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WHAEKCU NOTPOLUAYKUX LWJEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC noTpolaykux uujeHa y Penybnmum Cpnckoj, y geuembpy
2025. roanHe y oaHOCY Ha NpeTXoAHm Mjecel, Buwn je 3a 0,2%.

Y ogHocy Ha aeuembap 2024. roauHe, yKkynaH WHLEKC NOTPOLIAYKMX LinjeHa
y npocjexy je By 3a 4,3%.

MocmarpaHo no opjersuynma Hamjere notpoluke (COICOP) y peuembpy 2025.
TOAVHE y OAHOCY Ha MPETXOfHM MjeceLl, MHAEKC ogjerbka CTaHoBakbe BULWK je 3a 0,8%,
MHAeKc opjerbka AnkoxonHa nuha u ayBaH BuLwM je 3a 0,7%, MHAeKcH oajerbaka XpaHa 1
BesankoxonHa nuha, PectopaHn u xotenu u OcTana gobpa u ycnyre BuLM Cy 3a MO
0,2%. WHpexew opjerbaka 3apascTeo, MpeBos, KomyHukauuie, Pekpeaumja v kyntypa u
O6pasoBatbe ocTanm cy Henpommjersenn. ViHaeke opjerbka Opjeha n obyha Huxm je 3a
3,1%, [ok je nHpexc oajerbka Hamjewuaj u nokyhcteo Hinku 3a 0,1%.

WHAEKCK NOTPOLAYKNX LIMJEHA MPEMA KITACU®UKALIMIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

The total Consumer Price Index in Republika Srpska, in December 2025,
compared to the previous month, was 0.2% higher.

Compared to December 2024, total Consumer Price Index was on average
4.3% higher.

By COICOP divisions in December 2025, compared to previous month,
index of Housing was 0.8% higher, index of Alcoholic beverages and tobacco was
0.7% higher, index of Food and non-alcoholic beverages was 0.2% higher, index of
Restaurants and hotels was 0.2% higher and index of Other goods and services was
0.2% higher. Index of Health, index of Transport, index of Communications, index of
Recreation and culture and index of Education remained at same level. Index of
Clothing and footwear was 3.1% lower, while index of Furnishings, household
equipment and routine maintenance of the house was 0.1% lower.

o a
2 Haave XI12025 X112025 | -X112025 | XII12025 XI12025 = Name
g X12025 XI112024 | I-XI12024 @ 2024 @2015 g

00 YKYNHO 100,2 104,3 1041 105,3 130,5 00 TOTAL

01 XpaHa 1 BesankoxonHa nuha 100,2 104,7 107,6 107,5 154,8 01 Food and non-alcoholic beverages

01.01 [XpaHa 100,2 103,3 105,9 105,4 151,9 01.01 | Food

01.02 |BesankoxonHa nuha 100,1 116,3 122,4 125,9 178,2 01.02 | Non-alcoholic beverages

02 AxknoxonHa nuha v fyBaH 100,7 104,4 104,3 105,0 152,0 02 Alcoholic beverages and tobacco

02.01 |AnkoxonHa nuha 102,5 104,0 102,6 103,0 125,3 02.01 | Alcoholic beverages

02.02 |[dysaH 100,0 104,6 104,9 105,8 165,6 02.02 | Tobacco

03 Ogpjeha 1 obyha 96,9 95,5 96,3 95,2 39,4 03 Clothing and footwear

03.01 [Opjeha 97,3 97,7 97,7 97,7 454 03.01 | Clothing

03.02 |O6yha 95,7 89,9 92,8 89,0 28,6 03.02 | Footwear

04 CraHoBatbe, BOAA, eNeKTpuyHa 100,8 109,0 103,2 108,2 142,6 04 Housing, water, electricity, gas and
eHepruja, NnH W 4pYru eHEPreHTy other fuels

04.01 |CraHapuHa 100,1 103,8 106,8 108,7 142,3 04.01 | Actual rentals for housing

04.03 |OppxaBatse v nonpasak ctambeHe 100,0 104,8 103,7 105,3 1431 04.03 | Maintenance and repair of the dwelling
jeanHuue

04.04 |CHabpjeBatbe BOSOM U pyre 100,0 101,2 101,5 101,9 123,0 04.04 | Water supply and miscellaneous
KOMyHarnHe ynyre services related to the dwelling

04.05 |EnektpuyHa eHepruja v gpyrm 101,0 111 103,1 109,3 145,8 04.05 | Electricity, gas and other fuels
€HEepreHTn

05 HamjewTaj, nokyhcTeo 1 pesosHo 99,9 102,6 101,4 101,9 116,2 05 Furnishings, household equipment and
OfApXaBate routine maintenance of the house

