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UHaekc noTpowauknx uujeHa

YKynaH MHAEKC NOTpoLavkux umjeHa y Penybnunum Cpnckoj, y
centembpy 2008. roavMHe, y OAHOCY Ha MPETXOAHM Mjecelu ocTao je
HernpoMjeHseH.

YKynaH vHAEKC MOTPOLAYKMX LMjeHa y oaHOCy Ha cenTembap
2007. roguHe Buwwm je 3a 8,7%.

MocMaTpaHo No oajesbuMMa HamjeHe noTpowre (COICOP), y
centembpy 2008. roanHe y OAHOCY Ha MPETXOAHM Mjecel, MHAEKC oajerbka
obpasoBarbe BUWMKM je 3a 0,7%, opfjerbka pectopaHu u xotenu 3a 0,6%,
ofjerbka crtaHoBane 3a 0,5%, opjerbka HamjewTaj n nokyhctso 3a 0,3%,
oajerbka xpaHa u 6esankoxonHa nuha, opfjesbka pekpeauumja u KynTypa,
ofjerbka octana fobpa v ycnyre 3a 0,2% Kao U MHAEKC OAjerbka ankoxosnHa
nMha u pyBaH 3a 0,1%. WHAeKC opjerbka KOMyHMKauuje ocTao je
HernpoMjereH, A0K je MHAEeKC oajerbka nNpeBo3 HMkK 3a 1,3%, Kao U MHAEKC
ofjerbka oajeha n obyha u oajerbka 3apascTso 3a 0,2%.

XapMOHU30BaHM MHAEKC NOTPOLUAYKUNX uujeHa

MjepeHe noMOhy XapMOHWM30BaHOr WHAEKCa, MOTpoLlayvke
umjeHe y Penybnuum Cpnckoj y centembpy 2008. roauHe, y oAHOCY Ha
asryct 2008. roanHe HUCY ce Mujerbane.

September 2008

Consumer Price Index

Total price index in Republika Srpska for September 2008
in comparison to the previous month remain the same.

Total consumer price index in comparison to September
2007 is higher for 8.7%.

According to COICOP divisions for August 2008 in
comparison to the previous month, the index of education is higher
for 0.7%, restaurants and hotels for 0.6%, housing for 0.5%,
furnishings and household equipment for 0.3%, food and non-
alcoholic beverages, recreation and culture and the index of other
goods and services are higher for 0.2% and the index of alcoholic
beverages and tobacco is higher for 0.1%. The index of
communication remain the same. The index of transport is lower for
1.3%, indexes for clothing and footwear and health are lower for
0.2%.

Harmonius Consumer Price Index

Measured with the help of harmonious index, consumer
prices in Republika Srpska in September 2008, compared to August
2008 remain the same.

Tabena 1.1 - MHaekcn noTpoLwaykmx umjeHa npema knacudmkaumjn COICOP y centembpy 2008. roamHe
Table 1.1 - Consumer Price Index according COICOP in September 2008

1) Mopaumn HUCY AMPEKTHO YNOPeAMBUM C MHAEKCOM LmMjeHa Ha Mano, 063vpoM Aa je Kopna npoussBoja M ycniyra Koju YMHe WHAEKC NOTPOLAYKMX LMjeHa 3HayajHo
npoLuMpeHa Kao v CTPyKTypa Koja ce 3aCHMBa Ha noaauuma 13 AHKeTe 0 MoTpoLUuHK AoMahuHcTaea u3 2004. roavHe

Data is not directly compared with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
greatly bigger, and as is a structure which is based on data of Household Budget Survey about the consumer spending (consumption) of year 2004

& Crpyktypa &

o Hasvs Structure IX 2008 1X 2008 IX 2008 1X 2008 X 2007-IX 2008 1-IX 2008 1X 2008 o

é (%) VIII 2008 | XII 2007 @ 2007 IX 2007 | X 2006-IX 2007 I-IX 2007 @ 2005 Name é

00| YkynHo 100,0 100,0 104,1 107,9 108,7 106,8 107,9 116,2 Total | 00

01| XpaHa n 6e3ankoxonHa 33,0 100,2 106,0 111,9 112,1 111,3 112,6 124,6 Food and non- | 01
nuha alcoholic beverages

02| AknoxonHa nuha u 3,5 100,1 101,6 101,9 102,0 100,8 101,0 101,0 Alcoholic beverages | 02
ayBaH and tobacco

03 | Onjeha n obyha 4,0 99,8 98,2 97,5 98,0 98,0 98,2 90,5 | Clothing and footwear | 03

