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MHAEKCU NOTPOLUAYKUX LUMIEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC NOTPOLLaYKMX umjeHa y Penybnuum Cpnckoj y
jaHyapy 2013. roauHe, y o4HOCY Ha NPeTXoAHU Mjecel, Y Npocjeky je
BuwwHM 3a 0,4%.

YKynaH WHAEKC MOTpOLUaykux uujeHa BuwK je 3a 1,5% y
oAHoCy Ha jaHyap 2012. roavHe.

MocmaTtpaHo no ogjersumMma HamjeHe notpouwrse (COICOP) y
jaHyapy 2013. roavHe, y ogHocy Ha geuembap 2012. roanHe, MHAEKC
ofje/bka ankoxonHa nuha M ayBaH BuwM je 3a 3,9%, wHAEKC
ofjerbka xpaHa u 6e3ankoxonHa nuha Buwu je 3a 1,0%, uHAEKC
ofjerbka pekpeauuja u kyntypa Buwm je 3a 0,5%, nHaekc opjerbka
cTaHoBarbe BuwM je 3a 0,4%, vHAEKC ofjerbka octana aobpa u
ycnyre Buwmn je 3a 0,3%, OOK je vHAEKC opjerbka HamjewTaj u
nokyhctBo Buwm 3a 0,2%. WHaekcu ofjerbaka 34paBCTBO,
KOMYHMKaumje n obpasoBame OCTanu Cy HempomujerbeHu. WHpaekc
ofjerbka pectopaHu u xotenn Hwxku je 3a 0,1%, nHaekc oajerbka
npeBo3 HWxu je 3a 0,2%, Aok je uHaekc opjerbka oajeha n obyha
HWXK 3a 3,9%.

Total consumer price index in Republika Srpska in January
2013, in comparison with the previous month was 0.4% higher.

Total consumer price index was 1.5% higher in comparison
with January 2012.

By COICOP division, in comparison with the previous month,
index of alcoholic beverages and tobacco, in January 2013 was 3.9%
higher, index of food and non-alcoholic beverages was 1.0% higher,
index of recreation and culture was 0.5% higher, index of housing
was 0.4% higher, index of other goods and services was 0,3% higher,
while index of furnishings and household equipment was 0.2% higher.
Index of health, index of communications and index of education all
remained the same. Index of restaurants and hotels was 0.1% lower,
index of transport was 0.2% lower, while index of clothing and
footwear was 3.9% lower.

1.1. MHAEKCK NOTPOLLAYKNX LIMIEHA MPEMA KJNTACUOUKALIMIN COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

o Q
8 e 12013 12013 12013 12013 8 I
S XII 2012 12012 2012 @ 2010 §
00 YKYMNHO 100,4 101,5 101,2 107,3 00 TOTAL
01 XpaHa u 6e3ankoxonHa nvha 101,0 103,1 102,0 109,5 01 Food and non-alcoholic beverages
01.01 |XpaHa 101,2 103,8 102,5 109,8 01.01 Food
01.02 |be3ankoxonHa nuha 99,7 98,7 98,4 107,0 01.02 Non-alcoholic beverages
02 AknoxonHa nvha n gyBaH 103,9 105,6 104,7 123,3 o2 Alcoholic beverages and tobacco
02.01 |AnkoxonHa nuha 100,0 101,4 100,7 103,1 02.01 Alcoholic beverages
02.02 |AysaH 105,9 107,7 106,7 135,9 02.02 Tobacco
03 Opjeha n obyha 96,1 92,1 94,3 86,5 03 Clothing and footwear
03.01 |Ogjeha 96,5 93,1 95,3 88,5 03.01 Clothing
03.02 |O6yha 95,3 90,0 92,2 82,3 03.02 Footwear
04 CTraHoBatbe, BOAQ, eNEeKTPUYHa 100,4 101,1 106,2 110,4 04 Housing, water, electricity, gas and
eHeprvja, NvH U Apyru eHepreHTu other fuels
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03 |OppxxaBarbe M norpasak cTambeHe 100,1 100,7 100,1 101,1 04.03 Maintenance and repair of the
jeamHuue awelling
04.04 |CHabajeBarbe BOAOM W Apyre 103,3 104,7 104,6 128,2 04.04 Water supply and miscellaneous
KOMYHasHe ynyre services related to the dwelling
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1.1. M"HAEKCW NMOTPOLLUAYKNX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

