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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICES

UHaekc noTpoLluaukux LIVIjEHa

YKynaH WHAEKC MOTPOWAYKMX uujeHa y Penybnuum
Cpnckoj y mapty 2011. roauHe, y OAHOCY Ha MpeTxXodHu Mjecel,
BuLMK je 3a 0,8%.

YKynaH MHAEKC NOTpOoLIaYkmX uujeHa suwm je 3a 4,2% y
oaHocy Ha mapt 2010. roavHe.

MNocMaTpaHo NO  oajerbuMMa  HaMmjeHe  NOTpOLUHe
(COICOP) y mapty 2011. roamHe, y omHocy Ha ¢ebpyap 2011.
roavHe, UHAEKC ofjerbka nNpeBo3 BUWM je 3a 1,9%, wuHaekc ofjerbka
XpaHa u 6esankoxonHa nuha Buwu je 3a 1,6%, nHAeKC opjerbka
pekpeaumja n Kyntypa Buwwn je 3a 0,4%, wWHAEKCU ofjerbaka
pecTopaHu u xoTenn u octana aobpa u ycnyre Buwm cy 3a 0,2%, a
MHAEKC oajerbka obpasoBare BMWM je 3a 0,1%. MHaekcn opjerbaka
CTaHOBakb€ W KOMYHMKauuje OoCTann Cy HenpomjereHn. MHpekcu
opjerbaka ankoxonHa nuha n gyBaH u opjeha u obyha Hwxu cy 3a
0,1%, nHaekc oajerbka HamjewwTaj u nokyhcteo Hxu je 3a 0,3%, a
MHAEKC ofjerbka 34paBcTBO je HWxu 3a 0,4%.

UHpekc noTpowavykux LMjeHa ca npuMBpeMeHuM
yMamewuMa umjeHa y mapty 2011, roguHe

MjepeHe nomohy uHAEKCa C NPUBPEMEHUM yMaheHMMa
umnjeHa, noTtpowavke uvjeHe y Peny6bnuum Cpnckoj y mapty 2011.
roavHe, y ogHocy Ha cebpyap 2011. rogmHe Buwe cy 3a 0,8%.

Consumer Price Index

Total price index in Republika Srpska in March 2011, in
comparison with the previous month was 0.8% higher.

Total consumer price index was 4.2% higher in comparison
with March 2010.

According to COICOP divisions for March 2011, in
comparison with the previous month, the index of transport was
1.9% higher, the index of food and non-alcoholic beverages was
1.6% higher, the index of recreation and culture was 0.4% higher,
the index of restaurants and hotels and the index of other goods and
services were 0.2% higher, the index of education was 0.1% higher.
The index of housing and the index of communications remain the
same. The index of alcoholic beverages and tobacco and the index of
clothing and footwear were 0.1% lower, the index of furnishings and
household equipment was 0.3% lower, and the index of health was
0.9% lower.

Consumer Price Index with temporary reduction
of prices in March 2011

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in March
2011, compared to February 2011, was 0.8% higer.

1.1. MHAEKCK NOTPOLLAYKNX LIMIEHA MPEMA KITACUOUKALININ COICOP

CONSUMER PRICE INDICES ACCORDING COICOP

o Q
8 Hasus 1T 2011 III 2011 III 2011 I-I1T 2011 IIT 2011 8
é 112011 III 2010 XII 2010 I-II1 2010 @ 2010 é Name
00 YKYMNHO 100,8 104,2 103,2 103,6 104,7 00 TOTAL
01 XpaHa u 6e3ankoxonHa nuha 101,6 106,8 104,9 105,4 106,9 01 Food and non-alcoholic
beverages
01.01 |XpaHa 101,5 106,8 105,1 105,4 107,0 01.01 Food
01.02 |BesankoxonHa nuha 101,7 106,8 103,8 105,1 105,8 01.02 Non-alcoholic beverages
02 AknoxonHa nuha n 99,9 107,7 107,5 107,6 107,4 02 Alcoholic beverages and tobacco
[ysaH
02.01 |AnkoxonHa nuha 99,8 102,2 101,1 102,0 101,7 02.01 Alcoholic beverages
02.02 |AysaH 100,0 111,1 111,6 111,1 110,9 02.02 Tobacco
03 Opjeha n obyha 99,9 95,7 99,3 95,6 97,3 03 Clothing and footwear
03.01 |Ogpjeha 99,9 96,0 99,3 95,9 97,8 03.01 Clothing
03.02 |O6yha 100,0 95,2 99,4 95,0 96,4 03.02 Footwear
04 CraHoBatbe, BOAQ, €NEeKTPUYHa 100,0 102,4 101,4 102,3 107,6 04 Housing, water, electricity, gas
eHepruja, NavH 1 apyru and other fuels
eHepreHTu
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Op jaHyapa 2011. roavHe noAaum cy axypupaHu HOBUM CTPYKTYpa NOTPOLUHbe Ha 6a3n AHKeTe 0 MoTpowwHK AoMahuHcTaBa u3 2007. roamHe.
Since January 2011, data have been updated with new structure of consumption based on household budget survey from 2007.
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1.1. NHAEKCK NOTPOLLAYKMX UMIEHA MPEMA KJNTACUOUKALIMIN COICOP- HacTaBak
CONSUMER PRICE INDICES ACCORDING COICOP - continued

