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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKkynaH uHaekc notpoluaykux uujeHa y Penybnuum Cpnckoj y oktobpy 2014.
roauHe, y 0AHOCY Ha NPETXOAHN Mjecel, y npocjeky je Buiun 3a 0,9%.

Y opHocy Ha oktobap 2013. roguHe, ykynaH WHAEKC MOTPOLLAYKMX LijeHa

HWXu je 3a 0,2%.

MocmatpaHo no opjerbumma HamjeHe notpolte (COICOP) y okTobpy
2014. y ogHocy Ha centembap 2014. roavHe, MHAEKC Ofjjerbka CTaHOBaHE BULLK je 3a
11,5%, wHgekc ogjerbka opjeha u obyha 3a 0,8%, uHagekc opjerbka octana gobpa u
yenyre 3a 0,4%, wHaekc opjerbka 3apascTBo 3a 0,2%, MHAEKC oAjerbka ankoxonHa
nuha 1 [yBaH, kA0 M WHOAEKC opjerbka HamjewwTaj 1 mokyhctso Buwm je 3a 0,1%.
WHpoekew opjerbaka: kKoMyHukaLuje, 0bpasoBare M pecTopaHu W XoTenu ocTanu cy
HenpomjereHn. Mraeke opjerbka xpaHa u besankoxonHa nuha Hwx je 3a 1,5%, Aok
Cy MHAEKCK opjerbaka NpeBo3 W pekpeauyia v kyntypa Hivkv 3a 0,1%.

1.1. ’HOEKCW NOTPOLAYKIMX LINJEHA NMPEMA KNACUOUKALIMIM COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in October 2014, in
comparison with the previous month, was 0.9% higher.

Total consumer price index was 0.2% lower in comparison with October
2013.
By COICOP division, in comparison with the previous month, index of
housing in October 2014 was 11.5% higher, index of clothing and footwear was 0.8%
higher, index of other goods and services was 0.4% higer, index of health was 0.2%
higher, index of alcoholic beverages and tobacco and index of furnishings and
household equipment were 0.1% higher. Index of communications, index of education
and index of restaurants and hotels all remained the same. Index of food and non -
alcoholic beverages was 1.5% lower, while index of transport and index of recreation
and culture were 0.1% lower.

