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MHAEKCU NMNOTPOLUAYKUX LUIMIJEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC NOTpOLLaYknX umjeHa y Penybnunum Cpnckoj y
aBrycty 2013. roavHe, y 0AHOCY Ha MPETXOAHU Mjecel, Y Npocjeky je
HWxK 3a 0,4%.

YKynaH MHAEKC MOTPOLAYKMX umjeHa Hwku je 3a 0,2% y
opaHocy Ha asryct 2012. roguHe.

MocmaTpaHo Mo oajerbumMa HamjeHe motpowre (COICOP) y
aerycty 2013. roavHe, y opHocy Ha jyn 2013. roguHe, wuHAeKC
oajerbka octana gobpa u ycnyre suwm je 3a 0,6%, MHAEKC ofjerbka
CTaHoBarbe BULWLK je 3a 0,4%, AOK je MHAEKC oAajesbka NpeBo3 BULWM 3a
0,3%. WHpekcn opjerbaka 3ApaBCTBO, KOMyHMKaumje, obpasoBarbe M
pPecTopaHn 1 XOTEeNN OCTanu cy HerpomujerseHu. MHaekcu opjerbaka
ankoxonHa nuha u ayBaH u HamjewTaj n nokyhcteo HWXu cy 3a 0,1%,
MHAEKC ofjerbka pekpeaumnja u Kyntypa Hwxu je 3a 0,3%, uHAaekc
ofje/bka xpaHa u 6esankoxonHa nuha HwxK je 3a 1,2%, pok je
MHAeKC oajerbka oajeha m obyha Hwxm 3a 2,0%.

Total consumer price index in Republika Srpska in August
2013, in comparison with the previous month, was 0.4% lower.

Total consumer price index was 0.2% lower in comparison
with August 2012.

By COICOP divisfon, in comparison with the previous month,
index of other goods and services in August 2013 was 0.6% higher,
index of housing was 0.4% higher, while index of transport was 0.3%
higher. Index of health, index of communications, index of education
and index of restaurants and hotels all remained the same. Index of
alcoholic beverages and tobacco and index of furnishings and
household equipment were 0.1% lower, index of recreation and culture
was 0.3% lower, index of food and non-alcoholic beverages was 1.2%
lower, while index of clothing and footwear was 2.0% lower.

