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MHAEKCU NOTPOLUAYKMX LLUWIEHA
CONSUMER PRICE INDICES

UHpexc NOTPOLUAYKUX LIMjEHa

YKynaH WHAEKC NOTpOWaAYKnx uuvjeHa y Penybnvum
Cpnickoj, y majy 2010. roanHe, y oAHOCY Ha MPETXOAHM MjeceLl BULIK
je 3a 0,1%.

YKynaH MHAEKC NOTPOLIAYKMX LmjeHa BuwM je 3a 3,2% y
ofHocy Ha Maj 2009. roamHe.

MocmaTpaHo MO ojje/buuMa  HaMmjeHe  MOTpOLUH-e
(COICOP) y majy 2010. roanHe, y ogHocy Ha anpun 2010. roguHe,
MHAEKC ofjerbka npeso3 BuWwKM je 3a 1,2%, WHAEKC oAjerbka
3apaBcTBO 3a 0,7% w nHAEKCH oajerbaka askoxonHa nuha u ayBaH n
octana aobpa m ycnyre 3a 0,3%. WHAekcn opjerbaka: CTaHOBamse,
HamjewTaj n nokyhcTBO, KOMyHWKauuje, pekpeaumja W KynTypa,
obpa3oBare M pecTtopaHM W XOTenu Cy OCTann HenpoMjerseHM.
WHAekc opjerbka xpaHa u 6e3ankoxonHa nuha Huxu je 3a 0,5%, a
MHAEKC ofjerbka oajeha n obyha 3a 0,3%.

WHpekc noTpollaykmx LnjeHa ca NpMBpeMeHnM
yMamerwrMa umjeHa y majy 2010. roauHe

MjepeHe nomohy uHAeKca C NMpMBPEMEHWH yMarberbMMa
umjeHa, noTpowayke umjeHe y Penybnuum Cpnckoj y majy 2010.
roavHe, y ogHocy Ha anpun 2010. roavHe Buwe cy 3a 0,1%.

Consumer Price Index

Total price index in Republika Srpska in May 2010, in
comparison with the previous month, was 0.1% higher.

Total consumer price index was 3.2% higher in comparison
with May 2009.

According to COICOP divisions for May 2010, in
comparison with the previous month, the index of transport was
1.2% higher, the index of health was 0.7% higher and the index of
alcoholic beverages and tobacco and other goods and services was
0.3% higher. The index of housing, the index of furnishings and
household equipment, the index of communications, the index of
recreation and culture, the index of education and the index of
restaurants and hotels remain the same. The index of food and non—
alcoholic beverages was 0.5% lower, and the index of clothing and
footwear was 0.3% lower.

Consumer Price Index with temporary reduction
of prices in May 2010

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in May
2010, compared to April 2010, was 0.1% higher.

1.1. NHAEKCK MOTPOLLUAYKMX LIMIEHA MPEMA KJTACU®OUKALINIM COICOP Y MAJY 2010. FTOAMHE

CONSUMER PRICE INDICES ACCORDING COICOP IN MAY 2010

o Q
8 Hasus V2010 V 2010 V 2010 I-V 2010 VI 2009V 2010 | V2010 | V2010 g'
§ 1V 2010 V2009 | XII2009 | I-V 2009 VI 2008-V 2009 | @ 2009 | @ 2005 8 Name
00 YKYMNHO 100,1 103,2 100,8 102,6 100,5 101,8 116,9 00 TOTAL
01 XpaHa n 6e3ankoxonHa 99,5 98,0 100,7 97,2 96,8 99,0 120,5 01 Food and non-alcoholic
nvha beverages
01.01 |XpaHa 99,5 97,6 100,7 96,7 96,2 98,8 1214 01.01 | Food
01.02 |be3ankoxonHa nuha 99,8 101,0 100,1 101,3 101,8 100,6 113,8 01.02 | Non-alcoholic beverages
02 AxknoxonHa nuha n 100,3 130,6 111,1 131,0 123,0 120,2 133,8 02 Alcoholic beverages and
fyBaH tobacco
02.01 |AnkoxonHa nuha 101,0 102,5 101,2 103,0 104,5 102,1 110,0 02.01 | Alcoholic beverages
02.02 |OysaH 100,0 150,7 116,6 150,7 135,8 131,5 149,6 02.02 | Tobacco
03 Opjeha n obyha 99,7 96,4 98,3 96,3 96,5 96,5 85,2 03 Clothing and footwear
03.01 |Ognjeha 99,6 96,5 97,8 96,7 96,7 96,6 88,6 03.01 | Clothing
03.02 |O6yha 100,0 95,9 99,2 95,3 95,9 96,2 77,9 03.02 | Footwear
04 CraHoBatbe, Boaa, 100,0 105,1 93,2 105,3 104,5 99,2 130,3 04 Housing, water,
eneKkTpUYHa eHepruja, niamH electricity, gas and other
W OpYrn eHepreHTn fuels
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,5 100,0 100,3 04.01 | Actual rentals for housing
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1.1. MHAEKCK NOTPOLUAYKUX LIMIEHA MPEMA KNACUOUKALIMIN COICOP Y MAJY 2010. FOAMHE

