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MHAEKCU NOTPOLUAYKUX LNIEHA
CONSUMER PRICE INDICES

MHaekc noTpoLluavykux uujeHa

YKkynaH MWHAEKC NOTpowadyknx umjeHa y Penybnvum
Cpnckoj, y anpuny 2010. roavHe, y oAHOCY Ha NpPETXodHn Mjecel
HWxu je 3a 1,1%.

YKynaH vHAEKC NOTPOoLWaYKMX unjeHa Bum je 3a 3,0% y
oaHocy Ha anpun 2009. roavHe.

MNocmaTpaHo MO ofje/buMMa  HaMjeHe  MOTpolH-e
(COICOP) y anpuny 2010. roamHe, y ogHocy Ha mapT 2010. roauHe,
WHAEKC oAajerbka npeso3 BuwwM je 3a 0,9%, MHAEKC ofjerbka xpaHa v
6e3ankoxonHa nvha 3a 0,3% un nHaekc oajerbka 3apascTeo 3a 0,3%.
MHpaekcn opjerbaka: ankoxonHa nuha M AyBaH, KOMyHWKauuije,
obpasoBatbe M ocTana Aobpa u ycnyre ocTanu Cy HernpoMjeHseHu.
MHpekc opjerbka craHoBamwe HWkM je 3a 9,1%, uHAekc opjerbka
ogjeha n obyha 3a 1,0%, nHAeKC oajesbka pekpeaumnja u KynTypa 3a
0,3%, vHaekc ogjerbka HamjewTaj u nokyhctBo 3a 0,1% u mHAekc
ofjerbka pectopaHu u xotenu 3a 0,1%.

MHAeKC NoTpolaykmMx umjeHa ca npuBpeMeHnM

yMamemnMa umjeHa y anpuny 2010. roauHe

MjepeHe nomohy MHAeKca C NPUBPEMEHUH yMarerMMa
uujeHa, noTpowayke umjeHe y Penybnuum Cpnckoj y anpuny 2010.
roauHe, y ogHocy Ha Mapt 2010. roguHe Huxe cy 3a 1,1%.

Consumer Price Index

Total price index in Republika Srpska in April 2010, in
comparison with the previous month, was 1.1% lower.

Total consumer price index was 3.0% higher in comparison
with April 2009.

According to COICOP divisions for April 2010, in
comparison with the previous month, the index of transport was
0.9% higher, the index of food and non-alcoholic beverages was
0.3% higher and the index of health was 0.3% higher. The index of
alcoholic beverages and tobacco, the index of communications, the
index of education and the index of other goods and services remain
the same. The index of housing was 9.1% lower, the index of
clothing and footwear was 1.0% lower, the index of recreation and
culture was 0.3% lower, the index of furnishings and household
equipment was 0.1% lower and the index of restaurants and hotels
was 0.1% lower.

Consumer Price Index with temporary reduction
of prices in April 2010

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in April
2010, compared to March 2010, was 1.1% lower.

1.1. MHAEKCK NOTPOLLAYKNX LIMJEHA MPEMA KITACU®UKALININ COICOP Y AMPWUY 2010. TOAUMHE
CONSUMER PRICE INDICES ACCORDING COICOP IN APRIL 2010

o Q
8 Hasus V2010 Iv 2010 IV 2010 I-IV 2010 V 2009-1vV 2010 | IV 2010 | IV 2010 8
é II2010 | IV2009 | XII2009 | I-IV2009 | V2008-IV2009 | @2009 | @ 2005 § Name

00 YKYMNHO 98,9 103,0 100,7 102,5 100,1 101,8 116,9 00 TOTAL

01 XpaHa u 6e3ankoxonHa 100,3 97,7 101,1 97,0 96,8 99,5 121,1 o1 Food and non-
nuha alcoholic beverages

01.01 |XpaHa 100,3 97,2 101,2 96,5 96,2 99,3 122,0 01.01 | Food

01.02 |be3ankoxonHa nuha 100,1 101,4 100,3 101,3 102,0 100,8 114,0 01.02 | Non-alcoholic beverages

