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WHAEKCWU NOTPOLUAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKynaH mHOekc noTpowavkux umujeHa y Penybnuum Cpnckoj, y Aeuembpy
2021. roanHe y OfHOCY Ha NpeTXoAHu Mjeced, Buwwm je 3a 0,5%.

Y ogHocy Ha aeuembap 2020. roguHe, ykynaH UHAEKC NOTPOLLAYKUX LinjeHa
y Npocjeky BuLM je 3a 5,9%.

MocmatpaHo no ogjersuuma HamjeHe notpolute (COICOP) y peuembpy
2021. rogvHe y opHocy Ha Hosembap 2021. roguHe, MHAEKC ofjerbka XpaHa u
6esankoxonHa nuha BUWM je 3a 2,2%, HAEKCK oAjerbaka HawmjewwTaj u nokyhcTeo u
Pectopanu v xotenu Buwm cy 3a no 0,5%, uHaekc ogjerska CtaHoBarb€e BULLK je 3a
0,4%, wHpoekc opjerbka Pekpeauuja u kyntypa Buwm je 3a 0,2%, AOK je MHAEKC
onjerska Octana fobpa u ycnyre Buwm 3a 0,1%. VHpekcn opjerbaka KomyHukaumje
1 ObpasoBatbe 0CTany cy HenpommjereHu. MHgekc opjerbka Ogjeha n obyha Huxm je
3a 4,5%, vHpekc opjerbka 3apaBcTBO HWXK je 3a 0,8%, uHaekc opjerbka lMpeBo3
HUXM je 3a 0,7%, [OK je MHAEKC oajerbka AknoxonHa nuha u ayBaH HWxm 3a 0,2%.

1. MHOEKCK NOTPOLUAYKMX LINJEHA NMPEMA KNACUOUKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in December 2021, in
comparison with the previous month, was 0.5%.higher.

Compared to December 2020, total consumer price index was on average
5.9% higher.

By COICOP divisions, in December 2021, compared to November 2021,
index of Food and non-alcoholic beverages was 2.2% higher, index of Furnishings,
household equipment and routine maintenance of the house and index of Restaurants
and hotels were 0.5% higher, index of Housing was 0.4% higher, index of Recreation
and culture was 0.2% higher and index of Other goods and services was 0.1% higher.
Index of Communications and index of Education remained unchanged. Index of
Clothing and footwear was 4.5% lower, index of of Health was 0.8% lower, index of
Transport was 0.7% lower and index of Alcoholic beverages and tobacco was 0.2%
lower.

é Hasve XI12021 | XI12021 | [-X112021 | XI12021 | XIl 2021 é Name
3 X12021 | XI12020 | I-XI112020 | @ 2020 @ 2015 3

00 YKYMHO 100,5 105,9 101,7 105,5 104,6 |00 TOTAL

01 XpaHa 1 6esankoxonHa nuha 102,2 110,7 103,1 109,0 110,2 |01 Food and non-alcoholic beverages

01.01 |XpaHa 102,4 111,0 103,2 109,0 1104 |01.01 | Food

01.02 |BesankoxonHa nuha 100,3 108,4 102,5 108,4 108,3 [01.02 | Non-alcoholic beverages

02 AxnoxonHa nuha v fyBaH 99,8 102,0 101,6 1014 128,7 |02 Alcoholic beverages and tobacco

02.01 [AnkoxonHa nuha 99,2 1017 100,1 99,5 101,0 [02.01 | Alcoholic beverages

02.02 |AysaH 100,0 102,1 102,1 102,1 142,9 |02.02 | Tobacco

03 Ogpjeha 1 obyha 95,5 93,7 90,5 89,1 478 |03 Clothing and footwear

03.01 |Opjeha 94,8 95,9 92,3 91,5 52,4 |03.01 |Clothing

03.02 |O6yha 97,4 89,0 86,8 83,9 39,5 |03.02 |Footwear

04 CraHoBarbe, BOAA, eNeKTpuyHa 100,4 102,9 100,8 1074 1146 |04 Housing, water, electricity, gas and
eHepruja, NivH 1 OpYrin eHepreHTn other fuels