o Q
S Hasvs I 2011 III 2011 III 2011 I-1II 2011 III 2011 8
S 112011 111 2010 XII 2010 I-I11 2010 @ 2010 § Name
04.03 |OppxaBarbe ¥ rnornpaBak 100,0 100,0 100,1 99,9 99,9 04.03 Maintenance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabgjeBarbe BOLOM M Apyre 100,0 110,1 110,1 108,6 110,6 04.04 Water supply and miscellaneous
KOMYHasnHe ynyre services relating to the dwelling
04.05 |EnekTpuyHa eHeprutja v apyru 99,9 102,0 100,6 102,0 109,2 04.05 Electricity, gas and other fuels
eHepreHT
05 HajmewrTaj, nokyhctso 99,7 99,8 99,4 100,1 99,9 05 Furnishings, household equipment
W pefoBHO oApXXaBake and routine maintenance of the
house
05.01 |[HamjewrTaj, nokyhcTtBo, Tenucu n 100,0 100,0 100,1 99,9 100,1 05.01 Furniture and furnishings,
Apyre nogHe nNpocTupke carpets and other floor coverings
05.02 |TekctunHu npov3soam 3a kyhy 100,1 99,8 99,8 99,7 100,0 05.02 Household textiles
05.03 [KyhHu anapatu 99,6 99,3 99,5 99,6 99,3 05.03 Household appliances
05.04 |[CrakneHo v cTonHo nocyhe n 100,0 100,3 100,1 100,2 100,2 05.04 Glassware, tableware and
kyhHu npubop household utensils
05.05 |[AnaTtv 1 onpema 3a kyhy u BpT 100,0 101,0 100,5 101,1 100,9 05.05 Tools and equipment for house
and garden
05.06 |lMpounsBoan n ycnyre 3a peOBHO 99,4 99,6 98,5 100,3 99,7 05.06 Goods and services for routine
oapxasare kyhe household maintenance
06 3apaBcTBO 99,6 99,8 99,3 100,2 99,5 06 Health
06.01 |[MeauuMHCKM Npou3Boan 99,3 99,7 98,9 100,3 99,2 06.01 Medical products
06.02 |[3ppaBCTBEHE YyCnyre, OCMM 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
B6OMHNYKNX
06.03 |BonHunyke ycnyre 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MNpeBo3 101,9 108,3 104,4 107,0 106,5 o7 Transport
07.01 |MNpeBo3Ha cpeacTea 100,0 99,6 99,9 99,3 99,6 07.01 Vehicles
07.02 |YnoTtpeba npeBo3HUX CpeacTaBa 102,7 112,6 106,4 110,8 109,8 07.02 Operation of personal transport
equipment
07.03 |Ycnyre npeBo3a 99,7 99,3 99,9 99,5 99,6 07.03 Transport services
08 KoMyHukaumje 100,0 110,9 110,3 110,8 110,4 08 Communications
08.01 |MowTaHcke ycnyre 100,0 128,4 100,0 128,4 105,9 08.01 Postal services
08.02 |TenedoHcka 1 Tenedakc onpema 99,7 94,9 99,2 93,0 96,4 08.02 Telephone and telefax equipment
08.03 |[TenedoHcke n Tenedakc ycnyre 100,0 110,8 110,8 110,8 110,8 08.03 Telephone and telefax services
09 Pekpeauuja u kyntypa 100,4 99,7 100,5 99,8 100,3 09 Recreation and culture
09.01 |Ayavo-BusyenHa, dotorpadcka 99,7 99,1 99,5 99,2 99,2 09.01 Audio-visual, photographic and
1 MHdopMaTHyKa onpema information processing
equipment
09.02 |[Ocrana TpajHa gobpa 3a 100,0 100,0 100,0 100,0 100,0 09.02 Other major durables for
pekpeauujy u Kyntypy recreation and culture
09.03 |OcTanu npeameTu 1 onpema 3a 100,3 100,4 100,4 100,7 101,0 09.03 Other recreational items and
pekpeauujy, BPT v kyhHu equipment, gardens and pets
TbybumMum
09.04 |Ycnyre pekpeauuje v Kyntype 101,5 99,4 101,8 98,4 100,8 09.04 Recreational and cultural services
09.05 |[HoBwHe, Ktbure 1 Npnbop 3a 100,0 100,3 100,0 100,4 100,2 09.05 Newspapers, books and
nucare stationery
09.06 |MyTHM apaH>xMaH 100,0 96,2 100,0 101,4 99,1 09.06 Package holidays




