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WHAEKCWU NOTPOLLAYKUX LWJEHA
CONSUMER PRICE INDICES

YKynaH wHpekc noTpowavkix umjeHa y Penybnuum Cpnckoj, y jymy 2025.
rofiHe Y OAHOCY Ha NPETX0AHM MjeceL, BuLWK je 3a 0,3%.

Y opgHocy Ha jynu 2024. roguHe, yKynaH MHOEKC MOTPOLUAYKMX LujeHa Y
npocjeky je Buwm 3a 5,0%.

MocmatpaHo no ogjerbumma HamjeHe notpowre (COICOP) y jyny 2025.
rofHe y OfHOCY Ha MPEeTXOAHW Mjecell, MHaeKc opjerbka MMpeso3 Buwm je 3a 2,8%,
MHOekc opjerbka AnkoxonHa muha u gyeaH BuwwW je 3a 1,0%, MHAEKC opjerbka
Pekpeaupja 1 kyntypa Buwwn je 3a 0,8%, uHAEKC ofjerbka Pectopanu 1 XOTenu BuLLK je
3a 0,5%, ook je wHoekc opjerbka CraHoBarwe BuwM 3a 0,2%. WHoexcu opjerbaka
3nopasctBo, KomyHukauuje, OBpasoBame n Octana gobpa M ycnyre octanu cy
HenpomujerseHmn. WHaekc opjerbka Opjeha u obyha Hmkw je 3a 3,9%, uHaekc opjerbka
XpaHa n 6GesankoxonHa nuha Hwxu je 3a 0,2%, a wHaekc opjerbka Hawmjewraj u
nokyhcTeo Huxu je 3a 0,1%.

1. MHOEKCK NOTPOLWAYKMX LNJEHA NMPEMA KNACHUOUKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

The overall Consumer Price Index in Republika Srpska, in July 2025,
compared to the previous month was 0.3% higher.

Compared to July 2024, total Consumer Price Index was on average 5,0%
higher.

By COICOP divisions in July 2025, compared to previous month, index of
Transport was 2,8% higher, index of Alcoholic beverages and tobacco was 1,0%
higher, index of Recreation and culture was 0.8% higher, index of Restaurants and
hotels was 0,5% higher, while index of Housing was 0.2% higher. Index of Health,
Index of Communications, index of Education and index of Other goods and services
remained unchanged. Index of Clothing and footwear was 3.9% lower, index of Food
and non-alcoholic beverages was 0.2% lower and index of Furnishings, household
equipment and routine maintenance of the house was 0.1% lower.