o a
2 Haave X2014 X2014 X2014 1-X 2014 X2014 X2014 & Name
g 1X 2014 X 2013 X112013 [-X 2013 @ 2013 @2010 §
00 YKYMHO 100,9 99,8 100,1 98,7 99,4 105,4 00 TOTAL
01 XpaHa n 6esankoxonHa nuha 98,5 98,9 99,3 96,7 96,1 103,6 01 Food and non-alcoholic
beverages
01.01 |XpaHa 984 994 99,6 96,9 96,3 103,9 01.01 Food
01.02 |BesankoxonHa nuha 99,4 95,2 97,1 94,7 94,5 101,2 01.02 Non-alcoholic beverages
02 AxroxonHa nuha 1 gyBaH 100,1 108,1 108,4 106,0 108,5 134,6 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 100,4 99,3 100,2 99,6 99,8 103,7 02.01 Alcoholic beverages
02.02 |[ysaH 100,1 11,8 11,8 108,7 112,2 153,3 02.02 Tobacco
03 Opjeha v obyha 100,8 93,0 944 93,0 92,5 778 03 Clothing and footwear
03.01 |Opjeha 100,9 94,5 954 94,6 94,5 82,2 03.01 Clothing
03.02 |Obyha 100,6 90,3 92,7 89,7 88,7 69,4 03.02 Footwear
04 CraHoBatbe, Boaa, 11,5 100,2 100,3 99,8 105,5 110,0 04 Housing, water, electricity,
erekTpu4Ha eHepruja, NnH u gas and other fuels
ApYTV eHepreHTy
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03 |OppxaBarbe 1 nonpasak 100,3 99,0 98,9 99,3 99,2 100,8 04.03 Maintenance and repair of
cTambeHe jeguHue ' the dwelling
04.04 |CHabpjeBarbe BofioM U pyre 100,0 103,1 1031 102,0 1031 132,2 04.04 Water supply and
KOMyHanHe ynyre miscellaneous services
related to the dwelling
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1.1. MHOEKCU MOTPOLWAYKMX LINJEHA MPEMA KNACNOUKALININ COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 Haaus X2014 X2014 X2014 1-X 2014 X2014 X2014 3
g X 2014 X 2013 XI12013 [-X 2013 @ 2013 @2010 g Name
04.05 |EnekTpudHa eHepruja 1 apyru 115,7 99,9 100,0 100,1 107,5 109,4 04.05 | Electricity, gas and other
€HepreHTn fuels
Hawmjewwraj, nokyhcTeo 1 100,1 99,2 99,7 98,6 98,9 101,0 Fumishings, household
05 PEAOBHO OApXaBate 05 equipment and routine
maintenance of the house
Hawmjewwraj, nokyhcTeo, Tencu 99,6 98,7 98,9 98,9 98,6 98,8 Fumiture and furnishings,
05.01 |v Apyre nogHe NpocTUpKe 05.01 carpets and other floor
coverings
05.02 |TekcTunHu Npou3Boay 3a kyhy 99,4 96,7 96,9 98,2 96,2 98,4 05.02 | Household textiles
05.03 |KyhHu anapatv 100,1 99,5 99,9 99,6 99,7 99,3 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe u 99,8 99,4 98,7 100,5 99,2 99,5 05.04 | Glassware, tableware and
kyhHu npubop household utensils
05.05 [Anati u onpema 3a kyhy v BpT 100,6 101,3 101,3 100,9 101,5 108,2 05.05 Tools and equipment for
house and garden
[Mpoun3soau u ycnyre 3a 100,5 99,1 100,1 97,3 98,2 101,6 Goods and services for
05.06 |penoBHO oapxaBakbe kyhe 05.06 | routine household
maintenance
06 3npascTeo 100,2 102,1 102,2 101,1 102,2 101,1 06 Health
06.01 [MeauumHCK1 Npon3BoOaM 100,3 103,2 103,3 101,5 103,2 101,2 06.01 Medical products
06.02 |3ppaBcTBeHe ycnyre, OCUM 100,0 99,8 99,8 100,3 100,2 100,7 06.02 | Out-patient services
60NMHMYKNX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MpeBo3 99,9 991 99,6 99,2 99,4 112,3 07 Transport
07.01 |MpeBosHa cpeacTaa 99,9 100,6 100,5 100,4 100,7 100,4 07.01 Vehicles
07.02 |Ynotpeba npeBosHux 99,8 98,7 99,4 98,9 99,1 116,5 07.02 | Use of personal transport
cpeacrasa equipment
07.03 [Ycnyre npesosa 100,8 99,9 99,9 99,9 99,9 108,6 07.03 Transport services
08 KomyHukaupmje 100,0 104,4 104,4 103,8 104,3 119,9 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 |TenedoHcka 1 Tenedakc 99,0 88,6 89,8 90,1 85,5 69,5 08.02 Telephone and telefax
onpema equipment
08.03 [TenedoHcke u Tenedakc 100,0 104,5 104,5 103,9 104,5 1211 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja u kyntypa 99,9 99,9 100,2 99,0 99,6 100,2 09 Recreation and culture
99,6 978 98,1 98,1 974 93,1 Audio-visual, photographic
09.01 [Ayauo-BuayenHa, oTorpadicka 09.01 and information processing
1 MHopMaTYKa onpema equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,0 100,8 09.02 | Other major durables for
pekpeauujy 1 Kyntypy recreation and culture
Ocranu npeameTt 1 onpema 3a 100,0 99,2 99,3 99,6 99,4 101,7 Other recreational items and
09.03 [pekpeaumjy, BpT 1 KyhHm 09.03 | equipment, gardens and pets
TbyBumum
09.04 [Vonyre pekpeaue u kynType 100,0 103,0 103,0 100,2 102,6 106,2 09.04 SR::/;(;:Zonal and cultural
09.05 |HosuHe, krbire n npubop 3a 100,0 99,6 100,1 99,6 99,7 100,8 09.05 | Newspapers, books and
nucare stationery
09.06 (MyTHM apaHxMaHK 98,6 84,2 83,9 85,9 79,3 72,2 09.06 | Package holidays
10 ObpasoBate 100,0 100,1 100,1 100,7 100,6 102,1 10 Education
10.01 |MpepdLuKkoncko u OCHOBHO 100,0 100,1 100,1 102,8 102,5 109,9 10.01 Pre-school and primary
0bpasoBatse education
10.04 |YHuBepauTeTCKO 06pa3oBate 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |ObpasoBatbe Koje ce He 100,0 100,0 100,0 100,5 100,4 101,0 10.05 | Education not definable by
neduH1LLE Npema HUBOY level
1 Pectopanu 1 xoTenu 100,0 100,0 100,0 100,0 100,0 100,9 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,1 100,3 100,3 100,1 100,3 101,0 11.01 Catering services
11.02 |Ycnyre cmjewraja 100,0 99,6 99,6 99,8 99,5 101,1 11.02 | Accommodation services
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1.1. M'HOEKCU NOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMJIN COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o a

Q X2014 X2014 X2014 1-X 2014 X2014 X2014 S

Q Haaus Q

3 IX 2014 X2013 XI12013 [-X 2013 @ 2013 @2010 S Name
12 Ocrana gobpa u ycnyre 100,4 99,8 99,6 99,8 99,7 99,9 12 Other goods and services
12.01 |IlnyHa wera 100,8 99,8 99,5 99,6 99,6 99,4 12.01 Personal care
12.03  {JTnynm npegmeTy 99,7 96,5 97,2 97,8 96,3 103,0 12.03 Personal effects n.e.c.
12.05 |Ocuryparse 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 101,0 100,8 102,4 12.07 Other services n.e.c.

