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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKkynaH nHgexc notpoLuaykux uujeHa y Penybnmuum Cpnckoj, y jaHyapy 2015.
TOZMHe Y OAHOCY Ha MPETXOAHM MjeceLl, Y Npocjeky je Hku 3a 0,4%.

Y ogHocy Ha jaHyap 2014. roguHe yKynaH WHAEKC NOTPOLLAYKMX LjeHa HKu

je 3a 1,3%.

MocmatpaHo no opjerbuuma HamjeHe notpowe (COICOP) y jaHyapy
2015. y ogHocy Ha felembap 2014. roguHe, MHAEKC Ofijerbka ankoxonHa nuha u fysaH
BMLLM je 3a 2,6%, MHOeKC ofjerbka xpaHa v 6esankoxonHa nuha suwm 3a 0,8%, uHaEKC
ofijerbka cTaHosare BuWM je 3a 0,7%, WHLeKC ofjerbka 3apaBcTeo BulK je 3a 0,5%,
VHAEKC OAjerbka pecTopakm 1 xotenn Buim je 3a 0,4%, nHaoekc ogjerbka octana aobpa
1 ycnyre BuwM je 3a 0,1%, AOK je MHAEKC onjerbka 06pa3oBatbe 0CTao HEMpOMjerbEeH.
WHpekew opjerbaka opjeha u obyha v npeeo3 HUXM cy 3a 4,4%, WHAEKC opjerbka
KOMyHUMKaLmje Hxv je 3a 1,1%, WHOeKC ofjerbka HamjelwTaj 1 MokyRCTBO HWXM je 3a
0,3% Bok je MHAEKC opjerbka pekpealmja v kynTypa Hxu 3a 0,1%.

1.1. \HOEKCK NOTPOLWAYKNX LINJEHA NPEMA KNACN®UKALIMIK COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in January 2015,
compared to the previous month, was 0.4% lower on average.

Total consumer price index was 1.3% lower in comparison with January
2014.

By COICOP division in comparison with the previous month index of
alcoholic beverages and tobacco in January 2015 was 2.6% higher, index of food and
non -alcoholic beverages was 0.8% higher, index of housing was 0.7% higher, index of
health was 0.5% higher, index of restaurants and hotels was 0.4% higher, index of
other goods and services was 0.1% higher while index of education remained the
same. Index of clothing and footwear and index of transport were 4.4% lower, index of
communications was 1.1% lower, index of furnishings and household equipment was
0.3% lower and index of recreation and culture was 0.1% lower.

