PEIMYBJIMKA CPTICKA
PEMYB/IMYKN 3ABO/ 3A CTATUCTUKY

REPUBLIKA SRPSKA
INSTITUTE OF STATISTICS

<)

CTATUCTUKA LMIEHA
MJECEYHO CAOMNLUTEHE

Neuembap/December 2011

PRICE STATISTICS
MONTHLY RELEASE

23.12012. bpoj/No. 3/12

WHAEKCU NOTPOLUAYKNX LIUWIEHAY
CONSUMER PRICE INDICES

MUHAaekc noTpoLlavykux uujeHa

YKynaH MHAEeKC MOTpoLWaykmx umjeHa y Penybnunum Cpnckoj
y nOeuembpy 2011. roavHe, y ogHOCY Ha nNpeTXoAHW Mjeceu, Y
NpocCjeKy je 0cTao HenpoMUjeHeH.

YKynaH vHAEKC MOTPOLIAYkuX unjeHa suwm je 3a 3,2% y
opHocy Ha aeuembap 2010. roguHe.

MocMaTpaHo no ogjesbumMa HamjeHe notpowrbe (COICOP) y
feuembpy 2011. roavHe, y ogHocy Ha Hosembap 2011. roauHe,
WHAEKC ofjerbka xpaHa v 6e3ankoxonHa nuha suwm je 3a 0,2%.
WHpeken opjerbaka ankoxonHa nuha M AyBaH, HaMmjewTaj M
nokyhCTBO, 3ApaBCTBO, KOMyHUKauWje, pekpeaumja W KynTypa,
obpa3oBatbe, pecTopaHu 1 XoTenu u octana Aobpa u ycnyre octanu
Cy HenpomujerweHn. WHaekcn opjersaka opjeha u obyha u
CTaHoBarbe Hxu cy 3a 0,1%, AoK je nHAEKC ofjerbka NpeBo3 HUXU
3a 0,5%.

MHpekc noTpollaykuMx uMjeHa ca npuBpeMeHuM
yMamemnMa uvjeHa y aeuembpy 2011. roguHe

MjepeHe nomohy wHAEeKca C MPUBPEMEHWUM YMarbersMMa
uujeHa, noTpolwauyke uujeHe y Penybnuum Cpnickoj y aeuembpy
2011. roauHe, y ogHocy Ha HoBembap 2011. roamHe y npocjeky cy
ocTarne HerpomjujereHe.

Consumer Price Index

Total price index in Republika Srpska in December 2011,
in comparison with the previous month, remained the same.

Total consumer price index was 3.2% higher in
comparison with December 2010.

According to COICOP divisions for December 2011, in
comparison with the previous month, the index of food and non—
alcoholic beverages was 0.2% higher. The index of alcoholic
beverages and tobacco, the index of furnishings and household
equipment, the index of health, the index of communications, the
index of recreation and culture, the index of education, the index of
restaurants and hotels and the index of other goods and services
remained the same. The index of clothing and footwear and the
index of housing were 0.1% lower, while the index of transport was
0.5% lower.

Consumer Price Index with temporary reduction
of prices in December 2011

Measured with the help of index with temporary reduction of
prices, consumer prices in Republika Srpska in December 2011,
compared to November 2011, remained the same.

1.1. MHAEKCK NOTPOLUAYKNX LIMIEHA MPEMA KJITACUOUKALIMIN COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

o Q
S W XII 2011 XII 2011 I-XII 2011 XII 2011 g
§ XI12011 XII 2010 I-XII 2010 @ 2010 8 Name
00 YKYMNHO 100,0 103,2 103,9 104,7 00 TOTAL
01 XpaHa u 6e3ankoxonHa nvha 100,2 103,6 105,6 105,6 01 Food and non-alcoholic beverages
01.01 XpaHa 100,3 103,3 105,3 105,2 01.01 Food
01.02 Be3ankoxonHa nvha 99,2 105,8 107,0 107,8 01.02 Non-alcoholic beverages
02 AknoxonHa nuha u 100,0 108,4 108,0 108,2 02 Alcoholic beverages and tobacco
[AyBsaH
02.01 AnkoxonHa nuha 100,0 101,6 102,0 102,2 02.01 Alcoholic beverages
02.02 [yBsaH 100,0 112,7 111,6 112,0 02.02 Tobacco
03 Opjeha n obyha 99,9 95,9 95,4 93,9 03 Clothing and footwear
03.01 Opjeha 99,9 96,6 96,2 95,1 03.01 Clothing
03.02 Obyha 100,1 94,4 93,7 91,6 03.02 Footwear
04 CTraHoBatbe, BOAA, eNIeKTPUYHA 99,9 102,7 102,8 109,0 04 Housing, water, electricity, gas and
eHepruja, NAuH U ApYrn eHepreHTu other fuels
04.01 CraHapuHa 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Og jaHyapa 2011. roanHe nogaum Cy axypupaHu HOBWUM CTPYKTypa NOTPOLUHe Ha 6a3n AHkeTe 0 NOTpoLHK AoMahuHcTaBa u3 2007. rogmHe.
Since January 2011, data have been updated with the new structure of consumption based on the Household Budget Survey from 2007.
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1.1. M"HAEKCW NMOTPOLLUAYKNX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING COICOP (continued)

