PETYBJ/INMKA CPITICKA
PETNYBJ/INYKN 3ABO/ 3A CTATUCTUKY

REPUBLIKA SRPSKA
INSTITUTE OF STATISTICS

<)

CTATUCTUKA LMJEHA
MJECEYHO CAOMLWTEHE

ISSN 2490-2950

janyap/January
2017

PRICE STATISTICS
MONTHLY RELEASE
22. 11 2017. Bpoj/No. 34/17

WHOEKCU NOTPOLAYKMUX LWJEHA
CONSUMER PRICE INDICES

YkynaH UHAEKC noTpoLuaykux LujeHa y Penybnuum Cpnckoj, y jaHyapy 2017.
rofvHe y OAHOCY Ha MPETX0AHM Mjecew, BuwwK je 3a 0,9%.

Y opHocy Ha jaHyap 2016. roguHe, yKynaH MHAEKC NOTPOLIAYKUX LijeHa Y
npocjeky je Buwm 3a 0,4%.

MocmatpaHo no ogjerbumma HamjeHe notpolke (COICOP) y janyapy 2017.
roovHe y opHocy Ha feuembap 2016. roguHe, MHAEKC ofjerbka amnkoxomnHa nuha u
AyBaH BuwwK je 3a 3,6%, MHAekcK opjerbaka xpaHa u 6esankoxonHa nuha BUWM je 3a
2,0%, wHpekc opjerbka npeBo3 BUWM je 3a 1,2%, WHAEKC ofjerbka pekpeauuja w
kynTypa UM je 3a 1,0%, nHgekc ogjerska octana gobpa u ycnyre euiwm je 3a 0,8%,
WHAEKC ogjerbka 3apaBcTBo BUWK je 3a 0,3%, nHaoekc ofjerbka 06pa3oBarbe BULIN je
3a 0,3%, uHOekc opjesbka pectopaHn 1 xoteny BuwWwK je 3a 0,2% 1 MHAEKC ofjerbka
cTaHoBatbe BULLM je 3a 0,1%. VHaeke opjerbka KOMyHMKaLMje 0CTao je HEMpOMUjeHbEeH,
[OK je MHAeKc opjerbka opjeha n obyha Hukv 3a 4,4%, a MHAeKC ofjjerbka HamjeLwuTaj 1
nokyhcTeo Hiku 3a 0,5%.

1.1. M'HOEKCK NOTPOWAYKNX LINJEHA MPEMA KNACHOUKALIMIL COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in January 2017, in
comparison with the previous month, was 0.9% higher.

Compared to January 2016, total consumer price index was on the average
0.4% higher.

