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MHAEKCU NOTPOLUAYKUX LUNIEHA
CONSUMER PRICE INDICES

MNHAeKC NoTpoLIauknx unjeHa

YKynaH MWHAEKC NOTpowaykux umjeHa y Peny6bnuum
Cpnckoj, y janyapy 2010. roavHe, y OQHOCY Ha MpeTXoaHu Mjecel
Behu je 3a 1,6%.

YKynaH MHAEKC NoTpoLwaykux umjeHa sehu je 3a 2,0% y
oaHocy Ha jaHyap 2009. roavHe.

MocMaTpaHo N0  ojje/buMMa  HaMmjeHe  MoTpoLUH-e
(COICOP) y jaHyapy 2010. roguHe, y ogHocy Ha Aeuembap 2009.
roavHe, MHAEKC ofjerbka ankoxonHa nuha v ayeBaH Behu je 3a 10,8%,
WHOEKC oAjesbka KOMyHukauuje 3a  8,4%, WHAEKC oOAjerbka
obpasoBame 3a 5,7%, MHAEKC ofjerbka CTaHoBare 3a 2,3%, UHAEKC
oajerbka npeBo3 3a 1,4%, vHAEeKC oajerbka xpaHa M 6e3ankoxosiHa
nuha 3a 0,4% KW MHAEKC oajerbka octana fobpa w ycnyre 3a 0,3%.
MHaekcn ogjerbaka HamjewTaj v NokyRCTBO M pecTopaHu W XoTenwu
oCTanu Cy HenpoMmjereHu, A0K Cy UHAEeKCH ofjerbaka ogjeha u obyha,
3[paBCTBO M pekpeaumja n KynTypa mamm 3a 0,1%.

UHAaekc noTpollaykmx uujeHa ca npuBpeMeHuM
yMamerwu1Ma umjeHa y janyapy 2010. roguHe

MjepeHe nomohy MHAEeKCa C NpUBPEMEHWM yMarberbMMa
umjeHa, noTpowadke uujeHe y Penybnuum Cpnickoj y jaHnyapy 2010.
roiMHe, y ogHocy Ha aeuembap 2009. rogmHe Behe cy 3a 1,5%.

Consumer Price Index

Total price index in Republika Srpska in January 2010, in
comparison with the previous month, was 1.6% higher.

Total consumer price index was 2.0% higher in comparison
with January 2008.

According to COICOP divisions for January 2010, in
comparison with the previous month, the index of alcoholic beverages
and tobacco was 10.8% higher, the index of communications was
8.4% higher, the index of education was 5.7% higher, the index of
housing was 2.3% higher, the index of transport was 1.4% higher,
the index of food and non—-alcoholic beverages was 0,4% higher and
the index of other goods and services was 0,3% higher. The index of
furnishings and household equipment and the index of restaurants
and hotels remain the same. The index of clothing and footwear was
0.1% lower, the index of health was 0.1% lower and the index of
recreation and culture was 0.1% lower.

Consumer Price Index with temporary reduction
of prices in January 2010

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in January
2010, compared to December 2009, was 1.5% higher.

1.1. MHAEKCK NOTPOLLAYKKMX LINJEHA MPEMA KITACU®UKALININ COICOP Y JAHYAPY 2010. TOAMHE
CONSUMER PRICE INDICES ACCORDING COICOP IN JANUARY 2010

o Q

9 CTpykTypa 12010 12010 2010 11 2009-1 2010 12010 8

= Hazus = N.

8 Structure (%)|  XII 2009 @ 2009 2009 11 2008-1 2009 @ 2005 8 ame

00 YKYNHO 100,0 101,6 102,7 102,0 99,6 117,9 00 TOTAL

01 XpaHa v 6e3ankoxonHa 32,1 100,4 98,8 96,4 97,7 120,2 01  Food and non-alcoholic
nuha beverages

02 AksnoxonHa nuha u 4,1 110,8 119,8 131,7 113,5 133,5 02  Alcoholic beverages and
fyBaH tobacco

03 Oagjeha n obyha 3,5 99,9 98,1 96,3 96,8 86,6 03  Clothing and footwear

04 CraHoBame, BOAa, 27,6 102,3 108,8 105,4 104,4 142,9 04  Housing, water, electricity,
eneKTpuYHa eHepruja, NavH gas and other fuels
W ApYrU EHEPreHTH

