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Consumer Price Indices

MHAekc noTpoluaykmx unjeHa

YKynaH MHAEKC MOTpOLaykmx umjeHa y Penybnmum Cpnckoj, y
anpuny 2009. roanHe, y 04HOCY Ha NPeTX0aHM Mjecel Hxu je 3a 1,5%.

YKynaH MHAEKC NOTPOLIAaYKuX LnjeHa y oaHocy Ha anpun 2008.
roavHe HWxu je 3a 0,4%.

MocmaTtpaHo no ofjersumMMa HamjeHe notpowre (COICOP), y
anpuny 2009. roguHe, y ogHocy Ha mapT 2009. roanHe, MHAEKC ofjerbka
ankoxonHa nvha v AyBaH, MHAEKC OAjerbka 34paBCTBO M MHAEKC ofjerbka
pectopaHn u xotenu suwm cy 3a 0,2%. WHAaexkc opjerbka HamjewTaj u
nokyhCTBO, MHAEKC oajerbka KOMyHMKauuje n MHAeKC oajerbka obpasoBarbe
ocTanu cy HerpoMmjerbeHn. MHAeKC opjerbka cTaHoBakbe HUXK je 3a 9,2%,
nHAaKec ogjerbka oajeha m obyha v MHAEKC ofjerbka NpeBO3 HWXK Cy 3a
0,7%, nHaekc oajerbka xpaHa u 6e3ankoxonHa nuha Hwxm je 3a 0,3 nHaexc
ofjerbka pekpeaumja n Kyntypa Huxm je 3a 0,2% v nHaekC oajerbka ocrtana
nobpa u ycnyre Hwxu je 3a 0,1%.

XapMOHM30BaHN UHAEKC NOTPOLIAYKNX LMjeHa

MjepeHe noOMOhy XapMOHWM30BaHOr WHAEKCA, MOTpOLIayKe
umnjeHe y Penybnmum Cpnckoj y anpuny 2009. roguHe, y OAHOCY Ha MapT
2009. roanHe Hwxe cy 3a 1,4%.

Consumer Price Index

Total price index in Republika Srpska for April 2009, in
comparison with the previous month, was 1.5% lower.

Total consumer price index, in comparison with April 2008,
was 0.4% lower.

According to COICOP divisions for April 2009, in
comparison with the previous month, the index of alcoholic
beverages and tobacco was 0.2% higher, the index of health 0.2%
higher, the index of restaurants and hotels 0.2% higher. The index
of furnishings and household equjpment  the index of
communication and the index of education remain the same. The
index of housing was 9.2% lower, the index of clothing and footwear
and the index of transport was 0.7% lower, the index of food and
non-alcoholic beverages was 0.3% lower, the index of recreation
and culture was 0.2% lower, while the index of other goods and
services was 0.1% lower.

Harmonius Consumer Price Index

Measured with the help of harmonious index, consumer
prices in Republika Srpska in April 2009, compared to March 2009,
were 1.4% lower.

Tabena 1.1 - HAeKCH NOTPOLLAYKMX LinjeHa npema knacudmkaumjn COICOP y anpuny 2009. roavHe

Table 1.1 - Consumer Price Indices according COICOP in April 2009

S Crpyktypa 3
8 Hazua Structure IV 2009 IV 2009 1V 2009 IV 2009 | V 2008-IV 2009 I-1vV 2009 IV 2009 S
§ (%) 111 2009 XII 2008 @ 2008 IV 2008 | V2007-IV 2008 I-1vV 2008 @ 2005 Name 8
00 | YkynHo 100,0 98,5 98,1 98,4 99,6 105,2 100,8 1134 Total | 00
01 | XpaHa u 6e3ankoxonHa 33,0 99,7 100,3 100,1 99,6 107,7 101,6 123,9 Food and non- | 01
nvha alcoholic beverages
02 | AknoxonHa nuha n 3,5 100,2 101,1 101,8 102,3 101,7 102,2 102,1 Alcoholic beverages | 02
fyBaH and tobacco
03 | Ogjeha n obyha 4,0 99,3 98,5 97,6 97,2 98,0 97,4 89,0 Clothing and | 03
footwear
04 | CraHoBatbe, BOAQ, 26,2 90,8 91,2 98,2 105,0 108,1 105,1 1236 Housing, water, | 04
enekTpuyHa eHepruja, electricity, gas and
NAWH 1 Opyrn other fuels
eHepreHTn
05 | HajmewrTaj, nokyhctBo 59 100,0 99,8 101,1 101,8 102,1 102,1 104,9 Furnishings, | 05
W pefoBHO household equipment
ofpxaBarbe and routine
maintenance of the
house
06 | 3ppascTBO 4,2 100,2 100,2 100,4 100,5 101,0 100,5 110,9 Health | 06
07 | MNpeBo3 9,7 99,3 92,3 85,5 87,7 105,3 90,9 101,5 Transport | 07
08 | KomyHwukauuje 2,5 100,0 99,9 102,1 102,6 103,9 102,6 129,7 Communication | 08
09 | Pekpeauuja v kynTypa 3,1 99,8 100,8 102,3 103,7 104,4 104,3 1116 Recreation and | 09
culture
10 | O6pasoBarbe 0,9 100,0 100,3 100,8 101,1 102,0 100,8 1131 FEducation | 10
11 | PectopaHu u xotenu 1,9 100,2 101,0 103,6 104,9 105,4 105,5 112,7 Restaurants and | 11
hotels
12 | Ocrana pobpa u ycnyre 51 99,9 101,4 102,7 103,3 103,4 103,9 107,4 Other goods and | 12
services

