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WHOEKCU NOTPOLLUAYKUX LINJEHA
CONSUMER PRICE INDICES

YkynaH WHAekc noTpowavkux uujeHa y Penybnuum Cprickoj, y jyny 2016.
roAvHe y OAHOCY Ha MPETX0AHN Mjecel, Hnki je 3a 0,3%.

Y opHocy Ha jyn 2015. roguHe, ykynaH MHAEKC MOTPOLIAYKMX LmjeHa Y
npocjeky je Hwkm 3a 1,0%.

lMocmatpaHo no ogjersuuma HamjeHe motpowte (COICOP) y jyny 2016.
roauHe y ogHocy Ha jyH 2016. roauHe, nHaeKC ofjerbka HamjellTaj 1 nokyRcTeo BuULLIK
je 3a 0,6%, nHaekc opjerbka npesos BuwwM je 3a 0,5%, MHAEKC oajerbka pekpeauyja u
kynTypa Buwy je 3a 0,4%, MHOekc opjerbka 3npaBcTBO BULWK je 3a 0,3% W MHOeKC
ofjerbka pectopaHy u xoteny Buwwm je 3a 0,1%. WHaekcw opjersaka, ankoxonHa nuha
1 ByBaH, KOMyHUKaLmje 1 0Bpa3oBarbe ocTanu Cy HenpomujereHn. MHaeke opjerska
opjeha n obyha Hxu je 3a 3,7%, MHOEKC oAjerbka ocTana fobpa v ycnyre HUXM je 3a
0,7%, vHpekc opjerbka xpaHa v 6esankoxonHa nuha Hwky je 3a 0,5%, oK je MHAEKC
ofjerbka cTaHoBatbe HxM 3a 0,2%.

1.1. MHOEKCK NOTPOLLAYKNX LINJEHA MPEMA KITACU®VKALIMJ COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in July 2016, in comparison
with the previous month, was 0.3% lower.

Compared to July 2015, total consumer price index was on the average
1.0% lower.

By COICORP division, in July 2016, compared to June 2016, index of
furnishings and household equipment was 0.6% higher, index of transport was 0.5%
higher, index of recreation and culture was 0.4% higher, index of health was 0.3% higher
and index of restaurants and hotels was 0.1% higher. Index of alcoholic beverages and
tobacco, index of communications and index of education remained unchanged. Index
of clothing and footwear was 3.7% lower, index of other goods and services was 0.7%
lower, index of food and non-alcoholic beverages was 0.5% lower, ansd index of housing
was 0.2% lower.

