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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH nHgexkc notpolaykux umjeHa y Penybnuum Cpnckoj, y majy 2016.
rofuHe y OAHOCY Ha NPEeTXoAHM Mjecell, BuwM je 3a 0,1%.

Y opHocy Ha maj 2015. rogwHe, ykynaH MHOEKC MOTPOLIAYKMX LujeHa y
npocjeky je Hwku 3a 1,6%.

lMocmatpaHo no ogjersuuma HamjeHe noTpolkse (COICOP) y majy 2016.
roavHe y ogHocy Ha anpun 2016. roguHe, MHAEKC Ofjerbka CTaHOBare BULLK je 3a
1,6%, vHoekc opjerbka npeBo3 BuwwM je 3a 0,5% W MHOEKC ofjerbka 3apaBcTBO 3a
0,2%. ViHpekew opjerbaka KOMyHuKaLmje, 06pa3oBatbe U pecTopaH 1 XoTenn ocTanm
cy HenpomujerseHn. MHpekc opjerbka opjeha u obyha Hmku je 3a 0,7%, MHAEKC
ofjerka xpaHa v GesankoxonHa nuha Hky je 3a 0,4%, WHOEKC ofjerbka octana
pobpa n yenyre HUxu je 3a 0,3% kao M WHAEKC opjerbka HamjewwTaj U NoKyRCTBO.
VHpekc opjerbka ankoxonHa nuha u fysaH Hku je 3a 0,2%, AOK je MHEeKC opjerbka
pekpeaLmja u kyntypa Huxm 3a 0,1%.

1.1. MHOEKCU MOTPOLWAYKMX LINJEHA NMPEMA KNACUOUKALIMIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in May 2016, in
comparison with the previous month was 0.1% higher.

Compared to May 2015, total consumer price index was on the average
1.6% lower.

By COICORP division, in May 2016, compared to April 2016, index of
housing was 1.6% higher, index of transport was 0.5% higher and index of health was
0.2% higher. Index of communications, index of education and index of restaurants and
hotels remained unchanged. Index of clothing and footwear was 0.7% lower, index of
food and non-alcoholic beverages was 0.4% lower, index of other goods and services
was 0.3% lower as well as the index of furnishings and household equipment. Index of
alcoholic beverages and tobacco was 0.2% lower, while index of recreation and culture
was 0.1% lower.

o Q
2 Haave V2016 V 2016 V 2016 -V 2016 V 2016 V 2016 2 Name
g IV 2016 V2015 X112015 -V 2015 @2015 @2010 g
00 YKYNHO 100,1 98,4 99,1 98,5 98,6 101,8 00 TOTAL
01 XpaHa 1 6e3ankoxonHa nuha 99,6 98,8 102,0 98,8 100,2 103,8 01 Food and non-alcoholic
beverages
01.01 |XpaHa 99,6 98,7 102,1 98,7 100,3 104,4 01.01 | Food
01.02 |besankoxonHa nuha 99,9 100,0 1011 99,4 99,6 99,3 01.02 | Non-alcoholic beverages
02 AknoxonHa nuha 1 fyBaH 99,8 106,7 105,8 107,8 106,5 149,4 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 99,2 97,5 100,1 98,5 99,2 101,7 02.01 | Alcoholic beverages
02.02 |[ysaH 100,0 110,0 107,7 11,1 109,1 177,5 02.02 | Tobacco
03 Opjeha 1 obyha 99,3 89,1 95,1 89,3 914 64,9 03 Clothing and footwear
03.01 |Opjeha 99,3 91,0 95,0 91,0 92,3 69,5 03.01 | Clothing
03.02 |Obyha 99,4 85,8 95,2 86,2 89,8 56,6 03.02 | Footwear
04 CraHoBarbe, BOAA, eNeKTpuiHa 101,6 101,9 91,3 100,3 96,3 101,1 04 Housing, water, electricity, gas
€eHepruja, NNuH W apyru and other fuels
€HepreHTy
04.01 |CraHapuHa 100,0 99,4 100,0 99,4 99,4 99,4 04.01 | Actual rentals for housing
04.03 |OppxaBatbe 1 nonpasak 100,0 99,9 100,0 99,9 99,9 100,9 04.03 | Maintenance and repair of the
cTambeHe jeanHuLe dwelling
04.04 |CHabpjeBatbe BOLOM U fipyre 100,0 102,2 100,4 103,6 102,0 1431 04.04 | Water supply and
KOMyHarnHe ynyre miscellaneous services related
to the dwelling
04.05 |EnektpuyHa eHepruja u apyrv 102,3 102,3 88,4 99,8 94,6 96,4 04.05 | Electricity, gas and other fuels
€HepreHTy
05 HamjeLuTaj, nokyhcTao 1 pegosHO 99,7 98,3 99,9 98,8 98,7 99,0 05 Furnishings, household
OfipXaBare equipment and routine
maintenance of the house
05.01 |HamijeLTaj, nokyhcteo, Tenueu n 100,0 99,1 100,0 99,0 99,2 97,8 05.01 | Fumniture and furnishings,
Zpyre nogHe NpocTupke carpets and other floor
coverings
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1.1. MHOEKCU MOTPOLWAYKMX LINJEHA NMPEMA KNACUOUKALININ COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