04.01 |CraHapuHa 100,0 100,3 100,3 100,3 105,0 |04.01 | Actual rentals for housing

04.03 |OppxaBatbe 1 nonpasak cTambeqe 100,3 1034 1015 103,3 104,6 |04.03 | Maintenance and repair of the dwelling
jeavHuLe

04.04 |CHabpjeBatbe BOLOM U [pyre KOMyHamHe 100,0 100,6 98,9 99,3 108,7 |04.04 | Water supply and miscellaneous
ynyre services related to the dwelling

04.05 |EnekTpuuHa eHepruja 1 pyrv eHepreHTn 100,6 103,5 101,2 109,8 117,4 | 04.05 | Electricity, gas and other fuels

05 HamjewwTaj, nokyhcTeo 1 pegosHo 100,5 104,0 101,2 103,6 97,4 |05 Furnishings, household equipment and
ofpkaBare routine maintenance of the house

05.01 |Hamjewraj, nokyhcTeo, Tenucu u apyre 100,7 109,7 102,9 107,8 105,1 |[05.01 | Furniture and furnishings, carpets and
noAHe NpocTupke other floor coverings

05.02 |TekcTnHM Npou3BoayM 3a kyhy 100,1 100,3 98,2 98,5 89,2 |05.02 |Household textiles

05.03  |Kyhnu anapatu 100,2 101,9 100,4 101,7 95,1 [05.03 | Household appliances

05.04 |CrakneHo 1 cTomnHo nocyhe u kyhHu 99,6 103,8 100,2 101,6 84,0 |05.04 |Glassware, tableware and household
npubop utensils

05.05 [Anatv u onpema 3a kyhy 1 BpT 100,6 1034 1017 1034 104,9 [ 05.05 | Tools and equipment for house and

arden

05.06 |Mpown3Boay 1 ycnyre 3a PefOBHO 1005 102,1 1006 102,3 93,8 |05.06 goods and services for routine household

oapxasatse kyhe maintenance
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1. MHOEKCW NOTPOLLAYKNX LIMJEHA MPEMA KITACUUKALINIMN COICOP (Hactasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

