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MHAEKCU NOTPOLUAYKMX LLUWIEHA
CONSUMER PRICE INDICES

UHpexc NOTPOLUAYKHUX LIMjEHa

YKynaH MWHAEKC NOTpOWaAYKnX uuvjeHa y Penybnvum
Cpnickoj, y aserycty 2010. roauHe, y O4HOCY Ha NPETXOAHU Mjecel)
HWXM je 3a 0,2%.

YKynaH MHAEKC NOTPOLIAYKMX LUmjeHa Buwm je 3a 2,0% y
ogHocy Ha asryct 2009. roavHe.

MocmaTpaHo NO ofje/buuMa  HaMmjeHe  MOTpOLUH-e
(COICOP) y aBrycty 2010. roguHe, y ogHocy Ha jyn 2010. roguHe,
MHAEKC ofjerbka pectopaHn u xotenu suwm je 3a 0,3%, uHaekcu
oajerbaka ankoxonHa nuha n gyeaH M HamjewTaj n NokyhcTBo BULLK
cy 3a 0,1%. WHpekcn opjerpaka: 34paBCTBO,  KOMyHMKauwmje,
pekpeauuja v Kyntypa u obpa3oBare OCTanu Cy HenpoMjerbeH.
MHpekc opjerbka xpaHa u 6esankoxonHa nuha Huxu je 3a 0,7%,
MHAEKC ogjerbka ofjeha n obyha 3a 0,3%, AOK Cy MHAEKCH oajerbaka
CTaHOBarbe, NPEBO3 U ocTana aobpa u ycnyre HWkn 3a 0,1%.

MHaekc noTpoluaykux umjeHa ca npmspeMeHnm
yMamemwrMa uujeHa y asrycry 2010. rogmHe

MjepeHe nomMohy MHAeKCa C NPUBPEMEHUM yMarberuMa
umjeHa, noTpowauke uujeHe y Penybnmum Cpnickoj y asrycty 2010.
roavHe, y ogHocy Ha jyn 2010. roamHe Huxke cy 3a 0,2%.

Consumer Price Index

Total price index in Republika Srpska in August 2010, in
comparison with the previous month was 0.2% lower.

Total consumer price index was 2.0% higher in comparison
with August 2009.

According to COICOP divisions for august 2010, in
comparison with the previous month, the index of restaurants and
hotels was 0.3% higher. The index of alcoholic beverages and
tobacco and the index of furnishings and household equipment were
0.1% higher. The index of health, the index of communications, the
index of recreation and culture and the index of education remain the
same. The index of food and non-alcoholic beverages was 0.7%
lower, the index of clothing and footwear was 0.3% lower. The index
of housing, the index of transport and the index of other goods and
services were 0.1% lower.

Consumer Price Index with temporary reduction
of prices in July 2010

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in August
2010, compared to July 2010, was 0.2% lower.

