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WHOEKCU NOTPOLLUAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH wHgekc noTpowaykux uujeHa y Penybrmum Cpnckoj, y cbebpyapy
2018. rognHe y 0aHOCY Ha MPETXOAHM Mjecel,, BuwwM je 3a 1,2%.

Y ogHocy Ha debpyap 2017. roanHe, yKynaH UHAEKC NOTPOLLAYKNX LijeHa
npocjeky je Buiun 3a 0,8%.

lMocmatpaHo Mo ogjerbuuma HamjeHe noTpolke (COICOP) y debpyapy
2018. roguHe y ogHocy Ha janyap 2018. roauHe, uHaekc ogjerbka Mpeso3 BULWM je 3a
6,0%, nHaekc opjerbka Xpaxa 1 6esankoxonta nuha Buwm je 3a 1,1%, MHOeKC opjerska
CraHoBatbe BuwwM je 3a 0,8%, nhoekc opjerbka 3apaBcTBo BuLLK je 3a 0,2% 1 MHAEKC
opjerbka AnkoxonHa nuha v gyBaH Buwm je 3a 0,1%. MHpeken ogjerbaka OBpasoBatbe,
Pectopahu n xotenu n Octana fofpa 1 ycnyre ocTanu ¢y HenpomujerseHn. VHaekc
opjerska Opjeha v obyha Huxm je 3a 1,4%, nHaekc opjerbka HamjeLwTaj u nokyhcteo n
opjerbka Pekpeaumja u kyntypa Hwku cy 3a 0,2%, OOK je WHAEKC opjerbka
Komyrukaupje Hokn 3a 0,1%.

1. IHAEKCW NOTPOLIAYKNX LNJEHA MPEMA KITACV®UKAL|IM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in February 2018, in
comparison with the previous month, was 1.2% higher.

Compared to February 2017, total consumer price index was on the average
0.8% higher.