CONSUMER PRICE INDICES ACCORDING COICOP IN MAY 2010 Hacrasak/continued
S 3
8 Hasne V 2010 V 2010 V 2010 1-v 2010 VI2009-V2010 | V2010 | V2010 Q
§ IV 2010 V2009 | XII2009 | I-V 2009 VI 2008-V 2009 | @ 2009 | @ 2005 § Name
04.03 |Oap>xaBate 1 nonpasak 99,8 99,9 99,9 100,5 100,8 100,3 113,7 04.03 | Maintenance and repair of
cTambeHe jeamHuue the awelling
04.04 |CHabajeBarbe BOAOM U 100,0 109,9 103,2 110,5 110,4 107,1 181,6 04.04 | Water supply and
fpyre KOMyHasnHe ynyre miscellaneous services
relating to the awelling
04.05 |EnekTpuyHa eHepruja n 100,1 105,7 90,9 105,9 104,8 98,1 132,4 04.05 | Electricity, gas and other
OpYrn eHepreHTn fuels
05 HajmelwuTaj, nokyhctso 100,0 99,6 100,0 99,5 99,7 99,8 104,4 05 Furnishings, household
1 PefioBHO OApXKaBatbe equipment and routine
maintenance of the house
05.01 |HamjewwTaj, nokyhcTBo, 99,9 99,3 99,8 99,0 99,1 99,4 99,7 05.01 | Furniture and furnishings,
TENUCKU 1 apyre nogHe carpets and other floor
npocTupke coverings
05.02 |TekcTunHM Npov3BoAM 3a 100,4 99,2 100,2 99,0 99,7 99,3 101,4 05.02 | Household textiles
Kkyhy
05.03 |KyhHu anapatu 100,0 99,5 99,9 99,5 100,5 99,6 110,5 05.03 | Household appliances
05.04 |CrakneHo 1 ctonHo nocyhe 100,0 100,8 100,1 100,9 100,9 100,7 99,6 05.04 | Glassware, tableware and
1 KyhHu npubop household utensils
05.05 [Anatv 1 onpema 3a kyhy 1 99,9 100,5 100,9 99,7 98,0 100,6 107,4 05.05 | Tools and equipment for
BpT house and garden
05.06 (lMpowu3soan u ycnyre 3a 100,2 99,7 100,1 100,1 100,6 100,2 107,4 05.06 | Goods and services for
pefoBHO oapyaBatbe kyhe routine household
maintenance
06 3apaBcTBO 100,7 103,6 101,3 103,1 102,1 103,2 115,2 06 Health
06.01 [MeanumHCKM Nponssoan 101,2 106,3 102,2 105,2 103,3 105,4 127,5 06.01 | Medical products
06.02 (3ppaBcTBEHE yCnyre, OCMM 100,0 100,1 100,0 100,8 101,4 100,4 94,8 06.02 | Out-patient services
60HNYKMX
06.03 |BbonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 105,1 06.03 | Hospital services
07 MpeBo3 101,2 1116 104,0 108,9 97,3 107,1 114,5 o7 Transport
07.01 |MpeBo3Ha cpeacTsa 100,0 96,8 98,3 96,3 95,2 96,8 91,4 07.01 | Vehicles
07.02 |YnoTpeba npeBo3HUX 101,5 116,5 105,6 113,1 97,4 110,2 114,1 07.02 | Operation of personal
cpeacTaBa transport equjpment
07.03 |Ycnyre npeso3a 100,6 101,3 100,6 100,1 98,1 100,7 137,3 07.03 | Transport services
08 KoMyHukauuje 100,0 108,3 108,4 108,3 104,5 108,3 140,5 08 Communications
08.01 |MowTaHcke ycnyre 100,0 106,5 106,5 102,6 101,1 106,5 1149 08.01 | Postal services
08.02 |TenedoHcka u Tenedakc 99,2 87,8 92,3 88,4 89,3 88,9 59,0 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke n Tenedakc 100,0 108,8 108,8 108,8 104,9 108,8 144,4 08.03 | Telephone and telefax
ycnyre services
09 Pekpeaumja v kyntypa 100,0 100,0 99,8 100,2 100,5 99,9 1114 09 Recreation and culture
09.01 |Ayano-BusyenHa, 100,0 98,5 99,1 98,3 99,0 98,6 94,5 09.01 | Audio-visual,
¢dotorpadcka n photographic and
MHdbopMaTHyKa onpema Iinformation processing
equipment
09.02 |OcTana TpajHa Aobpa 3a 100,0 99,4 100,0 99,4 99,3 99,7 97,1 09.02 | Other major durables for
pekpeaumjy u KynTypy recreation and culture
09.03 |Ocranu npeamMeT u onpema 99,9 101,2 101,3 101,2 100,9 101,2 108,1 09.03 | Other recreational items
3a pekpeauujy, BPT U kyhHu and equipment, gardens
TbybuMUM and pets
09.04 |Ycnyre pekpeauuje n 100,0 100,2 98,8 101,2 102,0 99,8 109,6 09.04 | Recreational and cultural
KynType services
09.05 |HoBuHe, Krbure 1 npubop 3a|  100,0 100,1 100,1 100,2 100,4 100,2 125,2 09.05 | Newspapers, books and
nucarbe stationery

