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WHAEKCU NOTPOLUAYKUX LIUWJEHAY
CONSUMER PRICE INDICES

MHAeKC NoTpoLluayKuX uujeHa

YKynaH MHAEKC NOTPOLLaYKMX umjeHa y Penybnuum Cpnckoj y
feuembpy 2012. roguHe, Y OAHOCY Ha NPETXOAHM Mjecel, Y npocjeky
je ocTao HenpoMujerbeH.

YKynaH WHAEKC MOTPOLIaYKMX uujeHa BuwM je 3a 2,0% y
ofHocy Ha geuembap 2011. roguHe.

MNMocmaTtpaHo no ogjerbumMMa HamjeHe notpowrse (COICOP) y
neuembpy 2012. roavHe, y oAHocy Ha HoBeMbap 2012. roauHe,
MHAEKC ofjerbka xpaHa u 6e3ankoxonHa nuha Buwwm je 3a 0,4%, Aok
Cy WHOEKCM opjerbaka CTaHOBake, HamjewTaj M nokyhcTtBo
pecTopaHu 1 xoTenu BuwwmK 3a 0,1%. NHAeKkcK oajerbaka 34paBCcTBo,
KOMYHMKauuje n obpasoBarbe OCTanu Cy HenpoMujereHn. MHaekcn
ofjerbaka pekpeauuja M KynTypa v octana gobpa u ycnyre HUxu cy
3a 0,1%, vHAeKC oajerbka ankoxonHa nuha u ayBaH HWXM je 3a
0,2%, nHAeKC ofjerbka npeBo3 HWxuK je 3a 0,5%, AoK je nHaekc
oajerbka ogjeha n obyha Hwxu 3a 0,6%.

MHgekc noTpollaykux LujeHa ca npuBpeMeHUM
yMamerbMa umjeHa y aeuembpy 2012. roauHe

MjepeHe noMoRy wWHAEKCa C MNPUBPEMEHVM YyMarbetbMa
umjeHa, noTpoluayke unjeHe y Penybnuum Cpnckoj y aeuembpy 2012.
roAvHe, y OAHOCY Ha HoBeMbap 2012. roauHe y npocjeKy Cy BuLle 3a
0,1%.

Consumer Price Index

Total consumer price index in Republika Srpska in
December 2012, in comparison with the previous month, remained
the same.

Total consumer price index was 2.0% higher in comparison
with December 2011.

By COICORP division, in comparison with the previous month,
index of food and non-alcoholic beverages in December 2012 was
0.4% higher, while index of housing, index of furnishings and
household equipment and index of restaurants and hotels were 0.1%
higher. Index of health, index of communications and index of
education all remained the same. Index of recreation and culture and
index of other good's and services were 0,1% lower, index of alcoholic
beverages and tobacco was 0.2% lower, index of transport was 0.5%
lower, while index of clothing and footwear was 0.6% lower.

Consumer Price Index with temporary reduction
of prices in December2012

Measured using the index with temporary reduction of prices,
consumer prices in Republika Srpska in December 2012, compared to
November 2012, were 0.1% higher.