By COICOR division, in January 2017, compared to December 2016, index of
Alcoholic beverages and tobacco was 3.6% higher, index of Food and non-alcoholic
beverages was 2.0% higher, index of Transport was 1.2% higher, index of Recreation
and culture was 1.0% higher, index of Other goods and services was 0.8% higher, index
of Health was 0.3% higher, index of Education was 0.3% higher, index of Restaurants
and hotels was 0.2% higher and index of Housing was 0.1% higher. Index of
Communications remained unchanged, while index of Clothing and footwear was 4.4%
lower and index of Furnishings and household equipment.was 0.5% lower.
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Q 12017 12017 12017 12017 Q
S Haawe XII 2016 12016 2016 2010 S Name
o &)
00 YKYMHO 100,9 100,4 101,4 103,5 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 102,0 99,4 100,3 102,8 01 Food and non-alcoholic beverages
01.01  |XpaHa 101,9 98,9 99,9 102,8 01.01 Food
01.02  |besankoxonHa nuha 102,7 103,4 103,6 103,2 01.02 Non-alcoholic beverages
02 AxnoxonHa nuha v fysaH 103,6 104,2 103,9 155,6 02 Alcoholic beverages and tobacco
02.01  [AnkoxonHa nuha 99,0 101,3 100,4 102,9 02.01 Alcoholic beverages
02.02  |DysaH 105,0 105,0 105,0 186,4 02.02 Tobacco
03 Opjeha 1 obyha 95,6 89,3 91,7 58,1 03 Clothing and footwear
03.01 |Opjeha 95,4 89,6 91,4 62,4 03.01 Clothing
03.02 |O6byha 95,8 88,8 92,1 50,3 03.02 Footwear
04 CraHoBatse, BoAa, enekTpuyHa 100,1 102,2 106,3 1131 04 Housing, water, electricity, gas and
eHepruja, NAWH 1 ApYri eHepreHTn other fuels
04.01  |CraHapuHa 100,0 100,0 100,0 99,4 04.01 Actual rentals for housing
04.03  |OppxaBatbe M nonpasak cTambeHe 100,0 100,2 100,1 101,1 04.03 Maintenance and repair of the
jeanHuLe dwelling
04.04  |CHabpjeBarbe BOAOM U apyre 100,0 100,0 100,0 1431 04.04 Water supply and miscellaneous
KOMyHanHe ynyre services related to the dwelling
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1.1. IHOEKCW NOTPOWAYKMX LINJEHA MPEMA KITACUOUKALIMIM COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
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04.05  |EnekTpuyHa eHepruja v apyru 100,2 102,9 108,6 112,2 04.05 Electricity, gas and other fuels
€HEepreHTu
05 HamjeLwTaj, nokyRcTeo 1 peoBHO 99,5 97,3 98,7 97,7 05 Furnishings, household equipment
oApXaBare and routine maintenance of the
house
05.01  [Hamjewwraj, nokyhcTso, Tenmcy n 99,9 100,6 100,0 98,1 05.01 Furniture and furnishings, carpets
[pyre NofHe NpocTupke and other floor coverings
05.02  |TekcTunHu npon3Boam 3a kyhy 99,9 96,6 98,7 91,8 05.02 Household textiles
05.03  |KyhHu anapatu 100,0 99,4 99,8 96,7 05.03 Household appliances
05.04  |CrakneHo v cTonHo nocyhe 1 kyhHu 98,7 96,3 96,4 95,1 05.04 Glassware, tableware and
npubop household utensils
05.05  |Anati 1 onpema 3a kyhy v BpT 99,6 99,0 99,1 105,9 05.05 Tools and equipment for house and
garden
05.06  |MpowusBoam u ycnyre 3a pefoBHO 99,0 93,8 97,6 96,0 05.06 Goods and services for routine
oapxaBare kyhe household maintenance
06 3npaBcTBo 100,3 102,2 101,3 105,3 06 Health
06.01 MeauumHcku nponssoau 100,4 104,1 102,5 108,4 06.01 Medical products
06.02  |3mpaBcTBEHE yCMyre, OCUM 100,0 92,7 95,6 93,4 06.02 Out-patient services
BONHMYKNX
06.03  |BonHuyke ycnyre 100,0 110,6 105,9 110,6 06.03 Hospital services
07 MpeBo3 101,2 104,2 104,0 101,0 07 Transport
07.01 [MpeBo3Ha cpeacTea 100,2 99,0 99,9 97,3 07.01 Vehicles
07.02  |Ynotpeba npeBO3HMX CpeAcTaBa 101,5 106,2 105,6 101,7 07.02 Use of personal transport equipment
07.03  |Ycnyre npeso3a 100,2 100,0 99,9 106,5 07.03 Transport services
08 KomyHukaLmje 100,0 100,1 100,1 118,6 08 Communications
08.01 [MowTaHcke ycnyre 100,0 100,0 100,0 105,9 08.01 Postal services
08.02  |TenedoHcka u Tenedakc onpema 100,0 94,2 97,9 58,5 08.02 Telephone and telefax equipment
08.03  |TenedpoHcke 1 Tenedakc ycnyre 100,0 100,1 100,1 120,0 08.03 Telephone and telefax services
09 Pekpeauuja u kyntypa 101,0 101,0 101,0 100,9 09 Recreation and culture
09.01 Ayawo-Bu3yenHa, cotorpadcka n 99,9 96,2 98,1 84,6 09.01 Audio-visual, photographic and
MHpopMaTHYKa onpema information processing equipment
09.02  |Ocrana TpajHa Aobpa 3a pekpeauujy 100,0 112,8 107,9 113,7 09.02 Other major durables for recreation
1 KynTYpYy and culture
09.03  |Ocranu npeameTH 1 onpema 3a 100,2 99,3 99,6 99,2 09.03 Other recreational items and
pexpeaLiyjy, BpT W KyhHU rbyGumum equipment, gardens and pets
09.04  |Ycnyre pekpealuje u kynType 102,7 103,8 103,3 11,3 09.04 Recreational and cultural services
09.05  |HosuHe, Kibure v npubop 3a nucare 100,0 100,2 100,0 101,7 09.05 Newspapers, books and stationery
09.06  [MyTHW apaHxMaHm 99,9 103,6 103,1 82,6 09.06 Package holidays
10 O6pasoBatbe 100,3 100,3 100,3 103,1 10 Education
10.01 IMpeaLWwKoncko 1 OCHOBHO 101,3 101,3 101,3 115,0 10.01 Pre-school and primary education
obpasoBatbe
10.04  |YHuBepanteTcko obpasoBate 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pa3soBatbe Koje ce He feduHuLe 100,0 100,0 100,0 101,0 10.05 Education not definable by level
npema HuBoy
1 PectopaHu 1 xotenu 100,2 101,6 101,2 105,8 11 Restaurants and hotels
11.01  |YrocTuterscke ycnyre 100,3 100,8 100,6 103,9 11.01 Catering services
11.02  |Yenyre cmjewrTaja 100,0 103,0 102,3 109,6 11.02 Accommodation services
12 Ocrtana pobpa v ycnyre 100,8 100,3 100,5 99,6 12 Other goods and services
12.01  |IlnynHa wera 101,3 100,5 100,9 99,0 12.01 Personal care
12.03  |Jlu4nm npegmetn 99,0 97,6 97,9 98,1 12.03 Personal effects n.e.c.
12.05  |Ocurypate 100,0 100,0 100,0 100,0 12.05 Insurance
12.07  |Ocrane ycnyre 100,0 100,0 100,0 102,4 12.07 Other services n.e.c.
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Graph 1. Monthly and annual inflation

