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Total consumer price index in Republika Srpska in June 2019, in

YKynaH uHaekc notpoLuaykux LujeHa y Penybnnum Cpnckoj, y jyHy 2019. roanHe
Yy 0OHOCY Ha NPeTXoaHM Mjecel, Hxu je 3a 0,6%.

Y oaHocy Ha jyH 2018. roAuHe, ykynaH UHGEKC MOTPOLLAYKUX LijeHa Y mpocjeky
je Buwwm 3a 0,3%.

lMocmatpaHo no ogjerbumma HamjeHe notpowtse (COICOP) y jyHy 2019. roguHe
y ofHocy Ha Maj 2019. roanHe, uHaekc opjerbka KomyHukaumje Buwm je 3a 0,3%, nHoekc
opjerbka AnkoxonHa nuha u fiyaH BuLwm je 3a 0,2%, AOK Cy MHAEKCH ojerbaka 3apaBcTBo,
Pexpeaupja n kyntypa n Pectopann 1 xotenu suwm 3a no 0,1%. WHoeken opjerbaka
O6pasoBatbe 1 Octana gobpa 1 ycnyre octanu Cy HempomujereHu. MHaeKe opjerbka
Opjeha 1 obyha Huxu je 3a 3,8%, MHaekc opjerbka XpaHa v BesankoxonHa nuha HKK je
3a 1,2%, Aok cy nHaekcu ofjeraka Hamjewwraj u nokyhcteo u Mpeso3 Huxu 3a no 0,2%.
VHpexkc ogjerska CTaHoBare HUxXM je 3a 0,1%.
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comparison with the previous month, was 0.6% lower.

Compared to June 2018, total consumer price index was on the average
0.3% higher.

By COICOP divisions, in June 2019, compared to May 2019, index of

Communication was 0.3% higher, index of Alcoholic beverages and tobacco was
0.2% higher, while index of Health, index of Restaurants and hotels and index of
Recreation and culture were 0.1% higher. Index of of Education and index of Other
goods and services remained unchanged. Index of Clothing and footwear was 3.8%
lower, index of Food and non-alcoholic beverages was 1.2% lower, while index of
Furnishing and household equipment and index of Transport were 0.2% lower. Index

of Housing was 0.1% lower.

