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MHAEKCU NOTPOLUAYKUX LUIEHA
CONSUMER PRICE INDICES

MNHAeKC NoTpoLIauKnX uujeHa

YKynaH MWHAEKC NOTpowadykux umjeHa y Peny6bnuum
Cpnckoj, y asrycty 2009. roauHe, y OAHOCY Ha MpeTxXoaHu Mjecel
HWxM je 3a 0,2%.

YKynaH vHAEKC NOTPOLAYKMX LmjeHa Huxu je 3a 1,5% y
opHocy Ha asryct 2008. roavHe.

MocMaTpaHo MO  ojje/buMMa  HaMmjeHe  MoTpollHe
(COICOP), y aBrycty 2009. roauHe, y ogHocy Ha jyn 2009. roauHe,
WHOEKC opjerbka cTaHoBakwe BuwKM je 3a 1,3%, uHAEKC opjerbka
npeso3 3a 0,6%, wHaekc opjerbka 3apaBcTtBO 3a 0,1% w mHAEKC
oajesbka pekpeauvja u kyntypa 3a 0,1%. WHaekcn ogjerpaka:
KOMYHWKauuje, obpa3oBare, pectopaHu 1 XoTenn u octana aobpa u
ycnyre ocTtanu Ccy HenpomjerweHn. WHAeKkCc opjerbka XpaHa W
6esankoxonHa nuha HWxK je 3a 1,1%, nHAeKC oajerbka ankoxonHa
nuha n ayeaH 3a 0,3%, uHakec oajerbka oajeha n obyha 3a 0,3% u
WHAEKC oajerbka HamjewwTaj n nokyhcreo 3a 0,2%.

UHAaekc noTpollaykmx uujeHa ca npuBpeMeHUM
yMamerwm1Ma umjeHa y asrycry 2009. roguHe

MjepeHe nomohy MHAEKCa C NPUBPEMEHWH yMahehuMa
umjeHa, noTpowadke umjeHe y Penybnuum Cpnckoj y aerycty 2009.
rogvHe, y ogHocy Ha jyn 2009. roavHe Huxe cy 3a 0,2%.

Consumer Price Index

Total price index in Republika Srpska in August 2009, in
comparison with the previous month, was 0.2% lower.

Total consumer price index was 1.5% lower in comparison
with August 2008.

According to COICOP divisions for August 2009, in
comparison with the previous month, the index of housing was 1.3%
higher, the index of transport was 0.6% higher, the index of health
was 0.1% higher and the index of recreation and culture was 0.1%
higher. The index of communication, the index of education, the
index of restaurants and hotels and the index of other goods and
services remain the same. The index of food and non-alcoholic
beverages was 1.1% lower, the index of alcoholic beverages and
tobacco was 0.3% lower, the index of clothing and footwear was
0.3% lower and the index of furnishings and household equipment
was 0.2% lower.

Consumer Price Index with temporary reduction
of prices in August 2009

Measured with the help of index with temporary
reauction of prices, consumer prices in Republika Srpska in August
2009, compared to July 2009, were 0.2% lower.

1.1. MHAEKCHK NOTPOLLAYKWMX LIMIEHA MPEMA KITACU®UKALININ COICOP Y ABIYCTY 2009. FOANHE
CONSUMER PRICE INDICES ACCORDING COICOP IN AUGUST 2009