1.1. MHAEKCK NOTPOLUAYKNX LIMIEHA MPEMA KJITACUOUKALIMIN COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

o Q
8 Hasus VIII 2013 VIII 2013 VIIT 2013 | I-VIII 2013 VIII 2013 VIII 2013 g Name
§ VII 2013 VIII 2012 XII 2012 I-VIII 2012 @ 2012 @ 2010 8
00 |YKYMNHO 99,6 99,8 98,1 100,6 98,9 104,8 00 TOTAL
01 XpaHa u 6e3ankoxosHa 98,8 101,0 98,3 102,0 99,3 106,6 01 Food and non-alcoholic
nuha beverages
01.01|XpaHa 98,7 101,3 98,0 102,5 99,3 106,4 01.01 | Food
01.02 |be3ankoxonHa nuha 99,6 99,3 100,4 99,0 99,1 107,7 01.02 | Non-alcoholic
beverages
02 |AknoxonHa nuha u ayBaH 99,9 105,2 104,8 105,6 105,6 124,3 02 Alcoholic beverages
and tobacco
02.01 |AnkoxonHa nuha 99,3 100,9 100,6 102,0 101,4 103,7 02.01 | Alcoholic beverages
02.02 |dysaH 100,2 107,3 106,8 107,4 107,7 137,1 02.02 | Tobacco
03  |Ogjeha u obyha 98,0 88,8 90,0 91,6 88,3 80,9 03 Clothing and footwear
03.01|Ogjeha 97,1 90,9 91,5 93,5 90,4 83,9 03.01 | Clothing
03.02 |O6yha 100,0 84,4 86,9 87,9 84,0 75,0 03.02 | Footwear
04 CraHoBam-€, BOAa, 100,4 100,2 89,7 100,4 94,9 98,6 04 Housing, water,
enekTpuyHa eHepruja, electricity, gas and
NAWH U APYrn eHepreHTn other fuels
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 | Actual rentals for
housing
04.03 |OaprxaBar-e v nonpasak 99,9 100,6 100,8 100,7 100,9 101,9 04.03 | Maintenance and
cTambeHe jeanHuue repair of the dwelling
04.04 |CHabajeBatbe BOAOM M 100,0 104,7 103,3 104,7 104,6 128,2 04.04 | Water supply and
Apyre KOMyHanHe ynyre miscellaneous services
related to the awelling
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1.1. M'HAEKCW NMOTPOLLUAYKNX LIMJEHA NPEMA KNACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o I-VIII Q
8 Haaus VIII 2013 | VIII 2013 | VIII 2013 2013 VIIT 2013 | VIII 2013 §
o VII 2013 VIII 2012 | XII 2012 I-VIII @ 2012 @ 2010 8 Name
= 2012
04.05 |EnekTpuuHa eHepruja n 100,7 99,3 85,0 99,7 91,8 93,9 04.05 | Electricity, gas and other
[pYrn eHepreHTn fuels
HamjewTaj, nokyhcTBo u 99,9 100,2 100,4 100,0 100,0 102,2 05 Furnishings, household
05 peaoBHO oapXkaBakbe equipment and routine
maintenance of the house
HamjewrTaj, nokyhctBo, 100,1 100,1 100,3 100,0 100,1 100,3 05.01 | Furniture and furnishings,
05.01 |Tenucun n gpyre noaHe carpets and other floor
npocTmpke coverings
05.02 |TekCTunHM Npou3BoaM 3a 100,0 100,2 100,1 100,4 100,2 102,5 05.02 | Household textiles
Kyhy
05.03 [KyhHu anapatu 100,0 99,9 100,2 99,9 100,0 99,7 05.03 | Household appliances
05.04 |CrakneHo u ctonHo nocyhe n 99,6 99,4 99,2 100,2 99,4 99,6 05.04 | Glassware, tableware and
KyhHM npnbop household utensils
05.05 [Anatu 1 onpema 3a kyhy u 99,9 100,9 101,4 101,8 101,5 106,5 05.05 | Tools and equipment for
BpT house and garden
Mpowssoam n ycnyre 3a 99,7 100,3 100,3 99,4 99,5 103,6 05.06 | Goods and services for
05.06 [penosHO oapxxaBatrbe Kyhe routine household
maintenance
06 3apaBcTBO 100,0 100,0 99,8 100,1 99,9 98,9 06 Health
06.01 [MeanUMHCKMN Npon3BoAM 100,0 99,8 99,4 100,0 99,7 97,9 06.01 | Medical products
06.02 [3gpaBcTBEHE YyCnyre, ocuM 100,0 100,9 100,9 100,3 100,9 100,9 06.02 | Out-patient services
B60NTHUYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MNpeBo3 100,3 97,7 99,7 99,3 98,8 112,6 o7 Transport
07.01 |MpeBo3Ha cpeacTBa 100,0 99,7 99,7 100,1 100,1 99,8 07.01 | Vehicles
07.02 |YnoTpeba npeBo3HUX 100,4 96,8 99,6 98,5 97,9 116,9 07.02 | Use of personal transport
cpeacTasa equipment
07.03 |Ycnyre npeso3a 100,0 100,1 100,1 102,8 101,9 108,8 07.03 | Transport services
08 KoMyHukauuje 100,0 99,9 99,9 99,9 99,9 114,9 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 | Postal services
08.02 [TenedoHcka u Tenedakc 99,4 94,4 96,6 94,5 93,5 81,0 08.02 | Telephone and telefax
onpeMa equipment
08.03 |TenedoHcke n Tenedakc 100,0 100,0 100,0 100,0 100,0 115,9 08.03 | Telephone and telefax
ycnyre services
09 Pekpeaunja n kyntypa 99,7 100,4 100,8 100,8 100,8 100,9 09 Recreation and culture
Ayano-Bu3yenHa, 99,9 98,3 99,4 98,3 98,2 95,6 09.01 | Audio-visual, photographic
09.01 |doTorpadcka un and information processing
MHopMaTHUIKa onpeMa equipment
09.02 [Octana TpajHa fobpa 3a 100,0 100,6 100,1 100,6 100,6 100,8 09.02 | Other major durables for
pekpeauujy u Kyntypy recreation and culture
OcTanu npegmMeTu 1 onpeMa 99,9 101,2 100,3 101,1 100,8 102,2 09.03 | Other recreational items
09.03 [3a pekpeauujy, BPT 1 KyhHK and equipment, gardens
TbybmmMum and pets
09.04 Ycnyre pekpeaumije 1 99,0 100,7 100,7 101,7 101,0 103,1 09.04 Recrfs’at/'ona/ and cultural
KynType services
09.05 [HoBwHe, kHbMre 1 nNpnbop 3a 100,0 101,1 100,9 101,0 101,0 101,1 09.05 | Newspapers, books and
nucame stationery
09.06 |MyTHW apaHXMaHu 100,9 97,7 106,7 99,7 105,3 98,2 09.06 | Package holidays
10 Ob6pazoBatbe 100,0 101,5 100,6 101,4 101,2 101,3 10 Education
10.01 |MpeawKoncko 1 0CHOBHO 100,0 107,8 103,1 107,4 106,2 106,4 10.01 | Pre-school and primary
obpazoBarbe education
10.04 |YHuBEpP3MTETCKO 100,0 100,0 100,0 100,0 100,0 100,0 10.03 | University education
obpazoBare
10.05 |Obpa3zoBarse koje ce He 100,0 100,0 100,0 100,0 100,0 100,3 10.05 | Education not definable by
nedvHuwe npeMa HUBOY level
11 PectopaHu n xotenu 100,0 99,9 100,0 100,0 100,0 100,9 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 100,1 100,0 100,2 100,2 100,7 11.01 | Catering services
11.02 |Ycnyre cMjewTaja 99,9 99,4 99,8 99,3 99,4 101,5 11.02 | Accommodation services
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1.1. M'HAEKCW NMOTPOLLUAYKNX LIMIEHA MPEMA KNTACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