(a9 (a9
= Hasva V 2016 V 2016 V 2016 I-V 2016 V2016 V2016 =
g IV2016 V2015 XI12015 I-vV 2015 @ 2015 @ 2010 g Name
05.02 |TekcTunHM Npon3soau 3a Kyhy 96,3 93,3 96,2 96,3 94,8 915 05.02 | Household textiles
05.03 |KyhHu anapatu 100,0 97,9 99,3 97,8 98,1 96,9 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe u 99,4 99,6 99,5 100,4 100,2 98,7 05.04 | Glassware, tableware and
kyhHu npubop household utensils
05.05 |AnaTu 1 onpema 3a kyhy v BpT 99,8 99,9 99,6 100,0 100,0 1071 05.05 | Tools and equipment for house
and garden
05.06 (Mpow3soam u ycryre 3a pegoBHO 99,7 97,7 100,5 98,4 98,2 99,0 05.06 | Goods and services for routine
oppxasatbe Kyhe household maintenance
06 3npascTeo 100,2 101,3 100,9 101,2 101,4 104,0 06 Health
06.01 |MenvuuHcki npou3soam 100,3 101,8 101,3 101,8 102,0 105,4 06.01 | Medical products
06.02 |3ppaBcTBeHe ycnyre, OCUM 100,0 100,0 100,0 100,0 100,0 100,7 06.02 | Out-patient services
BonHnyKMx
06.03 |BonHudke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 [MpeBo3 100,5 90,9 95,6 924 92,9 96,1 07 Transport
07.01 [MpeBo3Ha cpeacTBa 100,2 98,3 98,0 97,9 98,0 98,6 07.01 | Vehicles
07.02 |YnoTpeba npeBo3Hux cpeAcTaBa 100,6 88,1 944 90,1 90,8 947 07.02 | Use of personal transport
equipment
07.03 [Ycnyre npeBo3a 100,0 98,9 99,4 98,7 99,1 106,6 07.03 | Transport services
08 KomyHukaupmje 100,0 100,0 100,0 100,0 100,0 118,5 08 Communications
08.01 |MowrTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka v Tenedakc 99,1 92,6 96,7 92,6 93,5 60,3 08.02 | Telephone and telefax
onpema equipment
08.03 [TenedoHcke v Tenedakc ycnyre 100,0 100,0 100,0 100,0 100,0 119,8 08.03 | Telephone and telefax services
09 Pexkpeauuja u kyntypa 99,9 99,8 99,6 99,8 99,5 99,5 09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, oTorpadeka 99,7 95,9 974 96,1 95,8 86,1 09.01 | Audio-visual, photographic and
1 MHopMaTIYKa onpema information processing
equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 98,3 98,3 98,7 98,3 99,1 09.02 | Other major durables for
pekpeaumjy 1 Kyntypy recreation and culture
09.03 [Ocranu npegmeTn 1 onpema 3a 100,0 99,6 99,9 99,4 99,8 100,2 09.03 | Other recreational items and
pekpeaumjy, BpT 1 kyhHu equipment, gardens and pets
TbyBumum
09.04 |Ycnyre pekpeaLyje 1 KynType 100,0 99,8 100,0 99,7 99,8 107,1 09.04 | Recreational and cultural
services
09.05 [HosuHe, kroure u npubop 3a 100,0 100,6 100,1 100,6 100,5 101,5 09.05 | Newspapers, books and
nucare stationery
09.06 |MyTHW apaHxmaH 98,0 113,8 97,2 112,3 99,6 74,2 09.06 | Package holidays
10 O6pasoBatbe 100,0 100,0 100,0 100,6 100,2 102,8 10 Education
10.01 |MpeaLuKonCcKo M OCHOBHO 100,0 100,0 100,0 102,5 101,0 113,4 10.01 | Pre-school and primary
0bpasoBatse education
10.04 |YHuBepauTteTCKO 0Bpa3oBae 100,0 100,0 100,0 100,0 100,0 100,0 10.03 | University education
10.05 |O6pa3oBatbe koje ce He 100,0 100,0 100,0 100,0 100,0 101,0 10.05 | Education not definable by
AednHWLLE Npema HUBOY level
11 Pectopanu 1 xotenu 100,0 102,5 100,1 102,8 102,2 104,2 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 101,4 100,1 101,8 101,4 103,1 11.01 | Catering services
11.02 |Ycnyre cmjewwTaja 100,1 104,6 100,1 104,5 103,8 106,6 11.02 | Accommodation services
12 Ocrtara fo6pa u ycnyre 99,7 99,7 100,5 99,7 100,0 994 12 Other goods and services
12.01 |NnyHa wera 99,4 99,5 101,0 99,5 100,0 98,5 12.01 | Personal care
12.03  |Nnynm npeameTy 100,3 98,7 98,9 98,3 98,9 100,7 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 100,0 12.05 | Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 102,4 12.07 | Other services n.e.c.
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OeduHuumja uHAEKCa NOTPOLIAYKUX LiUjeHa