a Q
S Hasvs XII 2011 XII 2011 I-XII 2011 XII 2011 8
S X12011 XII 2010 I-XII 2010 @ 2010 § Name
04.03 Opp>kaBarbe 1 nonpasak ctambeHe 100,2 100,5 100,1 100,4 04.03 Maintenance and repair of the
jeanHuue awelling
04.04 CHabpjeBatbe BOAOM U apyre 100,0 122,0 116,4 122,5 04.04 Water supply and miscellaneous
KOMYHasnHe ynyre services related to the dwelling
04.05 EnekTpuyHa eHeprutja v apyru 99,8 100,8 101,6 109,4 04.05 Electricity, gas and other fuels
eHepreHT
05 HajmewrTaj, nokyhctso 100,0 101,7 101,1 102,1 05 Furnishings, household equipment
W peaoBHO oApXXaBake and routine maintenance of the
house
05.01 HamjewrTaj, nokyhcTtso, Tenucu n 100,0 100,1 100,2 100,1 05.01 Furniture and furnishings, carpets
[pyre nogHe nNpocTupke and other floor coverings
05.02 TekCTunHM Nnpon3Boam 3a kyhy 100,0 101,9 100,9 102,1 05.02 Household textiles
05.03 KyhHu anapatu 99,9 99,8 99,5 99,6 05.03 Household appliances
05.04 CTakneHo 1 ctonHo nocyhe n kyhHu 100,0 99,9 100,1 100,0 05.04 Glassware, tableware and
npubop household utensils
05.05 Anatv 1 onpema 3a kyhy v BpT 100,0 103,5 101,9 103,9 05.05 Tools and equipment for house
and garden
05.06 Mpounssoan n ycnyre 3a peoBHO 100,0 103,2 102,3 104,4 05.06 Goods and services for routine
oapxasare kyhe household maintenance
06 3apaBcTBO 100,0 98,4 99,0 98,5 06 Health
06.01 MeavuMHCKM Npou3soam 100,0 97,5 98,5 97,7 06.01 Mediical products
06.02 3apaBCTBeEHe ycnyre, OCUM 100,0 100,0 100,0 100,0 06.02 Out-patient services
B6OMHNYKNX
06.03 BonHnuke ycnyre 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MNpeBo3 99,5 107,4 108,1 109,6 o7 Transport
07.01 MpeBo3Ha cpeacTea 98,7 99,5 99,9 99,1 07.01 Vehicles
07.02 YnoTpeba npeBo3HuX cpeacTaBa 99,7 110,7 112,0 114,2 07.02 Use of personal transport
equipment
07.03 Ycnyre npeso3a 100,0 101,3 100,1 101,0 07.03 Transport services
08 KoMyHukaumje 100,0 110,1 110,3 110,2 08 Communications
08.01 MowTaHcke ycnyre 100,0 100,0 105,9 105,9 08.01 Postal services
08.02 TenedoHcka v Tenedakc onpemMa 99,4 92,7 94,1 90,1 08.02 Telephone and telefax equijpment
08.03 TenedoHcke v Tenedakc ycnyre 100,0 110,8 110,8 110,8 08.03 Telephone and telefax services
09 Pekpeauuja u kyntypa 100,0 100,2 100,3 100,0 09 Recreation and culture
09.01 Ayano-BusyenHa, dotorpadcka u 100,2 98,5 98,6 98,1 09.01 Audio-visual, photographic and
MHdOopMaTUYKa onpema Iinformation processing equipment
09.02 Octana TpajHa fobpa 3a pekpeauujy 100,0 100,0 100,0 100,0 09.02 Other major durables for recreation
W KynTypy and culture
09.03 OcTanu npegMeTV 1 ornpeMa 3a 100,1 100,9 101,0 101,5 09.03 Other recreational items and
pekpeauujy, BPT 1 kyhHu /bybuMum equipment, gardens and pets
09.04 Ycnyre pekpeauuje n kyntype 100,0 101,8 100,6 100,8 09.04 Recreational and cultural services
09.05 HoBwuHe, Krbure 1 Npnbop 3a nucame 100,0 99,9 100,1 100,0 09.05 Newspapers, books and stationery
09.06 MyTHW apaH>XMaH 99,6 96,9 102,2 96,0 09.06 Package holidays
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1.1. "HAEKCW NMOTPOLLUAYKIMX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING COICOP (continued)

