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WHAEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH uHaekc noTpoLuaykux LujeHa y Penybnmum Cpnckoj, y mapty 2017.
rofivHe y 0OAHOCY Ha NPeTXoaHu Mjecel, BuLwK je 3a 0,1%.

Y opHocy Ha mapt 2016. rogvHe, yKynaH WHOEKC MOTPOLIAYKMAX LmjeHa y
npocjeky je Buwm 3a 0,9%.

lMocmatpaHo no ofjersuuma HamjeHe notpowke (COICOP) y mapty 2017.
roguHe y ogHocy Ha ebpyap 2017. roanHe, nHLekc ogjerbka ogjeha u obyha Buwm
je 3a 2,1%, uHpekc opjerbka npeso3 Buwy je 3a 0,8%, MHOEKC OAjerbka 3apaBCcTBO M
opjerka cTaHoBakse BuLK cy 3a 0,2% 0K je MHOEKC OAjerbka HamjeLuTaj 1 nokyhcTBo
Buwm 3a 0,1%. VHpekcn opjerbaka ankoxonHa nuha M AyBaH, KOMyHuKaLuje,
obpasoBatbe W pecTopaHn XoTenu ocTami Cy HenmpomujerseHn. Haekc opjerbka
XpaHa u 6e3ankoxonHa nuha Huxv je 3a 0,3%, [OK Cy MHAEKC ofjerbka pekpeauuja v
KynTypa v ofjerbka octana fobpa u ycnyre Huxu 3a 0,1%.

1.1. 'HAEKCW NOTPOLWAYKNX LIWJEHA MPEMA KITACU®WKALINIV COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in March 2017, in
comparison with the previous month, was 0.1% higher.

Compared to March 2016, total consumer price index was on the average
0.9% higher.

By COICOP division, in March 2017, compared to February 2017, index of
Clothing and footwear was 2.1% higher, index of Transport was 0.8% higher, index of
Health and index of Housing were 0.2 % higher, and index of Furnishings and
household equipment was 0.1% higher. Indices of divisions Alcoholic beverages and
tobacco, Communications, Education and Restaurants and hotels remained
unchanged. Index of Food and non-alcoholic beverages was 0.3% lower, and index of
Recreation and culture and index of Other goods and services were 0.1% lower.

