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CTATUCTUKA LIMJEHA
MJECEYHO CAOTWITEHE

npocjeky je Buwm 3a 0,8%.

Pekpeaupja u kyntypa Hwxu 3a no 0,1%.

PEINYBJ/IMKA CPINCKA
PETNYBJ/INYKU 3ABO] 3A CTATUCTUKY

REPUBLIKA SRPSKA
INSTITUTE OF STATISTICS

YKynaH nHpekc noTpoLuaykux unjeHa y Penybnvum Cpnckoj, y debpyapy 2019.
rofvHe Y OBHOCY Ha MPETX0AHM Mjecel, BuwwM je 3a 0,5%.

Y opHocy Ha cebpyap 2018. roguHe, ykynaH MHOEKC MOTPOLLAYKUX LijeHa Y

MocmatpaHo no ofjeruuMa HamjeHe notpolukbe (COICOP) y debpyapy 2019.
rofvMHe y ofHocy Ha jaHyap 2019. roavHe, MHAEKC ofjerbka XpaHa u 6esankoxonHa nuha
BUWK je 3a 1,7%, uHaekc opjerbka HawmjewTaj n nokyhcteo Buwm je 3a 0,4%, uHaekc
opjerbka 3ppascTeo Buwm je 3a 0,1%. WHpeken opjerbaka CtaHoBare, ObpasoBatbe,
Pectopanu n xotenu u Octana pobpa w ycnyre octanu cy HenpomujereHn. VHaekc
opjerbka lNpeBo3 Huxv je 3a 0,4%, nHaekc opjerka Onjeha n obyha Huswm je 3a 0,3%, Aok
Cy MHOekcn opjerbaka AnkoxonHa nuha u aysaH, KomyHukauuje M vHOEKC opjerbka
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comparison with the previous month, was 0.5% higher.

Compared to February 2018, total consumer price index was on the
average 0.8% higher.

By COICOP divisions, in February 2019, compared to January 2019, index

of Food and non-alcoholic beverages was 1.7% higher, index of Furnishings and
household equipment was 0.4% higher and index of Health was 0.1% higher. Index
of Housing, index of Education, index of Restaurants and hotels and index of Other
goods and services remained unchanged. Index of Transport was 0.4% lower, index
of Clothing and footwear was 0.3% lower. Index of Alcoholic beverages and tobacco,
index of Communication and index of Recreation and culture were 0.1% lower.

o o
2 Hasva 112019 112019 112019 I-11 2019 112019 112019 S Name
g 12019 112018 XI12018 I-11 2018 @ 2018 @ 2015 g
00 YKYMHO 100,5 100,8 100,7 101,1 101,2 101,1 00 TOTAL
01 XpaHa 1 6e3ankoxonHa nuha 1017 101,1 103,3 100,7 101,9 1015 01 Food and non-alcoholic
beverages
01.01 XpaHa 102,0 101,3 103,8 100,9 102,2 101,5 01.01 Food
01.02 besankoxonHa nuha 99,3 99,1 99,4 99,6 99,3 101,1 01.02 Non-alcoholic beverages
02 AknoxonHa nuha 1 fyBaH 99,9 104,1 102,7 104,2 103,1 119,8 02 Alcoholic beverages and
tobacco
02.01 ArnkoxonHa nuha 99,8 98,8 98,6 99,0 99,2 98,2 02.01 Alcoholic beverages
02.02 [lysaH 100,0 106,4 104,5 106,4 104,8 130,8 02.02 Tobacco
03 Opjeha 1 obyha 99,7 879 934 874 88,9 60,2 03 Clothing and footwear
03.01 Opjeha 100,1 88,9 93,2 88,2 89,2 62,9 03.01 Clothing
03.02 Obyha 98,9 85,9 94,0 86,0 88,1 55,2 03.02 Footwear
04 CraHoBarbe, BOAA, eNeKTpUYHa 100,0 102,8 100,0 103,2 106,6 110,3 04 Housing, water, electricity,
€eHepryja, NNuH 1 apyrn gas and other fuels
EHepreHTn
04.01 CraHapuHa 100,0 105,3 100,0 105,3 104,4 104,7 04.01 Actual rentals for housing
04.03 OppxaBatbe W nonpasak 100,0 100,9 100,0 100,9 100,4 101,2 04.03 Maintenance and repair of the
crambeHe jeanHuLe dwelling
04.04 CHabpjeBatbe BOJOM 1 apyre 100,0 100,0 100,0 100,0 100,0 103,5 04.04 Water supply and
KOMyHarnHe ynyre miscellaneous services
related to the dwelling
04.05 EnekTtpuyHa eHepruja v apyrv 100,0 103,2 100,0 103,7 108,3 112,7 04.05 Electricity, gas and other fuels
EHepreHTn
05 HamjeLwTaj, nokyhcTeo u 100,4 100,2 100,5 99,9 100,5 96,2 05 Furnishings, household
pefoBHO OfipXaBatbe equipment and routine
maintenance of the house
05.01 HamjeLwTaj, nokyhcTeo, Tenucu 101,0 99,3 100,6 99,2 100,0 973 05.01 Furniture and furnishings,
1 Apyre NogHe npocTupke carpets and other floor
coverings
05.02 TekcTunhm npon3soay 3a kyhy 100,4 98,8 99,2 98,2 99,1 93,3 05.02 Household textiles
05.03 KyhHn anapatu 99,9 98,8 100,0 98,9 99,4 94,8 05.03 Household appliances
05.04 CrakneHo u cTonHo nocyhe u 99,8 98,5 99,6 98,4 99,2 86,2 05.04 Glassware, tableware and
kyhHu npuGop household utensils
05.05 Anatv v onpema 3a kyhy v BpT 100,1 101,2 100,3 101,2 100,9 1014 05.05 Tools and equipment for

