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MHAEKCU NOTPOLUAYKUX LUIMWIEHA
CONSUMER PRICE INDICES

NHAEKC NOTpoLIAYKMX LujeHa

YKynaH WHAEKC nOoTpowadkux uujeHa y Penybnuum
Cpnickoj, y aeuembpy 2009. roavHe, y OQHOCY Ha NPETX0AHW Mjecel
BuLWLK je 3a 0,1%.

YKynaH MHAEKC NOTpOLAYKuX umjeHa suwm je 3a 0,3% y
ofAHocy Ha aeuembap 2008. roauHe.

MocMaTpaHo no  oaje/buMMa  HaMjeHe  MNOTpoLWHe
(COICOP) y peuembpy 2009. roavHe, y ogHocy Ha Hoembap 2009.
roavHe, WHAEKC opjerbka 3ApasCcTBO BUWKM je 3a 0,7%, uwHAEKC
ofjerbka xpaHa u 6esankoxonHa nuha 3a 0,2%, vHAEKC opjerbka
HamjewTaj n nokyhcTteo 3a 0,2%, nHaekc oajerbka npeso3 3a 0,1% u
MHAEKC oajerbka pectopaHn u xotenn 3a 0,1%. WHaekcn opjerbaka:
CTaHoBahe, KOMyHVKauuje n obpa3oBarbe 0CTann Cy HenpoMjerbeHu.
MHpeken opjerpka ankoxonHa nuha v gysaH, oajeha u obyha u
pekpeauunja u Kyntypa HWxu cy 3a 0,1%, OOK je vHAEeKC ofjerbka
ocTtana pobpa u ycnyre Huxu 3a 0,3%.

MUHAEeKC noTpollavykmMx uujeHa ca NpuBpeMeHuM
yMamemwuMa uujeHa y peuembpy 2009. roguHe

MjepeHe nomohy MHAEKCa C MPUBPEMEHUH yMarberbuMa
umjeHa, noTpolayke uujeHe y Penybnnum Cpnckoj y aeuembpy 2009.
rogMHe, y opgHocy Ha HoBembap 2009. roauHe octane cy
HenpoMmjereHe.

Consumer Price Index

Total price index in Republika Srpska in December 2009, in
comparison with the previous month, was 0.1% higher.

Total consumer price index was 0.3% higher in comparison
with December 2008.

According to COICOP divisions for December 2009, in
comparison with the previous month, the index of health was 0.7%
higher, the index of food and non-alcoholic beverages was 0.2%
higher, the index of furnishings and household equipment was 0.2%
higher, the index of transport was 0.1% higher and the index of
restaurants and hotels was 0.1% higher. The index of housing, the
index of communications and the index of education remain the
same. The index of alcoholic beverages and tobacco was 0.1%,
lower, the index of clothing and footwear was 0.1% lower and the
index of recreation and culture was 0.1% lower. The index of other
goods and services was 0.3% lower.

Consumer Price Index with temporary reduction
of prices in December 2009

Measured with the help of index with temporary
reduction of prices, consumer prices in Republika Srpska in December
2009, compared to November 2009, remain the same.

1.1. MHAEKCK NMOTPOLLUAYKNX LIMJEHA NPEMA KNTACU®UKALIMIN COICOP Y AELIEMBPY 2009. FTOAVHE
CONSUMER PRICE INDICES ACCORDING COICOP IN DECEMBER 2009

o Q

9 Hasns CTpykTypa XII 2009 XII 2009 XII 2009 I-XII 2009 XII 2009 §

é Structure (%)| X1 2009 XII 2008 @ 2008 I-XII 2008 @ 2005 S Name

00 YKYMNHO 100,0 100,1 100,3 100,6 99,6 116,0 00 | TOTAL

01 XpaHa u 6e3ankoxonHa nuha 33,0 100,2 96,8 96,7 98,3 119,7 01 | Food and non-alcoholic

beverages

02 AknoxonHa nuha n 3,5 99,9 119,2 120,1 111,0 120,5 02 | Alcoholic beverages and
nyBaH tobacco

03 Ogjeha v obyha 4,0 99,9 96,0 95,1 96,9 86,7 03 | Clothing and footwear

04 CraHoBame, BoAa, 26,2 100,0 103,1 111,0 104,4 139,8 04 | Housing, water, electricity,
eneKkTpu4yHa eHepruja, navH gas and other fuels
W ApYru eHepreHTn

