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NHAEKC NOTpoLayknx uujeHa

YKynaH vHAEKC NOTpoLavkux umjeHa y Penybnuum Cpnckoj,
y mapty 2008. roanHe, y o4HOCY Ha npeTxoaHu Mjecel Buwm je 3a 0,9%.

YKynaH WHAEKC MOTPOLAYKMX UMjeHa Yy OAHOCY Ha MapT
2007. roavHe Buwwm je 3a 6,7%.

MocmaTpaHo no ogjerbumMa HamjeHe noTtpowre (COICOP), y
MapTy 2008. roaMHe y opgHocy Ha debpyap 2008. roavHe, WHAEKC
ogjerpbka xpaHa u 6esankoxonHa nuha Buwm je 3a 1,7%, nHaekc oajerbka
npeso3 3a 1,5%, vHAeKC opjerbka pekpeaumja u kyntypa 3a 1,4%,
MHAEKC opjerbka cTtaHoBake 3a 0,5%, MHAEKC oajerbka octana aobpa m
ycnyre 3a 0,5%, vHaekc oajerbka pectopaHu u xotemm 3a 0,4%, nHaekc
ofjerbka 3apaBcTBo 3a 0,3% 1 uHAaeKC ofjerbka ankoxonHa nuha u aysaH
3a 0,1%. WHaekc opjerbka HamjewTaj u MOKYRCTBO M MHAEKC oajerbka
KOMyHMKaLUuWje ocTanu cy HenpomjetbeHn. MHAekC ogjerbka obpasoBarbe
HWxK je 3a 0,4%, a uHaekc oajerbka oajeha n obyha 3a 0,1%.

XapMOHM30BaHN MHAEKC NOTPOLUAYKUX LinjeHa

MjepeHe noMohy XapMOHWM30BaHOr MHAEKCA, MNOTpoLIayKe
uvjeHe y Penybnuum Cpnckoj y MapTy 2008. roavHe, y opHOCy Ha
ebpyap 2008. roanHe, Buwwe cy 3a 1,0%.
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Consumer Price Index

Total price index in Republika Srpska for March 2008 in
comparison to previous month is higher for 0,9%.

Total consumer price index in comparison to March 2007
is higher for 6,7%.

According to COICOP divisions for March 2008 in
comparison to the previous month, the index of food and non-
alcoholic beverages is higher for 1,7%, the index of transport is
higher for 1,5%, the index of recreation and culture is higher for
1,4%, the index of housing is higher for 0,5%, the index of other
goods and services is higher for 0,5%, the index of restaurants
and hotels is higher for 0,4%, the index of health is higher for
0,3% and the index of alcoholic beverages and tobacco is higher
for 0,1%. The index of furnishings and household equipment and
the index of communication remain the same. The index of
education is lower for 0,4% and the index of clothing and footwear
is lower for 0,1%.

Harmonius Consumer Price Index
Measured with the help of harmonious index,

consumer prices in Republika Srpska in March 2008, compared to
February 2008 are higher for 1,0%.

Tabena 1.1 - Haekcn noTpoLaykmx UumjeHa npema knacudukaumjun COICOP y mapty 2008. rogvHe

Table 1.1 - Consumer Price Index according COICOP in March 2008

1) MoAaum HUCY AMPEKTHO YNOPEaAMBX C MHAEKCOM LMjeHa Ha Mano, 063vMpoM Aa je Kopna Mpou3Boda W yCiyra Koju YMHE MHAEKC MOTPOLAYKMX LmjeHa 3HauajHo

npoLuMpeHa Kao W CTPYKTypa Koja Ce 3acHWBa Ha NoAauyMMa 3 AHKETe O MoTpoLtbM AoMahuHcTasa u3 2004. roavHe

Data is not directly compared with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is

greatly bigger, and as is a structure which is based on data of Household Budget Survey about the consumer spending (consumption) of year 2004