o o
2 Hasva V12019 V12019 V12019 I-v1 2019 V12019 V12019 S Name
g V 2019 V12018 XI12018 1-V1 2018 @ 2018 @ 2015 g
00 YKYMHO 99,4 100,3 99,5 100,7 100,0 99,9 00 TOTAL
01 XpaHa 1 6e3ankoxonHa nuha 98,8 100,8 102,9 100,7 1015 101,1 01 Food and non-alcoholic
beverages
01.01 XpaHa 98,6 100,9 103,3 100,9 101,8 101,1 01.01 Food
01.02 besankoxonHa nuha 100,8 99,9 99,2 99,1 99,1 100,9 01.02 Non-alcoholic beverages
02 AknoxonHa nuha 1 fyBaH 100,2 103,2 103,2 1034 103,6 1204 02 Alcoholic beverages and
tobacco
02.01 ArnkoxonHa nuha 100,6 100,3 100,3 994 100,9 99,8 02.01 Alcoholic beverages
02.02 [lysaH 100,0 104,5 104,5 105,1 104,8 130,8 02.02 Tobacco
03 Opjeha 1 obyha 96,2 87,0 92,0 88,0 875 59,2 03 Clothing and footwear
03.01 Opjeha 96,1 87,7 91,6 88,9 87,7 61,9 03.01 Clothing
03.02 Obyha 96,4 85,5 92,8 86,2 87,0 54,5 03.02 Footwear
04 CraHoBarbe, BOAA, eNeKTpUYHa 99,9 103,7 92,1 103,4 98,2 101,6 04 Housing, water, electricity,
€eHepryja, NNuH 1 apyrn gas and other fuels
EHepreHTn
04.01 CraHapuHa 100,0 105,3 100,0 105,3 104,4 104,7 04.01 Actual rentals for housing
04.03 OppxaBatbe W nonpasak 99,8 100,0 100,0 100,9 100,4 101,2 04.03 Maintenance and repair of the
crambeHe jeanHuLe dwelling
04.04 CHabpjeBatbe BOJOM 1 apyre 100,0 103,4 103,4 101,8 103,4 107,0 04.04 Water supply and
KOMyHarnHe ynyre miscellaneous services
related to the dwelling
04.05 EnekTtpuyHa eHepruja v apyrv 99,9 103,8 89,1 103,7 96,6 100,5 04.05 Electricity, gas and other fuels
EHepreHTn
05 HamjeLwTaj, nokyhcTeo u 99,8 100,0 100,0 100,1 100,0 95,6 05 Furnishings, household
pefoBHO OfipXaBatbe equipment and routine
maintenance of the house
05.01 HamjeLwTaj, nokyhcTeo, Tenucu 100,0 100,9 101,4 99,9 100,8 98,0 05.01 Furniture and furnishings,
1 Apyre NogHe npocTupke carpets and other floor
coverings
05.02 TekcTunhm npon3soay 3a kyhy 99,0 99,6 98,7 99,0 98,6 92,8 05.02 Household textiles
05.03 KyhHn anapatu 99,9 98,7 99,7 98,38 99,1 94,6 05.03 Household appliances
05.04 CrakneHo u cTonHo nocyhe u 100,8 98,1 98,2 98,3 97,9 85,0 05.04 Glassware, tableware and
kyhHu npuGop household utensils
05.05 Anatv v onpema 3a kyhy v BpT 100,7 101,5 1004 101,2 101,0 101,5 05.05 Tools and equipment for
house and garden
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1. NHAEKCW NOTPOLLAYKAX LIMJEHA NMPEMA KITACUOVKALIAIM COICOP (HactaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 Haave V12019 V12019 V12019 1-V1 2019 V12019 V12019 2
g V2019 V12018 Xl 2018 1-v12018 @ 2018 @ 2015 g Name
05.06 |Mpown3soam u ycnyre 3a 99,4 99,7 99,4 100,4 99,7 94,1 05.06 | Goods and services for routine
penoBHO oapxasatse kyhe household maintenance
06 3ppascTBo 100,1 101,3 100,3 102,2 101,4 106,8 06 Health
06.01 |MeanumMHCKM Npon3BoAM 100,1 102,0 100,4 103,6 102,2 113,22 06.01 | Medical products
06.02 |3apaBcTBeEHe ycnyre, oCUM 100,0 100,0 100,0 100,0 100,0 94,8 06.02 | Out-patient services
BomnHNuKIX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 MpeBo3 99,8 99,8 99,3 102,8 101,1 107,8 07 Transport
07.01 |lMpeBo3Ha cpeacTsa 100,0 95,6 95,6 95,8 95,7 93,0 07.01 | Vehicles
07.02 |Ynotpeba npeBo3Hux 99,7 100,1 99,5 103,7 101,6 110,1 07.02 Use of personal transport
cpeacraea equipment
07.03 |Ycnyre npeBo3a 100,6 102,5 102,0 103,3 103,3 109,0 07.03 | Transport services
08 KomyHukaupmje 100,3 100,2 100,1 99,9 100,1 99,6 08 Communication
08.01 |MowrTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 08.01 | Postal services
08.02 |TenedoHcka v Tenedakc 100,0 93,0 95,1 92,0 92,5 755 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,3 100,5 100,3 100,3 100,5 100,8 08.03 | Telephone and telefax
ycnyre services
09 Pekpeaupja 1 kyntypa 100,1 101,4 100,7 101,8 101,2 103,6 09 Recreation and culture
09.01 |Ayawo-BusyenHa, doTorpadcka 98,8 95,0 95,6 95,2 94,3 84,3 09.01 | Audio-visual, photographic
1 MH(popMaTHyKa onpema and information processing
equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,0 106,2 09.02 | Other major durables for
pekpeaLmjy 1 kyntypy recreation and culture
09.03 |Ocranu npegmeTy  onpema 3a 98,9 973 98,7 97,3 974 93,1 09.03 | Other recreational items and
pekpeauujy, BPT 1 kyhHu equipment, gardens and pets
TbybuMLp
09.04 |Ycnyre pekpeaumje v KynType 100,5 102,5 100,8 102,6 101,9 106,9 09.04 | Recreational and cultural
services
09.05 |HoBuHe, kibure 1 npubop 3a 100,0 102,6 101,7 103,7 102,8 105,8 09.05 | Newspapers, books and
nncare stationery
09.06 |[MyTHW apaHxmaHy 102,0 99,7 104,8 101,4 101,8 110,6 09.06 | Package holidays
10 Obpa3oBatbe 100,0 100,0 100,0 100,0 100,0 100,2 10 Education
10.01 |lpeALLKONCKO 1 OCHOBHO 100,0 100,1 100,0 100,1 100,1 102,5 10.01 | Pre-school and primary
0bpa3oBatbe education
10.02 |CpentsoLukoncko 0bpa3soBate 100,0 100,0 100,0 99,7 99,8 99,7 10.02 | Secondary education
10.04 |YHuBepauTeTcko obpasoBatbe 100,0 100,0 100,0 100,0 100,0 100,0 10.04 | University education
10.05 |O6pasoBatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 100,0 10.05 | Education not definable by
nedVHILLE NpemMa HUBOY level
11 PectopaHu 1 xoTenu 100,1 100,6 100,6 100,6 100,7 103,1 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,1 100,6 100,6 100,6 100,7 103,4 11.01 | Catering services
11.02 |Ycnyre cmjewwTaja 100,0 100,5 100,5 100,3 100,5 101,0 11.02 | Accommodation services
12 Ocrana gobpa u ycnyre 100,0 99,0 100,7 98,5 99,4 97,2 12 Other goods and services
12.01 |InuHa wera 100,0 100,7 101,3 99,9 100,6 97,3 12.01 Personal care
12.03 |Ilnynu npegmeTy 99,6 96,8 99,0 96,7 97,3 90,6 12.03 Personal effects n.e.c.
12,05 |Ocurypate 100,0 94,9 100,0 94,9 96,6 94,9 12.05 | Insurance
12.06 |®PuHaHcujcke ycnyre 100,0 100,0 100,0 100,0 100,0 1135 12.06 | Financial Insurance n.e.c
12.07 |Ocrtane ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 12.07 | Other services n.e.c.
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METOJONOLLKA OBJALLUHERLA
DedmHnumja nHaeKca NoTpoLavKkMX LmMjeHa

