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MHAOEKCHU NMOTPOLUAYKUX LWIMIEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC NOTpoWaYknxX umjeHa y Penybnavum Cpnckoj y
anpuny 2013. roauHe, y OAHOCY Ha MPEeTXOAHW Mjecel, Y npocjeky je
HWXK 3a 1,1%.

YKynaH MHAEKC MOTPOLAYKkuX umjeHa Buwm je 3a 0,3% y
oAHocy Ha anpun 2012. roamHe.

MNMocmaTpaHo no ogjerbumMa HamjeHe notpowne (COICOP) y
anpuny 2013. roanHe, y ogHocy Ha MapT 2013. roauHe, WHAEKC
oajerbka HamjewTaj u nokyhcTtso BuWM je 3a 1,0%, MHAEKC ofjerbka
opjeha n obyha Buwm je 3a 0,8%, wWHAEKC oajerbka XpaHa W
6e3ankoxonHa nuha Buwmn je 3a 0,3%, AOK je WMHAEKC oajerbka
ankoxonHa nuha u gyBaH Buwwm 3a 0,1%. WHAeKkcn opjerbaka
KOMyHUWKauuje, obpasoBarbe M pecTtopaHn W XOTenu ocTanu cy
HenpomujerbeHn. MHaekc opjerbka pekpeaumja n KynTypa HUXHY je 3a
0,1%, vHAeKcH oajerbaka 3ApaBCTBO M OCTana Aobpa v ycnyre HUXK
cy 3a 0,3%, nHaekc oajeroka npeso3 HMxK je 3a 0,6%, A[OK je nHaekc
ofjerbka ctaHoBame HWxu 3a 10,3%.

Total consumer price index in Republika Srpska in April 2013,
in comparison with the previous month was 1.1% lower.

Total consumer price index was 0.3% higher in comparison
with April 2012.

By COICOP division, in comparison with the previous month,
index of furnishings and household equipment in April 2013 was 1.0%
higher, index of clothing and footwear was 0.8% higher, index of food
and non-alcoholic beverages was 0.3% higher, while index of alcoholic
beverages and tobacco was 0.1% higher. Index of communications,
index of education and index of restaurants and hotels all remained the
same. Index of recreation and culture was 0.1% lower, index of health
and index of other goods and services were 0.3% lower, index of
transport was 0.6% lower, while index of housing was 10.3% lower.