o o
o o
§ Haaus X%4 % % % § Name
00 YKYMNHO 99,6 98,7 99,3 104,0 00 TOTAL
01 XpaHa v 6e3arnkoxonHa nuha 100,8 99,3 99,8 104,4 01 Food and non-alcoholic beverages
01.01 |XpaHa 100,6 99,5 99,7 104,7 01.01 Food
01.02 |besankoxonHa nuha 102,7 97,9 100,2 101,6 01.02 Non-alcoholic beverages
02 AxnoxonHa nuha 1 gyBaH 102,6 106,0 104,7 138,2 02 Alcoholic beverages and tobacco
02.01  |AnkoxonHa nuha 100,3 100,5 100,5 104,0 02.01 Alcoholic beverages
02.02 |OysaH 103,5 108,1 106,3 158,7 02.02 Tobacco
03 Ogjeha n obyha 95,6 92,2 93,1 72,7 03 Clothing and footwear
03.01 |Ogjeha 95,5 92,7 93,4 76,7 03.01 Clothing
03.02 [O6yha 95,6 91,4 92,6 65,1 03.02 Footwear
04 CraHoBatbe, BOAa, ENeKTpUYHa 100,7 100,8 106,3 110,7 04 Housing, water, electricity, gas and
eHepruja, NAnH 1 APYriA EHEPreHTI other fuels
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03 Qﬂpmasarbe 1 nonpaBak cTambeHe 100,0 99,0 100,0 100,9 04.03 Maintlenance and repair of the
jeanHuLe dwelling
04.04 |CHabpjeBarse BOJOM U pyre 102,5 105,1 103,4 1354 04.04 Water supply and miscellaneous
KoMyHarnHe ynyre services related to the dwelling
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1.1. M'HOEKCK NOTPOLUAYKNX LINJEHA NMPEMA KITACUOUKALINJIN COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 H 12015 12015 12015 12015 2
o BRI} S)
3 XI12014 12014 @ 2014 @ 2010 3 Name
04.05  |EnekTpudHa eHepryja v apyru 100,5 100,5 107,9 109,9 04.05 Electricity, gas and other fuels
€HepreHTH
05 HamjeLuTaj, nokyhcTao 1 pegosHo 99,7 100,3 100,1 101,0 05 Fumishings, household equipment
ofpxaBare and routine maintenance of the
house
05.01  [HamjewuTaj, nokyhcTso, Tenucw 1 fpyre 99,7 99,7 99,7 98,9 05.01 Furniture and furnishings, carpets
noaHe NpocTupKe and other floor coverings
05.02  |TekcTunHu Npou3soam 3a kyhy 100,3 97,0 98,0 98,2 05.02 Household textiles
05.03  |KyhHu anapatv 100,1 99,9 100,1 99,4 05.03 Household appliances
05.04  |CrakneHo u cTonHo nocyhe n kyhHu 99,8 98,5 98,8 99,4 05.04 Glassware, tableware and household
npubop utensils
05.05  |Anam v onpema 3a kyhy v BpT 99,6 100,1 99,4 106,8 05.05 Tools and equipment for house and
garden
05.06  |[pon3soam u ycnyre 3a peAoBHO 99,5 1014 101,0 102,1 05.06 Goods and services for routine
oapxasatse kyhe household maintenance
06 3ppaBcTBO 100,5 102,2 101,4 101,6 06 Health
06.01  |MeauumHckv npon3soam 100,7 103,3 102,0 101,9 06.01 Medical products
06.02  |3mpaBcTBeHe ycnyre, ocuM GOMHNYKIX 100,0 99,8 100,0 100,7 06.02 Out-patient services
06.03  |BonHuuke ycnyre 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 95,6 90,6 914 102,0 07 Transport
07.01  |MpeBo3Ha cpeacTsa 100,2 100,7 100,5 100,7 07.01 Vehicles
07.02  |Ynotpeba npeBo3Hux cpefcTaBa 94,1 875 88,5 102,2 07.02 Use of personal transport equipment
07.03  |Ycnyre npeBo3a 99,5 99,4 99,6 108,2 07.03 Transport services
08 KomyHukaupmje 98,9 104,2 99,3 118,5 08 Communications
08.01  |[MowTaHcke ycnyre 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka v Tenedakc onpema 97,7 86,5 92,0 67,2 08.02 Telephone and telefax equipment
08.03  |TenedoHcke v Tenedbakc ycnyre 98,9 104,3 99,3 119,8 08.03 Telephone and telefax services
09 Pekpeaupja u kyntypa 99,9 100,4 100,4 100,3 09 Recreation and culture
09.01  |Ayawo-Bu3yenHa, hoTorpadcka u 99,4 96,4 97,6 91,5 09.01 Audio-visual, photographic and
MHopMaTyKa onpema information processing equipment
09.02  |Ocrana TpajHa fobpa 3a pekpeaLujy v 100,0 100,0 100,0 100,8 09.02 Other major durables for recreation
KynTypy and culture
09.03  |Octanu npegmeTy 1 onpema 3a 98,7 98,0 98,3 100,1 09.03 Other recreational items and
pekpeaLmjy, BPT U kyhHU TbyGUMLM equipment, gardens and pets
09.04  |Ycnyre pekpeauuje v KynType 100,0 104,1 102,9 107,4 09.04 Recreational and cultural services
09.05  |HosuHe, Kibure v npubop 3a nucarse 99,9 100,2 100,2 100,9 09.05 Newspapers, books and stationery
09.06  |MyTHW apaHxmaHw 109,8 94,2 100,1 716 09.06 Package holidays
10 Obpa3soBatbe 100,0 100,1 100,0 102,1 10 Education
10.01  |MpeALKOnCKO M OCHOBHO 06pa3oBatbe 100,0 100,1 100,1 109,9 10.01 Pre-school and primary education
10.04  |YHuBepauTeTcko 06pasoBate 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pa3oBatbe Koje ce He AedmHuLLe 100,0 100,0 100,0 101,0 10.05 Education not definable by level
npema H1Boy
11 PecTopaHu 1 xotenu 100,4 100,4 100,4 1013 11 Restaurants and hotels
11.01  |YrocTutesscke ycnyre 100,1 100,4 100,3 101,1 11.01 Catering services
11.02  |Ycnyre cmjewwTaja 100,8 100,3 100,5 101,9 11.02 Accommodation services
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1.1. 'HAEKCK NMOTPOLIAYKNX LIWJEHA MPEMA KITACU®WKALINIM COICOP (HactaBsak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
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S 12015 12015 12015 12015 S

Q Hasus O

3 XI1 2014 12014 @ 2014 @ 2010 3 Name
12 Ocrana fobpa u ycnyre 100,1 99,4 99,5 99,4 12 Other goods and services
1201 |NnyHa wera 100,1 99,1 99,3 98,4 12,01 Personal care
12.03  |Nlnynm npegmeTy 99,9 97,0 97,9 102,2 12.03 Personal effects n.e.c.
12.05  |Ocurypare 100,0 100,0 100,0 100,0 12.05 Insurance
12.07  |Ocrane ycnyre 100,0 100,0 100,0 102,4 12.07 Other services n.e.c.

