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MHAEKCH NOTPOLLUAYKHMX LIWJEHA ¥ MAJY 2009. FTOAVHE
CONSUMER PRICE INDICES IN MAY 2009

WNHAeKc noTpoluaykmx unjeHa

YKynaH MWHAEKC MOoTpowavkvx uujeHa y Penybavum
Cpnckoj, y majy 2009. roauHe, y 0QHOCY Ha NPETXOAHW MjeceL, HWXU
je 3a 0,1%.

YKynaH MHAEKC MOTPOLIAayKMX LMjeHa y OAHOCY Ha Maj
2008. roamHe HWxu je 3a 1,4%.

MNocmaTpaHo no  ofjesbuMMa  HaMmjeHe  MOTpOLH-e
(COICOP), y majy 2009. roauHe, y oaHocy Ha anpun 2009. roauHe,
MHOEKC opjerbka npeBo3, BuwM je 3a 1,1%, wHAeKC ogjerbka
ankoxonHa nuha n ayeaH 3a 0,3%, MHAEKC oajerbka CTaHOBame 3a
0,3% v uHAaekc opjerbka 3apaBcTBO 3a 0,2%. WHAekc opfjerbka
KOMyHUMKauuje, WHAEKC oAajerbka obpasoBame, WHAEKC ofjerbka
pecTtopaHn M XOTenu W WMHAEKC oAajesbka octana aobpa u ycnyre
OoCTanu Ccy HenpoMmjerbeHn. MHpaekc opjerka xpaHa v 6e3ankoxonHa
nuha Hwxm je 3a 0,8%, uHakec ogjerbka oajeha m obyha 3a 0,7%,
MHOEKC oAjerbka pekpeaumnja M kyntypa 3a 0,2% p[ok je mHAekc
ofjerbka HamjewwTaj n nokyhcteo Huxu je 3a 0,1%.

UHpekc noTpoLwiaykmx uujeHa ca npuBpeMeHuM
yMamemuMa LuujeHa y majy 2009. roguHe

MjepeHe nomohy wHAeKca MNOTPOWAYKMX UMjeHa ca
MpVBPEMEHVH yMarbernMa LmjeHa, noTpoluadke umjeHe y Penybnuum
Cpnckoj y Majy 2009. roavHe, y oaHocy Ha anpun 2009. roavHe Hke
cy 3a 0,1%.

Consumer Price Index

Total price index in Republika Srpska for May 2009, in
comparison with the previous month, was 0.1% lower.

Total consumer price index, in comparison with May 2008,
was 1.4% lower.

According to COICOP divisions for May 2009, in comparison
with the previous month, the index of transport was 1.1% higher, the
index of alcoholic beverages and tobacco 0.3% higher, the index of
housing 0.3% higher and the index of health 0.2% higher. The index
of communication, the index of education, the index of restaurants
and hotels and the index of other goods and services remain the
same. The index of food and non-alcoholic beverages was 0.8%
lower, the index of clothing and footwear 0.7% lower, the index of
recreation and culture 0.2% lower, while the index of furnishings and

household equipment was 0.1% lower.

Consumer Price Index with temporary reduction
of prices in May 2009

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in May 2008,
compared to April 2009, were 0.1% lower.

