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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH uHaekc noTpowaykux uujeHa y Penybnuum Cpnckoj y peuembpy
2015. rogumHe, y 0fHOCY Ha NPETXOAHM MjeceLl, Y Mpocjeky je Hukm 3a 0,2%.

Y opHocy Ha peuembap 2014. roauHe, ykynaH WHOEKC NOTPOLLAYKMAX LinjeHa
HUXM je, y npocjeky, 3a 1,6%.

MocmatpaHo no opjersuuma HamjeHe notpowwme (COICOP) y meuembpy
2015. roguHe y opHocy Ha Hosembap 2015. rogwHe, WHOeKC opjerbka XpaHa W
6esankoxonHa nuha Buww je 3a 0,4% w wHoekc ogjerbka 3gpascTeo 3a 0,1%.
VHpeken opjerbaka ankoxonHa nuha u AyBaH, CTaHOBak-e, KOMYHUKaLMje, pekpeauyja
1 KynTypa, 06pa3oBarse 1 PecTopaHu 1 XOTenu octany Cy HenpomujereHn. ipekc
opjerska ogjeha n obyha Hxm je 3a 3,1%, UHOEKC oajerbka NpeBo3 Hmku je 3a 1,1%,
WHOEKC opjerbka HamjelwTaj 1 nokyhctBo HUxm je 3a 0,5%, [OK je MHAEKC opjerbka
octana fo6pa u ycnyre Huxu 3a 0,1%.

1.1. MHOEKCU NOTPOLAYKMX LINJEHA MPEMA KINTACUOUKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in December 2015, in
comparison with the previous month, was 0.2% lower.

Compared to December 2014, total consumer price index was on the
average 1.6% lower.