house and garden
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1. NHAEKCW NOTPOLLAYKAX LIMJEHA NMPEMA KITACUOUKALIAIM COICOP (HactaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 Haave 112019 112019 112019 I-11 2019 112019 112019 2
g 12019 112018 Xl 2018 I-11 2018 @ 2018 @ 2015 g Name
05.06 |Mpown3soam u ycnyre 3a 100,4 100,9 100,8 100,3 101,1 954 05.06 | Goods and services for
penoBHO oapxasatse kyhe routine household
maintenance
06 3ppascTBo 100,1 102,9 100,1 102,9 101,2 106,7 06 Health
06.01 |MeanumHCkM Npon3soam 100,1 104,6 100,2 104,7 102,0 112,9 06.01 | Medical products
06.02 |3apaBcTBeEHe ycnyre, oCUM 100,0 100,1 100,0 100,1 100,0 94,8 06.02 | Out-patient services
BONHMYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 MpeBo3 99,6 102,5 98,8 105,7 100,6 107,3 07 Transport
07.01 |lMpeBo3Ha cpeacTsa 100,0 96,0 95,6 96,0 95,7 93,1 07.01 | Vehicles
07.02 |Ynotpeba npeBo3Hux 99,4 103,2 99,2 107,3 101,2 109,7 07.02 | Use of personal transport
cpeacraea equipment
07.03 |Ycnyre npeso3a 100,2 104,5 100,2 105,2 101,4 107,1 07.03 Transport services
08 KomyHukaupje 99,9 99,9 99,9 99,9 99,9 99,3 08 Communication
08.01 |[MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 08.01 | Postal services
08.02 |TenedoHcka v Tenedakc 98,0 915 97,3 91,9 94,7 773 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,0 100,3 100,0 100,3 100,1 100,4 08.03 | Telephone and telefax
ycnyre services
09 Pekpeaupja 1 kynTypa 99,9 102,2 100,4 102,1 100,9 103,3 09 Recreation and culture
09.01 |Ayawvo-Bu3yenHa, oTorpadcka 99,3 96,6 99,1 96,1 97,8 87,5 09.01 | Audio-visual, photographic
1 MH(popMaTHyKa onpema and information processing
equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,0 106,2 09.02 | Other major durables for
pekpeaLujy 1 KynTypy recreation and culture
09.03 |Ocranu npegmeTy  onpema 3a 99,9 97,5 99,4 974 98,1 938 09.03 | Other recreational items and
pekpeaLmjy, BPT U KyhH1 equipment, gardens and pets
TbybuMLp
09.04 |Ycnyre pekpeauuje u kyntype 100,0 102,8 100,0 102,8 101,2 106,1 09.04 | Recreational and cultural
services
09.05 |HoBuHe, Kibure 1 npubop 3a 100,0 104,7 101,7 104,8 102,8 105,7 09.05 | Newspapers, books and
nncare stationery
09.06 |IMyTHK apaHxmaHm 98,7 99,0 100,2 99,1 973 105,7 09.06 | Package holidays
10 O6pasoBatbe 100,0 99,9 100,0 99,9 100,0 100,2 10 Education
10.01 |MpeALLKONCKO 1 OCHOBHO 100,0 100,1 100,0 100,1 100,1 102,5 10.01 | Pre-school and primary
obpasoBatbe education
10.02 |CpentsoLukoncko 0bpa3soBate 100,0 99,3 100,0 99,3 99,8 99,7 10.02 | Secondary education
10.04 |YHuBepauTeTcko obpasoBate 100,0 100,0 100,0 100,0 100,0 100,0 10.04 | University education
10.05 |O6pa3oBatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 100,0 10.05 | Education not definable by
ZeuHuLLe Npema HUBOY level
11 PectopaHu 1 xoTenu 100,0 100,4 100,2 100,4 100,3 102,7 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 100,5 100,2 100,5 100,3 103,0 11.01 | Catering services
11.02 |Ycnyre cmjewwTaja 100,0 100,2 100,2 100,2 100,2 100,7 11.02 | Accommodation services
12 Ocrana gobpa u ycnyre 100,0 98,3 100,3 98,3 99,0 96,8 12 Other goods and services
12.01 |InuHa wera 100,1 99,5 100,6 99,5 99,9 96,7 12.01 Personal care
12.03  |InyHn npeameTn 99,8 95,7 98,6 96,0 96,9 90,3 12.03 | Personal effects n.e.c.
12,05 |Ocurypate 100,0 94,9 100,0 94,9 96,6 94,9 12,05 | Insurance
12.06 |PuHaHcujcke ycnyre 100,0 100,0 100,0 100,0 100,0 1135 12.06 | Financial Insurance n.e.c
12.07 |Ocrtane ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 12.07 | Other services n.e.c.
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METOJONOLLKA OBJALLUHERLA
DedmHnumja nHaeKca NOTpoLAYKMX LMjeHa

