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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICE

UHpexc NOTPOLUAYKUX LIMjEHa

YKynaH WHAEKC NOTpOWaAYKnx uuvjeHa y Penybnvum
Cpnickoj y Majy 2011. roamHe, y oAHOCY Ha NpEeTXOAHM Mjecel, BULIK
je 3a 0,2%.

YKynaH MHAEKC NOTPOLIAYKMX LUmjeHa BuwM je 3a 4,7% y
ofHocy Ha Maj 2010. roaunHe.

MocmaTpaHo MO ojje/buuMa  HaMmjeHe  MOTpoLUH-e
(COICOP) y majy 2011. roanHe, y ogHocy Ha anpun 2011. roauHe,
MHAEKC opfjerbka npeso3 BuwKM je 3a 1,3%, WHAEKC oAjerbka
ankoxonHa nuha u agyeaH Buwm je 3a 0,5%, wHAeKcV oajerbaka
XpaHa n 6esankoxonHa nuha n pekpeauuja U KynTypa BMLWK CYy 3a
0,3%, a nHaekcn ofjerbaka HamjewwTaj U NokyhCTBO U pecTtopaHu u
xotenn Buwm cy 3a 0,1%. WHpekcn opjerbaka KOMyHWKauuje,
obpa3oBatbe M ocTana gobpa v ycnyre octanm Cy HemnpoMjerbeHu.
WHaekc opjerbka 34paBcTBO HWkKM je 3a 0,1%, vHAEKC oajerbka
CTaHoBatbe HWM je 3a 0,5%, a nHaekc oajerbka ogjeha mn obyha
HWXM je 3a 0,6%.

UHpeKkc noTpowaykux LujeHa ca NMpUBpPEeMEeHUM
yMamemuMa umjeHa y majy 2011. roamHe

MjepeHe nomohy MHAEeKca C NPUMBPEMEHUM yMaHeHMMa
uMjeHa, noTpolayke uujeHe y Penybnvum Cpnckoj y majy 2011.
roavHe, y oaHocy Ha anpun 2011. roamHe suiwue cy 3a 0,3%.

Consumer Price Index

Total price index in Republika Srpska in May 2011, in
comparison with the previous month was 0.2% higher.

Total consumer price index was 4.7% higher in comparison
with May 2010.

According to COICOP divisions for May 2011, in comparison
with the previous month, the index of transport was 1.3% higher, the
index of alcoholic beverages and tobacco was 0.5% higher, the index
of food and non-alcoholic beverages and the index of recreation and
culture were 0.3% higher, the index of furnishings and household
equipment and the index of restaurants and hotels were 0.1%
higher. The index of communications, the index of education and the
index of other goods and services remain the same. The index of
health was 0.1%, the index of housing was 0.5% lower and the
Iindex of clothing and footwear was 0.6% lower.

Consumer Price Index with temporary reduction
of prices in May 2011

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in May
2011, compared to April 2011, was 0.3% higer.

1.1. MHAEKCK NOTPOLLAYKMX LIMJEHA MPEMA KITACU®UKALIMIN COICOP

CONSUMER PRICE INDICES ACCORDING COICOP

-9 Q
8 Hazns V2011 V2011 V2011 1-v 2011 V2011 §
§ IV 2011 V 2010 XII 2010 1-v 2010 @ 2010 8 Name
00 YKYTMNHO 100,2 104,7 102,7 104,0 104,2 00 TOTAL
01 XpaHa u 6e3ankoxonHa nuha 100,3 107,9 106,0 106,3 108,0 01 Food and non-alcoholic
beverages
01.01 (XpaHa 100,2 107,7 106,0 106,2 108,0 01.01 Food
01.02 |Be3ankoxonHa nuha 101,0 109,2 106,0 106,5 108,1 01.02 Non-alcoholic beverages
02 AknoxonHa nvha u ayBaH 100,5 107,9 108,3 107,7 108,1 02 Alcoholic beverages and tobacco
02.01 |AnkoxonHa nuha 100,5 101,3 101,6 101,9 102,2 02.01 Alcoholic beverages
02.02 |OysaH 100,6 112,0 112,5 111,3 111,8 02.02 Tobacco
03 Opjeha n obyha 99,4 95,2 97,4 95,5 95,4 03 Clothing and footwear
03.01 |Opjeha 99,8 96,4 97,8 96,1 96,3 03.01 Clothing
03.02 |O6yha 98,5 92,8 96,5 94,4 93,6 03.02 Footwear
04 CraHoBare, BOAA, eNeKTpuyHa 99,5 102,2 90,9 102,3 96,6 04 Housing, water, electricity, gas
eHepruja, nNavH v apyru and other fuels
eHepreHTn
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Op jaHyapa 2011. roanHe noaaum Cy axypypaHu HOBWUM CTPYKTypa NoTpoLUHbe Ha 6a3u AHKeTe 0 NoTpoLLHM AoMahuHcTaBa u3 2007. roamHe.
Since January 2011, data have been updated with new structure of consumption based on household budget survey from 2007.
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1.1. M"HAEKCK NOTPOLLAYKMX LIMJEHA MPEMA KITACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING COICOP (continued)