V/IHpekc moTpowaykux LmjeHa npefctaBrba Mjepy NpocjedHe npomjeHe
unjeHa npoussofa (poba u ycnyra) Koje pesvpeHTHa gomahuHCTBa Kynyjy paamw
MOAMMPEHA CBOJUX NIMYHUX MOTPEDa.

Hamjena

/lHOeKc noTpowaukux LujeHa KOpUCTW Ce kao Mjepa MHdnauuje, kao
WHOMKATOp 3a O4yBake BPUJEAHOCTM KOf YroBOpa C MHAEKCHUM Knaysynama,
cnyxu kao Aednatop huHanHe MOTpOWHbE [OMaNMHCTaBa W KOpUCTM ce 3a
ynopehuBarbe cTone nHenauuje ¢ ApyrM pervornMa.

O6yxBat

VHpekc notpoLuadkx LivjeHa y Penybrmum Cprickoj 3payyHaea ce Ha OCHOBY
penpeseHTaTBHe NcTe npou3soa kojy y 2016. rogvkm uiHm 599 npowssopa. Ceakor
mjecelia npukynrba ce Buwe og 9 000 upjeHa no yHanpujed AeduHUCAHOM Y30pKy
npoaajH1X MjecTa 1 rpagoBa.

- leorpadhckn oByxBaT: LMjeHe ce MpuKynrbajy Ha LUECT nokauuja
(rpapoBa): bawa Jlyka, BujersuHa, [oboj, Wctouno Capajeso, [MMpujegop
Tpebutse.

- ObyxBat npousBopa: obyxsaheHu Cy HajBaxHUju MpPoOM3BOAN W
ycnyre Koje Kynyje pesvfeHTHO CTaHOBHWULITBO pafu (PUHanNHe NOTPOLLH-E.
ObyxsaT pobapa W ycnyra pefoBHO Ce axypupa kako 6u ce odyeana
penpeseHTaTUBHOCT NUCTe Npou3eoda C 063MpoM Ha yKyce noTpowaya u
HbIXOBE HaBWKE Y NOrneay KynosuHe.

CHuMake umjeHa

LivjeHe ce npukynreajy npema yTBphleHOM pacropedy obunacka
npofaBHULEA W TPXHMUA Koje cy oapefeHe kao MjecTa CHMMaka W Mpema jacHo
feduHucaHum  cneumdmkaumjama nponssogalycnyre. CHAMATEbU Ha OCHOBY TUX
MHdhopMaLmja camocTanHo Gupajy KOHKpETaH Npou3Bof Yujy he LMjeHy CHUMaT Ha
oppefeHoM npoaajHoM MECTy, y Ckiagy ca KpuTepujeM HajrpoaasaHujer nponssoaa.
Kako 61 ce ocurypano fa cHumaTerbv u3 Mjecelia y Mjecel| CHUMajy LijeHe MCTuX
npou3Boga, Te kako 61 ce MOrmo NpaTUTY Koje NPou3BOAe CHUMATESbI nocMaTpajy Ha
TepeHy, NOTPEBHO je Y YIUTHIK YHUETH CBE TPaxeHe KapaKTepucTike Npou3Boaa, Te
WHopMaLMje O eBEHTYanHUM 3amjeHama yKomMKko UX UMa. Takas HauMH CHUMakba
omoryhyje npaherse npomjeHe KpeTarba LmjeHa uamely ABa nepuoga Tj. npahere
VHaMuKe.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2016 consists of 599 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.
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3a noTpebe MHOEKCa MOTPOLLAYKMX LMjeHa, CHUMae LMjeHa Ce BpLUM
crbegehux gaxa y mjecey:

