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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH nHgekc notpoladkux uujeHa y Peny6nuum Cpnckoj y asrycty 2015.
roguHe, y OAHOCY Ha MPETXOAHN MjeceL, y MPoCjeKy je 0CTa0 HEMPOMMjEHEH.

Y ogHocy Ha aBryct 2014. roguHe, yKynaH MHAEKC MOTPOLLAYKUX LmjeHa, Y
npocjeky je Hwx 3a 1,6%.

MocmatpaHo no opjersuuma HamjeHe motpowre (COICOP), y aBrycry
2015. roguHe y ogHocy Ha jyn 2015. roguHe, MHOEKC oajerbka xpaHa 1 besankoxonHa
nuha Buwy je 3a 0,4% a nHaekc ogjerbka cTaHoBare BULWK je 3a 0,2%. VHaekc
ofjerbaka HamjewwTaj 1 NokyRcTBO, 3ApaBCTBO, KOMyHUKaLMje, pekpeauuja u Kyntypa
1 MHOEKC opjerbka 0bpasoBatbe 0CTanm cy HenpomujerseHu. VIHAEeKe oajerbka npeBso3
Hwxu je 3a 0,6%, MHaekc opjerbka ogjeha n obyha Hkm je 3a 0,5%, uHOeKc ogjerbka
octana gobpa v ycnyre Huxm je 3a 0,2%, AOK Cy MHAEKCK opjerbaka ankoxonHa nuha
11 ByBaH W pecTopaHi u xotenu Huxu 3a 0,1%.

1.1. MHOEKCUK NOTPOLLAYKNX LINJEHA MPEMA KITACU®VKALIMJIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in August 2015, in
comparison with the previous month, remained unchanged.

Compared to August 2014, total consumer price index was on the average
1.6% lower.