1.1. M"HAEKCK MOTPOLLAYKUX LIMIJEHA MPEMA KITACU®UKALININ COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

[N Q
8 M Xl 2012 X1l 2012 1-X11 2012 X1l 2012 Xl 2012 g
3 X12012 X1l 2011 1-X11 2011 @ 2011 @ 2010 8 Name
00 YKYMHO 100,0 102,0 102,1 102,8 106,8 [ TOTAL
01 XpaHa u 6e3ankoxonHa nuha 100,4 102,7 101,7 102,7 108,4 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,6 103,2 101,7 103,1 108,6 01.01 Food
01.02 |Bbe3ankoxonHa nuha 98,8 99,5 101,5 100,2 107,3 01.02 Non-alcoholic beverages
02 AxknoxonHa nuha n 99,8 109,6 109,1 109,9 118,7 (774 Alcoholic beverages and
nayBaH tobacco
02.01 |AnkoxonHa nuha 99,3 100,9 100,3 101,0 103,1 02.01 Alcoholic beverages
02.02 |AysaH 100,0 114,6 114,1 115,0 128,3 02.02 Tobacco
03 Opjeha n obyha 99,4 95,7 96,1 94,3 89,9 03 Clothing and footwear
03.01 |Ogjeha 99,7 96,4 96,5 95,3 91,7 03.01 Clothing
03.02 |Obyha 98,7 94,3 95,3 92,2 86,4 03.02 Footwear
04 CraHoBatbe, BOAQ, 100,1 100,9 101,2 107,0 110,0 04 Housing, water, electricity,
efleKTpuyHa eHepruja, nivH gas and other fuels
1 ApYrn eHepreHTu
04.01 |CraHapvHa 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Og jaHyapa 2011. roanHe nogaum Cy axypupaHu HOBUM CTpyKTypaMma noTpolute Ha 6a3un AHkeTe 0 NoTpoLwwHM AoMahmHcTaBa u3 2007. roavHe.
Since January 2011, data have been updated with the new structure of consumption based on the Household Budget Survey from 2007.
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1.1. MHAEKCW MOTPOLLUAYKMX LIMJEHA NPEMA KITACU®UKALIMIN COICOP (HactaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
8 MEErE X1l 2012 X1l 2012 1-X11 2012 Xl 2012 Xl 2012 8
o X12012 XI112011 | 1-X11 2011 @ 2011 @ 2010 § Name
o
04.03 |OapxaBarbe 1 nonpasak 99,9 100,6 100,9 101,0 101,1 04.03 Maintenance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabajeBarbe BOAOM M Apyre 101,3 101,3 105,4 106,6 124,1 04.04 Water supply and
KOMYHarsnHe ynyre miscellaneous services related
to the awelling
04.05 |EnekTpuyHa eHepruja n apyrv 100,0 100,9 100,7 108,7 110,5 04.05 Electricity, gas and other fuels
eHepreHTu
05 HajmewrTaj, nokyhctso 100,1 99,7 101,1 100,7 101,8 05 Furnishings, household
W pefoBHO ofpXXaBare equipment and routine
maintenance of the house
05.01 |HamjewrTaj, nokyhcTBo, 99,8 99,9 100,0 99,8 100,0 05.01 Furniture and furnishings,
Tenwucu u apyre noaHe carpets and other floor
npocTupke coverings
05.02 |TeKCTUIHU NPOU3BOAM 3a 100,0 100,3 101,3 101,4 102,4 05.02 Household textiles
kyhy
05.03 |KyhHu anapatu 99,8 99,8 100,2 100,0 99,5 05.03 Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe n 100,0 100,4 100,1 100,3 100,4 05.04 Glassware, tableware and
kyhHu npubop household utensils
05.05 |AnaTtv 1 onpema 3a kyhy u 99,4 101,1 102,9 103,0 105,0 05.05 Tools and equipment for
BpT house and garden
05.06 |MpowusBoamn n ycnyre 3a 100,7 98,9 101,8 101,0 103,3 05.06 Goods and services for
penoBHO ofpaBatbe kyhe routine household
maintenance
06 30paBcTBO 100,0 100,5 99,9 100,0 99,1 06 Health
06.01 [MeauuMHCKK Npou3BoaU 100,0 100,9 99,8 100,1 98,5 06.01 Medical products
06.02 |3gpaBCTBEHE yCnyre, 0CMM 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
6OMHNYKMX
06.03 [BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 Mpeso3 99,5 103,0 105,4 104,5 112,9 07 Transport
07.01 |lMpeBo3Ha cpeacTBa 100,0 101,0 99,9 100,3 100,1 07.01 Vehicles
07.02 |YnoTtpeba npeBo3HMX 99,3 102,8 106,6 104,8 117,4 07.02 Use of personal transport
cpencrtaBa equipment
07.03 [Ycnyre npeBo3a 100,0 107,6 106,6 108,6 108,7 07.03 Transport services
08 KomyHukaumje 100,0 104,3 104,3 104,2 115,0 08 Communications
08.01 |[MowTaHcke ycnyre 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka 1 Tenedakc 99,3 93,0 92,1 89,1 83,8 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke n Tenedakc 100,0 104,6 104,6 104,6 115,9 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja u kyntypa 99,9 100,0 99,8 99,7 100,0 09 Recreation and culture
09.01 |Ayavo-susyenHa, 99,3 98,0 98,7 97,5 96,1 09.01 Audio-visual, photographic
cdoTorpadcka n and information processing
MHdOopMaTuyKa onpema equipment
09.02 |Octana TpajHa nobpa 3a 100,5 100,7 100,2 100,7 100,7 09.02 Other major durables for
pekpeauujy u Kyntypy recreatfon and culture
09.03 |OcTtanu npeameTu 1 onpema 100,2 100,3 100,3 100,8 101,8 09.03 Other recreational items and
3a pekpeauujy, BPT 1 KyhHK equipment, gardens and pets
TbybuMum
09.04 |Ycnyre pekpeauuje v Kyntype 100,0 101,5 101,5 101,8 102,3 09.04 Recreational and cultural
services
09.05 |HoBwHe, KtbUre 1 Npnbop 3a 100,0 100,1 99,9 100,0 100,2 09.05 Newspapers, books and
nucare stationery
09.06 |lyTHU apaHXMaH 100,0 95,8 91,2 90,0 92,0 09.06 Package holidays
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1.1. NHAEKCW MOTPOLLUAYKMX LIMJEHA NPEMA KITACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q

