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MHAEKCU NOTPOLUAYKUX LUMIEHA
CONSUMER PRICE INDICES

MHAEeKC NoTpoLIayYKuX unjeHa

YKynaH WHAEKC NOTPOWAYKMX uujeHa y Penybnuum
Cpnckoj, y centembpy 2010. roaunHe, y 04HOCY Ha NPETXOAHN MjeceL
BuLLMK je 3a 0,2%.

YKynaH MHAEKC NoTpoLlaykmx uujeHa suwm je 3a 1,9% y
ofHocy Ha centembap 2009. roaunHe.

MNocmMaTtpaHo MO  oajerbuMMa  HaMjeHe  MOTPOLUH-e
(COICOP) y centembpy 2010. roguHe, y oaHocy Ha asryct 2010.
roavHe, MHAEKC ofjerbka ankoxonHa nuha u ayeaH BuwM je 3a 1,6%,
MHAEKCK oajerbaka xpaHa u 6e3ankoxonHa nuha u cTaHoBare BWLK
cy 3a 0,5%, vHaekc opjerbka octana gobpa v ycnyre BuwM je 3a
0,2%, a uHAekc ogfjerbka 3apaBcTBO je Buwwn 3a 0,1%. WUHpekcu
ofje/baka KOMyHWMKauMje W pecTopaHM W XOTenu ocTann cy
HernpoMjerweHn. NHaekc opjerbka obpasoBame Hwxu je 3a 1,2%,
MHAEKC ofjerbka npeso3 3a 0,6%, vHaekc oajerbka oajeha n obyha
3a 0,3%, OOK Cy uHAeKcU ofjerbaka HamjewTaj v nokyhcTBo w
pekpeauuja u KynTypa Hwku 3a 0,1%.

UHpekc noTpoliaukmx LUujeHa ca npMuBpeMeHuM
yMamembuMa umjeHa y centem6py 2010. roauHe

MjepeHe nomohy uHAEKCa C NpUBPEMEHUM yMaheHMMa
umjeHa, noTpowayke uujeHe y Penybnuum Cpnickoj y centembpy
2010. roavHe, y ogHocy Ha asryct 2010. roamHe suwie cy 3a 0,3%.

Consumer Price Index

Total price index in Republika Srpska in September 2010,
in comparison with the previous month was 0.2% higher.

Total consumer price index was 1.9% higher in comparison
with September 2009.

According to COICOP divisions for september 2010, in
comparison with the previous month, The index of alcoholic
beverages and tobacco was 1.6% higher, the index of food and non—
alcoholic beverages and the index of housing were 0.5% higher, the
index of other goods and services was 0.2% higher and the index of
health was 0.1% higher. The index of communications and the index
of restaurants and hotels remain the same. The index of education
was 1.2% lower, the index of transport was 0.6% lower, the index of
clothing and footwear was 0.3% lower, the index of furnishings and
household equipment and the index of recreation and culture were
0.1% lower.

Consumer Price Index with temporary reduction
of prices in September 2010

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in
September 2010, compared to August 2010, was 0.3% higer.

1.1. MHAEKCK NOTPOLLAYKKMX LIMIJEHA MPEMA KITACU®UKALININ COICOP Y CENTEMBPY 2010. FOAMHE
CONSUMER PRICE INDICES ACCORDING COICOP IN SEPTEMBER 2010

