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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICES

MHAEeKC NoTpoLIayYKuX unjeHa

YKynaH WHAEKC NOTPOWAYKMX uujeHa y Penybnuum
Cpnckoj y centembpy 2011. roamHe, y oAHOCY Ha NPeTXoAHW Mjecel,
BuLLK je 3a 0,2%.

YKynaH MHAEKC NoTpoLlaykmx uujeHa suwm je 3a 3,9% y
ofHocy Ha centembap 2010. roaunHe.

MNocmMaTtpaHo MO  oajerbuMMa  HaMjeHe  MOTPOLUH-e
(COICOP) y centembpy 2011. roguHe, y ogHocy Ha asryct 2011.
roAvHe, MHAEKC opjerbka xpaHa u 6e3ankoxonHa nuha BuwWK je 3a
0,7%, vHAOeKC ofjerbka CTaHoBakbe BuwM je 3a 0,4%, wnHaekcu
ofjerbaka HamjewTaj n nokyhcTeo v octana aobpa u ycnyre BuLwK cy
3a 0,2%, a nHaekc ogjerbka obpasoBatbe BULWM je 3a 0,1%. NHaekecn
ofjerbaka 34paBCTBO, KOMyHMKaLMje U pectopaHuM WU XoTenu octanv
Ccy HenpomujerseHn. MHaekc opjerbka oajeha n obyha Hwxm je 3a
0,1%, vHAaekcn ofjerbaka ankoxonHa nuha v AyBaH M NPEBO3 HUDKM
cy 3a 0,2%, [OK je MHAeKC oajerbka pekpeauuja v KynTypa HUXu 3a
1,1%.

UHpekc noTpowavykux LMjeHa ca npuMBpeMeHuM
yMamembuMa umjeHa y centembpy 2011. roguHe

MjepeHe nomohy uHAEKCa C NPUBPEMEHUM yMah-eHMMa
umjeHa, noTpowayke uujeHe y Penybnuum Cpnickoj y centembpy
2011. roavHe, y ogHocy Ha asryct 2011. roamHe Buwe cy 3a 0,2%.

Consumer Price Index

Total price index in Republika Srpska in September 2011,
in comparison with the previous month, was 0.2% higher.

Total consumer price index was 3.9% higher in comparison
with September 2010.

According to the COICOP divisions for September 2011, in
comparison with the previous month, the index of food and non—
alcoholic beverages was 0.7% higher, the index of housing was 0.4%
higher, the index of furnishings and household equipment and the
index of other goods and services were 0.2% higher and the index of
education was 0.1% higher. The index of health, the index of
communications and the index of hotels and restaurants remain the
same. The index of clothing and footwear was 0.1% lower, the index
of alcoholic beverages and tobacco and the index of transport were
0.2% lower, and the index of recreation and culture was 1.1% lower.

Consumer Price Index with temporary reduction
of prices in September2011

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in
September 2011, compared to August 2011, were 0.2% higher.