1) Mopaum HUCY AMPEKTHO YNOpeaMBM C WHAEKCOM LMjeHa Ha Mano, o63MpoM fa je kopra npou3BoAa W ycnyra Koju YMHe WHAEKC MOTPOLLAYKMX LmjeHa 3HauajHo
npoLuMpeHa Kao M CTPYKTypa Koja Ce 3acHMBa Ha nofaumma 13 AHKeTe 0 NoTpoLHK AoMahuHcTaBa 13 2004. roamHe

Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004
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Tabena 1.2 - XapMOHM30BaHN MHAEKCM NOTPOLUAYKMX UmjeHa Yy anpuny 2009. roauHe

Table 1.2 - Harmonius Consumer Price Indices in April 2009

o Q
S %}%g{gﬁ’: IV2009 | IV2009 | IV2009 | IV 2009 V 2008-1V 2009 -1V 2009 | IV 2009 g
é (%) IIT1 2009 | XII 2008 | @ 2008 1V 2008 V 2007-1V 2008 I-1vV 2008 @ 2005 8
00 | YkynHO 100,00 98,6 98,0 98,3 99,5 105,2 100,7 1134 Total | 00
Tabena 1.3 - MNpernea mMjeceuHnx MHAEKCa NOTpoLAYkUX umjeHa (@ 2005 = 100)
Table 1.3 - Monthly series of Consumer Price Indices (2 2005 = 100)
loanHa I II 111 v \ VI VII VIII IX X XI X1 Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 | 2007
2008 113,3 113,7 114,8 114,0 114,9 116,0 116,0 116,2 116,2 117,0 116,3 115,7 | 2008
2009 115,6 115,3 115,1 113,4 2009
Tabena 1.4 - MNpernen MjeceuHUx MHAEKCA NOTPOLLAYKUX LivjeHa
Table 1.4 - Monthly series of Consumer Price Indices
lroprwa | 1 | nw | m | v vi | v | v IX X X1 X1 Year
npeTtxoaHu Mmjeceu, = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 2009
MCTK Mjecel, npeTxogHe roguHe = 100 / The same month of previous year = 100
2005 2005
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 106,6 105,1 103,6 2008
2009 102,0 101,4 100,3 99,6 2009
geueMbap nperxoaHe roguHe = 100 / December of previous year = 100
2005 101,8 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 | 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 2009

2) Mopaum 3a 2005. roavHy npeacTasrbajy NoveTHy 6asy 3a M3padyHaBakbe MHAEKCa NOTPOLLAYKKX LnjeHa

The data fromyear 2005 represent initial base for calculation Consumer Price Index

METOAOJIOLLUKA OBJALLUKEHA
AedmHnumja nHAEKCa NOTPOLIAYKUX LujeHa

MHaekc noTpolwaykux uujeHa npeactae/ba Mjepy npocjeyHe
npomjeHe uujeHa npoussoga (poba M ycnyra) Koje pe3unaeHTHa
AoMahnHCTBa Kynyjy paauv 3a40BO/beHa CBOjUX NNYHMX noTpebda.

XapMOHM30BaHM MHAEKC MOTPOLIAYKMX LmnjeHa je nmocebaH Bua
MHOEKCa MOTPOLAYKUX UMjeHa C TUM LWITO Ce KOA HEeroBor
n3padyHaBarba y3umajy y 063up npuBpeMeHa CHUXera LujeHa y cknagy
ca Perynatnsom EY 6poj 2602/2000.