CAONNLWTEHE CTATUCTUKE LUMIEHA
PRICE STATISTICS RELEASE

Bpoj/No. 66/11

1.1. MHAEKCK NOTPOLLAYKMX LIMIEHA MPEMA KNACUOUKALIMIN COICOP- HacTraBak
CONSUMER PRICE INDICES ACCORDING COICOP - continued

o Q
S Hasvs I 2011 III 2011 III 2011 I-1II 2011 III 2011 8
§ 112011 111 2010 XII 2010 I-11I 2010 @ 2010 § Name
10 ObpazoBare 100,1 99,6 100,1 99,5 99,7 10 Education
10.01 |lMpeAaLKoncKo n 0OCHOBHO 100,4 97,8 100,4 97,6 98,7 10.01 Pre-primary and primary
o6pa3zoBare education
10.04 |YHMBep3WUTETCKO 06pa3oBatbe 100,0 100,0 100,0 100,0 100,0 10.03 High school and university
education
10.05 |O6pa3zoBatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 10.05 Education not definable by level
nedvHuLLe NpemMa HUBOY
11 PectopaHnu n xotenu 100,2 100,7 100,2 100,5 100,6 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,2 99,8 100,2 99,6 99,9 11.01 Catering services
11.02 |Ycnyre cMjewwTaja 100,1 103,4 100,2 103,4 102,7 11.02 Accommodation services
12 Ocrtana pobpa v ycnyre 100,2 100,0 100,3 99,6 99,8 12 Other goods and services
12.01 |/lwyHa wera 100,3 99,6 100,4 99,1 99,5 12.01 Personal care
12.03 |/lnyHm npeameTn 100,0 103,9 100,1 104,0 102,0 12.03 Personal effects n.e.c.
12.05 |Ocurypane 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Octane ycnyre 100,0 101,2 101,2 100,8 101,2 12.07 Other services n.e.c.
1.2. MHAEKC NOTPOLWAYKKX LIMIEHA CA NMPUBPEMEHUM YMAHEHSUMA LIMIJEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
5 S
8 11 2011 IIT 2011 III 2011 I-IIT 2011 IIT 2011 g
é 112011 III 2010 XII 2010 I-11T 2010 ? 2010 8
00 YKYMHO 100,8 104,1 102,9 103,5 104,5 TOTAL 00
METOOJIOLWKA OBJALLUHEHA METHODOLOGY
AedmHnumja nHAaeKca NOTPOLIAYKMX LiMjeHa Defintion of Consumer Price Index
MHaekc nOTpowWwauvkuMx LUujeHa npeactaB/ba  Mjepy Consumer Price Index represents a measure of average

npocjeyHe npomjeHe umjeHa npoussopa (poba w ycnyra) Kkoje
pe3naeHTHa JoMahuHCTBa Kynyjy paan 3a0BO/beHha CBOjUX
JIMYHMX noTpeba.

MHaekc  noTpowavkmMx  uujeHa ca  MpuvBpPEMEHUM
yMamewnMa umjeHa je nocebaH BMA WHAEKCA MNOTPOLLAYKMX
uMjeHa C TMM LITO Ce KOA HeroBOr M3padvyHaBarba Y3uMajy Yy
0631p NpMBpeMeHa CHWXeHa LMjeHa y cknagy ca Perynatueom EY
6poj 2602/2000.

