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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKkynaH vHAeKc noTpoLuadkux uujeHa y Penybnmun Cpnckoj y centembpy
2014. rognHe, y ofiHOCY Ha NPeTX0AHM MjeceLl, Y npocjeky je Buwm 3a 0,4%.

Y opHocy Ha centembap 2013. roguHe ykynaH MHAEKC MOTPOLLAYKNX
LmjeHa Hxv je 3a 0,3%.

lMocmatpaHo no ogjerumma HamjeHe notpowre (COICOP) y centembpy
2014. roguHe, y ogHocy Ha asryct 2014. roanHe, MHAEKC oAjerbka ankoxonHa nuha un
aysaH Buwy je 3a 1,9%, nHaekc ogjerbka opjeha n obyha Buiwm je 3a 1,2%, uHaekcn
ofjerbaka xpaHa u 6esankoxonHa muha 1 pekpeauuja U KynTypa Buwm cy 3a 0,6%,
MHAEKC opjerbka 3gpaBcTeo BuWM je 3a 0,5%, AOK je MHAEKC ofjerbka CTaHoBawe
Buwn 3a 0,4%. WHpoeken opjerbaka: komyHukauuje, obpasoBare W pecTopanin W
XOTENN OCTany Cy HenmpoMujereHu. VIHaeke oajerbka octana gobpa u ycnyre Huxv je
3a 0,4%, Aok Cy MHAEKCK opjerbaka HamjelLTaj 1 MoKyRCTBO 1 NpeBo3 Hink 3a 0,2%.

1.1. MHOEKCU NOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in September 2014, in
comparison with the previous month, was 0.4% higher.

Total consumer price index was 0.3% lower in comparison with September
2013.

By COICOP division, in comparison with the previous month, index of
alcoholic beverages and tobacco in September 2014 was 1.9% higher, index of
clothing and footwear was 1.2% higher, index of food and non-alcoholic beverages
was 0.6% higher, index of recreation and culture was 0.6% higher, index of health was
0.5% higher and index of housing was 0.4% lower. Index of communications, index of
education and index of restaurants and hotels all remained the same. Index of other
goods and services was 0.4% lower while indices of furnishings and household
equipment and transport were 0.2% lower.