02 AxnoxonHa nuha n 100,0 130,6 110,7 131,1 120,6 119,8 1334 02 Alcoholic beverages
AyBaH and tobacco

02.01 [AnkoxonHa nuha 100,1 102,2 100,2 103,2 104,9 101,0 108,9 02.01 | Alcoholic beverages

02.02 |AysaH 100,0 150,7 116,6 150,7 131,5 131,5 149,6 02.02 | Tobacco

03 Opjeha mn obyha 99,0 96,0 98,5 96,3 96,5 96,7 85,4 03 Clothing and footwear

03.01 |Ogjeha 98,7 96,2 98,2 96,8 96,8 96,9 88,9 03.01 | Clothing

03.02 |O6yha 99,7 95,4 99,3 95,1 95,9 96,2 77,9 03.02 | Footwear

04 CraHoBame, BoAa, 90,9 105,4 93,2 105,4 104,5 99,1 130,3 04 Housing, water,
eNleKTpUYHa eHeprumja, electricity, gas and
MJINH U APYIrYU EHEpPreHTH other fuels

04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,8 100,0 100,3 04.01 | Actual rentals for housing

04.03 |OgpxxaBatbe 1 nonpasak 100,2 100,3 100,1 100,6 101,0 100,5 113,9 04.03 | Maintenance and repair of
ctambeHe jeanHuue the awelling

04.04 |CHabajeBarbe BOAOM M 100,0 110,6 103,2 110,6 109,9 107,1 181,6 04.04 | Water supply and
Apyre KOMyHanHe ynyre miscellaneous services