o Q
8 Hasus V2011 V2011 V2011 I-v 2011 V 2011 8
g V2011 V 2010 XII 2010 I-V 2010 @ 2010 § Name
04.03 |OppxxaBatbe M nonpasak 99,9 99,9 100,0 99,9 99,9 04.03 Maintenance and repair of the
cTambeHe jeamHule awelling
04.04 |CHabpjeBatbe BOAOM U Apyre 100,0 112,5 112,5 110,2 113,0 04.04 Water supply and miscellaneous
KOMyHarnHe ynyre services relating to the dwelling
04.05 |EnekTpuyHa eHepruja u apyrv 99,4 101,3 86,0 101,9 93,4 04.05 Electricity, gas and other fuels
eHepreHTn
05 HajmewrTaj, nokyhcteo 100,1 100,5 100,0 100,3 100,5 05 Furnishings, household equipment
1 PEAOBHO OApXKaBarbe and routine maintenance of the
house
05.01 |HamjewrTaj, nokyhcTBO, Tenucu u 100,0 100,3 100,3 100,1 100,3 05.01 Furniture and furnishings,
Zpyre noAHe nNpocTupke carpets and other floor coverings
05.02 |TekcTunHM npou3Boam 3a kyhy 100,1 100,8 100,8 100,2 101,0 05.02 Household textiles
05.03 |KyhHu anapatu 100,0 99,4 99,6 99,5 99,4 05.03 Household appliances
05.04 |CrakneHo v cTonHo nocyhe n 100,0 100,3 100,1 100,3 100,2 05.04 Glassware, tableware and
KyhHW npubop household utensils
05.05 |Anatu 1 onpema 3a kyhy 1 BpT 100,6 101,9 101,2 101,2 101,6 05.05 Tools and equipment for house
and garden
05.06 |(Mpowu3soan u ycnyre 3a pefoBHO 100,1 100,9 99,7 100,5 100,9 05.06 Goods and services for routine
ofpxaBarbe kyhe household maintenance
06 3apaBcTBO 99,9 98,8 98,9 99,7 99,0 06 Health
06.01 (MeanuUMHCKN NpPOU3BOAU 99,8 98,1 98,2 99,6 98,4 06.01 Medical products
06.02 |3gpaBcTBEHE ycnyre, 0CMM 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
60HNYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 101,3 108,9 107,3 107,8 109,5 07 Transport
07.01 |(MpeBo3Ha cpeacTsa 100,3 99,7 100,2 99,4 99,9 07.01 Vehicles
07.02 |YnoTpeba npeBO3HUX CpeacTaBa 101,8 113,4 110,5 111,8 114,0 07.02 Operation of personal transport
equipment
07.03 |Ycnyre npeBo3a 100,0 98,8 100,1 99,3 99,8 07.03 Transport services
08 KomyHukaumnje 100,0 110,2 110,3 110,6 1104 08 Communications
08.01 (MowTaHcKe ycnyre 100,0 100,0 100,0 115,3 105,9 08.01 Postal services
08.02 |TenedoHcka 1 Tenedakc onpema 100,0 96,7 99,2 94,3 96,4 08.02 Telephone and telefax equipment
08.03 |TenedoHcke 1 Tenedakc ycnyre 100,0 110,8 110,8 110,8 110,8 08.03 Telephone and telefax services
09 Pekpeauuja v kynTypa 100,3 100,3 100,6 99,9 100,4 09 Recreation and culture
09.01 |Ayauo-BusyenHa, poTorpadcka 99,9 98,8 99,2 99,1 98,8 09.01 Audio-visual, photographic and
1 nHdopMaTuyka onpema Iinformation processing
equipment
09.02 (Octana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,0 09.02 Other major durables for
pekpeaumjy n KynTypy recreation and culture
09.03 |OcTanu npegmMeTy 1 onpema 3a 100,2 100,9 100,3 100,7 100,8 09.03 Other recreational items and
pekpeauujy, BpT 1 kyhHK equipment, gardens and pets
TbybuMUM
09.04 |Ycnyre pekpeauuje n Kyntype 100,0 100,9 101,8 99,4 100,8 09.04 Recreational and cultural services
09.05 [HoBwHe, Krbure n npubop 3a 100,0 100,3 100,0 100,3 100,2 09.05 Newspapers, books and
nucare stationery
09.06 (MyTHM apaHXMaH 104,4 100,4 103,7 100,1 102,8 09.06 Package holidays
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1.1. M'HAEKCM NOTPOLLAYKMX LIMIEHA MPEMA KITACUOUKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING COICOP (continued)