METOZIONOLLKA OBJALLIHKEHA METHODOLOGICAL EXPLANATIONS

HeduHuumja HAEKCa NOTPOLIAYKUX LiMjeHa

ViHAekc noTpowaykux LpjeHa npeacTaBrba Mjepy MpocjeyHe MpoMjeHe
LmjeHa npoussopa (poba u ycnyra) Koje pesnaeHTHa JoMmaNuHCTBa Kynyjy pagu
33/10BOSbEHbA CBOjUX NMUYHUX NoTpeba.

Hamjena

VHOeKc noTpoLayknx LujeHa KOpUCTM ce kao Mjepa MHdnauuje, kao
VHAMKATOP 3a OuyBakbe BPWjE[HOCTW KOA YroBopa C MHAEKCHUM Kraysynama,
Cryxu kao fAedratop uHanHe noTpolre AomahuHCTaBa W KOPUCTM Ce 3a
ynopehuBarbe cTone WHenauuje ¢ ApyrM pervoHmMa.

O6yxBat

MHoekc notpoLuavkux LieHa y Penybnnuy Cpnckoj n3padyHasa Ce Ha OCHOBY
penpeseHTaTBHe NucTe npoussoga kojy y 2014. rogvkm umkm 602 npowssosa. Ceakor
mjecelia npukynrba ce suwe of 9 000 upjeHa no yHanpujed AeduUHUCAHOM Y30pKY
npofajHvX MjecTa v rpagosa.

- leorpadhckn 0GyxBaT: LMjeHe ce MpuUKynrbajy Ha LUECT rokauuja
(rpapmoBa): bara Jlyka, BujersuHa, [o6oj, WcrouHo Capajeso, Mpujemop u
Tpebute.

- O6yxeat npousBopaa: obyxBaheHM Cy HajBaxHWju NPOU3BOAU W
ycnyre Koje Kynyje pesuaeHTHO CTAHOBHWIITBO pagu (huHamHe MOTPOLUH-E.
ObyxsaT pobapa M ycnyra pefoBHO Ce axypupa kako ©Ou ce ouyBana
penpe3eHTaTUBHOCT NUCTe Npou3Bofa, C 063vpoM Ha yKyce noTpolaya u
HWXOBE HaBHKe Y Norneay KyrnosuHe.

CHuMatse umjeHa

Liviene ce npukynreajy npema yTBphleHOM pacnopedy obunacka
NpofaBHMLA U TpXHAL@ Koje Cy oppefleHe kao Mjecta CHUMara M npema
AeduHACaHUM T3B. YXUM creumdukauviama npoussopalycnyre. CHuMaTersu Ha
OCHOBY TVX MHGbOpMaLMja camocTanHo Bupajy KoHKkpeTaH Mpou3Bog uujy fie ey n
LUMpK OMUC CHUMATK Ha ofpefeHOM MpoAajHOM MJeCcTy, y cknagy ca Kputepujem
HajnpopasaHujer npouseofa. Kako 6u ce ocurypano Aa cHumartersi 13 mjeceua y
Mjecel, CHMMajy LujeHe MCTWUX npou3Boda, Te Kako 61U ce MOrmo MpaTUTi koje
MpoOM3BOAe CHUMATErbW NocMatpajy Ha TepeHy, NoTpebHO je Y YNUTHUK YHUjeTH CBe
TpaXeHe KapaKTepuUCTiKe MpoM3BOAa, Te MH(OPMALWie O eBEHTYanHUM 3amjeHama
YKOMMKO MX UMa. TakaB HauMH CHUMara omoryhyje npahere NpoMjeHe kpeTarwa
unjeHa namehy ABa nepuoaa Tj. npaherse AuHamuke.

