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WHAEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH wHpgekc noTpowadkux uujeHa y Penybnuum Cpnckoj, y jyHy 2016.
roAuHe y OAHOCY Ha NPETXOAHM Mjecel, Huxu je 3a 0,2%.

Y opHocy Ha jyH 2015. rogwHe, ykynaH WHOEKC MOTPOLIAYKWX LujeHa y
npocjeky je Hwku 3a 1,6%.

lMocmatpaHo no ogjerbuuma HamjeHe noTpolkse (COICOP) y jyHy 2016.
roguHe y opHocy Ha Maj 2016. roguHe, nHaekc opjerbka npeso3 Buwy je 3a 0,9%,
WHAEKC oAjerbka pekpealmja 1 kyntypa Buwm je 3a 0,3%, MHAeKc opjerbka 3ApaBCcTBO
ka0 M MHAEKC ofjerbka pectopanu 1 xotenu suwm cy 3a 0,1%. WHpekcn opjerbaka
CTaHoBatbe, KOMyHuKalmje, obpa3oBatbe M ocTama Aobpa W ycnyre octamu cy
HenpomujerseHn. MHaeke opjerbka opjeha v obyha Huxm je 3a 1,5%, MHaekc opjerbka
XpaHa u 6esankoxonHa nuha Hwku je 3a 0,8%, WHAEKC opjerbka HamjelwTaj
nokyhcTBo Hxu je 3a 0,6%, OOK je MHAeKC ofjerbka ankoxonHa nuha u AyBaH HKM
32 0,1%.

1.1. MHOEKCU MOTPOLWAYKMX LINJEHA NMPEMA KNACUOUKALINIL COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in June 2016, in
comparison with the previous month, was 0.2% lower.

Compared to June 2015, total consumer price index was on the average
1.6% lower.

By COICORP division, in June 2016, compared to May 2016, index of
transport was 0.9% higher, index of recreation and culture was 0.3% lower, index of
health and index of restaurants and hotels were 0.1% higher. Index of housing, index of
communications, index of education and index of other goods and services remained
unchanged. Index of clothing and footwear was 1.5% lower, index of food and non-
alcoholic beverages was 0.8% lower, index of furnishings and household equipment
was 0.6% lower, while index of alcoholic beverages and tobacco was 0.1% lower.

