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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH nHgexc notpoluaykux umjeHa y Penybnuum Cpnckoj, y ebpyapy 2020.
roAvHe y OAHOCY Ha NPeTXoAHM Mjecel, Buwm je 3a 0,1%.

Y opHocy Ha cthebpyap 2019. roguHe, ykynaH MHAEKC MOTPOLUAYKMX LujeHa Y
npocjeky je Buwwy 3a 0,1%.

MocmatpaHo no ogjersuuma HamjeHe notpolure (COICOP) y chebpyapy 2020.
roguHe y ogHocy Ha jaHyap 2020. roguHe, uHaekc ogjerbka Opjeha u obyha Buwm je 3a
1,0%, nHpekc opjerbka XpaHa 1 6esankoxonHa nuha uwm je 3a 0,6%, MHAeKC opjerbka
Pekpeauyja 1 kyntypa Buwn je 3a 0,5%, nHgekc ogjerska OcTana gobpa v ycnyre BULM
je 3a 0,4%, pok je wnpekc opjerbka KomyHukauuwje suwm 3a 0,1%. WHoeken ogjeraka
CraHoBawe, 3pmpaBctBo, O6pasoBate 1 PectopaHn u  xoTenu octamu  cy
HenpomujerseHn. WHaekc opjerka HamjewTaj u nokyRcTBo Hukv je 3a 1,2%, wHAeKc
opjerska MpeBo3 Hwxu je 3a 0,5%, Aok je HAekc opjerbka AmkoxonHa nuha w ayBaH
Hwkv 32 0,1%.

1. MHOEKCK NOTPOLWAYKMX LINJEHA NMPEMA KNACU®UKALIIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in February 2020, in
comparison with the previous month, was 0.1% higher.

Compared to February 2019, total consumer price index was on the
average 0.1% higher.