é Hasvs XI12021 | XI12021 | [-X112021 | XI12021 | XIl 2021 é Name
3 X12021 | XI12020 | I-XI112020 | @ 2020 @ 2015 3
06 3apaBcTBO 99,2 100,0 100,4 100,1 107,9 |06 Health
06.01 |{MeguumHCkv Npou3Boam 98,6 99,2 100,2 99,2 1135 |[06.01 | Medical products
06.02 |3gpaBcTBeHe ycnyre, 0CUM BOMHUYKNX 100,0 1014 100,9 1019 97,3 |06.02 | Out-patient services
06.03 |BonHuyke ycnyre 100,0 100,0 100,0 100,0 110,6 |06.03 | Hospital services
07 IMpeBo3 99,3 1144 105,9 112,3 110,0 |07 Transport
07.01 |MpeBo3Ha cpeacTea 100,1 100,3 100,3 100,3 91,0 |07.01 | Vehicles
07.02 |YnoTpeba npeBo3HuX cpeacTasa 98,8 118,6 107,6 115,7 112,8 [ 07.02 | Use of personal transport equipment
07.03 |Ycnyre npeBo3a 102,2 1017 100,6 102,2 112,1 | 07.03 | Transport services
08 KomyHukaLpje 100,0 99,8 99,9 99,8 99,8 |08 Communications
08.01 |MowraHcke ycnyre 100,0 100,0 100,0 100,0 100,0 |08.01 | Postal services
08.02 |TenedoHcka 1 Tenedakc onpema 99,4 96,1 96,4 94,9 69,0 |08.02 |Telephone and telefax equipment
08.03 | TenedoHcke v Tenedakc ycnyre 100,0 100,0 100,0 100,0 101,4 |08.03 | Telephone and telefax services
09 Pekpeaupja u kyntypa 100,2 1019 100,9 102,1 108,7 |09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, chotorpadicka u 100,4 101,8 99,5 100,3 82,9 |09.01 |Audio-visual, photographic and
MHopMaThYKa onpema information processing equipment
09.02 |Ocrana TpajHa fobpa 3a pekpeauujy 1 96,9 91,8 96,6 94,8 109,8 |09.02 | Other major durables for recreation and
KynTypy culture
09.03 |Ocranu npegmeTu 1 onpema 3a 99,6 98,4 98,0 97,9 89,8 |09.03 | Other recreational items and equipment,
pekpeaumjy, BPT 1 kyhHW TbyOumLp gardens and pets
09.04 |Ycnyre pekpeauuje v kyntype 100,0 101,3 100,8 1015 114,0 [ 09.04 | Recreational and cultural services
09.05 [HoBuHe, kibure v npubop 3a nucare 100,3 104,3 102,2 105,0 112,6 [ 09.05 | Newspapers, hooks and stationery
09.06 |MyTHW apaHxMaHu 1018 102,6 102,3 102,6 117,0 |09.06 | Package holidays
10 O6pasoBatbe 100,0 99,8 99,9 99,9 100,1 |10 Education
10.01  |[MpeALUKONCKO 1 OCHOBHO 0Bpa3oBarse 100,0 98,4 99,1 98,5 101,1 |10.01 | Pre-school and primary education
10.02 |CpearboLukoncko obpasoBatbe 100,0 100,0 100,0 100,0 99,7 |10.02 | Secondary education
10.04 |YHuBepauTeTcko obpa3oBate 100,0 100,0 100,0 100,0 100,0 |10.04 | University education
10.05 |O6pa3soBatbe Koje ce He aeduHuLLe 100,0 100,0 100,0 100,0 100,0 |[10.05 | Education not definable by level
npema HuBoy
11 PectopaHu n xotenu 100,5 101,4 100,4 1015 1048 |11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,5 101,6 100,5 101,6 105,7 [11.01 | Catering services
11.02 |Ycnyre cmjewwTaja 100,6 100,8 99,8 100,8 100,0 |[11.02 | Accommodation services
12 Ocrana pobpa v ycnyre 100,1 101,7 100,5 101,7 984 |12 Other goods and services
12.01 |NnyHa wera 99,8 102,3 100,7 102,3 98,6 |[12.01 [Personal care
12.03  |IlnyHm npeameTn 100,0 98,5 97,7 97,9 86,1 |12.03 [Personal effects n.e.c.
12.05 |Ocurypate 100,0 99,7 100,0 99,7 94,7 [12.05 |[Insurance
12.06 |PuHaHcujcke ycnyre 100,0 100,1 100,0 100,0 1284 |12.06 [Financial Insurance n.e.c
12.07 |Ocrane ycnyre 101,3 103,3 101,4 103,3 103,3 |12.07 [Other services n.e.c.
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'pacoukoH 1. MjeceuHa v roguikba MHdnaumja
Graph 1. Monthly and annual inflation
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METOZOJIOLLKA OBJALLHEBA
DOedmHnumja MHaeKca NOTPOLIAYKMX LiMjeHa

ViHaekc noTpollaykux LmjeHa npeacTasiba Mjepy npocjeyHe npomjeHe
UvjeHa npou3soga (poba u ycryra) koje pesnaeHTHa AomahuHCTBa Kynyjy pagw
NOAMMUPEH-A CBOjUX NYHKX noTpeba.

