04.01 | Actual rentals for housing
04.03 |OppxaBatbe v nonpasak cTambeHe 100,0 104,9 104,8 103,7 105,2 1431 04.03 | Maintenance and repair of the dwelling
jeanHuue
04.04 |CHabpjeBatbe BoLoOM U pyre 100,0 101,4 101,2 101,5 101,9 123,0 04.04 | Water supply and miscellaneous
KOMyHanHe ynyre services related to the dwelling
04.05 |EnekTpudHa eHepruja 1 apyru 103,8 110,2 109,9 102,4 108,2 144,3 04.05 | Electricity, gas and other fuels
€HEepreHTn
05 HamjeLuTaj, nokyhcTso 1 pegosHo 100,0 102,2 102,7 101,3 102,0 116,3 05 Furnishings, household equipment and
OApXaBame routine maintenance of the house
05.01 [HawmjeLwutaj, nokyhcTBo, Tenucu n 99,4 99,8 100,3 99,5 99,1 113,9 05.01 | Furniture and furnishings, carpets and
[Apyre nogHe NpocTupke other floor coverings
05.02 |TekcTunHM Npou3Boay 3a kyhy 100,0 101,4 100,3 100,3 100,3 91,9 05.02 | Household textiles
05.03 [KyhHu anapatu 1001 99,9 99,7 100,1 100,1 103,7 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe 1 kyhHu 100,5 103,5 102,4 101,7 102,9 92,7 05.04 | Glassware, tableware and household
npubop utensils
05.05 [AnaTtu 1 onpema 3a kyhy v BpT 100,4 102,0 102,0 101,5 102,2 125,6 05.05 | Tools and equipment for house and
garden
05.06 |Mpon3soam 1 ycnyre 3a peAoBHO 100,0 103,7 104,5 102,3 103,6 120,0 05.06 | Goods and services for routine
onpxasate kyhe household maintenance
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. MHOEKCK NOTPOWAYKNX LINJEHA MPEMA KITACHUOUKALINIM COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

é X12025 X12025 X12025 1-X12025 | X12025 X12025 §
S RERLE X2025 | XI2024 | XI2024 | IXI2024 | ©2024 | @215 | § fare
06 3papaBcTBO 100,0 107,0 106,6 108,3 109,0 124,9 06 Health
06.01  |MenuumHCKy Npon3Boam 100,1 103,5 103,0 105,5 106,3 133,1 06.01 | Medical products
06.02 |3npascTBeHe ycnyre, 0CUM BOMHUYKMX 100,0 116,0 115,5 115,6 116,3 112,5 06.02 | Out-patient services
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 Mpeso3 101,4 100,9 100,2 97,5 98,5 122,8 07 Transport
07.01 |MpeBo3Ha cpeacTea 100,1 101,6 100,6 101,0 101,5 101,0 07.01 | Vehicles
07.02 |Ynotpeba npeBo3HMX cpeacTaBa 101,8 100,8 100,0 96,1 974 123,6 07.02 | Use of personal transport equipment
07.03 |Ycnyre npeBo3a 100,0 101,0 100,8 104,4 1041 143,4 07.03 | Transport services
08 KomyHukaLuuje 100,0 1014 101,4 100,4 101,3 105,2 08 Communications
08.01 |MowrTaHcke ycnyre 100,0 108,4 108,4 105,4 108,4 114,0 08.01 | Postal services
08.02 |TenedoHcka n Tenedakc onpema 100,8 99,5 100,2 98,6 98,6 63,9 08.02 | Telephone and telefax equipment
08.03 |TenedoHcke n Tenedakc ycnyre 100,0 101,4 101,4 100,4 101,4 107,4 08.03 | Telephone and telefax services
09 Pekpeauuja u kyntypa 100,2 106,2 106,4 104,7 106,9 135,1 09 Recreation and culture
09.01 |Ayauo-Bu3yenHa, hotorpadpcka u 100,1 100,9 101,6 97,7 97,5 74,6 09.01 | Audio-visual, photographic and
MH(opMmaTYKa onpema information processing equipment
09.02 |Ocrana TpajHa fobpa 3a pekpeauujy 100,0 100,0 100,0 100,0 100,0 124,4 09.02 | Other major durables for recreation and
W KynTypy culture
09.03 |Octanu npegmeTy 1 onpema 3a 100,4 103,7 104,5 103,5 104,8 114,5 09.03 | Other recreational items and
pekpeaLyjy, BPT W KyAHW Tbybumum equipment, gardens and pets
09.04 |Ycnyre pekpealuje v KynType 100,0 106,3 106,3 104,8 106,7 133,3 09.04 | Recreational and cultural services
09.05 [HoBuHe, kibure u npubop 3a nucare 100,0 105,5 105,5 104,6 106,4 153,3 09.05 | Newspapers, books and stationery
09.06 |MyTHM apaHxmaHm 101,9 121,0 121,0 112,6 123,7 1778 09.06 | Package holidays
10 ObpasoBate 100,0 103,2 103,2 102,1 103,4 105,1 10 Education
10.01 |MpepaLuKoncko n 0CHOBHO 0Bpa3oBare 100,0 110,9 110,9 108,3 11,1 1219 10.01 | Pre-school and primary education
10.02 |CpepatsoLukoncko obpasoBare 100,0 1014 101,4 101,2 101,8 104,4 10.02 | Secondary education
10.04 |YnuBepauTeTcko obpa3oBare 100,0 101,9 101,9 101,0 101,9 101,9 10.04 | University education
10.05 |O6pasoBatbe Koje ce He feduHuLLe 100,3 11,8 110,7 106,2 112,8 120,6 10.05 | Education not definable by level
npema HUBOy
1 PecTopahu n xotenu 100,4 107,6 107,1 107,5 110,2 141,7 11 Restaurants and hotels
11.01 |YrocTuterscke ycnyre 100,5 107,3 106,7 108,0 110,2 1441 11.01 | Catering services
11.02 |Yenyre cmjewTaja 100,0 109,4 109,4 105,0 110,0 128,2 11.02 | Accommodation services
12 Ocrana gobpa u ycnyre 100,6 103,5 103,3 103,5 104,8 125,8 12 Other goods and services
12.01 |InyHa wera 100,8 103,0 102,7 103,7 104,8 1334 12.01 | Personal care
12.03 |nyHm npeameTn 100,2 101,3 101,6 101,4 102,4 90,9 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 102,9 102,9 101,7 102,9 110,5 12.05 | Insurance
12.06 |PuHaHcHjcke ycnyre 100,7 105,8 105,8 104,4 105,8 149,1 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,8 107,4 107,4 105,9 108,5 125,3 12.07 | Other services n.e.c.
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'pacoukoH 1. MjeceuHa v roguwwikba nHdnaumja