1.1. M'HAEKCK MOTPOLLAYKUX LIMJEHA MPEMA KITACU®UKALININ COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

[N Q
8 1V 2013 1V 2013 1V 2013 1-1vV 2013 1V 2013 1V 2013 8
Q Hasus < Name
8 111 2013 1V 2012 X1l 2012 1-1vV 2012 @ 2012 @ 2010 8
00 YKYMHO 98,9 100,3 99,5 100,8 100,3 106,3 00 TOTAL
01 XpaHa n 6e3ankoxonHa nuha 100,3 101,9 101,6 102,1 102,6 110,2 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,4 102,3 101,8 102,6 103,1 110,5 01.01 Food
01.02 |be3ankoxosiHa nuha 100,0 98,6 100,5 98,9 99,2 107,8 01.02 Non-alcoholic beverages
100,1 105,5 104,3 105,6 105,1 123,8 02 Alcoholic beverages and
02 AknoxonHa nuha u ayBaH
tobacco
02.01 |AnkoxonHa nuha 100,3 102,1 100,4 101,5 101,1 103,5 02.01 Alcoholic beverages
02.02 |OdysaH 100,0 107,1 106,3 107,7 107,1 136,4 02.02 Tobacco
03 Opjeha n obyha 100,8 92,9 95,1 91,9 93,3 85,6 03 Clothing and footwear
03.01 |Ogjeha 101,2 94,9 96,2 93,3 94,9 88,2 03.01 Clothing
03.02 |Obyha 100,0 88,9 93,0 89,0 90,0 80,4 03.02 Footwear
04 CraHoBarbe, BOAA, eNeKTpuyHa 89,7 100,0 89,7 100,7 94,9 98,6 04 Housing, water, electricity,
eHepruja, NivH n Apyrun gas and other fuels
eHepreHTu
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03 |OppxaBare v nonpasak 100,0 100,5 100,4 100,7 100,5 101,5 04.03 Maintenance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabpjeBarbe BOAOM U apyre 100,0 104,7 103,3 104,7 104,6 128,2 04.04 Water supply and
KOMyHarsHe ycnyre miscellaneous services
related to the dwelling
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1.1. MHAEKCK MOTPOLLUAYKUX LIMJEHA NPEMA KINACU®UKALIMIN COICOP (HactaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
8 e 1V 2013 1V 2013 1V 2013 1-1V 2013 1V 2013 1V 2013 g
o 111 2013 1V 2012 X1l 2012 I-1vV 2012 @ 2012 @ 2010 8 Name
o
04.05 |EnekTpu4Ha eHepruja v apyrv 85,5 99,1 85,1 100,1 91,9 94,0 04.05 Electricity, gas and other
eHepreHTu fuels
05 HamjewrTaj, nokyhctso un 101,0 100,5 101,1 99,9 100,7 102,9 05 Furnishings, household
peaoBHO oapXxaBare equipment and routine
maintenance of the house
05.01 |HamjewrTaj, nokyhcTBo, Tenucu 100,2 100,2 100,3 99,9 100,1 100,3 05.01 Furniture and furnishings,
1 apyre nogHe npoctupke carpets and other floor
coverings
05.02 |TekcTunHu npoussoam 3a kyhy 100,4 100,6 100,5 100,4 100,6 102,9 05.02 Household textiles
05.03 |KyhHu anapatu 99,9 99,8 100,1 100,0 99,8 99,5 05.03 Household appliances
05.04 |CrakneHo u cTonHo nocyhe u 99,7 100,2 100,0 100,4 100,2 100,3 05.04 Glassware, tableware and
KyhHu npubop household utensils
05.05 |AnaTu u onpema 3a kyhy v BpT 100,2 102,2 101,6 102,3 101,7 106,7 05.05 Tools and equipment for
house and garden
05.06 |Mpou3soau 1 ycnyre 3a 102,4 100,5 102,1 99,0 101,3 105,5 05.06 Goods and services for
pefoBHO oapxaBatbe Kyhe routine household
maintenance
06 3ppaBcTBO 99,7 99,9 99,7 100,3 99,9 98,8 06 Health
06.01 |MeavuUMHCKM NPOU3BOAM 99,4 99,9 99,5 100,5 99,8 98,0 06.01 Medical products
06.02 |3gpaBcTBeHe ycnyre, ocuM 100,0 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
601HUYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MpeBo3 99,4 97,2 100,0 99,8 99,1 112,9 07 Transport
07.01 |MpeBo3Ha cpeacTsa 100,0 100,4 99,6 100,2 99,9 99,7 07.01 Vehicles
07.02 |YnoTpeba npeBO3HMX 99,1 95,7 100,1 98,9 98,4 117,5 07.02 | Use of personal transport
cpeacTasa equipment
07.03 |Ycnyre npeBo3a 100,1 101,4 100,1 104,4 101,9 108,8 07.03 Transport services
08 KomyHukauuje 100,0 99,9 100,0 99,9 100,0 115,0 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc 99,9 94,3 100,3 93,9 97,0 84,1 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,0 100,0 100,0 100,0 100,0 115,9 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 99,9 100,8 100,9 100,8 100,9 101,0 09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, 100,1 98,3 99,9 98,2 98,7 96,1 09.01 Audio-visual, photographic
doTorpadcka 1 nHbopmaTmuka and information processing
onpema equipment
09.02 |Ocrana TpajHa pobpa 3a 100,1 100,6 100,1 100,7 100,6 100,8 09.02 Other major durables for
pekpeauujy u Kyntypy recreatfon and culture
09.03 |Octanv npeameTy U onpema 3a 99,5 101,1 100,3 100,9 100,8 102,1 09.03 Other recreational items and
pekpeauujy, BpT 1 KyhHu equipment, gardens and pets
TbybuMumn
09.04 |Ycnyre pekpeaumje v KynType 100,0 102,0 102,0 101,9 102,3 104,4 09.04 Recreational and cultural
services
09.05 |HoBuHe, Khbure 1 Npubop 3a 100,1 101,1 100,9 101,0 101,0 101,1 09.05 | Newspapers, books and
nvcare stationery
09.06 |[MyTHW apaHXMaH 100,0 98,0 99,6 101,5 98,2 91,6 09.06 Package holidays
10 Obpa3oBarbe 100,0 101,5 100,6 101,3 101,2 101,3 10 Education
10.01 |lMpealKoncko 1 0OCHOBHO 100,0 107,8 103,1 107,0 106,2 106,4 10.01 Pre-school and primary
obpazoBare education
10.04 |YHMBep3WUTETCKO 06pa3oBatbe 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |Obpa3oBatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 100,3 10.05 | Education not definable by
nedvHuLLe npeMa HUBOY level
11 Pectopanu n xotenu 100,0 100,0 100,0 99,9 100,0 100,9 11 Restaurants and hotels
11.01 |YroctuTerbcke ycnyre 100,0 100,2 100,0 100,2 100,1 100,7 11.01 Catering services
11.02 |Ycnyre cmjewTaja 100,0 99,5 99,8 99,1 99,5 101,6 11.02 | Accommodation services
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1.1. MHAEKCK MOTPOLLUAYKUX LIMIJEHA NPEMA KITACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q