3a notpebe MHAeKkca MOTPOLLAYKMX LMjeHa, CHUMatbe LijeHa ce BpLUM
creefehvx AaHa y mjecelyy:

- 3a NorLOMNpMBpeaHe NMPOM3BOAE KO Ce Mpopdajy Ha nujauama, LujeHe
ce NpuKynbajy ABa nyTa MjeceyHo 1 To y NpBoj 1 Tpehoj ceamuum y mjecedy;

- 3a CBe OCTane npou3Bofe LyjeHe ce y Cknady ca Bakehum eBponckim
perynaTveama npuKkynrbajy jenHom mjeceyHo (vamefly 1. u 21. y mjecewyy), ¢ Tam pa ce
HYXHO OapaBa UCTU MHTEpBan U3MeRy NpuKynrbarba.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2014 consists of 602 products. Each month more
than 9 000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Isto¢no Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly revised in order to maintain the representative list of
products, and this is done in accordance with the cosumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and narow specifications of products/services. Based on these information, price
collectors choose a specific product for which they would collect price and wide
description at the specific place, in accordance with the most sold product criterion. In
order to ensure that price collectors each month collect prices of the same products,
and to allow for monitoring of products for which prices are collected, it is essential that
price collectors complete the questionnaire on all necessary characteristics of products,
as well as information on possible substitutions, if there are any. This way of price
collection enables tracking of price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.
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MoHgepun

[NoHaepw Koy ce MpuMjerbyjy 3a 13padyHaBake MHOEKCA NOTPOLLAYKUX LijeHa
npeacTaBrbajy CTPYKTYpY MpoCjedHe MOTPOLHE [OMaNvHCTaBa, OAHOCHO MOoKadyjy
penaTveHo yueLune opabpaHux Npor3Boaa U yenyra y ykynHoj MOTPOLLH.

OcHoBHW W3BOpP MojaTaka 3a u3pafy noxgepa 3a obpauyyH uHAekca
noTpOLLAYKNX LmjeHa je AHKeTa 0 NoTpolky AomahuHeTaea. 3a u3padyHasare
MHAEeKca NoTpoLuayKkuX LujeHa o janyapa 2014. rofunHe npuMjetbyjy ce NoHAepu
Kkoju ce basupajy Ha nogauuma 13 AHkeTe o noTpoLkby fJomahuHcTaea us 2011.
roauHe. Moraepw ce cBake roauHe KOpUryjy C KpeTaweM LijeHa Y NpeTXOfHO]
TOAMHN.

Knacudukaumja

3a 0bpayyH nHaekca noTpoLuadkux LmjeHa kopuctv ce Knacudmkaumja
nnyHe noTpowre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenu npou3Boge W ycryre Ha [BaHAeCT OCHOBHMX
ofjerbaka 3a koje ce u3padyHaBajy MHAEKCH.

Arperaumja

3a uHAekc noTpolwavkux LujeHa notpebHO je Hajnpuje u3pauyHaTh
€eremMeHTapHe WHOeKce, OfHOCHO WHAEKCE PenpeseHTaTWBHUX CTaBKM Ha HUBOY
rpagosa. [Mpn Tome ce kao Mjepa Cpede BpujedHOCTW opHoca Tekyher u
pecepeHTHOT Nepurosia KOPUCTI reOMeTpujcKa CpeamHa.

ArperaTHM MHOEKCM Ce HaKOH Tora W3pauyHaBajy KOpULITEHEM
Nlacnepoee chopmyne 3a MOHAEPWUCAHy apUTMETUYKY CPEAMHY MOYEBLIM Of
HajHUKEr HMBOA MHAEKCA Penpe3eHTaTBHE CTaBke A0 HWBOA YKYMHOT MHAEKCa 3a
Peny6nuky Cpncky. PechepeHTHa 6a3a 3a u3payyHaBatbe uHaekca je 2010. roguHa.

OcTane peduHuumje

Mpounseoa: 6uno koja poba unm ycnyra 3a NUYHY NOTPOLLUKY Koja ce
MOXe KynuTu, rpynHI Ha3umB 3a pobe 1 ycnyre.

PenpeseHTaTMBHA CTaBKa: NPOM3BOL HA HAjHUXEM HMBOY arperaupje
33 KOju Ce MOXe MPOLMjEHNTN MOHAEP.

Crtona npomjeHe: cTona NpoMjeHe LMjeHa y oAHocy Ha ogpeheHu
(pedepeHTHM) nepuog,.

CaonwTetbe npunpemuna: burbaxa Tewwuh

e-mailbiljana.tesic@rzs.rs.ba

W3paje Penybrnuku 3aBop 3a cratuctuky, Penybnuka Cpncka, bara Jlyka, Berbka
Mnahenosuha 124 - Ten. +387 51 332 700 - [p Pagmuna Yudkosuh, avpektop -
M3nasn wmjeceuHo - Caonwrewe je objaBrbeHo Ha VHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwherwa nopartaka
06aBe3HO HaBeCTH U3BOP

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices or indices of representative items at the level of towns first. For
this, geometric mean is used as a measure of average value of the ratio between
current and reference period. Aggregate indices are then calculcated using the
Laspeyres formula for weighted arithmetic area, beginning with the lowest index of
representative items, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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