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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICES

MUHAaekc noTpoLliavykux uujeHa

YKynaH WHAEKC MOTPOWaykmMx umnjeHa y Penybnvum
Cpnickoj y oktobpy 2011. roauHe, y OAHOCY Ha NPEeTXOAHWU Mjecel,
BMLWLK je 3a 1,1%.

YKynaH MHAEeKC NoTpoLlavknx uujeHa suwm je 3a 4,0% y
opHocy Ha oktobap 2010. roamHe.

MocMaTpaHo Mo ogjerbumMma HamjeHe notpowwrbe (COICOP)
y okTtobpy 2011. roguHe, y opHocy Ha centembap 2011. roawvHe,
MHAEKC ofjerbka CTaHoBarbe BuWM je 3a 11,1%, wvHAekc ofjerbka
ankoxonHa nvha u gyeaH Buwm je 3a 0,3%, vHAEKC opjerbka
HamjewTaj, NokyhcTBO M pefoBHO oapxasare BuwM je 3a 0,2%, Aok
Cy MHAEKCH ofjerbaka xpaHa u 6esankoxonHa nvha n octana aobpa u
ycnyre Buwn 3a 0,1%. MHAekecn oajerbaka KOMyHWKauuvje, pekpeauuja
W KynTypa, obpa3oBake W pectopaHM MW XOTenu ocTann ¢y
HenpomujerseHn. MHAeKC opjerbka 34paBcTBO HWXKM je 3a 0,1%,
MHAEKC oAjerbka npeBo3 HWkK je 3a 0,3%, Aok je uHaekc ogjerbka
ogjeha n obyha Hwku 3a 0,5%.

MHpeKkc noTpowlaykuMx LujeHa ca npyuBpeMEHUM
yMamem1Ma LmjeHa y oktobpy 2011. roauHe

MjepeHe nomofy MHAEeKca C NPUBPEMEHUM yMakberbiuMa
uMjeHa, noTpowayke umjeHe y Penybnuum Cprickoj y oktobpy 2011.
roavHe, y ogHocy Ha centembap 2011. roguHe Buwwe cy 3a 1,2%.

Consumer Price Index

Total price index in Republika Srpska in October 2011, in
comparison with the previous month was 1.1% higher.

Total consumer price index was 4.0% higher in comparison
with October 2010.

According to COICOP divisions for October 2011, in
comparison with the previous month, the index of housing was 11.1%
higher, the index of alcoholic beverages and tobacco was 0.3% higher,
the index of furnishings, household equipment and routine maintenace
of the house was 0.2% higher, the index of food and non-alcoholic
beverages and the index of other goods and services were 0.1%
higher. The index of communications, the index of recreation and
culture, the index of education and the index of restaurants and hotels
remain the same. The index of health was 0.1% lower, the index of
transport was 0.3% lower and the index of clothing and footwear was
0.5% lower.

Consumer Price Index with temporary reduction of
prices in October2011

Measured with the help of index with temporary reduction
of prices, consumer prices in Republika Srpska in October 2011,
compared to September 2011, were 1.2% higher.

