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UHaekc noTpowaykmx uujeHa

YKynaH MHAEKC MOTpoLlavkux umjeHa y Penybnunum Cpnckoj, y
jyny 2008. roavHe, y 0QHOCY Ha MPETXOAHM Mjecel Huje ce Mujerbao.

YKynaH MHAEKC MOTPOLIAYKWX LMjeHa y ofHocy Ha jyn 2007.
roavHe suwwn je 3a 9,7%.

MocmaTpaHo no oajerbumMMa HamjeHe noTpowre (COICOP), y
jyny 2008. roanHe y ogHocy Ha jyH 2008. roamHe, MHAEKC OAjerbka Npeso3
BUWMK je 3a 1,4%, vHAeKC ofjerbka pecTopaHu 1 XoTenu Buwu je 3a 1,2%,
MHAEKC OAjerbka CTaHoBare BuwM je 3a 0,5%, nHaekc ogjerbka askoxosHa
nvha v AyBaH M MHAEKC oAjerbka octana aobpa u ycnyre suwm cy 3a 0,3%,
MHAEKC ofjerbka HamjewTaj u nokyhcTeo BuwM je 3a 0,2%. MHaekc ofjerbka
KOMYHMKaLMje M MHAEKC oajerbka obpa3oBarbe OCTanu Cy HernpoMjereHu.
MHpekc opjerbka xpaHa u 6e3ankoxonHa nuha HwxuK je 3a 0,9%, vHAaeKkc
ofjerbka 3apaBCTBO HWxKM je 3a 0,5%, uHaekc opjerbka ogjeha m obyha
HWxK je 3a 0,2%, a vHAeKC ofjerbka pekpeauuvja M KynTypa HWXM je 3a
0,1%.

XapMOHM30BaHU MHAEKC NOTPOLLIAYKMX LinjeHa
MjepeHe noMOhy XapMOHM30BaHOr WHAEKCa, MNOTpoLLaYvKe

umjeHe y Penybnnum Cpnckoj y jyny 2008. rogvHe, y ogHocy Ha jyH 2008.
roavHe, HUCY ce Mujerbane.

July 2008

Consumer Price Index

Total price index in Republika Srpska for July 2008 in
comparison to previous month remain the same.

Total consumer price index in comparison to July 2007 is
higher for 9.7%.

According to COICOP divisions for July 2008 in
comparison to the previous month, the index of transport is higher
for 1.4%, the index of restaurants and hotels is higher for 1.2%, the
index of housing is higher for 0.5%, the index of alcoholic beverages
and tobacco and the index of other goods and services are higher for
0.3%, the index of furnishings and household equipment is higher
for 0.2%. The index of communication and the index of education
remain the same. The index of food and non—alcoholic beverages is
lower for 0.9%, the index of health is lower for 0.5%, the index of
clothing and footwear is lower for 0.2% and the index of recreation
and culture is lower for 0.1%.

Harmonius Consumer Price Index
Measured with the help of harmonious index, consumer

prices in Republika Srpska in July 2008, compared to June 2008 are
remain the same.

Tabena 1.1 - HaeKkcn NOTpoLIaYkmnx unjeHa npema knacvudumkaumjun COICOP y jyny 2008. rogvHe
Table 1.1 - Consumer Price Index according COICOP in July 2008

o o

S Hasue %thzga'rza VII2008 | VII2008 | VII2008 | VII2008 | VIII2007-VII2008 | I-VII 2008 | VII 2008 S

é (%) VI 2008 | XII 2007 @ 2007 VII 2007 VIII2006-VII2007 I-VII 2007 @ 2005 Name é

00| YkynHO 100,0 100,0 103,9 107,8 109,7 105,4 107,5 116,0 Total | 00

01| XpaHa u 6e3ankoxonHa 33,0 99,1 106,2 112,1 114,7 109,6 112,5 124,8 Food and non- | 01
nvha alcoholic beverages

02| AknoxonHa nuha n 3,5 100,3 101,2 101,4 101,5 100,5 100,7 100,6 Alcoholic beverages | 02
ayBaH and tobacco

03| Opjeha n obyha 4,0 99,8 98,8 98,1 98,6 97,8 98,2 91,1 Clothing and footwear | 03

04| CraHoBare, BOAa, 26,2 100,5 94,0 102,0 110,5 104,8 107,1 118,6 Housing, water, 04
enekTpuyHa eHepruja, electricity, gas and
NAVH 1 apyrn other fuels

eHepreHTv

05| HajmewrTaj, nokyhctBo 5,9 100,2 100,9 101,6 101,8 101,4 101,5 103,4 Furnishings, 05
1 pefoBHO household equipment
ofp>xaBarbe and routine
maintenance of the
house