o Q
8 Hazs V2011 V2011 V 2011 I-v 2011 V 2011 §
g IV 2011 V 2010 XII 2010 1-V 2010 © 2010 S Name
10 O6pazoBare 100,0 99,6 100,1 99,6 99,7 10 Education
10.01 |MpeALKoncko N OCHOBHO 100,0 97,8 100,4 97,7 98,7 10.01 Pre-primary and primary
obpa3oBatbe education
10.04 |YHuBep3uTeTCKO 0bpasoBatbe 100,0 100,0 100,0 100,0 100,0 10.03 High school and university
education
10.05 [O6pasoBarbe Koje ce He 100,0 100,0 100,0 100,0 100,0 10.05 Education not definable by level
feduHunLe npeMa HUBOY
11 PectopaHu 1 xotenu 100,1 100,8 100,3 100,6 100,7 11 Restaurants and hotels
11.01 |[Yroctuterscke ycnyre 100,1 99,9 100,3 99,7 100,0 11.01 Catering services
11.02 |Ycnyre cmjewTaja 100,0 103,5 100,2 103,5 102,7 11.02 Accommodation services
12 Octana pobpa u ycnyre 100,0 99,5 100,0 99,6 99,5 12 Other goods and services
12.01 |[/lnyHa Hera 100,0 98,9 99,9 99,1 99,0 12.01 Personal care
12.03 [/lnyHn npeameTn 100,0 103,4 100,1 103,8 102,0 12.03 Personal effects n.e.c.
12.05 |[Ocwuryparbe 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 101,2 101,2 100,9 101,2 12.07 Other services n.e.c.
1.2. MHOEKC NMOTPOLLUAYKNX LMIEHA CA NPUBPEMEHUM YMAHEHSUMA LIMIEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
3 8
8 V2011 V 2011 I-v 2011 V2011 &
é v 2011 V 2010 XII 2010 I-v 2010 @ 2010 8
00 YKYNHO 100,3 104,6 103,9 104,2 TOTAL 00

METOOJIOLLKA OBJALLUHEHA
AedumHnumja nHAaeKca NOTPOLIAYKUX LujeHa

MHpekc noTpowaukux —uujeHa npeactae/ba  Mjepy
npocjeyHe npomjeHe umjeHa npoussoga (poba wm ycnyra) koje
pe3vaeHTHa AoMahMHCTBA Kymyjy pagu 3a40BOSbeHa  CBOjUX
NnYHKX noTpeba.

MHOeKC  MNOTpowWaykux  uujeHa ca  NpPUBPEMEHUM
yMakeruMa uMjeHa je nocebaH BMA MHAEKCA MOTPOLIAYKMX
uMjeHa C TUM LWITO Ce KOA4 HEeroBOr M3payyHaBama y3uMmajy y
0631p NpvBpeMeHa CHMXeHa LnjeHa y cknagy ca Perynatneom EY
6poj 2602/2000.