HamjeHa

ViHAeKC MOTpOoWaykMX LMjeHa KOpUCTU ce Kao Mjepa
nHdNaumje, Kao MHANKATOP 3a OYyBaH-e BPUMjEAHOCTU KOA yroBopa
C WHAEKCHWUM Knaysynama, cnyxu kao pfednatop ¢uHanHe
noTpowre AoMahMHCTaBa M KOpPUCTU ce 3a ynopehuBarbe cTone
nHdbNaumje ¢ ApyruM permoHnma.

price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of
prices Is a unique index of consumer prices, and it is calculated
using temporarily lowered prices, in accordance with the EU
regulation No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation,
as an indicator of values of contracts with index clauses, and it
also serves as a deflator of final consumer purchasing power. It is
used in inflation comparison between regions, as well.
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O6yxBaTt

WMHpekc notpowaykux uujeHa y Penybnuum  Cpnckoj
M3payyHaBa Ce Ha OCHOBY penpe3eHTaTVBHE NUCTe Npou3Boaa Kojy Y
2011. roguHn umHM 599 npoussoga. Ceakor Mjeceua MpuKynsba ce
Buwe oa 9 000 uujeHa no yHanpujen aAedUHUCAHOM Y30pKy
npoaajHMX Mjecta v rpaaosa.

- Teorpadpckn ob6yxBaT: uUMjeHe ce NpuKyn/bajy Ha
wect nokaumja (rpaposa): bawa Jlyka, BujerbmHa, [do60j,
WcTtouHo CapajeBo, Mpujeaop u Tpebuibe.

- ObyxBaT npousBopga: o0byxBaheHu cy HajBaXKHWju
npou3BoAM W ycnyre Koje Kyrnyje pe3vMAeHTHO CTaHOBHULITBO
paau duHanHe notpowme. ObyxsaT gobapa u ycnyra peaoBHO
ce peBuavpa kako 6y ce ouvyBana penpe3eHTaTUBHOCT SUCTe
npoussofa ¢ 063MpoM Ha yKyce MOTpoLIaya U HUXOBE HaBUKE Y
norneay KynosuHe.

CHuMame uyujeHa

Cee uujeHe ce NpuKynsbajy npema yTephHeHoM pacrnopeay
obunacka npogaBHMLA U TPXHMUA Kkoje cy oppeheHe kao mjecta
CHMMara W rMpeMa jacHO AepUHUCAHUM cneumdmrkaumjama
npoussopa/ycnyre. CHMMaTesbu Ha OCHOBY TuX WHdbopMaumja
camocTanHo 6bupajy KOHKpeTaH mpou3soA unjy he uujeHy cHumaTtu
Ha opapeheHOM npoaajHOM MjecTy, y CKIagy Ca  Kputepujem
HajnpoadaBaHujer nponssoga. Kako 6y ce ocvrypano ga cHumatersm
13 Mjeceua y Mjecel, CHUMajy UMjeHe MCTUX Npou3BOAa, Te Kako 6u
ce MOrfio MpaTuTU Koje NpoM3BOAE CHUMATesbU MNocMaTtpajy Ha
TepeHy, noTpebHO je Yy YMUTHWUK YHUJETM CBe TpaXeHe
KapaKTepucTuke npoussBoda, Te uHdopMaumje O eBeHTyanHUM
3aMjeHamMa YKONMKO MX uMa. TakaB HauvH CHUMama omoryhyje
npahetbe npomjeHe kpeTara umjeHa u3mehy aBa nepuopa Tj.
npaherbe AMHaMuKe.

3a notpebe wvHAEKca MOTPOWAYKMX LMjeHa, CHUMare
umjeHa ce Bpm crbeaehux faHa y mjeceuy:

- 3a NosbONpuBpeaHe MPoM3BOAE KOjU Ce NpoAajy Ha nujauama,
uMjeHe ce NpuKynsbajy ABa nyTa MjeceyHo u To y npBoj v Tpehoj
ceaMuumn y mjeceuy;

- 33 CBe OCTane npou3BoAe LUMjeHe ce y ckiagy ca Baxehum
EBponckuMm perynaTtueBama npuyKyn/bajy jeaHoM mjeceyHo (u3mehy 1. un
21. y Mjecely), C TUM Aa Ce HY>HO ofpXXaBa UCTU UHTepBan u3Mehy
NpYKyMn/bakba.