VHoekc noTpolladvkux LujeHa npefcTaBrba Mjepy npocjedHe npomjeHe
unjeHa npoussofa (poba u ycnyra) koje pesupeHTHa AomahuHCTBa Kymyjy pamm
nofMMpersa CBOjX IMYHNX noTpeba.

Hamjena

V/IHAEeKC mOTpoLaYKMX LiMjeHa KOPUCTM Ce kao Mjepa WHdrauuje, kao
MHOMKATOP 38 04yBakbe BPUjeAHOCTY KOA YroBOpa C MHOEKCHUM Knay3ynama, Criyxu
kao aecnatop hmHanHe noTpoLUke AoMaNMHCTaBa W KOPUCTU ce 3a yropefuBabe
cTone MHdnaumje ¢ ApYrum pervoHmnma.

O6yxBat

VHneke notpoLuavkux LivjeHa y Peny6nuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTBHe NucTe npoussoda kojy y 2019. rogvHm mHm 616 nponssopa. Ceakor
Mjeceua npukynrsa ce suwe of 9 000 uujeHa no yHanpujen AeuHUCAHOM Y30pKy
npoaajH1X MjecTa 1 rpagosa.

- leorpadhckn 0GyxBaT: UMjeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): barba fNyka, bujersuta, [lo60oj, MctouHo CapajeBo, Mpujeaop 1 Tpebukbe.

- O6yxBat npon3Bopaa: 06yxBaheH Cy HajBaXHWju NPOU3BOAN 1 ycnyre
Koje Kymyje Pe3upeHTHO CTAHOBHWULITBO pagn uHanHe noTpowre. OByxsart
pobapa v ycnyra pefjoBHO Ce axypupa kako bu ce odyBana penpe3eHTaTMBHOCT
nucTe npon3sofa ¢ 063vMpoM Ha ykyce MOTpoLLaYa U HMX0BE HaBUKE Y Morneay
KynoBuHe.

CHuMarbe umjeHa

LinjeHe ce npukynrbajy npema yTepheHom pacnopepy obunacka npoaasH1La
1 TPXHUUA Koje cy ogpefeHe kao MjecTa CHUMara M npema jacHo AeuHMCcaH!M
cneundukaumjama npoussogalycnyre. CHAMaTErbM Ha OCHOBY TWX MHOpMmaLmja
camocTanHo Bupajy KoHkpeTaH npoussof uujy he upjeHy cHuMaTn Ha oppefjeHom
npopaajHoM MjecTy, Y cknagy ca Kputepujem HajnpoaasaHujer npoussoga. Kako 6u ce
OCUrypano a CHUMaTerbu U3 MjeceLia y Mjecel| CHUMajy LujeHe UCTUX Npou3Boaa, Te
kako Ou ce MOrnMO MpaTWTW Koje MPOW3BOLE CHUMATErbW NocMaTpajy Ha TepeHy,
notpebHo je y YNUTHUK YHWjeTW CBe TpaxeHe KapaKTepucTuke Npoussoda, Te
MHopMaLMje O eBEHTYanHUM 3amjeHama yKomvko UX UMa. Takas HauMH CHUMakba
omoryhyje npahetbe npoMjeHe kpeTawa UmjeHa uamehy Aa nepuoga Tj. npaherse
AVHaMuKe.