By COICOP division, in August 2015, compared to July 2015, index of
food and non-alcoholic beverages was 0.4% higher and index of housing was 0.2%
higher. Index of furnishings and household equipment, index of health, index of
communications, index of recreation and culture and index of education remained
unchanged. Index of transport was 0.6% lower, index of clothing and footwear 0.5%
lower, index of other goods and services 0.2% lower, and index of alcoholic beverages
and tobacco and index of restaurants and hotels was 0.1% lower.
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00 YKYMHO 100,0 98,4 98,0 98,8 97,7 102,4 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 100,4 98,2 99,1 99,4 98,1 102,6 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,4 98,2 98,9 99,6 98,0 103,0 01.01 Food
01.02 |BesankoxonHa nuha 100,0 98,3 101,1 98,3 98,6 100,1 01.02 Non-alcoholic beverages
02 AxknoxonHa nuha v aysaH 99,9 107,2 105,0 107,0 1071 1414 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 99,6 98,7 98,4 99,7 98,6 101,9 02.01 Alcoholic beverages
02.02 |[ysaH 100,0 110,4 107,5 109,8 110,4 164,8 02.02 Tobacco
03 Opjeha 1 obyha 99,5 89,4 89,6 91,1 87,3 68,1 03 Clothing and footwear
03.01 |Opjeha 99,7 90,1 90,5 91,7 88,5 72,7 03.01 Clothing
03.02 |Obyha 99,0 88,1 879 90,2 85,1 59,8 03.02 Footwear
04 CraHoBatbe, BoAa, 100,2 101,1 90,3 100,9 954 99,3 04 Housing, water, electricity,
€ereKTpUYHa eHepruja, NnH n gas and other fuels
ApYrv eHepreHTy
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03 |OppxaBatbe 1 nonpasak 100,0 100,5 100,2 100,1 100,2 1011 04.03 Maintenance and repair of
crambeHe jeanHuLEe the dwelling
04.04 |CHabpjeBatbe BOLOM U ipyre 101,8 107,8 107,8 106,6 108,7 1425 04.04 Water supply and
KOMyHarnHe ynyre miscellaneous services
related to the dwelling
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1.1. MHOEKCU MOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJIN COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
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04.05 |EnekTpudHa eHepruja 1 apyru 100,0 100,0 86,0 100,2 92,3 94,1 04.05 | Electricity, gas and other
€HeprexHTn fuels
05 Hawmjewwraj, nokyhcTeo u 100,0 99,0 98,8 99,8 99,2 100,1 05 Fumishings, household
PefoBHO OfpXaBare equipment and routine
maintenance of the house
05.01 |HawmjewTaj, nokyhcTBO, Tenucu 100,1 99,5 99,5 99,4 99,4 98,6 05.01 | Fumiture and furnishings,
1 Aipyre NogHe NpocTupke carpets and other floor
coverings
05.02 |TekcTunHu Npou3Boay 3a kyhy 99,3 95,6 96,7 96,1 94,5 94,7 05.02 | Household textiles
05.03 |Kyhnu anapat 99,8 99,4 99,2 99,8 99,2 98,5 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe u 100,0 97,2 98,8 97,5 97,7 98,3 05.04 | Glassware, tableware and
kyhHu npubop household utensils
05.05 [Anati u onpema 3a kyhy v BpT 100,0 99,0 99,3 99,7 99,1 106,5 05.05 Tools and equipment for
house and garden
05.06 (Mpowssoam u ycryre 3a 100,0 99,1 98,1 100,8 99,6 100,7 05.06 Goods and services for
PedoBHO ofpXaBate kyhe routine household
maintenance
06 3npascTeo 100,0 102,2 101,6 102,7 102,5 102,7 06 Health
06.01 |MeauumHCK1 Npon3Boam 100,0 103,2 102,3 103,9 103,6 103,5 06.01 Medical products
06.02 |3ppaBcTBeHe ycnyre, 0CUM 100,0 100,0 100,0 100,0 100,0 100,7 06.02 | Out-patient services
6ONMHNYKNX
06.03 [BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MpeBo3 99,4 93,2 98,4 93,0 941 105,0 07 Transport
07.01 |MpeBosHa cpencTaa 100,0 100,2 100,3 100,4 100,5 100,7 07.01 Vehicles
07.02 |Ynotpeba npeBosHnx 99,2 91,1 98,0 90,7 92,2 106,4 07.02 | Use of personal transport
cpeacTasa equipment
07.03 [Ycnyre npeBosa 100,0 99,0 98,9 991 98,9 107,5 07.03 Transport services
08 KomyHukauuje 100,0 98,9 98,9 99,5 99,3 118,5 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka v Tenedakc 99,2 88,8 92,3 87,1 86,9 63,5 08.02 Telephone and telefax
onpema equipment
08.03 [TenedoHcke u Tenedakc 100,0 98,9 98,9 99,6 994 119,8 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja u kyntypa 100,0 100,8 100,0 100,4 100,5 100,4 09 Recreation and culture
09.01 [Ayauo-BuyenHa, oTorpadicka 99,7 95,3 97,0 95,8 95,2 89,3 09.01 Audio-visual, photographic
1 HdhopMaTHyKka onpema and information processing
equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,0 100,8 09.02 | Other major durables for
pekpeauujy 1 KynTypy recreation and culture
09.03 [Ocranu npegmeTn 1 onpema 3a 100,5 98,7 98,7 98,5 98,3 100,2 09.03 | Other recreational items and
pekpeavujy, BPT v kyhHu equipment, gardens and pets
TbyBuMum
09.04 [Ycnyre pekpeaLuje v kynType 100,0 104,2 100,1 104,1 103,0 107,5 09.04 | Recreational and cultural
services
09.05 [HosuHe, krbire n npubop 3a 99,9 100,1 99,9 100,2 100,1 100,8 09.05 | Newspapers, books and
nucamwe stationery
09.06 |MyTHM apaHxmaHm 99,3 106,9 126,4 92,2 115,2 894 09.06 | Package holidays
10 ObpasoBate 100,0 100,7 100,7 100,4 100,7 102,8 10 Education
10.01 |MpeaLuKoncko 1 OCHOBHO 100,0 103,3 103,2 101,7 103,3 1134 10.01 Pre-school and primary
0bpasoBatse education
10.04 |YHuBepauTeTCko 06pa3oBatbe 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pasoBatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 101,0 10.05 | Education not definable by
neduHMLLE NpeMa HUBOY level
1 PectopaHu 1 xoTenu 99,9 100,7 100,6 100,5 100,7 101,6 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 99,9 100,8 100,6 100,7 100,8 101,6 11.01 Catering services
11.02 |Ycnyre cmjewraja 100,0 100,3 100,8 100,3 100,5 101,9 11.02 | Accommodation services
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1.1. MHOEKCU NMOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJIN COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
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12 Ocrana fobpa u ycnyre 99,8 99,7 100,4 99,5 99,8 99,7 12 Other goods and services
12.01 |NnyHa wera 99,8 99,7 100,7 99,3 99,9 99,0 12.01 Personal care
12.03  [Mn4nm npeameTy 98,9 97,0 98,6 97,0 96,6 100,8 12.03 Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 102,4 12.07 Other services n.e.c.
METO[ONOLLKA OBJALLIHEA METHODOLOGICAL EXPLANATIONS

