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WHOEKCWU NOTPOLIAYKUX LWJEHA
CONSUMER PRICE INDICES

YKynaH mHOekc notpowavkux uujeHa y Penybnuum Cpnckoj, y Aeuembpy
2017. ropnHe y OAHOCY Ha NPETXOLHM MjECeL], OCTaO je HENPOMMUjEHEeH.

Y ogHocy Ha aeuembap 2016. roguHe, ykynaH MHOEKC NOTPOLLAYKUX LijeHa
y npocjexy je Buwn 3a 0,4%.

MocmatpaHo no ogjerbuuma HamjeHe motpowre (COICOP) y neuembpy
2017. roguHe y ogHocy Ha HoBembap 2017. roguHe, MHLOEKC ofjerbka NPeBo3 BULLM je
3a 0,8%, [ok cy uHOeKkcw opjerbaka xpaHa 1 besankoxonHa nuha v ankoxonHa nuha u
nyBaH Buwy 3a 0,2%. MHoekcn opjerbaka CTaHOBare, 3A4PaBCTBO, KOMyHWKaLyje,
0bpa3soBatbe 1 PecTopaHn U XOTENW ocTanu Cy HempomujereHn. WHgekc opjerbka
opjeha n obyha Huxu je 3a 2,9%, UHAEKC odjerbka HamjeLuTaj 1 MoKyNCTBO HIKK je 3a
0,7%, nHoekc ogjerbka ocTana fobpa u ycnyre Huxy je 3a 0,3%, 40K je MHLeKC ofjerbka
pekpeaLyja u kyntypa Hwku 3a 0,2%.

1. IHAEKCK NOTPOLLAYKNX LIWJEHA MPEMA KITACU®WKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in December 2017, in
comparison with the previous month, remained unchanged.

Compared to December 2016, total consumer price index was on the average
0.4% higher.

By COICOP division, in December 2017, compared to November 2017, index
of Transport was 0.8% higher. Index of Food and non-alcoholic beverages and index of
Alcoholic beverages and tobacco were 0.2% higher. Index of Housing, index of Health,
index of Communications, index of Education and index of Restaurants and hotels
remained unchanged. Index of Clothing and footwear was 2.9% lower, index of
Furnishings and household equipment was 0.7% lower, index of Other goods and
services vas 0.3% lower and index of Recreation and culture was 0.2% lower.

o
2 Hasus XI12017 XI12017 I-XI12017 XI12017 XI12017 é Name
g X12017 XI12016 I-X11 2016 32016 @2010 é
00 YKYMHO 100,0 100,4 100,5 100,9 103,0 00 TOTAL
01 XpaHa v be3sankoxonHa nuha 100,2 100,5 100,1 98,9 101,4 01 Food and non-alcoholic
beverages
01.01 [XpaHa 100,3 100,5 99,7 98,6 101,4 01.01 Food
01.02 |BesankoxonHa nuha 99,0 101,0 102,7 101,8 101,5 01.02 Non-alcoholic beverages
02 AxnoxonHa nuha v gysaH 100,2 105,7 104,9 1086,1 158,8 02 Alcoholic beverages and
tobacco
02.01  |AnkoxonHa nuha 1011 97,7 99,2 99,1 101,5 02.01 Alcoholic beverages
02.02 |fysaH 100,0 108,3 106,7 108,3 192,2 02.02 Tobacco
03 Ogjeha v obyha 97,1 89,5 88,8 85,8 54,4 03 Clothing and footwear
03.01 |Opjeha 96,4 91,4 90,0 87,5 59,8 03.01 Clothing
03.02 |Obyha 98,7 86,0 86,7 82,6 45,1 03.02 Footwear
04 CraHoBatbe, Bofia, ENeKTpU4Ha 100,0 100,4 101,2 106,6 1134 04 Housing, water, electricity, gas
eHepruja, NAUH 1 ApYyrA eHepreHTn and other fuels
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 99,4 04.01 Actual rentals for housing
04.03 |OppxaBatbe v nonpasak cTambeHe 100,0 100,2 100,3 100,3 101,3 04.03 Maintenance and repair of the
jeauHnLe dwelling
04.04 |CHabgjeBare BoAOM v apyre 100,0 101,5 101,0 101,5 1453 04.04 Water supply and
KOMyHarnHe ynyre miscellaneous services related
to the dwelling
04.05 |EnektpuyHa eHepruja v gpyru 100,0 100,2 101,5 108,6 112,2 04.05 Electricity, gas and other fuels
€HepreHTn
05 HawmjeLwuTaj, nokyhcTo 1 pegosHO 99,3 98,7 98,3 98,0 96,9 05 Furnishings, household
ofpXaBare equipment and routine
maintenance of the house
05.01  |Hawmjewwraj, nokyhcTBo, Tenucu n 99,5 97,5 98,8 97,6 95,8 05.01 Furniture and furnishings,
Zpyre nogHe NpocTupKe carpets and other floor
coverings
05.02 |TekcTunHu Npou3Boau 3a kyhy 99,7 97,2 96,7 96,0 89,2 05.02 Household textiles
05.03  |KyhHu anapatu 100,0 99,2 99,3 98,9 95,8 05.03 Household appliances
05.04  [CrakneHo u cTonHo nocyhe u kyhHu 99,8 91,7 92,5 89,5 88,3 05.04 Glassware, tableware and
npubop household utensils
05.05 |Anati u onpema 3a kyhy v BpT 100,0 101,6 100,6 1011 94,0 05.05 Tools and equipment for house
and garden