[= % o
S Hasus ‘;Tt'x'éar'f II12008 | 1112008 | 1112008 | III2008 | IV 2007-1112008 | I-III 2008 | III 2008 S
S %) 112008 | XII2007 | @2007 | III2007 | IV 2006-III2007 | I-III 2007 | @ 2005 Name S
00 | YkynHo 100,0 100,9 102,8 106,6 106,7 102,6 106,1 114,8 Total 00
01 | XpaHa n 6e3ankoxosnHa 33,0 101,7 105,1 110,9 112,3 104,8 111,1 123,4 | Food and non-alcoholic 01
nvha beverages
02 | AknoxonHa nuha u 3,5 100,1 100,3 100,5 100,5 100,1 100,4 99,7 Alcoholic beverages 02
AyBaH and tobacco
03 | Opjeha n obyha 4,0 99,9 99,8 99,1 98,0 97,2 97,9 92,0 Clothing and footwear 03
04 | CraHoBame€, BOAa, 26,2 100,5 102,8 111,5 104,2 102,7 104,0 129,7 Housing, water, 04
eneKTpu4Ha eHepruja, electricity, gas and
NAVH 1 apyru other fuels
eHepreHTn
05 | HajmewrTaj, nokyhctBo 5,9 100,0 100,3 101,1 101,5 100,9 101,5 102,9 Furnishings, household 05
W pefioBHO equipment and routine
oApxaBarbe maintenance of the
house
06 | 3ppaBcTBO 4,2 100,3 100,5 101,3 102,4 102,0 102,1 110,2 Health 06
07 | Mpeso3 9,7 101,5 103,0 108,3 112,0 102,9 111,2 114,4 Transport 07
08 | KomyHukauuje 2,5 100,0 103,8 104,5 105,5 102,7 105,4 126,5 Communication 08
09 | Pekpeauuja n kyntypa 3,1 101,4 102,0 101,7 101,1 99,7 100,3 107,6 Recreation and culture 09
10 | O6pasoBatbe 0,9 99,6 100,4 102,9 104,1 105,0 104,4 111,9 Education 10
11 | PectopaHu n xoTenu 1,9 100,4 101,2 102,3 102,5 101,1 102,1 106,6 Restaurants and hotels 11
12 | Octana pobpa v ycnyre 51 100,5 101,1 101,6 102,0 101,1 101,7 103,4 Other goods and 12
services
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Tabena 1.2 - XapMOHM30BaHN MHAEKCM NOTPOLLAYKMX UnjeHa y mapTy 2008. roguHe

Table 1.2 - Harmonius Consumer Price Index in March 2008

§ CSthzgtTZ&a 12008 | II12008 | I[2008 | III 2008 | IV2007-II1 2008 | I-II[2008 | III2008 §
é (%) II 2008 XII 2007 @ 2007 III 2007 IV2006-1II 2007 1-1112007 @ 2005 é
00| YkynHo 100,00 101,0 102,8 106,6 106,8 102,6 106,2 114,8 | Total | 00
Tabena 1.3 - Mpernea mjeceqHnx nHAEKCa NOTpoLLAYKkuX umnjeHa (@ 2005 = 100)
Table 1.3 - Monthly series of Consumer Price Index (@ 2005 = 100)
loanHa I II 111 v \ VI VII VIII IX X XI XII Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 | 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 | 2007
2008 113,3 113,7 114,8 2008
Tabena 1.4 - MNpernea Mjece4HNx MHAEKCA MOTPOLLAYKUX LMjeHa
Table 1.4 - Monthly series of Consumer Price Index
loavHa | I 1T 111 v | \ | VI | VII | VIII | IX | X | XI XII Year
npetxogHn mjecey = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 | 100,3 100,9 2008
ncTn Mjecel, nperxogHe rogvHe = 100 / The same month of previous year = 100
20052 20052
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 2008
geuembap npetxogHe rognHe = 100 / December of previous year = 100
2005 101,8 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 | 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 2008
2) Mogaum 3a 2005. roavHy NpeacTaB/bajy NoYeTHy 6asy 3a uspadyHaBarbe MHAEKCa NOTPOLLAYKUX LimjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
METO/OJIOLLKA OBJALLHEHA METHODOLOGY

AedvHnumja nHAEeKca NOTPOLIAYKMX LUjeHa

MHaekc noTpowaykux uujeHa npeactaB/ba Mjepy npocjedHe

npoMjeHe uujeHa npousBoga (poba M ycnyra) Koje pesMaeHTHa

AoMahuHCTBa Kynyjy paaum 3af0BOSbeHa CBOjUX IMYHMX noTpeba.

Defintion of Consumer Price Index

Consumer

Price

Index

becasue of their personal needs.