05.01 |HamijeLwuTaj, nokyhcTso, Tenucy n 99,9 100,3 99,5 99,0 113,8 05.01 | Furniture and furnishings, carpets and
Apyre nogHe nNpocTupke other floor coverings

05.02 |TekcTunHu npoun3eoam 3a kyhy 100,1 100,4 100,3 100,4 92,0 05.02 | Household textiles

05.03 [KyhHu anapatu 99,8 99,5 100,1 99,9 103,5 05.03 | Household appliances

05.04 [CrakneHo 1 cTonHo nocyhe u kyhHu 99,8 102,2 101,7 102,7 92,5 05.04 | Glassware, tableware and household
npubop utensils

05.05 |Anatu 1 onpema 3a kyhy v BpT 100,3 102,3 101,6 102,5 126,0 05.05 | Tools and equipment for house and

garden

05.06 |Mpown3soam 1 ycnyre 3a peAOBHO 99,8 104,3 102,4 103,4 119,8 05.06 | Goods and services for routine

onpxasate kyhe household maintenance
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1. MHOEKCU MOTPOLWAYKMX LINJEHA NMPEMA KNACUOUKALIMIN COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

é Haave XI12025 X112025 | -XI112025 | XIl2025 XI12025 é Name
3 X12025 XI12024 | I-XI12024 | @ 2024 @ 2015 S
06 3ppaBcTBO 100,0 106,6 108,2 109,0 124,9 06 Health
06.01 |MeguumHCK1 Npon3Boam 100,0 103,0 105,3 106,4 133,2 06.01 | Medical products
06.02 |3mpascTBeHe ycnyre, ocum BonHmikux | 100,0 115,5 115,6 116,3 112,5 06.02 | Out-patient services
06.03 |BonHuyke ycnyre 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 MpeBo3 100,0 100,2 97,8 98,6 122,8 07 Transport
07.01 |MpeBo3Ha cpeacTsa 100,1 100,8 101,0 101,6 101,1 07.01 | Vehicles
07.02 |Ynotpe6a npeBo3HuX cpeacTaBa 100,0 100,1 96,4 97,4 123,7 07.02 | Use of personal transport equipment
07.03 |Ycnyre npeBo3a 100,0 100,8 104,0 104,2 143,5 07.03 | Transport services
08 KomyHukaupje 100,0 1014 100,4 101,3 105,2 08 Communications
08.01 |[MowrTaHcke ycnyre 100,0 108,4 105,6 108,4 114,0 08.01 | Postal services
08.02 |TenedoHcka n Tenedakc onpema 100,1 100,3 98,8 98,7 63,9 08.02 | Telephone and telefax equipment
08.03 |TenedoHcke v Tenedakc ycnyre 100,0 101,4 100,5 101,4 107,4 08.03 | Telephone and telefax services
09 Pekpeaupja u kyntypa 100,0 106,4 104,9 106,9 1351 09 Recreation and culture
09.01 |Ayauo-Bu3yenHa, gotorpadpcka u 100,4 102,0 98,1 97,8 749 09.01 | Audio-visual, photographic and
MHcbopmaThyka onpema information processing equipment
09.02 |Ocrana TpajHa fobpa 3a pekpeaumjy 100,0 100,0 100,0 100,0 1244 09.02 | Other major durables for recreation and
1 KynTypy culture
09.03 |OcTanu npeameTv 1 onpema 3a 100,0 104,4 103,5 104,7 1145 09.03 | Other recreational items and
pekpeauujy, BPT 1 KyhHU rbyBumum equipment, gardens and pets
09.04 |Ycnyre pekpeaLuje 1 kynType 100,0 106,3 105,0 106,7 133,3 09.04 | Recreational and cultural services
09.05 |HoBuHe, Ktbure 1 npubop 3a nucake 100,0 105,5 104,7 106,4 153,3 09.05 | Newspapers, books and stationery
09.06 |MyTHW apaHXmaHK 100,0 121,0 113,3 123,7 1778 09.06 | Package holidays
10 ObpasoBatbe 100,0 103,2 102,2 103,4 105,1 10 Education
10.01 |MpepaLuKoncko 1 0CHOBHO 0Bpa3oBatbe 100,0 110,9 108,5 111 121,9 10.01 | Pre-school and primary education
10.02 |CpepntoLukoncko obpasoBarbe 100,0 101,4 101,2 101,8 104,4 10.02 | Secondary education
10.04 |YHuBepauteTcko 0bpasoBatbe 100,0 101,9 1011 101,9 101,9 10.04 | University education
10.05 |O6pa3oBatbe Koje ce He feduHuLLe 100,0 110,7 106,5 112,8 120,6 10.05 | Education not definable by level
npema H1Boy
1 PectopaHu 1 xotenu 100,2 107,3 107,5 110,4 1419 11 Restaurants and hotels
11.01 [YrocTuterscke ycnyre 100,2 107,0 107,9 110,4 1444 11.01 | Catering services
11.02 |Ycnyre cmjewTaja 100,0 109,4 105,4 110,0 128,2 11.02 | Accommodation services
12 Ocrana po6pa 1 ycnyre 100,2 103,5 103,5 105,0 126,1 12 Other goods and services
12.01 |InyHa wera 100,3 103,0 103,7 105,1 133,8 12.01 | Personal care
12.03  |{JnuHm npeameTn 100,7 102,3 101,4 103,1 91,5 12.03 | Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 102,9 101,8 102,9 110,5 12.05 | Insurance
12.06 |PuHaHcujcke ycnyre 100,0 105,8 104,6 105,8 1491 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 1074 106,0 108,5 125,3 12.07 | Other services n.e.c.
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pacoukoH 1. MjeceyHa v roguwikba uHbnaumja
Graph 1. Monthly and annual inflation
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METOLONOLLKA OBJALUEA
[eduHuupja nHaekca NoTpoLLayKkuX LujeHa