CAONNWTEHE CTATUCTUKE LJEHA
PRICE STATISTICS RELEASE

Bpoj/No. 9/18

1. NHAEKCK NOTPOLIAYKMX LINJEHA MPEMA KNACU®UKALIMIM COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
= Hasus XI12017 XI12017 I-XI12017 XI12017 XI12017 2
8 X12017 XI12016 [-X112016 @ 2016 @2010 8 Name
05.06 |Mpon3soam u ycnyre 3a peAoBHO 98,6 99,3 974 97,9 96,3 05.06 Goods and services for routine
onpxasatse kyhe household maintenance
06 3npascTeo 100,0 102,4 102,5 103,4 107,5 06 Health
06.01  [MeauumHckn npon3soam 100,1 103,4 104,1 105,5 111,6 06.01 Medical products
06.02 [3ppaBcTBeHe ycnyre, ocUM 99,7 99,8 95,7 95,5 93,2 06.02 Out-patient services
6ONMHMYKIX
06.03  |BonHuuke ycnyre 100,0 100,0 105,9 105,9 110,6 06.03 Hospital services
07 MpeBo3 100,8 101,9 104,1 104,7 101,7 07 Transport
07.01 |MpeBo3Ha cpeacTBa 100,0 100,5 100,2 100,3 97,6 07.01 Vehicles
07.02 |Ynotpeba npeBo3Hux cpefcTaBa 101,1 102,1 105,4 106,2 102,4 07.02 Use of personal transport
equipment
07.03 |Ycnyre npeBo3a 100,0 102,0 101,6 101,7 108,4 07.03 Transport services
08 Komyhukaupje 100,0 100,0 100,1 100,1 118,6 08 Communication
08.01  [MowTaHcke ycnyre 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc onpema 102,2 93,8 92,8 91,8 54,9 08.02 Telephone and telefax equipment
08.03 |TenedoHcke v Tenedake ycnyre 100,0 100,0 100,1 100,1 120,0 08.03 Telephone and telefax services
09 Pekpeauuja u kyntypa 99,8 100,7 100,6 100,7 100,6 09 Recreation and culture
09.01  [Ayano-u3yenHa, dotorpaceka u 99,6 98,7 97,0 96,9 83,6 09.01 Audio-visual, photographic and
MHopmMaTHyKa onpema information processing equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 94,2 105,3 101,6 107,0 09.02 Other major durables for
pekpeauujy 1 kyntypy recreation and culture
09.03 |Octanu npegmeTy 1 onpema 3a 99,3 99,0 98,7 98,3 97,9 09.03 Other recreational items and
pekpeaLujy, BpT 1 KyAHW rbyBumum equipment, gardens and pets
09.04 |Ycnyre pekpeauuje v kynType 100,0 102,7 103,3 103,3 11,3 09.04 Recreational and cultural services
09.05 [HosuHe, Kkibure v npubop 3a 100,0 100,2 100,1 100,2 101,8 09.05 Newspapers, books and
nucare stationery
09.06  |MyTHW apaHxmaH¥ 100,0 100,7 100,9 103,9 83,2 09.06 Package holidays
10 O6pasoBatbe 100,0 100,3 100,3 100,3 1031 10 Education
10.01  |TMpedLuKONCKO M OCHOBHO 100,0 101,3 101,3 101,3 115,0 10.01 Pre-school and primary education
obpasoBame
10.04 |YHuBepauteTcko obpasoBate 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pa3oBatbe Koje ce He AeduHuLLe 100,0 100,0 100,0 100,0 101,0 10.05 Education not definable by level
npema HuBoy
1 PecTopaHu 1 xotenu 100,0 99,9 100,9 100,9 105,5 11 Restaurants and hotels
11.01  |YrocTuterscke ycnyre 100,0 100,8 100,8 101,1 104,4 11.01 Catering services
11.02  |Ycnyre cmjewwTaja 100,0 98,4 101,2 100,7 107,9 11.02 Accommodation services
99,7 99,8 99,7 99,5 98,6 )
12 Ocrana gobpa u ycnyre 12 Other goods and services
12.01  |Nnuna wera %5 994 %4 %0 9t 12.01 Personal care
12.03  |[Nlnunm npeameTy 1000 %0 9.8 9.0 9.2 12.03 Personal effects n.e.c.
100,0 100,0 100,0 100,0 100,0
12.05 |Ocurypare 12.05 Insurance
100,0 100,0 100,0 100,0 102,4 )
12.07 |Ocrane ycnyre 12.07 Other services n.e.c.
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e \ljeCeyHa MHNALMa
Monthly inflation