VHOekc noTpoladvkux LujeHa npefcTaBrba Mjepy npocjedHe npomjeHe
unjeHa npoussoga (poba u ycnyra) koje pesvpgeHTHa AoMahuHCTBa Kynyjy pamu
nofMMpersa CBOjX NIMYHNX NoTpeba.

Hamjena

V/IHAEeKC noTpolaYkuX LiMjeHa KOPUCTU Ce kao Mjepa WHdrauuje, kao
MHAVMKATOP 33 O4yBak-e BPUjeAHOCTI KOA YroBOpa C MHAEKCHUM Knay3ynama, Criyxu
kao aecnatop hmHanHe noTpoLUke AoMaNMHCTaBa W KOPUCTU ce 3a yropefuBarbe
cTone uHdnauuje ¢ apyrum pervoHnMa.

O6yxBat

VHneke notpoLuavkux LvjeHa y Peny6nuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTBHe nuUcTe npoussoda kojy y 2019. roguHu ymkm 616 npoussoga. Ceakor
Mjeceua npukynrsa ce suwe of 9 000 uujeHa no yHanpujen AeUHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- leorpadhcku oGyxBaT: LMjeHe ce MpUKyMrbajy Ha LUECT nokauuja
(rpapoBa): barba fNyka, bujersuta, [lo60oj, MctouHo CapajeBo, Mpujeaop 1 Tpebukse.

- 06yxBat npon3sBopa: 06yxsaheHu cy HajBaXHMjW NPOU3BOAM U yCryre
Koje Kynyje peavaeHTHO CTAaHOBHWLITBO pagu (uHamHe noTpolbe. OByxsar
noGapa v ycryra pefoBHO Ce axypupa kako Gu ce odyBaria penpeseHTaTMBHOCT
nMCTe Npou3Boda ¢ 063MPOM Ha YKyce MOTPOLLIaYa 1 HIXOBE HaBuKe y Nornesy
KynoBuHe.

CHuMarbe umjeHa

LinjeHe ce npukynrbajy npema yTepheHom pacnopepy obunacka npoaasH1La
1 TPXHMUA Koje Cy oppefieHe kao MjecTa CHUMarba M npema jacHo AedUHUCAHUM
cneundukaumjama npoussogalycnyre. CHAMaTErbM Ha OCHOBY TuX MHOpMmaLmja
camocTanHo Gupajy koHkpeTaH npoussog uMjy he UpjeHy cHuMaTu Ha oppefieHoM
npopaajHoM MjecTy, Y cknady ca Kputepujem HajnpoaasaHujer npoussoga. Kako 6u ce
ocuryparno Aa CHUMaTerbit U3 Mjecelia y Mjecel, CHUMajy LinjeHe CTUX Npou3Bopa, Te
kako Ou ce MOrMO MpaTWTW Koje MPOW3BOLE CHUMATErbW MOCMaTpajy Ha TepeHy,
noTpebHO je y YMUTHUK YHWjeTW CBe TpaxeHe KapaKTepucTvke Npow3eoda, Te
WHopMaLMje O eBEHTYanHUM 3amjeHama yKomvko UX UMa. TakaB HauMH CHUMakba
omoryhyje npaherse npomjeHe KpeTara LmjeHa uamefly fBa nepuoga Tj. npahewe
AVHaMuKe.