04 | CraHoBare, BOAQ, 26,2 100,5 97,2 105,4 113,6 106,6 108,5 122,6 Housing, water, 04
enekTpuyHa eHepruja, electricity, gas and
NAVH 1 apyrv other fuels

eHepreHTu

05| HajmewrTaj, nokyhctBo 5,9 100,3 102,1 102,8 102,4 101,6 101,7 104,7 Furnishings, 05
W pefoBHO household equipment
ofpxaBarbe and routine
maintenance of the
house

06 | 3ppaBcTBO 4,2 99,8 100,8 101,5 101,0 101,8 101,7 110,5 Health | 06

07 | Mpeso3 9,7 98,7 112,0 117,8 116,6 112,5 115,0 124,3 Transport | 07

08 | KomyHukauuje 2,5 100,0 103,7 104,3 103,6 104,0 104,6 126,3 Communication 08

09 | Pekpeauuja n kynTypa 3,1 100,2 105,1 104,8 104,9 101,8 102,6 110,8 | Recreation and culture | 09

10| O6pa3oBarbe 0,9 100,7 101,1 103,7 101,5 104,3 103,9 112,8 Education 10

11| PectopaHu n xotenu 19 100,6 104,9 106,1 106,3 103,2 103,9 110,5 Restaurants and 11
hotels

12| Ocrana pobpa u ycnyre 51 100,2 103,0 103,5 103,2 102,1 102,4 105,3 Other goods and 12
services
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Tabena 1.2 - XapMOHN30BaHWN MHAEKCK MOTPOLLAYKMX UmjeHa y centembpy 2008. roguHe

Table 1.2 - Harmonius Consumer Price Index in September 2008

AedvHnumja nHaekca NOTPoOLIAYKMX LUjeHa

MHAaekc noTpolwayknx umjeHa npeactasba Mjepy npocjedHe
npomjeHe uujeHa npoussoda (poba u ycnyra) Koje pesuaeHTHa
AoMahWHCTBa Kynyjy paau 3afl0BO/beHa CBOjUX NUYHKX noTpeba.

XapMOHM30BaHW MHAEKC MOTPOWAYKMX uMjeHa je nmocebaH
BMA MHAEKCa MOTPOLIAYKuMX LMjeHa C TUM LITO Ce KOA HEroBor
u3padyHaBara y3uMmajy y 063up MpuBpPEMEHa CHWXerba uujeHa Y
cknaay ca Perynatusom EY 6poj 2602/2000.

HamjeHa

MHaekc noTpowaykux LujeHa KOpuCTM ce Kao Mjepa
nHbNaumje, kKao MHANKATOP 3a OYyBaHe BPUjEAHOCTU KOZA yrosopa C
WHOEKCHWUM Kay3ynaMma, Clyxu kao gednatop ¢puHanHe noTpolurbe
AomahuHCTaBa M KOpUCTK ce 3a ynopehusarbe cTone uHdnaumje c
APYrMM permoHmMa.

§ CsTt%cKtrZFea % IX 2008 | IX2008 | IX 2008 X 2007-1X 2008 | I-IX 2008 | IX 2008 §
é (%) 2008 XII 2007 | @ 2007 IX 2007 X 2006-IX 2007 I-IX 2007 @ 2005 é
00| YkynHo 100,00 100,0 104,0 108,0 108,7 106,8 107,9 116,2 | Total | 00
Tabena 1.3 - Mpernea MjeceqHnx nHAEKCa NOTpoLLaYKmX umnjeHa (@ 2005 = 100)
Table 1.3 - Monthly series of Consumer Price Index (@ 2005 = 100)
loanHa I II 11 v \ VI VII VIII IX X XI XII Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 | 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 | 2007
2008 113,3 113,7 114,8 114,0 114,9 116,0 116,0 116,2 116,2 2008
Tabena 1.4 - Mpernean Mjece4HMX MHAEKCA MOTPOLLAYKUX LMjeHa
Table 1.4 - Monthly series of Consumer Price Index
loavHa | I | 1I | 111 | v | \ | VI VII | VIII | IX | X | XI | XII | Year
npetxogHu Mjecey = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 | 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 2008
ncTn Mjecel nperxogHe rogvHe = 100 / The same month of previous year = 100
20052 20052
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 109,4 108,7 2008
geuembap npetxogHe rognHe = 100 / December of previous year = 100
2005 101,8 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 | 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 2008
2) Mopaum 3a 2005. roavHy NpeacTaebajy noyeTHy 6asy 3a uspadyHaBarbe MHAEKCA MOTPOLLAYKMX LmjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
METOOJIOLLKA OBJALLHEHA METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of avereage
prices (goods and services) which consumers buy becasue of their
personal needs.