o Q
S Hasne IX 2010 IX2010 IX 2010 I-IX 2010 | X 2009-IX 2010 | IX 2010 | IX 2010 g
g VIII 2010 | IX2009 | XII 2009 | I-IX 2009 | X 2008-IX2009 | @ 2009 | @ 2005 S Name
00 YKYMNHO 100,2 101,9 100,8 102,5 101,7 101,8 116,9 00 TOTAL
01 XpaHa n 6e3ankoxonHa 100,5 100,7 100,6 98,4 97,9 98,9 120,4 01 Food and non-alcoholic
nvha beverages
01,01 [XpaHa 100,4 100,5 100,4 98,0 97,5 98,5 121,0 01.01 | Food
01.02 |BesankoxonHa nuha 101,5 102,1 102,2 101,2 101,4 102,7 116,2 01.02 | Non-alcoholic beverages
02 AknoxonHa nuha u 101,6 112,3 112,7 123,5 122,5 121,9 135,8 02 Alcoholic beverages and
ayBaH tobacco
02.01 |AnkoxonHa nuha 100,2 99,9 100,9 101,7 102,5 101,7 109,6 02.01 | Alcoholic beverages
02.02 (AysaH 102,3 119,3 119,3 137,7 135,7 134,6 153,1 02.02 | Tobacco
03 Opjeha n obyha 99,7 96,0 97,3 96,2 96,2 95,5 84,4 03 Clothing and footwear
03.01 |Ogjeha 99,9 96,7 97,3 96,6 96,6 96,0 88,1 03.01 | Clothing
03.02 |O6yha 99,4 94,5 97,5 95,2 95,3 94,5 76,6 03.02 | Footwear
04 CTaHoBatbe, BOAQ, 100,5 102,1 93,3 104,5 104,2 99,2 130,4 04 Housing, water,
eneKkTpUYHa eHepruja, niamH electricity, gas and other
N OPYrN eHepreHTu fuels
04.01 (CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 100,3 04.01 | Actual rentals for housing
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1.1. NHAEKCK NOTPOLUAYKNX LMIEHA MPEMA KNACUOUKALIMIN COICOP Y CENTEMBPY 2010. TOAVHE

CONSUMER PRICE INDICES ACCORDING COICOP IN SEPTEMBER 2010 Hacrasak/continued
o Q
8 Hasvs X 2010 IX 2010 | IX2010 | I-IX 2010 | X 2009-IX2010 | IX 2010 | IX 2010 8
é VIII 2010 | IX 2009 | XII 2009 | I-IX 2009 | X 2008-IX2009 | @ 2009 | @ 2005 é Name
04.03 |Oap>xaBarbe ¥ nornpasak 100,0 100,1 99,7 100,3 100,3 100,0 1134 04.03 | Maintenance and repair of
cTambeHe jeanHuue the awelling
04.04 |CHabpjeBatbe BOAOM U 100,0 103,2 103,2 107,8 108,6 107,1 181,6 04.04 | Water supply and
fpyre KOMyHanHe ynyre miscellaneous services
relating to the dwelling
04.05 |EnekTpuyHa eHepruja un 100,6 102,4 90,9 105,2 104,6 98,2 132,6 04.05 | Electricity, gas and other
APYrv eHepreHTu fuels
05 HajmewTaj, nokyhctso 99,9 99,9 99,8 99,7 99,5 99,6 104,2 05 Furnishings, household
1 peAoBHO OApXKaBare equipment and routine
maintenance of the house
05.01 [HamjewrTaj, nokyhcTBo, 100,1 99,4 99,5 99,1 99,0 99,0 99,3 05.01 | Furniture and furnishings,
Tenucu u apyre nogHe carpets and other floor
npocTtupke coverings
05.02 [TekcTunHM Npon3Boan 3a 99,9 99,1 100,1 99,1 99,3 99,2 101,2 05.02 | Household textiles
kyhy
05.03 [KyhHu anapatu 100,0 99,8 99,8 99,6 99,6 99,6 110,5 05.03 | Household appliances
05.04 |CrakneHo u cTtonHo nocyhe 100,1 100,6 100,2 100,8 100,9 100,8 99,7 05.04 | Glassware, tableware and
1 kyhHu npnbop household utensils
05.05 [AnaTu u onpema 3a kyhy u 100,3 102,2 102,0 100,7 99,8 101,7 108,6 05.05 | Tools and equipment for
BpT house and garden
05.06 (Mpoussoau 1 ycnyre 3a 99,4 100,0 99,6 100,1 100,0 99,6 106,8 05.06 | Goods and services for
penoBHO oapxasare kyhe routine household
maintenance
06 34paBcTBO 100,1 102,6 101,3 103,1 102,9 103,2 115,2 06 Health
06.01 {MeanumMHCKM NPOU3BOAM 100,1 104,6 102,3 105,4 104,9 105,5 127,6 06.01 | Medical products
06.02 (3pgpaBcTBEHE YyCnyre, 0OCMM 100,0 100,0 100,0 100,5 100,8 100,4 94,8 06.02 | Out-patient services
601HNYKMX
06.03 (BonHuyke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 105,1 06.03 | Hospital services
07 MpeBo3 99,4 103,0 103,6 107,1 103,9 106,7 114,0 07 Transport
07.01 |MpeBo3Ha cpeacTBa 98,8 96,5 96,5 96,3 95,9 95,0 89,8 07.01 | Vehicles
07.02 |YnoTtpeba npeBo3HUX 99,4 104,8 105,5 110,4 106,1 110,1 114,0 07.02 | Operation of personal
cpeacTasa transport equipment
07.03 |Ycnyre npeBo3a 100,0 99,8 99,8 100,2 99,4 100,0 136,2 07.03 | Transport services
08 KomyHukaumje 100,0 108,4 108,4 108,3 106,4 108,3 140,4 08 Communications
08.01 |MowTaHcke ycnyre 100,0 106,5 106,5 104,3 103,2 106,5 114,9 08.01 | Postal services
08.02 |TenedoHcka u Tenedakc 99,3 89,6 91,0 88,9 89,1 87,7 58,2 08.02 | Telephone and telefax
onpema equipment
08.03 [TenedoHcke un Tenedakxc 100,0 108,8 108,8 108,8 106,8 108,8 144,4 08.03 | Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 99,9 99,7 99,8 100,1 100,3 99,9 1114 09 Recreation and culture
09.01 [Ayano-BusyenHa, 99,9 98,8 99,1 98,5 98,7 98,5 94,5 09.01 | Audio-visual,
doTorpadcka n photographic and
MHcopMaTHyKa ornpema informatfon processing
equipment
09.02 (Ocrana TpajHa nobpa 3a 100,0 100,0 100,0 99,6 99,5 99,7 97,1 09.02 | Other major durables for
pekpeauujy u KkynTypy recreation and culture
09.03 |Octanu npeameT 1 onpema 100,5 101,4 101,6 101,3 101,3 101,6 108,5 09.03 | Other recreational items
3a pekpeauujy, BPT 1 kyhHu and equipment, gardens
TbybumMumn and pets
09.04 |Ycnyre pekpeauuje u 99,2 98,0 98,0 100,4 101,1 98,9 108,7 09.04 | Recreational and cultural
KynType services
09.05 [HoBwHe, Krbure n npubop 3a 100,0 100,4 100,4 100,2 100,3 100,4 125,5 09.05 | Newspapers, books and

