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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICES

UHpexc NOTPOLUAYKHUX LIMjEHa

YKynaH MWHAEKC NOTpOWaAYKnX uuvjeHa y Penybnvum
Cpnckoj, y debpyapy 2011. roavMHe, y 0AHOCY Ha NPETXOAHU Mjecell
BuLWMK je 3a 0,9%.

YKynaH MHAEKC NOTPOLIAYKMX LmjeHa Buwm je 3a 3,7% y
ofHocy Ha debpyap 2010. roauHe.

MocmaTpaHo NO ojje/buuMa  HamjeHe  MOTpOLUH-e
(COICOP) y debpyapy 2011. rogmHe, y opHocy Ha jaHyap 2011.
roavHe, MHAEKC ofjerbka xpaHa v 6esankoxonHa nuha BuwM je 3a
1,9%, nHpekc ogjerbka npeso3 BuwyM je 3a 1,0%, nHaeKC oajerbka
CTaHoBatbe BUWM je 3a 0,9%, a nHaeKkcn oajerbaka ankoxonHa nuha
M aysaH U pecTtopaHu u xotenu Buwm cy 3a 0,1%. MHaexkcn
ofjerraka KOMyHuKauuje, pekpeauuja v KynTypa, obpa3oBare U
octana gobpa u ycniyre octanu Cy HenpomjerbeHn. MHAeKkC opjerbka
3A4paBcTBO HMXM je 3a 0,1%, a nHaekcn oajerbaka oajeha n obyha n
HamjewTaj n nokyhcTeo Hwxm cy 3a 0,3%.

MHgekc noTpolaykux LujeHa ca npuBpeMeHuM
yMamemwnMa umjeHa y dpebpyapy 2011. rogure

MjepeHe nomohy MHAeKca C NPUBPEMEHUM yMarberuMa

umjeHa, noTpoluayke uujeHe y Penybnunum Cpnckoj y debpyapy 2011.
roavHe, y oaHocy Ha jaHyap 2011. roamHe suwe cy 3a 0,8%.

CONSUMER PRICE INDICES ACCORDING COICOP

Consumer Price Index

Total price index in Republika Srpska in february 2011, in
comparison with the previous month was 0.9% higher.

Total consumer price index was 3.7% higher in comparison
with February 2010.

According to COICOP divisions for February 2011, in
comparison with the previous month, the index of food and non-
alcoholic beverages was 1.9% higher, the index of transport was
1.0% higher, the index of housing was 0.9% higher, the index of
alcoholic beverages and tobacco and the index of restaurants and
hotels were 0.1% higher. The index of communications, the index of
recreation and culture, the index of education and the index of other
goods and services remain the same. The index of health was 0.1%
lower, the index of clothing and footwear and the index of
furnishings and household equipment were 0.3% lower.

Consumer Price Index with temporary reduction
of prices in February 2011

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in February
2011, compared to January 2011, was 0.8% higer.

. MHOEKCK NOTPOLIAYKMX LIMJEHA NPEMA KITACU®UKALININ COICOP

o Q
S Hasus 112011 moo11 | 112011 LI 2011 I1 2011 §
00 YKYMNHO 100,9 103,7 102,4 103,3 103,9 00 TOTAL
01 XpaHa u 6e3ankoxonHa nuha 101,9 105,7 103,3 104,7 105,2 01 Food and non-alcoholic
beverages
01,01 (XpaHa 102,0 105,8 103,5 104,7 105,4 01.01 Food
01.02 |BesankoxonHa nuha 101,6 105,0 102,1 104,2 104,1 01.02 Non-alcoholic beverages
02 AknoxonHa nuha un 100,1 107,6 107,6 107,5 107,4 02 Alcoholic beverages and tobacco
[ysaH
02.01 |AnkoxonHa nuha 100,3 101,9 101,3 101,8 101,8 02.01 Alcoholic beverages
02.02 |AysaH 100,0 1111 111,6 111,1 110,9 02.02 Tobacco
03 Ogjeha v obyha 99,7 95,4 99,4 95,5 97,4 03 Clothing and footwear
03.01 |Opjeha 99,7 95,6 99,4 95,8 97,9 03.01 Clothing
03.02 |O6yha 99,6 94,8 99,4 95,0 96,5 03.02 Footwear
04 CraHoBame, BOAA, eneKTpuyHa 100,9 102,6 101,4 102,2 107,7 04 Housing, water, electricity, gas
eHeprvja, NvH u apyrn and other fuels
eHepreHTn
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Op jaHyapa 2011. roauHe nogaum cy axypvpaHu HOBUM CTPYKTypa NOTpoLtbe Ha 6a3n AHKeTe 0 NoTpoLW KM AoMahuHcTasa 13 2007. roanHe
Since January 2011, data have been updated with new structure of consumption based on household budget survey from 2007
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1.1. "HAEKCK NOTPOLUAYKMX LIMJEHA MPEMA KITACU®UKALIMIN COICOP - Hacrasak
CONSUMER PRICE INDICES ACCORDING COICOP - continued