relating to the dwelling




04.05 |EnekTpuyHa eHepruja un 88,2 106,0 90,8 106,0 104,7 98,0 132,4 04.05 | Electricity, gas and other
[OpYru eHepreHTu fuels
05 HajmewTaj, nokyhcreo 99,9 99,5 100,0 99,5 99,9 99,8 104,4 05 Furnishings, household
WU peaoBHO oAp)KaBate equipment and routine
maintenance of the
house
05.01 |HamjewrTaj, nokyhctso, 100,0 99,1 99,9 98,9 99,2 99,5 99,8 05.01 | Furniture and furnishings,
Tenucu n apyre noagxHe carpets and other floor
npocTupke coverings
05.02 |TekCTunHKM NpoM3BOAM 3a 100,0 98,9 99,8 99,0 99,8 99,0 101,0 05.02 | Household textiles
Kyhy
05.03 [KyhHu anapatu 99,9 99,6 99,9 99,5 100,9 99,7 110,6 05.03 | Household appliances
05.04 |CrakseHo 1 cTonHo nocyhe 100,1 100,9 100,1 100,9 100,9 100,7 99,6 05.04 | Glassware, tableware and
1 kyhHu npubop household utensils
05.05 [AnaTu u onpema 3a kyhy u 100,2 100,8 101,1 99,6 97,8 100,8 107,6 05.05 | Tools and equipment for
BpT house and garden
05.06 |Mpoussoau 1 ycnyre 3a 99,6 99,6 99,9 100,2 101,0 100,0 107,2 05.06 | Goods and services for
penoBHO oapxasarbe kyhe routine household
maintenance
06 3apaBcTBO 100,3 103,1 100,6 103,0 101,9 102,5 1144 06 Health
06.01 |MeanumMHCKM NpousBoau 100,4 105,5 101,0 105,0 102,7 104,2 126,0 06.01 | Medical products
06.02 [3apaBcTBEHE yCyre, 0OCMM 100,0 100,1 100,0 100,9 101,6 100,4 94,8 06.02 | Out-patient services
60HNYKMX
06.03 |BonHuyke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 105,1 06.03 | Hospital services
07 MpeBo3 100,9 111,5 102,8 108,3 95,2 105,9 113,2 07 Transport
07.01 [MpeBo3Ha cpeacTBa 100,1 96,8 98,3 96,1 95,1 96,8 91,4 07.01 | Vehicles
07.02 |YnoTpeba npeBo3HUX 101,2 116,6 104,1 112,2 94,6 108,6 112,4 07.02 | Operation of personal
cpeacTasa transport equjpment
07.03 |Ycnyre npeBo3a 100,0 100,6 100,0 99,8 98,3 100,2 136,5 07.03 | Transport services
08 KoMmyHukaumje 100,0 108,3 108,4 108,3 104,0 108,4 140,5 08 Communications
08.01 [MowTaHcke ycnyre 106,5 106,5 106,5 101,6 100,5 106,5 1149 08.01 | Postal services
08.02 |TenedoHcka u Tenedakc 98,9 88,7 93,0 88,5 89,6 89,6 59,5 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke 1 Tenedakc 100,0 108,8 108,8 108,8 104,4 108,8 1444 08.03 | Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 99,7 99,9 99,9 100,2 100,9 100,0 1114 09 Recreation and culture
09.01 [Ayamo-BusyenHa, 99,9 98,4 99,1 98,3 99,3 98,6 94,5 09.01 | Audio-visual,
doTorpadcka un photographic and
MHdOpMaTNYKa onpema information processing
equipment
09.02 |OcTana TpajHa Aobpa 3a 100,0 99,4 100,0 99,4 99,2 99,7 97,1 09.02 | Other major durables for
pekpeauujy v KynTypy recreation and culture
09.03 |OcTanu npegMeTH 1 onpema 99,7 101,3 101,4 101,2 100,8 101,4 108,2 09.03 | Other recreational items
3a pekpeauujy, BPT 1 kyhHu and equipment, gardens
Jby6UMLUM and pets
09.04 |Ycnyre pekpeauuije un 98,8 99,6 98,8 101,4 102,1 99,8 109,6 09.04 | Recreational and cultural
KynType services
09.05 [HoBwHe, Krbure n npubop 3a 100,0 100,1 100,1 100,2 101,0 100,1 125,2 09.05 | Newspapers, books and
nucame stationery
10 O6pasoBatbe 100,0 105,8 105,7 105,9 102,5 105,8 119,7 10 Education
10.01 |MpeaLwKoncKo n 0OCHOBHO 100,0 116,8 116,6 116,8 106,1 116,8 130,8 10.01 | Pre-primary and primary
obpazoBane education
10.03 |YHuMBep3WUTETCKO 100,0 100,0 100,0 100,0 100,0 100,0 100,5 10.03 | High school and university
obpazoBane education
10.05 |Obpa3zoBarbe Koje ce He 100,0 100,4 100,0 100,9 103,1 100,4 129,6 10.05 | Education not definable
fedvHue npeMa HUBOY by level
11 PectopaHu n xotenn 99,9 100,1 100,0 100,4 101,8 100,2 112,8 11 Restaurants and
hotels
11.01 |Yroctuterscke ycnyre 100,0 100,1 100,1 100,5 101,9 100,3 115,0 11.01 | Catering services
11.02 |Ycnyre cMjewwTaja 99,8 100,0 99,8 100,3 101,5 100,1 107,9 11.02 | Accommodation services
12 Ocrana po6pa u ycnyre 100,0 100,5 100,0 100,8 101,9 100,3 107,9 12 | Other goods and
services
12.01 |/lnyHa woera 100,0 100,0 100,0 100,4 101,6 99,9 112,8 12.01 | Personal care
12.03 |/lnyHu npeameTn 100,0 101,1 100,7 101,7 102,3 101,3 114,7 12.03 | Personal effects n.e.c.
12.05 |Ocurypame 100,0 100,0 100,0 100,0 100,0 100,0 89,8 12.05 | Insurance
12.07 |Octane ycnyre 100,0 103,6 100,0 103,6 107,2 102,3 123,3 12.07 | Other services n.e.c.

1) Mopauu HUCY AMPEKTHO YNopeauBM C MHAEKCOM LMjeHa Ha Masno, 063uUpoM Ja je Kopna NpousBoAa M ycnyra Koju YMHe WHAEKC MOTPOLIaYyKMX LmjeHa 3HauyajHo

npoLuMpeHa Kao v CTPyKTypa Koja ce 3acHMBa Ha noAaumma 13 AHKeTe O MOTpoLHKM AoMahuHcTaBa 13 2004. roauHe

Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004
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1.2. MHAEKC MNOTPOLLAYKMX LIMIEHA CA MPUBPEMEHUM YMAHEHWMA LIMIEHA Y AMPUITY 2010. TOAMHE
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN APRIL 2010