& CrpykTypa S
o Hasus Structure VIII 2009 | VIII 2009 | VIII 2009 | VIII 2009 |IX 2008-VIII 2009 | I-VIII 2009 | VIII 2009 Q
§ %) VII 2009 | XII 2008 | @ 2008 | VIII 2008 |IX 2007-VIII 2008 | I-VIII 2008 | @ 2005 Name é
00 |YkynHo 100,0 99,8 98,9 99,2 98,5 101,7 99,6 114,4 Total 00
01 [XpaHa n 6e3ankoxonHa 33,0 98,9 96,6 96,5 96,1 102,1 99,3 119,5 | Food and non- 01
nvha alcoholic beverages
02 |AknoxonHa nuha u 3,5 99,7 119,5 120,4 119,6 105,1 106,7 120,8 | Alcoholic beverages 02
fyBaH and tobacco
03 |Ogjeha n obyha 4,0 99,7 97,4 96,5 97,0 97,5 97,1 88,0 Clothing and footwear | 03
04 |CraHoBatbe, BOAa, 26,2 101,3 93,1 100,3 103,5 106,2 104,9 126,2 Housing, water, 04
efleKTpuyHa eHepruja, electricity, gas and
NAWH 1 APYrN eHepreHTu other fuels
05 |HajmewTaj, nokyhcTteo 59 99,8 99,2 100,4 99,9 101,9 101,6 104,3 | Furnishings, household | 05
W pefoBHO oApXXaBare equipment and routine|
maintenance of the
house
06 |3mpaBcTBO 4,2 100,1 100,7 100,9 100,7 100,6 100,5 111,5 Health 06
07 |MpeBo3 9,7 100,6 100,6 93,1 87,7 94,5 88,4 110,5 Transport o7
08 |KomyHukaumje 2,5 100,0 99,8 102,1 102,6 103,4 102,6 129,6 | Communication 08
09 |Pekpeaumja n KynTypa 3,1 100,1 100,7 102,2 100,8 103,5 102,8 111,5 Recreation and culture| 09
10 |O6pazoBare 0,9 100,0 100,3 100,8 101,1 101,1 101,0 113,1 FEducation 10
11 |PecTopaHu 1 xotenu 19 100,0 100,9 103,5 102,5 105,0 104,5 112,6 Restaurants and hotels 11
12 |Ocrana pobpa u ycnyre 51 100,0 101,5 102,8 102,3 103,3 103,3 107,4 Other goods and 12
services

1) Mogaum HWUCY AMPEKTHO YrNopeavBM C MHAEKCOM LujeHa Ha Mano, 063MpoM Aa je kopra mpov3BoAa M ycnyra Koju YMHe MHAEKC MOTPOLIAYKMX LMjeHa 3HavajHo
npoLuMpeHa Kao v CTPyKTypa Koja ce 3acHMBa Ha noAauuMa u3 AHKeTe O MoTpoLuHM foMahuHcTaBa u3 2004. roamHe
Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004
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1.2. MHAEKC NOTPOLUAYKMX LIMJIEHA CA MPUBPEMEHNM YMAHEHWMA LIMIEHA Y ABIYCTY 2009. TOAUMHE
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN AUGUST 2009

& CrpykTypa S
o Structure VIII 2009 | VIII 2009 | VIII 2009 | VIII 2009 | IX 2008-VIII 2009 | I-VIII 2009 VIII 2009 S
8 (%) VII 2009 | XII 2008 @ 2008 VIII 2008 | IX 2007-VIII 2008 I-VIII 2008 @ 2005 8
00 | YkynHo 100,00 99,8 98,8 99,2 98,4 101,6 99,6 1144 Total | 00
1.3. MPEMNEA MIECEYHWX MHOEKCA NOTPOLLAYKUX LIMIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (@ 2005 = 100)
oavHa I II I v \Y VI VII VIII IX X XI XII Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 2007
2008 113,3 113,7 114,8 114,0 114,9 116,0 116,0 116,2 116,2 117,0 116,3 115,7 2008
2009 115,6 115,3 115,1 1134 113,3 113,5 114,6 114,4 2009
1.4. NPEFNEA MIECEYHWX MHOEKCA NOTPOLLAYKUX LIMIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES
| rogwsa | 1 11 111 v | v | vt | vt | vim | x | x | x | xu | ver
npetxoaHu Mjecey = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 100,1 101,0 99,8 2009
ncTn Mjecel npetxoaHe roanHe = 100 / 7he same month of previous year = 100
2005? 2005
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 1094 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 98,6 97,8 98,8 98,5 2009
feuembap npetxoaHe roavHe = 100 / December of previous year = 100
2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 | 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 1004 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 2009
2) Mogaum 3a 2005. roavHy npeacTasrbajy noveTHy 6asy 3a u3padyHaBakbe MHAEKCa MOTPOLLAYKKX LimjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
METO/OJIOLLKA OBJALLUHEHHA METHODOLOGY

AedpnHnumja nHaeKca NOTPOLIAYKMUX LiMjeHa

MHaekc  noTpowaykux — uMjeHa  npeactaB/ba  Mjepy
npocje4He npomjeHe umjeHa npoussoaa (poba u ycnyra) koje
pe3ngeHTHa AOMaNUHCTBA Kynyjy paau 3al0BOSbetba CBOJUX JIMYHUX
notpeba.