1.1. MiHpekcn noTpowadkux umjeHa npema knacudukaumjun COICOP y majy 2009. roanHe

Consumer Price Index according COICOP in May 2009

o Q
o) Hasus c;%;zf; V2009 | V2009 | V2009 | V2009 | VI2008-V2009 1-V2009 | V2009 8
g %) IV2009 | XII2008 | @2008 | V2008 | VI2007-V 2008 I-v 2008 @ 2005 Name S
00 | YkynHo 100,0 99,9 98,0 98,3 98,6 104,4 100,4 113,3 | Total 00
01 | XpaHa n 6e3ankoxonHa 33,0 99,2 99,5 99,3 98,1 106,4 100,9 123,0 | Food and non- 01
nuha alcoholic beverages
02 | AxnoxonHa nuha n 3,5 100,3 101,4 102,1 102,6 101,9 102,3 102,5 | Alcoholic beverages 02
AyBaH and tobacco
03 | Ogjeha n obyha 4,0 99,3 97,8 97,0 96,8 97,9 97,3 88,4 | Clothing and 03
footwear
04 | CraHoBarbe, BOAQ, 26,2 100,3 91,5 98,5 105,2 107,8 105,1 124,0 | Housing, water, 04
eneKTpyYHa eHepruja, electricity, gas and
MVH U APYrn eHepreHTn other fuels
05 | HajmewrTaj, nokyhctBo 59 99,9 99,7 101,0 101,9 102,2 102,0 104,8 | Furnishings, household | 05
W pefoBHO equipment and routine
ofpxaBarbe maintenance of the
house
06 | 3ppaBcTBO 4,2 100,2 100,5 100,7 100,4 100,8 100,5 111,2 | Health 06
07 | MpeBo3 9,7 101,1 93,4 86,4 85,5 102,8 89,8 102,6 | Transport 07
08 | KomyHwukauuje 2,5 100,0 99,9 102,1 102,6 103,7 102,6 129,7 | Communication 08
09 | Pekpeauuja u kynTypa 31 99,8 100,7 102,1 103,8 104,6 104,2 111,4 | Recreation and 09
culture
10 | O6pa3oBarbe 0,9 100,0 100,3 100,8 101,1 101,8 100,9 113,1 | Education 10
11 | PectopaHu u xotenu 19 100,0 101,0 103,6 104,7 105,5 105,3 112,8 | Restaurants and 11
hotels
12 | Ocrana pobpa u ycnyre 51 100,0 101,4 102,7 103,0 103,4 103,7 107,4 | Other goods and 12
services

1) Mojaum HUCY AMPEKTHO YNOpeaMBM C WHAEKCOM LMjeHa Ha Mano, o63MpoM fa je kopra npou3BoAa W ycnyra KOju YMHe WHAEKC MOTPOLLaYKUX LmjeHa 3HauajHo
npoLuMpeHa Kao M CTPYKTypa Koja Ce 3acHMBa Ha nofaumma 13 AHKeTe 0 NoTpoLHK fAoMahuHcTaBa 13 2004. roamHe
Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is

considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004
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1.2. IHpekc noTpoLlaykmx unjeHa ca NpuBpeMEHNM yMarerinMa umnjeHa y Majy 2009. roamHe

Consumer Price Index with temporary reduction of

rices in May 2009

Q
§ %Tt?zggfea V2009 | V2009 | V2009 V 2009 VI 2008-V 2009 -V 2009 | _V 2009 g
é (%) IV 2009 | XII 2008 | @ 2008 V 2008 VI 2007-V 2008 I-v 2008 @ 2005 8
00 | YkynHo 100,00 99,9 97,9 98,2 98,6 104,4 100,3 113,3 Total | 00
1.3. Mpernea mjeceuHnx MHAEKCa NoTpoLLaYkux unjeHa (@ 2005 = 100)
Monthly series of Consumer Price Index (& 2005 = 100)
logvHa I II III v \ VI VII VIII IX X XI XII Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 2007
2008 113,3 113,7 114,8 114,0 114,9 116,0 116,0 116,2 116,2 117,0 116,3 115,7 2008
2009 115,6 115,3 1151 113,4 113,3 2009
1.4. Mpernea MjeceyHnx MHAEKCa NOTPOLIAYKUX LinjeHa
Monthly series of Consumer Price Index
logvHa I 11 111 v | \ | VI | VII | VIII | IX | X | XI | XII Year
npeTxoaHun mjecey = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 | 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 2009
UCTU Mjecel, npeTxoaHe roanHe = 100 / 7he same month of previous year = 100
2005 2005
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 98,6 2009
feuembap nperxogHe roguHe = 100 / December of previous year = 100
2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 | 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 2009
2) Mopaum 3a 2005. roavHy npeacTasrbajy NoveTHy 6asy 3a M3padyHaBakbe MHAEKCa NOTPOLLAYKKX LnjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
METOAOJIOLLKA OBJALLUHEHA METHODOLOGY

AedmHuumnja nHAEKCa NOTPOLLIAYKUNX LUjeHa

NHpexc

NOTPOLIAYKNX

unjeHa

npeacTassba

mjepy

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average

npocjeyHe npomjeHe umjeHa npoussoga (poba u ycnyra) koje
pe3ugeHTHa AoMahMHCTBa Kynyjy paau 3al0BOSberba CBOUX JIMYHMX
notpeb6a.