o Q
8 - XI1 2011 XII 2011 I-XII 2011 XII 2011 8
S XI 2011 XII 2010 I-XII 2010 @ 2010 § Name
10 Obpa3oBarbe 100,0 100,1 99,8 99,8 10 Education
10.01 MpeaLKoncko 1 0OCHOBHO 100,0 100,4 98,6 98,7 10.01 Pre-primary and primary education
obpazoBare
10.04 YHu1Bep3uTeTCKOo 06pasoBarbe 100,0 100,0 100,0 100,0 10.03 University education
10.05 Obpa3oBarbe Koje ce He aeduHuwe 100,0 100,3 100,1 100,3 10.05 Education not definable by level
npema H1BoOy
11 PecTtopaHu 1 xoTenu 100,0 100,6 100,7 100,9 11 Restaurants and hotels
11.01 YroctuTerscke ycnyre 100,0 100,7 100,1 100,4 11.01 Catering services
11.02 Ycnyre cmjewTaja 100,0 100,2 102,7 102,7 11.02 Accommodation services
12 Octana pobpa v ycnyre 100,0 99,9 99,5 99,4 12 Other goods and services
12.01 JnyHa wera 100,0 99,5 99,0 98,6 12.01 Personal care
12.03 JIn4Hn npeameTn 100,0 104,6 103,7 106,6 12.03 Personal effects n.e.c.
12.05 Ocurypare 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 Ocrane ycnyre 100,0 101,2 101,1 101,2 12.07 Other services n.e.c.
1.2. MHAEKC NOTPOLWAYKMX LIMIEHA CA NMPUBPEMEHUM YMAHEHUMA LIMIEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
o
Q
8 XII2011 XII 2011 I-XII 2011 XII 2011 8
o X12011 XII 2010 I-XII 2010 @ 2010 's
bt Q
00 YKYIMNHO 100,0 103,2 103,8 104,8 TOTAL 00

METO/OJIOLLKA OBJALLUHEHA
AeduHuumja nHAaEKCca NOTPOLUAYKMX LujeHa

MHpekc  noTpowaukux — uujeHa  npeactas/ba  Mjepy
npocjeyHe npomjeHe umjeHa npousBoga (poba wu ycnyra) koje
pe3ngeHTHa pAoMahuHCTBa Kynyjy paav 3aA0BO/beHa CBOjUX
NNYHKX noTpeba.

MHpekc  noTpowauvkux — UMjeHa ca  NpUBPEMEHUM
yMarberuMa umjeHa je nocebaH BuA MHAEKCA NOTPOLIAYKMX LnjeHa
C TUM LWITO Ce KOA HEroBOr M3payyHasara Yy3umajy y 063up
npuBpEMEHa CHWXEHA LMjeHa y cknagy ca PerynatmueBom EY 6poj
2602/2000.

HamjeHa

MHpaekc nOTpoWwayknx uUujeHa KopucTu ce Kao Mjepa
uHdNaumje, Kao MHAMKATOP 3a odyBakbe BpUjeaHOCTM KoA YroBopa
C WHAEKCHWM Knay3ynama, Cayxu kao paednatop duHanHe
noTpoLllbe AoMahunHCTaBa M KOPUCTM ce 3a ynopehusarbe crone
uHdNaumje ¢ Apyrum permoHnMa.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices is
a unigue index of consumer prices, and it Is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
In inflation comparison between regions as well.
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O6yxBaTt

WMHpekc notpowaukux uujeHa y Penybnuum  Cprnckoj
u3payyHaBa Ce Ha OCHOBY penpe3eHTaTUBHE NMCTe Npou3Boaa Kojy Y
2011. roamHn umHM 599 npoussopa. CBakor Mjeceua npuKyrba ce
Buue oa 9 000 umjeHa no yHanpujen AeduHUCAHOM Y30pKY
npopajHux Mjecta v rpagosa.