By COICORP divisions, in February 2018, compared to January 2018, index of
the division Transport was 6.0% higher, index of Food and non-alcoholic beverages was
1.1% higher, index of Housing was 0.8% higher, index of Health was 0.2% higher and
index of the division Alcoholic beverages and tobacco was 0.1% higher. Index of
Education, index of Restaurants and hotels and index of Other goods and services
remained unchanged. Index of Clothing and footwear was 1.4.% lower, index of
Furnishings and household equipment and index of Recreation and culture were 0.2%
lower and index of Communication was 0.1% lower.
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00 YKYMHO 101,2 100,8 101,3 100,2 101,7 100,3 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 101,1 100,4 101,9 100,4 101,3 100,4 01 Food and non-alcoholic
beverages
01.01  [XpaHa 101,2 100,7 102,1 100,6 101,5 100,2 01.01 | Food
01.02  |BesankoxonHa nuha 100,4 98,2 100,3 98,2 99,4 102,0 01.02 | Non-alcoholic beverages
02 AxrnoxonHa nuha v fyBaH 100,1 105,6 103,9 105,5 104,8 115,1 02 Alcoholic beverages and
tobacco
02.01  |AnkoxonHa nuha 100,3 99,7 100,8 99,4 100,5 99,5 02.01 | Alcoholic beverages
02.02 |[ysaH 100,0 108,3 105,3 108,3 106,7 123,0 02.02 | Tobacco
03 Opjeha 1 obyha 98,6 86,8 918 86,7 88,3 68,5 03 Clothing and footwear
03.01 |Opjeha 98,4 88,7 924 88,9 89,3 70,8 03.01 | Clothing
03.02 |O6yha 99,2 83,3 90,8 82,8 86,5 64,3 03.02 | Footwear
04 CraHoBatbe, Bofia, eNnekTpuiHa 100,8 101,1 101,0 100,7 105,6 107,3 04 Housing, water, electricity,
€eHepryja, NNuH 1 apyrn gas and other fuels
€HepreHTy
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 99,4 04.01 | Actual rentals for housing
04.03 |OnpxaBatbe 1 nonpasak 100,0 100,2 100,0 100,2 100,0 100,3 04.03 | Maintenance and repair of
crambeHe jeauHnLe the dwelling
04.04 |CHabpjeBatbe BO[OM U fipyre 100,0 101,5 100,0 101,5 100,5 103,5 04.04 | Water supply and
KOMyHarHe ynyre miscellaneous services
related to the dwelling
04.05 |EnekTpudHa eHeprja v apyru 101,0 101,2 101,3 100,7 107,4 109,3 04.05 | Electricity, gas and other
€HepreHTy fuels
05 HamjeLuTaj, nokyhcTao u 99,8 99,2 100,0 99,0 99,3 96,0 05 Furnishings, household
penoBHO ofpXxaBare equipment and routine
maintenance of the house
05.01 [HamjeLTaj, nokyhctBo, Tenucu 100,8 98,2 100,2 97,9 99,1 97,9 05.01 | Fumiture and furnishings,
11 ipyre NOAHe NpocTUpKe carpets and other floor
coverings
05.02  |TekcTunHM npoussoay 3a kyhy 99,3 97,5 98,7 97,5 98,3 944 05.02 | Household textiles
05.03  [Kyhnm anapatw 100,1 99,1 100,0 98,9 99,5 96,0 05.03 | Household appliances
05.04  [CrakneHo u cTomnHo nocyhe u 99,7 91,5 98,2 91,6 94,9 87,5 05.04 | Glassware, tableware and
kyhHu npubop household utensils
05.05 [Anatv n onpema 3a kyhy 1 BpT 100,1 100,6 100,6 100,7 100,4 100,2 05.05 | Tools and equipment for
house and garden
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. MHOEKCHK MOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMIN COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
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05.06 |Mpown3Boay u ycnyre 3a 99,3 99,9 100,0 99,7 99,4 94,5 05.06 | Goods and services for routine
penoBHO ofpxasate kyhe household maintenance
06 3apaBcTBO 100,2 102,0 100,2 102,0 101,1 103,7 06 Health
06.01 |MeauumHcKN Npon3soam 100,3 103,2 100,4 103,1 101,7 107,9 06.01 | Medical products
06.02 |3ppaBcTBeHe ycnyre, 0CUM 100,0 100,1 100,0 100,1 99,9 94,7 06.02 | Out-patient services
GOMHNYKMX
06.03 |BonHnuke yenyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 MpeBo3 106,0 106,9 106,4 104,0 107,2 104,7 07 Transport
07.01 |MpeBo3Ha cpeacTBa 100,0 99,7 99,9 99,9 99,8 96,9 07.01 | Vehicles
07.02 |Ynotpe6a npeBo3Hmx 107,6 108,8 108,1 105,0 109,1 106,3 07.02 | Use of personal transport
cpefcrasa equipment
07.03 |Ycnyre npeBo3a 101,5 101,7 101,6 101,7 101,7 102,5 07.03 | Transport services
08 KomyHukauuje 99,9 99,8 100,0 99,8 99,9 99,4 08 Communication
08.01 [MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 08.01 | Postal services
08.02 |TenedoHcka u Tenedakc 98,8 94,6 99,1 947 98,8 84,5 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke 1 Tenedakc 100,0 100,0 100,0 100,0 100,0 100,2 08.03 | Telephone and telefax services
yenyre
09 Pekpeauuja u kyntypa 99,8 99,9 99,6 99,7 99,7 1011 09 Recreation and culture
09.01 |Ayauo-BusyernHa, 98,3 95,6 97,7 96,3 96,9 90,6 09.01 | Audio-visual, photographic and
¢otorpadhcka u information processing
MHchopmaTiyka onpema equipment
09.02 |Ocrana TpajHa gobpa 3a 100,0 94,2 100,0 94,2 96,5 106,2 09.02 | Other major durables for
pekpeauujy 1 Kyntypy recreation and culture
09.03 |Ocranu npegmeTt 1 onpema 99,7 98,8 991 98,7 99,4 96,2 09.03 | Other recreational items and
3a pekpeayjy, BpT 1 KyhHm equipment, gardens and pets
TbyBumum
09.04 |Ycnyre pekpeaLuje v kynType 100,0 100,0 100,0 100,0 100,0 103,2 09.04 | Recreational and cultural
services
09.05 [HosuHe, krbire n npubop 3a 100,1 100,2 100,1 100,2 100,2 100,9 09.05 | Newspapers, books and
nucare stationery
09.06 |MyTHM apaHxmaHK 98,8 104,8 95,5 101,0 98,3 106,7 09.06 | Package holidays
10 O6pasoBatbe 100,0 100,0 100,0 100,0 100,0 100,3 10 Education
10.01 I'Ipe,quoncn(o 11 OCHOBHO 100,0 100,0 100,0 100,0 100,0 102,4 10.01 Pr_e-sci_wool and primary
10.02 |CpeprsoLukoncko 0bpasosare 100,0 100,0 100,0 100,0 100,0 100,3 10.02 | Secondary education
10.04 |YHuBepauTeTCKO 06pa3oBake 100,0 100,0 100,0 100,0 100,0 100,0 10.04 | University education
10.05 |O6pa3oBatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 100,0 10.05 | Education not definable by
neuHMLLE Npema HUBOY level
1 PecTopaHu 1 xotenu 100,0 100,2 100,0 100,1 100,2 102,2 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 100,8 100,0 100,7 100,4 102,5 11.01 | Catering services
11.02 |Ycnyre cvjewwTaja 100,0 97,0 100,0 97,0 99,0 100,5 11.02 | Accommodation services
12 Ocrana fobpa 1 ycnyre 100,0 99,5 99,9 99,1 99,8 98,5 12 Other goods and services
12.01 |NnyHa wera 100,0 99,0 99,9 98,4 99,5 97,1 12.01 | Personal care
12.03 |Nnynm npegmeTy 100,4 98,8 99,5 98,4 99,0 944 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 100,0 12.05 | Insurance
12.06 |®uHaHcujcke yenyre 100,0 103,1 100,0 103,1 102,3 113,5 12.06 | Financial Insurance n.e.c
12.07 |Ocrare ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 12.07 | Other services n.e.c.
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'pachmkoH 1. MjeceyHa u roguiukba MHGRauvja
Graph 1. Monthly and annual inflation
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METOZIONOLLIKA OBJALLIEHA
HeduHnumja HAEKCa NOTPOLIAYKNX LujeHa