o o
S VIl 2025 VIl 2025 VII2025 | I-VII2025 | VII 2025 VIl 2025 S
Q Hasus Q Name
S V12025 VIl 2024 XI12024 | 1-VII2024 | @ 2024 @ 2015 S
00 YKYNHO 100,3 105,0 1035 103,9 104,5 1294 00 TOTAL
01 XpaHa u 6esankoxonHa nuha 99,8 110,6 106,0 108,4 108,8 156,6 01 Food and non-alcoholic beverages
01.01 (XpaHa 99,8 108,9 104,7 106,6 106,9 154,0 01.01 | Food
01.02 |BesankoxonHa nuha 99,8 125,2 116,0 123,8 125,6 1779 01.02 | Non-alcoholic beverages
02 AxnoxonHa nuha 1 fyBaH 101,0 104,0 104,6 1044 105,2 152,3 02 Alcoholic beverages and tobacco
02.01 [AnkoxonHa nuha 102,0 102,2 104,5 102,6 103,6 126,0 02.01 | Alcoholic beverages
02.02 |OdysaH 100,7 104,7 104,6 105,2 105,8 165,6 02.02 | Tobacco
03 Ogpjeha 1 obyha 96,1 97,0 93,7 96,3 93,4 38,6 03 Clothing and footwear
03.01 [Ogjeha 97,5 98,3 95,3 97,3 95,3 443 03.01 | Clothing
03.02 [O6yha 92,6 93,7 89,4 93,6 88,6 28,4 03.02 | Footwear
04 CraHoBatbe, BOAQ, eNeKTpuYHa 100,2 102,0 102,8 101,4 102,1 1345 04 Housing, water, electricity, gas and
eHepruja, NMH 1 Apyrin eHepreHTH other fuels
04.01 [CraHapuHa 100,3 105,1 1014 108,7 106,2 139,1 04.01 | Actual rentals for housing
04.03 |OppxaBatbe v nonpasak cTambeHe 100,6 104,6 104,6 103,0 105,1 1429 04.03 | Maintenance and repair of the dwelling
jeanHuLe
04.04 |CHabpjeBatbe BOSOM U fipyre 100,6 102,0 101,2 101,5 101,9 123,0 04.04 | Water supply and miscellaneous
KOMyHanHe ynyre services related to the dwelling
04.05 |EnekTpuuHa eHepruja u opyri 100,0 1014 103,1 100,6 1015 1354 04.05 | Electricity, gas and other fuels
€HepreHTn
05 HawmjeLwTaj, nokyhcTo 1 pesosHO 99,9 101,0 102,0 100,8 1014 115,6 05 Furnishings, household equipment and
OfpaBate routine maintenance of the house
05.01 [HawmijeLTaj, nokyhcTBO, TEnueu u 99,6 98,9 100,2 99,1 99,0 1138 05.01 | Furniture and furnishings, carpets and
Apyre nogHe nNpocTupke other floor coverings
05.02 |TekcTunHM Npoun3Boau 3a kyhy 99,9 100,8 100,3 99,9 100,3 91,9 05.02 | Household textiles
05.03 |Kyhnu anapatu 100,2 99,4 99,6 100,3 100,0 103,6 05.03 | Household appliances
05.04 |CtakneHo u cTonHo nocyhe u kyhHu 100,8 101,5 101,3 101,4 101,9 91,8 05.04 | Glassware, tableware and household
npubop utensils
05.05 [Anatu v onpema 3a kyhy v BpT 100,1 101,6 101,6 101,3 101,8 125,0 05.05 | Tools and equipment for house and
garden
05.06 |Mpon3soau 1 ycnyre 3a pefoBHO 100,0 102,0 1034 101,5 102,6 118,7 05.06 | Goods and services for routine
onpxasate kyhe household maintenance
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1. 'HAEKCK NOTPOLIAYKNX LNJEHA MPEMA KINTACUOUKALINIM COICOP (Hactasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