o a
Q VI 2016 VI 2016 VI 2016 1-VI1 2016 VI 2016 VI 2016 Q
Q Haaus Q Name
3 V12016 VI 2015 XI12015 I-VII 2015 @2015 @2010 8
00 YKYMHO 99,7 99,0 98,6 98,6 98,1 101,3 00 TOTAL
01 XpaHa n 6e3ankoxonHa nuha 99,5 100,2 100,7 99,0 98,9 102,5 01 Food and non-alcoholic
beverages
01.01 |XpaHa 99,4 100,2 100,6 99,0 98,8 102,8 01.01 Food
01.02 |BesankoxonHa nuha 100,7 99,9 101,6 99,4 100,1 99,9 01.02 Non-alcoholic beverages
02 AxnoxonHa nuha 1 gyBaH 100,0 105,5 105,7 107,2 106,5 1494 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 100,2 99,2 100,0 98,7 99,0 101,6 02.01 Alcoholic beverages
02.02 |fysaH 100,0 107,7 107,7 110,1 109,1 177,5 02.02 Tobacco
03 Ogjeha n obyha 96,3 89,8 90,2 89,3 86,7 61,5 03 Clothing and footwear
03.01 |Opjeha 97,8 91,8 915 91,0 89,0 66,9 03.01 Clothing
03.02 |Obyha 93,5 86,2 87,7 86,2 82,6 52,1 03.02 Footwear
04 CraHoBatbe, Boaa, 99,8 101,9 91,2 100,7 96,1 100,9 04 Housing, water, electricity,
ernekTpuyHa eHepruja, NnH u gas and other fuels
APYrA eHEpreHTH
04.01 |CraHapuHa 100,0 99,4 100,0 99,4 994 99,4 04.01 Actual rentals for housing
04.03 |OnpxaBatbe v nonpasak 100,0 99,9 100,0 99,9 99,9 101,0 04.03 Maintenance and repair of
cTambeHe jeanHuLe the dwelling
04.04 |CHabpjeBarbe BofoM U Apyre 100,0 102,2 100,4 103,2 102,0 1431 04.04 Water supply and
KOMyHanHe ynyre miscellaneous services
related to the dwelling
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1.1. MHOEKCU MOTPOLWAYKMX LINJEHA MPEMA KNACNOUKALININ COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
= Haaus VI 2016 VI 2016 VI 2016 -1 2016 VI 2016 VI 2016 3
g V12016 VI 2015 XI12015 [-VI1 2015 @ 2015 @ 2010 g Name
04.05 |EnekTpudHa eHepruja 1 apyru 99,8 102,3 88,2 100,5 944 96,2 04.05 | Electricity, gas and other
€HepreHTyn fuels
05 HawjeLuTaj, nokyhcTeo 100,6 98,8 99,8 98,6 98,6 98,9 05 Furnishings, household
penoBHO ofipXaBare equipment and routine
maintenance of the house
05.01 |HawmjeLwuTaj, nokyhcTeo, Tenucy 100,6 100,2 101,0 99,3 100,2 98,7 05.01 | Furniture and furnishings,
1 Apyre NogHe npocTupke carpets and other floor
coverings
05.02 |TekcTunHv npounssoau 3a Kyhy 100,2 96,3 96,6 96,0 95,2 91,9 05.02 | Household textiles
05.03 |KyhHu anapat 99,9 98,1 99,1 97,9 98,0 96,8 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe u 100,1 101,0 100,0 100,5 100,7 99,3 05.04 | Glassware, tableware and
kyhH1 npubop household utensils
05.05 [Anatu u onpema 3a kyhy u BpT 100,0 100,4 99,6 100,1 100,0 1071 05.05 | Tools and equipment for
house and garden
05.06 |Mpow3soan u ycnyre 3a 101,0 974 99,5 97,9 97,2 98,0 05.06 | Goods and services for
penoBHO ofpxaBarse kyhe routine household
maintenance
06 3ppascTBo 100,3 101,7 101,3 101,3 101,8 104,4 06 Health
06.01 |MeamumHcku npon3soau 100,4 102,5 101,9 101,9 102,6 106,1 06.01 | Medical products
06.02 |3ppaBcTBeHe ycnyre, OCUM 100,0 100,0 100,0 100,0 100,0 100,7 06.02 | Out-patient services
BONHNYKNX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MpeBo3 100,5 92,3 96,9 92,2 94,2 97,4 07 Transport
07.01 |MpeBo3Ha cpeacTea 99,9 95,8 95,9 974 95,9 96,5 07.01 | Vehicles
07.02 |YnoTpeba npeBo3Hux 100,9 90,4 96,8 90,1 93,1 97,1 07.02 | Use of personal transport
cpefcTasa equipment
07.03 |[Ycnyre npeBsosa 99,6 98,9 99,1 98,8 98,8 106,3 07.03 | Transport services
08 Komyrukaupje 100,0 100,0 100,0 100,0 100,0 118,5 08 Communications
08.01 |MowwTaHcke yenyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka n Tenedakc 99,3 92,5 95,1 92,6 91,9 59,2 08.02 | Telephone and telefax
onpema equipment
08.03 [TenedoHcke 1 Tenedakc 100,0 100,0 100,0 100,0 100,0 119,8 08.03 | Telephone and telefax
ycnyre services
09 Pekpeaupja v kynTypa 100,4 99,8 100,3 99,8 100,2 100,2 09 Recreation and culture
09.01 |Ayauo-BusyenHa, 99,5 954 96,6 95,9 95,0 854 09.01 | Audio-visual, photographic
¢oTorpadpcka 1 nHdopmaTiika and information processing
onpema equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 98,3 98,3 98,6 98,3 99,1 09.02 | Other major durables for
pekpeaLujy 1 kynTypy recreation and culture
09.03 |Ocranu npegmeTy 1 onpema 3a 99,3 99,4 98,8 99,4 98,7 99,1 09.03 | Other recreational items and
pekpeaLujy, BPT 1 kyhHu equipment, gardens and pets
TbybumLup
09.04 . 100,0 100,5 100,8 100,0 100,7 108,0 09.04 | Recreational and cultural
Yenyre pekpeaumje v kynType services
09.05 [HosuHe, ktbire n npubop 3a 100,0 100,9 100,3 100,7 100,7 101,8 09.05 | Newspapers, books and
nucare stationery
09.06 [MyTHM apaHXMaHK 121,3 101,5 119,8 109,0 1228 914 09.06 | Package holidays
10 ObpasoBare 100,0 100,0 100,0 100,4 100,2 102,8 10 Education
10.01 |MpeALLKONCKO M OCHOBHO 100,0 100,0 100,0 101,8 101,0 1134 10.01 | Pre-school and primary
obpasoBatse education
10.04 |YHuBep3uTeTCKO 0Bpa3oBat-e 100,0 100,0 100,0 100,0 100,0 100,0 10.03 | University education
10.05 |Obpa3sosatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 101,0 10.05 | Education not definable by
AeduHILLE NpemMa HUBOY level
1 PectopaHu 1 xoTenu 100,1 102,8 100,3 102,7 102,5 104,5 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 101,6 100,3 101,8 101,6 103,3 11.01 | Catering services
11.02 |Ycnyre cmjewraja 100,3 104,9 100,4 104,6 104,1 106,9 11.02 | Accommodation services
12 Ocrana gobpa v ycnyre 99,3 98,9 99,8 99,6 99,3 98,7 12 Other goods and services
12.01 |Nnyna wera 98,8 98,1 99,7 99,3 98,7 97,3 12.01 | Personal care
12.03  {ITnynm npegmeTy 99,4 98,3 98,4 98,4 98,5 100,2 12.03 | Personal effects n.e.c.
12.05 |Ocurypame 100,0 100,0 100,0 100,0 100,0 100,0 12.05 | Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 102,4 12.07 | Other services n.e.c.
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METOOONOLKA OBJALLHKEA METHODOLOGICAL EXPLANATIONS