XapMOHM30BaHM MHAEKC MOTPOLAYKMX LujeHa je nocebaH BuAg

MHAEKCa MOTPOWAYKMX LuUMjeHa € TUM  WTO cCe

KO4  Herosor

represents a measure of
avereage prices (goods and services) which consumers buy

Harmonius Consumer Price Index is a unique index of

consumer prices because with harmonious index is calculated
with lower prices in accordance with the EU regulations No.

u3payyHaBarba y3uMajy y 063up npuBpeMeHa CHIDKeHa LiMjeHa y cknaay

ca Perynatusom EY 6poj 2602/2000. 2602/2000.
HamjeHa Purpose
MHOekc noTpowaykmx LUMjeHa KOpUCTM Ce Kao Mjepa Consumer Price Index is used as a measure of inflation,

uHbNaumje, Kao MHAMKATOP 3a OdyBakbe BpUjeaHOCTM KOA yroesopa C
MHOEKCHUM Kray3ynama, CyXxv kao Aednatop @uHanHe nOTpOLLHE
AomahuHCTaBa M KOpUCTM ce 3a ynopehuBarbe cTone uHdnaumje c
APYrMM pervoHuma.

as an indicator of values with index clauses, it also serves as a
deflator of final consumer purchasing power and it is also used in
inflation comaprison among other regions.
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O6yxBaTt

MHpaekc noTpolaykmx umnjeHa y Penybnmum Cpnckoj n3padyHaBsa ce
Ha OCHOBY penpeseHTaTuBHE nucTe npou3soda kojy y 2008. roamHu umnHe
624 npoussoga. Ceakor Mjeceua npukyrsba ce oko 11 000 uujeHa no
yHanpvjen aecvH1caHoOM y30pKy NpoaajHuX Mjecta 1 rpagosa.

- Feorpadckm obyxBaT: uMjeHe ce NpuKyn/bajy Ha Lwect
nokauuja (rpagosa): bawa Jlyka, bujersmHa, [o60oj, UctouHo Capajeso,
Mpujenop n Tpebume.

- O6yxBat npousBopa: obyxsaheHn Ccy HajBaxHUju
npou3BoAM W ycryre Koje Kynyje pe3uAeHTHO CTaHOBHWILTBO paau
duHanHe notpowme. ObyxsaT gobapa u ycnyra pefoBHO ce peBuanpa
Kako 61 ce ouvyBana penpeseHTaTUBHOCT NUCTE MPoM3BoAa C 063MpoM
Ha yKyce noTpoLlaya v HMXOBE HaBMKeE Y Nnoraeay KyroBuHe.

CHuMame umjeHa

CBe uujeHe ce npuKyrsbajy npema yTBpheHoM pacnopegy
obunacka nNpoaasHMLA M TPXHMLA Koje cy oapefeHe Kao Mjecta CHUMara
M npema jacHo fedwuHucaHuMm  crneundukaumjama npoussoga/ycnyre.
CHUMaTe/bi Ha OCHOBY TUX MHdOpMaumja caMocTanHo bupajy KOHKpeTaH
npoussoa 4ujy he umjeHy cHumaty Ha ogpeheHOM MpoaajHOM Mjecty, y
CKnaay ca KpuTepujeM HajnpoaasaHujer npounssoaa. Kako 6u ce ocurypasno
[la CHUMaTerbi U3 Mjecela y Mjecell CHUMajy LmMjeHe UCTUX npou3Beoga, Te
Kako 61 ce MOrfo NpaTWTM Koje Npou3BOAE CHUMaTesbM MocMaTpajy Ha
TepeHy, NOTpebHO je y YNWUTHWK YHUJETU CBe TpaXKeHe KapaKTepuCTuKe
npou3Boaa, Te HdopMaLmje 0 eBeHTyasIHUM 3aMjeHaMa YKOIMKO MX UMa.
TakaB HauMH cHUMama omoryhyje npaherbe MpoMjeHe KpeTaka LUMjeHa
u3mehy Asa nepnoaa Tj. npaherse AHaMuKe.

3a notpebe MHAEKCa MOTPOLIAYKMX LUMjeHa, CHUMarbe uujeHa
ce Bplm crbeaehunx aaHa y mjeceuy:

- 3a NosLonpuBpeaHe NPoM3BOAE KOjU ce MpoAajy Ha nujauama, umjeHe
ce MpuKynsbajy ABa NyTa MjeceyHo M TO y npBoj u Tpehoj ceammum y
mjeceuy;

- 3a CBe ocTane Npoussode uujeHe ce y ckiagy ca Baxehum Esponckum
perynatviBamMa npuKyrsbajy jeaHoMm mjeceyHo (u3mehy 1. u 21. y mjeceny), ¢
TVM Aa Ce HY>KHO OApXaBa UCTW MHTepBas U3Mehy NpuKyn/batsa.

MoHpepun

MoHaepn koju ce npuMjersyjy 3a u3padvyHaBarbe WHAEKCa
MOTPOLAYKMX LMjeHa NpeacTae/bajy CTPYKTYpy MpOCjedHe  MOTPOLUHe
AomahmHCTaBa, 0AHOCHO MoKasyjy penaTtneHo yuyewhe ogabpaHnx npomssoaa
W ycnyra y YKymnHoj noTpOLLHM.