S CSTtFrJZEHFea V2010 | IV2010 | IV2010 | I-IV2010 | V 2009- 1V 2010 IV 2010 IV 2010 é

S %) II1 2010 | IV 2009 | XII 2009 | I-IV 2009 | V 2008- IV 2009 @ 2009 @ 2005 S

00 | YKYMHO 100,00 98,9 103,0 100,7 102,5 100,1 101,8 116,9 TOTAL | 00

1.3. MPETIEL, MIECEYHMX MH/EKCA MOTPOLLAYKMX LIVIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (@ 2005 = 100)

fogmwa | 1 | @ m [ v | v | v | vi | vt | x | X XI XII Year
2005 984 993  100,0 99,3 99,5 99,4 99,2 98,8 99,9  101,7 1022 1023 | 2005
2006 | 1064 1069 1072 1058  106,7 1063 1056 1055 1057 1070 1068  107,0 | 2006
2007 | 1071 1074 1075 1061 1063  106,1 1057 1062 1069  109,8  110,7 1116 | 2007
2008 | 1133 1137 1148 1140 1149 1160 1160 1162 1162 1170 1163 1157 | 2008
2009 | 1156 1153 1151  113,4 1133 1135 1146 1144 1147 1158 1159 1160 | 2009
2010 | 117,9 1180 1182  116,9

1.4. MPETTIEL, MIECEYHMX WHIEKCA MOTPOLLIAYKVIX LIVIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES
romwa| 1 | nm [ m | v | v | vi | vi [ vim | x | x xt | xu | vear
npeTtxoaHu Mjecey = 100 / Previous month = 100
2005 | 101,7  100,9  100,8 99,2 1002  100,0 99,7 99,7 101,1  101,8 1004  100,1 | 2005
2006 | 1040 1005  100,3 98,7  100,8 99,6 99,4 99,9  100,2  101,2 99,8  100,2 | 2006
2007 | 100,01 1003  100,1 98,7  100,2 99,8 99,6  100,4 100,6  102,7 1009  100,8 | 2007
2008 | 101,5 1003  100,9 99,3  100,8 100,9  100,0 1002  100,0  100,7 99,4 99,4 | 2008
2009 99,9 99,7 99,9 98,5 99,9  100,1  101,0 99,8  100,3  100,9  100,1  100,1 | 2009
2010 | 101,6  100,1  100,2 98,9
ncTun Mjecel, npetxoaHe roamHe = 100 / The same month of previous year = 100
2005 e | 2009
2006 | 1081 1077 1071 1066 1072 1068 1065 1068 1058 1052 1046  104,6 | 2006
2007 | 100,7 100,5  100,3  100,3 99,7 99,9 100,01  100,6 101,1  102,6  103,6 1043 | 2007
2008 | 1058 1058 1067 1074 1080 1093 1097 1094 1087 1066 1051  103,6 | 2008
2009 | 102,0  101,4  100,3 99,6 98,6 97,8 98,8 98,5 98,8 98,9 99,7  100,3 | 2009
2010 | 102,0 1023  102,7  103,0
nfeuembap npetxoaHe roavHe = 100 / December of previous year = 100

2005 | 101,7  102,7 1035 1027 1029 1029 1026  102,3 1034 1052 1057 1058 | 2005
2006 | 1040 1045 1048  103,4 1043  103,9 1032  103,1 1033 1046 1044 1046 | 2006
2007 | 100,01  100,4  100,5 99,1 99,4 99,2 98,8 99,2 99,9  102,6  103,4 1043 | 2007
2008 | 101,5 101,9 1028  102,1 1029  103,9  103,9 1041 1041 1048 1042  103,6 | 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 99,2 100,01 1002 1003 | 2009
2010 | 101,6  101,7 101,9  100,7

2) Mopaum 3a 2005. roavHy npeacTasrbajy noveTHy 6a3y 3a M3padyHaBarbe MHAEKCa MOTPOLLAYKMX LpjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
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METO/JOJIOLLIKA OBJALLIHGEHA
AedvHnumnja MHaekca NOTPOLLIAYKUX LinujeHa

MHpekc  noTpowaykux — uujeHa  npeactas/ba  Mjepy
npocjedyHe npomjeHe umjeHa npoussoga (poba u ycnyra) koje
pe3nfeHTHa AOMahUHCTBA Kynyjy paau 3afl0BOSbeHba CBOJUX JIMYHUX
notpeba.