1.1. MHAEKCK NOTPOLLUAYKMX LIMNIEHA MNMPEMA KITACU®UKALININ COICOP Y ABIYCTY 2010. FTOAMHE

CONSUMER PRICE INDICES ACCORDING COICOP IN AUGUST 2010

o Q
8 Hasus VIII 2010 | VIII 2010 | VIII 2010 | I-VIII 2010 |IX 2009-VIII 2010 | VIII 2010 | VIII 2010 g'
§ VII 2010 | VIII 2009 | XII 2009 | I-VIII 2009 |IX 2008-VIII 2009 | @ 2009 | @ 2005 8 Name
00 YKYMNHO 99,8 102,0 100,5 102,5 101,5 101,6 116,6 00 TOTAL
01 XpaHa n 6e3ankoxonHa 99,3 100,3 100,1 98,1 97,6 98,4 119,8 01 Food and non-alcoholic
nuha beverages
01.01 |XpaHa 99,3 100,3 100,0 97,7 97,1 98,1 120,6 01.01 | Food
01.02 |be3ankoxonHa nuha 100,0 100,7 100,6 101,1 101,4 101,2 114,4 01.02 | Non-alcoholic beverages
02 AknoxosnHa nuha un 100,1 110,6 110,9 125,1 123,3 120,0 133,6 02 Alcoholic beverages and
[yBaH tobacco
02.01 |AnkoxonHa nuha 100,4 100,0 100,7 101,9 103,0 101,5 109,4 02.01 | Alcoholic beverages
02.02 |OysaH 100,0 116,6 116,6 140,5 136,9 131,5 149,6 02.02 | Tobacco
03 Opjeha n obyha 99,7 96,2 97,6 96,2 96,3 95,8 84,6 03 Clothing and footwear
03.01 |Ognjeha 99,9 96,7 97,4 96,6 96,6 96,1 88,2 03.01 | Clothing
03.02 |O6yha 99,3 94,8 98,1 95,3 95,5 95,1 77,0 03.02 | Footwear
04 CraHoBatbe, Boaa, 99,9 102,8 92,8 104,9 104,4 98,7 129,8 04 Housing, water,
eneKkTpUYHa eHepruja, niavH electricity, gas and other
W OpYrn eHepreHTn fuels
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 100,3 04.01 | Actual rentals for housing
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1.1. MHAEKCK NOTPOLUAYKUX LIMIEHA MPEMA KNACUOUKALIMIN COICOP Y ABIYCTY 2010. FOANHE

CONSUMER PRICE INDICES ACCORDING COICOP IN AUGUST 2010 Hacrasak/continued
S 3
8 Hasns VIII 2010 | VIII 2010 | VIII 2010 | I-VIII 2010 |IX 2009-VIII 2010 | VIII 2010 | VIII 2010 Q
§ VII 2010 | VIII 2009 | XII 2009 | I-VIII 2009 |IX 2008-VIII 2009 | @ 2009 | @ 2005 § Name
04.03 |OapxaBate 1 nonpasak 100,0 100,0 99,7 100,3 100,4 100,1 113,4 04.03 | Maintenance and repair of
cTambeHe jeamHuue the awelling
04.04 |CHabajeBarbe BOAOM U 100,0 103,2 103,2 108,5 109,3 107,1 181,6 04.04 | Water supply and
fpyre KOMyHasnHe ynyre miscellaneous services
relating to the awelling
04.05 |EnekTpuyHa eHepruja n 99,9 103,4 90,4 105,5 104,8 97,6 131,7 04.05 | Electricity, gas and other
OpYrN eHepreHTn fuels
05 HajmelwuTaj, nokyhctso 100,1 100,1 99,9 99,6 99,5 99,7 104,3 05 Furnishings, household
1 PefioBHO OApXKaBatbe equipment and routine
maintenance of the house
05.01 |HamjewwTaj, nokyhcTBo, 100,0 99,3 99,4 99,1 99,0 98,9 99,2 05.01 | Furniture and furnishings,
TENUCU 1 apyre nogHe carpets and other floor
npocTmpke coverings
05.02 |TekcTunHM Npov3BoaM 3a 100,0 99,2 100,1 99,1 99,4 99,3 101,3 05.02 | Household textiles
Kyhy
05.03 |KyhHu anapatu 100,0 99,7 99,9 99,6 99,7 99,7 110,6 05.03 | Household appliances
05.04 |CrakneHo 1 ctonHo nocyhe 100,0 100,7 100,1 100,9 100,9 100,7 99,6 05.04 | Glassware, tableware and
1 KyhHu npubop household utensils
05.05 [Anatv 1 onpema 3a kyhy 1 100,4 102,4 101,7 100,5 99,3 101,4 108,3 05.05 | Tools and equipment for
BpT house and garden
05.06 |MpousBoan u ycnyre 3a 100,1 100,6 100,2 100,1 100,1 100,3 107,5 05.06 | Goods and services for
pefoBHO oapyaBatbe kyhe routine household
maintenance
06 3apascTBO 100,0 103,3 101,3 103,2 102,8 103,2 115,2 06 Health
06.01 |MeanumMHCk nponsBoau 100,1 105,8 102,2 105,5 104,7 105,5 127,5 06.01 | Medical products
06.02 (3ppaBcTBEHE yCnyre, OCMM 100,0 100,1 100,0 100,5 100,9 100,4 94,8 06.02 | Out-patient services
60HNYKMX
06.03 |BbonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 105,1 06.03 | Hospital services
07 MpeBo3 99,9 103,8 104,2 107,6 102,5 107,3 114,7 07 Transport
07.01 |lMpeBo3Ha cpeacTsa 100,0 96,2 97,7 96,3 95,6 96,2 90,8 07.01 | Vehicles
07.02 |YnoTpeba npeBo3HUX 99,9 105,8 106,2 1111 104,3 110,7 114,7 07.02 | Operation of personal
cpeacTaBa transport equipment
07.03 |Ycnyre npeBo3a 100,0 99,8 99,8 100,3 99,2 100,0 136,2 07.03 | Transport services
08 KoMyHukauuje 100,0 108,4 108,4 108,3 105,9 108,3 140,5 08 Communications
08.01 |MowTaHcke ycnyre 100,0 106,5 106,5 104,0 102,7 106,5 1149 08.01 | Postal services
08.02 |TenedoHcka u Tenedakc 100,0 90,3 91,6 88,6 89,2 88,3 58,6 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke n Tenedakc 100,0 108,8 108,8 108,8 106,4 108,8 144,4 08.03 | Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 100,0 100,0 99,9 100,1 100,4 100,0 1115 09 Recreation and culture
09.01 |Ayavo-BusyenHa, 100,0 98,9 99,1 98,5 98,7 98,6 94,5 09.01 | Audio-visual,
¢dotorpadcka n photographic and
MHbopMaTHyKa onpema Iinformation processing
equipment
09.02 |OcTana TpajHa aobpa 3a 100,0 100,0 100,0 99,5 99,5 99,7 97,1 09.02 | Other major durables for
pekpeaumjy u KynTypy recreation and culture
09.03 |Ocranu npeaMeTn u onpema 100,0 101,3 101,1 101,2 101,2 101,1 107,9 09.03 | Other recreational items
3a pekpeauujy, BPT U kyhHu and equipment, gardens
TbybuMUM and pets
09.04 |Ycnyre pekpeauuje n 100,0 99,3 98,8 100,7 101,5 99,8 109,6 09.04 | Recreational and cultural
KynType services
09.05 |HoBuHe, Ktbure 1 nNpubop 3a 100,1 100,3 100,3 100,2 100,3 100,4 125,5 09.05 | Newspapers, books and