Aedmnnumja nnaekca noTpowavkmx LumjeHa

ViHaekc noTpoLavkux uujeHa npeacTasrba Mjepy npocjeyHe npomjeHe
unjeHa npoussoga (poba u ycnyra) koje pesugeHTHa AoMahuHCTBa Kynyjy paau
NoAMMpersa CBOjUX NUYHIX noTpeba.

Hamjena

VIHoeKC noTpoLIaykmx LpjeHa KOpUCTW ce kao Mjepa MHnaumje, kao
VHAMKATOP 3a O4YyBakb€ BPWjEOHOCTW KOZ YroBopa C MHAEKCHUM Kraysynama,
Cnyxu kao fecnatop uHanHe noTpowre AoMahuHCTaBa M KOpUCTU ce 3a
ynopefuBate cTone UHcnaumje ¢ ApYruM pervoHnma.

OGyxBar

WHoekc noTpoladkux upjeHa y Penybnuum Cprickoj uapayyHaBa ce Ha
OCHOBY penpeseHTaTuBHe nucTe npoussoga kojy y 2015. roauHu wnHiM 599 nponssoga.
Ceaxor Mmjecela npukynrba ce suwe of 9 000 upjeHa no yHanpujed AeduHUCaHOM
Y30pKy NPOAajHIX MiECTa 1 rpafioBa.

- Teorpadpcku oGyxBaT: LujeHe Ce MpuKynrbajy Ha LWecT nokauuja
(rpapoBa): bawa Jlyka, Bujerbua, [oboj, Wctouno Capajeso, [Mpujegop u
Tpebute.

- O6yxBaT npousBopa: obyxsaheHu Cy HajBaxHMju Npou3Boan W
ycrnyre Koje Kynyje pe3ueHTHO CTaHOBHULITBO paau (UHanHe NOTPOLLHbE.
ObyxsaT pobapa M ycnyra pefoBHO Ce axypupa kako ©u ce ouyBana
penpes3eHTaTMBHOCT NUCTe npou3Bofa C 063vMpoM Ha ykyce noTpoladya u
HbUX0BE HaBUKE Y Mormey KynoBuHe.

CHuMarbe umjeHa

LinjeHe ce npukynrbajy npema ytBpheHom pacriopedy obunacka
NpofaBHULIA W TPXHMUA Koje Cy oapefeHe kao MjecTa CHMMatkba W Mpema jacHo
AedmHncaHum - cneuydukaumjama npoussoaalycnyre. CHUMATErb Ha OCHOBY TUX
MHdopMaLmja camocTanHo Bupajy KOHKpeTaH npoussoA umjy he LmjeHy cHumaTi Ha
oapeheHoM NpogajHoM MjecTy, y Ckragy ca kpuTepujeM HajnpoaaBaHujer pouseoaa.
Kako 61 ce ocurypano fa cHumaTerbu u3 Mjecelia y Mjecel| CHUMajy LijeHe McTux
npou3Boza, Te kako 61 ce MOrmo NpaTUTY Koje NPoKM3BOAE CHUMATESbI NocMaTpajy Ha
TepeHy, NOTPEBHO je Y YNUTHUK YHWETW CBE TPaXeHe KapaKTepucTuke NpousBoaa, Te
MHopMaLje 0 eBEHTYanHMM 3amjeHama ykonmko UX UMa. TakaB HauMH CHUMatba
omoryhyje npahetbe npomjeHe kpeTaka UmjeHa uamehy aBa nepuoga Tj. npaherse
OVHaMKKe.