é VIl 2025 VI 2025 VII2025 | |-VII2025 | VII2025 VI 2025 é
S AESIR VI2025 | VI2024 | XI2024 | IVII2024 | 92024 | 9205 | § RETE
06 3npaBcTBO 100,0 108,3 105,7 108,7 108,1 1239 06 Health
06.01 (MeguumMHCKN Npon3Boam 100,1 105,7 102,1 106,3 1054 1319 06.01 | Medical products
06.02 |3ppaBcTBEHE yCnyre, oCUM 100,0 1151 114,6 1155 1154 111,6 06.02 | Out-patient services
BoMHNYKIX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 [MpeBo3 102,8 97,1 99,6 96,5 98,0 122,0 07 Transport
07.01 |MpeBo3Ha cpeacTea 100,2 101,8 100,7 100,6 101,6 101,0 07.01 | Vehicles
07.02 |Ynotpeba npeBo3HMX CpeacTaBa 103,5 95,3 99,1 94,7 96,5 122,5 07.02 | Use of personal transport equipment
07.03 |Ycnyre npeBo3a 100,5 105,9 101,4 105,7 104,8 1443 07.03 | Transport services
08 KomyHukaupje 100,0 100,0 100,1 100,0 100,0 103,8 08 Communications
08.01 |MowTaHcke ycnyre 100,0 108,4 108,4 103,6 108,4 114,0 08.01 | Postal services
08.02 |TenedoHcka v Tenedakc onpema 99,2 97,9 99,7 98,4 98,1 63,5 08.02 | Telephone and telefax equipment
08.03 |TenedoHcke u Tenedakc ycnyre 100,0 100,1 100,1 100,0 100,1 105,9 08.03 | Telephone and telefax services
09 Pekpeaupja u kyntypa 100,8 105,6 105,6 103,9 106,2 134,2 09 Recreation and culture
09.01 |Ayauo-Bu3yenHa, dotorpadpcka u 99,7 98,0 102,3 97,1 98,1 75,1 09.01 | Audio-visual, photographic and
nHcopmaTHyka onpema information processing equipment
09.02 |Ocrtana TpajHa gobpa 3a pekpeauujy 100,0 100,0 100,0 100,0 100,0 1244 09.02 | Other major durables for recreation and
W KynTypy culture
09.03 |OcTanu npegmeTy 1 onpema 3a 99,9 103,9 102,6 103,0 102,9 112,5 09.03 | Other recreational items and
pekpeaLjy, BpT 1 KyAHW rbyBumum equipment, gardens and pets
09.04 |Ycnyre pekpeauuje v KynType 1004 105,9 105,9 104,0 106,3 132,9 09.04 | Recreational and cultural services
09.05 [HoBuHe, Kibure u npnbop 3a nucake 100,0 105,8 104,8 104,2 105,8 152,3 09.05 | Newspapers, books and stationery
09.06 |MyTHW apaHxmaHy 113,5 111,1 118,5 109,2 121,1 1741 09.06 | Package holidays
10 Obpa3soBatbe 100,0 102,8 102,7 101,5 102,9 104,6 10 Education
10.01 ([Mpepwwkoncko 1 ocHoBHO obpasosarse | 100,0 110,8 110,5 106,8 110,7 1214 10.01 | Pre-school and primary education
10.02 |CpearboLuKkoncko obpasoBatbe 100,0 101,4 101,4 101,1 101,8 104,4 10.02 | Secondary education
10.04 |YHuBepauTeTcko 0bpasoBate 100,0 1019 101,9 100,5 1019 101,9 10.04 | University education
10.05 |O6pa3soBatbe koje Ce He AednHuLLIE 100,0 103,3 101,8 104,2 103,8 110,9 10.05 | Education not definable by level
npema HuBoy
11 PectopaHu 1 xoTenu 100,5 107,2 104,5 107,4 107,5 138,2 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,5 107,9 104,7 108,1 108,1 1413 11.01 | Catering services
11.02 |Ycnyre cmjewwTaja 100,1 102,7 103,2 103,5 103,8 121,0 11.02 | Accommodation services
12 Ocrana gobpa 1 ycnyre 100,0 104,2 102,3 103,5 103,8 124,6 12 Other goods and services
12.01 |NuyHa wera 99,9 104,0 101,2 104,2 103,3 1315 12.01 | Personal care
12.03 |Nlnynm npeameTy 99,5 1014 100,1 101,4 100,9 89,5 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 102,9 102,9 100,9 102,9 110,5 12.05 | Insurance
12.06 |®uHaHcujcke ycnyre 100,0 105,1 105,1 104,0 105,1 148,1 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 108,0 106,5 1054 107,6 1243 12.07 | Other services n.e.c.
6,0 %
5,0
4,0
30
2,0
b \ /\
00 —_ — | o —
Vil vill IX X Xl Xl | Il Il vV % Vi Vil
2024 2025

e |\ljeceyHa nHgnaumja

Monthly inflation

e [0 OMLLKA MHENALMA

Annual inflation

'pacoukoH 1. MjeceuHa v roguwiba MHdnaumja
Graph 1. Monthly and annual inflation
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METOLONOLLKA OBJALLIEA
[edmHnupja vHAeKkca NOTPOLLAYKIX LnjeHa

MHOekc noTpolladkux LujeHa npegcTaBiba Mjepy npocjeyHe npomjeHe
uvjeHa npou3sogda (poba w ycnyra) koje pesupeHTHa AomahuHCTBa Kynyjy pagu
NoAMUperba CBOjWX NUYHNX noTpeba.