By COICORP divisions, in February 2020, compared to January 2020,
index of Clothing and footwear was 1.0% higher, index of Food and non-alcoholic
beverages was 0.6% higher, index of Recreation and culture was 0.5% higher,
index of Other goods and services was 0.4% higher, and index of Communication
was 0.1% higher. Index of Housing, index of Health, index of Education and index
of Restaurants and hotels remained unchanged. Index of Furnishings, household
equipment and routine maintenance of the house was 1.2% lower, index of
Transport was 0.5% lower and index of Alcoholic beverages and tobacco was 0.1%
lower.
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= Haavs 112020 112020 112020 I-11 2020 112020 112020 é Name
g 12020 112019 X112019 1112019 @ 2019 @2015 é
00 YKYMHO 100,1 100,1 100,5 100,3 100,9 101,2 00 TOTAL
01 XpaHa u 6esankoxonHa nuha 100,6 100,4 102,3 101,0 101,5 101,9 01 Food and non-alcoholic
beverages
01.01 XpaHa 100,7 100,6 102,5 101,3 101,8 102,1 01.01 Food
01.02 BesankoxonHa nuha 99,7 99,3 100,2 99,1 99,5 100,4 01.02 Non-alcoholic beverages
02 AxroxonHa nuha 1 gysaH 99,9 105,4 102,9 105,5 104,0 126,3 02 Alcoholic beverages and
tobacco
02.01 AnkoxonHa nuha 99,5 101,7 100,3 101,8 100,6 99,9 02.01 Alcoholic beverages
02.02 [lysaH 100,0 107,0 103,9 107,0 105,4 140,0 02.02 Tobacco
03 Ogjeha n obyha 101,0 91,3 95,4 90,7 92,1 549 03 Clothing and footwear
03.01 Ogpjeha 102,6 93,8 96,6 92,6 94,2 59,0 03.01 Clothing
03.02 O6yha 97,7 86,1 929 86,7 87,9 47,5 03.02 Footwear
04 CraHoBatbe, BOAQ, ENEKTPUYHA 100,0 100,7 100,0 100,7 104,4 11,1 04 Housing, water, electricity,
eHepruja, NAuH 1 apyru gas and other fuels
€HepreHTy
04.01 CraHapvHa 100,0 100,0 100,0 100,0 100,0 104,7 04.01 Actual rentals for housing
04.03 Opnpxasatse 1 nonpasak 100,0 100,0 100,0 100,0 100,0 101,2 04.03 Maintenance and repair of the
cTambeHe jeanHuLe dwelling
04.04 CHabpjeBare BOJOM 1 pyre 100,0 105,8 100,0 105,8 102,0 109,6 04.04 Water supply and
KOMyHarnHe ynyre miscellaneous services
related to the dwelling
04.05 EnekTpuyHa eHeprija u gpyru 100,0 100,0 100,0 100,0 105,5 112,8 04.05 Electricity, gas and other fuels
€HepreHTy
05 Hawmjewraj, nokyhctso n 98,8 97,8 98,8 98,6 98,3 941 05 Furnishings, household
PEAOBHO OfpXaBatbe equipment and routine
maintenance of the house
05.01 HamjewwuTaj, nokyhcTso, Tenucu 99,5 100,9 99,8 101,7 100,1 98,2 05.01 Fumiture and furnishings,
1 [ipyre NoAHe NpocTupke carpets and other floor
coverings
05.02 TekcTunHM npoussoay 3a kyhy 99,4 98,5 100,4 99,0 98,9 91,9 05.02 Household textiles
05.03 KyhHu anapatu 99,3 98,7 99,4 98,9 99,0 93,5 05.03 Household appliances
05.04 CrakneHo v cTonHo nocyhe u 99,1 96,1 98,8 96,4 974 82,8 05.04 Glassware, tableware and
kyhHu npubop household utensils
05.05 Anatu v onpema 3a kyhy 1 BpT 100,2 100,0 100,1 99,9 100,0 101,3 05.05 Tools and equipment for
house and garden
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. MHOEKCHK NMOTPOLWAYKMX LINJEHA MPEMA KNACUOUKALIMIN COICOP (Hactasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o o
2 Haave 112020 112020 112020 I-11 2020 112020 112020 2 Name
g 12020 112019 XI12019 I-112019 @2019 @ 2015 g
05.06 |IMpown3sogu u ycnyre 3a 97,9 95,8 978 97,0 97,0 914 05.06 | Goods and services for
penoBHO ofpxaBatse kyhe routine household
maintenance
06 3ppascTBo 100,0 100,8 100,1 100,8 100,5 107,5 06 Health
06.01 {MeauupmHcKM Npon3soan 100,1 101,1 100,2 101,1 100,7 1141 06.01 | Medical products
06.02 [3apaBcTBeHe ycnyre, ocum 100,0 100,3 100,0 100,3 100,3 95,1 06.02 | Out-patient services
BomnHNKIX
06.03  (BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 Mpeso3 99,5 99,7 99,5 99,7 99,4 107,0 07 Transport
07.01 |(MpeBo3Ha cpefcTea 100,0 97,9 98,3 97,9 98,1 91,1 07.01 Vehicles
07.02 |Ynotpeba npeBo3Hux 99,4 99,5 99,5 99,6 994 109,2 07.02 | Use of personal transport
cpeacTasa equipment
07.03 |Ycnyre npeso3a 100,1 102,7 100,2 102,8 101,2 110,0 07.03 Transport services
08 Komyrukaupje 100,1 100,7 100,1 100,6 100,5 100,0 08 Communication
08.01 (MowrTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 08.01 | Postal services
08.02 |TenedoHcka 1 Tenedakc 98,5 941 98,2 93,8 96,3 72,7 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke n Tenedakc 100,1 101,0 100,1 100,9 100,7 101,4 08.03 Telephone and telefax
ycnyre services
09 Pekpeaupja v kyntypa 100,5 103,0 100,8 102,8 102,1 106,5 09 Recreation and culture
09.01 |Ayauo-Bu3yenHa, oTorpadcka 100,8 95,3 1011 94,6 98,1 834 09.01 | Audio-visual, photographic
1 MHhopMaTnyKa onpema and information processing
equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 105,6 100,0 105,6 102,7 112,1 09.02 | Other major durables for
pekpeauujy 1 Kyntypy recreation and culture
09.03 |Ocranu npegmeTy  onpema 3a 99,7 98,3 99,3 98,5 98,7 92,3 09.03 | Other recreational items and
pekpeaLmjy, BpT 1 kyhHu equipment, gardens and pets
TbybuMLp
09.04 |Ycnyre pekpeauuje u kyntype 100,8 105,8 100,8 1054 103,8 112,2 09.04 | Recreational and cultural
services
09.05 |HoBuHe, Ktbure 1 npudop 3a 100,2 1011 100,9 101,0 1011 106,9 09.05 | Newspapers, books and
nucare stationery
09.06  |MyTHW apaHxmaHu 100,0 107,8 103,8 107,1 102,6 114,0 09.06 | Package holidays
10 ObpasoBate 100,0 100,0 100,0 100,0 100,0 100,2 10 Education
10.01 |[MpepsLwKomncKko N OCHOBHO 100,0 100,0 100,0 100,0 100,0 102,5 10.01 Pre-school and primary
obpasoBatse education
10.02 |CpepatboLukoncko obpasosare 100,0 100,0 100,0 100,0 100,0 99,7 10.02 | Secondary education
10.04 |YHuBepauteTtcko obpasoBatbe 100,0 100,0 100,0 100,0 100,0 100,0 10.04 | University education
10.05 |O6pasoBatbe Koje ce He 100,0 100,0 100,0 100,0 100,0 100,0 10.05 | Education not definable by
AeduHMLLE NpeMa HUBOY level
1 PecTopaHu n xotenu 100,0 100,6 100,0 100,6 100,2 103,2 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 100,9 100,0 100,9 100,5 103,9 11.01 Catering services
11.02 |Ycnyre cMjewwTaja 100,0 98,5 100,0 98,5 98,6 99,2 11.02 | Accommodation services
12 Ocrana gobpa u ycnyre 100,4 99,9 100,0 99,7 99,9 96,7 12 Other goods and services
12.01 |InuHa wera 100,7 99,4 100,0 99,1 99,5 96,1 12.01 | Personal care
12.03  |Inynm npeameTy 99,7 98,2 98,9 98,2 97,9 88,6 12.03 Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 94,9 12.05 | Insurance
12.06 |PuHaHcujcke ycnyre 100,1 1131 100,1 113,1 110,7 128,4 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 12.07 | Other services n.e.c.
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'pachmkoH 1. MjeceuHa u roguiukba MHGRauvja
Graph 1. Monthly and annual inflation
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METO/ZIONOLLIKA OBJALLIEHA
HeduHnumja HAEKCa NOTPOLIAYKUX LujeHa