3a notpebe MHAeKca MOTPOLIAYKUX LMjeHa, CHUMakE LijeHa ce BpLum
creefehvx AaHa y mjecelyy:

- 3a NorLonpuUBpeaHe NPoW3BOAe Koju ce Npodajy Ha nujauama, LujeHe
ce NpuKynbajy ABa nyTa MjeceyHo 1 To y NpBoj 1 Tpehoj ceamuum y mjecedy;

- 33 CBe OCTane Mpou3sode LujeHe Ce y ckragy ca BaehuM eBpomnckvM
perynaTveama npuKkynrbajy jenHom mjeceyHo (vamefly 1. 1 21. y mjecewyy), ¢ Tam aa ce
HYXHO OApaBa WCTV MHTepBan 1ameRy Npukynrbaba.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator
of values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2015 consists of 599 products. Each month more
than 9 000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities):
Banja Luka, Bijeljina, Doboj, Istoéno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products
and services which residents buy for their final spending needs. Sample of goods
and services is reqularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of
stores and specifications of products/services. Based on these information, price
collectors choose a specific product for which they would collect price at the specific
place, in accordance with the most sold product criterion. In order to ensure that price
collectors each month collect prices of the same products, and to allow for monitoring
of products for which prices are collected, it is essential that price collectors complete
the questionnaire on all necessary characteristics of products, as well as information
on possible substitutions, if there are any. This way of price collection enables tracking
of price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;

- for all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.
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Mongepu

[MoHaepu Koy ce npuMjerbyly 3a u3padyHaBake WHOEKCA MOTPOLLYKUX
LjeHa npeacTasrbajy CTPYKTYpY MpocjedHe MOTPOLHe [OMaNMHCTaBa, OfHOCHO
nokaayjy penaTveHo yueLuhe ofabpaHux NpousBoaa 1 ycryra Y YKynHoj NOTPOLLIH:M.

OcHoBHYM 13BOp MofaTaka 3a W3pady noHgepa 3a obpauyH WHAekca
noTpOLLAYKNX LmjeHa je AHKeTa 0 NoTpolky AomahuHeTaea. 3a u3padyHasare
MHAEeKca NoTpoLuayKkuX LujeHa o janyapa 2014. roguHe npuMjetbyjy ce NoHAepu
koju ce basupajy Ha nogauuma 13 AHkeTe o noTpoLukby JomahuHcTasa us 2011.
roauHe. lMorgepw ce cBake roauHe KOpUTYjy C KpeTakeM LitjeHa Y NpeTXOfHO]
TOAMHN.

Knacudukaumja

3a obpayyH nHaekca noTpoLuadkux LpjeHa kopuctn ce Knacudmkaumja
nnyHe noTpowre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenu npou3Boge W ycryre Ha [BaHAeCT OCHOBHMX
ofjerbaka 3a koje ce u3padyHaBajy MHAEKCH.

Arperaumja

3a uMHpekc moTpowaukux UujeHa noTpebHo je Hajnpuje w3padyHaTu
€eremMeHTapHe VHAEKCe (MHOEKC MPou3BOAa) U MHAEKCE PEnpe3eHTaTMBHUX CTaBKu
Ha HuBOy rpagoBa. [lpy Tome ce kao Mmjepa Cpeawe BpUJEAHOCTW KOPUCTU
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora u3padyHaBajy
kopuwwTereM Jlacnepose chopmyne 3a MOHOEPUCAHY apUTMETUYKY CPeauHy
MOYEBLLN O HajHUXETr HMBOA MHAEKCA Penpe3eHTaTBHE CTaBKe A0 HUBOA YKYMHOM
nHaekca 3a Penybruky Cpncky. PedbepeHTHa 6asa 3a u3pauyHaBare MHAEKCa je
2010. roguHa.

Ocrtane getuHuumje

MpownsBsoa: Guno koja poba wunm ycnyra 3a NuYHy NOTPOLLKLY Koja ce
MOXe KynuTu, rpynHu1 Haave 3a pobe u ycnyre.

PenpeseHTaTBHa CTaBKa: NPOM3BOL HA HajHINKEM HUBOY arperavmje 3a
KOju Ce MOXe MPOLMjeHNTY NOHAEP.

Crtona npomjeHe: cTona npoMjeHe LujeHa Yy ogHocy Ha oppefeHn
(pedepeHTHM) nepuog,.

CaonwTetbe npunpemuna: burbaxa Tewwuh

e-mailbiljana.tesic@rzs.rs.ba

W3paje Penybnnuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bawa Jlyka, Berska
Mnahenosuha 124 - Ten. +387 51 332 700 - Op Pagmuna Yudkosuh, avpektop -
M3nasn wmjeceuHo - Caonwrewe je objaBrbeHo Ha VHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhewa nopartaka
006aBe3HO HaBeCTH U3BOP

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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