o o
8 ) 112017 112017 112017 I-1l 2017 112017 112017 8 Name
g 112017 1112016 XI12016 I-111 2016 @ 2016 @ 2010 g
00 YKYNHO 100,1 100,9 101,2 100,7 101,7 103,8 00 TOTAL
01 XpaHa 1 6e3ankoxonHa nuha 99,7 99,6 102,5 99,5 100,9 103,4 01 Food and non-alcoholic
beverages
01.01 |XpaHa 99,7 99,0 102,5 98,9 100,5 1034 01.01 Food
01.02 |besankoxonHa nuha 99,9 103,7 103,0 103,6 103,8 103,5 01.02 Non-alcoholic beverages
02 AknoxonHa nuha 1 fyBaH 100,0 103,9 1034 103,9 103,8 155,3 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 100,0 100,2 98,4 100,4 99,8 102,2 02.01 Alcoholic beverages
02.02 |[ysaH 100,0 105,0 105,0 105,0 105,0 186,4 02.02 Tobacco
03 Opjeha 1 obyha 102,1 89,5 96,1 89,1 92,2 58,4 03 Clothing and footwear
03.01 |Opjeha 102,4 90,0 96,6 89,4 92,5 63,2 03.01 Clothing
03.02 |Obyha 101,5 88,4 95,3 88,5 91,6 50,0 03.02 Footwear
04 CraHoBatbe, BOAa, 100,2 102,4 100,3 102,2 106,6 113,3 04 Housing, water, electricity,
€eneKTpUYHa eHepruja, MimuH n gas and other fuels
[pyrv eHepreHTu
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 99,4 04.01 Actual rentals for housing
04.03 |OppxaBatbe ¥ nonpasak 100,2 100,4 100,1 100,2 100,2 101,3 04.03 Maintenance and repair of
cTambeHe jeanHuLe the dwelling
04.04 |CHabpjeBatbe BO[OM U fipyre 101,1 101,1 101,1 100,4 101,1 1446 04.04 Water supply and
KOMyHarHe ynyre miscellaneous services
related to the dwelling
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1.1. 'HAEKCW NMOTPOLAYKNX LIWJEHA MPEMA KITACU®WKALINIM COICOP (HactaBsak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 Hasva 1112017 1112017 1112017 1-1112017 1112017 1112017 e
g 112017 1112016 XI1 2016 I-1112016 @ 2016 @ 2010 g Name
04.05 |EnekTpuyHa eHepruja u fpyri 100,0 103,0 100,2 102,9 108,6 112,2 04.05 | Electricity, gas and other
€HepreHTyn fuels
05 HamjeLuTaj, nokyhcTeo u 100,1 98,0 99,1 975 98,4 973 05 Furnishings, household
penoBHO OfpXaBare equipment and routine
maintenance of the house
05.01 [Hamjewraj, nokyhcTBO, TENMCH 99,0 994 99,0 100,2 99,0 97,2 05.01 | Furniture and furnishings,
11 Apyre NoAHe NpocTUpKe carpets and other floor
coverings
05.02 | TekcTunHv npoussoau 3a Kyhy 99,2 955 99,1 96,3 97,9 91,0 05.02 | Household textiles
05.03 |KyhHu anapat 100,1 99,6 100,0 99,4 99,8 96,7 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe u 97,3 92,7 95,7 94,9 934 92,2 05.04 | Glassware, tableware and
kyhHu npnbop household utensils
05.05 [Anatu v onpema 3a kyhy 1 BpT 100,4 98,9 100,0 98,8 99,5 106,3 05.05 | Tools and equipment for
house and garden
05.06 |Mpow3soan v ycryre 3a 101,3 96,9 99,0 94,8 97,5 96,0 05.06 | Goods and services for
PenoBHO ofpxaBatbe Kyhe routine household
maintenance
06 3ppascTBo 100,2 102,2 100,6 102,1 101,6 105,7 06 Health
06.01 |MeaunumHcKu Npou3eoam 100,2 104,2 100,9 104,1 102,9 108,9 06.01 | Medical products
06.02 |3gpaBcTBEHE YCnyre, OCUM 100,0 92,7 100,0 92,7 95,6 934 06.02 | Out-patient services
BOMHNYKMX
06.03 |BonHuyke ycnyre 100,0 110,6 100,0 110,6 105,9 110,6 06.03 | Hospital services
07 MpeBo3 100,8 107,5 102,3 106,3 105,2 102,1 07 Transport
07.01 |[MpeBo3Ha cpeacTea 100,0 99,2 100,5 99,1 100,2 97,6 07.01 | Vehicles
07.02 |YnoTpeba npeBo3HMX 101,1 110,6 102,8 109,0 106,9 103,0 07.02 | Use of personal transport
cpefcTasa equipment
07.03 |Ycnyre npeBo3a 100,0 101,3 101,9 101,0 101,6 108,2 07.03 | Transport services
08 KomyHukaLpje 100,0 100,1 100,0 100,1 100,1 118,6 08 Communications
08.01 |MowwuTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka 1 Tenedakc 99,1 94,0 98,1 93,9 96,0 574 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke 1 Tenedakc 100,0 100,1 100,0 100,1 100,1 120,0 08.03 | Telephone and telefax
ycnyre services
09 Pekpeaupja 1 kynTypa 99,9 100,7 100,5 100,8 100,5 100,4 09 Recreation and culture
09.01 |Ayamo-Bu3yenHa, oTorpadcka 99,7 96,0 99,0 95,9 97,2 8338 09.01 | Audio-visual, photographic
1 MH(hopMaTHyKa onpema and information processing
equipment
09.02 |Ocrana TpajHa gobpa 3a 100,0 114,7 100,0 1141 107,9 113,7 09.02 | Other major durables for
pekpeaLujy 1 KynTypy recreation and culture
09.03 [Ocranu npegmeTut 1 onpema 3a 100,4 99,0 100,4 99,2 99,8 994 09.03 | Other recreational items and
pekpeauujy, BPT 1 KyhHu equipment, gardens and pets
TbybuMLp
09.04 |Ycnyre pekpeauuje v kyntype 100,0 103,9 102,7 104,0 103,3 1113 09.04 | Recreational and cultural
services
09.05 |HoBuHe, Krbire 1 npubop 3a 100,0 100,3 100,0 100,2 100,1 1017 09.05 | Newspapers, books and
nncare stationery
09.06 |MyTHM apaHXMaHm 94,7 94,9 86,9 98,0 89,7 718 09.06 | Package holidays
10 Obpa3oBatbe 100,0 100,3 100,3 100,3 100,3 103,1 10 Education
10.01 |[MpeaLKoncko U OCHOBHO 100,0 101,3 101,3 101,3 101,3 115,0 10.01 | Pre-school and primary
obpasoBatbe education
10.04 |YHuBEp3UTETCKO 0Opa3oBat-e 100,0 100,0 100,0 100,0 100,0 100,0 10.03 | University education
10.05 [Obpa3oBatse Koje ce He 100,0 100,0 100,0 100,0 100,0 101,0 10.05 | Education not definable by
ZeuHuLLe Npema HUBOY level
11 PectopaHu 1 xoTenu 100,0 1015 100,1 1015 101,1 105,7 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 100,6 100,2 100,7 100,5 103,8 11.01 | Catering services
11.02 |Ycnyre cmjewrTaja 100,0 103,0 100,0 103,0 102,3 109,6 11.02 | Accommodation services
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1.1. M'HOEKCK NOTPOLIAYKMX LINJEHA MPEMA KITACU®WKALINIM COICOP (Hactasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 H 1112017 1112017 1112017 I-1112017 1112017 1112017 S
Q aavB O
8 112017 1112016 Xl 2016 I-11 2016 @ 2016 @ 2010 8 Name
12 Ocrana gobpa u ycnyre 99,9 100,1 100,0 100,4 99,7 98,9 12 Other goods and services
12.01 |InyHa wera 99,8 100,1 99,8 100,7 99,4 97,5 12.01 Personal care
12.03  [JInuHm npegmeTn 100,9 98,3 99,5 97,8 98,4 98,6 12.03 Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 102,4 12.07 Other services n.e.c.
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'padpmkon 1. MjeceuHa u roguiurba MHnauuja
Graph 1. Monthly and annual inflation
METOAONOLLUKA OBJALLHEHA METHODOLOGICAL EXPLANATIONS