MHaekc noTpolladkux LujeHa npefctaBba Mjepy npocjeyHe npomjeHe
UujeHa npoussoda (poba u ycnyra) koje pesnpeHTHa fomahuHCTBa kynyjy pagu
NOAMMPEr-A CBOjUX NUYHMX NoTpeba.

Hawmjena

VHOeKc noTpoLaukux LMjeHa KOpUCTM Ce kao Mjepa MHdnauuje, kao
VHANKATOP 3a O4yBakbE€ BPWjE[HOCTW KOO YroBOpa C MHAEKCHMM Kraysynama,
CnyXu kao fecnatop (uHanHe noTpowrwe [oMaNMHCTaBa M KOpUCTU ce 3a
ynopefusatbe cTone Hdnavmje ¢ Apyrum pervoHnma.

O6yxsat

VHaeke noTpoLuadkux LnjeHa y Penybnuum Cpnckoj n3padyHasa Ce Ha OCHOBY
penpeseHTaTBHe NucTe npoussoda kojy y 2025. rogukm umkm 611 npouseoaa. Ceaxkor
Mjeceua npukyniba ce Buwe of 9 000 upjeHa no yHanpujed AedMHUCAHOM Y30pKy
npoAajHux Mjecta v rpagoBa.

- leorpadicku 0byxBaT: LujeHe ce NpUKynrbajy Ha LeCT nokauuja
(rpapoBa): bawa Jlyka, Bujersuna, [oboj, Wctouno Capajeso, Mpujegop u
Tpebutbe.

- ObyxeaT npon3ssopaa: 0byxsaheHu Cy HajBaxHWj\ MPOM3BOAN U ycnyre
Koje Kynyje pesvaeHTHO CTaHOBHWIITBO pagu buHanHe motpoute. Obyxsar
pobapa 1 ycnyra pejoBHO Ce axypupa kako Ou ce ovyBana penpeseHTaTMBHOCT
nucTe npon3sofa ¢ 063vpoM Ha ykyce MoTpoLLaya U HUXOBE HaBUKE Y Morneay
KynoBuHe.

CHumatbse unjeHa

LinieHe ce npukynrbajy npema yTBpRieHOM pacropemy —obunacka
npoAaBHULA 1 TPXHWLA koje Cy oapefjeHe kao MjecTa CHUMara W Mpema jacHo
peduH1canM  cneumdukalmiama npoussopalycnyre. CHUMaTeru Ha OCHOBY TUX
WHGhopMaLja camocTanHo 61pajy KOHKpeTaH npon3Bog Yujy hie LmjeHy cHUMaT Ha
oppeheHoM npoaajHOM MecTy, y Ckady ca KputepujeM HajnpogasaHujer npouasoaa.
Kako 6u ce ocurypano ga cHumaTesbi U3 mjecela y Mjecel, CHUMajy LujeHe UCTuX
npou3Boza, Te kako 6y ce MOrmno npaTuTy Koje MPOM3BOLE CHUMAaTE b nocMaTpajy Ha
TepeHy, NOTPeBHO je y YNUTHIK YHWiETU CBE TpaXeHe KapakTepucTvke Npou3Boaa, Te
MHOpMaLje O eBEHTYanHM 3amjeHama YKonmKko MX UMa. TakaB HauuH CHUMatba
omoryhyje npahetse npomjeHe kpeTarwa LmjeHa uamely Asa nepuoga Tj. npahere
AMHaMIKe.