Hamjena

ViHoekc moTpolaykMx LujeHa KOPUCTM Ce kao Mjepa MHnauuje, kao
VHOMKATOP 3a OuyBakbe BPWjE[HOCTW KOA YroBopa C MHAEKCHUM Krnaysynama,
cnyxu kao fednatop duHanHe noTpowwe [OMaNMHCTaBa W KOpUCTU Ce 3a
ynopefuBsatbe cTone nHdnauuie ¢ ApYruM permoHnma.

OO6yxBar

WHpexc notpoLuaykvix LivjeHa y Penybnum Cprckoj nspadyHasa ce Ha 0CHOBY
penpeseHTaTVBHe NucTe npoussoda kojy y 2021. roguHm mHm 619 nponssoga. Ceakor
Mjecelia npukynrba ce Buwe of 9 000 upjeHa no yHanpujed AedvHUCAHOM Y30pKy
npopajHUX Mjecta v rpagosa.

- leorpadcku oOyxBaT: LMjeHe ce MpUKynrbajy Ha LUECT nokauuja
(rpapgoBa): bawa Jlyka, BujersuHa, [o6oj, WctouHo Capajeso, Mpujemop u
Tpebure.

- O6yxBaT npousBopa: obyxsaheHu Cy HajBaxHWju MPOM3BOAM W
ycrnyre Koje Kynyje pes3ugeHTHO CTaHOBHUWTBO pagu (UHANHE NOTPOLLHE.
Obyxsar pobapa u ycnyra pefoBHO Ce axypupa kako 6u ce odyBana
penpeseHTaTMBHOCT NUCTE Npou3eoda C 063MpoM Ha yKyce noTpowaya u
HVXOBE HaBWKe y norneay KyrnoBuHe.

CHuMatbe umMjeHa

Liviene ce npukynreajy npema yTBpReHom pacnopegy obunacka
npoAaBHMLA W TPXHMLA Koje Cy ofpefieHe kao MjecTa CHMMara M npema jacHo
AeduHucanum - crieundmkalmjama npoussogalycnyre. CHAMATErbi Ha OCHOBY TWX
MHchopmaLmja camocTanHo 6upajy KoHKkpeTaH npou3soa uYujy hie LmjeHy cHAMaTh Ha
onpeheHoM npogajHOM MJECTy, y CKIagy ca KpUTepujeM HajnpofaBaHujer Npons3soaa.
Kako 61 ce ocurypano fia CHUMaTerbu 13 mjecelia y MjeceL, CHUMajy LinjeHe UcTux
npon3Bofa, Te kako B1 ce Moo NpaTUTK Koje NPOK3BOAE CHUMATErbW NoCMaTpajy Ha
TepeHy, NoTpebHO je Y YMUTHIK YHU]ETM CBE TpaeHe kapaKTepuCcTUke npoussoa, Te
MH(OPMaLje O eBEHTYanHUM 3amjeHama YKONMKO WX UMa. TakaB HauMH CHUMarba
omoryhyje npahere npomjeHe kpeTawa LjeHa uamehy fAsa nepuopa Tj. npahewe
AVHaMUKe.

3a notpebe nHAEKCa MOTPOLIAYKUX LijeHa, CHUMAre LjeHa ce BpLUM
crbegehux gaHa y mjecedy:

- 3a norbonpuBpeaHe Npou3BoAe Koju Ce Npodajy Ha nujauama, uujeHe
ce NpuKynrbajy 4Ba nyta MjeceyHo v To y Npeoj 1 Tpehoj ceamuuy y mjecey,

- 3a cBe ocTane npoussode LijeHe ce y cknapy ca Baxehum eBpornckim
perynaTveama npukynrbajy jenHom mjeceuHo (uamefy 1. u 21. y mjecelly), ¢ Tam aa ce
HYXHO OApXaBa UCTU MHTepBan 1ameRy NpuKynrbarba.

Moxpepu

[NoHaepw koju ce MpUMjetbyjy 3a M3padyHaBak-e MHOEKCa MOTPOLLAYKUX LivjeHa
npeacTasrbajy CTPYKTYPYy MpOCjeYHe MOTPOLLHbe [AOMahiHCTaBa, OQHOCHO MOKasyjy
penaTneHo yyeLuhe oaabpaHmx Npou3soaa 1 ycnyra y ykynHoj MOTPOLLHM.