OcHOBHM M3BOp MnogaTaka 3a u3pagy noHaepa 3a obpayyH
MHAEeKCa NOTPOLWWAYKUX LUnjeHa je AHKeTa O NoTpowry AoMahuHCTaBa.
3a u3padyHaBare MHAEKCa MOTPOLAYKMX LujeHa of jaHyapa 2008.
roguHe npuMjemyjy ce noHaepu koju ce 6asvpajy Ha nogauuMa u3
AHKkeTe O noTpowrn aomahuHctasa u3 2004. roguHe. MoHaepu ce
CBaKe roavHe KOpuUryjy C KpeTareM LujeHa y NPETXOAHO] FOANHM.

Knacudpumkaumja

3a obpadyyH uHAEKCA MOTPOWAYKMX LMjeHa KOpucTu ce
Knacudukaumja nuyHe notpowrbe npema HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja anjenu npoussoge v
ycnyre Ha [BaHAEeCT OCHOBHMX Ofje/baka 3a Koje ce wu3padvyHaBajy
VHOEKCH.

Arperaumja

3a MHAEKC NOTPOLLAYKMX LnjeHa noTpebHo je Hajnpuje n3padyHatv
eneMeHTapHe mHaekce (MHAEKC Npov3Bofa) M MHAEKCE penpeseHTaTUBHMX
CTaBKM Ha HMBOY rpagosa. lpu ToMe ce Kao Mjepa Cpeare BpujeaHoCcTV
KOPUCTW reoMeTpujcka cpeavHa. ArperatHu WHAOEKCM Ce HaKoH Tora
u3payyHaBajy —kopuwTerbeM JlacnepoBe opMmyne 3a  MoHAepUCaHy
apUTMETMYKY  CpeauHy  TMOYEBLUM Of  HajHWKer HuBOA  MHAeKca
penpe3eHTaTyBHE CTaBke 0 HMBOA YKYMHOr nHaekca 3a Penybnnky Cpncky.
PedepeHTHa H6a3a 3a n3padyHaBarbe MHAekca je 2005. roauHa.

Sample

Consumer Price Index in Repbulika Srpska is caluculated
based on the respresentative list of products which in year 2008 were
comprised of 624 products. Each month 11 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected in six
locations (cities): Banja Luka, Bijeljina, Doboj, Isto¢no Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is comprised of products
and services which residents buy because of final spending
needs. Sample of goods and services is regularly revised as the
need to have the representative list of products and is kept up
with the cosumer choice and their shopping habits.

Price Collection

All prices are collected with accordance of already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which price
they will collect at the specific place, in accordance with the most
sold product. As it would be ensured that the price collectors each
month collect prices of the same products, and as it would allow for
seeing which products price collectors collect; it is essential that
price collectors write down needed characteristics of a product, and
information of eventual substituions if there are any. This way of
price collection enables tracking price changes between two
periods.

For the Consumer Price Index, price collection is
handeled in the coming months:

- for agricultural products which are found at public markets,
prices are collected twice a month in the first and third week of
each month;

- for all other products, prices with accordance of important EU
regulations are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting
these prices is strongly ensured and repeated.

Weights

Weights which are used in calculating the Consumer Price
Index represent structure of average consumer spending, in other
words it shows representation of chosen products and services in total
purchasing process.

The main source of date for calculating the weights
for Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index of January 2008 the
weights used are the ones based on the Household Budget
Srvey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
needed to wuse classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services to twelve basic divisions for
which indexes are calculcated.

Aggregation

For the getting the Consumer Price Index first and foremost
it is needed to calculate the elementary indexes (product indexes) and
indexes of representative position in a geographic sample (at level of
towns) as a geometric mean. Aggregate indexes are then calculcated
using the Laspeyres formula for weighted arithmetic area beginning
from the lowest index of representative position to the level of total
index for Republika Srpska. Basis of reference for calculating the
index is year 2005.
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Ocrane gedpuHnumnje

MpomsBopa: 61no Koja poba Unm yciyra 3a MYHy NOTPOLLKbY Koja ce

MOXE KyrnuTW, FPYrH1 Hasue 3a pobe K1 ycnyre.

Penpe3seHTaTMBHa CTaBKa: MNpPOM3BOA HA HAjHWXKEM HUBOY

arperauuje 3a Koju ce MoXke nNpoumMjeHnTn noHaep.

Crona npoMjeHe: cCTOorMa npoMjeHe LuMjeHa Yy OogHocy Ha

oapeheHn (pedepeHTHM) nepuoa.

CaonwTere npunpemuna Xerbka [pawkosuh

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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