o Q
= Haava V12016 V12016 V12016 1-V12016 V12016 V12016 2 Name
g V 2016 V12015 X112015 I-V12015 @ 2015 @2010 g
00 YKYNHO 99,8 98,4 98,8 98,5 98,4 101,6 00 TOTAL
01 XpaHa u 6e3ankoxonHa nuha 99,2 98,9 101,2 98,8 99,4 102,9 01 Food and non-alcoholic
beverages
01.01 |XpaHa 99,1 98,8 101,2 98,7 99,4 103,4 01.01 Food
01.02 |BesankoxonHa nuha 99,9 99,1 100,9 99,3 99,5 99,2 01.02 Non-alcoholic beverages
02 AxnoxonHa nuha v gysaH 99,9 105,6 105,7 1074 106,5 149,3 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 99,7 99,2 99,8 98,6 98,9 101,4 02.01 Alcoholic beverages
02.02 |OysaH 100,0 107,7 107,7 110,5 109,1 1775 02.02 Tobacco
03 Opjeha 1 obyha 98,5 88,7 93,7 89,2 90,1 63,9 03 Clothing and footwear
03.01 |Ogjeha 98,5 90,0 93,6 90,8 91,0 68,5 03.01 Clothing
03.02 |O6yha 98,5 86,4 93,8 86,2 88,4 55,7 03.02 Footwear
04 CraHoBarbe, BOAA, eNeKTpuiHa 100,0 102,0 91,3 100,6 96,3 101,1 04 Housing, water, electricity, gas
eHepruja, NAnH 1 apyru and other fuels
€HepreHTy
04.01 |CraHapuHa 100,0 99,4 100,0 99,4 99,4 99,4 04.01 Actual rentals for housing
04.03 |OppxaBatbe W nonpasak 100,0 99,8 100,0 99,9 99,9 101,0 04.03 Maintenance and repair of the
cTambeHe jeanHuLe ’ dwelling
04.04 |CHabpjeBatbe BOJOM v apyre 100,0 102,2 100,4 103,3 102,0 1431 04.04 Water supply and
KOMyHarHe ynyre miscellaneous services related
to the dwelling
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1.1. MHOEKCU MOTPOLWAYKMX LINJEHA NMPEMA KNACUOUKALININ COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
= Hasva V12016 V12016 V12016 1-V12016 V12016 V12016 =
g V2016 V12015 XI12015 I-vV12015 @2015 @2010 g Name
04.05 |EnekTpuyHa eHepruja u apyru 100,0 102,5 88,4 100,2 94,6 96,4 04.05 Electricity, gas and other
€HepreHTyn fuels
05 HawmjeLuTaj, nokyhcTeo u 99,4 97,8 99,3 98,6 98,1 98,4 05 Fumishings, household
penoBHO OfpXxaBake equipment and routine
maintenance of the house
05.01 |Hamjewraj, nokyhctso, Tenucu 100,4 99,6 100,5 99,1 99,6 98,2 05.01 Fumiture and furnishings,
1 [ipyre NoAHe NPOCTUpKe carpets and other floor
coverings
05.02 |TekcTunHu npon3soam 3a kyhy 100,2 941 96,4 95,9 95,0 91,7 05.02 Household textiles
05.03 |KyhHu anapatu 100,0 97,9 99,3 97,8 98,2 96,9 05.03 Household appliances
05.04 |CrakneHo v cTonHo nocyhe n 100,4 100,5 99,9 100,4 100,5 99,1 05.04 Glassware, tableware and
kyhHu npuGop household utensils
05.05 |Anatv 1 onpema 3a kyhy u BpT 100,0 100,0 99,6 100,0 100,0 1071 05.05 Tools and equipment for
house and garden
05.06 |Mpoussoau 1 ycnyre 3a 98,0 95,7 98,4 98,0 96,2 97,0 05.06 Goods and services for
penoBHO oapxasatse kyhe routine household
maintenance
06 3ppaBcTBO 100,1 101,4 101,0 101,3 101,5 104,1 06 Health
06.01 |MeamumHckn nponasoan 100,2 102,0 101,5 101,8 102,1 105,6 06.01 Medical products
06.02 |3gpaBcTBeHe ycnyre, 0CUM 100,0 100,0 100,0 100,0 100,0 100,7 06.02 Out-patient services
BomnHNuKIMX
06.03 |BonHuyke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 100,9 91,6 96,4 92,2 93,7 96,9 07 Transport
07.01 |MpeBo3Ha cpeacTaa 98,0 96,3 96,0 97,6 96,0 96,6 07.01 Vehicles
07.02 |Ynotpe6a npeBo3HMX 101,7 894 96,0 90,0 92,3 96,2 07.02 Use of personal transport
cpepcTaBa equipment
07.03 |Ycnyre npeeosa 100,1 99,3 99,5 98,8 99,2 106,7 07.03 Transport services
08 KomyHukaLpje 100,0 100,0 100,0 100,0 100,0 118,5 08 Communications
08.01 |MowwrTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc 99,0 92,5 95,8 92,6 92,5 59,6 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,0 100,0 100,0 100,0 100,0 119,8 08.03 Telephone and telefax
ycnyre services
09 Pekpeaupja 1 kyntypa 100,3 100,0 99,9 99,8 99,8 99,8 09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, otorpadicka 99,7 95,8 97,0 96,0 95,5 85,8 09.01 Audio-visual, photographic
1 MH(popMaTHyKa onpema and information processing
equipment
09.02 |Ocrana TpajHa gobpa 3a 100,0 98,3 98,3 98,6 98,3 99,1 09.02 Other major durables for
pekpeaLmjy 1 kyntypy recreation and culture
09.03 |Ocranu npeameTy 1 onpema 3a 99,7 99,4 99,6 994 99,5 99,9 09.03 Other recreational items and
pekpeauujy, BPT 1 KyhHu equipment, gardens and
TbybuMLp pets
0904 |V . 100,8 100,8 100,8 99,9 100,7 108,0 09.04 Recreational and cultural
! cnyre pekpeauuje 1 kyntype Services
09.05 |HoswHe, ktbure 1 npubop 3a 100,2 100,9 100,3 100,6 100,7 101,8 09.05 Newspapers, books and
nucare stationery
09.06 |MyTHK apaHxmaHy 101,6 102,7 98,7 110,6 101,2 753 09.06 Package holidays
10 O6pasoBatbe 100,0 100,0 100,0 100,5 100,2 102,8 10 Education
10.01  [MpeaLUKONCcKo U OCHOBHO 100,0 100,0 100,0 102,1 101,0 1134 10.01 Pre-school and primary
obpasoBate education
10.04 |YHuBep3uTeTCcko 0Bpa3oBatbe 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |OBpa3soBarse Koje ce He 100,0 100,0 100,0 100,0 100,0 101,0 10.05 Education not definable by
ZeuHuLLe Npema HUBOY level
11 PectopaHy 1 xoTenu 100,1 102,7 100,2 102,7 102,4 1044 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,2 101,6 100,3 101,8 101,6 103,3 11.01 Catering services
11.02 |Ycnyre cmjewTaja 100,0 104,6 100,1 104,5 103,8 106,6 11.02 Accommodation services
12 Ocrana gobpa u ycnyre 100,0 99,8 100,5 99,7 99,9 99,4 12 Other goods and services
12.01 |InyHa wera 100,0 99,7 100,9 99,5 99,9 98,5 12.01 Personal care
12.03  {JInuHm npegmeTn 100,2 98,5 99,0 98,4 99,1 100,8 12.03 Personal effects n.e.c.
12.05 |Ocurypatse 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 102,4 12.07 Other services n.e.c.
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METO[JONOLLKA OBJALLUHEHA
OeduHuumja uHAEKCa NOTPOLIAYKUX LiUjeHa