o Q.
S Hasne 112011 m011 | L2011 LIL 2011 I1 2011 S
04.03 |OgpxaBarbe 1 nonpasak 100,0 99,9 100,0 99,8 99,9 04.03 Maintenance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabgjeBarbe BOAOM W Apyre 110,1 112,2 110,1 107,8 110,6 04.04 Water supply and miscellaneous
KOMyHarnHe ynyre services relating to the dwelling
04.05 |EnekTpuyHa eHepruja u apyrv 100,0 102,0 100,7 102,1 109,3 04.05 Electricity, gas and other fuels
eHepreHTn
05 HajmelwuTaj, nokyhctso 99,7 100,0 99,7 100,3 100,2 05 Fumishings, household equijpment
1 PEAOBHO OApXKaBarbe and routine maintenance of the
house
05.01 |HamjewTaj, nokyhcTBo, Tenucu u 100,1 100,0 100,1 99,9 100,1 05.01 Furniture and furnishings,
Zpyre noAHe nNpocTupke carpets and other floor coverings
05.02 |TekcTunHM npov3Boam 3a kyhy 100,0 99,8 99,7 99,7 99,9 05.02 Household textiles
05.03 |KyhHu anapatu 99,9 99,7 99,9 99,8 99,7 05.03 Household appliances
05.04 |CrakneHo u ctonHo nocyhe u 100,1 100,3 100,1 100,2 100,2 05.04 Glassware, tableware and
KyhHW npubop household utensils
05.05 |[AnaTu u onpema 3a Kyhy 1 BpT 100,1 101,1 100,5 101,1 100,9 05.05 Tools and equipment for house
and garden
05.06 |Mpou3Boam u ycnyre 3a pefoBHO 99,2 99,9 99,1 100,6 100,3 05.06 Goods and services for routine
ofpaBarbe kyhe household maintenance
06 3apaBcTBo 99,9 100,3 99,8 100,4 99,9 06 Health
06.01 |(MeauuMHCKM Npou3BOAU 99,8 100,5 99,6 100,7 99,9 06.01 Medical products
06.02 |3gpaBcTBEHE ycnyre, 0CMM 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
60HUUKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MNpeBo3 101,0 106,9 102,5 106,4 104,5 o7 Transport
07.01 |(MpeBo3Ha cpeacTsa 100,1 99,1 99,9 99,1 99,6 07.01 Vehicles
07.02 |YnoTpeba npeBO3HUX CpeacTaBa 101,5 110,7 103,6 109,9 106,9 07.02 Operatfon of personal transport
equipment
07.03 |Ycnyre npeBo3a 100,0 99,6 100,2 99,6 99,9 07.03 Transport services
08 KomyHukaumje 100,0 110,8 110,3 110,8 1104 08 Communications
08.01 (MowTaHcKe ycnyre 100,0 128,4 100,0 128,4 105,9 08.01 Postal services
08.02 |TenedoHcka 1 Tenedakc onpema 99,8 91,9 99,4 92,1 96,7 08.02 Telephone and telefax equipment
08.03 |TenedoHcke n Tenedakc ycnyre 100,0 110,8 110,8 110,8 110,8 08.03 Telephone and telefax services
09 Pekpeauuja u kyntypa 100,0 99,6 100,1 99,8 99,8 09 Recreation and culture
09.01 |Ayano-BusyenHa, doTtorpaccka 99,9 99,3 99,9 99,3 99,5 09.01 Audio-visual, photographic and
1 MHopMaTHyKa onpema information processing
equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,0 100,0 09.02 Other major durables for
pekpeaumjy u KynTypy recreation and culture
09.03 |OcTanu npegmeTy 1 onpema 3a 100,2 100,3 100,2 100,9 100,7 09.03 Other recreational items and
pekpeaumjy, BPT 1 KyhHK equipment, gardens and pets
TbybuMUM
09.04 |Ycnyre pekpeauuje u KynType 100,0 97,9 100,3 97,9 99,3 09.04 Recreational and cultural services
09.05 |[HosuHe, krbure n npubop 3a 100,0 100,4 100,0 100,4 100,2 09.05 Newspapers, books and
nucarbe stationery
09.06 (MyTHW apaHXMaH 100,0 102,6 100,0 104,2 99,1 09.06 Package holidays
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1.1. M"HAEKCK NOTPOLLAYKMX LIMJEHA MPEMA KITACU®UKALININ COICOP - Hacrasak