05 HajmewrTaj, nokyhcTteo 59 100,2 99,3 100,6 100,8 104,4 05 | Furnishings, household
W peAoBHO oapXKaBake equipment and routine

maintenance of the house

06 3ppaecTBO 4,2 100,7 102,8 102,9 101,1 113,7 06 | Health

07 TpeBo3 9,7 100,1 100,2 92,7 90,0 110,1 07 | Transport

08 KomyHukaumje 2,5 100,0 99,8 102,0 102,1 129,6 08 | Communications

09 Pekpeaumja n kynTypa 3,1 99,9 100,9 102,3 102,2 111,6 09 | Recreation and culture

10 O6pasoBatbe 0,9 100,0 100,4 100,9 100,8 113,2 10 | Education

11  PecTopaHu u xoTenu 1,9 100,1 101,0 103,7 103,5 112,8 11 | Restaurants and hotels

12 Ocrana pobpa v ycnyre 51 99,7 101,9 103,2 102,9 107,9 12 | Other goods and services

1) Mojaun HUCY AMPEKTHO YMOpPeaMBM C MHAEKCOM LMjeHa Ha Mano, o63upoM Aa je Kopra npousBoAa W yciyra Koju YMHE MHAEKC MOTPOLUAYKUX LmjeHa 3HauajHoO
NpoLUMpeHa Kao M CTPYKTYpa Koja ce 3acHMBa Ha noaaunma u3 AHKeTe 0 NoTpoLww KM AoMahuHcTaea 13 2004. roanHe

Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004
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1.2. NHAEKC NOTPOLIAYKUX LIMIJEHA CA NMPUBPEMEHNM YMAHEHUMA LIMIEHA Y ELIEMBPY 2009. TOAMHE
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN DECEMBER 2009

§ CrpykTypa XII 2009 XII 2009 XII 2009 I-XII 2009 XII 2009 §
é Structure (%) XI 2009 XII 2008 @ 2008 I-XII 2008 @ 2005 §
00 YKYMNHO 100,00 100,0 100,3 100,6 99,5 116,0 TOTAL 00
1.3. MPEMNEA MIECEYHUX NWHAEKCA NOTPOLLUAYKNX LIMIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (@ 2005 = 100)
Fogia | 1 11 m [ v [ v [ v [ vi |[vim] x | x | x XII Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 2007
2008 113,3 113,7 114,8 114,0 1149 116,0 116,0 116,2 116,2 117,0 116,3 115,7 2008
2009 115,6 115,3 115,1 113,4 113,3 113,5 114,6 114,4 114,7 115,8 115,9 116,0 2009
1.4. NPEMNEA MIECEYHUX NWHAEKCA NOTPOLLUAYKNX LIMIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES
rogsa | 1 11 m [ v [ v [ v [ vi |[vim] x | x | x XII Year
npetxoaHu mjecey = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 100,1 101,0 99,8 100,3 100,9 100,1 100,1 2009
ncTu Mjecel npeTxoaHe roauHe = 100 / The same month of previous year = 100
2005? 20052
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 98,6 97,8 98,8 98,5 98,8 98,9 99,7 100,3 2009
naeuembap npetxoaHe roanHe = 100 / December of previous year = 100
2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 99,2 100,1 100,2 100,3 2009
2) Mopaum 3a 2005. roavHy npeacTaerbajy nodeTHy 6a3y 3a u3padyHaBarbe MHAEKCa NMOTPOLIAYKMUX LnjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
METO/O0JIOLLKA OBJALLHEHA METHODOLOGY

[OedunHnumnja nHaekca NOTpoLIAYKUX UujeHa

MHaekc  noTpowaykMx — uujeHa  npeactas/ba  Mjepy
npocjeuHe mnpomjeHe umjeHa npou3soga (poba u ycnyra) Koje
pe3naeHTHa AoMaNWHCTBA Kynyjy paau 3a40BO/bEHA CBOJUX JIMUHMX
notpe6a.