8 e Xl 2012 X1l 2012 1-XI11 2012 X11 2012 X11 2012 8

é X1 2012 X11 2011 I-X11 2011 @ 2011 @ 2010 é Name
10 O6pazoBare 100,0 100,9 100,3 100,9 100,7 10 Education
10.01 |MpeAwKoICcKO 1 OCHOBHO 100,0 104,6 101,6 104,7 103,2 10.01 Pre-school and primary

obpaszoBare education
10.04 |YHuBep3uTeTCKO 06pa3oBare 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pa3oBame koje ce He 100,0 100,0 100,2 100,2 100,3 10.05 Education not definable by
fedvH1LWe npeMa HUBOY level
11 Pectopanu n xotenu 100,1 100,0 100,2 100,2 100,9 11 Restaurants and hotels
11.01 |YroctuTerbcke ycnyre 100,1 100,3 100,4 100,6 100,7 11.01 Catering services
11.02 |Ycnyre cmjewTaja 100,0 99,1 99,5 99,1 101,8 11.02 Accommodation services
12 Ocrtana gobpa v ycnyre 99,9 100,9 100,5 100,7 100,3 1z Other goods and services
12.01 |JlnyHa wera 99,9 101,2 100,6 100,9 99,8 12.01 Personal care
12.03 |JluyHn npeameTn 99,9 100,4 103,1 103,2 107,0 12.03 Personal effects n.e.c.
12.05 |Ocuryparbe 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrtane ycnyre 100,0 100,0 100,1 100,1 101,2 12.07 Other services n.e.c.
1.2. MHOEKC NOTPOLLUAYKMX LUMIEHA CA NMPUBPEMEHUM YMAHEHSUMA LIMIEHA

CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
5 S
8 X1l 2012 X1l 2012 1-X11 2012 X1l 2012 X1l 2012 Q
— ~
[e) X1 2012 X1l 2011 I-X11 2011 @ 2011 @ 2010 8
(&)
00 YKYMNHO 100,1 102,1 102,1 103,0 106,9 TOTAL 00

METOAOJIOLLKA OBJALUHEHA
AedurHnumnja nHaekca NOTPoOLIAYKUX LujeHa

MHaekCc  MOTpowaykmx  uujeHa  npeactaeB/mba  Mjepy
npocjeyHe npomjeHe umjeHa npoussoga (poba M ycnyra) Koje
pe3vaeHTHa [AoMaNMHCTBAa Kynyjy pagu 3afoBO/bera CBOjuX
NIMYHKUX noTpeba.

MHaeKC — NOTpowaukMx  uujeHa ca  NpUBPEMEHUM
yMamemunMa umnjeHa je nocebaH BMA MHAEKCa NOTPOLIAYKUX LujeHa
C TMM LITO Ce KOA4 HEeroBor u3padvyHaBakba y3umajy y 063up
npuMBpEMEHa CHWKEHa UMjeHa y cknaay ca Perynatveom EY 6poj
2602/2000.