a Q
8 Hasus 12013 12013 12013 12013 8
§ XII 2012 12012 @ 2012 @ 2010 § Name
04.05 |[EnekTpuyHa eHepruja u apyru 100,0 100,7 108,0 110,5 04.05 Electricity, gas and other fuels
eHepreHTu
05 HamjewTaj, nokyhcTBo 1 peaosHo 100,2 99,8 99,8 102,0 05 Furnishings, household equipment
oApxaBare and routine maintenance of the
house
05.01 |HamjewrTaj, nokyhcTBo, Tenvcu n 100,1 99,8 99,9 100,0 05.01 Furniture and furnishings, carpets
Apyre noaHe NpocTupke and other floor coverings
05.02 |TekcTunHu npovssoam 3a kyhy 100,2 100,4 100,3 102,5 05.02 Household textiles
05.03 |KyhHu anapaTtu 100,1 100,1 99,9 99,6 05.03 Household appliances
05.04 |CrakneHo u ctonHo nocyhe n 100,1 100,4 100,3 100,4 05.04 Glassware, tableware and household
KyhHW npubop utensils
05.05 |AnaTu v onpema 3a kyhy u BpT 101,3 102,3 101,4 106,3 05.05 Tools and equipment for house and
garden
05.06 (lMpoussBoau 1 ycnyre 3a pefoBHO 100,0 98,8 99,2 103,3 05.06 Goods and services for routine
oapxaBare kyhe household maintenance
06 34paBcTBO 100,0 100,4 100,1 99,0 06 Health
06.01 [MeanumMHCKM Npon3Boan 99,9 100,7 100,2 98,5 06.01 Medical products
06.02 [3gpaBcTBEHE yCnyre, 0OCMM 100,0 100,0 100,0 100,0 06.02 Out-patient services
601HNYKMX
06.03 [BonHuuke ycnyre 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 99,8 101,9 98,8 112,7 07 Transport
07.01 |MpeBo3Ha cpeacTea 99,3 99,5 99,6 99,4 07.01 Vehicles
07.02 |YnoTpeba npeBoO3HUX CpeacTaBa 99,8 101,5 98,1 117,2 07.02 Use of personal transport equipment
07.03 |Ycnyre npeBo3a 100,0 107,6 101,8 108,7 07.03 Transport services
08 KomyHukauuje 100,0 99,9 100,0 115,0 08 Communications
08.01 |[MowrTaHcke ycnyre 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc onpema 100,5 94,3 97,2 84,2 08.02 Telephone and telefax equipment
08.03 |TenedoHcke n Tenedakc ycnyre 100,0 100,0 100,0 1159 08.03 Telephone and telefax services
09 Pekpeauuja n kyntypa 100,5 100,8 100,4 100,5 09 Recreation and culture
09.01 |Ayamo-BusyenHa, dotorpadcka un 100,1 98,2 98,8 96,2 09.01 Audio-visual, photographic and
nHdopMaTnyKa onpema information processing equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,7 100,5 100,7 09.02 Other major durables for recreation
pekpeauujy u KynTypy and culture
09.03 [OcTanu npeameT¥ 1 onpema 3a 100,2 100,7 100,7 102,1 09.03 Other recreational items and
pekpeauujy, BPT U KyhHW rbybumum equipment, gardens and pets
09.04 |Ycnyre pekpeauuje u kyntype 100,2 101,7 100,4 102,5 09.04 Recreational and cultural services
09.05 |[HoBwHe, Krbure u npubop 3a 100,8 101,0 100,9 101,0 09.05 Newspapers, books and stationery
nucarbe
09.06 |MyTHM apaHXxMaH 101,3 103,1 100,0 93,2 09.06 Package holidays
10 ObpazoBare 100,0 100,9 100,6 100,7 10 Education
10.01 |MpeawKoncKo 1 OCHOBHO 100,0 104,6 103,0 103,2 10.01 Pre-school and primary education
obpazoBare
10.04 |YHuBep3WTeTCKO 0bpasoBatbe 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pa3oBarbe Koje ce He aeduHULLE 100,0 100,0 100,0 100,3 10.05 Education not definable by level
npema Hu1Boy
11 PecTtopaHu 1 xoTenu 99,9 99,9 100,0 100,9 11 Restaurants and hotels
11.01 |YroctuTterbcke ycnyre 99,9 100,2 100,1 100,6 11.01 Catering services
11.02 |Ycnyre cMjewwTaja 100,0 99,1 99,6 101,8 11.02 Accommodation services
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1.1. "HAEKCW NMOTPOLLUAYKNX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q

8 MEErE 12013 12013 013 12013 g

S XII 2012 12012 2012 @ 2010 S WETE
12 Octana pobpa v ycnyre 100,3 101,1 100,5 100,5 12 Other goods and services
12.01 |JlnyHa mera 100,4 101,6 100,7 100,2 12.01 Personal care
12.03  |Jlnynm npegmeTn 100,4 100,7 100,4 107,4 12,03 Personal effects n.e.c.
12.05 |Ocurypane 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 101,2 12.07 Other services n.e.c.