MHaekC  noTpowaykMx — uujeHa ca  NpUBPEMEHUM
yMaretrMa umjeHa je nocebaH BuMA MHAEKCA MOTPOLLAYKMX LinjeHa
C TUM LWWTO Ce KOA HEroBor Mu3payyHaBara Yysumajy y o063up
npuBpeMeHa CHWXera uMjeHa y cknagy ca Perynatusom EY 6poj
2602/2000.

Hamjena

MHpekc noTpowaykux LujeHa KopucTu ce Kao Mjepa
WHnaumje, Kao MHAMKaTOP 3a O4YyBake BPUjeaHOCTM Ko yroBopa C
MHAEKCHUM Knay3ynama, Clyxu Kao aednatop duHanHe noTpoLltbe
foMahmHCTaBa M KOPUCTU ce 3a ynopefhuBarbe cTone uHdnaumje c
[APYrMM permoHuma.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.
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Ob6yxBaT

MHaekc noTpowaukux uujeHa y  Penybnmum  Cprickoj
u3payyHaBa Ce Ha OCHOBY pernpe3eHTaTWBHe JIMCTe Npou3Boda Kojy Y
2009. roavHn umHe 627 npouseoga. CBakor Mjeceua NpuKyr/ba ce OKO
11 000 umjeHa no yHanpujes aeduHMCAHOM Y30pKy NpoAdjHUX MjecTa u
rpagosa.

- Feorpadckmn o6yxBaT: UujeHe ce NpuKyn/bajy Ha LecTt
nokauuja (rpaposa): bamwa Jlyka, BujersuHa, [o6oj, WcrtouHo
CapajeBo, Mpujenop n Tpeburse.

- O6yxBaTt npomsBoga: o0byxBaheHW Cy HajBaxkHWju
Npou3BOAM M YCNyre Koje Kyrnyje pe3suaeHTHO CTaHOBHWULLTBO paju
¢uHanHe noTpowre. ObyxsaT pobapa M ycnyra pefoBHO ce
peBugupa kako 6u ce oyyBana penpe3eHTaTUBHOCT JNCTe
npoussBoaa C 063MpOM Ha yKyce noTpollaya W HUXO0BE HaBuKe Yy
norsneay KynosuHe.

CHuMambe unjeHa

CBe uujeHe Ce MpuWKyrn/bajy npema yTBpheHOM pacrnopeay
obunacka MpoAaBHMUA M TpXHUUA Koje Cy ogpeheHe kao MjecTa
CHMMaka U npemMa jacHo JeduHUCaHUM cneuvdurkaumjama
npoussoda/ycnyre. CHuMaTesrbM Ha OCHOBY Tux uMHdopMmauuja
CaMoCTanHO 6upajy KOHKpeTaH npou3Boa Yujy he uujeHy cHuMaTu Ha
ogpeheHoM npoaajHOM  MjecTy, y CKnagy ca  Kputepujem
HajnpoaaBaHujer npoussoga. Kako 6u ce ocvrypano ga cHuMaresby
13 Mjecelia y Mjecel| CHUaBIyCTy LMjeHe UCTUX NPOU3BOAA, Te Kako 6u
ce MOrfio npaTuTU Koje NpOM3BOAE CHWUMATe/buM MocMaTpajy Ha
TepeHy, nMOTpebHO je y YNWTHUK YHWjETM CBE TpaxeHe
KapakTepuctuke npoussoga, Te uHdbopMaumMje O eBeHTyanHUM
3aMjeHaMa YKOIMKO WX MMa. TakaB HauvH CHuMamwa omoryhyje
npahere npoMjeHe KpeTakba UMjeHa wu3MeRy aBa nepuvoga Tj.
npaherbe AnHaMuKke.

3a notpebe uHOEKCa MNOTPOLWAYKMX LUMjeHa, CHUMaHe
uujeHa ce Bpwm crbegehux gaHa y mjeceuy:
- 3a NosbonpuBpedHe NpPoM3BOAE KOjU Ce npoaajy Ha nujauama,
uMjeHe ce MpuKyr/bajy ABa NyTa MjeceyHo U TO y npBoj M Tpehoj
ceaMuum y mjeceuy;
- 32 CBe OCTajie npou3BoAe UuvjeHe ce y ckiagy ca Baxehum
EBponckum perynatviBama npuKyrnsbajy jeaHom mjeceuHo (usmehy 1. n
21. y Mjecely), C TUM Aa Ce Hy)XHO ofpXXaBa MUCTWU MHTepBan u3mehy
MpUKyr/bamsa.