METO/LIONOLLIKA OBJALLIKEHA METHODOLOGICAL EXPLANATIONS

DedmHnumja nHaeKca NoTpoLaYKMX LujeHa

/Hoekc noTpoladkux UujeHa npefcTaBrba Mjepy npocjedHe npomjeHe
unjeHa npoussofa (poba u ycnyra) Koje pesvpeHTHa AomafuHCTBa Kymyjy paamw
3370BOrbEHbA CBOjUX MMYHIX noTpeba.

Hamjena

V/IHAEeKC noTpolaYkMX LiMjeHa KOpUCTU Ce kao Mjepa MHdrauuje, kao
WHOMKATOp 33 O4yBake BPWJEAHOCT KOA YroBOpa C MHOEKCHUM knaysynama,
CNyXW kao fedriatop ¢huHarHe NOTpole AoMahuHCTaBa W KOpUCTM ce 3a
ynopefuBatbe cTone WHnauuje ¢ ApYruM pervoHnma.

O6yxBat

VHnekc notpoLuavkux LivjeHa y Peny6nuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTBHe NcTe npoussopa kojy y 2015. rogvHm ki 599 npowssopa. Ceakor
Mjeceua npukynrsa ce suwe of 9 000 uujeHa no yHanpujen AecuHUCAHOM Y30pKy
npoaajH1X MjecTa 1 rpagosa.

- leorpadhckn 0ByxBaT: UujeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bawa Jlyka, BujerbuHa, [oboj, WctouHo Capajeso, [lMpujegop w
Tpebutse.

- ObyxBat npousBopa: obyxsaheHu Cy HajBaxHWju MpPoOM3BOAN W
ycnyre Koje Kynyje pesvoeHTHO CTaHOBHULITBO paan (PMHANHE NOTPOLUH-E.
ObyxsaT pobapa W ycrnyra pefoBHO Ce axypupa kako 6u ce odyeana
penpe3eHTaTUBHOCT NUCTe Mpou3Boda, C 003MpoM Ha yKyce noTpowaya M
HbIXOBE HaBWKE Y NOrneay KynosuHe.

CHumate umjeHa

LivieHe ce npukynrbajy npema yTBpRieHOM pacriopedy  obunacka
npofaBHMLA M TpXHALA Koje Cy oppefleHe kao Mjecta CHUMara M npema
nedMHMCaHMM T3B. YXMM cneumdukaumjama npowssogalycnyre. CHuMatersu Ha
OCHOBY TUX MHdhOpMaLMja camMocTanHo Gupajy KoHKpeTaH Npou3Bog uunjy he LnjeHy 1
LUMpU OMUC CHAMATM Ha ogpeheHOM MpoAajHOM MJECTy, Y ckragy ca Kputepujem
HajnpopaBaHujer npoussopa. Kako 61 ce ocurypano fa cHuMarterbi u3 mjeceua y
Mjecel] CHMMajy LmjeHe WCTUX Mpou3Bofa, Te kako 61 ce MOrMo npatutn koje
npou3BoAe CHUMaTerby nocMaTpajy Ha TepeHy, NoTPeBHO je y YMUTHUK yHUjeT! cBe
TpaxeHe KapakTepucTiKke MPOM3BOAA, Te WH(OpMaLie O eBEHTYanHUM 3amjeHama
YKOMMKO MX UMa. TakaB HauMH CHUMara omoryhyje npahere NpoMjeHe kpeTara
LijeHa n3mefy fBa nepvoga Tj. npaherse AnHamuke.

3a noTpebe MHOeKca MOTPOLLAYKUX LMjeHa, CHUMate LjeHa Ce BpLUM
crbegehux gaxa y mjecedy:

- 3a noronpuBpeaHe NPoU3Boae Koju Ce Npogajy Ha nujauama, LujeHe
ce npukynrbajy ABa nyTa MjeCeyHo 1 T0 y NpBoj 1 Tpehoj ceamuuy y mjeceLyy;