'pacoukoH 1. MjeceuHa u roguwikba MHbnamja
Graph 1. Monthly and annual inflation

e [ O[NLLIKGA MHNALME

Annual inflation
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METOZONOLLKA OBJALLHEA
DOeduHuumja HAEKCa NOTPOLIAYKMX LiujeHa

VHOekc noTpollaykux LujeHa npefcTasba Mjepy npocjeyHe npomjeHe
UnjeHa npou3soga (poba u ycryra) koje pesnaeHTHa fomahuHCTBa kynyjy pagu
noAMMpersa CBOjUX NUYHNX noTpeba.

Hamjena

/HOekc moTpoLaykMx LujeHa KOPUCTM Ce kao Mjepa WMHnauuje, kao
MHOMKaTOP 3a 04yBakse BPUjeAHOCTH KOZ YrOBOpa C MHAEKCHUM Kray3ynama, Cryxu
kao Aecpnatop thuHanHe NoTpoLLHe AoMaNWHCTaBa M KOPUCTY Ce 3a ynopehuBake
cTone Hdnauuje ¢ ApyruM permoHuma.

O6yxBar

VHpexc notpowuaykux LijeHa y Penybnnum Cpnckoj u3payyHaBa ce Ha OCHOBY
penpeseHTaTBHe NucTe npoussoda kojy y 2017. rogvkm umkmu 596 npoussopa. Ceakor
mjecelia npukynrba ce Buwe of 9 000 upjeHa no yHanpujed AedvHUCAHOM Y30pKY
npopajHuX MjecTa v rpagosa.

- leorpadbcku oOyxBaT: LMjeHe ce MpuUKynrbajy Ha LIECT nokauuja
(rpaposa): batba Ilyka, BrjersuHa, [Joboj, MctouHo Capajeso, Mpujenop v Tpebutbe.

- O6yxBat npousBoaa: 0byxsaheHu cy HajBaxHWj\ NPOM3BOAK W yCryre
Koje Kynyje pe3naeHTHO CTAHOBHMWITBO pagu (puHanHe notpolwe. Obyxsat
nobapa 1 ycnyra pefjoBHO Ce axypupa kako 61 ce ovyBana penpeseHTaTMBHOCT
nucTe Npon3soAa ¢ 063MpOM Ha ykyce MoTpoLUaya W HIXOBE HaBuke y norneay
KymnoBWHe.

CHuMmatbe uujeHa

LinjeHe ce npukynrbajy npema yTephieHom pacnopedy obunacka npoaasHuLa
1 TPXHULA Koje cy oapefeHe Kao Mjecta CHUMara 1 npema jacHo AeduHUCaHNM
cneupdukaumjama npoussopalycnyre. CHUMATerbit Ha OCHOBY TUX MHbopMaLmja
camocTarnHo 6upajy KOHKpeTaH npou3sog uujy he upjeHy cHumaTi Ha oppefeHoM
npoaajHOM MJECTy, Y CKnajly ca KpuTepujeM HajnpofaBaHujer npoussoga. Kako 6u ce
ocurypano fja CHUMaTerbi U3 MjeceLia y MjeceL, CHUMajy LivjeHe UCTUX Npouseoaa, Te
kako Ou ce MOrMo MpaTUTU Koje MPOM3BOAE CHMMATErbu MOCMaTpajy Ha TepeHy,
noTpebHO je Yy YMUTHWK YHUjeTU CBe TpaxeHe KapaKTepucTuke npoussoda, Te
MH(OPMAaLje O eBEHTYanHUM 3amjeHama YKorMko WX UMa. TakaB HauMH CHUMarba
omoryhyje npahere npomjeHe KkpeTawa LmjeHa u3mehy Asa nepuoga Tj. npahere
AVHaMUKe.