1.1. NHAEKCK MOTPOLUAYKKX LIMJEHA MPEMA KNTACU®UKALIMIN COICOP Y MAJY 2010. TOANHE
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CONSUMER PRICE INDICES ACCORDING COICOP IN MAY 2010 Hacrasak/continued
5 8
8 Hazus V 2010 V 2010 V 2010 1-v 2010 VI 2009V 2010 | V2010 | V2010 Q
§ IV 2010 V2009 | XII2009 | I-V 2009 VI 2008-V 2009 | @ 2009 | @ 2005 8 Name
10 ObpasoBarbe 100,0 105,8 105,7 105,9 102,9 105,8 119,7 10 Education
10.01 |MNpeAwKoncko u 0CHOBHO 100,0 116,8 116,6 116,8 107,4 116,8 130,8 10.01 | Pre-primary and primary
obpaszoBarbe education
10.03 |YHMBEp3UTETCKO 100,0 100,0 100,0 100,0 100,0 100,0 100,5 10.03 | High school and
obpasoBate university education
10.05 |O6pa3oBatbe Koje ce He 100,0 100,4 100,0 100,8 102,6 100,4 129,6 10.05 | Education not definable
neduHMLLe NpeMa HUBOY by level
11 PectopaHu n xotenu 100,0 100,1 100,0 100,4 101,4 100,2 112,8 11 Restaurants and hotels
11.01 |Yroctuterbcke ycnyre 100,0 100,1 100,1 100,4 101,5 100,3 115,0 11.01 | Catering services
11.02 |Ycnyre cmjewTaja 100,0 100,0 99,8 100,3 101,3 100,1 107,9 11.02 | Accommodation services
12 Octana nobpa v ycnyre 100,3 100,9 100,4 100,8 101,7 100,6 108,3 12 | Other goods and services
12.01 |JlnyHa wera 100,4 100,5 100,4 100,4 101,3 100,4 113,3 12.01 | Personal care
12.03 |InyHmn npeametn 101,5 102,7 102,3 101,9 102,3 102,8 116,4 12.03 | Personal effects n.e.c.
12.05 |Ocuryparse 100,0 100,0 100,0 100,0 100,0 100,0 89,8 12.05 | Insurance
12.07 |Octane ycnyre 100,0 103,6 100,0 103,6 106,9 102,3 1233 12.07 | Other services n.e.c.