nucarbe

stationery
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1.1. NHAEKCK NOTPOLLAYKNX LMIEHA MPEMA KNACUOUKALIMIN COICOP Y CENTEMBPY 2010. TOAVHE

CONSUMER PRICE INDICES ACCORDING COICOP IN SEPTEMBER 2010 Hacrasak/continued
o Q
8 Hasvs X 2010 IX 2010 IX 2010 | I-IX 2010 | X 2009-IX2010 | IX 2010 | IX 2010 g
§ VIII2010 | IX 2009 | XII 2009 | I-IX 2009 | X 2008-1X2009 | @ 2009 | @ 2005 S Name
10 ObpasoBatbe 98,8 104,5 104,5 105,7 104,4 104,6 118,3 10 Education
10.01 |MpeaLlKoncko 1 0OCHOBHO 96,8 113,1 112,9 116,4 112,3 113,1 126,6 10.01 | Pre-primary and primary
o6paszoBare education
10.03 |YHuBep3uUTeTCKO 100,0 100,0 100,0 100,0 100,0 100,0 100,5 10.03 | High school and
obpasoBarbe university education
10.05 |ObpasoBarbe koje ce He 100,0 100,0 100,0 100,6 101,1 100,4 129,6 10.05 | Education not definable
neduHuLLe npeMa HUBOY by level
11 PecTtopaHu 1 xoTenu 100,0 100,2 100,1 100,2 100,5 100,3 112,9 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 99,9 100,4 100,3 100,4 100,7 100,4 115,2 11.01 | Catering services
11.02 |Ycnyre cMjewutaja 100,4 99,8 99,6 100,0 100,3 99,9 107,7 11.02 | Accommodation services
12 Ocrtana pobpa v ycnyre 100,2 100,6 100,7 100,9 101,2 101,0 108,7 12 Other goods and services
12.01 |JlnyHa wera 100,3 100,3 100,6 100,4 100,6 100,6 113,5 12.01 | Personal care
12.03 |Jlnynu npeameTn 101,1 107,5 107,3 104,0 103,7 107,9 122,2 12.03 | Personal effects n.e.c.
12.05 |Ocurypame 100,0 100,0 100,0 100,0 100,0 100,0 89,8 12.05 | Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 103,2 105,0 102,3 123,3 12.07 | Other services n.e.c.