ViHAekc noTpowaykix LujeHa npeacTaBrba Mjepy MpocjedHe MpoMjeHe
LmjeHa npouseoda (poba u ycnyra) koje pesupeHTHa AoMmahWHCTBA kynyjy pagu
noAMMperba CBOjUX NIMYHNX noTpeba.

HamjeHa

VHOeKc noTpoLwaykMx LujeHa KOpWUCTM ce kao Mjepa MHgnauuje, kao
VHAMKATOP 3a O4yBake BPUjeaHOCTY KOf YroBOpa C MHAEKCHWUM Kray3ynama, Cryxm
kao Aedpnatop duHanHe noTpolure JomahnHCTaBa 1 KOpUCTH ce 3a ynopefusare
cTone WHdnavuje ¢ ApyriM permorHma.

O6yxBar

MHpexc notpoLuadkmx LvjeHa y Peny6nium Cpnickoj n3padyHaea ce Ha OCHOBY
penpeseHTaTBHe nucTe npounssoda kojy y 2018. rogvkm uHm 615 npoussoaa. Ceakor
Mjecela npukynrsa ce euwe of 9 000 uujeHa no yHanpujen AecUHUCAHOM Y30pKy
npoAajHUX MjecTa 1 rpagosa.

- leorpadhckn oOyxBaT: UujeHe ce Mpukynrbajy Ha LIECT rokauuja
(rpapoBa): bawsa Iyka, BujerbuHa, lo6oj, MctouHo CapajeBo, Mpujeaop 1 Tpeburse.

- O6yxBat npousBopaa: 0byxsaheru Cy HajBaxHWj1 NPOM3BOAK 1 yCryre
Koje Kynyje PeswAeHTHO CTAHOBHWLITBO pagu (uHanHe notpowre. Obyxsat
nobapa 1 ycnyra pefjoBHO Ce axypupa kako 61 ce ovyBana penpeseHTaTMBHOCT
nmcTe Npon3sofa ¢ 003MPOM Ha ykyce MOTpoLLaYa 1 HUXOBE HaBike y norneay
KymnoBWHe.

CHuMarbe umjeHa

LivjeHe ce npukynrbajy npema yTpheHom pacnopegdy obunacka npoaasHuLa
1 TPXHUUA Koje cy oppefeHe Kao Mjecta CHUMara M Npema jacHo LeduHMcaHUM
cneundmkaumjama npoussopalycnyre. CHUMATerbu Ha OCHOBY TUX MHGpopmaLmja
camocTanHo Gupajy KoHkpeTaH npoussof uujy he upjeHy cHumatn Ha ogpefieHom
npogaajHoM MeCTy, Y cKrady ca Kputepujem HajnpoaasaHujer npoussoga. Kako 6u ce
ocvryparno Aa CHUMaTersi U3 Mjecelia y Mjecel, CHUMajy LinjeHe UCTUX NpouaBopa, Te
kako Ou ce MOrmo MpaTuTW Koje MPOW3BOLE CHUMATESbU MOCMaTpajy Ha TepeHy,
noTpebHO je y YMUTHUK YHUjeTW CBE TpaxeHe KapakTepucTuke MpousBoda, Te
MHopMaLje 0 eBeHTYanHMM 3amjeHama ykonmko uX UMa. TakaB HauMH CHUMakba
omoryhyje npahetbe npomjeHe kpeTaka UmjeHa uamehy ABa nepuoga Tj. npaherse
AVHaMKKE.