1.1. MHAEKCK NOTPOLLAYKNX LIMIEHA MPEMA KITACUOUKALININ COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

o Q
8 . IX2011 IX 2011 IX 2011 I-IX 2011 IX 2011 8
§ VIII 2011 IX 2010 XII 2010 I-IX 2010 @ 2010 § Name
00 YKYMNHO 100,2 103,9 101,8 103,9 103,3 00 TOTAL
01 XpaHa 1 6e3ankoxonHa nuha 100,7 105,0 102,9 105,8 104,8 01 Food and non-alcoholic beverages
01.01 |XpaHa 100,8 104,8 102,4 105,6 104,3 01.01 Food
01.02 |Be3ankoxonHa nuha 100,3 106,7 106,0 107,2 108,1 01.02 Non-alcoholic beverages
02 AknoxonHa nvha u 99,8 107,6 108,2 107,9 108,0 02 Alcoholic beverages and tobacco
[lysaH
02.01 |AnkoxonHa nuha 99,5 101,5 101,1 102,0 101,7 02.01 Alcoholic beverages
02.02 |AdysaH 100,0 111,3 112,7 111,6 112,0 02.02 Tobacco
03 Ogpjeha n obyha 99,9 95,2 96,3 95,3 94,4 03 Clothing and footwear
03.01 |[Ogpjeha 100,0 96,3 96,8 96,1 95,3 03.01 Clothing
03.02 |O6yha 99,7 93,0 95,3 93,7 92,5 03.02 Footwear
04 CraHoBarbe, BOAa, eNleKTpuyHa 100,4 103,2 92,4 102,7 98,2 04 Housing, water, electricity, gas
eHepruja, NAvH u apyru and other fuels
eHepreHT
04.01 |[CraHapuHa 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Op jaHyapa 2011. roauHe noAaum cy axypvpaHu HOBUM CTPYKTypaMma NoTpoLbe Ha 6a3n AHkeTe 0 MoTpoLHKM AoMahuHcTasa 13 2007. roamHe.
Since January 2011, data have been updated with new structure of consumption based on the Household Budget Survey from 2007.
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1.1. M"HAEKCW NMOTPOLLUAYKINX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
S Hasus IX2011 IX 2011 IX 2011 I-IX 2011 IX 2011 8
S VIII 2011 IX 2010 XII 2010 I-IX 2010 @ 2010 § Name
04.03 |OppxaBare 1 nonpasak 100,1 100,3 100,3 100,0 100,2 04.03 Maintenance and repair of the
crambeHe jeanHuue awelling
04.04 |CHabajeBarbe BOAOM W Apyre 101,3 122,0 122,0 114,5 122,5 04.04 Water supply and miscellaneous
KOMYyHasnHe ynyre services relating to the dwelling
04.05 |EnekTpuyHa eHepruja v apyru 100,3 101,2 86,8 101,8 94,3 04.05 Electricity, gas and other fuels
eHepreHTu
05 HajmewTaj, nokyhctso 100,2 102,1 101,4 100,7 101,9 05 Furnishings, household equipment
1 PEOBHO OfpXaBaH-e and routine maintenance of the
house
05.01 |HamjewrTaj, nokyhcTBo, Tenucu u 100,0 100,4 100,3 100,2 100,3 05.01 Furniture and furnishings, carpets
Apyre noAHe npocTupke and other floor coverings
05.02 |TekctunHu npounssoam 3a kyhy 100,0 101,5 101,0 100,6 101,2 05.02 Household textiles
05.03 |KyhHu anapatu 100,1 99,4 99,6 99,5 99,4 05.03 Household appliances
05.04 |CrakneHo v cTonHo nocyhe u 100,0 100,0 100,0 100,2 100,1 05.04 Glassware, tableware and
KyhH1 npnbop household utensils
05.05 |Anatui u onpema 3a kyhy n BpT 100,2 101,8 101,6 101,5 102,0 05.05 Tools and equipment for house
and garden
05.06 |Mpownssoau u ycnyre 3a peAoBHO 100,4 104,9 103,2 101,5 104,4 05.06 Goods and services for routine
oapxaBsatbe kyhe household maintenance
06 3papaBcTBO 100,0 98,6 98,6 99,2 98,7 06 Health
06.01 |MeAMUMHCKM NPOU3BOAU 100,0 97,8 97,8 98,8 98,0 06.01 Medical products
06.02 |3ppaBCTBEHE yCnyre, 0CcMM 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
601HNYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 99,8 109,3 107,4 108,0 109,6 o7 Transport