V/IHAekc moTpowaykux LmjeHa npefctaBrba Mjepy NpocjedHe npomjeHe
UnjeHa npoussoga (poba v ycnyra) koje pesvpeHTHa goMaRuHCTBa Kynyjy paou
NoAMUpPerba CBOjMX NUYHIUX NOTpeba.

Hamjena

/HOeKc noTpowavkux LujeHa KOpUCTW Ce kao Mjepa MHdnauuje, kao
WHOMKaTOP 3a O4yBake BPUJEAHOCTM KOf YroBOpa C MHAEKCHUM Krnaysynama,
cnyxu kao Aednatop chuHanHe MOTpOWHbE [OMaNMHCTaBa W KOpUCTM ce 3a
ynopefusate cTone WHcnauuje ¢ Apyrum pervoHnma.

O6yxBat

VHpekc notpoLuadkux LijeHa y Penybrmuy Cprickoj apayyHaea ce Ha OCHOBY
penpeseHTaTBHE nucTe npon3soda kojy y 2016. roguHu umkmu 599 npoussoga. Ceakor
mjecelia npukynrba ce Buwe og 9 000 upjeHa no yHanpujed AeduHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- leorpadhckn oGyxBaT: LMjeHe ce MpUKyMrbajy Ha LUECT nokauuja
(rpapoBa): bawa Jlyka, BujersuHa, [oboj, Wctouno Capajeso, [MMpujegop
Tpebute.

- O6yxsaT npousBoaa: obyxBaheHM Cy HajBaxHWju MpoOM3BOAW U
ycnyre Koje Kynyje pesvaeHTHO CTaHOBHUWITBO paau (hMHanMHe NOTPOLUH-E.
ObyxeaT pobapa W ycnyra pefoBHO ce axypupa kako ©u ce ouyBana
penpe3eHTaTUBHOCT NUCTE npou3Bofa C 063vpoM Ha ykyce noTpollaya M
HbWXOBE HaBYMKE Y NOrneqy KynosuHe.

CHumate umjeHa

LivieHe ce npukynrbajy npema yTBphieHOM pacriopedy  obunacka
npogaBHALA M TPXHUUA Koje Cy oppefieHe Kao MjecTa CHMMara U npema jacHo
neduHucaHum - cneumdukaumjama npoussogalycnyre. CHUMaTErbU Ha OCHOBY TUX
MHdopMaLmja camocTanHo Gupajy KOHKpeTaH Mpou3sof umjy he LmjeHy CHUMaTt Ha
oapefeHom NpogajHoOM MjecTy, y Ckragy ca KpuTepujeM HajnpoaaBaHujer mpouseoa.
Kako 61 ce ocurypano fa cHumatersu u3 Mjecelia y Mjecel| CHUMajy LjeHe McTux
MnpouM3BoAa, Te kako Bu ce MOrIo MpaTUTL Koje MPOM3BOAe CHUMATErbY NocMaTpajy Ha
TepeHy, NOTPEBHO je Y YNUTHUK YHWETW CBE TPaXeHe kapaKTepuCcTuke NpousBoaa, Te
MHopMaLje 0 eBeHTyanHMM 3amjeHama ykonmko ux UMa. TakaB HauMH CHUMatba
omoryhyje npahetbe npoMjeHe kpeTawa UujeHa uamehy asa nepuoga Tj. npaherse
IVHaMUKe.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2016 consists of 599 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.
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3a noTpebe MHOEKCa MOTPOLLAYKMX LMjeHa, CHUMae LMjeHa Ce BpLUM
creefehux AaHa y mjeceLyy:

- 33 NoOsLOMNpYBpESHE NPOM3BOAE KOjM Ce Mpodajy Ha nujauama, LpjeHe
ce NpuKynrbajy ABa nyTa MjeceyHo v 70 y NpBeoj 1 Tpehoj ceamuuy y mjeceLy;

- 33 cBe OcTane npou3Boge LijeHe ce y Cknagy ca BaxehuM eBpomncKAM
perynaTveama npukynrbajy jenHom mjeceuHo (vamefly 1. u 21. y mjecelyy), ¢ Tam ga ce
HY)HO OApaBa CTU MHTepBan 1amely Npukynrbara.

MoHgepun

[MoHaepm Koy ce MpuMjerbyjy 3a 13payyHaBakbe MHOEKCa NOTPOLLAYKUX LivjeHa
npeacTaBrbajy CTPYKTYpy MpocjedHe MOTpOLUHe OOMaNuHCTaBa, OOHOCHO Mokasyjy
penaTveHo yyeLune opabpaHyx Npor3Boaa U Yenyra y YKynHoj MOTPOLLIH.

OcHoBHW W3BOP nojaTaka 3a u3pagy noHaepa 3a obpayyH WHAekca
NOTPOLLAYKMX LmjeHa je AHKeTa 0 noTpoluyu AomMahuHcTaBa. 3a u3padyHaBakbe
MHOekca noTpowavkux uujeHa of jaHyapa 2014. roguHe  npumjewyjy ce
noxpepu koju ce 6asnpajy Ha nopauyma n3 AHkeTe 0 NOTPOLLHK AoMahuHCTaBa
13 2011. rogute. MoHpepu Ce cBake rofuHe KOpUTYjy C KpeTaweM LujeHa y
NPETXO0AHOj roOfNHM.

Knacudmkaumja

3a obpauyH MHAEKCa NOTpOLLAYKUX LjeHa kopucTn ce Knacudpmkaupja
nnyHe moTpowke npema Hamjenu (Classification of Individual Consumption by
Purpose - COICOP), koja avjery npou3Boge W ycrmyre Ha [BaHAeCT OCHOBHMX
ofjerbaka 3a Koje ce 13pavyHaBajy UHOEKCH.

Arperaumja

3a MHAeKC noTpollaykux LujeHa noTpeGHO je Hajnpuje u3pauyHaTh
€ereMeHTapHe UHAEKCE (MHOEKC Npou3BOaa) U MHOEKCe PENpe3eHTATUBHUX CTaBKu
Ha HuBOy rpagoBa. [lpu Tome ce kao Mjepa CpeAwe BpUJEAHOCTU KOPUCTM
reomeTpujcka cpefvHa. ArperaTHM WHOEKCM Ce HakoH Tora u3padyHaBajy
kopuwwTereM JlacriepoBe chopMmyne 3a MOHZEpUCaHY apUTMETUUKy CPeauHy
MOYEBLLM O HajHUXKET HUBOA UHOEKCA PENPEe3eHTAaTUBHE CTABKE A0 HMBOA YKYMHON
nHaekca 3a Penybnuky Cpncky. PecbepeHTHa 6asa 3a u3payyHaBare vHOEKca je
2010. roguHa.

Ocrane gedmHuumje

MpousBsoa: 6uno koja poba unu ycnyra 3a NUYHY NOTPOLLKLY Koja ce
MOXe KynuTW, FPYMHU HaauB 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: NPOM3BOA Ha HajHWKEM HWBOY arperauuje
3a KOju Ce MOXe NPOLiEHNTI MOHAEP.

Ctona npomjeHe: cTona npoMjeHe LujeHa y OAHOCY Ha oapeheHu
(pedepeHTHM) nepuog.

Caonwretbe npunpemuna: bursada Tewuh

e-mail: biljana.tesic@rzs.rs.ba

W3paje Penybnuuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bara lyka, Berska
Mnahenosuha 12g — Ten. +387 51 332 700 — [p Pagmuna Ynukosuh, aupektop —
BnagaH CubuHoBuh, rnasHn ypeoHuk — M3naan mjeceyHo — Caonwrterwse je
objaBrbeHo Ha VHTepHeTy Ha appecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba —
Mpunukom kopuuwhetba noaataka 0baBe3HO HaBeCTH N3BOP

For the Consumer Price Index, price collection is conducted on the
following days in a month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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