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WHOEKCU NOTPOLLUAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH uHOekc noTpoluadykix LujeHa y Penybnuup Cpnckoj, y majy 2017.
roOfVHE Y OBHOCY Ha NPEeTXoaHM Mjecew, Hku je 3a 0,2%.

Y opHocy Ha maj 2016. roguHe, yKynaH MHOEKC MOTPOLIAYKUX LmjeHa y
npocjeky Bum je 3a 0,6%.

lMocmatpaHo no ogjersumma HamjeHe notpowke (COICOP) y majy 2017.
roguHe y ogHocy Ha anpun 2017. rogvHe, MHAEKC Ofjerbka 3apaBcTBo BULWM je 3a 0,4%,
[OK Cy MHOEKCH ofjerbaka HamjeLuTaj 1 nokyhcTBO W pekpeaumja v KynTypa BALM 33
0,1%. VHpeken opjerbaka ankoxonHa nuha u JyBaH, KOMyHWKaumje n obpasoBare
ocTanu cy HenpomujerbeHu. ViHaeke ogjerbka ogjeha n obyha Hxw je 3a 0,6%, nHoekc
ofjerbka pectopaHu v xotenu Hmky je 3a 0,5%, nHaekc opjerbka xpaHa v besakoxonHa
nuha W WHOeKc opdjerbka npeso3 Huku cy 3a 0,3%, AOK Cy MHAEKCK ofpjerbaka
CTaHoBak-€e 1 ocTana fobpa u ycnyre Hkv 3a 0,2%.

1.1. MHOEKCU MOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in May 2017, in comparison
with the previous month, was 0.2% lower.

Compared to May 2016, total consumer price index was on the average 0.6%
higher.

By COICOP division, in May 2017, compared to April 2017, index of Health
was 0.4% higher and index of Furnishings and household equipment and index of
Recreation and culture were 0.1% higher. Indices of divisions Alcoholic beverages and
tobacco, Communications and Education remained unchanged. Index of Clothing and
footwear was 0.6% lower, index of Restaurants and hotels was 0.5% lower, index of
Food and Non-alcoholic beverages and index of Transport were 0.3% lower, and index
of Housing and index Other goods and services were 0.2% lower.

o a
2 Hasus V 2017 V2017 V 2017 -V 2017 V2017 V2017 = Name
g V2017 V2016 XI12016 -V 2016 32016 @2010 g
00 YKYMHO 99,8 100,6 99,8 100,7 100,3 102,4 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 99,7 99,8 102,7 99,6 101,0 103,6 01 Food and non-alcoholic
beverages
01.01 |XpaHa 99,7 994 102,8 99,1 100,9 103,8 01.01 Food
01.02 |besankoxonHa nuha 99,6 102,8 101,6 103,3 102,4 102,1 01.02 Non-alcoholic beverages
02 AxkrnoxonHa nuha v fiyBaH 100,0 103,9 103,4 103,9 103,7 155,3 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 100,1 100,4 98,2 100,2 99,6 102,1 02.01 Alcoholic beverages
02.02 |AysaH 100,0 105,0 105,0 105,0 105,0 186,4 02.02 Tobacco
03 Ogjeha 1 obyha 99,4 89,3 95,3 89,2 915 58,0 03 Clothing and footwear
03.01 |Opjeha 99,4 90,2 95,8 89,7 918 62,7 03.01 Clothing
03.02 |O6byha 99,3 87,8 94,6 88,2 90,9 49,6 03.02 | Footwear
04 CraHoBatbe, BoAa, 99,8 100,9 90,3 102,1 959 102,0 04 Housing, water, electricity,
€neKTpUYHa eHepruja, NvH n gas and other fuels
APYIV EHEPreHTun
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 99,4 04.01 Actual rentals for housing
04.03 |OppxaBatbe 1 nonpasak 100,0 100,4 100,2 100,3 100,4 101,4 04.03 Maintenance and repair of
crambeHe jeauHnLe the dwelling
04.04 |CHabpjeBatbe BofOM 1 Apyre 100,0 101,1 101,1 100,6 101,1 144,6 04.04 Water supply and
KOMyHarnHe ynyre miscellaneous services
related to the dwelling