1) Mopaum HUCY AMPEKTHO YNOpeavBH C MHAEKCOM LMjeHa Ha Mano, 063vMpoM Aa je Koprna Npou3BoAa M ycnyra Koju YUMHE MHAEKC MOTPOLIAYKUX LujeHa 3HadvajHo
NpoLMpeHa Kao M CTPYKTypa Koja ce 3acHMBa Ha noAaumMa 13 AHKeTe O NOTPoLLHM AoMahuHcTasa u3 2004. roguHe
Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004

1.2. MHAEKC NOTPOLUAYKUX LIMJEHA CA MPUBPEMEHNM YMAHEHWUMA LIMIEHA Y MAJY 2010. FOANHE
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN MAY 2010

o Q
] %thzggrpea V2010 | V2010 | V2010 | I-\V2010 | VI 2009-V 2010 V 2010 V 2010 g
S (%) | V2010 | V2009 | XI2009 | IV2009 | VI2008-V2009 | 2009 @ 2005 S
o0 |vkynio 10000 1001 1032 1008 1026 100,5 101,9 170 sora | o0
1.3. TPEFIEZ, MIECEYHMX VIHAEKCA MOTPOLLAYKIX LIMIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (© 2005 = 100)
ropwa | 1 | @ 1 v v | vt | vt | vim | x | x X1 | xu Year
2005 | 984 993 1000 993 99,5 994 92 98 99 10,7 1022 1023 | 2005
2006 | 1064 1069 1072 1058 1067 1063 1056 1055 1057 1070 1068 1070 | 2006
2007 | 1071 1074 1075 1061 1063 1061 1057 1062 1069 1098 1107 1116 | 2007
2008 | 1133 1137 1148 1140 1149 1160 1160 1162 1162 1170 1163 1157 | 2008
2009 | 1156 1153 1151 1134 1133 1135 1146 1144 1147 1158 1159 1160 | 2009
20100 | 117,9 1180 1182 1169 116, 2010
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1.4. NPEMNEQ MIECEYHUX UHAEKCA MNMOTPOLLAYKMX LINJEHA

MONTHLY SERIES OF COMSUMER PRICE INDICES

logwia | 1 I 11 v | v | v | vi | vim | x | X XI XU | vear
npetxoanu Mjeceu = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 100,1 101,0 99,8 100,3 100,9 100,1 100,1 2009
2010 101,6 100,1 100,2 98,9 100,1 2010
UCTU Mjecel, npeTxoaHe roanHe = 100 / The same month of previous year = 100
2005% 2005
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 98,6 97,8 98,8 98,5 98,8 98,9 99,7 100,3 2009
2010 102,0 102,3 102,7 103,0 103,2 2010
feuembap npetxoaHe roguHe = 100 / December of previous year = 100

2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 99,2 100,1 100,2 100,3 2009
2010 101,6 101,7 101,9 100,7 100,8 2010

2) Nopaum 3a 2005. roanHy npeacTassbajy NoveTHy 6asy 3a U3padyHaBakbe MHAeKCa NOTPOLLAYKMX LmjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
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METO/I0JIOLLKA OBJALLUHEHA
AedmnHnunja nHaekca NOTpoLIAYKMX LnjeHa

WMHpekc  noTpowadkMx — uujeHa npeactae/ba  Mjepy
npocjeuyHe npomjeHe uujeHa npoussoga (poba wu ycnyra) koje
pe3uaeHTHa aoMahuHCTBA Kynyjy paau 3aA0BOSbeHa CBOjUX JINMYHMX
notpeba.