1. MHAEKCK NOTPOLLAYKNX LIMIEHA MPEMA KITACUOUKALIMIN COICOP

CONSUMER PRICE INDICES ACCORDING COICOP

o Q
8 MEErE X2011 X 2011 X 2011 I-X2011 X 2011 8
§ X 2011 X 2010 XII 2010 1-X 2010 @ 2010 § Name
00 YKYMNHO 101,1 104,0 103,0 103,9 104,5 00 TOTAL
01 XpaHa u 6e3ankoxonHa nvha 100,1 105,3 102,9 105,8 104,8 01 Food and non-alcoholic beverages
01.01 |XpaHa 100,0 105,0 102,4 105,6 104,3 01.01 Food
01.02 |BesankoxonHa nuha 100,6 107,0 106,7 107,2 108,7 01.02 Non-alcoholic beverages
02 AknoxonHa nuha u 100,3 108,0 108,5 107,9 108,4 02 Alcoholic beverages and tobacco
[AyBsaH
02.01 |AnkoxonHa nuha 100,8 102,6 101,9 102,1 102,5 02.01 Alcoholic beverages
02.02 |AOysaH 100,0 111,3 112,7 111,6 112,0 02.02 Tobacco
03 Opjeha n obyha 99,5 95,2 95,9 95,3 93,9 03 Clothing and footwear
03.01 |Ogpjeha 99,8 96,2 96,7 96,1 95,2 03.01 Clothing
03.02 |O6yha 98,8 93,2 94,2 93,7 91,4 03.02 Footwear
04 CraHoBarbe, BoAa, eNeKkTpuyHa 111,1 103,0 102,7 102,7 109,1 04 Housing, water, electricity, gas
eHepruja, NavH U apyru and other fuels
eHepreHTu
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Op jaHyapa 2011. roavHe noaaum cy axypvpaHu HOBUM CTPYKTYpa NOTPOLUHe Ha 6a3n AHkeTe 0 MoTpoLwHy AomahuHcTaBa u3 2007. roamHe.
Since January 2011, data have been updated with new structure of consumption based on household budget survey from 2007.
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. MHAEKCW NOTPOLLUAYKKMX LIMIEHA MPEMA KITACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING COICOP (continued)

o Q
S Hasus X2011 X 2011 X 2011 1-X 2011 X 2011 8
S X 2011 X 2010 XII 2010 1-X 2010 @ 2010 § Name
04.03 |OppxaBare 1 nonpasak 100,0 100,4 100,4 100,0 100,3 04.03 Maintenance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabajeBarbe BOAOM v Apyre 100,0 122,0 122,0 115,3 122,5 04.04 Water supply and miscellaneous
KOMYyHasnHe ynyre services relating to the dwelling
04.05 |EnekTpuyHa eHepruja u apyrm 116,2 101,3 100,9 101,7 109,6 04.05 Electricity, gas and other fuels
eHepreHTu
05 HajmewTaj, nokyhctso 100,2 102,3 101,6 100,9 102,1 05 Furnishings, household equipment
1 PeAoBHO OApXKaBare and routine maintenance of the
house
05.01 |HamjewrTaj, nokyhcTso, Tenucu un 100,0 100,2 100,3 100,2 100,3 05.01 Furniture and furnishings, carpets
[pyre noaHe NpocTupke and other floor coverings
05.02 |TekctunHu npounssoam 3a kyhy 99,9 101,4 100,9 100,7 101,1 05.02 Household textiles
05.03 |KyhHu anapatu 100,2 99,6 99,8 99,5 99,6 05.03 Household appliances
05.04 |CrakneHo v cTonHo nocyhe n 99,8 99,8 99,9 100,1 99,9 05.04 Glassware, tableware and
KyhH1 npnbop household utensils
05.05 |Anati u onpema 3a kyhy n BpT 100,8 102,5 102,4 101,6 102,8 05.05 Tools and equipment for house
and garden
05.06 |Mpownssoau u ycnyre 3a peAoBHO 100,1 105,4 103,3 101,9 104,5 05.06 Goods and services for routine
ofpxxaBatbe kyhe household maintenance
06 34paBcTBO 99,9 98,4 98,5 99,2 98,7 06 Health
06.01 |MeaMUMHCKM NPOU3BOAU 99,8 97,4 97,6 98,7 97,8 06.01 Medical products
06.02 |3ppaBCTBEHE yCnyre, 0cMM 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
60HUYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 99,7 109,0 107,1 108,1 109,3 o7 Transport
07.01 |MNpeBo3Ha cpeacTsa 100,0 100,7 100,7 99,8 100,4 07.01 Vehicles
07.02 |YnoTtpeba npeBO3HMX CpeacTaBa 99,4 112,8 110,0 112,0 113,4 07.02 Operation of personal transport
equipment
07.03 |Ycnyre npeBo3a 101,2 101,3 101,3 99,9 101,0 07.03 Transport services
08 KoMyHuKauuje 100,0 110,1 110,2 110,4 110,3 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 107,1 105,9 08.01 Postal services
08.02 |TenedoHcka n Tenedakc onpema 100,0 93,2 93,6 94,3 91,0 08.02 Telephone and telefax equipment
08.03 |TenedoHcke n Tenedakc ycnyre 100,0 110,8 110,8 110,8 110,8 08.03 Telephone and telefax services
09 Pekpeauuja n kyntypa 100,0 100,3 100,3 100,3 100,0 09 Recreation and culture
09.01 |Ayavo-susyenHa, doTorpadcka n 99,9 98,2 98,4 98,7 98,1 09.01 Audiio-visual, photographic and
MHdOpMaTNYKa ornpema Iinformation processing equipment
09.02 |Octana TpajHa gobpa 3a 100,0 100,0 100,0 100,0 100,0 09.02 Other major durables for
pekpeauujy u Kyntypy recreation and culture
09.03 |Octanu npeaMeTu 1 onpema 3a 100,0 101,2 100,9 101,1 101,4 09.03 Other recreational items and
pekpeauujy, BpT 1 KyhHu equipment, gardens and pets
JbybuMumn
09.04 |Ycnyre pekpeauuje u KynType 100,0 101,8 101,8 100,3 100,8 09.04 Recreational and cultural services
09.05 |HoBuHe, KHWUre 1 Npubop 3a 100,0 99,9 99,9 100,2 100,1 09.05 Newspapers, books and
nucare stationery
09.06 |MyTHM apaHxMaH 100,0 98,3 97,4 103,2 96,5 09.06 Package holidays
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CONSUMER PRICE INDICES ACCORDING COICOP (continued)