nucame

stationery



CAOMLWITEHE CTATUCTUKE LIMIEHA

PRICE

STATISTICS RELEASE

bpoj/No. 169/10

1.1. MHAEKCK NOTPOLUAYKUX LIMIEHA MPEMA KNACUOUKALIMIN COICOP Y ABIYCTY 2010. FOANHE

CONSUMER PRICE INDICES ACCORDING COICOP IN AUGUST 2010 Hacrasak/continued
o Q.
8 Hasne VIII 2010 | VIII 2010 | VIII 2010 | I-VIII 2010 | IX 2009-VIII 2010 | VIII 2010 | VIII 2010 g
é VII 2010 | VIII 2009 | XII 2009 | I-VIII 2009 |IX 2008-VIII 2009 | @ 2009 | @ 2005 8 Name
10 ObpasoBarbe 100,0 105,8 105,7 105,9 104,1 105,8 119,7 10 Education
10.01 |MpeAwKoncko n 0CHOBHO 100,0 116,8 116,6 116,8 111,2 116,8 130,8 10.01 | Pre-primary and primary
obpasoBate education
10.03 |YHuBep3UTETCKO 100,0 100,0 100,0 100,0 100,0 100,0 100,5 10.03 | High school and
obpaszoBarbe university education
10.05 |O6pa3oBatbe Koje ce He 100,0 100,4 100,0 100,7 101,3 100,4 129,6 10.05 | Education not definable
neduHue npeMa HUBOY by level
11 PectopaHu n xotenu 100,3 100,2 100,1 100,3 100,7 100,3 112,9 11 Restaurants and hotels
11.01 |YroctuTerscke ycnyre 100,4 100,6 100,4 100,3 100,8 100,5 1153 11.01 | Catering services
11.02 |Ycnyre cmjewTaja 100,0 99,4 99,2 100,0 100,4 99,5 107,3 11.02 | Accommodation services
12 Ocrtana pobpa v ycnyre 99,9 101,0 100,5 100,9 101,4 100,8 108,5 12 Other goods and services
12.01 |NlnyHa wera 99,8 1004 100,4 100,5 100,8 100,3 113,2 12.01 | Personal care
12.03 |InyHmn npeametn 100,0 106,3 106,1 103,6 103,3 106,7 120,8 12.03 | Personal effects n.e.c.
12.05 |Ocuryparse 100,0 100,0 100,0 100,0 100,0 100,0 89,8 12.05 | Insurance
12.07 |Ocrane ycnyre 100,0 103,6 100,0 103,6 105,9 102,3 123,3 12.07 | Other services n.e.c.