CONSUMER PRICE INDICES ACCORDING COICOP - continued

o Q.
S Hasus 12011 m2o011 | L2041 LI 2011 I1 2011 §
10 ObpasoBare 100,0 99,5 100,0 99,5 99,7 10 Education
10.01 |MpeaLwKoncKo 1 OCHOBHO 100,0 97,4 100,0 97,4 98,3 10.01 Pre-primary and primary
obpaszoBarbe education
10.04 |YHuBep3uTeTCKO 06pa3oBare 100,0 100,0 100,0 100,0 100,0 10.03 High school and university
education
10.05 |O6pasoBatbe koje ce He 100,0 100,0 100,0 100,0 100,0 10.05 Education not definable by level
nedurHMLLe npeMa HUBOY
11 PectopaHu u xotenu 100,1 100,5 100,0 100,5 100,4 11 Restaurants and hotels
11.01 |YroctuTterbcke ycnyre 100,1 99,5 100,0 99,5 99,7 11.01 Catering services
11.02 |Ycnyre cMjewTaja 100,0 103,5 100,1 103,5 102,6 11.02 Accommodation services
12 Octana nobpa u ycnyre 100,0 99,4 100,2 99,4 99,6 12 Other goods and services
12.01 |/lnyHa wera 99,9 98,8 100,1 98,9 99,2 12.01 | Personal care
12.03 |JInyHM npeameTn 100,1 103,9 100,1 104,0 102,0 12.03 | Personal effects n.e.c.
12.05 |Ocurypame 100,0 100,0 100,0 100,0 100,0 12.05 | Insurance
12.07 |Ocrtane ycnyre 101,2 101,2 101,2 100,6 101,2 12.07 | Other services n.e.c.
1.2. UHAEKC NOTPOLWAYKMX LIMIEHA CA MNMPUBPEMEHUM YMAHEHWMA LIMIEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
3 8
8 112011 11 2011 11 2011 I-IT 2011 11 2011 &’.
§ 12011 11 2010 XII 2010 I-1I 2010 @ 2010 8
00 YKYNHO 100,8 103,6 102,1 103,2 103,7 TOTAL 00
METOOJIOLLKA OBJALLUHEHA METHODOLOGY

AedmHuumnja nHAEKCa NOTPOLLIAYKUX LUjeHa

NHpaekc

NOTPOLIAYKNX

unjeHa

npeacTas/ba

mjepy

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average

npocjeuyHe npomjeHe uujeHa npoussoaa (poba w ycnyra) koje
pe3uaeHTHa aoMahuHCTBA Kynyjy paau 3aA0BOSbeHa CBOjUX NINMYHMX
notpe6a.

WMHOekc  noTpowaykmx  umjeHa ca  NpPUBPEMEHUM
yMamemunMa umjeHa je nocebaH BMA MHAEKCA MOTPOLLAYKMX LinjeHa
C TUM LITO C€ KOA HEroBOr Mu3payyHasara y3umajy y o063up
NpUBpPEMEHa CHWXerba LmnjeHa y cknagy ca Perynatmeom EY 6poj
2602/2000.