HamjeHna

MHOeKC noTpowadkMx UMjeHa KOpuUCTM Cce Kao Mjepa
uHdnaumje, ka0 MHAMKATOP 3a O4YyBake BPUjedHOCTU KOA YroBopa C
WHOEKCHUM Knay3ynama, Cnyxu Kao fdednatop @uHanHe noTpoLHe
foMahnHCTaBa M KOpUCTM Ce 3a ynopehuBare cTone wHdnaumje ¢
LPYrMM pervioHunma.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Harmonius Consumer Price Index is a unique index of
consumer prices, and it is calculated using temporarily lowered
prices, in accordance with the EU regulation No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation,
as an indicator of values of contracts with index clauses, and it
also serves as a deflator of final consumer purchasing power. It
s used in inflation comparison between regions, as well.
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O6yxBaTt

MHpexc noTpowaykux umjeHa y Penybnmum Cpnckoj uspadyHasa
Ce Ha OCHOBY penpe3eHTaTUBHE MCTe Npom3Boaa Kojy y 2009. roanHn umHe
627 npoussoga. CBakor mjeceua npukyrsba ce oko 11 000 uujeHa no
yHanpujea AedvH1MCaHOM y30pKy NPOAAjHUX MjecTa 1 rpafosa.

- Feorpachckn obyxBaT: uMjeHe ce NpuKyn/bajy Ha LwecT
nokaumja (rpagosa): bama Jlyka, bujersmHa, [o60j, UctouHo CapajeBo,
Mpvijenop n Tpebumse.

- 0O6yxBaT npoussopa: obyxsaheHn cy HajBaxHuWjn
Npou3BOAM W YCNyre Koje Kynyje pe3vaeHTHO CTaHOBHMWLITBO paau
¢urHanHe noTpowme. ObyxsaT fobapa u ycnyra pefoBHO ce peBuavpa
Kako 61 ce ouyyBana penpe3eHTaTUBHOCT NUCTE NPou3BoAa C 063Mpom
Ha yKyce noTpoLlaya 1 HMX0BE HaBUKe y Norneay KyrnoBuHe.

CHuMame umjeHa

CBe uMmjeHe ce npukyrubajy npema yTtBpheHoM pacriopeny
obunacka NpoAaBHMLA M TPXHULA Koje Cy oapeheHe kao MjecTa CHuMarba
M npema jacHo AeduHucaHMM  cneumdukauMjama npoussoga/ycnyre.
CHuMaTe/bu Ha OCHOBY TUX MHQOPMaumMja camoctanHo bupajy KOHKpeTaH
npoussog unjy he uujeHy cHuMaTty Ha ogpeheHOM MpogajHOM Mjecty, y
CKnagy ca KpuTepujeM HajnpoaaBaHujer npoussoga. Kako 6u ce
ocurypano Aa CHUMaTerby U3 Mjeceua y Mjecel, CHMaBryCTy LmjeHe UcTux
npou3eoga, Te Kako 6u ce MOrio NpaTuTU Koje MpoV3BOAE CHUMATE by
nocmaTpajy Ha TepeHy, NoTpebHO je y YMUTHWK YHWjeTU CBe TpaKeHe
KapakTepucTuke Npom3soaa, Te nHdopMaumje 0 eBeHTyasIHuM 3aMjeHama
YKONMKO WX MMa. TakaB HauMH CHMMara oMoryhyje npahere npomjeHe
KpeTara umjeHa usmehy aea nepuoaa Tj. npahere AnHaMuke.

3a notpebe nHAEKca NOTPOLIAYKMX LiMjeHa, CHUMarbe umnjeHa ce
BpLLM crbeaehnx AaHa y Mjeceuy:

- 3a MosLoNpuUBpeaHe Npou3Boae KOoju ce npoaajy Ha nujauama, umjeHe
ce MpUKyn/bajy ABa nyTa MjeceyHo u To y npsoj v Tpehoj ceamuum y
mjeceny;

- 3a CBe OCTaje Mpou3BOAe UuvjeHe ce y cknagy ca Baxkehum EBponckvum
perynatvisama npuKyrsbajy jeaHom mjeceuHo (v3mehy 1. u 21. y mjeceny), ¢
TVIM [ia Ce HYXXHO OApXaBa UCTW MHTepBan n3Mehy Npukynbarba.

MoHpepu

MoHaepy koju ce nMpuMjeryjy 3a  M3padyHaBake UMHAEeKca
MOTPOLLAYKMX UMjeHa MpeacTaB/bajy CTPYKTYpy MpoCjeyHe MOoTpOLUHe
fomahmnHCTaBa, OAHOCHO MOKasyjy penatMBHO ydyewhe  opabpaHux
npon3Boda 1 ycnyra y yKynHoj MOTPOLUHM.