1) Moaaum HUCY AMPEKTHO YMOPEAUBYU C MHAEKCOM LinjeHa Ha Mano, 063vpoM Aa je kopra Npou3BoAa M ycyra Koju YMHe MHAEKC NOTPOLIAYKMX LinjeHa 3HauajHo
npoLuMpeHa Kao ¥ CTPYKTypa Koja Ce 3acHMBa Ha nogaumma 13 AHKeTe 0 NoTpoLHK foMahuHcTaBa 13 2004. roamHe
Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004

[ay

.2. MHOEKC MOTPOLUAYKMX LIMIJEHA CA NPUBPEMEHNM YMAHEHWMA LIMIEHA Y ABIYCTY 2010. FOANHE
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN AUGUST 2010

o a
S VI 2010 | VII2010 | VII2010 | L-VII2010 | IX2009- VI 2010 | VII2010 | VI 2010 Q
S VII2010 | VIII2009 | XII2009 | I-VIII2009 | IX 2008- VIII 2009 | ©2009 | @ 2005 S
00 | YKYNHO 99,8 102,0 100,5 102,5 101,5 101,6 116,6 TOTAL | 00
1.3. PEIEZ, MIECEYHVX VIHAEKCA MOTPOLUAYKIAX LIVIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (@ 2005 = 100)
loguia | I I I v | v | v | vt |vim | x | x | x | xu | ver
2005 | 984 993 1000 993 995 994 992 988 999 10,7 1022 1023 | 2005
2006 | 1064 1069 1072 1058 1067 1063 1056 1055 1057 1070 1068 1070 | 2006
2007 | 1071 1074 1075 1061 1063 1061 1057 1062 1069 1098 1107 1116 | 2007
2008 | 1133 1137 1148 1140 1149 1160 1160 1162 1162 1170 1163 1157 | 2008
2009 | 1156 1153 1151 1134 1133 1135 1146 1144 1147 1158 1159 1160 | 2009
2010 | 1179 1180 1182 1169 1169 1170 1169 1166 2010
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1.4. NPEFNEQ MIECEYHUX MHAEKCA MNMOTPOLLAYKMX LINJEHA

MONTHLY SERIES OF COMSUMER PRICE INDICES

logia | 1 I 11 v | v [ v | vt | vim | x | x | xx | xu | ver
npetxoanu Mjeceu = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 100,1 101,0 99,8 100,3 100,9 100,1 100,1 2009
2010 101,6 100,1 100,2 98,9 100,1 100,0 99,9 99,8 2010
UCTU Mjecel, NpeTxoaHe roanHe = 100 / The same month of previous year = 100
2005% 2005
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 98,6 97,8 98,8 98,5 98,8 98,9 99,7 100,3 2009
2010 102,0 102,3 102,7 103,0 103,2 103,1 102,0 102,0 2010
nfeuembap npetxoaHe roguHe = 100 / December of previous year = 100

2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 99,2 100,1 100,2 100,3 2009
2010 101,6 101,7 101,9 100,7 100,8 100,8 100,7 100,5 2010

2) Nopaum 3a 2005. roanHy npeacTassbajy NoveTHy 6asy 3a U3padyHaBakbe MHAEKCa NOTPOLLAYKMX LmjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
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METO/[0JIOLLKA OBJALLHEHA
AedmnHnumnja nHaekca NOTpoLIAYKMX LnjeHa

WMHpekc  noTpowadkMx — uujeHa npeactae/ba  Mjepy
npocjeyHe npomjeHe uujeHa npoussoaa (poba w ycnyra) koje
pe3uaeHTHa aoMahuHCTBA Kynyjy paau 3aA0BOSbeHa CBOjUX JINMYHMX
notpeba.

