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MHAEKCU NMOTPOLUAYKMNX LUMIEHA
CONSUMER PRICE INDICES

YKynaH MHAeKC NOT poLlaykmx unjeHa y Peny6nmum Cpnckoj y
majy 2013. rogvHe, y o4HOCY Ha NMpeTXo4HW Mjecel, y npocjeky je
HWku 3a 0,1%.

YKynaH uHAEKC NOoTpowaykux uujeHa Buwm je 3a 0,3% vy
oAHocy Ha Maj 2012. roauHe.

MocMaTpaHo Mo oajerbummMa HaMmjeHe noTpolke (COICOP) y
majy 2013. roauHe, y oaHocy Ha anpun 2013. roavHe, vHAEKC
oajerbka ankoxonHa nuha u aysaH Buwm je 3a 0,2%, AOK je nHaekc
oajerbka xpaHa M 6e3ankoxonHa nvha Buwm 3a 0,1%. WHaekcu
oajerpaka oajeha nobyha, cTaHoBare, KOMyHMKaumMje, pekpeauuja u
KynTypa, obpa3oBatbe W pectopaHM W XOTenuM ocTanum cy
HenpoMnjerbeHn. MHaekc oajerbka 34paBCcTBO HwkKM je 3a 0,1%,
MHAEKC oajerbka HamjewTaj n nokyhcTtBo Huxu je 3a 0,2%, nHaekc
oajerbka ocrana gobpa u ycnyre Hwku je 3a 0,3%, AOK je nHaekc
oajerbka npeso3 Hwxu 3a 0,7%.

Total consumer price index in Republika Srpska in May 2013,
in comparison with the previous month was 0.1% lower.

Total consumer price index was 0.3% higher in comparison
with May 2012.

By COICOP dlvision, in comparison with the previous month,
index of alcoholic beverages and tobacco in May 2013 was 0.2%
higher, while index of food and non-alcoholic beverages was 0.1%
higher. Index of clothing and footwear, index of housing, index of
communications, index of recreation and culture, index of education
and index of restaurants and hotels all remained the same. Index of
health was 0.1% lower, index of furnishings and household equjpment
was 0.2% lower, index of other goods and services were 0.3% lower,
while index of transport was 0.7% lower.