CAONMWTEHE CTATUCTUKE LINJEHA

PRICE STATISTICS RELEASE Bpoj/iNo. 169/17

1.1. MHOEKCU MOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJN COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
= Haaus V 2017 V 2017 V2017 I-V 2017 V2017 V2017 3
g V2017 V2016 XI12016 -V 2016 @ 2016 @ 2010 g Name
04.05 |EnekTpuyHa eHeprvja u apyru 99,7 101,0 87,0 102,7 94,2 974 04.05 | Electricity, gas and other fuels
€HepreHTH
05 HawjeLuTaj, nokyhcTeo 100,1 98,0 98,8 97,6 98,1 97,0 05 Fumishings, household
penoBHO ofipXaBar-e equipment and routine
maintenance of the house
05.01 |Hamjewraj, nokyhcTso, Tenucu 100,2 99,4 98,9 99,8 99,0 97,1 05.01 | Furniture and furnishings,
1 Apyre NogHe npocTupke carpets and other floor
coverings
05.02 |TekcTunHu npon3soam 3a kyhy 97,7 97,6 97,3 96,5 96,1 89,3 05.02 | Household textiles
05.03 |KyhHu anapatu 100,1 99,7 99,9 99,5 99,7 96,5 05.03 | Household appliances
05.04 |CrakneHo u ctonHo nocyhe n 100,2 93,4 95,8 94,2 935 92,3 05.04 | Glassware, tableware and
kyhH1 npubop household utensils
05.05 |Anav 1 onpema 3a kyhy u BpT 100,1 100,0 100,7 99,2 100,2 1071 05.05 | Tools and equipment for
house and garden
05.06 |Mpoussoau 1 ycnyre 3a 100,3 96,1 98,2 95,2 96,7 95,1 05.06 | Goods and services for
penoBHO oapxaBatse kyhe routine household
maintenance
06 3ppascTBo 100,4 102,4 101,4 102,2 102,4 106,5 06 Health
06.01 |MeauumHCKM Npon3soan 100,6 104,4 102,0 104,2 1041 110,1 06.01 | Medical products
06.02 |3ppaBcTBEHE YCnyre, 0CUM 100,0 92,7 100,0 92,7 95,6 93,4 06.02 | Out-patient services
BONHNYKNX
06.03 |BonHuyke ycnyre 100,0 110,6 100,0 110,6 105,9 110,6 06.03 | Hospital services
07 MpeBo3 99,7 106,1 102,2 106,4 105,0 102,0 07 Transport
07.01 |lMpeBo3Ha cpeacTsa 100,2 99,1 100,6 99,1 100,3 97,7 07.01 | Vehicles
07.02 |Ynotpeba npeBo3Hmx 99,6 108,5 102,5 109,0 106,6 102,8 07.02 | Use of personal transport
cpeactasa equipment
07.03 |Ycnyre npesosa 100,1 101,6 102,0 101,2 101,7 108,3 07.03 | Transport services
08 Komyrukaupje 100,0 100,1 100,0 100,1 100,1 118,6 08 Communications
08.01 |MowraHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka n Tenedakc 97,7 93,2 96,0 93,9 94,0 56,2 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,0 100,1 100,0 100,1 100,1 120,0 08.03 | Telephone and telefax
ycnyre services
09 Pekpeaupja v kynTypa 100,1 100,7 100,3 100,7 100,3 100,2 09 Recreation and culture
09.01 |Ayawo-BusyenHa, 100,2 974 99,1 96,4 97,3 83,9 09.01 | Audio-visual, photographic
¢oTorpadpcka u and information processing
MHopMaTyKka onpema equipment
09.02 |Ocrana TpajHa gobpa 3a 100,0 114,7 100,0 114,3 107,9 113,7 09.02 | Other major durables for
pekpeaLujy 1 kynTypy recreation and culture
09.03 |Ocranu npeameTy n onpema 100,1 98,2 99,5 98,8 98,8 984 09.03 | Other recreational items and
3a pekpeauyjy, BpT ¥ KyhHu equipment, gardens and pets
TbybumUp
09.04 . 100,0 103,9 102,7 103,9 103,3 11,3 09.04 | Recreational and cultural
Ycnyre pekpeaumje v kyntype Services
09.05 |HoswHe, krbure n npubop 3a 99,9 100,0 99,9 100,2 99,9 101,5 09.05 | Newspapers, books and
nucare stationery
09.06 |MMyTHW apaHxmaHu 101,7 96,8 86,9 96,9 89,7 718 09.06 | Package holidays
10 ObpasoBare 100,0 100,3 100,3 100,3 100,3 103,1 10 Education
10.01 |MpenLLKONCKO 1 OCHOBHO 100,0 101,3 101,3 101,3 101,3 115,0 10.01 | Pre-school and primary
obpasoBatse education
10.04 |YHuBepauTeTCKo 06pa3oBarse 100,0 100,0 100,0 100,0 100,0 100,0 10.03 | University education
10.05 |OBpa3soBatse Koje ce He 100,0 100,0 100,0 100,0 100,0 101,0 10.05 | Education not definable by
AeduHILLE NpemMa HUBOY level
1 PectopaHu 1 xoTenu 99,5 100,9 99,6 1014 100,6 105,1 11 Restaurants and hotels
11.01 [YrocTuterscke ycnyre 100,1 100,8 100,4 100,7 100,7 103,9 11.01 | Catering services
11.02 |Ycnyre cvjewTaja 98,3 101,0 98,3 102,6 100,5 107,7 11.02 | Accommodation services
12 Ocrana gobpa u ycnyre 99,8 99,1 99,7 99,9 99,4 98,6 12 Other goods and services
12.01 {JnuHa wera 99,5 98,3 99,2 99,7 98,8 96,9 12.01 | Personal care
12.03  {JInuHu npegmeTn 100,6 98,1 99,7 97,9 98,7 98,8 12.03 | Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 100,0 100,0 100,0 100,0 100,0 12.05 | Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 102,4 12.07 | Other services n.e.c.
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pachukon 1. MjeceuHa v roguikba nHdraumja
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METOZIONOLLKA OBJALLIHEA