HamjeHa

MHaekc noTpowaykmMx LUujeHa KopucTM ce Kao Mjepa
nHdbnaumje, Kao MHANKATOP 3a OYyBaHe BPUjEAHOCTU KOA yroBopa C
WHAEKCHWUM Knay3ynama, cilyxu kao aednatop dbuHanHe noTpoLltbe
noMahurHCTaBa M KOpUCTKM ce 3a ynopehuBare ctone nHdnaumje ¢
APYr“M pervoHmma.

price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unigque index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a defiator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.
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O6yxBaTt

WHaoekc noTpowadknux uujeHa y  Penybnmum  Cpnckoj
13padyHaBa Ce Ha OCHOBY pernpe3eHTaTUBHe NUCTE Mpou3soda Kojy Y
2011. rogvHm umHn 599 npoussopa. Ceakor Mjeceua MpuKyrn/ba ce
Buwe oa 9 000 umjeHa no yHanpujen AedvHUCAHOM Y30PKY MpoaajHuX
MjecTa 1 rpagosa.

- Feorpacckmn obyxBat: unjeHe ce NpuKynsbajy Ha LiecTt
nokauuja (rpagosa): bawa Jlyka, BujersuHa, [do6oj, WMcTouHo
Capajeso, Mpuvjenop n Tpebure.

- O6yxBaT npousBoga: obyxBaheHu Cy HajBaxkHMju
Npou3BOAN U yCnyre Koje Kynyje pe3vaeHTHO CTaHOBHWLLTBO pasu
¢puHanHe noTtpowre. O6yxBaT fgobapa W ycnyra peaoBHO ce
peBuaMpa Kako 6u ce oudyBana penpe3eHTaTUBHOCT /UCTe
npoussofa ¢ 063MpOM Ha yKyce MOTpollaya U HUXOBE HaBUKE Y
norneay KynoBuHe.

CHuMame uujeHa

CBe uMjeHe ce MpuKyn/bajy npema yTBpheHOM pacrnopeay
obunacka npopaBHML@ M TpXHMLUA Koje Cy oppeheHe kao Mmjecta
CHMMaa W npeMa jacHO AeduHMCaHUM cneumdurkaumjama
npovssoga/ycnyre. CHuMaTe/bM Ha OCHOBY TuX MHdOpMaumja
camMocCTanHo bupajy KoHKpeTaH npou3soa uunjy he unjeHy cHuMaTu Ha
ogpeheHoM npogajHOM  MjecTy, Yy cKknagy ca  Kputepujem
HajnpopaBaHujer npoussoga. Kako 6u ce ocurypano ga cHumartersy
13 Mjecela y Mjecew, CHMUMajy LmnjeHe UCTUX Npomn3Boaa, Te Kako bu ce
MOr/I0 NpaTUTU Koje Npou3BOAE CHUMATeSbW MOCMaTpajy Ha TepeHy,
noTpebHO je Yy YMNUTHUK YHUJETU CBe TpaXeHe KapaKTepucTuke
npounssoga, Te uHdopMaumje 0 eBEHTyalHUM 3aMjeHaMa YKOIMKO MX
uma. TakaB HauMH CHMMana omoryhyje npahetbe NpoMjeHe KpeTarba
umjeHa n3melhy ABa nepvoga Tj. Nnpaherse AMHaMuKe.