OCHOBHM M3BOp MoaaTaka 3a m3pagy noHaepa 3a obpadyH
MHAEKCa NOTPOLIAYKNX UMjeHa je AHKeTa O NoTpowry AoMahuHCTaBa.
3a u3padyHaBarbe MHAEKCa MOTPOLAykMX UujeHa of jaHyapa 2008.
roavHe npuMmjerbyjy ce moHAepu Koju ce 6a3svpajy Ha nopgaumma w3
AHkeTe 0 noTpowmk aomahuHcTaBa m3 2004. roauwHe. MoHaepu ce
CBaKe roauvHe Kopuryjy C KpeTaweM LnjeHa y NPeTXoaHOj roanHW.

Knacndpukaumja

3a obpayyH MWHAEKCa MOTPOLIAYKMX LMjeHa KOpuUCTh ce
Knacudukaumja nuyHe notpowre npema Hamjenu (Classification of
Individual Consumption by Purpose - COICOP), koja avjenn npovsBoae n
ycnyre Ha [BaHAeCT OCHOBHWUX oOfjesbaka 3a Koje ce u3padyHasajy
VHOEKCU.

Sample

In Republika Srpska, Consumer Price Index calculation of
CPI s based on the respresentative list of products, which in year
2009 consisted of 627 products. Each month 11 000 prices are
collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample.: prices are collected on six
locations (cities): Banja Luka, Bjjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
Imported products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised as there is need to have the representative list of
products, and it is in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which they
will collect price at the specific place, in accordance with the most
sold product criterion. In order to ensure that the price collectors
each month collect prices of the same products, and to allow for
seeing which products price collectors collect; it is essential that
price collectors write down needed characteristics of a product, and
Iinformation of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two
periods.

For the Consumer Price Index, price collection is
handlled on following days in a month:

- for agricultural products which are found at public markets,
prices are collected twice a month in the first and third week of
each month;

- for all other products prices, in accordance with important EU
regulations, are collected once a month (between Ist and 21st of
each month), and the same defined schedule and process of
collecting these prices are strongly ensured and repeated.

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in
total purchasing process.

The main source of data for calculating the weights
for Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indiices are calculcated.
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Arperaumja

3a MHAEKC MOTPOWAYKMX UMjeHa noTpebHo je Hajnpuje
n3padyHaTW enemMeHTapHe WHAekce (MHAEKC MpoM3BOAA) M WMHAEKCe
penpe3eHTaTUBHUX CTaBKW Ha HWBOY rpagosa. lpu ToMe ce kao Mjepa
cpefre  BPUjeOHOCTM KOPUCTU reoMeTpujcka cpeauHa. ArperatHu
MHOEKCM Ce HakoH Tora u3padyHasajy KopuwTereMm Jlacnepose
dopmyne 3a noHAEpUcaHy apuTMETUYKY CpeanHY MOYEBLUN Of, HajHMXer
HWBOA MHAEKCa penpe3eHTaTBHE CTaBKe A0 HMBOA YKYMHOr MHAEKCa 3a
Penybnuky Cpnicky. PedepeHTHa 6a3a 3a u3padyHaBame WHAeKca je
2005. roguHa.

Ocrtane pecdmHuunje

MpounsBoa: 6uno koja poba vnm ycnyra 3a AMYHY NOTPOLLHY
KOja ce Moxe KynuTu, rpynHu HasmBe 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: Mpou3BOA Ha HAjHWKEM HUBOY
arperaumje 3a Koju ce MoXxe NpoLUujeHnTU NoHAep.

Crona npoMmjeHe: cTona npoMjeHe LUMjeHa y OAHOCY Ha
oapeheHn (pedepeHTHN) Neproa.

CaonwTere npunpemMuna Xerbka [pawukosuh

M3paje v wramna Penybnnukn 3aBoA 3a CTaTUCTUKY,

Penybnuka Cpncka, barba Jlyka, Berbka Mnaherosuha 124

Pagmuna Ynukosuh, aunpekTop

Tupax 10; W3na3u mjeceuHo

CaonwTense je objaB/beHO 1 Ha NHTepHeTy Ha agpecn: www.rzs.rs.ba
Ten. +387 51 450 275; E-mail: stat@rzs.rs.ba

Mpunukom kopuwhera nogaTaka 06aBe3HO HABECTU U3BOP

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal
need which can be bought; group name for products and
services.

Representative item.: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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