05 HajmewwrTaj, nokyhctBo 57 100,0 99,8 99,3 100,5 104,4 05 Fumishings, household
W pefoBHO oApXXaBarbe equipment and routine

maintenance of the house

06 3ppaBcTBO 4,2 99,9 101,8 102,8 101,2 113,6 06  Health

07 Tpeso3 9,1 101,4 104,4 105,4 90,9 111,6 07  Transport

08 KoMyHukauuje 2,5 108,4 108,4 108,2 102,6 140,5 08  Communications

09 Pekpeauuja u KynTypa 3,1 99,9 100,0 100,6 101,9 111,5 09  Recreation and culture

10 O6pasoBatbe 0,9 105,7 105,8 106,2 101,2 119,7 10  Education

11 PecTopaHu 1 XxoTenu 2,0 100,0 100,2 100,7 103,1 112,8 11  Restaurants and hotels

12 Ocrana pobpa u ycnyre 52 100,3 100,6 101,1 102,7 108,3 12 Other goods and services

1) Mogaum HWUCY AMPEKTHO YMopeavBM C MHAEKCOM LujeHa Ha Mano, 063MpoM Aa je Kopra npov3BOAa M ycnyra Koju YMHe MHAEKC MOTPOLIAYKMX LMjeHa 3HavajHo
NpoLUMpeHa Kao M CTPYKTypa Koja Ce 3acHMBa Ha nojauuMa u3 AHKETE O MoTpOLUHM AoMahuHcTaBa u3 2004. roguHe
Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004
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1.2. MHAEKC NOTPOLUAYKMX LIMIEHA CA MPUBPEMEHNM YMAHEHWMA LIMIEHA Y JAHYAPY 2010. FOANHE

CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN JANUARY 2010

é CrpykTypa 12010 12010 12010 II 2009- 1 2010 12010 §

é Structure (%)| XII 2009 @ 2009 12009 II 2008- I 2009 @ 2005 §

00 | YKYMHO 100,00 101,5 102,6 101,9 99,5 117,8 TOTAL 00

1.3. MPEFNEAQ MIECEYHUX MHOEKCA MOTPOLUAYKUX LIMJIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (@ 2005 = 100)
romwa| 1 | nm [ m | v | v | v | vi [ vim | K X XI XII Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 2007
2008 113,3 113,7 114,8 114,0 1149 116,0 116,0 116,2 116,2 117,0 116,3 115,7 2008
2009 115,6 115,3 115,1 113,4 113,3 113,5 114,6 114,4 114,7 115,8 115,9 116,0 2009
2010 117,9
1.4. NPEMNEAQ MIECEYHUX MHAOEKCA MOTPOLUAYKUX LIMIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES
roma| 1 | nm [ m | v | v | v | vi | vim | K X XI X1 | Year
nperxoaHu Mjecey = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 100,1 101,0 99,8 100,3 100,9 100,1 100,1 2009
2010 101,6
NCTK Mjecel, npeTxoaHe roamHe = 100 / The same month of previous year = 100
2005% 2005
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 98,6 97,8 98,8 98,5 98,8 98,9 99,7 100,3 2009
2010 102,0
feuembap nperxoaHe roaunHe = 100 / December of previous year = 100

2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 99,2 100,1 100,2 100,3 2009

2010 101,6

2) Mopaum 3a 2005. roavHy NpeacTaB/bajy noyYeTHy 6asy 3a M3padvyHaBake MHAEKCA MOTPOLIAYKMX LMjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
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METO/JOJIOLLIKA OBJALLHGEHA
AedvHnumnja MHAaeKca NOTPOLLIAYKUX LinjeHa

MHOekCc noTpowaykMx uujeHa npeactaBba  Mjepy
npocjeuyHe npomjeHe umjeHa npoussoga (poba W ycnyra) Koje
pe3vaeHTHa aoMahuHCTBA Kynyjy paav 3a40Bosberba CBOjUX JIMUHUX
notpeba.

MHOoekc  moTpowaykMx — uMjeHa  ca  MpUBPEMEHUM
yMamemuMa umjeHa je nocebaH BMA MHAEKCA NOTPOLAYKUX LmjeHa
C TMM LWTO Ce KOA4 HEroBOr u3padvyHaBara Yy3umajy y 063up
npuMBpEMEHa CHUXeHa LMjeHa y cknagy ca PerynatmBoMm EY 6poj
2602/2000.