1) Mopaum HUCY AMPEKTHO YNOpeamBM C MHAEKCOM LinjeHa Ha Mano, 063MpoM Aa je kopna npou3BoAa M ycnyra Koju YMHe MHAEKC NOTPOLLAYKMX LMjeHa 3HayvajHo
NpoLUMpeHa Kao M CTPYKTypa Koja ce 3acHMBa Ha noAaumma u3 AHKeTe O NMoTpoLUHKM AoMahuHcTasa u3 2004. roanHe
Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004

1.2. MIH[IEKC MOTPOLLAYKIAX LIMJEHA CA MPUBPEMEHMM YMAFbEHSVIMA LIMJEHA Y CEMTEMBPY 2010. FOAVHE
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN SEPTEMBER 2010
o a
S IX2010 | IX2010 | IX2010 | LIX2010 | X2009-1X2010 | IX2010 | IX2010 S
S VII2010 | IX2009 | XII2009 | IIX2009 | X2008-1X2009 | ©2009 | @ 2005 S
00 | YKYMHO 100,3 101,9 100,7 102,5 101,7 101,9 1169  TOTAL | 00
1.3. TPETJIE/, MIECEYHIX MHAEKCA MOTPOLLAYKVX LWJEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (& 2005 = 100)
romwa| 1 | nm [ m | v | v [ vi | vi [vim ]| x | x [ x XU | vear
2005 | 984 993 1000 993 995 994 992 988 999 1017 1022 1023 | 2005
2006 | 1064 1069 1072 1058 1067 1063 1056 1055 1057 1070 1068 1070 | 2006
2007 | 1071 1074 1075 1061 1063 1061 1057 1062 1069 1098 1107  111,6 | 2007
2008 | 1133 1137 1148 1140 1149 1160 1160 1162 1162 1170 1163 1157 | 2008
2009 | 1156 1153 1151 1134 1133 1135 1146 1144 1147 1158 1159 1160 | 2009
20100 | 1179 1180 1182 1169 1169 1170 1169 1166 1169 2010
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1.4. NMPEMNEA MIECEHYHWX MHOEKCA NOTPOLLAYKUX LINIEHA

MONTHLY SERIES OF COMSUMER PRICE INDICES

Foguwa | 1 11 111 v | v | vi [ vt [vim | x [ x [ x [ xu | ver
npeTtxoaHu Mmjecey = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 100,1 101,0 99,8 100,3 100,9 100,1 100,1 2009
2010 101,6 100,1 100,2 98,9 100,1 100,0 99,9 99,8 100,2 2010
UCTK Mjecel npeTxoaHe roanHe = 100 / The same month of previous year = 100
2005% 20057
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 98,6 97,8 98,8 98,5 98,8 98,9 99,7 100,3 2009
2010 102,0 102,3 102,7 103,0 103,2 103,1 102,0 102,0 101,9 2010
feuembap npetxoaHe roguHe = 100 / December of previous year = 100

2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 1034 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 99,2 100,1 100,2 100,3 2009
2010 101,6 101,7 101,9 100,7 100,8 100,8 100,7 100,5 100,8 2010

2) Mopaum 3a 2005. roanHy nNpeacTassbajy noveTHy 6asy 3a M3padyHaBakbe MHAEKCa NOTPOLLIAYKMX LijeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
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METO/10J10LLUKA OBJALUHEHA
AedmHnumja nHaekca NOTPOLIAYKUX LiMjeHa

MHpekc  noTpowaykux — uujeHa  npeactas/ba  Mjepy
npocjeyHe npomjeHe uujeHa npoussoga (poba w ycnyra) koje
pe3ugeHTHa A0MaNUHCTBA Kynyjy paaun 3al0BOSbeHba CBOJUX JIMUHUX
norpeba.