3a notpebe nHOeKkca MOTPOLLAYKUX LiMjeHa, CHUMakbE LiMjeHa ce BpLUM
croefehnx gaHa y mjecey:

- 3a norbonpuBpesHe NpoM3Boze Koju ce Npofajy Ha NujaLama, LujeHe ce
npuUKynsbajy ABa NyTa MjeCe4Ho 1 To y npBoj u Tpehoj ceamuum y mjeceLly,

- 3a cBe ocTane npow3BoAe LivjeHe Ce y cknady ca Baxehum eBporckiM
perynaTvisama npukynrbajy jenHom mjeceuHo (vamefy 1. u 21. y mjecelyy), ¢ MM aa ce
HY)XHO OfpXKaBa UCTI UHTEpBan 1aMeRy NpUKyMrbaksa.

MoHpepu

lMoHaepu Koju Ce MpUMjetbYjy 3a U3pavyHaBak-e MHAEKCa NOTPOLLAYKUX LijeHa
npeAcTaBrbajy CTPYKTYpy MpoCjeyHe NOTPOLUHe [JOMaNMHCTaBa, OAHOCHO Mokasyjy
penateHo y4eluhe onabpaHix NPoV3BoAa 1 YCryra Y YKyMHOj MOTPOLLHM.

OcHoBHM M3BOp nojaTaka 3a u3papy MoHaepa 3a obpayyH WHoekca
NOTPOLLAYKMX LmjeHa je AHKkeTa O MOTpOLWK AomahuHCTaBa. 3a u3pavyHaBamwe
MHAEKCa NoTpoLLaYkuX LinjeHa o jaHyapa 2014. roauHe npumjetbyjy ce noHpepu
koju ce basupajy Ha nogauuma 13 AHkeTe 0 MoTpoLLkbM AomahuHcTasa u3 2011.
roguHe. lMoHpepn ce cBake roauHe KOPUryjy C KpeTakweM LujeHa Yy NpeTXOAHo)
TOAMHM.

Knacudmkaumja

3a obpayyH MHAekca NOTpoLaYkuX LujeHa kopuctu ce Knacudmkaumja
nnyHe notpowre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja avjenu npou3soge W ycryre Ha [BaHAecT OCHOBHWX
ofjerbaka 3a koje e U3padyHaBajy UHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2017 consists of 596 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Isto¢no Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the following
days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- Forall other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the Household
Budget Survey from year 2011. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.
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Arperauvja

3a wHpekc noTpowadkux LujeHa noTpebHO je Hajnpuje u3pauyHaTh
€enemMeHTapHe MHAEKCE (MHOEKC Npou3Boda) W MHOEKCE PENpe3eHTATUBHUX CTaBKM
Ha HuBOy rpapoBa. lpu TomMe ce Kao Mjepa Cpefte BpPWEOHOCTM KOPUCTU
reoMeTpujcka cpeguHa. ArperaTHM MHOEKCW Ce HakoH Tora u3padyHaBajy
kopuwwTerem [lacnepoBe ¢opmyrne 3a MOHAEPUCAHY apuUTMETUYKY CPEeauHY
NOYEBLLM Of, HAJHWXKET HUBOA MHAEKCA PENpe3eHTaTUBHE CTaBKe 10 HUBOA YKYMHOT
uHaekca 3a Penybnnky Cpncky. PepepeHTHa 6a3a 3a M3padyHaBare MHAEKCA je
2010. roguHa.

Ocrane geduHuumje

Mpown3Boa; 61no koja poba unm ycnyra 3a IN4HY NOTPOLLKLY Koja Ce MOXe
KynuTy, rpyNHU HasuB 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: NMPOM3BOZ HA HajHWKEM HUBOY arperaupje 3a
KOju Ce MOXe NMpOLMjEHNTI NoHAEP.

Ctona npomjeHe: cTona npoMjeHe LWjeHa y ofgHOCcy Ha oppefeHu
(pecbepeHTHM) nepuoa.

Caonwretse npunpemuna: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuukn 3aBog 3a cratuctuky, Penybnuka Cpncka, bawa flyka, Berbka
Mnaherosuha 12a — Ten. +387 51 332 700 — ip Pagmuna Yuukosuh, aupektop —
Bnapgan CubuHoBuh, rmaBHu ypegHuk - M3nasu MjeceuHo — CaonwrTewe je
objaBrbeHo Ha VHTepHeTy Ha appecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba -
Mpunukom kopumuwhetra nopataka 06aBe3HO HaBeCTH M3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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