VHAekc noTpowaykix LujeHa npeactaBrba Mjepy MpocjedHe MpoMjeHe
LijeHa npoussoda (poba 1 ycnyra) koje pesnaeHTHa AomahuHCTBa Kymyjy paau
noAMMperba CBOjUX NIMYHNX noTpeba.

HamjeHa

VHOeKC noTpoLayknx LujeHa KOpUCTM ce kao Mjepa MHnauuje, kao
VHAMKATOP 3a OuyBakbe BPWjEOHOCTM KOA YroBopa C WHAEKCHWUM Kriaysynama,
Cryxu kao Aedratop uHanHe noTpole AomahuHCTaBa W KOPUCTM Ce 3a
ynopehuBarbe cTone wHdnauuje ¢ ApyriM peruoHuma.

O6yxBat

MHpexc notpoLuaykmx LvjeHa y Penybnium Cpnckoj n3padyHaea ce Ha OCHOBY
penpeseHTaTBHe NucTe npoussoda kojy y 2020. rogvkm umHm 617 npoussoaa. Ceakor
Mjecela npukynrsa ce euwe of 9 000 uujeHa no yHanpujen AecUHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- leorpadhckn 0ByxBaT: UMjeHe Ce MpuKynrbajy Ha LUECT rokauuja
(rpapmoBa): bara Jlyka, BujersuHa, [oboj, WcrouHo CapajeBo, Mpujemop w
Tpebure.

- O6yxeat npou3BoAa: obyxBaheHM Cy HajBaxHWju NPOU3BOAU W
ycnyre Koje Kynyje PesdaeHTHO CTAHOBHWLITBO pagu (huHamHe MOTPOLUHE.
ObyxsaT pobapa M ycnyra pegoBHO Ce axypupa kako Ou ce ouyBana
penpe3eHTaTUBHOCT NUCTE Npou3eoda C 063MpoM Ha yKyce noTpowada W
HbWXOBE HaBHKe Y Norneay KyrnosuHe.