Harmonius Consumer Price Index is a unique index of
consumer prices because with harmonious index is calculated with
lower prices in accordance with the EU regulations No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as an
indicator of values with index clauses, it also serves as a deflator of
final consumer purchasing power and it is also used in inflation
comaprison among other regions.
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O6yxBaTt

MHpaekc noTpowaykux umjeHa y Penybnmum Cprickoj uspadyHasa ce
Ha OCHOBY pernpeseHTaTMBHE NncTe Npon3soga kojy y 2008. roanHn umHe 624
npomussoga. Ceakor Mjeceua npukyr/ba ce oko 11 000 umjeHa no yHanpujea
AedurHMCcaHOM Y30pKy NpoAajHUX MjecTa U rpagosa.

- Feorpadpckn 06yxBaT: uMjeHe ce MPUKyrsbajy Ha Lwect
nokauuja (rpagosa): barba Jlyka, bujersmHa, [o6oj, UctouHo CapajeBo,
Mpujenop n Tpebume.

- O6yxBaT npousBopa: obyxBaheHn Cy HajBaxHUju
npou3BOAM W YCNyre Koje Kynyje pe3vaeHTHO CTaHOBHULITBO paau
¢uHanHe noTpowre. ObyxBaT agobapa v ycnyra pefoBHO ce peBuavpa
Kako 6y ce ouyyBana penpeseHTaTUBHOCT NUCTE Mpou3Bofa C 063MpoM
Ha yKyce NnoTpollaya ¥ HMXOBE HaBMKeE Yy norneay KyrnoBuHe.

CHuMame uujeHa

Cee wuujeHe ce npukyrybajy npemMa YyTBpheHOM pacrnopeay
obunacka npofasHMLA 1 TPXHMLA Koje cy oapeheHe kao MjecTa cHuMarba
M npeMa jacHo peduHucaHuM  cneumduKaumjama npoussoda/ycnyre.
CHMMaTe/bi Ha OCHOBY TUX MH(OPMaumja camocTanHo 6upajy KOHKpeTaH
npouseog uvjy he uujeHy cHuMaTh Ha ogpeheHoM npogajHoOM Mjecty, y
CKknaay ca KpuTepujeM HajnpoaasaHujer npoussoaa. Kako 6u ce ocurypano
[la CHAMaTerbn U3 Mjecela y Mjecel, CHUjyy umjeHe UCTUX Npou3Boaa, Te
Kako 61 ce MOrfo MpaTWTM Koje Mpou3BOAE CHUMAaTesbi nocMaTtpajy Ha
TepeHy, MOTPebHO je y YNUTHWK YHWJETU CBe TpaXKeHe KapaKTepucTuke
npou3soga, Te uHdopMaLmje 0 eBeHTyalHMM 3aMjeHaMa YKOIMKO MX uMa.
TakaB HauMH cHMMama omoryhyje npahere npoMmjeHe kpeTarwa uujeHa
u3mehy Asa nepnoaa Tj. npaherse AnHaMuKe.

3a notpebe nHAeKkca NOTPOLIAYKUX LMjeHa, CHUMakbe unjeHa ce
BpLLUM crbeaehunx AaHa y mjecewy:

- 3a NosboMNpuBpeaHe NpPou3BoAe KOju ce NMpoAajy Ha nujauama, uvjeHe
ce MpuKynsbajy Asa nyta MjeceyHo M To y npsoj u Tpehoj ceamuum y
Mjecelly;

- 3a CBe OCTane Mpou3BOAE LMjeHe ce y ckiady ca Baehum EBponckvM
perynaTtvieama npuKyrnbajy jeaHoM mjeceyHo (u3mehy 1. u 21. y mjeceuy), €
TVM Aa Ce HY>KHO OApXaBa UCTW MHTepBas M3MeRy NpuKym/batsa.

MoHpepun

MoHaepn koju ce npuMmjenyjy 3a  uM3padyHaBake WHAEKCA
NOTPOLLAYKMX LUMjeHa NpeacTaB/bajy  CTPYKTYpY MPOCeYHE MOTpOLH-e
fomahuHCTaBa, OAHOCHO NMOKa3syjy penaTtuBHO yyelwhe ogabpaHnx Nponssoaa
W yCnyra y YKyrnHoj noTpOLUHM.