o o
2 Hasus 1X 2014 1X 2014 1X 2014 11X 2014 1X 2014 1X 2014 & Name
g VIl 2014 X 2013 XI12013 [-X 2013 @ 2013 @ 2010 g
00 YKYMHO 100,4 99,7 99,2 98,6 98,5 104,5 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 100,6 99,4 100,8 96,4 97,6 105,2 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,7 100,0 101,2 96,7 97,9 105,6 01.01 Food
01.02 |BesankoxonHa nuha 100,0 95,1 97,6 94,7 95,1 101,8 01.02 Non-alcoholic beverages
02 AxroxonHa nuha 1 gyBaH 101,9 108,1 108,2 105,7 108,3 1344 02 Alcoholic beverages and
tobacco
02.01 [AnkoxonHa nuha 100,0 99,6 99,8 99,6 994 103,3 02.01 Alcoholic beverages
02.02 |OysaH 102,7 11,7 1M1,7 108,3 112,1 153,2 02.02 Tobacco
03 Opjeha v obyha 101,2 93,3 93,7 93,0 91,8 77,2 03 Clothing and footwear
03.01 |Opjeha 101,0 94,8 94,6 94,6 93,6 814 03.01 Clothing
03.02 |Obyha 101,6 90,4 92,2 89,7 88,2 69,1 03.02 Footwear
04 CraHoBatbe, BOA, 100,4 100,0 89,9 99,8 94,6 98,7 04 Housing, water, electricity,
eNeKTPUYHa eHepruja, NivH 1 gas and other fuels
APYTV eHepreHTy
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03 |OnpxaBatbe v nonpasak 100,0 98,8 98,7 99,3 98,9 100,6 04.03 Maintenance and repair of
cTambeHe jeguHule ' the dwelling
04.04 |CHabpjeBarbe BoiOM 1 fipyre 100,0 103,1 103,1 101,9 103,1 132,2 04.04 Water supply and
KOMyHarHe ynyre miscellaneous services
related to the dwelling
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1.1. VHOEKCM NOTPOLLAYKMX LIMJEHA MPEMA KNACU®UKALININ COICOP (Hactaeak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 Haaus 1X2014 X 2014 X 2014 [-1X 2014 1X 2014 1X 2014 3
g VIl 2014 1X 2013 X112013 [-1X 2013 @2013 @2010 g Name
04.05 |EnektpudHa eHepruja u apyru 100,6 100,7 86,5 100,1 92,9 94,6 04.05 Electricity, gas and other fuels
€HEepreHTy
05 Hawmjewwraj, nokyhcTeo 99,8 98,9 99,6 98,6 98,8 100,8 05 Fumishings, household
pefoBHO ofpxaBatbe equipment and routine
maintenance of the house
05.01 |Hamjewwraj, nokyhcTeo, Temicu 100,1 98,9 99,3 98,9 99,0 99,2 05.01 | Fumniture and furnishings,
1 Aipyre noAHe NpocTupke carpets and other floor
coverings
05.02 |TekcTunHm Nnpon3Boau 3a kyhy 99,8 97,0 974 98,4 96,7 99,0 05.02 | Household textiles
05.03 |KyhHu anapatu 100,1 99,4 99,8 99,6 99,5 99,1 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe u 98,7 99,6 98,8 100,7 99,4 99,7 05.04 | Glassware, tableware and
kyhH1 npubop household utensils
05.05 [AnaTu v onpema 3a kyhy 1 BpT 100,0 101,0 100,7 100,9 100,9 107,5 05.05 Tools and equipment for
house and garden
05.06 |Mpownssoau u ycnyre 3a 99,5 98,2 99,6 971 978 1011 05.06 Goods and services for
pefoBHO ofpxasate kyhe routine household
maintenance
06 3apaBcTBO 100,5 101,9 102,0 101,0 102,0 100,9 06 Health
06.01 |MegauumHck1 nponssoan 100,7 102,8 103,0 101,3 102,9 101,0 06.01 Medical products
06.02 |3gpaBcTBeHe ycnyre, OCUM 100,0 99,8 99,8 100,3 100,2 100,7 06.02 Out-patient services
60MHMYKNX
06.03 |BomHuyke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MpeBo3 99,8 98,6 99,7 99,3 99,5 112,4 07 Transport
07.01 |MpeBo3Ha cpeacTea 100,0 100,7 100,6 100,4 100,7 100,5 07.01 Vehicles
07.02 |YnoTpeba npeBo3HMX 99,9 98,0 99,6 98,9 99,3 116,7 07.02 | Use of personal transport
cpencrasa equipment
07.03 |Ycnyre npeso3a 99,3 99,2 991 100,0 99,2 107,8 07.03 Transport services
08 KomyHukauuje 100,0 104,3 104,4 103,7 104,3 119,9 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka u Tenedakc 98,1 87,6 90,8 90,2 86,4 70,3 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke 1 Tenedakc 100,0 104,5 104,5 103,9 104,5 1211 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja u kyntypa 100,6 100,0 100,3 98,9 99,6 100,3 09 Recreation and culture
09.01 99,8 97,9 98,5 98,1 97,7 93,5 09.01 Audio-visual, photographic
Ayauo-BusyenHa, poTorpadcka and information processing
1 MHopMaTYKa onpema equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,0 100,8 09.02 Other major durables for
pekpeauujy 1 Kyntypy recreation and culture
09.03 |Ocranv npegmeTy 1 onpema 3a 100,2 994 99,3 99,7 99,4 101,7 09.03 Other recreational items and
pekpeavujy, BPT v kyhHu equipment, gardens and pets
Tbybumum
09.04 . 102,9 103,0 103,0 99,9 102,6 106,2 09.04 | Recreational and cultural
Ycnyre pekpeauvje 1 kynType services
09.05 |HosuHe, krbure u npubop 3a 100,1 99,6 100,1 99,6 99,7 100,7 09.05 | Newspapers, books and
nucare stationery
09.06 |MyTHK apaHXMaHK 87,7 84,9 85,1 86,1 80,5 73,3 09.06 | Package holidays
10 O6pa3oBate 100,0 100,1 100,1 100,8 100,6 102,1 10 Education
10.01  |MpenwKoncko 1 0CHOBHO 100,1 100,1 100,1 103,2 102,5 109,9 10.01 Pre-school and primary
obpasoBate education
10.04 |YHuBep3uTeTcKo 06pa3oBat-e 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 [OBpa3soBatbe Koje ce He 100,0 100,0 100,0 100,6 100,4 101,0 10.05 | Education not definable by
neduH1LLE Npema HUBOY level
1 PecTopaHu 1 xotenm 100,0 100,0 100,0 100,0 100,0 100,9 11 Restaurants and hotels
11.01 |YrocTuterbcke ycnyre 100,2 100,2 100,2 100,1 100,2 100,9 11.01 Catering services
11.02 |Ycnyre cmjewTaja 99,6 99,6 99,6 99,9 99,5 1011 11.02 | Accommodation services
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1.1. M'HOEKCU NOTPOLWAYKMX LINJEHA NMPEMA KNACUOUKALIMJIN COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o a
2 H 1X 2014 1X 2014 1X 2014 11X 2014 1X 2014 1X 2014 2
Q EE:] =
S VIl 2014 1X 2013 XI12013 [-X 2013 @ 2013 @ 2010 S Name
12 Ocrana fobpa n ycnyre 99,6 99,4 99,2 99,8 99,3 99,5 12 Other goods and services
12.01 |Ilnyna wera 99,2 99,1 98,7 99,6 98,8 98,5 12.01 Personal care
12.03  [Mnynm npegmeTn 994 96,8 974 98,0 96,6 103,3 12.03 Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 101,1 100,8 102,4 12.07 Other services n.e.c.
METOLONOLLKA OBJALLUEHA METHODOLOGICAL EXPLANATIONS