MHaekc  noTpowaykux — uMjeHa ca  MpUBPEMEHUM
yMamemnma umjeHa je nocebaH BuA MHAEKCA NOTPOLIAYKMX LmjeHa
C TMM LWTO Ce KOA HEroBOr W3padvyHaBarba Y3umajy y 063up
NpMBPEMEHa CHWKetba UnjeHa y cknagy ca PerynatuBom EY 6poj
2602/2000.

HamjeHa

MHAeKkCc noTpowaykmx LUMjeHa KopucTM ce Kao Mjepa
nHbNaumje, Kao MHANKATOP 3a O4vyBaH-e BPWjeAHOCTU KOA Yrosopa C
WHAEKCHUM Knay3synama, Cly>u kao aednatop (puHanHe noTpoLHe
AomahuHCTaBa M KOpUCTK ce 3a yrnopehusare cTone uHdnaumje ¢
APYrM pervoHmMma.

Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.
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O6yxBaTt

MHpekc noTpowadkux uujeHa y  Penybnmum  Cpnckoj
“3padyHaBa Ce Ha OCHOBY pernpe3eHTaTVBHE NINCTe Mpou3BoAa KOjy Y
2009. roguHn umHe 627 npou3soda. Ceakor Mjecela npuKkyn/ba ce ko
11 000 umjeHa no yHanpwujen aedrHMCAHOM Y30pKy NpoAdjHUX MjecTa u
rpagosa.

- Feorpadckn 0byxBaT: UMjeHe ce NpuKyrnsbajy Ha wecT
nokaumja (rpapgosa): bBara Jlyka, bujersuHa, [ob6oj, WctouHo
Capajeso, MNpujenop v Tpebume.

- O6yxBatr npomsBoga: obyxBaheHM Cy HajBaxHUWju
NpOM3BOAM U YCNyre Koje Kynyje pe3svaeHTHO CTaHOBHWULLTBO paau
¢puHanHe noTpowre. ObyxeaT gobapa v ycnyra peaoBHO ce
peBuavMpa Kako 6M ce odyBana penpe3eHTaTUBHOCT JUCTe
npou3Bofa C 063MpPOM Ha yKyce MoTpollada U HUXOBE HaBUKE Y
norneagy KynosuHe.

CHuMame umjeHa

CBe uujeHe ce MpuKyrybajy npema ytBpheHoM pacrnopeady
obunacka MpoaaBHMLA M TpXXHUUA Koje cy oapeheHe Kkao Mjecta
CHUMara W npeMa jacHO AeduHUCaHUM cneumdmrkaumjama
npoussoga/ycnyre. CHuMaTerbh Ha OCHOBY TUX MHdopMaumja
camocTarnHo 6upajy koHKpeTaH npoussog uujy he uujeHy cHuMaTtv Ha
ogpeheHoM npogajHOM MjecTy, Yy CKlagy ca  Kputepujem
HajnpoaasaHujer npoussoda. Kako 6u ce ocurypano ga cHuMaTersu
13 Mjecella y Mjecel, CHUaBryCTy LiMjeHe UCTUX Npou3BoAa, Te Kako bu
ce MOrfo MpaTWTM Koje npou3BoAe CHUMaTerbi nocMatpajy Ha
TepeHy, notpebHO je 'y YNUTHWK YHUjETM CBe TpaxeHe
KapakTepucTuke npoussoga, Te uHdopMaumje O eBeHTyanHuM
3aMjeHaMa YKOMMKO WX WMa. TakaB HaunH CHUMMara omoryhyje
npaherwe npomjeHe KpeTawa LUMjeHa wu3Mely paBa nepvoga Tj.
npaherse AMHaMu1Ke.