a I-VIII Q.

8 Hasus VIII 2013 | VIII 2013 | VIII 2013 2013 VIII 2013 | VIII 2013 §

o VII 2013 VIII 2012 | XII 2012 I-VIII @ 2012 @ 2010 Q Name

O Q

2012

12 Octana fobpa u ycnyre 100,6 100,2 100,3 100,3 100,5 100,5 12 Other goods and services
12.01 [/lnyHa mera 100,8 100,3 100,4 100,4 100,7 100,2 12,01 Personal care
12.03 |/lnyHM npeameTn 100,5 99,8 99,8 100,2 99,8 106,8 12.03 | Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 100,0 100,0 100,0 100,0 100,0 12.05 | Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 101,2 12,07 | Other services n.e.c.

METOAOJIOLLKA OBJALLUHEHA

AedvHuumja nHAEKCa NOTPOLUAYKMX LMjeHa

MHaekc noTpowaykmx unjeHa npeacraB/ba Mjepy npocjeyHe
npoMjeHe uujeHa npoussopa (poba u ycnyra) Koje pesvaeHTHa
AoMaRMHCTBa Kynyjy paan 3a0BO/beHa CBOjMX IMYHKX noTpeba.

HamjeHa

MHOeKC MOTpOlWaykuxX UuUMjeHa KOpuUCTM ce Kao Mjepa
nHdnauvje, Kao MHANKATOP 3a OYyBare BPUjEAHOCTU KOA YroBopa C
WHAEKCHWUM Knay3ynama, Cnyxu kao aednaTtop duHanHe noTpoLlrbe
fomahnHCTaBa M KOpUCTK ce 3a ynopehuBarse cTone uHdbnaumje
ApYruM permoHuma.