MHaekC  noTpowaykux  uMjeHa ca  MpUMBPEMEHWUM
yMamemnMa umjeHa je nocebaH BuA MHAEKCA NOTPOLUIAYKMX LmjeHa
C TUM LITO Ce KOA HEroBOr M3padvyHaBarba Yy3umajy y o063up
npuBpeMeHa CHWXeHa uujeHa y cknagy ca Perynatmusom EY 6poj
2602/2000.

HamjeHa

MNHOekc noTpowaykMx UMjeHa KOpucTu ce Kao Mjepa
nHdNaumje, Kao MHANKATOP 3a O4YyBaH-e BPWjeAHOCTU KOA Yrosopa C
WHAEKCHUM Knay3ynama, CyXu kao gednaTop (uHanHe NoTpoLlHe
foMahnHCTaBa M KOpUCTM ce 3a ynopehuBame ctone uHbnaumje c
APYTM pervoHmMma.

O6yxBaTt

WHpekc  notpowadkux uujeHa y  Penybnmum  Cpnckoj
u3payyHaBa Ce Ha OCHOBY pernpe3eHTaTVBHE NWUCTE Mpou3Boda KOjy Y
2010. rogmHn uvHu 579 npouseoga. CBakor Mjeceua MpuUKyr/ba ce
Buwe oa 9 000 umjeHa no yHanpujen AeUHMCAHOM y30pKY NPOAajHUX
MjecTa 1 rpagosa.

- Feorpadckn 0byxBaT: UMjeHe ce NMpYKyrnsbajy Ha WwecT
nokaumja (rpaposa): bawba Jlyka, bBujerbuHa, [Oo6oj, WcTouHo
CapajeBo, Mpujenop v Tpebumse.

- O6yxBaT npowusBopga: obyxsaheHn cy HajBaxHWju
NpoM3BOAM U YCnyre Koje Kynyje pe3naeHTHO CTaHOBHWLLTBO paau
¢uHanHe notpowre. O6yxBaT fgobapa W ycnyra peaoBHO ce
peBuaMpa kako 6y ce ouyBana pernpe3eHTaTMBHOCT JNUCTe
npouseofa C 063MpOM Ha yKyce MOoTpowaya U HMXOBE HaBuKe Y
norneay KynoBuHe.

CHuMame umjeHa

CBe uMjeHe ce MpUKyrsbajy npeMa yTBpheHoM pacnopeay
obunacka MpoAaBHMLUA M TPXHMUA Koje Cy oapeheHe Kao Mjecta
CHMMara W npemMa jacHO AedUHUCAHUM cneundmrkaurjama
npoussoga/ycnyre. CHuMMaTe/bM Ha OCHOBY TuX MHdOpMaumja
camocTasnHo 6upajy KOHKpeTaH npoussoa uujy he umjeHy cHuMaTu Ha
ogpeheHOM  npofajHOM  MjecTy, Yy cklagy ca  KpuTepujem
HajnpoadasaHujer npoussoga. Kako 6u ce ocurypano ga cHuMarterbu
U3 Mjecela y mjecel, CHUMajy UMjeHe NCTUX Npoussoaa, Te Kako 6u ce
MO0 MPaTUTW Koje NMpOM3BOAE CHUMATe/bM MocMaTtpajy Ha TepeHy,
noTpebHO je Yy YMUTHUK YHUJETU CBE TPaXeHe KapaKTepucTuke
npou3eoga, Te MHdOopMaumje O eBEeHTyalHUM 3aMjeHaMa YKOMMKO WX
uMa. TakaB HauMH CHUMaka oMmoryhyje npahere NpomjeHe kpeTarba
uvjeHa n3mehy ABa nepuoaa Tj. npaherse AnHaMKKe.