8 1V 2013 1V 2013 1V 2013 1-1V 2013 1V 2013 1V 2013 8

= Hasus = Name

8 111 2013 1V 2012 X1l 2012 1-1V 2012 @ 2012 @ 2010 8
12 Ocrtana pobpa v ycnyre 99,7 100,3 100,0 100,6 100,2 100,3 1z Other goods and services
12.01 |JlnyHa Hera 99,6 100,5 100,0 100,9 100,3 99,8 12.01 Personal care
12.03 |/lnyHu npeameTu 100,1 100,3 100,6 100,7 100,7 107,7 12.03 Personal effects n.e.c.
12.05 |Ocurypame 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Octane ycnyre 100,0 100,0 100,0 100,0 100,0 101,2 12.07 Other services n.e.c.

METOOJIOLIKA OBJALUHEHA

AedmHnumMja nHAEKCa NOTPOLIAYKMX LijeHa

MHpekc noTpolaykux unjeHa npeactasba Mjepy npocjedHe
npomjeHe umjeHa npoussopa (poba u ycnyra) Koje pe3uaeHTHa
AomahuHCTBa Kynyjy paau 3a40Bosbetba CBOjUX SIMYHMX NoTpeba.

HamjeHa

MHaekCc noTpowayvkMx LUMjeHa KOpUCTM Cce Kao Mjepa
nHdnauvje, Kao MHANKATOP 3a OYyBaHe BPUjEAHOCTU KOA YroBopa C
WHOEKCHUM Kay3ynama, Cnyxu kao aednatop duHanHe noTpoLutbe
AoMahuHCTaBa M KOPUCTU Ce 3a ynopehusarbe cTone uHdnaumje c
APYrMM pernoHuma.

O6yxBaTt

WHpekc notpolwadkux umjeHa y Penybnmum Cpnckoj nspadvyHasa
Ce Ha OCHOBY pernpe3eHTaTUBHE InCTe npomssoda kojy y 2013. roanHn
umHKM 599 npomssoga. Ceakor Mjeceula nMpukyrsba ce suwe of 9 000
uMjeHa Mo yHanpujes AepuHMCAHOM Y30pKY nNpoaajHMX Mjecta w
rpagosa.