HamjeHa

MHaekc noTpowayvkuMx LuMjeHa KOpuCTM ce Kao Mjepa
uHdNaumje, Kao MHAMKATOP 3a OYyBare BPUjEAHOCTU KOA YroBopa
C VHAEKCHUM Knaysynama, Ciyxu kao paednatop @uHanHe
noTpowre AoMahunHCTaBa M KOpUCTK ce 3a ynopehuBame cTone
UHdNauuje ¢ Apyrum peroHuma.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices is
a unigue index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions as well.
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O6yxBaTt

VMHpekc noTpowaudkmMx uujeHa y Penybnmum  Cpnckoj
u3padyHaBa Ce Ha OCHOBY penpe3eHTaTUBHE INCTE NMpom3Boda Kojy y
2012. rogvHn unHn 599 npomssoaa. CBakor Mjeceua MpuKyr/ba ce
Buwwe og 9 000 umjeHa no yHanpujen AehbUHMCAHOM Y30pKYy MpoaajHMX
Mjecta v rpagosa.

- Neorpadckn obyxBaT: LunjeHe ce NpuKyrnsbajy Ha LwecT
nokauuja (rpapoBa): barba Jlyka, bujersmHa, [o60j, WcTouHo
Capajeso, Mpujenop v Tpeburse.

- O6yxBaTt npousBoga: obyxsaheHM Cy HajBaxHMWju
NMpou3BOAM W YyC/yre Koje Kyryje Ppe3MAEHTHO CTaHOBHULITBO
pagu uHanHe notpowme. ObyxsaT fobapa u ycnyra peaoBHO
ce peBuaupa kako 6u ce odyBana pernpe3eHTaTMBHOCT /MCTe
npousBoga ¢ 0631poM Ha yKyce MoTpollaya U HMXOBE HaBUKE Yy
norneay KyrnoBuHe.

CHuMame uujeHa

CBe uujeHe ce npukynsbajy npema yTBpheHoM pacriopedy
obunacka npofaBHMUA M TPXHWUA Koje cy oppefheHe Kao Mjecta
CHUMara W npema jacHo AeduHUCaHUM cneumndmkaumjama
npoussoga/ycinyre. CHuMMaTerbM Ha OCHOBY TuX WHdopMaumja
camocTanHo 6upajy KoHkpeTaH npou3sod uujy he umjeHy cHumatu
Ha oapeheHOM npoaajHOM MjecTy, y Cklagy ca KpuTepujeM
HajnpoaaBaHujer npoussoga. Kako 6u ce ocvrypano aa cHUMaTteru
n3 Mjecella y Mjecel CHMMajy LMjeHe UCTUX NPoM3BOAa, T€ Kako 6um
ce MOrno MpaTuTU Koje MpOM3BOAE CHWUMaTesbM MocMaTtpajy Ha
TepeHy, noTpebHO je y YMUTHUK YHWUjETM CBe TpaeHe
KapakTepucTMke Mpou3BoAa, Te WHGopMauuje O eBeHTYyasHUM
3aMjeHaMa YKOMMKO WX MMa. TakaB HauvMH CHUMara omoryhyje
npaherwe npoMjeHe KpeTartba uMjeHa u3mely Asa nepuoga Tj.
npaherse AMHaMmKe.

3a notpebe MHAEKCa MNOTPOLIAYKMX ULMjEHA, CHUMarbe
umnjeHa ce spwn crbeaehnx aaHa y mjeceuy:

- 3a nosbonpuepesHe npoussBode KOju ce npopajy Ha
nujauama, umjeHe ce NpuKynsbajy Aea nyTa MjeceyHo M TO Y NpBoj
n Tpehoj ceamuum y mjeceuy;

- 3a CBe OcTasie Npou3BoAe LMjeHe ce y ckagy ca Baxxehum
EBponckum perynatviBamMa NpuKyrnsbajy jeaHoM mjeceuHo (usmehy 1. m
21. y Mjeceuy), C TVM Ja Ce HYy)XHO oapXaBa WCTW uHTepsan usmehy
NpUKyrbakba.