MoHpepu

MoHaepn Kkoju ce npuMjerbyjy 3a u3padyHaBarbe MHAEKCa
MOTPOLLAYKUX LiMjeHa NpeAcTaBbajy CTPYKTYpy MpoCjedHe MoTpoLUHe
foMahunHCTaBa, OOHOCHO MOKasyjy penatMBHO Yyuyewhe opabpaHux
Npo13B0Aa M YC/Tyra y YKYMNHOj MOTPOLUHM.

OCHOBHM M3BOp MofaTaka 3a u3pagy noHaepa 3a obpayyH
MHAEKCA MOTpOlAayKkMX LuMmjeHa je AHKeTa O MNOTpOLWHM
fomahuHcTaBa. 3a u3padvyHaBarbe MHAEKCA MOTPOLIAYKUX LujeHa
oA jaHyapa 2008. roguHe npuMjewyjy ce noHaepu Koju ce
6a3unpajy Ha nogaumma m3 AHKeTe O MOTpowWHKN AoMahuHCTaBa U3
2004. roanHe. MoHAaepu ce CBake roguHe KOpuryjy C KpeTarbeMm
LMjeHa y NpeTXoaAHoj roauHu.

Knacndukaumja

3a obpayyH MHAekca MOTPOLWAYKMX LMjeHa Kopuctu ce
Knacudukaumja nnyHe notpowwre npemMa HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenun
npousBoAe W ycnyre Ha ABaHaeCT OCHOBHWX OAjerbaka 3a Koje ce
n3payvyHaBsajy UHAEKCHU.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
s based on the respresentative list of products, which in year 2009
consisted of 627 products. Each month 11 000 prices are collected in
accoraance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
Iinformation price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product and
informatfon of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year wejghts are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.
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Arperauuja

3a MHAEKC MOTpOoLaAYKkMX LujeHa noTpebHo je Hajnpuije
M3payyHaTu efleMeHTapHe MHAeKce (MHAEKC NpoM3BOAA) M MHAEKCe
penpe3eHTaTUBHUX CTaBKM Ha HWMBOY rpagosa. [pu ToMe ce Kao
Mjepa cpeare BPUjEAHOCTM KOPUCTM FeOMETpMUjcKa CcpeamHa.
ArperaTHM MHAEKCM Ce HaKoH Tora Wu3padyHaBajy KOpULLTEHEM
JNlacnepoBe dopMyne 3a nOHAEpWUCaAHy apUTMETUYKY CPeauHy
MOYEBLUN Off HAjHWXXEr HUBOA MHAEKCA pernpe3eHTaTuBHE CTaBke A0
HMBOA YKyMHOr nHgekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
u3padvyHaBae nHaekca je 2005. roamHa.

Ocrtane pedpuHuumnje

MpousBoa: 6uno koja poba wnm ycnyra 3a JIMYHY
MOTPOLLUHbY KOja ce MOXe KynuTW, rpynHu Ha3mB 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MpPOM3BOA4 Ha HajHWkKeM
HWBOY arperaumje 3a Koju ce MoXe NpouMjeHUTH NoHaep.

Crona npoMjeHe: CTona npoMjeHe uujeHa y OAHOCY Ha
oapehenu (pedepeHTHM) nepuoa.

CaonwTere npunpemuna: Xerbka Apawukosnh

M3paje n wramna Penybnuykn 3aBog 3a CTaTUCTUKY, Penybnuka
Cpncka, barba Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 450
275 — Ap Pagmuna Ywuukosuh, aupexktop - Tupax 10 - W3naswu
mjeceuHo - CaonwrTerbe je objaBrbeHO M Ha WHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhera
nopataka o6aBe3HO HaBeCTU M3BOP

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.
Representative item. product on the lowest level of
aggregation for which the weight can be assessed.
Change of rate: rate of change of prices in a specific
period of time.
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