3a notpebe uWHAEKCA MOTPOLIAYKMX LMjeHa, CHUMarbe
umjeHa ce Bpwm crbeaehunx aaHa y mjecely:

- 3a MosbonpuBpeaHe Mpou3BoAe KOjU ce MpoAajy Ha nujauama,
uMjeHe ce NpUKyM/bajy ABa NyTa MjeceyHo M TO y npBoj U Tpehoj
ceamMuum y Mjeceuy;

- 3a CBe OCTane npou3Bode LUMjeHe ce y ckiagy ca Bawehum
EBponckuM perynatvBamMa NpuUKyrsbajy jeaHoM mjeceyHo (u3mehy 1. m
21. y mjecely), C TVM [a Ce HY>XHO OApXasa WUCTU MHTepsan usmehy
NpUKyrbakba.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
s based on the respresentative list of products, which in year 2010
consisted of 579 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
Iinformation price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month.:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.
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MoHpepu

MoHaepy Koju ce MpuMjersyjy 3a M3padvyHaBarbe WHAEKCa
MOTPOLLIAYKUX LMjeHa NpeacTaBrbajy CTPYKTYpY NpocjeyHe MOoTpoLUH-e
fAomahuHCTaBa, OAHOCHO roKasyjy penatmBHO Yydewhe opabpaHux
Mpon3Bo/a W ycnyra y YKYrnHoj NOTPOLLHU.

OCHOBHM 13BOp NojaTaka 3a u3paay noHaepa 3a obpayyH
MHAOEKCa MOTPOLAyYKuX UuujeHa je AHKeTa O noTpoLHu
foMahunHCTaBa. 3a M3padvyHaBarbe MHAEeKCa MOTPOLIAYKMX LujeHa
oA jaHyapa 2008. roguHe npuMjerbyjy ce MNOHAEPU Koju ce
6a3upajy Ha nogaumMma u3 AHKeTe O MOTpOLWHKN AoMahuHCTaBa w3
2004. roguHe. lMoHaepu ce CBake roAuvHE KOpUryjy C KpeTareMm
umnjeHa y NpeTxoAHOoj roauHu.

Knacudmkaumja

3a obpayyH MHAEKCa MOTPOLAYKMX LMjeHa KOpUCTU ce
Knacugwmkaumja nnyHe notpowre npema Hamjenn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3BoAe M ycslyre Ha [BaHaeCcT OCHOBHUX OAjerbaka 3a Koje ce
n3payyHaBsajy UHAEKCH.

Arperaumja

3a MHAEeKC MOTpOoWaYkux uujeHa noTpebHo je Hajnpuje
M3payyHaTn enemMeHTapHe nHaekce (MHAEKC Npou3BoAa) U MHAEKCe
penpe3eHTaTUBHUX CTaBKW Ha HMBOY rpagosa. [lpy ToMe ce kao
Mjepa cpeamwe BpWjedHOCTM KOPUCTU reoMeTpujcka  cpeauHa.
ArperaTHM WHAEKCUM Ce HAKOH TOora W3payyHaBajy KOpULLTEHEM
JlacnepoBe opMyne 3a noHAEpUCaHy apuUTMETUUKY CpeavHy
MOYEBLUMN O HAjHWXKEr HMBOA MHAEKCA pernpe3eHTaTMBHE CTaBKe [0
HMBOA YKYMHOr MHAekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
n3padyHaBame nHaekca je 2005. roguHa.

Ocrane peduHuumje

MpomsBon: 6uno koja poba wnn ycayra 3a ANYHY
MOTPOLUHY KOja ce MOXe KymnuTu, rpynHu Hasue 3a pobe n ycnyre.

PenpeseHTaTMBHa CTaBKa: Mpou3BO4 Ha HajHWKEM
HWBOY arperaumje 3a Koju ce MoXe NpOLMjeHNTM NOHAEP.

Crona npomjeHe: CTOrna MpoMjeHe LMjeHa y OAHOCY Ha
oapeheHn (pecepeHTHM) Nepuoa.

CaonwTene npunpemuna: burbaHa Tewuh

M3paje v wramna Penybnuukn 3aBog 3a craTucTvKy, Penybnuka
Cpncka, bawa Jlyka, Berbka MnaheHosuha 124 - Ten. 4387 51 332
700 — [Op Pagmuna Ywuukosuh, aupektop - Tupax 10 - W3nasu
MjeceyHo - CaonwTene je objaB/beHO M Ha WHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhera
nopataka o6aBe3HO HaBeCTU U3BOP

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
Indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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