DedmHnumja nHaekca NoTpowWwaYKMX LujeHa

/HOekc noTpollavknx LujeHa npefcTaBiba Mjepy npocjeyHe npomjeHe
umjeHa npoussoga (poba u ycnyra) koje peavaeHTHa JoMahuHCTBa Kynyjy pagu
NoAMMperba CBOjUX NUYHIX NoTpeba.

HamjeHa

VHOeKC moTpowavkux LujeHa KOpWUCTM Ce kao Mjepa MHnauuje, kao
VHAMKATOP 3a O4yBar-e BPUjeQHOCTU KOA YrOBOPa C MHAEKCHWUM Kray3ynama, Cryxm
kao aecpnatop uHanHe noTpoLuke JomMahuHCTaBa W KOPUCTY ce 3a ynopefuBatse
cTone vHenaLuje ¢ ApyruM pervornMa.

0O6yxsar

MHaexc notpoLuaykvx LvjeHa y Penybnium Cpnckoj n3padyHaea ce Ha OCHOBY
penpeseHTaTBHe NcTe npoun3soda kojy y 2017. rogvkm uiHmM 596 npoussoaa. Ceakor
mjecelia mpukynrba ce suwe of 9 000 uujeHa no yHanpujen AeduHUCAHOM Y30pKy
npoaajHuX MjecTa 1 rpagoBa.

- leorpadhckn 0oOyxBaT: UujeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bawa lyka, bujerbuHa, [lo60j, MctouHo CapajeBo, Mpujeaop 1 Tpeburbe.

- O6yxBat npoussopa: 0byxsaheHn Cy HajBaxHMj\ NPOM3BOAN U yCnyre
Koje Kynyje pesvaeHTHO CTaHOBHWLITBO paau (uHanHe noTpoume. OByxsat
nobapa u ycnyra pefjoBHO Ce axypupa kako 61 ce ouysana penpeseHTaTUBHOCT
nnCTe NPon3BoAa ¢ 0B3MPOM Ha yKyce MOTpoLLaya 1 bIX0BE HaBike Yy norneay
KynoBuHe.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2017 consists of 596 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.
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CHuMarbe umjeHa

LinjeHe ce npukynrbajy npema yTepheHom pacnopepy obunacka npoaasH1La
1 TPXHULA Koje cy oppefeHe Kao Mjecta CHUMara M Npema jacHo LedUHMCcaHUM
cneuyyndmkaumjama npoussopalycnyre. CHUMaTerbu Ha OCHOBY TUX MHGpopmaLmja
camocTanHo 6upajy KoHkpeTaH npou3sod uujy Re LujeHy cHumaTv Ha oppefieHom
npogajHoM MJeCTy, Y cKnady ca KputepujeM HajnpoaasaHujer npoussoga. Kako 6u ce
ocuryparno Aa CHUMaTerbi U3 Mjecelia y MjeceL, CHUMajy LinjeHe CTUX Mpou3Bopa, Te
kako 64 ce MOrMo MpaTuTW Koje MPOM3BOLE CHUMATErbW NOCMaTpajy Ha TepeHy,
noTpebHo je y YMUTHUK YHWjeTW CBe TpaxeHe KapaKTepucTike npou3soda, Te
MHopMaLje 0 eBeHTYanHMM 3amjeHama ykonmko ux UMma. TakaB HauH CHUMakba
omoryhyje npahete npomjeHe kpeTaka UmjeHa uamehy Asa nepuoga Tj. npahere
AVHaMUKe.