MHpekc  noTpowauykux — uujeHa ca  MpUBPEMEHUM
yMarbernMa umjeHa je nocebaH BUA MHAEKCA NOTPOLLAYKUX LinjeHa
C TUM LWITO Ce KOA HEroBOr u3payvyHasarba Yy3uMajy y o063up
npuBpemMeHa CHWXera uujeHa y cknagy ca Perynatwesom EY 6poj
2602/2000.

HamjeHa

MNHpoekc noTpowaykMx UMjeHa Kopuctu ce Kao Mjepa
WHdNaumje, Kao MHAMKATOP 3a O4YyBarbe BpUjeaHOCTU Kof yrosopa ¢
WHAEKCHUM Knay3ynama, Cryxu kao gednatop duHanHe noTpoLlre
foMahuHCTaBa M KOpUCTU ce 3a ynopehuBare ctone uHdnaumje ¢
LApYrMM pernoHuma.

O6yxBaTt

MHpekc noTpowadkux uujeHa y Penybnmum  Cpnckoj
u3payyHaBa Ce Ha OCHOBY penpeseHTaTVBHE NUCTE MPoM3BoAda KOjy Y
2010. rogMHu uvHM 579 npoussopa. Ceakor Mjeceua MpuKynba ce
Buwe oa 9 000 umjeHa no yHanpujen AeVHUCAHOM Y30pKy NpoAajHUX
MjecTa 1 rpajiosa.

- Feorpadckm o06yxBaT: uMjeHe ce NpuKyn/bajy Ha Lwect
nokaumja (rpaposa): bawba Jlyka, bBujerbuHa, [o6oj, WcTouHo
CapajeBo, Mpujenop n Tpeburse.

- O6yxBaT npowusBoga: obyxBaheHn cCy HajBaxHWju
NMpPOM3BOAM W YCyre Koje Kynyje pe3naeHTHO CTaHOBHULITBO paau
¢duHanHe noTpowme. Ob6yxBaT pobapa wm ycnyra pefoBHO ce
peBMaMpa kako 6y ce ouyBana penpe3eHTaTUBHOCT JUCTe
npoussoga C 063MpoM Ha yKyce MoTpollaya M HUXOBE HaBUKe Yy
norneay KynosuHe.

CHMMame uujeHa

CBe uvjeHe ce npuKyrybajy npema yTBpheHOM pacrnopeay
obunacka npofaBHMU@ M TpXHUUA Koje cy oapeheHe kao Mjecta
CHMMarwa W npemMa jacHO AedUHUCAHUM cneundmrkaumrjama
npoussoga/yciyre. CHMMaTerbh Ha OCHOBY TuUX MHdopMaumja
camocTarnHo 6upajy KoHKpeTaH npoussog unjy he umjeHy cHumaTtv Ha
ogpeheHoM npogajHOM MjecTy, Yy CKlagy Ca  Kputepujem
HajnpogaBaHujer npomssofa. Kako 6u ce ocurypano Aa cHMMarterbu
13 Mjecella y Mjecel, CHUaBryCTy LiMjeHe UCTUX NPou3B0Aa, Te Kako 6u
ce MOrno npatuTM Koje Npou3BOAe CHWMATes/bM MocMaTpajy Ha
TepeHy, noTpebHO je y yNUTHUMK YHWjETM CBe TpaXkeHe
KapaKTepucTvke npou3BoAa, Te uHdopMauvje O eBeHTyanHuM
3aMjeHamMa YKONMKO WX MMa. TakaB HauuMH CHWMaka omoryhyje
npaherwe npoMjeHe KpeTakwa UuUMjeHa u3mely paABa nepuoga Tj.
npahere AMHamMuke.