1.1. MHOEKCU MTOTPOLLAYKIX LIMIEHA MPEMA KTACU®UKALIMIN COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

Q
é Haans V 2013 V_ 2013 V 2013 I-v 2013 V 2013 V 2013 S Name
§ vV 2013 V 2012 XII 2012 I-v 2012 @ 2012 @ 2010 §
00 YKYTHO 99,9 100,3 99,4 100,7 100,2 106,2 00 TOTAL
01 XpaHa u 6esankoxonHa nuha 100,1 101,9 101,7 102,1 102,7 110,2 o1 Food and non-alcoholic
beverages
01.01 |XpaHa 100,1 102,4 101,9 102,6 103,2 110,6 01.01 Food
01.02 |be3ankoxonHa nuha 99,7 98,3 100,2 98,8 99,0 107,5 01.02 Non-alcoholic beverages
02 |AxnoxonHa nuha u ay san 100,2 105,9 104,6 105,7 105,4 124,1 02 Alcoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 100,8 103,3 101,2 101,9 101,9 104,3 02.01 A lcoholic bev erages
02.02 |aysan 100,0 107,1 106,3 107,6 107,1 136,4 02.02 Tobacco
03 O pjehaunobyha 100,0 93,2 95,2 92,1 93,4 85,6 03 Clothing and footwear
03.01 |Opjeha 99,9 94,9 96,1 93,6 94,9 88,1 03.01 | Clothing
03.02 |06yha 100,2 89,6 93,3 89,1 90,2 80,6 03.02 | Footwear
CTaHoBae, BOAa, eNeKT puyHa Housing, water, electricity,
04 eHepruja, nauH 1 apy ru 100,0 100,0 89,7 100,5 94,8 98,6 04 gas and other fuels
eHepreHT n
04.01 |CTaHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 A ctual rentals for housing
04.03 O ApX< aBatbe 1 nonpasak 100,0 100,5 100,4 100,7 100,4 101,4 04.03 Maintenance and repair of the
cT ambeHe jeanHuue awelling
CHabajeBare BOAOM 1 Apyre Water supply and
04.04 |komy HanHe ynyre 100,0 104,7 103,3 104,7 104,6 128,2 04.04 miscellaneous services
related to the dwelling
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1.1. THOEKCU MOTPOLLAYKUX LIMIEHA NPEMA KNTACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
o Q
8 MEErD V 2013 V 2013 V 2013 I-V 2013 V 2013 V 2013 5
§ v 2013 V 2012 XII 2012 I-v 2012 @ 2012 @ 2010 S Name
04.05 [EnekT pudHa eHeprija u apyru 100,0 99,1 85,0 99,9 91,9 93,9 04.05 | Electricity, gas and other
eHepreHT n fuels
Hamjewrr aj, noky hcreo un Furnishings, household
05 PeAoBHO OfpX aBatbe 99,8 100,4 100,9 100,0 100,5 102,7 05 equjpment and routine
maintenance of the house
Hamjewrr aj, noky hcreo, Tenucn Furniture and furnishings,
05.01 |w ppyre nogHe MpoCT Upke 100,2 100,3 100,5 100,0 100,3 100,4 05.01 carpets and other floor
coverings
05.02 |TekcT unHu npov3Boam 3a ky hy 100,0 100,5 100,5 100,5 100,6 102,8 05.02 | Household textiles
05.03 |KyhHuanapatu 100,1 99,9 100,1 100,0 99,9 99,6 05.03 | Household appliances
05.04 |CTakneHo 1 cTonHo nocy he n 100,0 100,3 100,0 100,4 100,2 100,4 05.04 Glassware, tableware and
ky hH1 npubop household utensils
05.05 [Anatuuonpema 3a kyhy nspT 100,1 102,1 101,7 102,3 101,8 106,8 05.05 | Tools and equipment for
house and garden
MpousBoan v ycnyre 3a Goods and serv ices for
05.06 [penosHo oapxaBatbe ky he 99,4 100,2 101,5 99,2 100,7 104,8 05.06 | routine household
maintenance
06 3ppaBcT Bo 99,9 99,7 99,6 100,2 99,8 98,7 06 Health
06.01 |MeanumnHCKM Npou3BOAU 99,9 99,5 99,4 100,3 99,7 97,9 06.01 Medical products
06.02 |3ppaBCT BEHE y Cy re, OCMM 100,0 100,0 100,0 100,0 100,0 100,0 06.02 | Out-patient services
60THNYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 Mpeso3 99,3 97,5 99,3 99,3 98,4 112,2 07 Transport
07.01 |MpeBo3Ha cpeacT Ba 100,0 100,4 99,6 100,2 99,9 99,7 07.01 Vehicles
07.02 [Ynot peba npeBo3Hux 99,1 96,2 99,1 98,4 97,5 116,4 07.02 Use.of personal transport
cpeacT aBa equjpment
07.03 |Ycnyre npeso3a 100,0 101,5 100,1 103,8 101,9 108,7 07.03 Transport services
08 KoMy Hukauuje 100,0 99,9 100,0 99,9 99,9 114,9 08 Communications
08.01 |MowraHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 [TenedoHcka u Tenedakc 98,1 95,5 98,4 94,2 95,2 82,5 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,0 100,0 100,0 100,0 100,0 115,9 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja un ky nTypa 100,0 100,8 100,9 100,8 100,8 100,9 09 Recreation and culture
Ay Ano-BM3y eNHa, A udlo-visual, photographic
09.01 |dorTorpad cka u MHb opMaT nuka 99,9 98,3 99,8 98,2 98,5 95,9 09.01 | and information processing
onpema equipment
09.02 [Ocrana T pajHa Aobpa 3a 100,0 100,6 100,1 100,6 100,6 100,8 09.02 | Other major durables for
pekpeauujy n ky nTypy recreation and culture
O cT anv npeaMeT v 1 onpema 3a O'ther recreational items and
09.03 |pekpeaumjy, BpT uky hHu 100,0 101,0 100,3 100,9 100,8 102,1 09.03 | equipment, gardens and pets
by GumMumn
; 99,8 101,8 101,8 101,8 102,0 104,2 Recreational and cultural
09.04 |Ycnyre pekpeauuje n ky Ty pe ' ’ ' ’ ' ’ 09.04 i
services
09.05 |HoBuHe, krbure u I'Ipl/l60p 3a 100,0 101,1 101,0 101,0 101,0 101,1 09.05 Newspapers, books and
nucame stationery
09.06 |y THM apaHX MaHK 101,1 99,1 100,7 101,0 99,3 92,6 09.06 | Package holiday s
10 0 6pa3soBatbe 100,0 101,5 100,6 101,4 101,2 101,3 10 Education
10.01 |[MpeALKONCKO U OCHOBHO 100,0 107,8 103,1 107,2 106,2 106,4 10.01 Pre-school and primary
obpasoBahe education
10.04 |YHuBEp3nT eT cko 06pasoBatbe 100,0 100,0 100,0 100,0 100,0 100,0 10.03 | University education
10.05 [O6pa3oBamse koje ce He 100,0 100,0 100,0 100,0 100,0 100,3 10.05 | Education not definable by
feduHue npemMa HUBOY level
11 PecT opaHu 1 xoT enn 100,0 100,0 100,0 100,0 100,0 100,9 11 Restaurants and hotels
11.01 [YrocTwuTersckeycnyre 100,0 100,2 100,0 100,2 100,1 100,7 11.01 Catering services
11.02 |Ycnyre cmjewr aja 100,0 99,5 99,8 99,2 99,5 101,6 11.02 | Accommodation services
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1.1. THOEKCU MOTPOLLAYKUX LIMJEHA MPEMA KNACUDUKAL NIV COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q