- Neorpadpckmn 06yxBaT: UvjeHe ce NpuKyr/bajy Ha WwecT
nokaumja (rpaposa): bamwa Jlyka, BujeremHa, [ob6oj, WUcTouHo
CapajeBo, Mpujenop n Tpebumse.

- O6yxBaTt npomsBopa: obyxBaheHW cCy HajBaxHWUju
npov3BOAM W YCyre Koje Kynyje pe3vAeHTHO CTaHOBHWULITBO
paan ¢duHanHe notpowre. ObyxeaT gobapa u ycnyra pefoBHO
ce peBuavpa kako 6y ce odyBana penpe3eHTaTUBHOCT NUCTe
npovssoga ¢ 063MpoM Ha yKyce MoTpollaya U HMXOBE HaBUKe Y
nornegy KyrnosuHe.

CHMMame umnjeHa

CBe uujeHe ce MpuKyr/bajy npema yTBpheHoM pacnopeny
obunacka npoaaBHMUA M TPXHMLUA Koje cy oapeheHe kao Mjecta
CHUMarka W npemMa jacHo AedUHUCAHUM cneundurkaumjama
npoussoga/yciyre. CHUMaTesbu Ha OCHOBY TUX WHGOpMaumja
camocTanHo 6upajy KOHKpeTaH npou3BoA uujy he umjeHy cHumatu
Ha ogpeheHoM npogajHOM MjecTy, y CKlagy ca Kputepujem
HajnpozasaHujer npoussoaa. Kako 6u ce ocvrypano ga cHumartersm
U3 Mjecela y Mjecel CHUMajy UMjeHe UCTUX Npou3BoAa, Te Kako 6m
ce MOrfio MpaTuTh Koje Npou3BOAe CHWUMaTesbyM nocMaTpajy Ha
TepeHy, noTpebHO je Yy YMUTHWUK YHWJETM CBe TpaxKeHe
KapaKTepucTMke npou3sofa, Te uHdopMaumje O eBeHTyanHUM
3aMjeHaMa YyKOIMKO MX uMa. TakaB HauvH cHuMama omoryhyje
npahere npomjeHe KkpeTarba uMjeHa u3meDy ABa nepuoga Tj.
npahere AnHamMuke.

3a notpebe wMHAEKCa NOTPOLIAYKMX LMjeHa, CHUMakbe
umnjeHa ce BpwK crbeaehnx aaHa y mjecewy:

- 3a MosbonpuBpeaHe Mpou3BOAE KOjU ce npopajy Ha
nvjauamMa, umjeHe ce npuKynsbajy Asa nyta MjeCeyHo u TO y NpBoj
n Tpehoj ceamuum y Mjeceuy;

- 3a CBe OCTasnie Npov3BoAe LMjeHe ce y cknaay ca Baxehum
EBponckuMm perynatuBama npuyKyrnsbajy jeaHom mjeceuHo (M3mehy 1. un
21. y Mjeceuy), C TMM Aa Ce HYXXHO OAp>XaBa WUCTU MHTepBan u3mehy
NpUKynbakba.

MoHaepu

MoHaepy Koju ce npuMjersyjy 3a m3padyHaBame WHAEKCa
MOTPOLLAYKMX LMjeHa NpeacTaB/bajy CTPYKTYpy NpocjedHe MOTpoLUH-e
fomahuHCTaBa, OAHOCHO MOKasyjy penatMBHO Ydyelwhe oaabpaHux
npov3BoAa W ya1yra y YKYMHOj NOTPOLLH.