HamjeHa

VHOeKC noTpoLaykux LujeHa KOpUCTM Ce kao Mjepa MHdnauuje, kao
VHAMKATOP 3a O4YyBakb€ BPWjE[HOCTW KOO YroBOpa C MHAEKCHUM Kraysynama,
Cnyxu kao fecnatop (uHanHe noTpowre JomaNuHCTaBa M KOpUCTU ce 3a
ynopefjuBatbe cTone uHdnauwje ¢ Apyrim pernoHnma.

O6yxsart

VHpexc noTpowaykux Lvjera y Penybrimum Cprickoj u3payyHaBa ce Ha OCHOBY
penpeseHTaTMBHE NUCTe npou3eoaa kojy y 2025. roguhm unkHW 611 npoussoga. Ceakor
Mjecela npukynrba ce suwe of 9 000 upjeHa no yHanpujed AedvHUCAHOM Y30pKy
npoaajH1X MjecTa 1 rpagosa.

- leorpadicku 0ByxBaT: LujeHe ce NpUKynrbajy Ha LIeCT nokauuja
(rpapmoBa): bawa Ilyka, BujersuHa, [oboj, WctouHo CapajeBo, Mpujemop w
Tpebutbe.

- ObyxesaTt npoussopa: 0byxsaheHn Cy HajBaXHMju NPOU3BOAM U yCnyre
Koje Kynyje pesuaeHTHO CTaHOBHWIWITBO pagu (huHamnHe notpowte. Obyxsar
pobapa n ycnyra pejoBHO ce axypupa kako 6u ce ovyBana penpeseHTaTMBHOCT
nucTe Npou3Boda ¢ 0631POM Ha yKyce NOTpoLLaya U HIXOBE HaBWKE Y norneamy
KyrnoBuHe.

CHumatbe umjeHa

Liviene ce npukynrbajy npema yTBpRieHom pacropegy obunacka
npofaBHMLi@ W TPXHULA Koje Cy ofpefeHe kao MjecTa CHMMara M Mpema jacHo
AeduHncanum  creumdmkalmjiama nponssopalycnyre. CHUMaTerbi Ha OCHOBY TWX
WHopMaLmja camocTanHo 6upajy koHkpeTaH npou3Bsog uny fie LpjeHy cHuMaTh Ha
ogpeheHoM npoaajHOM MecTy, y CKagy ca KputepmjeM HajnpogasaHujer npou3eoaa.
Kako 61 ce ocurypano fa cHumaterbi u3 mjecela y Mjecel| CHUMajy LitjeHe ncTux
npou3Bopa, Te kako By ce MOrNo NpaTUTH Koje MPOU3BOAE CHUMATe b nocMaTpajy Ha
TepeHy, NoTPEBHO je Y YMUTHIK YHU]ETH CBE TPakeHe KapaKTepuUCTUKe Npou3Boaa, Te
WHGopMaLMie O eBEHTYanHIM 3amjeHama YKOMMKO MX UMa. TakaB HauuH CHUMat-a
omoryhyje npahete nMpomjeHe kpeTamwa LpjeHa uamely asa nepuopa Tj. mpaherse
LVHaMUIKe.