WMHOekc  noTpowaykmx  uMjeHa ca  NpPUBPEMEHUM
yMakeruMa uuMjeHa je nocebaH BUA MHAEKCA MOTPOLIAYKMX LMjeHa
C TUM LITO Ce KOA HEroBOr M3payyHaBaka Yy3uMmajy y ob63up
npvBpeMeHa CHMXeha UmjeHa y cknagy ca PerynatmeBom EY 6poj
2602/2000.

HamjeHa

WHOekc noTpowaykmx LUujeHa KOpucTM ce Kao Mjepa
nHdnaumje, Kao MHAMKATOP 3a OYyBahe BPUjeAHOCTU KOZ, YroBopa C
MHAEKCHUM Knay3ynama, Criyxu Kao gednaTtop duHanHe noTpoLuHe
noMahuMHCTaBa M KOpUCTKM ce 3a ynopehuBare ctone nHdnaumje ¢
[ApYrvM pernoHuma.

price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.
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O6yxBaTt

WHpekc noTtpowadkvx uujeHa y Penybnvum  Cpnckoj
M3payyHaBa Ce Ha OCHOBY penpe3eHTaTMBHE SUCTe Mpoussoda Kojy Y
2009. roavHn ynHe 627 npomssopa. CBakor Mjecela NpUKyn/ba ce oKo
11 000 umjeHa no yHanpujen AedvHUCaHOM Y30pKy MpoAajHUX MjecTa u
rpagosa.

- Feorpadckmn obyxBat: unjeHe ce NpuKynsbajy Ha LiecTt
nokaumja (rpaposa): bara Jlyka, bujersuna, [oboj, WcTouHo
Capajeso, Mpuvjenop n Tpeburse.

- O6yxBaTt npousBoga: obyxBaheHu Cy HajBaxkHWju
Npo13BOAM U yCnyre Koje Kynyje pe3vaeHTHO CTaHOBHWLLTBO pasu
¢puHanHe noTtpowre. O6yxBaT fgobapa M ycnyra peaoBHO ce
peBuaMpa Kako 6u ce oudyBana penpe3eHTaTUBHOCT JNCTe
npoussofa ¢ 063MpOM Ha yKyce MOTpollaya M HUXOBE HaBUKE Y
norneay KynoBuHe.

CHuMame uujeHa

CBe umMjeHe ce MpuKyr/bajy npema yTBpheHOM pacrnopeay
obunacka npogaBHML@ M TpXHMUA Koje cy ogpeheHe kao Mjecta
CHMMaa W npeMa jacHOo AeduHMCaHWUM cneumdurkaumjama
npoussoga/ycnyre. CHuMaTe/bM Ha OCHOBY TuX MHdOpMaumija
camMoCTanHo bupajy KoHKpeTaH npou3soa uunjy he unjeHy cHUMaTu Ha
ogpeheHoM npogajHOM  MjecTy, Yy cknagy ca  Kputepujem
HajnpoadaBaHujer npouseoza. Kako 6u ce ocurypano ga cHuMaterbu
13 Mjecela y Mjecel, CHMaBryCTy LinjeHe UCTUX NPoM3BOAa, Te Kako 6um
ce MOrfo npatuTM Koje npou3Bode CHUMaTesbi nocMatpajy Ha
TepeHy, nOTpebHO je y yYNUTHUK YHUJETM CBe TpaxeHe
KapaKTepuCcTVKe Mpou3BoAa, Te WHdopMauuje O eBEeHTyaNnHUM
3aMjeHamMa YKONMKO WX MMa. TakaB HauvH CHUMarba omoryhyje
npaherwe npoMjeHe KpeTamwa UuMjeHa wu3mehy paBa nepuwopa Tj.
npaherbe AMHaMKKe.