MHpekc  moTpowaykuMx — uMjeHa  ca  NpUBPEMEHUM
yMaretnMa unjeHa je nocebaH BuMA MHAEKCA NOTPOLUAYKMX LujeHa
C TMM LITO Ce KOA HEroBOr Mu3payyHaBara Yy3uMajy y 063up
NpMBpPEMeHa CHWKerba LmnjeHa y cknagy ca Perynatmeom EY 6poj
2602/2000.

HamjeHa

MHaekc noTpowaykmMx LUujeHa KopucTM ce Kao Mjepa
nHdbnaumje, Kao MHANKATOP 3a OYyBaHe BPUjEAHOCTU KOA yroBopa C
WHAEKCHWUM Knay3ynama, cilyxu kao Aednatop dbuHanHe noTpoLltbe
noMahuMHCTaBa M KOpUCTKM ce 3a ynopehuBare cTone uHdnaumje ¢
APYrYM pervoHmma.

O6yxBaTt

WHpekc noTtpowadkvx uujeHa y Penybnmum  Cpnckoj
M3padyHaBa Ce Ha OCHOBY pernpe3eHTaTUBHE NWCTe Mpou3Boda Kojy y
2010. roauHn umHn 579 npoussoga. CBakor Mjeceua MpuKyrba ce
Buwe oa 9 000 umjeHa no yHanpwjen AedMHMCAHOM Y30pKy NpoAajHMX
MjecTa v rpagosa.

- Neorpadckn o0byxBaT: uMjeHe ce NpuKyn/bajy Ha LwecT
nokauuja (rpaposa): bamwa Jlyka, bujermsuHa, [do6oj, WctouHo
Capajeso, Mpuvjenop n Tpeburse.

- O6yxBaTt npomusBopa: obyxBaheHu Cy HajBaxkHWju
Npou3BOAU U ycnyre Koje Kynyje pe3anaeHTHO CTaHOBHWILTBO paau
¢duHanHe noTpowre. O6yxeBaT fobapa v ycnyra pegoBHO ce
peBuaMpa Kako 6u ce ouyBana penpe3eHTaTUBHOCT JNCTe
npoussoga ¢ 063MpOM Ha yKyce MOTpollaya U HUXOBE HaBUKE Y
norneay KyrnoBuHe.

CHuMame uujeHa

CBe umjeHe ce MpuKyr/bajy npema yTBpheHoM pacriopeay
obunacka npogaBHML@ W TpXHMUA Koje cy ogpeheHe kao Mjecta
CHMMaa W npeMa jacHO AeduHMCaHUM cneumdurkaumjama
npoussoga/yciyre. CHuMatesbM Ha OCHOBY TUX WHdopMauwja
caMocTanHo 6upajy KOHKpeTaH npov3Bog uvjy he umjeHy cHUMatu Ha
ogpeheHoM npogajHOM  MjecTy, Yy cCKlagy ca  KpuTepujem
HajnpozaBaHujer npoussoga. Kako 6u ce ocurypano ga CHMMarterbu
13 Mjeceua y Mjecel, CHMaBryCTy LinjeHe UCTUX NPoM3BOAa, Te Kako 61
ce MOrfo npatuTM Koje npou3Bode CHUMaTerbi nocMatpajy Ha
TepeHy, MoTpebHO je Yy YNUTHUMK YHUJETM CBe TpaXeHe
KapaKTepuUCTVKe Mpov3BoAa, Te WHdopMauvje O eBeHTyaslHUM
3aMjeHamMa YKONMKO WX MMa. TakaB HauvH CHUMarba omoryhyje
npahere npomjeHe KpeTawa LuUumjeHa u3Mehy gaBa nepvoga Tj.
npahere aAMHaMuKke.