O6yxsaTt

WHpoekc  notpowaykux — umjeHa y  Penybnvum  Cpnckoj
u3padyHaBa Ce Ha OCHOBY peripe3eHTaTMBHE SUCTe Mpou3BoAa Kojy y
2013. rogMHu umHM 599 npomssoga. CBakor Mjeceua NpuKyr/ba ce
Buwe oA 9 000 umjeHa no yHanpujea AeUHUCAHOM y30pKy MPOAajHUX
MjecTa u rpajiosa.

- FNeorpadpckn 06yxBaT: UMjeHe ce MpuKyr/bajy Ha LecT
nokauvja (rpagoBa): bawa Jlyka, BujersuHa, [ob6oj, WctouHo
CapajeBo, Mpujenop n Tpeburbe.

- Ob6yxBat npousBopa: o0b6yxBaheHVW cCy HajBaXHWju
NpOM3BOAM W yCnyre Kkoje Kyrnyje pe3naeHTHO CTaHOBHULITBO paau
¢duvHanHe noTpowme. ObyxeBaT pgobapa M ycnyra pedoBHO ce
peBMAMpa kako 6M Cce ouyBana penpe3eHTaTUBHOCT fUCTE
npoussoga C 0631poM Ha yKyce MOTpoLaya M HUXO0BE HaBUKE Y
norneay KynosuHe.

CHuMame yujeHa

CBe uujeHe ce npuKyn/bajy npema yTBpHeHOM pacnopesy
obunacka nMpoAaBHMLUA@ U TPXHWMUA Koje Cy oppeheHe kao Mjecta
CHMMara W npeMa jacHo pAeduHWCAHWUM cneuvdukaumjama
npoussoga/ycnyre. CHuMaTe/bM Ha OCHOBY TuX WMHdopMauwmja
camocTanHo 6upajy KoHKpeTaH npouseoa uujy he umjeHy cHAMaT Ha
ogpeheHOM MpogajHOM  MjecTy, Yy cKlagy ca  KpuTepujem
HajnpoadasaHujer npoussoga. Kako 6u ce ocvrypano ga cHuMateroy
U3 Mjecela y Mjecell CHUMajy LmMjeHe UCTUX Npomn3Boda, Te Kako bu ce
MO0 NpaTUTW KOje NMPOM3BOAE CHUMATE/bW MOCMaTpajy Ha TepeHy,
notpebHO je y YNUTHUK YHWJETM CBE TpaXKeHe KapaKTepucTuke
npouseoga, Te MHdopMaumje 0 eBeHTyanHUM 3aMjeHaMa YKOIMKO MX
uMa. TakaB HauvH CHMMarba oMoryhyje npaherbe nNpomMjeHe KpeTarba
uvjeHa n3mehy ABa nepuoaa Tj. npaherse AMHaMKKe.

3a notpebe MHAEKCca NOTPOLIAYKMX LMjeHa, CHUMake LuujeHa
ce BpLWM crbeaehux AaHa y Mjecely:

- 33 nosLonpuBpeaHe npov3BoAe KOoju ce npoaajy Ha
nujauama, unjeHe ce npuKyrnsbajy Asa rnyTta MjeceyHo u To y npsoj 1
Tpehoj ceamMuum y Mjeceuy;

- 3a CBe OCTane Mpov3BoAe LuMjeHe ce y ckiagy ca Baxehum
EBponckuM perynatvBaMa npukynsbajy jeaHoM mjecedHo (3meby 1. n
21. y Mjecely), C TUM Ja Ce HY)XXHO OfpXKaBa WCTWU uHTepBan u3mehy

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price
changes of products (goods and services) which consumers buy for
their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a defiator of final consumer purchasing power. It is used in
Inflation comparison between regions as well.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2013 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations
(cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and
Trebinje.

- Product Sample.: Sample consists of the most important
products and services which residents buy for their final spending
needs. Sample of goods and services is regularly revised in order
to maintain the representative list of products, and this is done in
accordance with the cosumers' choice and their shopping habits.