MHpekc  moTpowaykuMx — uMjeHa  ca  NpUBPEMEHUM
yMaretnMa umnjeHa je nocebaH BMA MHAEKCA NMOTPOLUAYKUX LMjeHa
C TMM LITO Ce KOA HEroBOr MU3payyHaBara Yy3uMajy y 063up
NpMBpPEMEeHa CHWXerba LmnjeHa y cknagy ca Perynatmeom EY 6poj
2602/2000.

HamjeHa

MHaekc noTpowaykmMx LUujeHa KopucTM ce Kao Mjepa
nHdbnaumje, Kao MHANKATOP 3a OYyBaHe BPUjEAHOCTU KOA yroBopa C
WHAEKCHWUM Knay3ynama, cilyxu kao aednatop dbuHanHe noTpoLltbe
noMahrHCTaBa M KOpUCTKM ce 3a ynopehuBare cTone nHdnaumje ¢
APYrvM pervoHmma.

O6yxBsaTt

WHaoekc  noTpowadkux uujeHa y  Penybnmum - Cpnckoj
13padyHaBa Ce Ha OCHOBY pernpe3eHTaTUBHe NUCTE Mpou3soda Kojy Y
2010. roauHmn umHn 579 npoussoga. Csakor Mjeceua MpuKyrba ce
Buwe oA 9 000 umjeHa no yHanpujen AedvHUCaHOM Y30PKY MpoaajHuX
MjecTa v rpagosa.

- Neorpadckn o0byxBaT: uMjeHe ce NpuKyn/bajy Ha wecT
nokaumja (rpaposa): bara Jlyka, bBujersuna, [oboj, WcTouHo
CapajeBo, Mpvjenop v Tpeburse.

- O6yxBaT npousBopa: obyxsaheHn Cy HajBaxkHWju
NpoM3BOAM U YCnyre Koje Kynyje pe3svaeHTHO CTaHOBHWLLTBO paju
¢duHanHe noTpowre. O6yxeBaT fobapa v ycnyra pegoBHO ce
peBuaMpa Kako 6u ce odyBana penpe3eHTaTMBHOCT JIUCTe
npoussofa C 063MpoOM Ha yKyce MOTpollaya W HWXOBE HaBuke Yy
norneay KynosuHe.

CHuMame umjeHa

CBe umnjeHe ce Mpukyr/bajy npema yTBpHeHOM pacropeny
obunacka npopaBHML@ M TpXHMUA Koje Cy oapeheHe kao Mjecta
CHMMara MW npemMa jacHo AeduHUCAHUM cneundmrkaumjama
npoussoga/ycnyre. CHMMaTes/bM Ha OCHOBY TWX WHdopMauuja
camMoCTanHo bupajy KOHKpeTaH npou3soa uunjy he unjeHy cHuMaTtu Ha
ogpeheHoM npogajHOM  MjecTy, Yy cCKnagy ca  KpuTepujem
HajnpopaBaHujer npoussoga. Kako 6u ce ocurypano aa cHumartersy
13 Mjecela y Mjecel, CHUMajy LMjeHe UCTUX Npou3BoAa, Te Kako bu ce
MOr/I0 MPaTUTU Koje MpOM3BOAE CHUMAaTE/bW MoCMaTpajy Ha TepeHy,
noTpebHO je y YMUTHWK YHMJETU CBe TpaXeHe KapaKTepuctvke
npov3soaa, Te UHdopMaLmje O eBeHTyallHUM 3aMjeHaMa YKOMMKO WX
MMa. TakaB HauMH CcHUMama oMmoryhyje npaherse npomjeHe KpeTara
LmjeHa u3mehy Asa nepuoaa Tj. npahere AvHaMuke.