By COICORP division, in December 2015, compared to November 2015,
index of food and non-alcoholic beverages was 0.4% higher and index of health was
0.1% higher. Index of alcoholic beverages and tobacco, index of housing, index of
communications, index of recreation and culture, index of education and index of
restaurants and hotels remained unchanged. Index of clothing and footwear was 3.1%
lower, index of transport was 1.1% lower, index of furnishings and household
equipment was 0.5% lower, while index of other goods and services was 0.1% lower.
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2 Haave XI12015 XI12015 1-X11 2015 XI12015 X112015 S Name
g X12015 XI12014 [-X11 2014 @ 2014 2010 é
00 YKYMHO 99,8 984 98,6 98,1 102,8 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 100,4 98,3 99,0 97,3 101,8 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,6 98,2 99,0 97,3 102,2 01.01 Food
01.02 |BesankoxonHa nuha 98,7 99,3 98,3 96,9 98,3 01.02 Non-alcoholic beverages
02 AxnoxonHa nuha 1 ayBaH 100,0 104,9 106,3 107,1 1413 02 Alcoholic beverages and
fobacco
02.01 [ArkoxonHa nuha 100,0 98,1 99,2 98,3 101,6 02.01 Alcoholic beverages
02.02 |OysaH 100,0 107,5 109,0 110,4 164,8 02.02 Tobacco
03 Opjeha 1 obyha 96,9 89,7 90,9 874 68,2 03 Clothing and footwear
03.01 |Opjeha 974 91,1 91,6 89,1 73,2 03.01 Clothing
03.02 |Obyha 96,0 87,3 89,7 84,5 59,4 03.02 Footwear
04 CraHoBatbe, BOfia, ENEKTPUYHA 100,0 100,7 100,8 106,3 110,7 04 Housing, water, electricity,
€Hepruja, NAuH 1 apyru gas and other fuels
€HepreHTy
04.01 |CraHapuHa 994 99,4 99,9 99,4 994 04.01 Actual rentals for housing
04.03 |OnpxaBatse v nonpasak 99,8 100,1 100,1 100,0 101,0 04.03 Maintenance and repair of
crambeHe jeauHnLe the dwelling
04.04 |CHabpjeBatbe BofoM U fipyre 100,0 107,8 107,0 108,7 1425 04.04 Water supply and
KOMyHanHe ynyre miscellaneous services
related to the dwelling
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1.1. MHOEKCU NOTPOLWAYKMX LINJEHA MPEMA KNACNOUKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
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04.05 |EnekTpudHa eHepruja 1 apyru 100,0 99,8 100,0 107,1 109,1 04.05 | Electricity, gas and other
€HepreHTn fuels
05 Hawmjewwraj, nokyhcTeo 1 99,5 97,8 99,4 98,2 99,1 05 Furnishings, household
pefoBHO OfpXaBare equipment and routine
maintenance of the house
05.01 |HawmjewTaj, nokyhcTBO, Tenucu 99,1 98,6 99,4 98,6 97,7 05.01 | Fumiture and furnishings,
1 Aipyre noAHe NpocTupke carpets and other floor
coverings
05.02 |TekcTunHu npou3soay 3a kyhy 99,9 971 96,3 94,9 95,1 05.02 | Household textiles
05.03 |KyhHu anapatv 99,5 98,3 99,5 98,4 97,6 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe u 100,4 99,7 98,0 98,7 99,2 05.04 | Glassware, tableware and
kyhHu npubop household utensils
05.05 [Anati u onpema 3a kyhy u BpT 100,0 100,2 99,7 100,0 107,5 05.05 Tools and equipment for
house and garden
05.06 |Mpown3Boay u ycnyre 3a 99,4 96,1 99,8 97,5 98,6 05.06 | Goods and services for
penoBHO ofpXxaBate kyhe routine household
maintenance
06 3npascTeo 100,1 101,9 102,4 102,9 103,0 06 Health
06.01 [MeauumHCK1 Npon3BoOaM 100,1 102,8 103,5 104,2 104,1 06.01 Medical products
06.02 |3ppaBcTBeHe ycnyre, OCUM 100,0 100,0 100,0 100,0 100,7 06.02 | Out-patient services
60NMHMYKNX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MpeBo3 98,9 94,2 92,7 90,1 100,5 07 Transport
07.01 |MpeBosHa cpeacTaa 100,0 100,2 100,4 100,4 100,6 07.01 Vehicles
07.02 |Ynotpeba npeBosHnx 98,4 92,3 90,3 86,8 100,3 07.02 | Use of personal transport
cpeAcTasa equipment
07.03 [Ycnyre npesosa 100,5 98,7 99,0 98,8 107,3 07.03 Transport services
08 KomyHukaupmje 100,0 98,9 99,3 99,3 118,5 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka 1 Tenedakc 99,6 90,5 88,2 85,2 62,3 08.02 Telephone and telefax
onpema equipment
08.03 [TenedoHcke u Tenedakc 100,0 98,9 99,3 994 119,8 08.03 Telephone and telefax
yenyre services
09 Pekpeauuja u kyntypa 100,0 99,6 100,1 100,0 99,9 09 Recreation and culture
09.01 [Ayauo-Bu3yenHa, oTorpadicka 99,6 96,0 95,8 94,3 88,4 09.01 Audio-visual, photographic
1 MHdhopMaTHyKa onpema and information processing
equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,8 09.02 | Other major durables for
pekpeauujy 1 Kyntypy recreation and culture
09.03 [Ocranu npegmeT 1 onpema 3a 99,6 98,8 98,6 984 100,3 09.03 Other recreational items and
pekpeavujy, BPT v kyhHu equipment, gardens and pets
TbyBumum
09.04 [Ycnyre pekpeaLuje v kynType 100,0 99,8 102,8 102,7 107,2 09.04 | Recreational and cultural
services
09.05 |HosuHe, krbire n npubop 3a 100,0 100,5 100,4 100,8 101,4 09.05 | Newspapers, books and
nucare stationery
09.06 (MyTHM apaHxMaHK 103,2 107,9 96,0 984 76,3 09.06 | Package holidays
10 ObpasoBate 100,0 100,7 100,5 100,7 102,8 10 Education
10.01 |MpepaLuKoncko u OCHOBHO 100,0 103,2 102,2 103,3 1134 10.01 Pre-school and primary
0bpa3oBatse education
10.04 |YHuBepauTeTCKo 0Bpa3oBake 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |ObpasoBatbe Koje ce He 100,0 100,0 100,0 100,0 101,0 10.05 | Education not definable by
neuHMLLE Npema HUBOY level
1 Pectopanu 1 xoTenu 100,0 103,2 101,0 103,2 104,1 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,1 102,0 100,9 102,2 103,0 11.01 Catering services
11.02 |Ycnyre cmjewraja 100,0 105,3 101,2 105,0 106,5 11.02 | Accommodation services
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1.1. MHOEKCK NOTPOLWAYKNX LINJEHA MPEMA KNACNOUKALIMIN COICOP (HactaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
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12 Ocrana gobpa u ycnyre 99,9 99,6 99,6 99,1 99,0 12 Other goods and services
12.01 |JlnyHa wera 99,7 99,3 99,5 98,5 97,6 12.01 Personal care
12.03  |JTn4Hm npeameTyn 100,2 99,5 975 97,5 101,8 12.03 Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 102,4 12.07 Other services n.e.c.
METOLONOLLKA OBJALLUEA METHODOLOGICAL EXPLANATIONS