- Feorpadckmn obyxBaT: uMjeHe ce MPUKyrsbajy Ha Lwect
nokauvja (rpaposa): barba Jlyka, bujerbuHa, [Aoboj, McTouHo
CapajeBo, Mpujenop n Tpebutse.

- O6yxBat npousBopa: obyxsaheHW cy HajBaXHWju
NPOM3BOAM U YCNyre Koje Kynyje pe3vaeHTHO CTaHOBHWLLTBO paau
¢puHanHe noTpowre. ObyxBaT gobapa M ycnyra pefoBHO ce
peBMaMpa kako 6uM ce ouyBana penpeseHTaTUBHOCT NiUCTe
npou3Bofa C 063MpoM Ha yKyce MoTpollaya M HMXOBE HaBUKE Yy
nornegy KynoBuHe.

CHuMame uujeHa

CBe umjeHe ce npuKyrsbajy npema yTtBpheHoM pacriopeady
obunacka npogaBHULA@ M TPXHWMUA Koje Cy ogpeheHe kao Mmjecta
CHMMaka W npema jacHo fAeduHWUCAHUM cneumndmkaumjama
npoussoga/ycinyre. CHMMaTe/bh Ha OCHOBY TUX MH(oOpMaumja
camocTanHo 6upajy KoHKpeTaH npoussoa uujy he umjeHy cHAMaTh Ha
ogpeheHoM npogajHoM  MjecTy, Yy ckiagy ca  KpuTepujem
HajnpoaaBaHujer npouseoga. Kako 6u ce ocvrypano ga CHUMaTerbu
U3 Mjecela y Mjecel; CHUMajy unjeHe UCTUX NPon3BOAa, Te Kako 6u ce
MOr/I0 NpaTUTW KOje MPOM3BOAE CHUMATE/bW MOCMaTpajy Ha TepeHy,
NoTpebHO je Yy YNWTHWK YHWUjETU CBe TpaXKeHe KapaKTepucTvke
npoussoga, Te nHdopMaumje 0 eBeHTyasHMM 3aMjeHaMa YKONMKO WX
uma. TakaB HauMH cHUMara omoryhyje npahere npomjeHe kpeTarba
umnjeHa u3mehy aAsa nepuopa Tj. Npaherbe AnHaMuKe.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price
changes of products (goods and services) which consumers buy for
their personal needs.

Purpose

Consumer Price Index Is used as a measure of inflation, as an
indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions as well.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2013 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations
(cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and
Trebinje.

- Product Sample: Sample consists of the most important
products and services which residents buy for their final spending
needs. Sample of goods and services is regularly revised in order
to maintain the representative list of products, and this is done in
accordance with the cosumers' choice and their shopping habits.

Price Collection

All prices are collected in accordance with previously defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, If there are any. This way of price collection enables
tracking of price changes between two periods.



CAOMNLWITEHE CTATUCTUKE LIMIEHA
PRICE STATISTICS RELEASE

Bpoj/No. 119/13

3a noTtpebe uHAEKCa MOTPOLIAYKMX LMjeHa, CHUMare uyjeHa
ce BpwM crbeaehnx aaHa y Mjeceuy:

- 3@ MosbOMnpuBpeaHE MpOU3BOAE KOjM Ce npoaajy Ha
nujauama, umjeHe ce nNpuKynsbajy Aea nyTa MjeceyHo 1 TO y NpBoj U
Tpehoj ceamMuum y Mjecely;

- 3a CBe OCTane Mnpou3Bode UMjeHe ce y cknagy ca Bawehum
EBpornckuM perynatvBama npukyrnsbajy jeaHoMm mjeceuHo (vameby 1. u
21. y Mjecely), C TYM [a Ce Hy)XHO OApXaBa WCTU WHTepBan u3mehy
NpUKynbakba.