Aedmnnumja nnaekca noTpowavkmx LumjeHa

ViHaekc noTpowlaykux LpjeHa npeAcTaBrba Mjepy npocjeyHe npomjeHe
umjeHa npoussoga (poba u ycnyra) koje peavaeHTHa JomahuHCTBa Kynyjy pagu
NoAMMperba CBOjMX NMYHINX NoTpeba.

Hamjena

VIHoekc noTpollaykux LijeHa KOpuCTU Ce kao Mjepa MHnauuje, kao
VHAMKATOP 3a O4yBare BPUjeAHOCTY KOZ YrOBOPa C MHAEKCHWUM Kriay3yrnama, Cryxm
kao aecpnatop uHanHe noTpoLuke JomMahuHCTaBa W KOpUCTY ce 3a ynopefuBatse
cTone vHenaLuje ¢ ApyruM pervornMa.

O6yxsar

VHpeke notpoLuaykux LvjeHa y Peny6nuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTiBHE ncTe Npon3soaa kojy y 2016. roguHu mkm 599 npoussoga. Ceakor
mjecelia mpukynrba ce Buwe of 9 000 uujeHa no yHanpujen AeduHUCAHOM Y30pKy
npoaajHuX MjecTa 1 rpagoBa.

- leorpadhckn 0oOyxBaT: UujeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bawa Jlyka, bujersuHa, [Joboj, UctouHo Capajeso, Mpujenop v Tpeburbe.

- O6yxBat npon3Boaa: 0byxBafheHn Cy HajBaxHWju NPOM3BOAM 1 yCryre
Koje Kynyje PeswaeHTHO CTaHOBHWLWITBO pagu uHanHe notpolre. Obyxsat
nobapa 1 ycnyra pefjoBHO Ce axypupa kako 61 ce ovysana penpeseHTaTMBHOCT
nu1cTe Npon3sofa ¢ 003MPoOM Ha ykyce MOTpoLLaya 1 HUXOBE HaBuke y norneay
KynoBuHe.

CHumatbe umjeHa

Linjere ce npukynrbajy npema yTepheHoM pacnopegy obunacka npofasHuLa
1 TPXHMUA Koje Cy oapefieHe kao MjecTa CHUMarba M npema jacHo AeuHUCaHUM
cneumdmkauviama nponsgogalycnyre. CHUMaTerbi Ha OCHOBY TUX WHdOpMaLyja
camocTanHo Gupajy KOHKpeTaH mpoussod uujy he LujeHy cHumaTi Ha ogpefeHom
npogaajHoM MECTY, Y ckriadly ca Kputepujem HajnpoaasaHujer npoussoga. Kako v ce
ocuryparno Aa CHuMaTerbi U3 Mjecelia y Mjecel, CHUMajy LjeHe UCTUX Npou3Bopa, Te
kako 61 ce MOrmo nmpaTuTV Koje MPOW3BOAE CHUAMATErbW MoCMaTpajy Ha TEpEHy,
noTpebHO je y YMUTHUK YHWjeTW CBe TpaxeHe KapaKTepucTike npou3soda, Te
MHopMaLje O eBEHTYanHMM 3amjeHama yKonMKo UX UMa. TakaB HauMH CHUMatba
omoryhyje npaherse npomjeHe KpeTarba LvjeHa uamefly gBa nepuopa Tj. npahetbe
OVHaMKKe.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2016 consists of 599 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of products,
and this is done in accordance with the consumers' choice and their shopping
habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.
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3a noTpebe MHOEKCa MOTPOLLAYKMX LIMjEHa, CHUMAE LMjeHa ce BpLuM
creefehux AaHa y mjecely:

- 3a NorLoNpuUBPEeAHe NPOM3BOAE KOju Ce NPoAajy Ha Nujalama, LinjeHe ce
npuKynrbajy [Ba nyTa MjeceyHo 1 To y NpBoj 1 Tpehoj ceamuum y mjecely;

- 3a CBe OCTarle MpoM3BOAEe LyjeHe Cce y Cknady ca Baxehum eBponckim
perynaTveama npuKynrbajy jeaHom mjeceuHo (uaviely 1. u 21. y mjecewyy), ¢ Tam aa ce
HY)HO OApaBa WCTU MHTepBan 1amely NpuKynrbarba.

MoHgepun

[NoHaepw Koju ce NpuMjersyjy 3a U3padyHaBake MHAEKCA NOTPOLLIAYKMX LijeHa
NpencTaBrbajy CTPYKTYPY MPOCjedHe MOTpOLke AOMaNMHCTaBa, O[HOCHO MoKasyjy
penaTveHo yueLune opabpaHux Npor3Boaa U yenyra Y ykynHoj MOTPOLLHH.

OcHoBHW M3BOpP MojaTaka 3a u3pafy noxpepa 3a obpayyH WHaekca
noTpoLLaYKkMX LnjeHa je AHkeTa 0 noTpowM AoMmahuHCTaBa. 3a u3pavyHaBsare
MHAEeKca NoTpoLuaYkuxX LmjeHa o jaHyapa 2014. roguHe npumjetsyjy ce noraepu
koju ce basupajy Ha nogauuma 13 AHkeTe o0 noTpoLukby JomahuHcTasa us 2011.
roauHe. lMoraepw ce cBake roavHe KOPUryjy C KpeTakeM LijeHa Y NpeTXOfHO]
TOLMHN.

Knacudukaumja

3a obpauyH MHAeKkca noTpoLLadkuX LmjeHa kopuctn ce Knacudpmkaupmja
nnyHe noTpowre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenu npou3Boge W ycrnyre Ha [BaHAECT OCHOBHUX
ofjerbaka 3a koje ce 13padyHaBajy MHAEKCH.

Arperaumja

3a uHOeKkc noTpowaykux uujeHa noTpebHO je Hajnpuje u3pauyHaTy
eneMeHTapHe WHOeKkce (MHAEKC Mpou3BOAa) U MHAEKCE Penpe3eHTaTUBHUX CTaBKu
Ha HuBOy rpagoBa. [lpu Tome Ce kao Mjepa Cpefte BpWjEOHOCTU KOPUCTU
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora u3padyHaBajy
kopuwTerem JlacnepoBe popmyne 3a MOHOEPUCAHY apUTMETUYKY CPeaunHy
MOYEBLUM O HajHVKEr HUBOA MHAEKCA PENPE3eHTaTUBHE CTaBKE A0 HWUBOA YKYMHOT
nHaekca 3a Penybnuky Cpncky. PecbepeHTHa 6a3a 3a u3payyHaBarbe MHOEKCA je
2010. roguHa.

Ocrane gedmHuumje

Mpou3Boa: 6Uno koja poGa MMM ycryra 3a NUYHY NOTPOLUKY Koja ce
MOXe KyNUTW, FpyMHY Ha3uB 3a pobe 1 ycnyre.

PenpeseHTaTBHa CTaBKa: NPON3BO/A Ha HAjHIKEM HUBOY arperaumje 3a
Koju Ce MOXe NpoLWjeHUTI NoHaep.

Crtona npomjeHe: cTona npomjeHe LujeHa y OAHOCY Ha oppefeHu
(pedepeHTHM) nepuog.

CaonwTete npunpemuna: burbaxa Tewwuh

e-mail: biljana.tesic@rzs.rs.ba

W3paje Penybnuuku 3aBog 3a ctatuctuky, Penybnuka Cpncka, bara fyka, Berbka
MnaheHosuha 12n — Ten. +387 51 332 700 - [ip Pagmuna Ynukosuh, aupektop —
BnapaH CubuHosuh, rmaeHn ypepHuk — Manaan mjeceyHo — Caonwrerwe je
objaBrbeHo Ha VHTepHeTy Ha agpecu: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba —
Mpunukom kopuwheka noparaka o6aBe3Ho HaBeCTH M3BOP

For the Consumer Price Index, price collection is conducted on the
following days in a month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the Household
Budget Survey from year 2011. Each year weights are adjusted in accordance with
price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic divisions
for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards the
level of total index for Republika Srpska. Basis of reference for calculating the index
is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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