- 33 NoOsLONpVBPESHE NPOM3BOAE KOjM Ce Mpodajy Ha nujauama, LpjeHe
ce Npukynrbajy ABa nyTa MjeCeyHo 1 T0 y NpBoj 1 Tpehoj ceamuuy y mjeceLyy;

- 33 cBe OcTane npou3Boge LivjeHe ce y Cknady ca BaxehuM eBpomnckAM
perynatveama npuKkynrbajy jeaHoM mjeceuHo (namehy 1. m 21. y mjecedy), ¢ MM Ja ce
HY)HO OApaBa CTU MHTepBan 1amely Npukynrbarba.

MoHpepun

[MoHaepm Koy ce MpuMjerbyjy 3a 13payyHaBakbe MHOEKCa NOTPOLLAYKUX LivjeHa
MpeAcTaBrbajy CTPYKTYpY MpocjeyHe MOTpoLe AoMahuHCTaBa, OfHOCHO MoKasyjy
penatBHo yueluhe ofabpaHix MpoV3BOAa W YCIyra Y YKYMHOj MOTPOLLHbMA.

OcHoBHW W3BOP nojaTaka 3a u3pady noHpepa 3a obpayyH WHAekca
MOTPOLUAYKMX LimjeHa je AHKkeTa 0 noTpolutk AomahuHcTaBa. 3a nspadyHaBarbe
MHOekca noTpowavkux uujeHa oA jaHyapa 2014. roguHe  npumjewyjy ce
noxzepu koju ce 6asupajy Ha nopauuma n3 AHkeTe 0 NOTPOLLHW AoMahuHCTaBa
13 2011. rogute. MoHpepu Ce cBake roOfNHE KOPUIYjy C KpeTaweM LujeHa y
NPETXOAHO] FOANHN.

Knacudmkaumja

3a obpauyH MHAeKca NoTpoLLaykuX LmjeHa kopuctn ce Knacudpmkaupja
nuyHe noTpowwre npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja aujenu npoussoge M ycrnyre Ha ABAHAECT OCHOBHMX
ofijeraka 3a koje ce 13payyHaBajy MHAEKCH.

Arperaumja

3a vHAekc noTpolavkux LujeHa notpebHO je Hajnpuje u3pauyHaTh
enemMeHTapHe WHAeKce (MHAEKC NpoM3BOfa) N MHAEKCE Penpe3eHTaTUBHINX CTaBKM
Ha HuBOy rpagosa. [lpu Tome ce kao Mjepa Cpedre BpUJEAHOCTU KOPUCTU
reomMeTpujcka cpeguHa. ArperaTHM MHOEKCUM Ce HaKOH Tora W3padyHasajy
kopuwTerem Jlacnepose copmyne 3a MOHAEPUCAHY apUTMETAYKY CPeamHy
NOYEBLLM O HAJHVKET HNBOA WHAEKCA Penpe3eHTaTUBHe CTaBke A0 HIUBOA YKYMHOT
nHaekca 3a Penybnuky Cpncky. PedbepeHTHa 6a3a 3a u3padyHaBare WHOEKca je
2010. roanHa.

Ocrane peduHuumje

MpousBsoa: 6uno koja poba unu ycryra 3a NU4YHY NOTPOLLKLY Koja ce
MOXe KyMuTW, FPYMHU Ha3uB 3a pobe u yenyre.

PenpeseHTaTBHa CTaBKa: MPOM3BOA Ha HajHWKEM HWBOY arperavmje
3a KOjW ce MOXe NMPOLMjEHNTU NOHAEP.

Crtona npomjeHe: cTona npomjeHe LMjeHa y oaHocy Ha ogpefeHu
(petbepeHTHM) nepuoa.

Caonwwrete npunpemuna: burbaxa Tewwuh

e-mail:biljana.tesic@rzs.rs.ba

W3paje Penybnuuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bawa Jlyka, Berska
MnaheHosuha 128 — Ten. +387 51 332 700 — [p Pagmuna Yuukosuh, aupektop —
M3naan mjeceyHo — Caonwrewe je objaBrbeHo Ha WHTepHeTy Ha appecu:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba - MMpunukom kopuwherwa nopataka
006aBe3HO HaBeCTH U3BOP

For the Consumer Price Index, price collection is conducted on the
following days in a month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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