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WHOEKCU NOTPOLLUAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH uHgekc noTpolaykux umjeHa y Penybnuum Cpnckoj, y jyHy 2017.
roOfVHE Y OBHOCY Ha NPEeTXoaHM Mjecew, Hxu je 3a 0,4%.

Y opHocy Ha jyH 2016. roguHe, ykynaH MHAEKC MOTPOLIAYKMX LujeHa y
npocjeky je i 3a 0,4%.

lMocmatpaHo no ogjersumuma HamjeHe notpowwte (COICOP) y jyHy 2017.
roguHe y ogHocy Ha Maj 2017. roauHe, MHOeKC ofjerbka octana fobpa u ycnyre BuLM
je 3a 0,3%, nHaekcn oajeraka ankoxonHa nuha v yBaH v pexkpeaLmja 1 Kyntypa BuLLN
cy 3a 0,2%, BOK Cy MHAEKCY oajerbaka HamjeLuTaj 1 NokyNCTBO 1 PECTOpaHu U XOTENw
Buwm 3a 0,1%. ViHaekeu opjerbaka 3ApaBCTBO, KOMYHMKaLMje M 0Bpa3oBatbe OcTanm
Cy HenpomujerseHn. MHpekc opjerka opjeha u obyha Hmkw je 3a 2,4%, vHaekc
opjerbka npeso3 HxH je 3a 1,0%, nHAEKC oajerbka xpaHa v 6esankoxonHa nuha Huxm
je 3a 0,8%, OOk je MHAEKC ofjerbka cTaHoBake HUXM je 3a 0,1%.

1.1. MHOEKCU MOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in June 2017, in comparison
with the previous month, was 0.4% lower.

Compared to June 2016, total consumer price index was on the average 0.4%
higher.

By COICOP division, in June 2017, compared to May 2017, index of Other
goods and services was 0.3% higher, index of Alcoholic beverages and tobacco and
index of Recreation and culture were 0.2% higher, and index of Furnishings and
household equipment and index of Restaurants and hotels were 0.1% higher. Indices of
the divisions Health, Communications and Education remained unchanged. Index of
Clothing and footwear was 2.4% lower, index of Transport was 1.0% lower, index of
Food and Non-alcoholic was 0.8% lower and index of Housing was 0.1% lower.