METOAOJIOLLKA OBJALUHEHA

AeduHuumja nHAaEKca NOTPOLIAYKMX LujeHa

MHpekc  noTpowaukux — uujeHa npeactaB/mba  Mjepy
npocjeyHe npomjeHe uujeHa npoussogda (poba u ycnyra) koje
pe3ngeHTHa AoMahuHCTBA Kynyjy paan 3afoBO/betba CBOjUX
NMYHMX noTpeba.

HamjeHa

MNHOeKC NOTpOolWaykuxX UuUujeHa KOpUCTM Cce Kao Mjepa
nHdnauvje, kao MHAMKATOP 3a OYyBaHEe BPUjEAHOCTM KOA YroBopa
C WHAEKCHUM Knaysynama, Ciayxu Kkao pednatop @uHanHe
noTpowre AoMahnHCTaBa M KOpUCTK ce 3a ynopehvBame cTone
WHdNauvje C ApyruM pervMoHmMa.

O6yxsaTt

WHpoekc  notpowadknx uuvjeHa y  Penybnmum  Cpnckoj
“3padyHaBa Ce Ha OCHOBY perpeseHTaTUBHE SIMCTE NPoM3BoAa KOjy Y
2013. roguvHu uvHKM 599 nmpouseopa. CeBakor Mjecela MpuUKyr/ba ce
Buwe og 9 000 umjeHa no yHanpujea AedrHMCaHOM Y30pKy NpoaajHuX
MjecTa v rpafosa.

- Feorpacckm obyxBaT: LujeHe ce NpuKyn/bajy Ha wect
nokauyja (rpaposa): bawba Jlyka, bujersmHa, [o60j, WcTouHo
CapajeBo, Mpujenop n Tpeburse.

- O6yxBaT npoussopa: obyxsaheHu cy HajBaxHuju
npousBoaM W ycryre Koje Kynyje pe3vAeHTHO CTaHOBHWLLTBO
paan duHanHe notpowre. ObyxsaT gobapa u ycnyra peaoBHO
ce peBuaMpa kako 6u ce ouyyBana penpeseHTaTUBHOCT JIUCTe
npoussofa ¢ 0631poOM Ha yKyce NoTpoLlaya U HUXOBE HaBuUKe Y
norneay KynosuHe.

CHMMame uujeHa

CBe umjeHe ce NpuKyrybajy npema ytepheHoM pacnopeny
obunacka npodaBHULUA M TPXHMUA Koje Cy oapeheHe kao Mjecta
CHMMatba M npeMa jacHoO AedUHUCAHUM cneundmrKaumjama
npoussoga/ycnyre. CHuMaTerbM Ha OCHOBY TuX MHdOpMauuja
camocTanHo 6vpajy KOHKpeTaH npou3soa uvjy he uujeHy cHuMaTm
Ha opapefeHoM npoAajHOM MjecTy, y Cklagy ca KpuTepujeMm
HajnpoaaBaHujer npoussoga. Kako 6u ce ocurypano aa cHUMaTerbu
U3 Mjeceua y Mjecel CHMMAjy UMjeHe UCTUX NPouM3BOAa, Te Kako 6u
Cce MOr/Io nNpaTuTM Koje MpoM3BOAE CHUMaTesbu MocMaTpajy Ha
TepeHy, notpebHO je y YMUTHUK YHWjETM CBe TpaxeHe
KapakTepucTMke Mpou3Boga, Te WHGopMauvje O eBeHTyanHUM
3aMjeHaMa YKOMMKO MX MMa. TakaB HauvMH CHUMMara omoryhyje
npaherwe npomjeHe KpeTarwba uMjeHa u3mehy Asa nepuoga Tj.
npahere AMHaMuKe.