o] H V 2013 V 2013 V 2013 I-v 2013 V 2013 V_2013 S

g asns v 2013 V2012 | XII2012 | IV 2012 | @ 2012 @ 2010 S Name
12 Ocrananobpawu ycnyre 99,7 100,0 99,7 100,5 99,9 99,9 12 Othergoods and services
12.01 [JlnyHa wera 99,5 99,9 99,5 100,7 99,8 99,4 12.01 Personal care
12.03 |[JlnyHm npeamet n 99,6 100,0 100,2 100,5 100,3 107,3 12.03 Personal effects n.e.c.
12.05 [Ocurypamwe 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocraneycnyre 100,0 100,0 100,0 100,0 100,0 101,2 12.07 Otherservices n.e.c.

METO/ OJIOLLUKA OBJALLUHEHA

[ edmHnymja vHA €Kca NOT POLLAYKMX LiujeHa

MHaekc noTpowaYvkux unjeHa npeacrasiba Mjepy npocjedHe
npoMjeHe uujeHa npoussoaa (poba u ycnyra) koje pesuaeHTHa
AoMahuHCTBa Kynyjy paaun 3a40Bo/berba CBOjUX SIMYHMX NoTpeba.

HamjeHa

MHOoeKkc noTpowaykuMx uumjeHa KOpUCTM ce Kao Mjepa
WHdNaumje, Kao UHAMKATOP 3a O4yBakbe BPUjeAHOCTY KO Y roBopa C
MHAEKCHUMKNay3ynama, Ciyxu kao aecdnarop huHasiHe NoTpoLuHe
AoMahrHCTaBa M KOPUCTM ce 3a ynopehuBare cTone uHdbnauvje ¢
L pYruM pervoHnMa.

O6yxBaTt

MHpekc noTpowaudkux uujeHa y Peny6nuum Cpnckoj
13payyHasa Ce Ha OCHOBY penpe3eHTaTUBHE IMCTE NPoM3BoAa KOjy Y
2013. roanHu ymHm 599 npomssoaa. CBakor Mjeceua nNpuKynba ce
BuLwe oA 9 000 unjeHa no yHanpujen AehrHUG@HOM y30pKy NpOoAajHMX
MjecTa v rpagoBa.