Graph 1. Monthly and annual inflation

s [ O[WLLIbA MHCPNALM]A
Annual inflation



CAONMLUTEHE CTATUCTUKE LINJEHA
PRICE STATISTICS RELEASE

Bpoj/iNo. 412/25

METOJONOLLUKA OBJALLUHEHBA
[eduHuupja nHaeKca NoTpoLLayKuX LujeHa

VIHOekc moTpowaykux LmjeHa nmpeacTaBrba Mjepy MpocjeyHe MpoMjeHe
UmjeHa npoussofa (poba w ycmyra) Koje peaupeHTHa fomahuHCTBa Kynyjy pagu
noAMMperba CBOjUX Nu4HUX noTpeba.

HamjeHa

VHOeKC noTpoLuaykux LujeHa KOpUCTM Ce kao Mjepa MHdnauuje, kao
VHAMKATOP 3a O4YyBakb€ BPUJELHOCTW KOL YrOBOpA C MHAEKCHUM Kriay3ynama,
CryXv kao fAedrnatop uHanHe noTpowre AoMahvHCTaBa M KOpUCTM Ce 3a
ynopefhuBarbe cTone nHdnavyje ¢ ApyrM pervoHma.

O6yxsat

VHpexc noTpoLuaykux LnjeHa y Peny6nuum Cprickoj u3padyHaBa ce Ha OCHOBY
penpeseHTaTMBHE NUCTe Npon3eoda kojy y 2025. roguHu unkm 611 npoussoga. Ceakor
Mjeceua mpukynrba ce Buwe of 9 000 upjeHa no yHanpujen AeduHUCAHOM Y30pKy
npofajH1X MjecTa 1 rpagosa.

- Teorpadicku obyxBaT: UMjeHe ce NpUKynibajy Ha LUECT rokauuja
(rpapoBa): bawa Jlyka, Bujersuna, [oboj, Wcrouno Capajeso, [Mpujegop u
Tpebutbe.

- O6yxsaT npon3sopaa: 0byxBaheHu Cy HajBaxHUj NPOU3BOAYN U yCnyre
Koje Kynyje pesvaeHTHO CTaHOBHWIITBO pagw buHanHe notpowre. Obyxsar
pobapa v ycnyra pejoBHO Ce axypupa kako Ou ce ovyBana penpeseHTaTMBHOCT
nucTe nponssofa ¢ 0631MPoM Ha ykyce MoTpoLlaya U HUXOBE HaBUKE Y Morneay
KynoBuHe.

CHumarse unjeHa

LinieHe ce npukynreajy npema yTBpfleHOM pacnopesy obunacka
npoAaBHNLA W TPXHWLA Koje Cy oppefleHe Kao Mjecta CHUMarba M npema jacHo
pedmHucalum - cneundukaumjama npoussopalycnyre. CHUMATErbK Ha OCHOBY TWX
nHopmaLpja camocTanHo 6upajy kKoHkpeTaH npou3ssod uny fie LpjeHy cHumaTh Ha
onpefeHoM NpoaajHOM MjeCTy, y CKrnady ca KpuTepujeM HajnpogaBaHujer nponussoaa.
Kako 61 ce ocurypano fa cHumaterbu u3 Mjecela y Mjecel| CHUMajy LijeHe McTux
npou3Bopa, Te kako By ce MOrNo NpaTuTK Koje MPON3BOAE CHUMATErbM nocMaTpajy Ha
TepeHy, NOTPEBHO je y YNUTHIK YHWIETW CBE TPaXeHe KapakTepucTuke Npou3soaa, Te
VH(OpMaLje 0 eBeHTYanHUM 3amjeHama YKOrMKO WX WMa. TakaB HauMH CHUMakba
omoryhyje npaherse npomjeHe kpeTawa LmjeHa uamehy Asa nepuoga Tj. npahere
AMHaMuKe.