. MHAEKCW NOTPOLLUAYKKX LIMIEHA MPEMA KITACU®UKALIMIN COICOP (HacTaBak)

o Q
8 Hasus X2011 X 2011 X 2011 1-X 2011 X 2011 8
§ 1X 2011 X 2010 XII 2010 1-X 2010 @ 2010 § Name
10 O6pazoBarbe 100,0 100,1 100,1 99,7 99,8 10 Education
10.01 |MpeawKoncKo 1 OCHOBHO 100,0 100,4 100,4 98,3 98,7 10.01 Pre-primary and primary
obpazoBare education
10.04 |YHuBep3uTeTCcKO 06pa3oBare 100,0 100,0 100,0 100,0 100,0 10.03 High school and university
education
10.05 |O6pasoBatbe koje ce He 100,0 100,3 100,3 100,1 100,3 10.05 Education not definable by level
neduHuLLe NpeMa HUBOY
11 PectopaHnu n xotenu 100,0 100,4 100,6 100,8 100,9 11 Restaurants and hotels
11.01 |YrocTtuterscke ycnyre 100,0 100,5 100,7 100,0 100,4 11.01 Catering services
11.02 |Ycnyre cMjewTaja 100,0 100,2 100,2 103,2 102,7 11.02 Accommodation services
12 Ocrtana pobpa v ycnyre 100,1 99,7 100,2 99,5 99,7 12 Other goods and services
12.01 |/lnyHa wera 100,1 99,1 100,0 98,9 99,1 12.01 Personal care
12.03 |JlnyHu npeameTn 100,5 104,9 104,4 103,5 106,4 12.03 Personal effects n.e.c.
12.05 |Ocuryparse 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 101,2 101,2 101,0 101,2 12.07 Other services n.e.c.
2. MHOEKC NOTPOLLUAYKMX LUMIEHA CA NMPUBPEMEHUM YMAHSEHSUMA LIMJEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
2 S
8 X2011 X 2011 X 2011 I-X 2011 X 2011 Q\)
é IX 2011 X 2010 XII 2010 1I-X 2010 ? 2010 8
00 YKYMHO 101,2 103,9 102,9 103,9 104,5 TOTAL 00
METO4OJIOLWKA OBJALUHEHA METHODOLOGY

AedmHnumja nHaekca NOTPOLIAYKUX LMjeHa

MHpekc  noTpowaukux — uMjeHa  npeactae/ba  Mjepy
npocjedyHe mnpomjeHe UuMjeHa npousBofa (poba M ycnyra) Koje
pe3vaeHTHa AoMahMHCTBa Kynyjy paan 3a40BOSbersa CBOjUX JIMUHMX
norpeba.