METOAOJOLLKA OBJALLKELA
HedmHnumja HAeKca NOTPOLIAYKMX LiMjeHa

VHaekc noTpoliaykux LujeHa npeacTaBiba Mjepy npocjedyHe npomjeHe
LujeHa npoussopa (poba u ycnyra) koje peavpeHTHa fomahuHCTBa Kymyjy pagu
nofMupetba CBOjUX NMUYHKMX noTpeba.

Hamjena

VHAeKC noTpolladkux LMjeHa KOpUCTM Ce kao Mjepa WMHdrauuje, kao
VHOWKATOP 33 0YyBa-Ee BPUEHOCTW KOA YroBOpa C MHLEKCHUM Knay3yrama, Cryxu
kao aednatop huHanHe noTpoLke JoMahnHCTaBa 1 KOPUCTY Ce 3a ynopefjuBare
cTone uHdnauuje ¢ ApyruM pervoHnma.

O6yxBar

MHpexc notpoluadkux LvjeHa y Penybnuum Cprickoj U3padyHasa ce Ha OCHOBY
perpeseHTaTBHe nucTe npouasofa kojy y 2017. roguHu ukmu 596 npoussoga. Ceakor
Mjecelia npukynrba ce euwe og 9 000 uwjeHa no yHanpujed AeduHUCaHOM Y30pky
npogajH1X MjecTa U rpaaoBa.

- Teorpadbckn obyxBaT: LMjeHe Ce NpuUKynribajy Ha LeCT nokauuja
(rpaposa): barba Myka, bujersuHa, flo6oj, ictouHo Capajeso, Mpujeaop u Tpebutbe.

- O6yxBat npoun3ssopa: 0byxsaheHu cy HajBaxHuju IPOU3BOAM W ycryre
koje Kynyje pe3ugeHTHO CTaHOBHWULITBO pagu (uHanHe noTpolwre. ObyxsaT
pobapa v ycnyra pefjoBHO Ce axypupa kako 6u ce ouyyBana penpeseHTaTUBHOCT
nucTe Npon3Bofa ¢ 063MpoM Ha ykyce MOTpoLLaya U bUXOBE HaBUKE Y Norneay
KynoBuHe.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2017 consists of 596 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.
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CHuMatbe umjeHa

LinjeHe ce npukynrbajy npema ytBpheHom pacnopeny obunacka npoaasHuLa
1 TPXHMUA Koje Cy oppefeHe Kao MjecTa CHUMara 1 Mpema jacHo AeuHUCaHUM
cneyndukauymjama npoussopalycnyre. CHUMaTErb Ha OCHOBY TuX MH(OpMaLmja
camocTanHo Gupajy koHkpeTaH mpowssof umjy he LujeHy cHumaTn Ha oppefjeHom
npoaajHoM MjecTy, y cknafy ca Kputepujem HajnposasaHujer npoussoda. Kako 6u ce
ocvrypano Aa CHMaTerbit 13 Mjecelia y Mjecel| CHUMajy LinjeHe CTIX NpousBoaa, Te
kako 61 ce MOrmo MpaTuTK Koje MPOW3BOAE CHUMATErbW MOCMATpajy Ha TEpeHy,
noTpebHO je y YMUTHWK YHWjeTW CBe TpaxeHe KapakTepucTuke npousBofa, Te
MHdOpMaLje 0 eBeHTyanHUM 3amjeHama YKonMKo WX WMa. TakaB HauvH CHuMarba
omoryhyje npaherbe npomjeHe KpeTawa LmjeHa uamelly Asa nepuoga Tj. npahere
AVHaMKKe.