3a noTpebe nHAEKCA NOTPOLIAYKUX LijeHa, CHUMarbe LitjieHa ce BpLUM
creegehux gaHa y mjecely:

- 3a norbonpuBpeHe NPOM3BOAE KOju Ce NMpodajy Ha nujauama, LuujeHe
ce NpuKynrbajy iBa nyta MjeceyHo 1 To y npBoj 1 Tpehoj ceamuLmn y Mjecelly,

- 3a cBe ocTane npou3sode LjeHe ce y cknady ca Baxehum eBponckum
perynatvsama NpuKynibajy jeaHom MjeceuHo (13mehy 1. v 21. y mjecedy), ¢ Tvm da ce
HY)XHO OApXaBa UCTV MHTepBan 13Mefy MpuKkynrbatba.

MoHaepu

[MoHaepu Koju ce MpUMjetbYjy 3a M3pauyHaBak-e MHOEKCA MOTPOLLAYKUX LijeHa
npeacTaerbajy CTPYKTYpy MpocjedHe MOTpoLUke [oMahuHCTaBa, OJHOCHO MOKasyjy
penatueHo yuelLhe ogabpaHux NpoU3BoAa 1 yCryra Y YKyMHOj NOTPOLLH:M.

OcHoBHM M3BOp nogaTaka 3a u3pagy noHaepa 3a obpayyH uHAaekca
MoTPOLIAYKNX LijeHa je AHkeTa 0 NoTpowN AoMahuHCTaBa. 3a u3padyHaBarwbe
VHAEeKca NoTpoLuayYkux unjeHa o janyapa 2018. ropuHe npumjetbyjy ce NoHAepy
Koju ce basupajy Ha nogauuma u3 AHkeTe 0 noTpoLukby JomahuHcTasa s 2015.
rogvHe. MoHaepu ce CBake roauHE KOPUryjy C KpeTaweM LujeHa Yy NpeTXOAHO]
roANHN.

Knacudukaumja

3a obpauyH uHOekca noTpollavkux LujeHa kopucTu ce Knacudmkaumja
nuyHe noTpowke npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja aujernv npou3Boge M ycrnyre Ha ABAHAECT OCHOBHMX
ofjerbaka 3a koje ce u3payyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2025 consists of 611 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istoéno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauuja

3a wHgekc moTpowadkux LujeHa noTpebHo je Hajnpuje u3pauyHaTh
enemeHTapHe MHAeKce (MHOEKC NPOW3BOAA) M MHLEKCE PEnpe3eHTaTUBHUX CTaBK
Ha HMBOy rpajoBa. [lpu TOMe Ce Kao Mjepa Cpefre BpUjeAHOCTM KOPUCTU
reomeTpujcka CpeavHa. ArperaTHM WHAEKCM Ce HakoH Tora u3padyHaBajy
kopuwTerem Jlacnepose copmyne 3a MOHAEpUCAHY apUTMETUYKY CPepvHY
MOYeBLLN Of HajHUXEr HUBOA MHAEKCA Penpe3eHTaTUBHE CTaBKe 10 HUBOA YKYMHOT
nHaekca 3a Penybnnky Cpncky. PecbepeHTHa 6a3a 3a n3padyHaBare WHAEKCA je
2015. roauHa.

Ocrtane geduHnumje

Mpownssoga: 6uno koja poba nnm ycnyra 3a NM4HY NOTPOLUKY Koja ce MOoXe
KynuTi, rpynHI Hasve 3a pobe n ycnyre.

PenpeseHTaTBHa CTaBka: MPOM3BOA Ha HajHWXXEM HUBOY arperauuje 3a
KOj1 Ce MOXe MPOLMjEHUTM MOHAEP.

Crona npomjeHe: cToma npoMjeHe UMjeHa y ofHocy Ha oppefjenu
(petbepeHTHM) nepuog.

Mpunpema caonwrera: Cnasuua Kykpuh
e-mail: slavica.kukric@rzs.rs.ba

M3paje Penybnnykm 3aBog 3a cratuctuky, Penybnuka Cpncka, bawba Jlyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [upektop [lapko MunyHosuh, rnashu
ypenHuk — anaan mjeceyHo — CaonwTerbe je 0bjaBrbeHo Ha MHTepHeTY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwhetsa nogataka 06aBe3Ho
HaBecTu U3Bop

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢
e-mail: slavica.kukric@rzs.rs.ba
Published by Republika Srpska Institute of Statistics, Banja Luka, Vladke Platona bb
- Tel. +387 51 332 700 - Director Darko Milunovic, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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