HamjeHa

MHaeKkc noTpowaykux LuMjeHa KOpucTM ce Kao Mjepa
nHdbnaumje, Kao MHAMKATOP 3a ovyBar-e BpUjefHOCTM KOJ, yroBopa
C WHAEKCHUM Knay3dynama, Ciyxu kao pgednatop ¢duHanHe
noTpoLbe AoMahnHCTaBa M KOPUCTU Ce 3a ynopehusame crone
nHdnauvmje ¢ Apyrum permoHnMa.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of
prices s a unique index of consumer prices, and it is calculated
using temporarily lowered prices, in accordance with the EU
regulation No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation,
as an indicator of values of contracts with index clauses, and it
also serves as a deflator of final consumer purchasing power. It is
used in inflation comparison between regions, as well.
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O6yxBaT

MHpekc noTpowaykux uujeHa y Penybnmum  Cpnckoj
13payyHaBa Ce Ha OCHOBY perpe3eHTaTMBHE JIMCTE Npou3Boaa Kojy Y
2011. roavHn umHM 599 npoussoga. CBakor Mjeceua npuKyrsba ce
Buwe o 9 000 uujeHa no yHanpujed AedUHUCAHOM  Y30pKY
npoaajHux Mjecta v rpagosa.

- Teorpadckn o6yxBaT: uUMjeHe ce NpUKyn/bajy Ha
WwecT nokaunja (rpagosa): bawa Jlyka, bBujersuHa, [o60j,
WctouHo Capajeso, Mpujenop n Tpebuibe.

- O6yxBat npousBoga: 0b6yxsaheHW Cy HajBaxkHWju
Nnpou3BOAN W yciyre Koje kynyje pe3vaeHTHO CTaHOBHMULITBO
paau duHanHe notpowme. ObyxeaT aobapa u ycnyra peaoBHO
ce peBuaMpa Kako 6u ce ouvyBana penpe3eHTaTUBHOCT NMCTe
npoussoga ¢ 063MpoM Ha yKyce MoTpoLlaya U HMXOBE HaBUKE Y
norneay KynoBuHe.

CHuMame umjeHa

Cee umjeHe ce npukyns/bajy npema yTBpheHoM pacrnopeay
obunacka mpoaaBHUL@ U TPXHMUA Koje cy oapeheHe kao MjecTa
CHMMakba W npeMa jacHO AedUHUCAHUM cneundvrkaumjama
npoussoga/ycnyre. CHMMaTe/bM Ha OCHOBY TWUX MWHGOpMauvja
caMoCTanHo 6upajy KOHKpeTaH mpou3sog uvjy he umjeHy cHumatm
Ha oppeheHOM npodajHOM MjecTy, Yy Cklagy ca KpuTepujem
HajnpoaaBaHujer npovseoaa. Kako 6u ce ocvrypano ga cHuMarterbu
13 Mjeceua y MjeceL CHUMajy LmjeHe uCTvx npoussBoga, Te Kako 6u
ce MOrfio NpaTUTU Koje Mpou3Bode CHUMaTe/bu nocMaTpajy Ha
TepeHy, noTpebHO je Yy YNWUTHUK YHWJETM CBe TpaXKeHe
KapakTepucTvke npou3sBoda, Te wHdopMauuje O eBeHTyarHuM
3aMjeHamMa YKOMMKO MX uMa. TakaB HauvH CHuMarba omoryhyje
npaherwe npomjeHe KpeTatba UMjeHa u3Mehy ABa nepuoda Tj.
npahehe AMHaMuKe.

3a notpebe wuHAekca MOTPOLIAYKMX LMjeHa, CHUMare
uujeHa ce Bpwn abeaehnx aaHa y mjeceuy:

- 3a NosbonpuBpeaHe NpoM3BOAE KOju ce npoAajy Ha nujauama,
umjeHe ce NpuKynsbajy ABa nyTa MjeceyHo M To y npBoj u Tpehoj
ceaMuuM y Mjeceuy;

- 3a CBe OCTane Mpou3BoAe UMjeHe ce y ckiagy ca Baxehum
EBponckum perynatvBaMa npykynsbajy jeaHoMm mjeceuHo (mamehy 1. n
21. y MjeceLly), C TUM Aa ce Hy>XHO OAp>XKaea WUCTW MHTepBan usMehy
NpUKyM/bakba.