OCHOBHM M3BOp nojaTtaka 3a u3pajy noHAepa 3a obpayyH
MHAEKCa NOTPOLIAYKMX UMjeHa je AHKeTa O NOTPOLUHKU AoMaNuHCTaBa.
3a u3payyHaBare MHAEKCa MOTPOLayKkuX uujeHa oa jaHyapa 2008.
roaMHe npuMjeryjy ce noHaepu koju ce 6asvpajy Ha nogauuma u3
AHkeTe 0 noTpowmmn aomahuHctaBa u3 2004. roavHe. MoHaepu ce
CBaKe roavHe KOpUryjy C KpeTareM LujeHa y NPETXOAHOj FOANHM.

Knacudwmkaumja

3a obpayyH wHAeKca MOTPOWAYKUX LMjeHa KOpuUCTu ce
Knacudukaumja numuHe noTtpowre npema HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja avjenn npoussoge v
ycriyre Ha [BaHaeCT OCHOBHWMX oOfjerbaka 3a Koje ce u3padyHasajy
nHAEKCH.

Arperaumja

3a MHAEKC NMOTPOLLIAYKMX LmjeHa noTpebHo je Hajnpuje npadyHatv
eneMeHTapHe MHAekce (MHAEKC NpoM3BOAa) M MHAEKCE penpeseHTaTUBHMX
CTaBkM Ha HWBOY rpafosa. lNpy TOMe ce Kao Mjepa cpedwe BpujeaHOCTU
KOpUCTM TreOMETpUjCKa cpeavHa. ArperatHM MHAEKCM Ce HaKoH Tora
u3padyHaBajy KopuwTereM JlacnepoBe Qopmyne 3a  MoHAepUCaHy
apUTMETUUKY — CPpeauHy MOYeBUIM  Of,  HajHWKer HuMBOA  MHAEeKca
penpe3eHTaTvBHE CTaBke A0 HMBOA YKYMHOT MHAeKca 3a Penybnmky Cpricky.
PecepeHTHa 6a3a 3a nspaudyHaBarbe MHAekca je 2005. roamHa.

Sample

Consumer Price Index in Republika Srpska is caluculated
based on the respresentative list of products which in year 2008 were
comprised of 624 products. Each month 11 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected in six
locations (cities): Banja Luka, Bijeljina, Doboj, Isto¢no Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is comprised of products
and services which residents buy because of final spending
needs. Sample of goods and services is regularly revised as the
need to have the representative list of products and is kept up
with the cosumer choice and their shopping habits.

Price Collection

All prices are collected with accordance of already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which price
they will collect at the specific place, in accordance with the most
sold product. As it would be ensured that the price collectors each
month collect prices of the same products, and as it would allow for
seeing which products price collectors collect; it is essential that
price collectors write down needed characteristics of a product, and
information of eventual substituions if there are any. This way of
price collection enables tracking price changes between two
periods.

For the Consumer Price Index, price collection is
handeled in the coming months:

- for agricultural products which are found at public markets,
prices are collected twice a month in the first and third week of
each month;

- for all other products, prices with accordance of important EU
regulations are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices is strongly ensured and repeated.

Weights

Weights which are used in calculating the Consumer Price
Index represent structure of average consumer spending, in other
words it shows representation of chosen products and services in total
purchasing process.

The main source of date for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index of January 2008 the
weights used are the ones based on the Household Budget
Srvey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
needed to wuse classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services to twelve basic divisions for
which indexes are calculcated.

Aggregation

For the getting the Consumer Price Index first and foremost
it is needed to calculate the elementary indexes (product indexes) and
indexes of representative position in @ geographic sample (at level of
towns) as a geometric mean. Aggregate indexes are then calculcated
using the Laspeyres formula for weighted arithmetic area beginning
from the lowest index of representative position to the level of total
index for Republika Srpska. Basis of reference for calculating the
index is year 2005.
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Ocrane gedpuHnumje

MpousBopa: 61no koja poba 1M yciyra 3a SiM4YHy NOTPOLLHLY Koja
ce MoXe KynuTw, rpyrnHu Hasue 3a pobe u ycnyre.

Penpe3seHTaTMBHa CTaBKa: NPOM3BOA Ha HAjHWKEM HUBOY
arperauuje 3a Koju ce MoXke nNpoumMjeHnTn noHaep.

Crona npomMmjeHe: CToMa NpOMjeHe LuujeHa Yy ogHocy Ha
oapeheHn (pedepeHTHM) nepuoa.

CaonwTere npunpemuna Xesbka Jpalikosuh

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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