HamjeHa

MHOeKC MOTPOLWAYKMX UMjeHa KOpUCTM Ce Kao Mjepa
nHdnaumje, Kao MHANKATOP 3a OYyBaH-€ BPUjeAHOCTU Koa yroBopa C
WHAEKCHUM Knay3ynama, CiyXxu kao aednatop guHanHe noTpowme
foMahuHCTaBa M KOpUCTU ce 3a ynopehusarbe ctone uHdnauumje ¢
APYrMM pernoHuma.

O6yxBaTt

WHpekc noTpowadkvx uujeHa y Penybmuum  Cpnckoj
u3payyHaBa Ce Ha OCHOBY pernpeseHTaTVBHE NIUCTE MPoM3BoAa KOjy Y
2010. roguHn umHM 579 npoussoga. CBakor Mjeceua npukynba ce
Buwe oa 9 000 umjeHa no yHanpujen AedUHMCAHOM y30pKy MpoaajHuX
Mjecta 1 rpagosa.

- Feorpadckmn obyxBaT: UMjeHe ce Npukyn/bajy Ha LuectT
nokauuja (rpapoBa): barba Jlyka, BbujersmHa, [o60j, WcTouHo
CapajeBo, Mpujenop n Tpeburse.

- O6yxBaTr npomsBopa: obyxBaheHW cy HajBaxHWju
npou3BoaM U ycryre Koje Kynyje pesvfieHTHO CTaHOBHWLITBO paju
¢uHanHe noTpowre. O6yxeaT Aobapa M ycnyra pefoBHO ce
peBMaMpa Kako 6u ce odyBana penpe3eHTAaTUBHOCT JIUCTE
npousBofa C 063MPOM Ha yKyce NoTpollada U HUXOBE HaBUKeE Y
norneay KynosuHe.

CHMMame uujeHa

Cse uMjeHe ce mpukyrsbajy npema ytspheHoMm pacrnopeay
obunacka npoAaBHMLA M TpXHUUA Koje cy oppeheHe Kao Mjecta
CHUMaka W npeMa jacHO AeduHUCAHUM cneundukaumjama
npoussoga/yciyre. CHuMaTerbh Ha OCHOBY TUX MHdopMaumja
camocTanHo 6upajy koHkpeTaH npou3sog uvjy he uujeHy cHuMatu Ha
ogpeheHoM nMpogajHOM MjecTy, Yy CKlagy ca  Kputepujem
HajnpoaaBaHujer npoussoga. Kako 61 ce ocurypano aa CHUMaTerbu
u3 Mjecela y Mjecel, CHUABIyCTy LiMjeHe UCTUX NPou3BoAa, Te Kako bu
ce MOrno npatuTM Koje Mpou3BOAE CHMMaTesbk nocMatpajy Ha
TepeHy, MOTpebHO je Yy YNUTHUK YHWUjETM CBe TpaxeHe
KapakTepucTuke npoussBoga, Te uHdbopMaumje O eBeHTyalHuM
3aMjeHaMa YKOMIMKO WX WMa. TakaB HaunH CHMMarba omoryhyje
npaherwe npomjeHe KpeTarwa uUMjeHa wu3Mely pnsa nepuoja Tj.
npahere AMHaMuKke.

3a notpebe wWHAEKCca NOTPOWAYKUX LMjeHa, CHUMarbe
umjeHa ce BpwK crbeaehux aaHa y mjecewy:

- 3a MosboNpuBpeaHe Mpou3BOAE KOjU ce MpoAajy Ha nujauama,
uMjeHe ce NpuUKyn/bajy ABa nyTa MjeceyHo M TO y npBoj u Tpehoj
ceaMuum y Mjeceuy;

- 3a CBe OCTane npov3Bode LUMjeHe ce y ckiagy ca Baxehum
EBpornckuM perynatvBamMa npukyrnsbajy jeaHom mjeceuHo (uameby 1. u
21. y mjecelly), C TVM Ja Ce HY)XHO OApXasa WCTU WHTepsan uamehy
NpUKyr/bakba.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
[s a unigue index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
is based on the respresentative list of products, which in year 2010
consisted of 579 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retall stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijjeliina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
Imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
Iinformation price collectors pick a concrete proaduct for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
Information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two perfods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.
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MoHpepun