MoHpepn

MoHaepy Kkoju ce npuMjerbyjy 3a M3padyHaBarbe MHAEeKca
NOTPOLLIAYKMX LMjeHa NpeacTaB/bajy CTPYKTYPY NPOCjeqHe noTpoLuHe
fomahuHCTaBa, OOHOCHO MOKasyjy penatmBHO ydeluhe opabpaHux
NpOM3BOAA W YCNyra Y YKYMHO]j MOTPOLLIHbY.

OcHOBHM M3BOp MopjaTaka 3a u3pagy MoHAepa 3a
obpayyH MHAeKca MOTPOLaYKMX UnjeHa je AHKeTa O MOTPOLLHM
nomahuHcTaea. 3a nspadyHaBarbe MHAEKCA NOTPOLIAYKMX LMjeHa
oa jaHyapa 2011. roguHe npuMjerbyjy ce noHAepu Kkoju ce
6asunpajy Ha nogaumma M3 AHKeTe O MOTPOLWHM AoMahuHCTaBa
n3 2007. roavHe. [loHaepu ce CBake roAavHe Kopuryjy c
KpeTareM LUMjeHa Yy NPETXOAHOj FOANHM.

Sample

In Republika Srpska, Consumer Price Index calculation of
CPI is based on the respresentative list of products, which in year
2011 consisted of 599 products. Each month more than 9 000 prices
are collected in accordance with defined sample of retail stores and
citres.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised as there /s need to have the representative list of
products, and it is in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
Iinformation price collectors pick a concrete product for which they
will collect price at the specific place, in accordance with the most
sold product criterion. In order to ensure that the price collectors
each month collect prices of the same products, and to allow for
seeing which products price collectors collect; it is essential that
price collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two
periods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets,
prices are collected twice a month in the first and third week of
each month;

- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the wejghts for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2011 the
weights used were the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacudpukaumja

3a obpayyH MHAEKCa MOTPOLIAYKMX LMjeHa KOpUCTu ce
Knacndukaumja nnyHe notpowre npema HamjeHw (Classification
of Individual Consumption by Purpose - COICOP), koja avjenu
npou3BoAE U yCnyre Ha ABaHAeCT OCHOBHMX Ofjerbaka 3a koje ce
n3padvyHaBsajy UHAEKCK.

Arperauuja

3a MHAEKC MOTPOWAYKMX LujeHa noTpebHo je Hajnpuje
M3payyHaTM eneMeHTapHe wHAeKkce (MHAEeKC npou3Boda) W
MHAEKCe penpe3eHTaTUBHUX CTaBKW Ha HMBOY rpagosa. lNpu Tome
ce Kao Mjepa cCpearbe BpWjeAHOCTM KOPWUCTM reoMeTpujcka
cpeavHa. ArperaTHM MHOEKCM Ce HaKOH Tora w3padyHasajy
KopuwwTereM Jlacnepose opMyne 3a NoHAEpUCaHy apUTMETUYKY
CpeavHy MOoYEBLUM Of HAjHMKEr HMBOA MHAEKCA pernpe3eHTaTUBHE
CTaBke A0 HMBOa YKyMmHOr uHAekca 3a Penybnuky Cpncky.
PecbepeHTHa 6a3a 3a n3payyHaBare nHaekca je 2010. roguHa.

Octane pecdumHuumje

Mpoussop: 6uno koja poba wnm ycnyra 3a AUYHY
MOTPOLLHY KOja Ce MOXe KynWUTW, rpynHM Ha3ue 3a pobe v ycnyre.

Penpe3eHTaTMBHa CTaBKa: MNPOM3BOA Ha HajHWXeEM
HWBOY arperauuje 3a Koju ce MoXe MpouujeHnTn NoHAep.

Crona npoMjeHe: cTona npoMjeHe uujeHa y OAHOCY Ha
oapefexn (pedepeHTHN) Neproa.

CaonwTene npunpemuna: bumara Tewnh

M3paje v wramna Penybnuukv 3aBop 3a cratuctuky, Penybnuka
Cpncka, bama Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 332
700 — [Ap Paamuna Yuukosuh, avpekTop - M3nasum MjeceyHo -
CaonwTere je 06jaB/beHO 1 Ha WHTEpHETY Ha aapecn: Www.rzs.rs.ba
- E-mail: stat@rzs.rs.ba - Mpunukom kopuwhewa nogaTaka

ob6aBe3HO HaBeCTU U3BOP

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indlices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
welghted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
need which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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