o a
= Haave V12017 V12017 V12017 I-v1 2017 VI2017 VI2017 S Name
g V2017 V12016 XI12016 V12016 2016 2010 g
00 YKYMHO 99,6 100,4 99,4 100,7 99,9 101,9 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 99,2 99,8 101,9 99,6 100,2 102,8 01 Food and non-alcoholic
beverages
01.01 |XpaHa 99,2 99,5 102,0 99,2 100,0 102,9 01.01 Food
01.02 |BesankoxonHa nuha 99,5 102,4 1011 103,2 102,0 101,6 01.02 Non-alcoholic beverages
02 AxnoxonHa nuha 1 gyBaH 100,2 104,2 103,6 103,9 104,0 155,6 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 99,9 100,6 98,1 100,3 99,5 101,9 02.01 Alcoholic beverages
02.02 |fysaH 100,3 105,4 105,4 105,1 105,4 1871 02.02 Tobacco
03 Opjeha v obyha 97,6 88,5 93,0 89,1 89,2 56,6 03 Clothing and footwear
03.01 |Opjeha 97,9 89,6 93,8 89,7 89,9 614 03.01 Clothing
03.02 |Obyha 96,9 86,4 91,7 87,9 88,1 48,1 03.02 Footwear
04 CraHoBatbe, Bofia, ENEKTPUIHA 99,9 100,9 90,2 101,9 95,8 101,9 04 Housing, water, electricity, gas
€Hepruja, NAuH 1 apyru and other fuels
€HEepreHTyn
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 99,4 04.01 Actual rentals for housing
04.03 |OppxaBatbe 1 nonpasak 100,0 100,4 100,2 100,3 100,3 101,3 04.03 Maintenance and repair of the
crambeHe jeauHnLe dwelling
04.04 |CHabpjeBarbe BOJOM 1 apyre 100,0 101,1 101,1 100,7 101,1 1446 04.04 Water supply and
KOMyHanHe ynyre miscellaneous services
related to the dwelling
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1.1. MHOEKCU MOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJN COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
= Haaus V12017 Vi 2017 Vi 2017 1-V12017 VI2017 VI 2017 3
g V2017 V12016 XI12016 [-V12016 @ 2016 @ 2010 g Name
04.05 |EnextpuyHa eHepruja u apyrv 99,9 100,9 86,9 102,4 94,2 97,3 | 04.05 Electricity, gas and other fuels
€HepreHTy
05 Hawmjewwraj, nokyhcTeo u 100,1 98,7 98,9 97,8 98,2 97,1 | 05 Furnishings, household
PefoBHO OfpXaBare equipment and routine
maintenance of the house
05.01 |Hamjewwraj, nokyhcTso, Tenucu n 99,7 98,6 98,6 99,6 98,6 96,8 | 05.01 Furniture and furnishings,
Apyre nogHe NpocTupke carpets and other floor coverings
05.02 |TekcTunHu npon3soam 3a kyhy 98,0 95,5 954 96,4 94,2 876 | 05.02 Household textiles
05.03  |KyhHu anapatn 99,9 99,6 99,8 99,5 99,6 96,5 | 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe 1 98,1 914 94,0 93,7 918 906 | 05.04 Glassware, tableware and
kyhHu npubop household utensils
05.05 |Anatv v onpema 3a kyhy u BpT 101,4 101,4 102,1 99,6 101,5 108,56 | 05.05 Tools and equipment for house
and garden
05.06 |IMpomnssoau 1 ycryre 3a pefoBHO 100,3 98,4 98,5 95,7 97,0 95,5 05.06 Goods and services for routine
ofpxasate kyhe household maintenance
06 3apaBcTBO 100,0 102,3 101,4 102,2 102,5 106,56 | 06 Health
06.01 |MeavumHCKn nponaBoan 100,0 104,3 102,0 104,2 104,1 110,2 06.01 Medical products
06.02 |3pmpaBcTBEHE yCnyre, ocUM 100,0 92,7 100,0 92,7 95,6 934 | 06.02 Out-patient services
BonHN4KMX
06.03 |BbonHuyke ycryre 100,0 110,6 100,0 110,6 105,9 110,6 | 06.03 | Hospital services
07 MpeBo3 99,0 104,2 101,1 106,0 104,0 1010 | 07 Transport
07.01 |MpeBo3Ha cpeacTBa 100,0 1011 100,6 99,5 100,3 97,7 07.01 Vehicles
07.02 |Ynotpeba npeBo3HuMX cpeacTaBa 98,6 105,3 1011 108,4 105,2 101,3 07.02 Use of personal transport
equipment
07.03 |Ycnyre npesosa 100,0 101,5 102,0 101,2 101,7 108,3 | 07.03 Transport services
08 KomyHukaupje 100,0 100,1 100,0 100,1 100,1 1186 | 08 ,
08.01 |MowrTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 1059 | 08.01 Postal services
08.02 |TenedoHcka n Tenedakc 98,1 924 94,2 93,7 92,2 55,1 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc ycnyre 100,0 100,1 100,0 100,1 100,1 120,0 08.03 Telephone and telefax services
09 Pekpeauuja u kyntypa 100,2 100,6 100,5 100,7 100,5 1004 | 09 Recreation and culture
09.01 99,2 97,0 98,3 96,5 96,5 832 | 09.01 | Audio-visual, photographic and
Ayavo-Bu3yenHa, poTorpadeka information processing
1 MHhopMaTH4Ka onpema equipment
09.02 |Ocrana TpajHa gobpa 3a 100,4 115,2 100,4 1144 108,4 1142 | 09.02 Other major durables for
pekpeauujy 1 Kyntypy recreation and culture
09.03 |Ocranw npeameTH v onpema 3a 99,5 98,1 99,0 98,7 98,3 97,9 | 09.03 Other recreational items and
pekpeaLujy, BPT v kyhHu equipment, gardens and pets
TbyBumMLm
09.04 y . 100,0 103,0 102,7 103,8 103,3 11,3 | 09.04 | Recreational and cultural
cnyre pekpeaumje u kynType services
09.05 |HoswHe, ktbure 1 npubop 3a 100,5 100,3 100,4 100,2 100,5 102,1 09.05 Newspapers, books and
nucamwe stationery
09.06 |MMyTHW aparxmaHK 107,2 102,2 93,1 97,8 96,2 77,0 09.06 Package holidays
10 ObpasoBate 100,0 100,3 100,3 100,3 100,3 103,1 10 Education
10.01  |MpenLwKkoncko u 0CHOBHO 100,0 101,3 101,3 101,3 101,3 115,0 10.01 Pre-school and primary
0bpasoBatse education
10.04 |YHuBep3uTeTCKo 0OpasoBat-e 100,0 100,0 100,0 100,0 100,0 100,0 | 170.03 University education
10.05 |ObpasoBatse Koje ce He 100,0 100,0 100,0 100,0 100,0 101,0 | 10.05 Education not definable by level
AeduHMLLE Npema HUBOY
1 PectopaHu 1 xoTenu 100,1 100,9 99,8 101,3 100,7 105,3 11 Restaurants and hotels
11.01 |Yroctuterbcke ycnyre 100,1 100,7 100,5 100,7 100,8 104,0 11.01 Catering services
11.02 |Ycnyre cmjewraja 100,2 101,2 98,4 102,3 100,7 107,9 | 11.02 | Accommodation services
12 Ocrana gobpa u ycnyre 100,3 99,5 100,0 99,8 99,7 989 | 12 Other goods and services
12.01  |MnyHa wera 100,7 99,0 99,9 99,6 99,5 97,6 12.01 Personal care
12.03  {Nlnynm npeameTyn 99,2 97,2 98,9 97,8 97,9 980 | 1203 Personal effects n.e.c.
12.05 |Ocurypatse 100,0 100,0 100,0 100,0 100,0 100,0 | 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 102,4 12.07 Other services n.e.c.
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HeduHuumja HAEKCa NOTPOLIAYKNX LiMjeHa