MHOoekc  MOTpOWaAukMx — uujeHa ca  MpUBPEMEHUM
yMatberuMa unjeHa je nocebaH BuA MHAEKCa NOTPOLIAYKMX unjeHa
C TMM LITO Ce KOA HEroBOr M3payyHaBarba Yy3umajy y o63up
npuBpeMeHa CHWXekba UujeHa y cknagy ca Perynatmsom EY 6poj
2602/2000.

HamjeHa

MHOeKC noTpowayvkMx uMjeHa KOpucTu ce Kao Mjepa
nHbNauvje, Kao MHAMKATOP 3a O4vyBare BpWjeAHOCTU KOA yrosopa
C WHOEKCHMM k/ay3ynama, Ccnyxu kao pednatop duHanHe
noTpolte AoMahuHCTaBa M KOPUCTWM ce 3a ynopehuBarbe cTone
uHdNaumje ¢ Apyrum permoHnMa.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
[s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of infiation,
as an indicator of values of contracts with index clauses, and it also
serves as a defiator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.
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O6yxBaTt

WMHpekc noTpowaukmx uujeHa y  Penybnmum  Cpnckoj
u3payyHaBa Ce Ha OCHOBY pernpeseHTaTVBHE SUCTe MpousBoda Kojy y
2011. rogmHn umHu 599 npoussopa. CBakor Mjeceua MpuKynba ce
Buwe oa 9 000 umjeHa no yHanpujen AeduHUCAHOM y30pKy npoaajHux
MjecTa 1 rpagosa.

- Feorpadpckn obyxBaT: UmjeHe ce NpuKynsbajy Ha LwecT
nokaumja (rpaposa): bamwa Jlyka, bujersuHa, [ob6oj, WcTouHo
CapajeBo, Mpujenop v Tpebumse.

- O6yxBaTt npousBopa: obyxsaheHn cy HajBaHWju
Npov3BOAN U YCNyre Koje Kynyje pe3vaeHTHO CTaHOBHULITBO paau
¢durHanHe noTpowme. ObyxeBaT aobapa u ycnyra pegoBHO ce
peBuaMpa Kkako 6u ce ouyyBana penpe3eHTaTUBHOCT JIUCTe
npovssBoga C 063MpoM Ha yKyce MoTpollaya W HKXOBe HaBuke Y
nornegy KynosuHe.

CHMMame unjeHa

Cee umjeHe ce npuKyr/bajy npema yTtBpheHoM pacnopeny
obunacka npoaaBHMU@ M TPXHMUA Koje cy oppefeHe kKao MjecTa
CHUMara M npeMa jacHo pAedUHWUCAHUM crneundurkaumjama
npoussoga/yciyre. CHMMaTes/b Ha OCHOBY TwX MHdopMaumja
camocTanHo 6upajy KOHKpeTaH npou3BsoA uujy hie umjeHy cHuMaTu Ha
ogpeheHoM npopajHOM MjecTy, y CKlagy Ca  KpuTepujeM
HajnpogasaHujer npoussoaa. Kako 6y ce ocurypano ga cHumatersu
13 Mjecela y Mjecel, CHUMaAjy LnjeHe UCTUX Npomnssoda, Te Kako bu ce
MOr/10 NpaTUT Koje MPOM3BOAE CHUMATESbK MocMaTtpajy Ha TepeHy,
noTpebHO je y YMNUTHWK YHUJETU CBe TpaXKeHe KapaKTepucTuke
npou3eoga, Te nHbopMaumje 0 eBEeHTyanHMM 3aMjeHama YKOMKO MX
uma. TakaB HauMH CHMMarba omoryhyje npaherse NpoMjeHe KpeTarba
umjeHa usmehy Aea neproga Tj. npaherse AMHaMuKe.

3a noTtpebe wvHAEKCa NOTPOLAYKMX LMjeHa, CHUMarbe
umjeHa ce Bpwm crbegehunx aaHa y mjecedy:

- 3a nosbonpuBpeaHe Mpou3BOAE KOjU Ce NpoAajy Ha nujauama,
uMjeHe ce npuKynsbajy ABa nyTa MjeceyHo M To y npsoj u Tpehoj
ceaMuum y mjeceuy;

- 32 CBe OCTane npou3BoAe uMjeHe ce y ckiagy ca Baxehum
EBponckuMm perynatmBama npuKyrsbajy jeaHom mjeceyHo (u3mehy 1. u
21. y Mjecelly), C TUM Aa Ce HYXXHO OApXasa MUCTU MHTepBan uaMmehy
NpUKyrbakba.