DedmHnumja nHaekca NoTpowwaYKMX LujeHa

VHOekc noTpoluavkux LujeHa npefcTaBba Mjepy npocjeyHe npomjeHe
unjeHa npoussoga (poba u ycnyra) koje pesugeHTHa JomahuHCTBa Kynyjy pagm
NOAMMpPersa CBOjMX NUYHIX NOTpeba.

HamjeHa

VHOeKc moTpowavkux LujeHa KOpWUCTM Ce Kao Mjepa MHdnauuje, kao
VHAMKATOP 3a O4vyBakbe€ BPWjEOHOCTW KOZ YroBopa C MHAEKCHUM Kraysyrnama,
Cnyxu kao fecnatop (uHanHe noTpowre AoMahuHCTaBa M KOPUCTW ce 3a
ynopefuBate cTone UHcnaumje ¢ ApYruM pervoHnma.

O6yxsar

VHpekc notpoLuadkux LvjeHa y Penybnuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTBHe NucTe npoussoga kojy y 2015. rogvkm umHm 599 npoussosa. Ceakor
mjecelia npukyrrba ce Buwe of 9 000 upjeHa no yHanpujen AeuHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- leorpadhckn 0oGyxBaT: UMjeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bawa Jlyka, BujersuHa, [oboj, Wctouno Capajeso, [Mpujegop u
Tpebute.

- ObyxBat npousBopa: obyxsaheHn Cy HajBaxHWju npowu3Boau M
ycrnyre Koje Kynyje pes3ueHTHO CTaHOBHUWITBO paau (UHanHe NOTPOLLHbE.
ObyxsaT pobapa M ycnyra pegoBHO Ce axypupa kako ©u ce ouyBana
penpes3eHTaTMBHOCT NUCTe npou3Bofa C 063vpoM Ha ykyce noTpoliaya u
HbUX0BE HaBUKE Y Mormnesy KynoBuHe.

CHuMame umjeHa

LivjeHe ce npukynrbajy npema yTBphiEHOM pacriopedy obunacka
NpofaBHULEA W TPXHMUA Koje Cy oapefeHe kao MjecTa CHMMatba W Mpema jacHo
AedmHncaHum - cneuudukalmjama npounssopalycnyre. CHUMATESb HA OCHOBY TUX
MHdopMaLmja camocTanHo Bupajy KOHKpeTaH npou3soA umjy fe LmjeHy cHumati Ha
oapeheHoM NpofajHoM MjecTy, y Ckragy ca kpuTepujeM HajnpoaaBaHujer npouseoga.
Kako 61 ce ocurypano fa cHumaterbu u3 Mjecelia y Mjecel| CHUMajy LijeHe McTux
npou3Boaa, Te kako O1 ce MOro NPaTUTU Koje MPOM3BOAE CHUMATESbM MOCMaTpajy Ha
TepeHy, NOTPEBHO je Y YNUTHUK YHWETW CBE TPaXeHe KapaKTepucTuke NpousBoaa, Te
MHopMaLje 0 eBeHTYanHMM 3amjeHama ykonmko ux Uma. TakaB HauMH CHUMatba
omoryhyje npahetbe npomjeHe kpeTaka UmjeHa uamehy ABa nepuoga Tj. npaherse
AVHaMKKE.