- Feorpadckmn 06y xBaT: UMjeHe ce NpUKynsbajy Ha LecT
nokauuja (rpagosa): Bawa Jlyka, BujerbuHa, [o6oj, WUcTouHo
CapajeBo, Mpujenop n Tpeburse.

- Ob6yxBat npomsBopa: obyxBaheHu cy HajBaKHMju
NpoM3BOAM U yCNyre Koje Kynyje pe3naeHTHO CTaHOBHULITBO paau
¢vHanHe noTpowre. O6yxBaT Aobapa M ycnyra peaoBHO ce
peBuavpa kKako 6u ce ouyBana penpe3eHTaTUBHOCT SUCTe
npoussoga C 063MpoM Ha yKyce NoTpoLlaya U HKX0BE HaBUKE Y
norneay KyrnoBwHe.

CHuMamb e uMjeHa

CBe umjeHe ce npuKym/bajy npema yTepheHom pacriopeay
obunacka npoAaBHMUA M TPXHULA Koje cy oapeheHe Kao MjecTa
CHMMaka M npema jacHo AeduHMCaHMM  cneumdukaumjama
npoussoga/ycnyre. CHMMaTe/bM Ha OCHOBY TuX WHdbopmauuja
camocTasiHo 61pajy KOHKpeTaH Npov3BoA Unjy he umjeHy CHUMaTH Ha
oapeheHoM npoaajHOM MjecTy, Yy CKnaay ca KpuTepujem
HajnpoaasaHvjer npoussoaa. Kako 6u ce ocurypasno Aa cHAMaTe by
13 Mjecelia y MjeceLl CHMMajy LUMjeHe NCTUX MPoM3BOAa, TEKaKo bu ce
MOF /10 MPaTUT M KOje NPOoM3BOAE CHAMATE/b W NOCMATpajy Ha TepeHy,
noTpebHo je y YMUTHUK YHUJETM CBE TpaXKeHe KapaKTepucTuKe
npousBoaa, Te nHdopMaumje 0 eBEHTYaIHUM 3aMjeHaMa YKOIMKO MX
mMa. TakaB HauMH CHMMaka oMoryfiyje npahere npoMjeHe KpeTatba
uvjeHa usmely asa nepuoaa Tj. npaherwe AnHamnke.

3a noTpebe nHaEeKCca NOTPOLLAYKMX LMjeHa, CHUMakbe LumjeHa
ce Bpwy cbeaehux aaHa y Mjeceuy:

- 3a MosbOMpYBPEAHE MNpoM3BOAE KOjuU ce npogajy Ha
nujauamMa, umjeHe ce Npukymnsbajy Asa nyTa MjeCe4Ho M TO Y MPBoj U
Tpehoj ceammum y Mjeceuy;

- 3a CBe OCTa/enpom3Boae UmjeHe ce y cknagy ca Baxehum
EBponckmm perynarmeama npuky ibajy jeaHom mjeceuHo (usmehy 1. u
21. y Mjeceuy), CTUMAa Ce HY>XHO ofp)XaBa UCT U uHTepBsan nsmehy
NpuKyn/bamsa.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price
changes of products (goods and services) which consumers buy for
their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used in
Iinflation comparison between regions as well.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2013 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and citfes.

- Geographic Sample: prices are collected on six locations
(cities): Banja Luka, Bjjeljina, Doboj, Istocno Sarajevo, Prijedor and
Trebinje.

- Product Sample: Sanmple consists of the most important
products and services which residents buy for their final spending
needs. Sample of goods and services is regularly revised in order
to maintain the representative list of products, and this is done in
accordance with the cosumers’ choice and their shopping habits.

Price Collection

Al prices are collected in accordance with previously defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, if there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection is conducted
on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1stand 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.
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MoHpepun

MoHaepw Koju ce npuMjeryjy 3a U3payvyHaBame MHAEKCa
MOT POLLIAYKMX LinjeHa NpeacTassbajy CTPYKTYpy NpOCjeyHe NoT poLUHe
aomahuHCTaBa, 04HOCHO NoKa3syjy penaTueHoO yyewhe ogabpaHux
npov3Bofa v ycyra y yKymnHoj noTpoLUHsM.