Price Collection

All prices are collected in accordance with previously defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, if there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection is conducted
on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.
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NPUKyr/bakba.
MoHnpepmn

MoHaepu Koju ce npuMjersyjy 3a u3padyyHaBarbe WHAEKCa
MOTPOLLIAYKMX LiMjeHa NpeacTaB/bajy CTPyKTypy MpocjedHe MOTpoLuH-e
fAoMahuHCTaBa, OAHOCHO MOKasyjy penatmBHO Ydelhe opgabpaHux
npou3BoAa 1 yaiyra y yKyrnHoj NoTpoLUHsM.

OCHOBHM M3BOp NoaaTaka 3a uspagy noHaepa 3a obpayyH
MHAEeKCa MOTPOLAYKMX uMjeHa je AHKeTa O MOTPOLWHM
foMahunHCTaBa. 3a M3payyHaBake MHAEKCa NOTPOLIAYKuUX LujeHa
oA jaHyapa 2011. roguHe npuMjenyjy ce MNOHAEpU Kkoju ce
6a3vpajy Ha nojauuma u3 AHkeTe O MOTpOWHK AoMahuHCTaBa w3
2007. roauHe. ToHAaepn ce cBake roAMHE KOpUryjy € KpeTakem
uujeHa y npeTxo4HOoj roamHu.

Knacudmkaumja

3a obpavyH MHAEKCa MOTPOLAYKMX LMjeHa KOpUCTU ce
Knacugwmkaumja nnyHe notpowre npema HamjeHn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3BoAe M ycslyre Ha [BaHaeCcT OCHOBHMX OAjerbaka 3a Koje ce
n3padyHaBajy MHAEKCH.

Arperaumja

3a MHAEeKC MOTpoWaYvknx uujeHa noTpebHo je Hajnpuje
M3payyHaTn enemMeHTapHe nHAaekce (MHAEKC Npou3BoAa) U MHAEKCe
penpe3eHTaTUBHUX CTaBKM Ha HWMBOY rpafosa. [lpyM ToMe ce kao
Mjepa cpeamwe BpWjedHOCTM KOPUCTU reoMeTpujcka  cpeauHa.
ArperaTHM WHOEKCUM Ce HaKOH Tora W3padyHaBajy KOpWLLTEHEM
JlacnepoBe opMyne 3a noHAepuCaHy apuUTMETUUKY CpeauHy
MOYEBLUMN Off HAjHWXKEr HMBOA MHAEKCA pernpe3eHTaTMBHE CTaBKe [0
HMBOA YKYMHOr nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
n3padyHaBame nHaekca je 2010. roguHa.

Ocrane peduHunumje

MpomsBon: 6uno koja poba wnm ycnyra 3a JNYHY
MOTPOLUHbY KOja ce MOXe KynuTK, FpynHn HasmBe 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MpoOM3BOA HA HajHWXKEM
HWBOY arperaumje 3a Koju ce MoXe NpounjeHUTH NnoHaep.

Crona npoMjeHe: cTtona npoMjeHe uujeHa y oaHOCY Ha
oapeheHn (pecepeHTHM) Nepuoa.

CaonwTene npunpemuna: burbaHa Tewuh
e-mail:biljana.tesic@rzs.rs.ba

M3paje Penybnunukm 3aBog 3a ctatuctuky, Penybnuka Cpncka, Banba
Jlyka, Bermbka MnaheHosuha 12 - Ten. +387 51 332 700 -
[Op Pagmuna Ynukoswh, aupektop - M3nasun mjeceyHo - CaonwTerbe je
objaBrbeHO Ha MWHTepHeTy Ha appecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka ob6asBe3HO
HaBecTu U3Bop

Weights

Weights used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative participation of chosen products and services in total purchasing
process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
weights used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use a classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary
to calculate elementary indices (product indices) and indices of
representative items at the level of towns first. For this, geometric
mean is used as a measure of average value. Aggregate indices are
then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative
ftems, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period.
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