3a notpebe MHAeKca MOTPOLLAYKUX LMjeHa, CHUMatbe LjeHa ce BpLum
crbegehux gaxa y mjecedy:

- 3a norbonpuBpeaHe Npou3Boze koju Ce NpoAajy Ha NujaLama, uujeHe ce
NpUKyNIbajy [iBa nyTa MjeceyHo v To Y NpBoj u Tpehoj ceamuup y Mjecey,

- 3a cBe ocTane npou3sode LyjeHe ce y cknagy ca Bawehum eBponckvM
perynatvama npukynrbajy jeaHom mjeceuHo (vamehy 1. m 21. y mjecely), ¢ MM Ja ce
HYXHO OfpaBa UCTV MHTepBan 1ameRy NpuKynrbarba.

Mongepu

IMoHaepu Koju Ce NpuMjetbyjy 3a 13padyHaBak-e NHAEKCa NOTPOLLAYKMX LijeHa
npeacTasrbajy CTPYKTYPY MpoCjedHe MOTPOLHe [OMaNMHCTaBa, OAHOCHO MoKasyjy
penaTveHO yyeLuhe opabparmx Npon3soaa 1 ycnyra y yKynHoj MOTPOLLHH.

OcHoBHM M3BOp nMofaTaka 3a W3pady noxpepa 3a obpadyyH MHAekca
NOTPOLIAYKMX LinjeHa je AHKkeTa 0 noTpoLutk AomahuHcTaBa. 3a nspadyHaBarbe
MHAEeKca NOTpOLLayKmMX LnjeHa of jaHyapa 2018. ropuHe npuMjetbyjy ce NoHAepy
koju ce basupajy Ha nogauuma u3 AHkeTe 0 NoTpoLUkby JomahuHcTasa 3 2015.
roauHe. MoHaepu ce cBake rofvHe KOPUryjy C KpeTaweM LinjeHa y NpeTXoAHoj
TOLMHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopucTu ce Knacudmkaupja
nnyHe moTpowre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja aujenu npoussoge M ycrnyre Ha ABAHAEeCT OCHOBHMX
ofjerbaka 3a koje ce 13pavyHaBajy UHOEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2019 consists of 616 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the following
days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the Household
Budget Survey from year 2015. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.
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Arperaumja

3a vHOekc moTpowadykMx LujeHa noTpebHO je Hajnpuje M3pauyHaTh
enemMeHTapHe WHAeKce (MHAEKC NPoM3BOAA) N MHAEKCE Penpe3eHTaTUBHINX CTaBKM
Ha HuBOYy rpagosa. [lpy Tome ce kao Mjepa Cpedre BpUJEAHOCTU KOPUCTU
reomMeTpujcka cpeguHa. ArperaTHM MHOEKCUM Ce HaKOH Tora W3padyHasajy
kopuwTerem Jlacnepose dopmyne 3a MOHAEPWUCAHY apUTMETUYKYy CPeavHy
NOYEBLLM O HAJHVKEr HNBOA WHAEKCA Penpe3eHTaTUBHe CTaBke A0 HIUBOA YKYMHOT
nHaekca 3a Penybnuky Cpncky. PedbepeHTHa 6a3a 3a u3payyHaBare WHOEKca je
2015. roguHa.

Ocrane pedmHuumje

MpousBopa: 6uro koja poba Unu ycnyra 3a NUYHY NOTPOLLHLY Koja Ce MOXe
KynuTI, TPYNHM Hasve 3a pobe u ycnyre.

PenpeseHTaTBHa CTaBKa: NPOWN3BOZ Ha HAjHKEM HUBOY arperauvje 3a
KOju Ce MOXe NpOLMjeHUTU NoHAep.

CTona npomjeHe: cToma npoMjeHe LMjeHa Yy OfHOCY Ha ofpefeHn
(petbepeHTHM) nepuoga.

Mpunpema caonwreka: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnnuku 3aBog 3a cratuctuky, Penybnuka Cpncka, Bawa Ilyka, Berbka
MnaheHosuha 12a — Ten. +387 51 332700 - Mpod. ap Jacmuu Komwh, rmasHu
ypenHuk — Manasu mjeceyHo — Caonwitere je 06jaBrbeHO Ha VIHTEPHETY Ha agpecy:
www.rzs.rs.ha - E-mail: stat@rzs.rs.ba — Mpunukom kopuwhewa nopaTaka
06aBe3HO HaBeCTH U3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukric

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Veljka Mladenovica
12d — Tel. +387 51 332 700 - Prof. Dr Jasmin Komi¢, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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