06 | 3aopascTBO 4,2 99,5 100,8 101,5 101,2 102,0 101,9 110,5 Health | 06

07| Mpeso3 9,7 101,4 114,5 120,4 120,5 109,0 114,2 127,1 Transport | 07

08 | KomyHukauuje 2,5 100,0 103,7 104,4 103,7 103,7 104,9 126,4 Communication | 08

09 | Pekpeauuja n kynTypa 3,1 99,9 104,9 104,6 104,7 100,9 101,9 110,6 | Recreation and culture | 09

10| O6pazoBane 0,9 100,0 100,4 102,9 104,1 104,9 104,2 111,9 Education 10

11| PectopaHu u xotenu 1,9 101,2 104,0 105,1 105,5 102,3 103,3 109,5 Restaurants and 11
hotels

12| Ocrana pobpa u ycnyre 51 100,3 102,5 103,0 103,0 101,7 102,3 104,8 Other goods and 12
services

1) Mojauun HUCY AMPEKTHO YMOpeauBU C MHAEKCOM LiujeHa Ha Maso, 063uMpoM Ja je koprna npousBofa M yciyra Koju YMHE MHAEKC MOTPOLLAYKMX LjeHa 3HauyajHoO

npoLuMpeHa Kao v CTPyKTypa Koja ce 3acH1Ba Ha noaauuma 13 AHKeTe 0 NoTpoLuHK AoMahuHcTasa u3 2004. roanHe
Data is not directly compared with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
greatly bigger, and as is a structure which is based on data of Household Budget Survey about the consumer spending (consumption) of year 2004




AedvHnumja nHAeKca NOTPOLIAYKMX LujeHa

MHaekc noTpowaykvx uujeHa npeactas/ba Mjepy npocjeyHe
npomjeHe uujeHa npoussopa (poba u ycnyra) Koje pesuaeHTHa
AoMahMHCTBa Kynyjy paau 3af0BO/beHa CBOjUX NUYHMX noTpeba.

XapMOHM30BaHW MHAEKC MOTPOLIAYKUX UMjeHa je nocebaH BuAg
MHOEKCa MOTPOWAYKMX UMjeHa C TUM WTO Ce KOA HEerosor
u3padyHaBama y3unmajy y 063up npuBpeMeHa CHvKerba LujeHa y cknagy
ca Perynatusom EY 6poj 2602/2000.

HamjeHa

MHOeKC noTpowaudkmx UuUMjeHa Kopuctu Cce Kao Mjepa
uHbNaumje, Kao MHAMKATOP 3a O4YyBarbe BPUjeAHOCTM KOA yrosopa C
WHOEKCHWUM Knaysynama, CnyXu kao pfednatop @uHanHe noTpoLlHbe
AomahuHCTaBa M KOpUCTM Cce 3a ynopehuBarbe cTone WHdnauuje ¢
LAPYrMM permoHuMma.
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Tabena 1.2 - XapMOHN30BaHN MHAEKCK NOTPOLUAYKMX UmjeHa Yy jyny 2008. roanHe
Table 1.2 - Harmonius Consumer Price Index in July 2008
§ CsTt%gtTZFea VII 2008 | VII 2008 | VII2008 | VII2008 | VIII 2007-VII2008 | I-VII2008 | \VII 2008 §
é (%) VI 2008 XII 2007 @ 2007 VII 2007 VIII 2006-VII 2007 I-VII 2007 @ 2005 é
00 | YkynHo 100,00 100,0 103,8 107,7 109,6 105,4 107,5 116,0 | Total | 00
Tabena 1.3 - MNpernen MjeceyHnx nHAEKCa NOTpoLuayvkmx umjeHa (@ 2005 = 100)
Table 1.3 - Monthly series of Consumer Price Index (@ 2005 = 100)
loanHa I 1T 111 v \ VI VII VIII IX X XI XII Year
2005 98,4 99,3 100,0 99,3 99,5 99,4 99,2 98,8 99,9 101,7 102,2 102,3 2005
2006 106,4 106,9 107,2 105,8 106,7 106,3 105,6 105,5 105,7 107,0 106,8 107,0 2006
2007 107,1 107,4 107,5 106,1 106,3 106,1 105,7 106,2 106,9 109,8 110,7 111,6 2007
2008 113,3 113,7 114,8 114,0 114,9 116,0 116,0 2008
Tabena 1.4 - MNpernen Mjece4HNX MHAEKCA MOTPOLLAYKUX LMjeHa
Table 1.4 - Monthly series of Consumer Price Index
loanHa I 1T 111 v | ) | VI | VII | VIII | IX | X | XI | XII | Year
nperxogHu mjecel, = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 | 100,3 100,9 99,3 100,8 100,9 100,0 2008
MCcTn Mjecel npetxogHe rogmHe = 100 / The same month of previous year = 100
20052 20052
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 2008
fdeuembap nperxogHe rogmnHe = 100 / December of previous year = 100
2005 101,8 102,7 103,5 102,7 102,9 102,9 102,6 102,3 103,4 | 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 103,4 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 2008
2) Mopaum 3a 2005. roavHy npeacTaBbajy NoyYeTHy 6asy 3a u3padyHaBarbe MHAEKCa NOTPOLLAYKMX LimjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
METO/OJIOLLKA OBJALLHEHA METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers buy
becasue of their personal needs.