MoHaepu

MoHaepy KOju ce npuMjersyjy 3a u3padyHaBare WHAeKca
NOTPOLLAYKUX LMjeHa NpeacTaB/bajy CTPYKTYpY NpoCjedHe MOTPOLUHe
fomahuHCTaBa, OAHOCHO MOKasyjy penatuBHO Ydyelwhe opgabpaHux
npou3Boda W1 yaiyra y yKyrnHoj NOTpOLUHsM.

OcHOBHM u3BOp nopaTaka 3a u3pajay MoHAepa 3a
obpayyH MHAEKCa MOTpoLaYKMX UMjeHa je AHKeTa O MOTpOLIHM
AoMahuHcTaBa. 3a u3padyHaBame MHAEKCa MOTPOLAYKKUX UmnjeHa
oA janyapa 2011. roavHe npuMjeryjy ce MoOHAEepU Koju ce
6a3upajy Ha nogauuMa u3 AHKeTe O MOTPOWHM AoMahuHCTaBa U3
2007. roguHe. lNoHaepu ce cBake rogvHe KOpuUryjy € KpeTamem
unjeHa y NpeTxoaHoj roauHu.

Sample

In Republika Srpska, Consumer Price Index calculation of
CPI s based on the respresentative list of products, which in year 2011
consisted of 599 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bjjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
Information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two perfods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.

Weights

Weijghts which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2011 the
weights used were the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacndwmkauuja

3a obpayyH uHAEeKca MOTPOLUAYKMX LMjeHa KOpUCTU ce
Knacudukauumja nuuHe notpowme npema HamjeHn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npon3Bofe M ycnyre Ha ABaHAeCT OCHOBHMX ofjerbaka 3a Koje ce
n3payyHaBsajy UHAEKCHU.

Arperaumja

3a MHAeKC MnoTpowauvkux uujeHa noTpebHo je Hajnpuje
n3payyHaTn enemMeHTapHe nHaekce (MHAEKC NpPou3BOAA) M MHAEKCe
penpe3eHTaTUBHUX CTaBKWM Ha HWUBOY rpafosa. lpu ToMe ce Kkao
Mjepa cpeare BpUjEAHOCTM KOpPUCTU reoMeTpujcka cpeauHa.
ArperaTtHM WMHAEKCM Ce HaKOH Tora M3padvyHaBajy KopuLITerem
JNlacnepoBe copMyne 3a noHAEpUCaHYy apuUTMETUYKY CpeauHy
NMOYEBLLUN Of HajHUXXEr HMBOA MHAEKCA pernpe3eHTaTUBHE CTaBKe [0
HMBOA YKynHOr uHaekca 3a Penybnuky Cpncky. PedepeHTHa 6asa
3a n3padyHaBaree nHaekca je 2010. roguHa.

Ocrane peduHnumje

MpomsBon: 6uno koja poba wnm ycnyra 3a NM4HY
MOTPOLUHY KOja ce MOXe KynuTu, rpynH1 Hasue 3a pobe n ycnyre.

PenpeseHTaTMBHa CTaBKa: MpPOM3BO4 Ha HajHMKEM
HMBOY arperauumje 3a Koju ce MoXKe NpouujeHUTH NoHaep.

Crona npoMjeHe: CTona npoMjeHe umnjeHa y OfHOCy Ha
oapeheHn (pecepeHTHM) Nepuoa.

CaonwTene npunpemuna: burbaHa Tewuh

M3paje Penybnuukm 3aBoa 3a ctatuctuky, Penybnuka Cpncka, bana
Jlyka, Bemka MnaheHosuha 124 - Ten. +387 51 332 700 -
[Op PagMuna Ynukosuh, anpekTop - M3nasn MjeceyHo - CaonwiTtemne je
objaB/beHO Ha WHTepHeTy Ha agpecn: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka ob6asBe3HO
HaBeCTU U3BOp

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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