3a notpebe uHAEKCa MOTPOLWAYKMX UMjeHa, CHUMarbe
uujeHa ce BpwmM abefehnx aaHa y Mjeceuy:

- 3a nosbornpuBpeaHe MpoOM3BOAE KOju ce npofajy Ha nujauama,
uMjeHe ce MpuKyn/bajy ABa NyTa MjeceyHo M TO y npBoj u Tpehoj
ceaMuuM y Mjeceuy;

- 33 CBe OCTane npousBoge uUujeHe ce y ckiagy ca Baxehum
EBpoOnckuMM perynatviBamMa MpuKyrsbajy jeaHoM mjeceuHo (n3mehy 1. m
21. y Mjecely), C TUM [a Ce Hy)XHO oap)kaBa UCTU MHTepBan u3mehy
NpYKyr/bakba.

MoHpepm

MoHaepn Kkoju Cce npuMjeryjy 3a M3padyHaBarbe WHAEKCa
NOTPOLLIAYKMX UMjeHa npeacTaerbajy CTPYKTYpY MpocjeyHe MoTpoLHe
fomahuHCTaBa, OAHOCHO MOKasyjy penatuBHO Ydellhe opabpaHux
NpoM3BOAA W YCNyra y YKYMHOj MOTPOLLIHM.

OCHOBHM 13BOP NoAaTaka 3a u3paay noHaepa 3a obpayyH
MHAEKCa MOTpoWaykux uujeHa je AHKeTa O NOTpOLUHMK
nomahuHCTaBa. 3a M3payvyHaBakbe MHAEKCA MOTPOLIAYKMX LujeHa
oA jaHyapa 2008. roauHe npuMjeryjy ce MOHAEpU Koju ce
6a3unpajy Ha nopauuma n3 AHKeTe O MOTPOLHKN AoMahnHCTaBa U3
2004. rogmHe. lMoHaepn ce CBake roaMHE KOPUryjy C KpeTarem
LunjeHa y npeTxoaHoj roanHu.

Knacudpukaumja

3a obpayyH MHAEKCa NOTPOLIAYKMX LMjeHa KopucTu ce
Knacndukaumja nnyHe noTtpowre npeMa HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npousBoAe M yciyre Ha ABaHAECT OCHOBHUX Ofjerbaka 3a Koje ce
n3payvyHaBsajy UHOEKCH.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
is based on the respresentative list of products, which in year 2009
consisted of 627 products. Each month 11 000 prices are collected in
accordance with defined sample of retail stores and citres.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month.:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year welghts are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indlices are calculcated.
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Arperaumja

3a MHAEeKC NOTPOLWAYKMX umnjeHa noTpebHo je Hajnpuje
M3payvyHaTU enemMeHTapHe nHaekce (MHAEKC Mpov3BoAa) U MHAEKCe
penpeseHTaTUBHUX CTaBKM Ha HUBOY rpagosa. [lpu Tome ce Kao
Mjepa cpearbe BpUjEeaHOCTM KOPWUCTM reoOMeTpujcka  cpeauHa.
ArperaTtHM MHAEKCM Ce HAKOH Tora W3payyHaBajy KOpULUTEHEM
Jlacnepose copMyne 3a NOHAEPUCaHY apUTMETUYKY CPeavHy
MOYeBLUM OA HajHWKEr HMBOA MHAEKCA penpe3eHTaTVBHE CTaBke A0
HMBOA YKyMHor nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
M3padyHaBame nHaekca je 2005. roguHa.

Ocrane geduHuumje

Mpouseopn: 6uno koja poba wnu ycnyra 3a AUYHY
MOTPOLLHbY KOja ce MOXe KynuTW, rPYMnHM Ha3ue 3a pobe u ycnyre.

Penpe3eHTaTUBHa CTaBKa: MNpPOM3BOA Ha HAjHUXEM
HUBOY arperauuje 3a Koju ce MoXxe NpouUMjeHUTN NOHAEP.

Crona npomMjeHe: cTona npoMjeHe LujeHa y OAHOCY Ha
oapehern (pedepeHTHN) nepuoa.

CaonwrTene npunpemuna: Xerbka [Jpawkosuh

M3paje v wramna Penybnuuku 3aBop 3a cratuctuky, Penybnuka
Cpnicka, batba Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 450
275 - Pagmuna Yunukosuh, ampektop - Tupax 10 - U3na3n mjeceyHo -
CaonwTerse je 06jaB/beHO M Ha VIHTepHETY Ha agpecn: Www.rzs.rs.ba
- E-mail: stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka
o6aBe3HO HaBeCT! U3BOp

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item. product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific

period of time.
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