3a noTpebe nHAEKCA MOTPOLIAYKMX LijeHa, CHUMatbe LijeHa ce BpLUM
creefehux AaHa y mjecely:

- 3a norbonpuBpeaHe NPOM3BOLE KOjW Ce Npoaajy Ha nujalama, LnjeHe ce
npuKynsbajy ABa nyTa MjeceyHo 1 To y npBoj u Tpehoj ceamuLm y mjecedy,

- 3a cBe ocrane npoussode LjeHe ce y ckragy ca Baxehum eBpomnckum
perynaTveama npuKynrbajy jenHom mjeceyHo (navefly 1. u 21. y mjecewyy), ¢ Tam aa ce
HY)HO Oip»aBa 1CTV MHTepBan namefy NpuKynrbaksa.

Monpepun

[MoHaepu Koju Ce NpuMjetbyjy 3a 13pauyHaBak-e MHAEKCA NOTPOLLAYKIX LvjeHa
NpeLCcTaBrbajy CTPYKTYpy MpOCjedHe MOTPOLUHe AOMaNMHCTaBa, OJHOCHO MoKasyjy
penateHo yuellhe ogabpaHix Npou3Boaa 1 YCryra Y YKynHoj MOTPOLLHM.

OcHoBHM M3BOp MojaTaka 3a u3pady noxgepa 3a obpadyH MHAekca
NOTPOLLAYKNX LmjeHa je AHKeTa O NoTpoLLkW AomahuHeTaea. 3a upadyHasare
MHOeKca NoTpoLLaYkuX LjeHa of jaHyapa 2018. roguHe npumjersyjy ce noHaepu
koju ce basupajy Ha nogauuma 13 AHkeTe 0 MoTpoLkbK JomahuHcTasa ns 2015.
rofvHe. TMoHAepy ce cBake roguHe KOpUryjy C KpeTaweM LujeHa Y MPeTXOfHO]
TOAMHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopucti ce Knacucpukauuja
nnyHe noTpowwre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenn npou3Boge W ycryre Ha [BaHAeCT OCHOBHMX
ofijeraka 3a koje ce 13pavyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2018 consists of 615 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the following
days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the Household
Budget Survey from year 2015. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.
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Arperaumja

3a wHoekc moTpowaukMx LujeHa noTpebHO je Hajnpuje M3pauyHaTh
eneMeHTapHe WHAeKce (MHAEKC NpoM3BOAa) N MHAEKCE penpeseHTaTUBHINX CTaBKM
Ha HuBOy rpagosa. [lpu Tome ce kao Mmjepa Cpeare BpUJEAHOCTU KOPUCTU
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora M3padyHasajy
kopuwTerem Jlacnepose chopmyne 3a MOHAEPUCAHY apUTMETUYKY CPeauHy
NOYEBLLM O HajHVXEr HNBOA UHAEKCA Penpe3eHTaTUBHe CTaBke A0 HWUBOA YKYMHOT
nhpekca 3a Penybnuky Cpncky. PedbeperTHa 6a3a 3a u3padyHaBate WHaeKca je
2015. roguHa.

Ocrtane pedmHuumje

Mpou3Boa: 6uno koja poba unu ycnyra 3a NuYHY NOTPOLLKLY Koja Ce MoXe
KynuTu, TpYNHIM Hasme 3a pobe u ycnyre.

PenpeseHTaTBHa CTaBKa: MPOWN3BOZA Ha HAjHKEM HUBOY arperauuje 3a
KOj1 Ce MOXe MPOLMjeHNTY NOHAEP.

Crtona npomjeHe: cTona npoMjeHe LujeHa Yy opHocy Ha oppefheHu
(petbepeHTHM) nepuog.

Caonwrete npunpemuna: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bara flyka, Berbka
Mnahenosuha 12g — Ten. +387 51 332 700 — [p Pagmuna Ynukosuh, gupektop —
BnagaH CubuHoBuh, rnasHn ypegHuk — V3nasan mjeceyHo — Caonwrtere je
objaBrbeHo Ha VHTepHeTy Ha appecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba -
Mpunukom kopuwhekra nopaTaka 06aBe3HO HaBECTH N3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢
e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Veljka Mladenovica
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Sibinovic, Editor in chief — Monthly periodicity — Release is available on the Internet at:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — These data can be used provided the
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