3a notpebe uHOeKca NOTPOLIAYKMX LiMjeHa, CHUMae LujeHa Ce BpLuM
crbepehux fana y mjecewy:

- 3a norbonpuBpeAHe MPoW3BOAE KOjU Ce Npofajy Ha nujaLama, LpjeHe
Cce NpuKynrbajy ABa nyTa MjeceyHo 1 To y npBoj 1 Tpehoj ceammum y mjecedy,

- 3a cBe ocTane npov3Bode LujeHe ce y cknagy ca BaxehuM eBpomncKM
perynaTvisama npukynrbajy jenHom mjecedHo (vamefy 1. m 21. y mjecelyy), ¢ MM aa ce
HYXHO OApXaBa UCTU MHTepBan u3Mefy NpuKynrbarba.

lMoHaepm

[MoHaepu Koju ce MpuUMjetbyjy 3a U3padyHaBaH-e MHOEKCa MOTPOLLAYKUX LinjeHa
MpeAcTaBrbajy CTPYKTYpy MpoCjeyHe MOTPOLLHe AOMaNMHCTaBa, OFHOCHO MOKasyjy
penaTvieHo y4eLuhe ofabpaHmx Npon3Boaa 1 ycmyra y yKynHoj NOTPOLLIM.

OcHOBHM W3BOp nojaTaka 3a nM3pady noHaepa 3a obpayyH uHAekca
MOTPOLLAYKNX LjeHa je AHKETa 0 NOTpOLLHY fAomahuHCTaBa. 3a u3padyHaBakbe
MHAeKca NoTpoLlaykux LmujeHa of jaHyapa 2018. roguHe npumjersyjy ce noHgepu
Koju ce 6a3supajy Ha nogauuma u3 AHkeTe o NOTpOLWHW AomahuHcTasa ua 2015.
roavHe. MoHaepu ce cBake roavHe KOPUryjy C KpeTaweM LujeHa Yy NPeTXOAHO]
roAvH.

Knacudukaumja

3a obpauyH MHOekca noTpolladkux LujeHa kopucTu ce Knacudpmkaupuja
nuyHe noTpowwwe npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja aujerv npou3Boge M ycrnyre Ha ABAHAECT OCHOBHMX
opjerbaka 3a Koje ce u3pavyHaBajy MHOEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2025 consists of 611 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istoéno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauuja

3a uHOeKc noTpowavkux UujeHa noTpebHO je Hajnpuje u3padyHaTu
enlemMeHTapHe MHOeKce (MHAEKC NPou3BoAa) N MHAEKCE Penpe3eHTaTUBHUX CTaBKu
Ha HuBOy rpagosa. [pn ToMe Ce kao Mjepa Cpefte BPUjeSHOCTA KOpUCTH
reomeTpujcka CpeavHa. ArperaTHM WHOEKCM Ce HaKoH Tora w3padyHaBajy
kopuwTerem JlacnepoBe copmyne 3a MOHAEpUCAHY apUTMETUYKY CPeauHY
MOYEBLUN Of HAjHKET HUBOA MHAEKCA Penpe3eHTaTMBHE CTaBke A0 HWBOA YKYMHOT
nHpekca 3a Penybruky Cpncky. PecbepeHTHa 6asa 3a uspauyHaBare MHAEKCa je
2015. roguHa.

Octane pecuHuumje

Mpouasoa: 61no koja poba unu ycnyra 3a NU4HY NOTPOLLKY Koja Ce MOXe
KynuTI, rpynHY Hasue 3a pobe u ycnyre.

PenpeseHTaTBHa CTaBka: MPOM3BOA Ha HajHWXKEM HUBOY arperauuje 3a
KOju Ce MOXe NpOLMjEeHUTN NOHAEP.

Crona npomjeHe: cToma MpoMjeHe UujeHa y ofHocy Ha ogpefjeHu
(pecbepeHTHM) nepuog.

Mpunpema caonwrera: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

M3paje Penybnnykm 3aBog 3a cratuctuky, Penybnuka Cpncka, bawba Jlyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [upektop [lapko MunyHosuh, rnashu
ypenHuk — anaan mjeceyHo — CaonwTerbe je 0bjaBrbeHo Ha MHTepHeTY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwhetsa nogataka 06aBe3Ho
HaBeCTN U3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Vladke Platona bb
- Tel. +387 51 332 700 - Director Darko Milunovic, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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