07.01 |MpeBo3Ha cpeacTea 100,3 100,7 100,7 99,7 100,4 07.01 Vehicles
07.02 |YnoTtpeba npeBO3HMX CpeacTaBa 99,7 113,4 110,6 112,0 114,1 07.02 Operation of personal transport
equipment
07.03 |Ycnyre npeBo3a 100,0 100,2 100,2 99,7 99,8 07.03 Transport services
08 KomyHwukauwje 100,0 110,1 110,2 110,4 110,3 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 108,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc onpema 97,6 92,6 93,6 94,4 91,0 08.02 Telephone and telefax equipment
08.03 |TenedoHcke n Tenedakc ycnyre 100,0 110,8 110,8 110,8 110,8 08.03 Telephone and telefax services
09 Pekpeauuja n kyntypa 98,9 100,3 100,3 100,3 100,0 09 Recreation and culture
09.01 |Ayamno-Bu3yenHa, poTorpadcka un 99,9 98,1 98,5 98,7 98,1 09.01 Audio-visual, photographic and
MHdOpMaTNYKa ornpema Iinformation processing equipment
09.02 |Octana TpajHa gobpa 3a 100,0 100,0 100,0 100,0 100,0 09.02 Other major durables for
pekpeauujy u KynTypy recreation and culture
09.03 |OcTanu npeaMeTn 1 onpema 3a 100,3 101,5 100,9 101,1 101,4 09.03 Other recreational items and
pekpeauujy, BpT 1 KyhHu equipment, gardens and pets
TbybumMumn
09.04 |Ycnyre pekpeauuje u Kyntype 100,0 101,8 101,8 100,1 100,8 09.04 Recreational and cultural services
09.05 |HoBuHe, KHMre 1 NpuGop 3a 99,9 99,9 99,9 100,2 100,1 09.05 Newspapers, books and
nucawe stationery
09.06 |MyTHK apaHxMaH 82,5 97,7 97,4 103,7 96,5 09.06 Package holidays
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1.1. M'HAEKCW NMOTPOLLUAYKNX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
8 Hasus IX2011 IX 2011 IX 2011 I-IX 2011 IX 2011 8
§ VIII 2011 1X 2010 XII 2010 I-IX 2010 @ 2010 § Name
10 O6pazoBarbe 100,1 100,1 100,1 99,6 99,8 10 Education
10.01 |MpeawKoncKo 1 OCHOBHO 100,0 100,4 100,4 98,0 98,7 10.01 Pre-primary and primary
obpazoBare education
10.04 |YHuBep3uTeTCcKO 06pa3oBare 100,0 100,0 100,0 100,0 100,0 10.03 High school and university
education
10.05 |O6pasoBatbe koje ce He 100,3 100,3 100,3 100,0 100,3 10.05 Education not definable by level
nedvHuLLe NpemMa HUBOY
11 PectopaHnu n xotenu 100,0 101,1 100,5 100,8 100,9 11 Restaurants and hotels
11.01 |YrocTtuterscke ycnyre 100,0 100,3 100,7 99,9 100,3 11.01 Catering services
11.02 |Ycnyre cMjewTaja 100,0 103,6 100,2 103,6 102,7 11.02 Accommodation services
12 Ocrtana pobpa v ycnyre 100,2 99,4 100,2 99,4 99,6 12 Other goods and services
12.01 |/lnyHa wera 100,2 98,8 99,9 98,9 99,0 12.01 Personal care
12.03 |JlnuHn npeameTtn 100,8 104,4 103,8 103,4 105,8 12.03 Personal effects n.e.c.
12.05 |Ocurypatve 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 101,2 101,2 101,0 101,2 12.07 Other services n.e.c.
1.2. MHAOEKC NOTPOLWAYKMX LWIMIEHA CA NPUBPEMEHUM YMAHEHUMA LIMJEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
3 S
8 1X 2011 IX 2011 IX 2011 I-IX 2011 IX 2011 g
é VIII 2011 IX 2010 XII 2010 I-IX 2010 @ 2010 8
00 YKYMHO 100,2 103,9 101,7 103,9 103,3 TOTAL 00
METOA4OJIOLWIKA OBJALUHEHA METHODOLOGICAL EXPLANATIONS
AedpnHnumja nHAaEKca NOTPOLUAYKUX LiMjeHa Defintion of Consumer Price Index
MHpekc  noTpowauvkux —uMjeHa npeactae/ba  Mjepy Consumer Price Index represents a measure of average