DedmHnumja nHaekca NoTpowWwAYKMX LujeHa

VHOeKc noTpollavkux LujeHa npefctaBba Mjepy npocjeyHe npomjeHe
umjeHa npoussoga (poba u ycnyra) koje peavaeHTHa JoMahnHCTBa Kynyjy pagw
3a[10BOSbEHA CBOjUX NMUYHMX NOTpeba.

HamjeHa

/HOeKc moTpowavkux LujeHa KOpUCTM Ce kao Mjepa MHnauuje, kao
VHAMKATOP 3a O4YyBakbe BPWjEOHOCTW KOO YroBopa C MHAEKCHUM Kraysynama,
CNyXu kao fdecpriatop uHanHe noTpole AomahuHCTaBa M KOpUCTW ce 3a
ynopehuBarbe cTone nHdbnauyje ¢ ApyriM pervoHnma.

O6yxsar

MHaexc notpoLuaykvx LvjeHa y Penybnium Cprickoj napadyHasa ce Ha 0CHOBY
penpeseHTaTBHe ncTe npoussoda kojy y 2014. rogvkm uhm 602 npoussoaa. Ceakor
mjecelia mpukynrba ce suwe of 9 000 upjeHa no yHanpujen AeuHUCAHOM Y30pKy
npoaajHuX MjecTa 1 rpagosa.

- leorpadhckn 0OyxBaT: UMjeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bawa Jlyka, Bujerbuna, [oboj, Wctouno Capajeso, [Mpujegop u
Tpebutse.

- ObyxBat npousBopa: obyxsaheHn Cy HajBaxHWju npousBoan K
ycrnyre Koje Kynyje pe3ueHTHO CTaHOBHULITBO paau (UHanHe NOTPOLLHbE.
Ob6yxaT pobapa M ycnyra pefoBHO Ce axypupa kako 6u ce ouyeana
penpe3eHTaTUBHOCT NUCTe NpOW3BOAA, C 003MpoM Ha ykyce noTpolaya K
FbIXOBE HaBHKe Y Norneay KyrnosuHe.

CHuMatse umjeHa

LivjeHe ce npukynrbajy npema yTBpRieHOM pacriopedy obunacka
npoAaBHMLA M TpxHULA koje cy oapeheHe Kkao Mjecta CHumara 1 mpema
AeduHMCaHMM T3B. kUM cneumdmkaumjama npowsgogalycnyre. CHuMatersu Ha
OCHOBY TUX MHGbOpMaLMja camMocTanHo Bupajy KoHKkpeTaH Npou3Bog unjy he LnjeHy u
LUMpW OMMC CHUMATW Ha oppefeHoM MpoaajHOM MECTy, y cknagy ca KpuTepujem
HajnpopaBaHujer npoussopa. Kako 61 ce ocurypano fa cHuMarterbi u3 mjeceua y
Mjecel] CHMMajy LjeHe WCTUX Mpou3BOfa, Te Kako OW ce MOrMo npatuTn koje
npou3BoAe CHUMaTerby nocMaTpajy Ha TepeHy, NoTpebHO je y YIUTHUK yHUieTH cBe
TpaxeHe KkapakTepucTiKke MPOM3BOAA, Te MH(opMaLie O eBEHTYanHUM 3amjeHama
YKOMMKO WX MMa. TakaB HauH CHuMarsa omoryhyje npahetse MpoMjeHe kpeTarba
LvjeHa namefy fBa nepvoga Tj. npahetbe AMHaMuKe.