3a notpebe WMHOeKkca MOTPOLLAYKUX LMjeHa, CHUMake LujeHa ce BpLum
creefehux gaxa y mjecetly:

- 3a norbonpuBpeaHe Npou3BOAE Koju Ce Mpodajy Ha nujauama, LujeHe
Cce NpuKynrbajy ABa nyTa MjeceyHo 1 To y nNpBoj 1 Tpehoj ceammuum y mjecely,

- 3a cBe ocTarne npou3Bofe LpjeHe Ce y ckrafy ca BaxehuM eBpOnckUM
perynaTviama npukynrbajy jenHom mjeceuHo (vamefy 1. m 21. y mjeceLly), ¢ MM aa ce
HY)HO Ofip)aBa UCTW UHTEpBan U3MeRy MpUKyMrbatba.

lMoHpepm

[MoHaepu Koju ce MpUMjetbyjy 3a U3padyHaBak-e MHOEKCa NOTPOLLAYKMX LijeHa
npeacTaBrbajy CTPYKTYpY MpocjedHe MOTpOlke JOMaNMHCTaBa, OOHOCHO MOKasyjy
penateHo yueluhe opabpaHix Npou3BoAa 1 yCryra y YKynHOj MOTPOLLM.

OcHoBHM M3BOp MopaTaka 3a W3pady noxpepa 3a obpauyyH uHAekca
nOTPOLLAYKNX LmjeHa je AHKeTa O NOTPOLLHY fomMahuHCTaBa. 3a u3padyHaBake
MHOeKca NoTpoLlaykux LumujeHa o jaHyapa 2018. roguHe npumjetbyjy ce noHgepu
Koju ce 6asupajy Ha nogauuma u3 AHkeTe 0 NOTpOLWHK AomahuHcTasa u3 2015.
rogute. MoHgepy ce cBake rogMHe KOpUryjy C KpeTakeM LujeHa Y MPeTXOfHO]
rOAMHM.

Knacudukaumja

3a obpayyH MHAekca MOTpoLIaYKMX LmjeHa kopuctn ce Knacudmkaumja
nnyHe noTpowre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja Aujenu npou3Boge W ycrnyre Ha [BaHAecT OCHOBHUX
ofjerbaka 3a koje ce u3payyHaBajy UHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2025 consists of 611 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product critetion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauuja

3a VMHOeKC noTpowavkmx UujeHa NOTpebHO je Hajnpuje u3padyHaTu
enemMeHTapHe WHaeKkce (MHAEKC Npou3Boaa) U MHAEKCE penpe3eHTaTUBHUX CTaBKu
Ha HMBOy rpajoBa. pu TOMe Ce Kao Mjepa Cpefre BpWjeOHOCTU KOpUCTU
reomeTpujcka CpeguHa. ArperaTHM WHOEKCM Ce HakOH Tora uM3padyHaBajy
kopuwwTersem JlacnepoBe ¢opMmyne 3a MOHAEPUCAHY apUTMETUHKY CPeauHy
MOYEBLUN Of HAjHVKET HUBOA HAEKCA penpeseHTaTUBHE CTaBke 10 HWBOA YKYMHOT
nHoekca 3a Penybnuky Cpncky. PecbepeHTHa 6asa 3a uspauyyHaBare MHAEKca je
2015. roguHa.

OcTane pecuHuupme

Mpou3soa: 61no koja poba unu ycnyra 3a NUYHY NOTPOLLKY Koja Ce MOXE
KynuTI, rpynHY Hasus 3a pobe u ycnyre.

PenpeseHTaTnBHa CTaBka: NpoOM3BOA Ha HajHUXeM HUBOY arperauuje 3a
Koju Ce MOXe NPOLMjeHUTI NOHAEP.

CTona npomjeHe: cToma MpoOMjeHe LUujeHa y ofHOcy Ha oppefjeHu
(petbepeHTHM) nepuog.

Mpunpema caonwTera: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ha

V3naje Penybnuykv 3aBop 3a ctatuctuky, Penybnuka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [dupektop [apko MunyHoBuh, rnasHu
ypenHuk — Manasu mjeceuHo — Caonwterse je 0bjaBrbeHO Ha VHTepHeTy Ha agpec:

WwWw.Izs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwhera nogataka 06aBesHo

HaBeCTU U3Bop

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba
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