npocjeyHe npomjeHe umjeHa npousBoga (poba wu ycnyra) Koje
pe3vaeHTHa AoMahuHCTBa Kynyjy paav 3aaoBosberba  CBOjUX
NNYHKX noTpeba.

MHoekc  noTpowadkMx  uujeHa ca  NpUBPEMEHUM
yMatberbuMa LpjeHa je nocebaH BUA MHAEKCA MNOTPOLIAYKMX LnjeHa
C TMM WTO Ce KOA HEroBOr M3payyHasama y3umajy y o063up
npuBpeEMEHa CHWXeHa LujeHa y cknagy ca PerynatuBom EY 6poj
2602/2000.

HamjeHa

MHaekc noTpoliaykux LMjeHa KOpucTM ce Kao Mjepa
uHdNauvmje, Kao MHAMKATOP 3a OvyBakbe BPUjEaHOCTM KOA yroBopa
C WHAEKCHUM Knaysynama, cayxu kao pednatop duHanHe
noTpoltbe AoMahnHCTaBa M KOPUCTM ce 3a ynopehusarbe cTone
uHdNaumje ¢ Apyrum permoHnma.

price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation,
as an indicator of values of contracts with index clauses, and it
also serves as a deflator of final consumer purchasing power. It is
used in inflation comparison between regions as well.
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O6yxBaTt

WHpekc  notpowadkux uujeHa y  Penybnvum  Cprckoj
u3payyHaBa Ce Ha OCHOBY perpe3eHTaTUBHE NUCTe Npou3BoAa KOjy Y
2011. roavHu umHM 599 npomssopa. CBakor Mjeceua NpuKyrm/ba ce
Buwe oa 9 000 umjeHa no yHanpujea AedUHUCAHOM Y30pKy NpoaajHUX
MjecTa 1 rpagosa.

- lFeorpadckn o06yxBaT: uujeHe ce NpuUKyr/bajy Ha
wecT nokauuja (rpagosa): bawa Jlyka, bujersnHa, [o60j, UcTouHo
CapajeBo, Mpujenop n Tpebumse.

- O6yxBaT npowu3Boga: obyxsaheHn cy HajBaxHWju
NMpoM3BOAM W YCNyre Koje Kynyje pesvAeHTHO CTaHOBHWLLTBO
paan dvHanHe noTpowe. Obyxsat gobapa n ycnyra peaoBHO ce
peBuaMpa kako 6M ce ouyyBana penpe3eHTaTUBHOCT JUCTe
npon3Boga € 063MpOM Ha yKyce MOTpollaya M HUXOBE HABMKE Y
rorneay KynoBuHe.

CHMMame unjeHa

Cee uujeHe ce MpuKyrsbajy npema yTBpheHoM pacrnopeay
obunacka npogaBHMUA U TpXHUUA Koje cy ogpeheHe Kao Mjecta
CHMMara W npemMa jacHo AeduHUCAHUM cneumndmrkaumjama
npoussoga/ycinyre. CHMMaTe/bh Ha OCHOBY TUX MWHdopMaumja
caMoCTanHo 6upajy KOHKpeTaH npon3sog Yujy e uujeHy cHuMaTh Ha
ogpeheHoM nMpoaajHOM MjecTy, Yy CcKnagy ca Kputepujem
HajnpozaBaHujer npov3eoga. Kako 6u ce ocurypano fa cHUMaTerou
u3 Mjecela y Mjecel, CHAMAjy UMjeHe UCTVUX NPOM3BOAA, Te Kako 6u
ce MOrio npatuTh Koje NpousBoAe CHUMaTe/bu nocMaTpajy Ha
TepeHy, nNOTpebHO je y YMUTHUK YHUjETM CBe TpaeHe
KapaKTepucTvke npov3BoAa, Te uHdopMaumje O eBeHTyarHuM
3aMjeHaMa YKOMMKO WX MMa. TakaB HauuH CHuMara omoryhyje
npaherwe npoMjeHe KkpeTakba UMjeHa wu3Mely fABa nepuoga Tj.
npahere AMHamMuke.

3a notpebe uHAEKCA MNOTPOWAYKMX LMjEHA, CHUMare
umjeHa ce BpwK crbeaehux aaHa y mjecewy:

- 3a MosbOMpuBpeaHe Mpou3BOAE KOjU ce npopajy Ha nujauama,
LMjeHe ce NpuKyn/bajy ABa NyTa MjeceyHo u TO y npeoj u Tpehoj
ceaMUUM Y Mjeceuy;

- 3a CBe oCTane npousBode uUujeHe ce y ckiagy ca Baxehum
EBponckum perynatveBamMa NpvKyrn/bajy jeaHoMm mjeceuHo (u3mehy 1. un
21. y Mjecely), C TUM [a Ce HY>XHO OApXaBsa UCTU MHTepBan umehy
NpUKynbakba.

MoHaepu

MoHaepy Koju ce npuMjerbyjy 3a uM3padyHaBakbe WMHAEeKca
MOTPOLLAYKMX LMjeHa NpeacTaBbajy CTPYKTYPy NpocjedHe MOTpoLLH-e
fomahuHCTaBa, OAHOCHO MOKasyjy penatMBHO Ydyelwhe oaabpaHux
npov3BoAa M yaiyra y YKYMHOj NOTPOLLH.