OcHOBHM 13BOp NoaaTaka 3a u3paay noHaepa 3a obpayyH
MHOEKCa TMOTpowaykmMx uMjeHa je AHKeTa O MOTPOLUHU
AomahuHcTaBa. 3a u3padvyHaBarbe MHAeKCa NOTPOLAYKMX LmnjeHa
oa jaHyapa 2011. roauHe npuMjeryjy ce noHaepu Koju ce
6a3vpajy Ha nogaunma n3 AHKeTe O MOTpOoLLHK AoMahuHCTaBa 3
2007. roauHe. MoHAepu ce CBaKe roguHe KOpuryjy € KpeTarbem
uMjeHa y NnpeTXo4HOj roAnHM.

Knacudpmkaumja

3a obpauyyH MHAEKCa MOTPOLAYKMX LMjeHa KOpUCTM ce
Knacudmkaumja nuuHe noTpolukse npema HaMjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja aunjenu
Npou3BOAE M YCyre Ha ABaHAECT OCHOBHMX OAjesbaka 3a Koje ce
n3payyHasajy nHaeKcu.

Arperauuja

3a uHAEKC MOTPOoLAYKMX uujeHa noTpebHo je Hajnpuje
n3pavyHaTu eneMeHTapHe MHaekce (MHAEKC NPOM3BOAA) U UHAEeKCe
penpe3eHTaTMBHUX CTaBKW Ha HUBOY rpagosa. lpu Tome ce Kao
Mjepa cpeare BpUjeAHOCTM KOPUCTWM reoMeTpujcka cpeauHa.
ArperaTH/ VMHAEKCUM Ce HAKOH Tora u3payyHaBajy KOpULLTEeHEM
Jlacnepose dopMyne 3a noHAaepucaHy apuTMETUUKY CpeauHy
NoYeBLUN 0F HajHWXKer HUBOA MHAEKCa penpe3eHTaTUBHE CTaBKe A0
HMBOA YKYMHOI MHAeKca 3a Peny6bnuky Cpricky. PedepeHTHa 6a3a 3a
n3padvyHaBare nHgekca je 2010. roguHa.

Ocrane g edvHnymvje

MpomsBop: 6uno koja poba wam ycnyra 3a JMYHY
NOTPOLLHbY KOja Ce MoXe KYMWUTK, rpynHU Ha3uBe 3a pobe n ycnyre.

Penpe3seHTaTMBHa CTaBKa: MNpoOM3BOA Ha HajHKEM
HMBOY arperauuje 3a Koju ce MoXKe NpouUMjeHNT U NoHAep.

Crona npomMjeHe: cTona npoMjeHe umjeHa y OAHOCY Ha
oapehenu (pedepeHTHM) nepuoa.

Caonwrere npunpemina: bubaHa Tewwnh
e-mail:biljana.tesic@rzs.rs.ba

M3paje Penybnnykm 3aBog 3a ctaTucTuky, Penybnvka Cpnicka, barba
Jlyka, Berbka MnaheHoBuha 12 - Ten. 4387 51 332 700 -
Op Papgmina Ynukosuh, gupekTop - U3nasm MjeceuHo - Caonwretbe je
objaB/beHO Ha WHTepHeTy Ha aapecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpwinkom kopuwhera nogataka o6aBe3HO
HaBeCT U 3BOp

Weights

Weights used for calculation of the Consumer Price Index
representstructure of average consumer spending, that is, they show
relative participation of chosen products andservices in total purchasing
process.

The main source of data for calculation of weights for
Consumer Price Index Is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
welghts used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use a dassification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it Is necessary
to calculate elementary indices (product indices) and indices of
representative ftems at the level of towns first. For this, geometric
mean is used as a measure of average value. Aggregate indices are
then calculcated using the Laspeyres formula for weighted
arfthmetic area, beginning with the lowest index of representative
ftems, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period.
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