MoHpepu

MoHaepn Koju ce npuMjerbyjy 3a M3padvyHaBame WHAEKca
MOTPOLLIAYKMX LiMjeHa NpeacTae/bajy CTPYKTYpy MpocjedHe MOoTpoLUHe
AoMahnHCTaBa, OAHOCHO roKasyjy penatuBHO Yuewhe opabpaHux
npou3BoAa W yaiyra y YKYMHOj NOTPOLUHK.

OCHOBHM M3BOp NofaTaka 3a uspaay noHaepa 3a obpayyH
MHAOEKCca MOTPOlWAyYkuX UuujeHa je AHKeTa O MOTpOLUH:K
AoMahuHCTaBa. 3a uM3padvyHaBare MHAEKCa MOTPOLLAYKMX UmjeHa
oa jaHyapa 2011. roauMHe npuMjeryjy ce MOHAEepU Koju ce
6a3unpajy Ha nogaunma M3 AHKeTe 0 MOTpOLWHKM AoMahMHCTaBa U3
2007. roguHe. lMNoHAepu ce cBake roAMHE KOpUryjy C KpeTameM
uujeHa y npeTxoaHoj roavHu.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2012 consists of
599 products. Fach month more than 9 000 prices are collected in
accordance with defined sample of retail stores and citfes.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
Important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this is done in accordance with the cosumers’ choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, If there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection is
conducted on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month,

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative participation of chosen products and services in total
purchasing process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
weilghts used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacudpukaumja

3a obpayyH MHAEKCa MOTPOLAYKMX LMjeHa KOpUCTU ce
Knacudukaumja nuyHe notpowre npema Hamjenm (Classification of
Individual Consumption by Purpose - COICOP), koja Aaujenu
npou3BoAe M ycryre Ha ABaHAEeCT OCHOBHUX OAjerbaka 3a Koje ce
n3pavyHasajy UHAEKCH.

Arperaumja

3a MHAEeKC NOTPpolWaykMX uujeHa noTpebHo je Hajnpuje
n3padyHaT enemeHTapHe nHaekce (MHAEKC Npou3BoAa) U MHAeKce
penpe3eHTaTMBHUX CTaBKM Ha HWBOY rpagosa. lpu ToMe ce Kao
Mjepa cpeame BpujeaHOCTM KOPUCTUM reoMeTpujcka  cpeauHa.
ArperaTHM MHAEKCM Ce HAKOH Tora W3payyHaBajy KopuLTeHem
JNlacnepose copmMyne 3a noHAepucaHy apuUTMETUYKY CpeanHy
MOYEBLUN Of, HAjHWKEr HMBOA MHAEKCA pernpe3eHTaTUBHE CTaBKe [0
HMBOA YKynHOr uHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a
3a n3pavyHasare uHaekca je 2010. roguHa.

Ocrtane pecpmHuumje

MpousBopn: 6uno koja poba mnm ycnyra 3a SMYHY
NOTPOLUHbY KOja Ce MOXe KyMnuTK, FpynHu HasmB 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: NPOM3BOA Ha HajHWMKEM
HWBOY arperauumje 3a Koju ce MOXe MpoLUMjeHNTH NoHAEp.

Crona npoMjeHe: CTona NpoMjeHe LujeHa y OaHOCY Ha
oppeheHn (pecepeHTHM) Nepuoa.

CaonwTerbe npunpemuna: burbaHa Tewwnh
e-mail: biljana.tesic@rzs.rs.ba

M3paje Penybnunukn 3aBoa 3a ctatucTuky, Penybnuka Cpncka, banba
Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 332 700 -
Op Pagmuna Yvukosuh, aupektop - U3nasu mjeceyHo - CaonwTere
je objaB/beHO Ha WHTepHeTy Ha agpecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunukom kopuwhewa nogataka o6aBe3HO
HaBecTu U3Bop

Classification

For calculating the Consumer Price Index it is also
necessary to use a classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indlices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary
to calculate elementary indices (product indices) and indices of
representative items at the level of towns first. For this, geometric
mean [s used as a measure of average value. Aggregate indices
are then calculcated using the Laspeyres formula for welghted
arithmetic area, beginning with the lowest index of representative
items, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period.
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