3a notpebe wHAeKca MOTPOWAYKMX UMjeHa, CHUMae

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions as well.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2013 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this s done in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, if there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection is
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umjeHa ce Bpwn crbeaehnx aaHa y mjecedy:

- 3@ nosbonpuBpeaHe Mpou3BOAE KOjU ce npoaajy Ha
nujauama, uMjeHe ce npuKynsbajy Asa rnyta MjeCeyHo M TO Y NpBoj
n Tpehoj ceamuum y Mjeceuly;

- 3a CBe ocTase Npou3BoAe LMjeHe ce y criady ca Baxxehum
EBponckum perynatviBama npuKymn/bajy jeaHoM mjeceyHo (n3mehy 1. un
21. y Mjecely), C TM [a Ce HY>KHO ofpXaBa WUCTW WHTepBan uaMehy
NpUKynbakba.

Monpepun

MoHaoepy Koju ce npuMjerbyjy 3a u3padvyHaBarbe WHAOEKCa
MOTPOLLIAYKMX LMjeHa NpeacTaBbajy CTPYKTYpy MpocjeyHe MOTpOoLLH-e
foMahnHCTaBa, OAHOCHO roKasyjy penatvBHO Yyuewhe opabpaHux
Npon3Bo/a W ycnyra y YKYMNHOj NOTPOLLHU.

OCHOBHM U3BOP MoJaTaka 3a upagy noHgepa 3a obpayyH
MHAEKCa MNOTpolayknuX UuujeHa je AHKeTa O NOTPOLUHU
AoMahuHcTaBa. 3a M3padvyHaBakbe MHAEKCa NOTPOLAYKMX LmnjeHa
oA jaHyapa 2011. roaMHe npuMjeryjy ce MoHAepu Koju ce
6a3upajy Ha nogaunma n3 AHKeTe O MOTPOLWHKN AoMahMHCTaBa m3
2007. roauHe. lNoHaepu ce cBake roAuMHe KOpuUryjy € Kpetamem
umnjeHa y NpeTxoaHoj roavHu.

Knacudwmkauuja

3a obpayyH MHOEeKCa MOTPOLAYKMX LMjeHa KOpUCTU ce
Knacudwmkaumja nmyHe notpolwre npeMa Hamjenn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3Boge M yc/yre Ha ABaHAeCT OCHOBHUX ofjerbaka 3a Koje ce
n3padyHaBajy MHAEeKCH.

Arperaumja

3a MHAEKC MOTPOLAYKMX UMjeHa noTpebHo je Hajnpuje
M3padyHaTu enemMeHTapHe nHaekce (MHAEKC Npou3BoAa) U HAeEKCe
penpe3eHTaTUBHUX CTaBKW Ha HMBOY rpafosa. [lpyu ToMe ce kao
Mjepa cpearbe BpUjedHOCTM KOPUCTU reoMeTpujcka cpeauHa.
ArperaTHM WHOEKCM Ce HAKOH Tora Mu3padvyHaBajy KopuULITEHEeM
NacnepoBe ¢opMyne 3a MOHAEPUCAHY apUTMETUYKY CpeanHy
MOYEBLUN Of HAajHWDKEr HUBOA MHAEKCA penpe3eHTaTUBHE CTaBke [0
HMBOA YKYNHOr uHaekca 3a Peny6nuky Cpncky. PedepeHTHa 6aza
3a n3padyHaBarse nHaekca je 2010. roguHa.

Ocrane pedunHuumje

MpomsBon: 6uno koja poba wnu ycnyra 3a JMYHY
MOTPOLLUHY KOja ce MOXe KynuTu, rpynHU Hasue 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MPOM3BOA Ha HajHWKEM
HWBOY arperauuje 3a Koju ce MoXxe NpounjeHUT NoHAep.

Crona npoMjeHe: cTorna npoMjeHe uMjeHa y OAHOCY Ha
oapeheHu (pecepeHTHM) nepuoa.

CaonwTere npunpemuna: burbaHa Tewwh
e-mail:biljana.tesic@rzs.rs.ba

MN3paje Penybnunukn 3aBoa 3a ctaTucTuky, Penybnvka Cpncka, barba
Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 332 700 -
Op Pagmuna Yuukosuh, anpektop - M3nasm mjeceuHo - Caonwrerbe
je objaBrmbeHo Ha WHTepHeTy Ha agpecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunnkom kopuwhewa nopataka obaBesHO
HaBeCTU U3Bop

conducted on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative  participation of chosen products and services in total
purchasing process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
weilghts used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use a classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary
to calculate elementary indices (product indices) and indices of
representative ftems at the level of towns first. For this, geometric
mean is used as a measure of average value. Aggregate indices
are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative
ftems, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item. product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) perfod.
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