Harmonius Consumer Price Index is a unique index of
consumer prices because with harmonious index is calculated
with lower prices in accordance with the EU regulations No.
2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation,
as an indicator of values with index clauses, it also serves as a
deflator of final consumer purchasing power and it is also used in
inflation comaprison among other regions.
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O6yxBaTt

MHpaekc noTpowaykux umjeHa y Penybnmum Cprckoj uspadyHasa ce
Ha OCHOBY pernpeseHTaTVBHeE NUCTe Npon3soga kojy y 2008. roanHn umHe 624
npomussoga. Ceakor Mjeceua npukyrsba ce oko 11 000 umjeHa no yHanpujen
AedurHMCcaHOM Y30pKy NpoAajHUX MjecTa U rpagosa.

- lFeorpadpckn 06yxBaT: UMjeHe ce MPUKyrn/bajy Ha Lwect
nokauuja (rpaposa): barba Jlyka, bujersmHa, [o6oj, UctouHo CapajeBo,
Mpujenop n Tpebume.

- O6yxBaT npousBopa: obyxBaheHn Cy HajBaxHUju
NMpou3BOAM W YCNyre Koje Kynyje pe3vAeHTHO CTaHOBHULITBO paau
¢uHanHe notpowre. ObyxBaT agobapa v ycnyra pefoBHO ce peBuavpa
Kako 6y ce ouyyBana penpeseHTaTUBHOCT NIUCTE Mpou3Bofa C 063MpoM
Ha yKyce noTpoLlaya ¥ HMXOBE HaBMKe Yy noraeay KyrnoBuHe.

CHuMame umjeHa

CBe uujeHe ce npuKyn/bajy npema yTBpheHOM pacnopeny
obunacka npofasHMLA 1 TPXHMLA Koje cy oapeheHe kao Mjecta cHuMara
W npeMa jacHo peduHucaHuM  crneumdumkaumMjama npomssoga/ycnyre.
CHUMaTe/bi Ha OCHOBY TUX MHMOPMaLmja camocTanHo 6upajy KOHKpeTaH
npoussog uujy he uujeHy cHuMaTM Ha ogpeheHoM npogajHoM MjecTy, y
CKnaay ca KpuTepujeM HajnpoaasaHujer npoussoaa. Kako 6u ce ocurypano
[la CHAMaTerbu U3 Mjecela y Mjecel, CHUjyy uMjeHe UCTUX Npou3Boaa, Te
Kako 61 ce MOrfo MpaTUTM Koje Mpou3BOAE CHUMAaTe/b nocMaTpajy Ha
TepeHy, MOTPebHO je y YNUTHWK YHWJETU CBE TPaXKeHe KapaKTepuUCTUKe
npou3Boga, Te nHdopMaLmje 0 eBeHTyaslHMM 3aMjeHaMa YKOMMKO WX uMa.
TakaB HauuH cHMMarba omoryhyje npahetbe MpomjeHe kpeTarba uujeHa
u3mehy Asa nepnoaa Tj. npahere AnHaMuke.

3a notpebe nHaeKkca NOTPOLAYKMX LMjeHa, CHUMakbe unjeHa ce
BpLM crbeaehunx AaHa y mjecedy:

- 3a NosbLOMpvBpeaHe Npou3BOAE KOju ce Npoaajy Ha nujauama, unjeHe
ce MpuKyn/bajy ABa MyTa MjeceyHo M To y npBoj v Tpehoj ceamuum y
Mjeceuy;

- 3a CBe OCTane Mpou3BOAe LMjeHe ce y ckilady ca Baehum EBponckvM
perynatviBamMa npvKyrnsbajy jeoHom MjeceuHo (usmehy 1. n 21, y mjeceuy), €
TVM Aa Ce HY>XKHO OApXaBa UCTW MHTepBasn U3Mehy NpuKymnbatsa.

MoHpepun

MoHaepy Kkoju ce npuMjersyjy 3a wm3padyHaBame WHAEKCa
MOTPOLAYKMX LMjeHa npeacrasrbajy  CTPYKTYpY MpOCjeYHE MOTpOLUHe
fAomahuHCTaBa, OAHOCHO NMOKa3syjy penaTtueHo yyelwhe ogabpaHux Nponssoaa
W ycnyra y YKYmnHoj MoTpOLLHU.