3a notpebe uWHAEKCA MNOTPOLAYKMX LMjEeHa, CHUMaHe
umjeHa ce Bpwmn crbeaehunx aaHa y mjecely:

- 32 nosbonpuBpedHE NPOM3BOAE KOjU Ce npoaajy Ha nujauama,
uMjeHe ce NpuKyn/bajy ABa NyTa MjeceyHo v To y npeoj u Tpehoj
ceaMuuM y Mjecely;

- 33 CBe OCTane npou3Bode uujeHe ce y ckiagy ca Baxehum
EBponckuM perynatvBaMa npukynsbajy jeaHoM mjeceyHo (Mamehy 1. m
21. y Mjecely), C TYM [a Ce HY)XXHO OApXaBa MCTU WHTepBan u3Mehy
NpUKynbakba.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
is a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index Is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a defiator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
s based on the respresentative list of products, which in year 2010
consisted of 579 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bjjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.



CAONWTEHE CTATUCTUKE LMIEHA
PRICE STATISTICS RELEASE

Bpoj / No. 89/10

MoHpepu

MoHaepy Koju ce npuMjeryjy 3a u3padvyHaBarbe WHAeKca
MOTPOLLAYKMX LMjeHa NpeacTas/bajy CTPYKTYpY MpOCjeYHe MOTPOLLH-e
AoMafhnHCTaBa, OOHOCHO MoOKasyjy penatmeHO Yuyelwhe oaabpaHux
NpoM3BOAa M YCnyra y YKYMnHOj NOTPOLLHU.

OCHOBHM ¥3BOp NoaaTaka 3a u3pady noHzepa 3a obpayyH
MHAEeKCa MOTPOLAYKMX UuujeHa je AHkeTa O MOTpOLWHM
foMahuHCTaBa. 3a M3padvyHaBarbe MHAEeKCa MOTPOLIAYKMX LunjeHa
on jaHyapa 2008. roguHe npuMjerbyjy Ce noHAEpU Koju ce
6a3upajy Ha nogaumMma us AHKeTe O MOTpOLWHKN AoMahuHCTaBa 13
2004. roauHe. loHaepu ce cBake roAvHeE KOpUryjy C KpeTaweMm
umnjeHa y NpeTxoAHoj roamHu.

Knacudumkaumja

3a obpayyH MHAEeKca MOTPOLWAYKMX LujeHa Kopuctu ce
Knacudukauumja nuyHe notpolurbe npema HamjeHn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3Boje W ycnyre Ha [BaHaeCT OCHOBHUX Ofjerbaka 3a Koje ce
u3payyHaBajy MHOEKCH.

Arperaumja

3a WHAEeKC MOTpOWaYkux uujeHa noTpebHo je Hajnpuje
M3payyHaTn enemMeHTapHe nHaekce (MHAEKC Npou3BoAa) U MHAEKCe
penpe3eHTaTUBHUX CTaBKW Ha HMBOY rpagosa. [lpy ToMe ce kao
Mjepa cpeamwe BpWjedHOCTM KOPUCTU reoMeTpujcka  cpeauHa.
ArperaTHM WHAEKCUM Ce HAKOH TOora W3payyHaBajy KOpULLTEHEM
JlacnepoBe opmyne 3a noHAepuCaHy apuUTMETUUKY CpeauHy
MOYEBLUN Off HAjHWXKEr HMBOA MHAEKCA penpe3eHTaTMBHE CTaBke [0
HMBOA YKYMHOr nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
n3padyHaBame nHaekca je 2005. roguHa.

Ocrane peduHunumje

MpomsBon: 6uno koja poba wnn ycayra 3a NWUYHY
MOTPOLUHY KOja ce MOXe KymnuTu, rPynH1 Hasue 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: Mpov3BOA4 Ha HajHWKeM
HWBOY arperaumje 3a Koju ce MoXe NpOLMjeHNTM NOHAEP.

Crona npomjeHe: CTOrna MpoMjeHe LujeHa y OAHOCY Ha
oapeheHn (pecepeHTHM) Nepuoa.

CaonwTere npunpemuna: Xesbka [Apawkosuh
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Cpnicka, batba Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 332
700 — Op Pagmuna Yuukosuh, aupektop - Tupax 10 - W3nasm
MjeceyHo - CaonwTere je objaB/beHO M Ha WHTepHeTy Ha agpecw:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpuaukom kopuwhema
nopartaka o6aBe3HO HaBECTU M3BOP

Weights

Weijghts which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
welghts used were the ones based on the Household Budget
Survey from year 2004. Each year weights are adjusted in
accoraance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item. product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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