MoHpoepy Koju ce npuMjenyjy 3a u3padvyHaearbe uHAeKca
MOTPOLLAYKMX LMjeHa NpeacTas/bajy CTPYKTYpY NpOCjeYHe MOTPOLLHE
AoMahnHCTaBa, OAHOCHO MOKasyjy penatmeHO Yydyelwhe oaabpaHux
NpoM3BOAa W YCnyra y YKYrnHoj NOTPOLLH:U.

OCHOBHM “3BOp NoaaTaka 3a M3paay noHaepa 3a obpayyH
MHAEKCa MOTPOWAYKMX UMjeHa je AHKeTa O MOTPOLUHK
AoMahuHCTaBa. 3a uspadyHaBarbe MHAEKCa NOTPOLIAYKUX UujeHa
on jaHyapa 2008. roauMHe npuMjeryjy ce noHaepu Koju ce
6a3upajy Ha nogauuMa u3 AHKeTe O MOTPOLHM AOMahMHCTaBa U3
2004. roguHe. loHaepu ce cCBake roAMHe KOpUryjy C KpeTareM
uujeHa y NnpeTxoaHoj roavHu.

Knacudwukaumja

3a obpayyH MHAEeKCa MOTPOLWAYKMX LiMjeHa Kopuctu ce
Knacudukaumja nuyHe notpolwrbe npema Hamjenu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
nMpov3Boje W yCnyre Ha [BaHaeCT OCHOBHWX OAjerbaka 3a Koje ce
“3payyHaBajy MHAEKCH.

Arperaumja

3a MHOEeKC MOTPOLAYKMX LuMjeHa noTpebHo je Hajnpuje
n3padyHaT enemeHTapHe uHaexce (MHAEKC npou3BsoAa) U MHAeKce
penpe3eHTaTUBHMX CTaBKW Ha HWBOY rpajosa. [lpu ToMe ce kao
Mjepa cpeamwe BpujefHOCTM KOPUCTU reoMeTpujcka cpeavHa.
ArperaTHM WHOEKCUM Ce HaKoH Tora u3payvyHaBajy KopuLlITeHem
Jlacnepose copmMyne 3a noHaepucaHy apuTMETUYKY CPeauHy
MOYEBLUM O HajHUXKEr HMBOA MHAEKCA penpes3eHTaTUBHE CTaBke [0
HMBOa YKYNHOr nHaekca 3a Penybnunky Cpncky. PedepeHTHa 6a3a 3a
uspadyHasare nHgekca je 2005. roauHa.

Ocrtane pecpmHuumje

MpousBopn: 6uno koja poba unm ycnyra 3a JIMYHY
NOTPOLUHbY KOja Ce MOXe KyMnuTH, FpynHu HasmBe 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: Mpou3BOA4 Ha HajHWKEM
HWBOY arperaumje 3a Koju ce MoXe NpOLMjeHNTVN NOHAEP.

Crona npoMjeHe: cTona fnpoMjeHe uujeHa y OAHOCYy Ha
oapeheHn (pedepeHTHM) nepunoa.

CaonwTere npunpemuna: Xesbka [pawkosuh

M3paje n wramna Penybnnuku 3aBoa 3a CTaTUCTMKY, Peny6nuka
Cpncka, bama Jlyka, Berbka MnaheHosuha 124 - Ten. 4387 51 450
275 - [Op Pagmuna “Yuukosuh, aupektop - Tupax 10 - WM3nasm
MjeceyHo - CaonwTene je objaB/beHO M Ha WHTepHeTy Ha agpecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpuaukom kopuwhema
noaataka o6aBe3HO HaBeCTU U3BOP

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
Indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item. product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.

Prepared by: Zeljka Draskovi¢

Edited, published and printed by Republika Srpska Institute of
Statistics, Banja Luka, Veljka Miadenovica 12d - Tel. +387 51 450
275 - Dr Radmila Cickovic, Director General - Total print run copies
10 - Monthly periodicity - Release is available on the Internet at:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - These data can be used
provided the source is acknowledged