OcHOBHM M3BOp nojaTaka 3a u3pagy noHgepa 3a obpayyH
MHAEKCa NOTPOLAYKMX UMjeHa je AHKeTa O NOTPOLLHKW AoMahuHCTaBa.
3a u3payyHaBahe MHAEKCca MOTpolaykux uujeHa op jaHyapa 2008.
rogvHe npuMjemyjy ce noHgepu koju ce 6asmpajy Ha nogaumma u3
AHkeTe 0 moTpowrmn gomahuHcTaBa u3 2004. roguwHe. MoHpepu ce
CBaKe roavHe KOpUryjy C KpeTareM LujeHa y NPeTXOAHO] FrOANHM.

Knacudpmkaumja

3a obpayyH wHAEKca MOTPOWAYKUX LMjeHa KOpUCTU ce
Knacudukaumja numuHe noTtpowre npema HamjeHu (Classification of
Individual Consumption by Purpose - COICOP), koja avjenv npovssoae 1
ycnyre Ha [ABaHaeCT OCHOBHMX oOfje/baka 3a Koje ce wu3padvyHaBajy
VHOEKCH.

Arperaumja

3a MHAEKC MOTPOLLAYKUX LnjeHa NoTpebHo je Hajnpuje u3padyHatv
eneMeHTapHe uHaekce (MHAEKC MpoM3BOfda) M MHAEKCE penpeseHTaTUBHMX
CTaBKM Ha HMBOY rpagosa. lpu TOMe ce Kao Mjepa cpeare BpujeaHOCTM
KOpUCTU TeoMeTpujcka cpeauHa. ArperaTHM WMHAEKCUM Ce HakoH Tora
u3padyHaBajy KopuwTereM JlacnepoBe Qopmyne 3a  noHAepuCaHy
aApUTMETMUKY  CPpeauHy  MOYEBWM  Of  HajHWKer HMBOA  MHAeKca
penpe3eHTaTyBHE CTaBke A0 HMBOA YKYMHOT MHAeKca 3a Penybnmky Cpricky.
PedepeHTHa H6a3a 3a n3padyHaBarbe nHAekca je 2005. roauHa.

Sample

Consumer Price Index in Repbulika Srpska is caluculated
based on the respresentative list of products which in year 2008 were
comprised of 624 products. Each month 11 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected in six
locations (cities): Banja Luka, Bijeljina, Doboj, Isto¢no Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is comprised of products
and services which residents buy because of final spending
needs. Sample of goods and services is regularly revised as the
need to have the representative list of products and is kept up
with the cosumer choice and their shopping habits.

Price Collection

All prices are collected with accordance of already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which price
they will collect at the specific place, in accordance with the most
sold product. As it would be ensured that the price collectors each
month collect prices of the same products, and as it would allow for
seeing which products price collectors collect; it is essential that
price collectors write down needed characteristics of a product, and
information of eventual substituions if there are any. This way of
price collection enables tracking price changes between two
periods.

For the Consumer Price Index, price collection is
handeled in the coming months:

- for agricultural products which are found at public markets,
prices are collected twice a month in the first and third week of
each month;

- for all other products, prices with accordance of important EU
regulations are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices is strongly ensured and repeated.

Weights

Weights which are used in calculating the Consumer Price
Index represent structure of average consumer spending, in other
words it shows representation of chosen products and services in total
purchasing process.

The main source of date for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index of January 2008 the
weights used are the ones based on the Household Budget
Srvey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
needed to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services to twelve basic divisions for
which indexes are calculcated.

Aggregation

For the getting the Consumer Price Index first and foremost
it is needed to calculate the elementary indexes (product indexes) and
indexes of representative position in a geographic sample (at level of
towns) as a geometric mean. Aggregate indexes are then calculcated
using the Laspeyres formula for weighted arithmetic area beginning
from the lowest index of representative position to the level of total
index for Republika Srpska. Basis of reference for calculating the
index is year 2005.
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Ocrane gepuHnumnje

MpousBopa: 61no koja poba nnm yayra 3a SIMYHy NOTPOLLHLY Koja
ce MoXe KynuT, rpyrnH1 Hasue 3a pobe u ycnyre.

Penpe3seHTaTMBHa CTaBKa: MNPOM3BOA Ha HAjHWKEM HUBOY
arperauuje 3a Koju ce MoXke nNpoumMjeHnTn noHaep.

Crona npomMjeHe: CTorna npoMjeHe LuujeHa Yy ogHocy Ha
oapeheHn (pedepeHTHM) nepuoa.

CaonwTere npunpemuna Xesbka Jpalukosuh

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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