3a noTpebe MHAEKca MOTPOLLAYKMX LiMjeHa, CHUMarEe LujeHa ce BpLum
crbegehux gaHa y mjecedly:

- 3a MnorbonpuBpeaHe Npou3Bode Koju Ce npodajy Ha nujauama, uujeHe
ce NMpUKyNIbajy fBa nyTa MjeceyHo 1 To y npBoj 1 Tpehoj ceammuLm y Mjecely;

- 3a CBe OCTane npou3Bofe LyjeHe ce y cknady ca Bakehum esponckim
perynaTveama npukynrbajy jeaHom mjeceuHo (vameRy 1. u 21. y mjecewly), ¢ MM aa ce
HY)HO OApaBa WCTV MHTepBan 1ameRy NpuKynrbaba.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2014 consists of 602 products. Each month more
than 9 000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly revised in order to maintain the representative list of
products, and this is done in accordance with the cosumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and narow specifications of products/services. Based on these information, price
collectors choose a specific product for which they would collect price and wide
description at the specific place, in accordance with the most sold product criterion. In
order to ensure that price collectors each month collect prices of the same products,
and to allow for monitoring of products for which prices are collected, it is essential that
price collectors complete the questionnaire on all necessary characteristics of products,
as well as information on possible substitutions, if there are any. This way of price
collection enables tracking of price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.
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MoHgepun

[NoHaepw Koy ce MpuMjerbyjy 3a 13padyHaBake MHOEKCA NOTPOLLAYKUX LijeHa
npeacTaBrbajy CTPYKTYpY MpoCjedHe MOTPOLHE [OMaNvHCTaBa, OAHOCHO MOoKadyjy
penaTveHo yueLune opabpaHux Npor3Boaa U yenyra y ykynHoj MOTPOLLH.

OcHoBHW M3BOpP nojaTaka 3a u3pafy noxpepa 3a obpauyyH vHAekca
noTpOLLAYKNX LmjeHa je AHKeTa 0 NoTpolky AomahuHeTaea. 3a u3padyHasare
MHAEeKca NoTpoLuayKkuX LujeHa o janyapa 2014. rofunHe npuMjetbyjy ce NoHAepu
koju ce basupajy Ha nogauuma 13 AHkeTe o noTpoLkby fJomahuHcTaea us 2011.
roauHe. Moraepw ce cBake roauHe KOpUryjy C KpeTaweM LijeHa Y NpeTXOfHO]
TOAMHN.

Knacudmkaumja

3a obpauyH MHAeKkca NoTpoLLadkuX LjeHa kopuctu ce Knacudmkaupja
nnyHe noTpowre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenn npou3soge W ycrnyre Ha ABAHAECT OCHOBHMX
ofjerbaka 3a koje ce u3padyHaBajy MHAEKCH.

Arperaumja

3a uHAekc noTpolwavkux LujeHa notpebHO je Hajnpuje u3pauyHaTh
eneMeHTapHe MHAEKCce, OAHOCHO WHAEKCe PenpeseHTaTMBHWX CTaBKW Ha HUBOY
rpagosa. [Mpn Tome ce kao Mjepa Cpede BpujedHOCTW opHoca Tekyher u
pecthepeHTHOT Nepuosia KOPUCTY reoMeTpujcKa cpeamHa.

ArperaTHi MHOEKCM Ce HaKOH Tora W3pauyHaBajy KOpULITEHEM
Nacnepose chopmyne 3a noHaepucaHy apuTMETWUYKy CPeauHy MOYeBlM Of
HajHWXer HMBOA WHOEKCa penpe3eHTaTUBHE CTaBKe 40 HWBOA YKYMHOT MHAEKca 3a
Penybnuky Cpncky. PecbepeHTHa Ga3sa 3a uspauyHaBare nHaekca je 2010. roguHa.

Ocrane peduHuumje

Mpounseoa: 6uno koja poba unm ycnyra 3a NUYHY NOTPOLLUKY Koja ce
MOXe KynuTu, pynHN Ha3vB 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MPOM3BOA HA HajHWXEM HUBOY arperaLuje
33 KOju Ce MOXe MPOLMjEHNTN MOHAEP.

Crtona npomjeHe: cTona NpomjeHe LMjeHa y oAHocy Ha oppefenu
(pethepeHTHM) nepuog.

CaonwTetbe npunpemuna: burbaxa Tewwuh

e-mailbiljana.tesic@rzs.rs.ba

W3paje Penybrnuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bara Jlyka, Berbka
MnaheHosuha 124 - Ten. +387 51 332 700 - [p Pagmuna Yudkosuh, gvpektop -
M3naan wmjeceyHo - Caonwrtewe je objaBrbeHo Ha VHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhewa nopartaka
06aBe3HO HaBeCTH U3BOP

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purmpose - COICOP), which divides products and services into twelve basic
divisions for which indlices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices or indices of representative items at the level of towns first. For
this, geometric mean is used as a measure of average value of the ratio between
current and reference period. Aggregate indices are then calculcated using the
Laspeyres formula for weighted arithmetic area, beginning with the lowest index of
representative items, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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