MoxHpepwu

lMoHaepn Kkoju ce nMpuMjeryjy 3a wu3padyHaBare WHAEeKCa
MOTPOLIAYKMX LiMjeHa MpeAcTaBrbajy CTPYKTYpYy MpocjedHe MOTPOLUHse
AoMahuHCTaBa, OOHOCHO TMOKasyjy penatuBHO Yyudelwhe opabpaHux
NpoM3BOAa W YCnyra y YKyrnHoj NOTPOLLH:U.

OcHOBHM M3BOp NojaTaka 3a u3pagy noHAaepa 3a obpauyyH
WHAEKCa MOTPOLWAYKMX UMjeHa je AHkeTa O NOTPOLWHK
AomahuHCcTaBa. 3a mM3padyHaBake MHAEKCA NOTPOLIAYKUX LnjeHa
o4 jaHyapa 2011. roauHe npuMmjeryjy ce noHAepwu Koju ce
6a3mpajy Ha nogaunma us AHKeTe O MOTPOLWHKM AoMahuHCTasa U3
2007. rogvHe. MoHaepy ce CBake roAauMHe KOpUryjy C KpeTameM
LMjeHa y NpeTXoaHO] roanHu.

Knacndmkaumja

3a obpayyH WHAEKCa MOTPOWAYKMX LMjeHa KopucTu ce
Knacudukaumja nuyHe notpolwrbe npema Hamjenn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3soAe W ycayre Ha ABaHAecT OCHOBHWX Ofjerbaka 3a koje ce
n3padyHaBajy UHAEKCH.

Arperaumja

3a MHAEKC MOTPOWAYKUX ULMjeHa noTpebHo je Hajnpuje
u3padyHaTu enemeHTapHe uHgekce (MHAEKC nNpou3Boda) U uHAaekce
penpe3eHTaTUBHUX CTaBKW Ha HWBOY rpafosa. [lpu ToMe ce Kao
Mjepa cpearwe BpUjefHOCTM KOPUCTW reoMeTpujcka cpeavHa.
ArperaTHM WHOEKCUM Ce HaKOH Tora u3payyHaBajy KOpWLLTEHEM
Jlacnepose opmyne 3a noOHAEpUCaHy apuUTMETMUKY CpeauHy
MOYEBLUN Off HAjHUXKEr HMBOA MHAEKCA penpe3eHTaTUBHE CTaBke [0
HMBOA YKyNHOr nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
n3payvyHaBare nHaekca je 2010. rognHa.

Ocrane gedpuHuumje

Mpouzeoa: 610 koja poba UK ycyra 3a IMUHY NOTPOLLHY
Koja ce MoXe KynuTu, FpyrHM Ha3me 3a pobe u ycryre.

PenpeseHTaTMBHa CTaBKa: NMpoV3BOA Ha HajHUXKEM HUBOY
arperaumje 3a Koju ce Moxke NpoumrjeHUT! noHaep.

Ctona npomMjeHe: cTona MpoMjeHe UujeHa Yy OAHOCYy Ha
oapeheHu (pedepeHTHM) nepunoa.

CaonwrTerse npunpemuna: burbaHa Tewwnh
e-mail:biljana.tesic@rzs.rs.ba

M3paje Penybnuukm 3aBoa 3a ctatuctuky, Penybnuka Cpncka, barba
Jlyka, Bermbka MnahenoBuha 12 — Ten. +387 51 332 700 -
Op PagMuna Yuukosuh, avpekTop — M3nasm MjeceyHo — Caonwtere
je objaBrbeHO Ha WHTepHeTy Ha appecu: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — Mpunukom kopuwhewa nopataka obaBesHO
HaBeCTHU U3BOp

For the Consumer Price Index, price collection is conducted on
the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative participation of chosen products and services in total purchasing
Process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
weights used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use a classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary to
calculate elementary indices (product indices) and indices of
representative ftems at the level of towns first. For this, geometric
mean [s used as a measure of average value. Aggregate indices are
then calculcated using the Laspeyres formula for weighted arithmetic
area, beginning with the lowest index of representative items,
towards the level of total index for Republika Srpska. Basis of
reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period.
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