- 3a CBe OCTane npou3Bofe LyjeHe ce y cknady ca Bakehum esponckim
perynatvBama npuKkynrbajy jeaHom mjeceuHo (namehy 1. m 21. y mjecedy), ¢ MM Ja ce
HYXHO OfpaBa WCTV MHTepBan 1ameRy NpuKynrbarba.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2015 consists of 599 products. Each month more
than 9 000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly revised in order to maintain the representative list of
products, and this is done in accordance with the cosumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and narow specifications of products/services. Based on these information, price
collectors choose a specific product for which they would collect price and wide
description at the specific place, in accordance with the most sold product criterion. In
order to ensure that price collectors each month collect prices of the same products,
and to allow for monitoring of products for which prices are collected, it is essential that
price collectors complete the questionnaire on all necessary characteristics of products,
as well as information on possible substitutions, if there are any. This way of price
collection enables tracking of price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.
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MoHgepun

[MoHaepu Koy ce MpuMjerbyjy 3a 13payyHaBakbe MHOEKCa NOTPOLLAYKUX LivjeHa
MpeAcTaBrbajy CTPYKTYpY NpocjedHe MOTpOLHe AoMahuHCTaBa, OfHOCHO MoKasyjy
penatBHo yueluhe ofabpaHix MpoV3BOAa W YCIyra Y YKYMHOj MOTPOLLHMA.

OcHoBHM M3BOp MopAaTaka 3a u3pady NoHAepa 3a obpadyH WHAekca
NOTPOLUAYKMX LmjeHa je AHkeTa 0 noTpolukk omahuHcTaBa. 3a nspadyHaBare
MHOEKCca MOTPOLIAYKUX LMjeHa MpuMjersyjy ce moHmepu koju ce 6asupajy Ha
nogauumma u3 AHkeTe o noTpolurK JomahuncTasa u3 2011. roauHe. MoHaepu ce
CBaKe rOANHE KOPUIYjy C KPETakbeM LinjeHa Y MPeTX0AHO] FoANHU.

Knacudumkaumja

3a obpauyH MHAEKCa NOTpOLLAYKUX LjeHa kopucTn ce Knacudpmkaupja
nuyHe noTpowwre npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja Aavjery npou3Boge W ycrnyre Ha [BaHAeCT OCHOBHMX
ofijeraka 3a koje ce 13payyHaBajy MHAEKCH.

Arperaumja

3a vHAeKkc noTpolaykux LujeHa notpebHO je Hajnpuje u3pauyHaTh
enemMeHTapHe MHAeKce, OBHOCHO WHAEKCE Penpe3eHTaTMBHWX CTaBKW HA HUBOY
rpagosa. [pu Tome ce kao Mjepa cpedre BpujedHOCTM ogHoca Tekyher u
pechepeHTHOr Neproa KOPUCTI reOMeTpHjcKa CpeamHa.

ArperaTHi WHAEKCM Ce HaKOH Tora W3padyHaBajy KOPULLTEHEM
Nacnepose hopmynie 3a noHAEpUCaHy apuUTMETAUKY CPeAMHY MOYeBLM OA
HajHIXer HMBOA MHAEKCa penpe3eHTaTUBHE CTaBke [0 HWUBOA YKYMHOT MHAEKCa 33
Penybrnuky Cpncky. PechepeHTHa 6asa 3a u3padyHaBarse nHaekca je 2010. roguHa.

Ocrane peduHuumje

MpousBsoa: 6uno koja poba unu ycryra 3a NU4YHY NOTPOLLKLY Koja ce
MOXe KynuTi, PyMHU HaauB 3a pobe u yenyre.

PenpeseHTaTMBHa CTaBKa: NPOM3BOA Ha HajHWKEM HWBOY arperauuje
3a KOjW ce MOXe NMPOLMjEHNTU NOHAEP.

Crtona npomjeHe: cTona npomjeHe LMjeHa y opHocy Ha ogpefeHu
(pedepeHTHM) nepuog.

CaonwwTete npunpemuna: burbaxa Tewuh

e-mail:biljana.tesic@rzs.rs.ba

W3paje Penybrnuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bawa Jlyka, Berska
MnafeHosuha 124 - Ten. +387 51 332 700 - [p Pagmuna Yuukosuh, gvpektop -
M3nasn wmjeceyHo - Caonwrewe je objaBrbeHO Ha VIHTEpHeTy Ha appecu:
www.rzs.ris.ha - E-mail: stat@rzs.rs.ba - TMpunukom kopuwhewa nopataka
06aBe3HO HaBeCTH U3BOP

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
the weights used have been the ones based on the Household Budget Survey
from year 2011. Each year weights are adjusted in accordance with price
fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices or indices of representative items at the level of towns first. For
this, geometric mean is used as a measure of average value of the ratio between
current and reference period. Aggregate indices are then calculcated using the
Laspeyres formula for weighted arithmetic area, beginning with the lowest index of
representative items, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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