3a notpebe WMHAEKca MOTPOLLAYKUX LMjeHa, CHUMate LijeHa Ce BpLUM
crbegehux gaxa y mjecedy:

- 3a norbonpuBpeHe NPoM3Boze Koju Ce Mpofajy Ha nujalama, uujeHe ce
NpUKyNrbajy [iBa nyTa MjeceyHo v To Y NpBoj U Tpehoj ceamuuy y Mjecey,

- 3a cBe octane npou3Bode LpjeHe ce Y ckragy ca BaxehiM eBponckAM
perynatvama npukynrbajy jeaHom mjeceuHo (vamehy 1. m 21. y mjecely), ¢ MM Ja ce
HYXHO OApaBa VCTV MHTepaan 1amely Npukynrbarba.

Mongepu

lMoHpepw Koju ce MpUMjErbY]y 3a M3payyHaBak-E MHEKCa NOTPOLLAYKVX LijjeHa
MpeAcTaBrbajy CTPYKTYpY MpocjeyHe MOTpOLHe AoMahuHCTaBa, OfHOCHO MOKa3yjy
penatBHo yueluhe ofabpaHix MpoK3BOAa W YCIyra Y YKYMHOj MOTPOLLHbM.

OcHoBHM M3BOp MofaTaka 3a wW3pady noxpepa 3a obpadyyH MHAekca
NOTPOLIAYKMX LinjeHa je AHkeTa 0 noTpolutk AomahuHcTaBa. 3a nspadyHaBare
MHOeKca NoTpoLLaykux LmujeHa of jaHyapa 2018. roguHe npumjersyjy ce noHgepu
koju ce basupajy Ha nogauuma u3 AHkeTe 0 NoTpoLUkby JomahuHcTasa 3 2015.
roAvHe. TMoHAepy ce CBake roauHe KOpUTyjy C KpeTaweM LjeHa y MPeTXOAHO)
TOLMHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopucTu ce Knacudmkaupja
nuyHe noTpowwke npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja aujenu npoussoge M ycrnyre Ha ABAHAeCT OCHOBHMX
ofijeraka 3a koje ce 13payyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2019 consists of 616 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the following
days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- Forall other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the Household
Budget Survey from year 2015. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.
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Arperaumja

3a vHOekc moTpowadykMx LujeHa noTpebHO je Hajnpuje M3pauyHaTh
enemMeHTapHe WHAeKce (MHAEKC NPoM3BOAA) N MHAEKCE Penpe3eHTaTUBHINX CTaBKM
Ha HuBOYy rpagosa. [lpy Tome ce kao Mjepa Cpedre BpUJEAHOCTU KOPUCTU
reomMeTpujcka cpeguHa. ArperaTHM MHOEKCUM Ce HaKOH Tora W3padyHasajy
kopuwTerem Jlacnepose dopmyne 3a MOHAEPWUCAHY apUTMETUYKYy CPeavHy
NOYEBLLM O HAJHVKEr HNBOA WHAEKCA Penpe3eHTaTUBHe CTaBke A0 HIUBOA YKYMHOT
nHaekca 3a Penybnuky Cpncky. PedbepeHTHa 6a3a 3a u3payyHaBare WHOEKca je
2015. roguHa.

Ocrane pedmHuumje

MpousBopa: 6uro koja poba Unu ycnyra 3a NUYHY NOTPOLLHLY Koja Ce MOXe
KynuTI, TPYNHM Hasve 3a pobe u ycnyre.

PenpeseHTaTBHa CTaBKa: NPOWN3BOZ Ha HAjHKEM HUBOY arperauvje 3a
KOju Ce MOXe NpOLMjeHUTU NoHAep.

CTona npomjeHe: cToma npoMjeHe LMjeHa Yy OfHOCY Ha ofpefeHn
(petbepeHTHM) nepuoga.

Mpunpema caonwreka: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnnuku 3aBog 3a cratuctuky, Penybnuka Cpncka, bawa Ilyka, Berbka
MnaheHosuha 128 — Ten. +387 51 332700 - Mpod. ap Jacmuu Komwh, rmasHu
ypenHuk — Manasu mjeceuHo — Caonwitere je 06jaBrbeHo Ha VIHTEPHETY Ha agpecy:
www.rzs.rs.ha - E-mail: stat@rzs.rs.ba — Mpunukom kopuwhewa nopaTaka
06aBe3HO HaBeCTH U3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukric

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Veljka Mladenovica
12d — Tel. +387 51 332 700 - Prof. Dr Jasmin Komi¢, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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