3a notpebe wHAEeKCa NOTPOLIAYKMX LMjeHa, CHUMae
umjeHa ce Bpwn cbeaehux aaHa y Mjeceuy:

- 3@ MosLonpuBpesHe npou3BoAe KOju ce npogajy Ha nujauama,
LmjeHe ce nNpuKyn/bajy ABa MyTa MjeceyHo u To y npeoj v Tpehoj
ceaMuun y mjeceuy;

- 3a CBe OCTafne npou3BOAE LMjeHe ce y ckiagy ca Baxehum
EBponickum perynatvBama npukyrn/bajy jenHom mjeceuHo (u3mehy 1. u
21. y Mmjecelly), C TUM [i@a Ce HYXHO ofpXKaBa MCTU WHTepBan usmehy
NpUKyrn/bakba.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unigque index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a defiator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
/s based on the respresentative list of products, which in year 2010
consisted of 579 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers’ choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.
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MoHpepu

MoHaepn Koju ce npuMjeryjy 3a u3padyHaBatbe MHAEeKCa
NOTPOLLAYKUX UMjeHa npeacTaerbajy CTPYKTYpY MpocjeyHe MoTpoLHse
noMahmHCTaBa, OAHOCHO MOKasyjy penatmBHO Yydewhe opgabpaHmx
npou3BOAa M YCTyra y YKymnHoj MOTPOLLHbM.

OCHOBHM M3BOp NofaTaka 3a uspaay noHzepa 3a obpayyH
MHAEKCa MOTPOWaykux uujeHa je AHKeTa O NOTpOLHHK
fomahuHCTaBa. 3a uM3payyHaBarbe MHAEKCa MOTPOLIAYKMX LMjeHa
oa jaHyapa 2008. rogvHe npuMmjeryjy Ce MNOHAEPWU Koju ce
6a3npajy Ha nopauuma n3 AHKeTe O MOTPOLWHKN AoMaNnHCTaBa U3
2004. roamHe. lMoHaepu ce CBake rofMHe KOpuryjy C KpeTarem
LMjeHa y NpeTxoaHoj roanHu.

Knacudukauuja

3a obpayyH MHAEKCa NOTPOLIAYKMX LMjeHa KopucTu ce
Knacndukaumja nnyHe notpowre npeMa HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
Npou3BoAe W ycnyre Ha ABaHAeCT OCHOBHWMX ofjerbaka 3a Koje ce
n3payvyHaBsajy UHOEKCK.

Arperaumja

3a uHAeKC NOTPOWAYKMX umnjeHa noTpebHo je Hajnpuje
M3payvyHaTn enemMeHTapHe nHaekce (MHAEKC Mpov3BoAa) U MHAEKCe
penpeseHTaTUBHUX CTaBKM Ha HUBOY rpagosa. [lpu Tome ce Kao
Mjepa cpearbe BpUjEOHOCTM KOPWUCTU reOMeTpujcka cpeauHa.
ArperaTtHM WMHAOEKCUM Ce HAKOH Tora M3payyHasajy KOopULLTEHEeM
Jlacnepoee copMyne 3a MOHAEpUCaHYy apuTMETUYKY CPeavHy
MOYeBLUM OA HajHWKEr HMBOA MHAEKCA penpe3eHTaTVBHE CTaBke A0
HMBOA YKynHor nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
M3padyHaBame nHaekca je 2005. rogmHa.

Ocrane pecdmHuumnje

Mpouseopn: 6uno koja poba wnu ycnyra 3a nUYHY
MOTPOLLKbY KOja ce MOXe KynmuTW, IPYMHM Hasue 3a pobe u ycnyre.

Penpe3eHTaTuBHa CTaBKa: MNpPOM3BOA4 Ha HAjHUXEM
HUBOY arperauuje 3a Koju ce MoXxe NpouUMjeHUTN NOHAEP.

Crona npomMjeHe: cTona nMpoMjeHe LujeHa y OAHOCY Ha
oapehenn (pedepeHTHN) nepuoa.

CaonwTene npunpemuna: Xerbka [Jpawikosuh

W3gaje n wramna Penybnnukn 3aBoa 3a CTaTUCTUKY, Penybnunka
Cpncka, bara Jlyka, Berbka MnaheHosuha 124 - Ten. 4387 51 332
700 — [p Pagmuna Ymnukosuh, ampektop - Tupax 10 - M3nasm
mjeceyHo - CaonwTene je 06jaB/beHO M Ha VHTepHeTy Ha aapecw:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpuankom kopuwhemwa
noaataka o6aBe3Ho HaBeCcTU U3BOP

Weights

Weijghts which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year welghts are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indlices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item. product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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