3a notpebe uHAEKCa MOTPOLWAYKMX UMjEeHa, CHUMarbe
umjeHa ce Bpwm crbeaehmx gaHa y mjeceuy:

- 3@ MosLonpuBpeaHe npou3BoAe KOju ce npogajy Ha nujauama,
uMjeHe ce MpuKyrn/bajy ABa NyTa MjeceyHo M TO y npBoj u Tpehoj
ceaMuuM y Mjeceuy;

- 33 CBe OCTane npousBoge uUMjeHe ce y ckiagy ca Baxehum
EBponickum perynatveBama npukyrn/bajy jenHom mjeceuHo (u3mehy 1. n
21. y Mjecely), C TUM [a Ce Hy)XHO oap)kaBa UCTU MHTepBan u3mehy
NpUKyM/bakba.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
s based on the respresentative list of products, which in year 2011
consisted of 599 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month.:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.
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MoHpepu

MoHaepn Koju ce npuMjeryjy 3a u3padyHaBatbe MHAEeKCa
NOTPOLLIAYKUX UMjeHa npeacTaerbajy CTPYKTYpY MpocjeyHe MoTpoLHe
noMahmHCTaBa, OAHOCHO MOKasyjy penatmBHO Yydewhe opgabpaHmx
npou3BOAa M YCTyra y YKymnHoj MOTPOLLHbM.

OCHOBHM M3BOp NofaTaka 3a uspaay noHzepa 3a obpayyH
MHAEKCa MOTPOWaykux uujeHa je AHKeTa O NOTpOLHHK
fomahuHCTaBa. 3a uM3payyHaBarbe MHAEKCa MOTPOLIAYKMX LMjeHa
oa jaHyapa 2011. rogvHe npuMjeryjy Cce noHAepu Koju ce
6a3unpajy Ha nopaunma n3 AHKeTe O NOTPOLHKN AoOMaNnHCTaBa U3
2007. roamHe. lMoHaepu ce cBake roMHe Kopuryjy C KpeTarem
LMjeHa y NpeTxoaHoj roanHu.

Knacudukauuja

3a obpayyH MHAEKCa NOTPOLIAYKMX LMjeHa KopucTu ce
Knacndukaumja nnyHe notpowre npeMa HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
Npou3BoAe W ycnyre Ha ABaHAeCT OCHOBHWMX ofjerbaka 3a Koje ce
n3payvyHaBsajy UHOEKCK.

Arperaumja

3a uHAeKC NOTPOWAYKMX umnjeHa noTpebHo je Hajnpuje
M3payvyHaTn enemMeHTapHe nHaekce (MHAEKC Mpov3BoAa) U MHAEKCe
penpeseHTaTUBHUX CTaBKM Ha HUBOY rpagosa. [lpu Tome ce Kao
Mjepa cpearbe BpUjEaHOCTM KOPWUCTM reOMeTpujcka  CcpeauHa.
ArperaTtHM WMHAOEKCUM Ce HAKOH Tora M3payyHasajy KOopULLTEHEeM
Jlacnepoee copMyne 3a MOHAEpUCaHY apUTMETUYKY CpeavHy
MOYeBLUM OA HajHWKEr HMBOA MHAEKCA penpe3eHTaTVBHE CTaBke A0
HMBOA YKynHor nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
n3padyHaBame nHaekca je 2010. rogmHa.

Ocrane pecdmHuumnje

Mpouseopn: 6uno koja poba wnu ycnyra 3a nUYHY
MOTPOLLKbY KOja ce MOXe KynmuTW, IPYMHM Hasue 3a pobe u ycnyre.

Penpe3eHTaTuBHa CTaBKa: MNpPOM3BOA4 Ha HAjHUXEM
HUBOY arperauuje 3a Koju ce MoXxe NpouUMjeHUTN NOHAEP.

Crona npomMjeHe: cTona nMpoMjeHe LujeHa y OAHOCY Ha
oapehenn (pedepeHTHN) nepuoa.

CaonwTene npunpemuna: bumsara Tewnh

W3gaje n wramna Penybnnukn 3aBoa 3a CTaTUCTUKY, Penybnunka
Cpncka, bara Jlyka, Berbka MnaheHosuha 124 - Ten. 4387 51 332
700 — [p Pagmuna Ymnukosuh, ampektop - Tupax 10 - M3nasm
mjeceyHo - CaonwTene je 06jaB/beHO M Ha VHTepHeTy Ha aapecw:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpuankom kopuwhemwa
noaataka o6aBe3Ho HaBeCcTU U3BOP

Weights

Weijghts which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2011 the
weights used were the ones based on the Household Budget
Survey from year 2007. Each year welghts are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indlices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item. product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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