3a notpebe nHOeKkca NOTPOLIAYKUX LiMjeHa, CHUMatbe LinjeHa ce BpLuK
crbefehix Aaxa y mjecelly:

- 3a norbonpuBpeaHe Npon3BoAe Koju Ce NpoAaajy Ha nujaLiama, LujeHe ce
npuKynrbajy 4ga nyta MjeceyHo v 1o y NpBoj 1 Tpehoj ceamuLm y Mjecelly;

- 33 CBe OCTare Npou3BoAe LujeHe ce y cknady ca BaxehuM eBponcKUM
perynatusama npukynrbajy jeaHoM MjeceuHo (uamefy 1. u 21. y mjecewy), ¢ M aa ce
HYXHO OfpXaBa UCTV MHTepBaN U3MeRy NpuKynbarba.

MoHaepu

[MoHaepu koju Ce NpuMjetbyjy 3a U3pauyHaBae MHAEKCa NOTPOLLAYKMX LijeHa
npeacTaBrbajy CTPYKTYpY MpocjedHe MOTpolkse [oMahnHCTaBa, OHOCHO MoKasyjy
penatBHo yyeluine ofabpaHux Npon3Boaa v ycnyra y YKyMHoj NOTPOLLIKH.

OcHOBHM W3BOp MojaTaka 3a u3pagy noHgepa 3a obpayyH uHAekca
MoTPOLLAYKIX LjeHa je AHKkeTa O NOTpOLWHM fAoMahuHcTaBa. 3a u3padyHaBare
MHAeKca NOTPOLLAYKuX LinjeHa o jaHyapa 2014. roanHe npuMjersyjy ce noHAepu
koju ce 6asupajy Ha nogauuma u3 AHkeTe 0 NOTPoLLHM JoMahuHcTasa u3 2011.
roaute. Mouagepu ce cBake rofnHe KOpUryjy C Kpetawem LujeHa y npeTxoaHoj
roAuHN.

Knacudmkaumja

3a obpayyH WMHAeKca NOTpoLLaYKMX LmjeHa kopucTu ce Knacudukaumja
nuyHe noTpowwre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja aujenu npousBoge W ycrnyre Ha ABaHAeCT OCHOBHMX
opjerbaka 3a Koje ce u3padyHaBajy UHOEKCH.

Arperauuja

3a wHoekc noTpowadkux LujeHa noTpebHO je Hajnpuje u3pauyHaT
enemeHTapHe MHAEKCe (MHAEKC Npou3BoAa) M MHAEKCE PEenpe3eHTaTUBHUX CTaBKM
Ha HuBOy rpagosa. [pu ToMe Ce Kao Mjepa Cpedte BpPUEAHOCTU KOPUCTM
reomeTpujcka CpeauHa. ATperaTHM WHAEKCM Ce HaKOH Tora u3payyHaBajy
kopuiwTerwem JlacnepoBe opMyne 3a NOHAEPUCAHYy apUTMETUYKY CPeauHy
MOYEBLUN Of} HajHWXeEr HMBOA MHAEKCA Penpe3eHTaTUBHE CTaBke 0 HWBOA YKYMHOr
nHoekca 3a Peny6nuky Cpncky. PedbepeHTHa 6asa 3a uspavyHaBarbe MHAEKca je
2010. roguHa.

Ocrtane pedunuumje

MpousBopa: 6uro koja poba unm ycnyra 3a Nu4HY NOTPOLLLY Koja Ce MOXe
KynuTu, rpynHn Hasue 3a pobe u ycnyre.

Penpe3eHTaTUBHa cTaBKa: NPOW3BOA Ha HajHWKEM HWBOY arperauuje 3a
Koju Ce MOXe NpOLMjeHUTM MOHAEP.

Ctona npomjeHe: cTona MpoMjeHe UMjeHa Yy OfHOCY Ha oppefjeHn
(pedrepeHTHI) Nepuog.

CaonwrTetse npunpemuna: burbaxa Tewuh

e-mail: biljana.tesic@rzs.rs.ba

M3paje Penybnuykv 3aBog 3a ctatucTuky, Penybnuka Cpncka, batba flyka, Berbka
MnaheHosuha 124 — Ten. +387 51 332 700 — Op Pagmuna Yuukosuh, gupektop —
BnagaH CwubuHosuh, rnasHn ypegHuk — Wanasn mjeceuHo — CaonwTerwe je
objaBrbeHo Ha MHTepHeTy Ha agpecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba —
Mpunukom kopuwhera nogaraka 06aBe3HO HABECTH M3BOP

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the following
days in a month:

- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;

- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the Household
Budget Survey from year 2011. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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