VIHAekc noTpowaykux LujeHa nmpeacTaBrba Mjepy MpocjeyHe MpoMjeHe
umjeHa npoussoga (poba u ycnyra) koje peavaeHTHa JomahuHCTBa Kynyjy pagu
noAMMperba CBOjUX IMYHNX NoTpeba.

HamjeHa

/HOeKc moTpowavkux LujeHa KOpWUCTM Ce kao Mjepa MHpnauuje, kao
VHAMKATOP 3a O4yBar-e BPUjedHOCTU KOA YroBOpa C UHAEKCHUM Kray3yrnama, Cryxm
kao aecpnatop uHanHe noTpoLuke JomMahuHCTaBa W KOPUCTY ce 3a ynopefuBatse
cTone vHenaLuje ¢ ApyruM pervornMa.

0O6yxsar

VHpeke notpoLuaykux LvjeHa y Peny6nuuy Cprickoj u3padyHaea ce Ha OCHOBY
penpeseHTaTiBHE n1cTe Npon3soda kojy y 2017. roguHu mkm 596 npoussoga. Ceakor
mjecelia mpukynrba ce suwe of 9 000 uujeHa no yHanpujen AeduHUCAHOM Y30pKy
npoaajHuX MjecTa 1 rpagoBa.

- leorpadhckn 0OyxBaT: UujeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bawa Jlyka, bujersuHa, Joboj, UctouHo Capajeso, Mpujenop u Tpeburbe.

- O6yxBat npon3BoAaa: 0byxBafheHu Cy HajBaxHWju NPOM3BOAM 1 yCryre
Koje Kynyje pPeswaeHTHO CTaHOBHWLITBO pagu uHanHe notpowre. Obyxsat
nobapa v ycnyra pefjoBHO Ce axypupa kako 61 ce ovyBana penpeseHTaTMBHOCT
nucTe nponssofa ¢ 0631poM Ha ykyce NOTpoLLaya U HUX0BE HaBUKE y Morneay
KynoBuHe.

CHumatbe umjeHa

LinjeHe ce npukynrbajy npema yTepheHoMm pacnopegy obunacka npoaasHuLa
1 TPXHUUA Koje cy ogpefeHe Kao Mjecta CHUMara M npema jacHo LeuHMCcaHUM
cneumdmkauviama nponseogalycnyre. CHUMaTErbi Ha OCHOBY TUX WHdOpMaLyja
camocTanHo 6upajy KOHKpeTaH mpoussod uujy he uujeHy cHumati Ha oppefjeHom
npogaajHoM MECTY, Y ckriadly ca Kputepujem HajnpoaasaHujer npoussoga. Kako 6u ce
ocvryparo Aa CHUMaTersi U3 Mjecelia y Mjecel, CHUMajy LinjeHe UCTUX Npou3Bofa, Te
kako Bu ce MOrMO MpaTUTW Koje MPOM3BOAE CHUMATErbW MOCMAaTpajy Ha TepeHy,
noTpebHO je y YMUTHUK YHUjeTW CBE TpaxeHe KapaKTepucTuke Mpou3Bofa, Te
MHdOpMaLMje 0 eBEeHTYanHUM 3amjeHama YKONMKO UX MMa. TakaB HauvH CHUMakba
omoryhyje npahetbe npomjeHe kpeTawa UmjeHa uamehy asa nepuoga Tj. npahere
OVHaMuKe.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2017 consists of 596 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.
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3a notpebe WHOeKkca MOTPOLLAYKMX LMjeHa, CHUMate LjeHa ce BpLUM
crbegehux gaHa y mjecely:

- 3a NorbonpuBpeaHe NPoM3BoAe Koju Ce NpoAajy Ha nijaliama, LijeHe ce
npUKynsbajy ABa nyTa MjeCeyHo 1 To y npsoj 1 Tpehoj ceamuLm y mjecetly;

- 3a CBe OCTarne Mpou3BOAe LijeHe Ce Y ckmagy ca Baxehnm eBponckvM
perynaTveama npukynrbajy jeaHom mjeceyHo (navefy 1. u 21. y mjecewy), ¢ Tam aa ce
HY)HO OApaBa VCTU MHTepBan 1amely NpuKynrbarba.

MoHgepu

[MoHaepu koju Ce NpuMjerbyjy 3a U3padyHaBaHe NHAEKCa NOTPOLLIAYKMIX LijeHa
npeacTasrbajy CTPYKTYpY MpOCjedHe MOTPOLHE [OMaNMHCTaBa, OAHOCHO MOKadyjy
penaTveHo yueLune opabpaHux Npor3Boaa U yenyra y ykynHoj MOTPOLLH.

OcHoBHM M3BOp MofaTaka 3a u3paay noxpepa 3a obpauyyH MHAekca
NoTpOLLAYKNX LmjeHa je AHKkeTa 0 NoTpolLku AomahuHeTaea. 3a u3padyHasare
MHAEeKca NoTpoLuaYkuX LjeHa of jaHyapa 2014. roguHe npumjetsyjy ce noraepu
koju ce basupajy Ha nogauuma 13 AHkeTe o noTpoLukby JomahuHcTasa us 2011.
roauHe. lMoraepw ce cBake roavHe KOPUryjy ¢ KpeTakeM LitjeHa Y NpeTXOfHO]
TOAMHN.

Knacudukaumja

3a obpayyH nHoekca noTpolladkux LmjeHa kopucti ce Knacudmkaupja
nnyHe noTpowre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenu npou3Boge W ycrnyre Ha [BaHAECT OCHOBHUX
ofjerbaka 3a koje ce U3padyHaBajy MHAEKCH.

Arperaumja

3a wHOekc moTpowadkMx LujeHa noTpebHo je Hajnpuje M3pauyHaTh
€eremMeHTapHe MHAEKCe (MHOEKC Npou3BOAa) U MHAEKCE PEnpe3eHTaTUBHUX CTaBKu
Ha HMBOy rpagoa. [lpu Tome ce kao Mmjepa Cpeare BpUJEAHOCTW KOPUCTU
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora M3pavyHaBajy
kopuwwTereM Jlacnepose hopmyne 3a MOHOEPUCAHY apUTMETUYKY CPeauHy
MOYEBLLN O HajHUXET HUBOA MHAEKCA PEnpe3eHTaTMBHe CTaBKe A0 HUBOA YKYMHOT
nHaekca 3a Penybruky Cpncky. PedbepeHTHa 6asa 3a u3pauyyHaBare MHAEKCa je
2010. roguHa.

OcTane gecuHuumje

MpousBopa: buro koja poba 1nm ycnyra 3a NM4Hy NOTPOLLKY Koja Ce MoXe
KynuTi, TpYNHI Hasve 3a pobe n ycnyre.

PenpeseHTaTBHa CTaBKa: NPOM3BOL Ha HajHWKEM HUBOY arperauuje 3a
KOj1 Ce MOXe NpOLMjEHUT MOHAEP.

Ctona npomjeHe: cTona npoMjeHe LujeHa Yy opHocy Ha oppeheHu
(pedepeHTHM) nepuog,.

CaonwTetbe npunpemuna: burbaxa Tewwuh

e-mail: biljana.tesic@rzs.rs.ba

W3paje Penybnuuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bara flyka, Berbka
Mnahenosuha 12g — Ten. +387 51 332 700 — [p Pagmuna Ynukosuh, gupektop —
BnagaH CubuHoBuh, rnasHn ypegHuk — V3naan mjeceyHo — Caonwrterwe je
objaBrbeHo Ha VHTepHeTy Ha appecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba -
Mpunukom kopuwhekra nopaTaka 06aBe3HO HaBECTH N3BOP

For the Consumer Price Index, price collection is conducted on the following
days in a month:

- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;

- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the Household
Budget Survey from year 2011. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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