OcHOBHM M3BOp nojaTaka 3a u3pagy noHaepa 3a obpayyH uHaekca
noTpoLIaYKkMX LnjeHa je AHkeTa 0 noTpoLukk aomahuHcTaBa. 3a u3payyHaBarbe
MHAeKca NOTPOLLAYKMX LiMjeHa of jaHyapa 2018. roguHe npumjersyjy ce noHaepu
koju ce 6asupajy Ha nogauuma u3 AHkeTe 0 NOTpOLLkbM AomahuHcTasa u3 2015,
roguHe. lMoHaepu ce CBake roguHe KOpUryjy C KpeTareM LjeHa Y NpeTxogHoj
TOAVHN.

Knacudumkauuja

3a obpauyH WHOeKkca NOTpoLlaykuX LinjeHa kopucTu ce Knacudpmkaupja
nuyHe noTpowke npema Hamjenu (Classification of Individual Consumption by
Purpose - COICOP), koja avjenu npou3Boge M ycryre Ha ABaHAeCT OCHOBHWX
ofjerbaka 3a koje ce U3padyHaBajy UHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2021 consists of 619 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauvja

3a MHOeKC NOTpOoLaYkMX LujeHa NOTpebHO je Hajnpuje u3pauyHaTu
enemMeHTapHe MHAeKce (MHOEKC NPoM3BOAa) W MHAEKCEe penpeseHTaTMBHUX CTaBKM
Ha HuBOy rpagoBa. lpu Tome ce kao Mjepa cpefte BpUjEOHOCTU KOpUCTM
reomeTpujcka cpeguHa. ArperaTHM MHOEKCM Ce HakOH Tora u3payyHaBajy
kopuwwTewem [lacnepose (opmyne 3a MOHAEPUCAHY apuUTMETUUKY CPennHy
MOYEBLLN Of, HAJHIXET HNBOA MHAEKCA Penpe3eHTaTUBHe CTaBKe A0 HUBOA YKYMHOT
uHpekca 3a Penybrvky Cpncky. PecepeHTHa 6asa 3a u3padyHaBarbe MHAEKCA je
2015. roguHa.

Ocrane gedmHuuuje

MpousBoa: 6uno koja poGa UnW ycnyra 3a NU4HY NOTPOLLKY Koja ce
MOXE KyNUTH, rpynHu Hasus 3a pobe u ycryre.

PenpeseHTaTMBHa cTaBKa: NPON3BOL, Ha HajHXEM HUBOY arperawmje 3a
Koju Ce MOXe NpOLMjeHUTI NoHAEep.

Ctona npomjeHe: cTona npoMjeHe LWjeHa y OfHOCY Ha oppefeHu
(pethepeHTHI) Nepuop.

Mpunpema caonwTera: Cnasuua Kykpuh
e-mail: slavica.kukric@rzs.rs.ha

V3paje Penybnuyku 3aBog 3a cratuctuky, Penybnuka Cpncka, Bawa flyka, Berska
Mnaherosuha 124 — Ten. +387 51 332700 - B. 4. aupektopa fapko MunyHosuh,
IMaBHN ypeaHuk — M3nasm mjeceuHo — Caonwterse je 0bjaBrbeHo Ha MHTepHeTy Ha
appecu: www.rzs.rsha - E-mail: stat@rzs.rs.ba — Mpunukom kopuwhera
noparaka 06aBe3HO HaBeCTH U3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Velika
Miladenovica 12d - Tel. +387 51 332 700 — Acting Director Darko Milunovic, Editor in
chief — Monthly periodicity — Release is available on the Internet at: www.rzs.rs.ba —
E-mail: stat@rzs.rs.ba — These data can be used provided the source is

acknowledged
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