3a noTpebe MHAEKCa MOTPOLLAYKMX LiMjeHa, CHUMare LujeHa ce BpLum
creefehvx AaHa y mjecelyy:

- 3a MnorbonpuBpeaHe NPouU3BOLe Koju Ce NMpodajy Ha nujauama, uujeHe
ce NpuKynbajy ABa nyTa MjeceyHo W To y NpBoj 1 Tpehoj ceamuum y mjecedy;

- 3a CBe OCTane npou3Bofe LyjeHe ce y cknady ca Bakehum esponckim
perynaTveama npuKkynrbajy jenHom mjeceyHo (vamefly 1. u 21. y mjecewyy), ¢ Tam aa ce
HYXHO OApaBa WCTV MHTepBan UameRy Npukynrbaba.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2015 consists of 599 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.
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MoHgepun

[MoHaepy Koy ce MpuMjetbyjy 3a 13payyHaBakbe MHAEKCa NOTPOLLAYKUX LivjeHa
MpeAcTaBrbajy CTPYKTYpY NpocjeyHe MOTpOLHbe AoMahuHCTaBa, OfHOCHO MOKasyjy
penaTueHo yueLune opabpaHux Npor3Boaa U yenyra y ykynHoj MOTPOLLH.

OcHoBHW M3BOpP MojaTaka 3a u3pafy noxpepa 3a obpauyyH uHAekca
noTpOLLaYKNX LmjeHa je AHKeTa 0 NoTpolku AomahuHeTaea. 3a upadyHasare
MHAeKkca noTpoladknx uujeHa op jaHyapa 2014. roauHe  npumjetbyjy ce
noHaepy koju ce Gaaupajy Ha nopauuma u3 AHkeTe 0 NOTPOLUKK AoMahuHCTaBa
13 2011. rogute. MoHgepu ce cBake rofuHe KOpUryjy C KpeTaweMm LujeHa y
NPETXOAHO] FOANHN.

Knacudukaumja

3a 0bpayyH nHaekca noTpoLuadkux LmjeHa kopuctv ce Knacudmkaumja
nnyHe noTpowre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenu npou3Boge W ycrnyre Ha [BaHAeCT OCHOBHMX
ofjerbaka 3a koje ce u3padyHaBajy MHAEKCH.

Arperaumja

3a vHAekc noTpolwavkux LujeHa notpebHO je Hajnpuje u3padyHaTh
€eremMeHTapHe MHAEKCe (MHOEKC MPoW3BOAA) U MHAEKCE PEnpe3eHTATUBHUX CTaBku
Ha HuBOy rpagoBa. [lpu Tome ce kao Mmjepa Cpeare BpUJEAHOCTW KOPUCTU
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora M3padyHaBajy
kopuwwTereM Jlacnepose copmyne 3a MOHOEPUCAHY apUTMETUYKY CPeauHy
MOYEBLLN O HajHUXET HUBOA MHAEKCA PEnpe3eHTaTMBHe CTaBKe A0 HUBOA YKYMHOT
nHaekca 3a Penybruky Cpncky. PedbepeHTHa 6asa 3a u3pauyyHaBare MHAEKCa je
2010. roguHa.

Ocrane peduHuumje

Mpomnseoa: 6uno koja poba wnm ycnyra 3a NUYHY NOTPOLUKY Koja Cce
MOXe KynuTu, rpynH1 Ha3uB 3a pobe 1 ycnyre.

PenpeseHTaTMBHA CTaBKa: NPOM3BOL HA HAjHUXEM HMBOY arperaupje
33 KOju Ce MOXe MPOLMjEHNTN MOHAEP.

Crtona npomjeHe: cTona npomjeHe LMjeHa y opHocy Ha oppefeHn
(pedepeHTHM) nepuog.

CaonwTetbe npunpemuna: burbaxa Tewwuh

e-mailbiljana.tesic@rzs.rs.ba

W3paje Penybrnuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bara Jlyka, Berbka
Mnahenosuha 124 - Ten. +387 51 332 700 - [p Pagmuna Yudkosuh, gvpektop -
M3naan wmjeceyHo - Caonwrtewe je objaBrbeHo Ha VHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka
06aBe3HO HaBeCTH U3BOP

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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