3a notpebe wWHAEKCa NOTPOWAYKUX LMjeHa, CHUMarbe
umnjeHa ce spwn cbeaehnx aaHa y mjecedy:

- 3@ Mo/bOMpVBpeAHe MPOM3BOAE KOjU Ce npofajy Ha nujauama,
uMjeHe ce NpuKyn/bajy ABa MnyTa MjeceyHo u To y npeoj u Tpehoj
ceaMuUM Y MjeceLy;

- 33 CBe OCTane npou3BoAe LUMjeHe ce Yy ckilagy ca Bawehum
EBpornckuM perynatvBama npukyrnsbajy jeaHom mjeceuHo (uameby 1. u
21. y mjecely), C TYM Ja Ce HYXXHO OApXaBa WCTU WUHTepBan usmehy
NpUKYr/bakba.

MoHpepun

MoHpaepy Koju ce npuMjenyjy 3a u3padvyHaBarbe WHAEeKCa
MOTPOLIAYKMX LMjeHa npeacTas/bajy CTPYKTYpY NpOCjeYHe MOTPOLLHE
AoMahnHCTaBa, OOHOCHO MOKasyjy penatmeHO Ydyelwhe oaabpaHux
NpoM3BOAa W YCnyra y YKYrnHOj NOTPOLLH:U.

OcHOBHM “3BOp NoaaTaka 3a M3paay noHaepa 3a obpayyH
MHAEKCa MOTPOLWAYKMX UMjeHa je AHKeTa O MOTPOLHK
AoMahuHCcTaBa. 3a M3padyHaBahe MHAEKCA MOTPOLIAYKUX LujeHa
of jaHyapa 2008. roauMHe npuMjeryjy ce noHAepu Koju ce
6a3vpajy Ha nogaumMa u3 AHKeTe O MOTPOLWHKN AOMaNMHCTaBa U3
2004. roguHe. loHaepu ce CBake roAMHe KOpUryjy C KpeTareM
LMjeHa y NpeTXoAHO] roanHu.

Knacudmkaumja

3a obpayyH MHAeKca MOTPOLWAYKUX LMjeHa Kopuctu ce
Knacudukauumja nuyHe notpolwrbe npema HamjeHn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3Boje W ycnyre Ha [BaHaeCT OCHOBHMX OAjerbaka 3a Koje ce
“3payyHaBajy MHAEKCH.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
Is based on the respresentative list of products, which in year 2009
consisted of 627 proaucts. Each month 11 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services Is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
Information price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two perfods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month;
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.
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Arperaumja

3a MHOeKC MOTPOLAYKMX LuMjeHa noTpebHo je Hajnpuje
u3padyHaTu enemeHTapHe uHaekce (MHAEKC Npou3Boda) U uHAaekce
penpe3eHTaTMBHUX CTaBKW Ha HWBOY rpajosa. [lpu ToMe ce Kkao
Mjepa cpeatbe BpUjEAHOCTU KOPUCTM FeoMeTpujcka  cpeavHa.
ArperaTHM WHAEKCM Ce HaKoH Tora u3payvyHaeajy KopulTeHem
Jlacnepoee dopmMyne 3a noHAaepucaHy apuUTMETUYKY CPeauHy
MOYEBLUN O HajHWKEr HMBOA MHAEKCA penpe3eHTaTUBHE CTaBke [0
HMBOA YKYNHOr nHaekca 3a Penybnunky Cpncky. PedepeHTHa 6a3a 3a
nspavyHasare nHgekca je 2005. roauHa.

Ocrtane pecpmHnumje

MpousBopn: 6uno koja poba unm ycnyra 3a JIMYHY
NOTPOLUHbY KOja Ce MOXe KyMnuTK, FpynHu HasmB 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: Mpou3BO4 Ha HajHWKeM
HWBOY arperaumje 3a Koju ce MoXe NpOLMjeHNTV NOHAEP.

Crona npomMjeHe: cTona fnpoMjeHe uujeHa y OAHOCYy Ha
oapeheHn (pedepeHTHM) nepunoa.

CaonwTene npunpemuna: Xesbka Apawkosuh

M3paje n wramna Penybnnukn 3aBoa 3a CTaTUCTUKY, Peny6nuka
Cpncka, bara Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 450
275 - [Op Pagmuna “Yuukosuh, aupektop - Tupax 10 - W3nasm
MjeceyHo - CaonwTere je 0b6jaB/beHO M Ha WHTEpHeTYy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhema
nopataka o6aBe3HO HaBeCTU U3BOP

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.
Representative item. product on the lowest level of
aggregation for which the weight can be assessed.
Change of rate: rate of change of prices in a specific
period of time.
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