3a notpebe uWHAEKCa MOTPOLWAYKMX UMjeHa, CHUMarbe
umjeHa ce Bpwm crbeaehux gaHa y mjeceuy:

- 3a nosbornpuBpeaHe MpOM3BOAE KOju ce npofajy Ha nujauama,
LMjeHe ce nNpuKyn/bajy ABa MyTa MjeceyHo u To y npeoj v Tpehoj
ceaMuun y mjeceuy;

- 33 CBe OCTane npousBoge uUMjeHe ce y ckiagy ca Baxehum
EBpoOnckMM perynatviBamMa MpuKyrsbajy jeaHoM mjeceuHo (n3mehy 1. m
21. y Mjecely), C TUM [a Ce Hy)XHO oap)kaBa UCTU MHTepBan u3mehy
NpYKyr/bakba.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unigque index of consumer prices, and it Is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a defiator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
is based on the respresentative list of products, which in year 2010
consisted of 579 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
Iinformation price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month.:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.
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MoHpepu

MoHaepn Koju ce npuMjeryjy 3a u3padyHaBatbe MHAEeKCa
NOTPOLLIAYKUX UMjeHa npeacTaerbajy CTPYKTYpY MpocjeyHe MoTpoLHe
noMahmHCTaBa, OAHOCHO MOKasyjy penatmBHO Yydewhe opgabpaHmx
npou3BoAa M YaIyra y YKymnHoj MOTPOLUHbM.

OcCHOBHM M3BOp NofaTaka 3a uspaay noHzepa 3a obpayyH
MHAEKCa MOTPOWaykux uujeHa je AHKeTa O NOTpOLHN
fomahuHCTaBa. 3a uM3payyHaBarbe MHAEKCa MOTPOLIAYKMX LMjeHa
oa jaHyapa 2008. rogvHe npuMmjeryjy ce MNOHAEpPWU Koju ce
6a3unpajy Ha nopauuma n3 AHKeTe O MOTPOLHK AoMaNnHCTaBa U3
2004. roauHe. lMoHaepu ce cBake roAuMHe Kopuryjy C KpeTarem
LMjeHa y NpeTxoaHoj roanHu.

Knacudukauuja

3a obpayyH MHAEKCa NOTPOLIAYKMX LMjeHa KopucTu ce
Knacndukaumja nnyHe notpowre npeMa HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
Npou3BoAe W ycnyre Ha ABaHAeCT OCHOBHWMX ofjerbaka 3a Koje ce
n3payvyHaBsajy UHOEKCK.

Arperaumja

3a MHAEeKC NOTPOWAYKMX unjeHa noTpebHo je Hajnpuje
n3padyHaTV eneMeHTapHe nHaekce (MHAEKC MPoM3BOAA) M MHAEKCE
pernpe3eHTaTUBHUX CTaBKM Ha HUBOY rpagosa. [lpu ToMme ce Kao
Mjepa cpeare BpUjEAHOCTM KOPUCTM reoMeTpujcka  CpeauHa.
ArperaTHu WHOEKCM Ce HaKOH Tora u3payyHasajy KOopULLTEHeM
Jlacnepose opMyne 3a MOHAEPUCaHY apUTMETUYKY CpeauHy
MOYEBLUN Of HAjHWKEr HMBOA MHAEKCA penpe3eHTaTUBHE CTaBKe A0
HMBOA YKynHor nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
n3padyHasare nHaekca je 2005. roamHa.

Ocrane geduHuumje

Mpoussoa: 6uno koja poba wnm ycnyra 3a AUYHY
MOTPOLLUHbY KOja ce MOXe KynmuTW, rPyMHM Hasue 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MPOM3BOA Ha HajHUXKEM
HUBOY arperauuje 3a Koju ce MoXxe NpouUMjeEHUTN NOHAEP.

Crona npomMjeHe: cTona npoMjeHe LujeHa y OAHOCY Ha
oapehenn (pedepeHTHN) nepunoa.

CaonwrTene npunpemuna: Xerbka Jpawkosuh

M3paje v wramna Penybnuuku 3aBop 3a cratuctuky, Penybnuka
Cpncka, bama Jlyka, Berbka MnaheHosuha 124 - Ten. 4387 51 332
700 — Op Pagmumna Yuukosuh, ampektop - Tupax 10 - W3snasm
MjeceuHo - CaonwTere je 06jaB/beHO M Ha WHTepHeTy Ha aapecw:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpuankom kopuwhemwa
noaataka o6aBe3HoO HaBeCTU U3BOP

Weights

Weijghts which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year welghts are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indlices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
Indexes are then calculcated using the Laspeyres formula for
welghted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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