3a noTpebe nHAEKCA MOTPOLIAYKMX LijeHa, CHUMarbe LijeHa Ce BpLUM
creeaehux AaHa y mjecewy:

- 33 NorLONPUBPEAHE NPON3BOAE KOjU CE NPoAajy Ha NujaLama, LmjeHe ce
npUKynsbajy ABa nyTa MjeCeyHo 1 To y npsoj 1 Tpehoj ceamuum y mjecetly;

- 3a CBe OCTane Mpou3Boae LijeHe Ce y cknagy ca Baxehum esponckim
perynaTveama npukynrbajy jeaHom mjeceyHo (navefly 1. u 21. y mjecewyy), ¢ Tam ga ce
HYXHO OApXaBa UCTV MHTepBan namehy NpuKynrbakba.

Moxpepun

[MoHaepu Koju Ce NpuMjetbyjy 3a 13padyHaBak-e MHAEKCA NOTPOLLAYKMX LvjeHa
NpeLcTaBrbajy CTPYKTYpy MpocjedHe MOTPOLHe AOMaNMHCTaBa, OJHOCHO MoKasyjy
penateHo yyelLhe ogabpaHix NpoK3Boaa 1 YCryra Y YKyNHoj MOTPOLLHbM.

OcHOBHM M3BOp nofaTaka 3a u3pagy monpaepa 3a obpadyyH WHAekca
noTpoLLaykiX LnjeHa je AHKeTa 0 noTpowW AoMahuHCTaBa. 3a u3padyHaBae
MHOeKca noTpoLaykux uujeHa of jaHyapa 2014. roguHe npumjetbyjy ce NoHaepu
Kkoju ce 6a3upajy Ha nogaunma u3 AHKeTe O NOTPOLWHM AomahnHcTasa na 2011.
roguHe. lMoHOepw ce CBake roauHe KOPUryjy C KpeTareM LujeHa Yy MPeTXoaHoj
TOLNHU.

Knacudmkaumja

3a obpayyH nHOekca noTpoladkux LujeHa kopucTi ce Knacudpmkaupja
nnyHe noTpowre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja oujery npousBoge M yCrnyre Ha ABAHAECT OCHOBHMX
ofjerbaka 3a koje ce 13padyHaBajy MHAEKCH.

Arperauuja

3a vHOekc moTpowauykMx LujeHa noTpebHo je Hajmpuje M3padyHaTh
eneMeHTapHe WHAeKce (MHAEKC NPoM3BOAA) N MHAEKCE penpe3eHTaTUBHINX CTaBKM
Ha HuBOY rpapoBa. [lpu TomMe Ce kao Mjepa CpeAte BPUJEAHOCTU KOPUCTH
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora M3padyHasajy
kopuwwTerem Jlacnepose opmyne 3a MOHAEPUCAHY apuUTMETUUKY CPpeanHy
MOYEBLLM O HajHVXKEr HNBOA UHAEKCA penpe3eHTaTuBHe CTaBke A0 HWUBOA YKyMHOT
nHpekca 3a Penybnuky Cpncky. PedbepeHTHa Ga3a 3a n3padyHaBate WHaeKca je
2010. rognHa.

Ocrane aedmHuumje

Mpou3Bog; 61no koja poGa unu ycnyra 3a NUYHY NOTPOLLFY KOja Ce MoXe
KyNUTI, rpyMHK Ha3uB 3a pobe v ycryre.

PenpeseHTaTBHa CTaBKa: MPOW3BOZ Ha HajHWKEM HUBOY arperauuje 3a
Koju Ce MOXe NpoLWjeHnTI NoHaep.

Ctona npomjeHe: CTOMa MpOMjeHe LMjeHa y OfHOCY Ha oapefeHu
(pethepeHTHM) nepuog.

CaonwTete npunpemuna: burbaxa Tewuh

e-mail: biljana.tesic@rzs.rs.ba

W3paje Penybnuuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bara flyka, Berbka
Mnahenosuha 12g — Ten. +387 51 332 700 — Ip Pagmuna Ynukosuh, gupektop —
BnagaH CubuHoBuh, rmasHn ypegHuk — V3naan mjeceyHo — Caonwrterwe je
objaBrbeHo Ha WHTepHeTy Ha agpecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba —
Mpunukom kopuwhera nopaTaka 06aBe3HO HaBECTH N3BOP

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the following
days in a month:

- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;

- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the Household
Budget Survey from year 2011. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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