OeduHuumja uHAEKCa NOTPOLIAYKUX LiUjeHa

V/IHpekc moTpowaykix LmjeHa npefctaBrba Mjepy NpocjedHe npomjeHe
UnjeHa npoussoga (poba W ycnyra) koje pesvpeHTHa goMahuHCTBa Kynyjy paou
NoAMUpPerba CBOjMX NUYHIUX NOTpeba.

Hamjena

/HOeKc noTpowaukux LMjeHa KOpUCTW Ce kao Mjepa MHdnauuje, kao
WHOMKAaTOP 3a O4yBake BPUJEAHOCTM KOf YroBOPa C MHAEKCHUM Knaysynama,
cnyxu kao Aednatop chuHanHe MOTpOWHbE [OMaNMHCTaBa W KOpUCTM ce 3a
ynopefusate cTone WHcnauuje ¢ ApYrum pervoHnma.

O6yxBat

VHpekc notpoLuadkux LijieHa y Penybrum Cprickoj 3payyHaea ce Ha OCHOBY
penpeseHTaTBHE NUCTe Npon3soda kojy y 2017. roguHu ymkm 596 npomssoga. Ceakor
mjecelia npukynrba ce Buwe og 9 000 upjeHa no yHanpujed AeduHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- leorpadhcku oGyxBaT: LMjeHe ce MpuUKyMrbajy Ha LUECT nokauuja
(rpapoBa): bawa Jlyka, BujersuHa, [o6oj, Wctouno Capajeso, [lMpujegop w
Tpebutse.

- ObyxBat npousBoga: obyxsaheHu cy HajBaxHuju npoussoan W
ycrnyre Koje Kynyje pesvaeHTHO CTaHOBHMLLTBO pagu (puHamHe MOTPOLLHbE.
Obyxsat pobapa M ycrmyra pefoBHO Ce axypupa kako 6u ce odyBana
penpe3eHTaTUBHOCT NUCTE MpoM3BOAa C 0DB3MPOM Ha ykyce noTpolaya M
HbIXOBE HaBYKe Y Nornefy KynosuHe.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2017 consists of 596 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.
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CHuMarbe umjeHa

Linjee ce npukynrbajy npema yTBpRleHOM pacnopedy obunacka
npofaBHULIA W TPXHMUA Koje cy oapefeHe kao MjecTa CHMMara W Mpema jacHo
feduHucaHum  cneumdmkaumjama nponssogalycnyre. CHUMATEbU Ha OCHOBY TUX
MHchopMaLMja camocTanHo Gupajy KOHKpETaH Npou3Bof Yujy he LMjeHy CHUMaT Ha
oppefeHoM npoaajHoM MeCTy, y Ckiagy ca KputepujeM HajrpoaasaHujer npoussoaa.
Kako 61 ce ocurypano fa cHumaterbv u3 Mjecelia y Mjecel| CHUMajy LijeHe MCTuX
npou3Boza, Te kako 61 ce MOrmo NpaTUTY Koje Npou3BOAe CHUMATErbI nocMaTpajy Ha
TepeHy, NOTPEBHO je Y YIUTHIK YHU]ETH CBE TPaxeHe KapaKTepucTike NpousBoaa, Te
MHopMaLMje O eBEHTYanHUM 3aMjeHama yKomvko UX UMa. Takas HauMH CHUMakba
omoryhyje npaherse npomjeHe KpeTarba LmjeHa uamely Aa nepuoga Tj. npahere
[AVHaMuKe.