MoHpaepu

MoHaepn Koju ce npuMjerbyjy 3a u3padyHaBarbe MHAeKca
MOTPOLIAYKMX LmjeHa NpeacTaB/bajy CTPYKTYPY NpoCjedHe noTpoLuHe
fAomahuHCTaBa, OAHOCHO MOKasyjy penatMBHO ydewhe opabpaHux
NpoV3BOAa W YCTyra y YKYNHOj NOTPOLUHK.

OCHOBHM WU3BOp noAaTaka 3a w3pagy noHaepa 3a
obpayyH MHAEeKCa NOTPOLAYKMX UMjeHa je AHKeTa O MOTPOLLHU
AoMahuHCTaBa. 3a M3padyHaBake MHAEeKCa NOTPOLIaYKMX LnjeHa
oa jaHyapa 2011. roguHe npuMjerbyjy ce noHAaepu Koju ce
6asupajy Ha nogauuma m3 AHKeTe O NOTpOoWHM AoMahuHCTaBa
n3 2007. roguHe. loHAepn ce cBake TroAMHE KOpuryjy c
KpeTareM LMjeHa Y NPETX0AHO]j roAVHW.

Sample

In Republika Srpska, Consumer Price Index calculation of
CPI s based on the respresentative list of products, which in year
2011 consisted of 599 products. Each month more than 9 000 prices
are collected in accordance with defined sample of retail stores and
citfes.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bjjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised as there is need to have the representative list of
products, and it is in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
Information price collectors pick a concrete product for which they
will collect price at the specific place, in accordance with the most
sold product criterion. In order to ensure that the price collectors
each month collect prices of the same products, and to allow for
seeing which products price collectors collect; it is essential that
price collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two
periods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets,
prices are collected twice a month in the first and third week of
each month,;

- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weijghts which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2011 the
weights used were the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacudmkaumja

3a obpayyH MHAEeKCa MOTPOLLAYKMX LUMjeHa KOpUCTM ce
Knacudwukaumja nudHe notpowme npema HamjeHu (Classification
of Individual Consumption by Purpose - COICOP), koja aujenu
npou3BoAe W yCnyre Ha ABaHaeCT OCHOBHUX OAjerbaka 3a Koje ce
M3padyHaBajy UHAEKCH.

Arperaumja

3a MHAEKC MOTPOLAYKMX LMjeHa noTpebHo je Hajnpuje
M3pavyHaTu efnemMeHTapHe WHAeKkce (MHAeKC npousBoda) W
MHAEKCe penpe3eHTaTUBHUX CTaBKW Ha HUBOY rpagosa. [pu Tome
Ce Kao Mjepa cpefre BpWjeOHOCTM KOPUCTU reoMeTpujcka
cpeavHa. ArperaTHM WMHAEKCM Ce HaKOH Tora u3padyHaeajy
KopuwTereM Jlacnepose (opmyne 3a NoHAepucaHy apuTMeTUUKY
CcpeaviHy MOYeBLUM Of HajHWXKer HUBOa MHAEKCA penpeseHTaTuBHe
CTaBKe A0 HMBO@ YKyMHOr uHAekca 3a Penybnuky Cpricky.
PedepeHTHa 6a3a 3a n3padyHaBame nHaekca je 2010. roamHa.

Ocrane gedpuHuumje

Mpomsson: 6wuno koja poba wnu ycnyra 3a NMYHY
NOTPOLLHbY KOja ce MOXe KynuTW, rPYNHU Ha3ue 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MPOM3BOA Ha HajHWKEM
HWBOY arperaumje 3a Koju ce Moxe NpoLUMjeHnTV NoHAEP.

Crona npoMjeHe: CTona npoMjeHe unjeHa y oaHoCy Ha
oapehenu (pedepeHTHM) nepuoa.

CaonwTerse npunpemuna: burbaHa Tewwnh

M3paje v wramna Penybnuukn 3aBog 3a cTaTucTvKy, Penybnuka
Cpncka, bawa Jlyka, Berbka MnaheHosuha 124 - Ten. 4387 51 332
700 — [Op Pagmuna Ywuukosuh, aupektop - Tupax 10 - W3nasu
MjeceyHo - CaonwTene je objaBrbeHO M Ha WHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhera

nopataka o6aBe3HO HaBeCTU U3BOP

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
need which can be bought; group name for products and services.

Representative item. product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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