OcHOBHM wu3BOp nofaTaka 3a w3pafy MoHAepa 3a
obpayyH uHAEeKca MOTPOLAYKMX UMjeHa je AHKeTa O MOTPOLUHU
AoMahuHcTaBa. 3a uM3padyHaBarbe MHAEKCa NOTPOLIAYKUX LnjeHa
oA jaHyapa 2011. roauMHe npuMjeryjy ce noHAepu Koju ce
6a3upajy Ha nogauuMa u3 AHKeTe 0 NOTpoLWHK AoMahmnHCTaBa U3
2007. roavHe. MNoHAaepw ce CBake roAvHeE KOpUryjy C KpeTakem
LMjeHa y NpeTxoAHOj roavHM.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2011 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with the defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this is done in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a concrete product for
which they will collect price at the specific place, in accordance with
the most sold product criterion. In order to ensure that price
collectors each month collect prices of the same products, and to
allow for monitoring the products for which prices are collected; it is
essential that price collectors fill in the quastionnaire on all necessary
characteristics of products, as well as information on eventual
substitutions, if there are any. This way of price collection enables
tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on the following days in a month:

- for agricultural products which are found at public markets,
prices are collected twice a month in the first and third week of
each month,
- for all other products, in accoraance with important EU regulations,
prices are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.

Weights

Weights used for calculating the Consumer Price Index
represent structure of average consumer spending, in other words
they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. Since
January 2011, for calculating the Consumer Price Index the
weights used have been the ones based on the Household
Budget Survey from 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacudmkauuja

3a obpayyH MHOEKCa MOTPOLIAYKMX LMjeHa KOpUCTU ce
Knacudukauumja nuyHe notpowre npema Hamjenu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3Bofe M ycnyre Ha [ABaHAeCT OCHOBHWX Ofjerbaka 3a koje ce
n3payyHaBsajy UHAEKCHU.

Arperaumja

3a vMHAeKC NOTpoLaYkux uujeHa noTpebHo je Hajnpuje
n3payvyHaTn enemeHTapHe nHaekce (MHAEKC Npov3Boaa) U MHAeKce
penpe3eHTaTUBHUX CTaBKM Ha HWBOY rpagosa. lpu Tome ce kao
Mjepa cpeare BpujedHOCTM KOpPUCTM reoMeTpujcka cpeaunHa.
ArperaTtHM MHAEKCM Ce HaKOH Tora M3padyHaBajy KOpWLLTEHEM
JlacnepoBe opMyne 3a nNoOHAEpUCaHy apuUTMETUYKY CpeauHy
MoOYEBLUN Of HajHWKEr HUBOA MHAEKCA pernpe3eHTaTUBHE CTaBKe A0
HMBOA YKYMHOr nHaekca 3a Penybnuky Cpricky. PedepeHTHa 6a3a
3a u3pavyHasarse nHaekca je 2010. rogmHa.

Ocrane peduHnumje

Mpomseon: 6uno koja poba wnn ycnyra 3a JMYHY
MOTPOLUHY KOja ce MOXe KynuTu, rpynHU Hasue 3a pobe u ycnyre.

Penpe3seHTaTMBHa cCTaBKa: MpoM3BOA4 Ha HajHWXKeM
HMBOY arperauumje 3a Koju ce MoXe NpouujeHUTH NoHaep.

Crona npoMjeHe: cTona npoMjeHe uujeHa y OgHOCY Ha
oapeheHn (pedepeHTHM) Nepuoa.

CaonwTene npunpemuna: bumbaHa Tewuh

M3paje Penybnuukn 3aBoa 3a ctatucTuKy, Penybnunka Cpncka, barba
Jlyka, Bermbka MnahenoBuha 12 - Ten. +387 51 332 700 -
Op Pagmuna Ynukosuh, ampektop - U3nasm mjeceuHo - Caonwtemse je
objaB/beHO Ha WHTepHeTy Ha agpecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka ob6aBe3HO
HaBeCTU U3BOp

Classification

For calculating the Consumer Price Index the
classification of individual consumption (Classification of Individual
Consumption by Purpose - COICOP) is used, and this classification
divides products and services into twelve basic divisions for which
indlices are calculcated.

Aggregation

To calculate the Consumer Price Index, elementary
Indices (product index) and indices of representative items at the
level of towns must be calculated first. Here, geometric mean is
used as a measure of the average value. Afterwards, aggregate
Iindices are calculcated using the Laspeyres formula for weighted
arithmetic mean, beginning with the lowest level of indices of
representative items, to the level of total index for Republika
Srpska. Reference base period for calculating indices is 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of

aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period of time.
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