3a notpebe MHAEKCa MOTPOLLAYKUX LMjeHa, CHUMare LjeHa ce BpLum
creegehux gaxa y mjecedy:

- 3a norLonpuBpeaHe NPOM3BOAE KOjU ce NpoAajy Ha nujauama, uujeHe
ce npukynrbajy ABa nyTa MjeCeyHo 1 T0 y NpBoj 1 Tpehoj ceamuuy y mjeceLyy;

- 33 cBe OCTarne Nnpou3sode LijeHe ce Y cknady ca Bawehum eBpomckAM
perynatvBama npuKkynrbajy jeaHom mjeceuHo (namehy 1. m 21. y mjecey), ¢ MM Ja ce
HYXHO OZpaBa UCTV MHTepBan 1ameRy NpuKynrbarba.

Mongepu

lMoHaepu Koju Ce pUMjetbyjy 3a U3padyHaBak-e MHOEKCa NOTPOLLAYKUX LijeHa
npeacTasrbajy CTPYKTYpY MpOCjedHe MOTPOLHe [OMaNMHCTaBa, OAHOCHO MOKasyjy
penaTveHO yyeLuhe opabparmx Npon3soaa 1 ycryra y yKynHoj MOTPOLLIHH.

OcHoBHM M3BOp MofaTaka 3a W3pady noHaepa 3a obpauyyH MHAekca
NOTPOLLUAYKMX LiMjeHa je AHKkeTa 0 noTpolutk AomahuHcTaBa. 3a nspadyHaBarbe
MHOeKca MOTpolaykiX LUujeHa of jaHyapa 2014. rogwHe  npumjewyjy ce
noxzepu koju ce 6asupajy Ha nopauuma n3 AHkeTe 0 NOTPOLLHK AoMahUHCTaBa
13 2011. roguHe. MoHaepu Ce cBake rOAMHE KOPUryjy C KpeTaweMm LujeHa y
NPETXOAHO] FOANHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopucTu ce Knacudmkaupja
nnyHe moTpowre npema Hamjenu (Classification of Individual Consumption by
Purpose - COICOP), koja aujenv npoussoge M ycnyre Ha ABAHAeCT OCHOBHMX
ofjerbaka 3a koje ce 13pavyHaBajy MHOEKCH.

Arperaumja

3a WHOeKc MoTpoLaudKMX LujeHa NOTPeBHO je Hajnpuje M3pauyHaTh
ernemeHTapHe VHAEKCe (MHOEKC MpoW3BOAa) U MHOEKCe Penpes3eHTaTMBHUX CTaBKy
Ha HuBOy rpagoBa. [lpu Tome ce kao Mjepa Cpedrwe BPUJEAHOCTU KOPUCTM
reomMeTpujcka cpeguHa. ArperaTHM MHOEKCUM Ce HaKoH Tora W3padyHaBajy
kopuwwTereM JlacrepoBe chopMmyne 3a MOHOEpUCaHY apUTMETUUKy CPeauHy
MOYEBLLM OF, HajHUXKETr HUBOA MHOEKCA Penpe3eHTaTBHE CTaBKe A0 HUBOA YKYMHOT
nHaekca 3a Penybnuky Cpncky. PecbepeHTHa 6asa 3a u3payyHaBarbe WHOEKca je
2010. roguHa.

Ocrane gedmnuumje

MpousBoa: 6uno koja poba unu ycrmyra 3a NMYHY NOTPOLLKLY Koja ce
MOXe KynuTW, FPYMHU Ha3uB 3a pobe u yenyre.

PenpeseHTaTBHa CTaBKa: NPOM3BOL Ha HajHWKEM HUBOY arperauje 3a
Koju1 Ce MOXe NPOLMjEHNTH NOHAEP.

Ctona npomjeHe: cTona npoMjeHe LUMjeHa y OgHOCYy Ha oapefheHu
(petbepeHTHM) nepuoa.

CaonwwTete npunpemuna: burbaxa Tewuh

e-mail: biljana.tesic@rzs.rs.ba

W3paje Penybnuuku 3aBoa 3a cratuctuky, Penybnuka Cpncka, barba fyka, Berska
MnaheHosuha 124 — Ten. +387 51 332 700 — [ip Pagmuna Ynukosuh, avpektop —
BnapaH CubuHoBuh, rmasHn ypepHuk — Manasan mjeceyHo — Caonwrerwe je
objaBrbeHo Ha WHTepHeTy Ha appecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba —
Mpunukom kopuwhera nogataka 06aBe3HO HABECTU U3BOP

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;

- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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