OCHOBHM 13BOp MojaTaka 3a u3paay noHaepa 3a obpayyH
MHOEKCa NOTPoWaAyknMX LuUujeHa je AHKeTa O MOTPOLWHM
AoMahuHCTaBa. 3a uM3padyHaBarbe MHAEKCa NOTPOLAYKMX LujeHa
oA jaHyapa 2011. roauMHe npuMjeryjy ce NoHAepu Koju ce
6a3upajy Ha nogauuMa us AHKeTe 0 NOTpoWHK AoMahuHCTaBa u3
2007. roauHe. MNoHAaepu ce CBake roguHe KOpuryjy € KpeTamem
unjeHa y NpeTxoaHoj roamHu.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2011 consists
of 599 products. Each month more than 9 000 prices are collected in
accordance with the defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
Important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this is done in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a concrete product for
which they will collect price at the specific place, in accordance with
the most sold product criterion. In order to ensure that price
collectors each month collect prices of the same products, and to
allow for monitoring the products for which prices are collected; it is
essential that price collectors fill in the quastionnaire on all
necessary characteristics of products, as well as information on
eventual substitutions, if there are any. This way of price collection
enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on the following days in a month:

- for agricultural products which are found at public
markets, prices are collected twice a month in the first and third
week of each month,

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st
of each month), and the same defined schedule and process of
collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculating the Consumer Price Index
represent structure of average consumer spending, in other words
they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. Since
January 2011, for calculating the Consumer Price Index the
weights used have been the ones based on the Household
Budget Survey from 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year
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Knacudmkaumja

3a obpayyH MHAeKca MOTPOLWAYKMX UMjeHa KOpUCTU ce
Knacudukaumja nnyHe noTtpowmre npema Hamjenu (Classification
of Individual Consumption by Purpose - COICOP), koja aunjenu
npou3BoAe W yciyre Ha ABaHAeCT OCHOBHWUX OAjerbaka 3a Koje ce
n3payyHaBsajy UHAEKCHU.

Arperaumja

3a MHAEKC MoTpolayknx uujeHa noTpebHo je Hajnpuje
u3payyHaTU efieMeHTapHe uWHAeKkce (MHAEKC Mpou3BoAa) MU
MHAEKCe penpe3eHTaTUBHUX CTaBKU Ha HWMBOY rpafosa. pu Tome
Ce Kao Mjepa cpefre BpUjeQHOCTM KOPUCTU reoMeTpujcka
cpeauHa. ArperaTHM MHAEKCM Ce HaKoH Tora uM3padvyHasajy
KopuwTereM Jlacnepose opMyrie 3a NOHAEPUCaHY apUTMETUUKY
cpeauvHy MOoYeBLUM Of HajHWXKer HMBOA MHAEKCA penpe3eHTaTUBHE
CTaBke [0 HMBOA YKynHOr uHaekca 3a Penybnuky Cpncky.
PecepeHTHa 6a3a 3a n3pavyHaBame nHaekca je 2010. rogmHa.

Ocrane gedpuHuumje

Mpomssopn: 6uno koja poba wnm ycnyra 3a JIMYHY
MOTPOLUHY KOja ce MOXe KynuTu, rpynHU Hasue 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MPOM3BOA HA HajHUXEM
HWBOY arperaumje 3a Koju ce MoXe NpOLMjeHNTM NOHAEP.

Crona npoMjeHe: CTona MpoMjeHe uujeHa y OAHOCy Ha
oapeheHn (pecepeHTHM) nepuoa.

CaonwTene npunpemuna: bumbaHa Tewuh

M3paje Penybnuukm 3aBog 3a ctatuctuky, Penybnuka Cpricka, barba
Jlyka, Bermka MnaheHosuha 124 - Ten. +387 51 332 700 -
[Op Pagmuna YunukoBuh, anpekTop - M3nasum mjeceyHo - Caonwretbe je
objaB/beHO Ha WHTepHeTy Ha agpecn: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunnkom kopuwhewa nopataka ob6aBe3HO
HaBeCTU U3Bop

Classification

For calculating the Consumer Price Index the
classification of individual consumption (Classification of Individual
Consumption by Purpose - COICOP) is used, and this classification
divides products and services into twelve basic divisions for which
indiices are calculcated.

Aggregation

To calculate the Consumer Price Index, elementary
Indices (product index) and indices of representative items at the
level of towns must be calculated first. Here, geometric mean is
used as a measure of the average value. Afterwards, aggregate
Indices are calculcated using the Laspeyres formula for weighted
arithmetic mean, beginning with the lowest level of indices of
representative items, to the level of total index for Republika
Srpska. Reference base period for calculating indices is 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period of time.
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