CHuMarbe umjeHa

LivjeHe ce npukynrbajy npema yTBphieHOM pacriopedy obunacka
NpoAaBHMLA M TPXKHMUA Koje Cy oapefjleHe kao Mjecta CHMMara W npema jacHo
AedmHncaHum - cneuudukalmjama npounssoaalycnyre. CHUMATErb Ha OCHOBY TUX
MHdhopMaLmja camocTanHo Bupajy KoHkpeTaH npoussog uujy hie LuujeHy cHumaTy Ha
oppeheHoM NpofajHoM MjecTy, y Ckragy ca kpuTtepujem HajnpoaaBaHujer pouseoga.
Kako 61 ce ocurypano fa cHumaterbu u3 MjeceLa y Mjecel| CHUMajy LjeHe ucTux
npou3Boaa, Te kako B1 ce MOro NPaTUTU Koje MPOM3BOAE CHUMATESbM MOCMaTpajy Ha
TepeHy, NOTPEBHO je Y YIMTHIK YHU]ETH CBE TPaxKeHe KapaKTepucTuke Npoussoaa, Te
MHopMaLje O eBeHTYanHMM 3amjeHama yKonmKko UX UMa. TakaB HauiH CHUMatba
omoryhyje npaherse npomjeHe kpeTara LvjeHa uamefly asa nepuopa Tj. npahetbe
AVHaMKKe.

3a notpebe WHAeKkca MOTPOLLAYKMX LMjeHa, CHUMake LpjeHa ce BpLuM
creefehvx AaHa y mjecelyy:

- 3a norsonpuBpeaHe NPoOU3BOAE Koju Ce MPoAajy Ha Nujauama, LuvjeHe
ce NpuKynbajy ABa nyTa MjeceyHo 1 To y NpBoj 1 Tpehoj ceamuuy y mjecedly,

- 3a cBe ocTane npou3eode LujeHe ce y cknagy ca Baxehum eBpomnckum
perynaTveama npuKynrbajy jenHom mjeceyHo (navefly 1. u 21. y mjecewyy), ¢ Tam aa ce
HY)HO OApaBa WCTV MHTepBan UameRy NpuKynrbarba.

Mongepu

[MoHaepu koju Ce NpuMjetbyjy 3a 13padyHaBak-e MHAEKCa NOTPOLLAYKIX LijeHa
npeacTaBrbajy CTPYKTYpY MpoCiedHe MOTPOLLHE [OMaNMHCTaBa, OAHOCHO MOKadyjy
penaTveHo yueluhe ogabpaHux NPoVU3BOAA W YCryra Y YKYMHO] NMOTPOLLH:M.

OcHoBHM M3BOp MojaTaka 3a W3pady noxpepa 3a obpauyyH MHAekca
NoTpOLLAYKNX LmjeHa je AHKeTa O NoTpoLLkW AomahuHeTaea. 3a u3padyHasare
MHAEeKca NOTpoLUayKuX LnjeHa of janyapa 2018. ropuHe npuMjetbyjy ce NoHAepu
koju ce ba3upajy Ha nogauuma 13 AHkeTe o noTpoLuku fJomahuHcTasa u3 2015.
roauHe. TMoxaepw ce cBake rofvHe KOPUTYjy C KpeTakeM LitjeHa Y NpeTXOfHO]
TOAMHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopucTi ce Knacucpukaupja
nnyHe noTpolre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenn npou3Bofe W ycryre Ha [BaHAeCT OCHOBHMX
ofjerbaka 3a koje ce 13padyHaBajy UHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2020 consists of 617 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Isto¢no Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is reqularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in @ month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Pumose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperaumja

3a wHoekc moTpowaukMx LujeHa noTpebHO je Hajnpuje M3pauyHaTh
eneMeHTapHe WHAeKce (MHAEKC NpoM3BOAa) N MHAEKCE penpeseHTaTUBHINX CTaBKM
Ha HuBOy rpagosa. [lpy Tome ce kao Mmjepa Cpeawe BpUjEAHOCTW KOpPUCTU
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora M3padyHasajy
kopuwTerem Jlacnepose chopmyne 3a MOHAEPUCAHY apUTMETUYKY CPeauHy
NOYEBLLM O HajHVXEr HNBOA WHAEKCA PenpeseHTaTUBHe CTaBke A0 HWBOA YKYMHOT
nhpekca 3a Penybnuky Cpncky. PedbeperTHa 6a3a 3a u3padyHaBate WHaeKca je
2015. roguHa.

Ocrtane pedmHuumje

Mpou3sBoa: Guno koja poba unu ycnyra 3a NMYHY MOTPOLKY Koja ce
MO3e KynuTi, rpynHI HasvwBe 3a pobe u ycnyre.

PenpeseHTaTBHa CTaBKa: MPOWN3BOZA Ha HAjHKEM HUBOY arperauuje 3a
KOj1 Ce MOXe MPOLMjeHNTY NOHAEP.

Crtona npomjeHe: cTona npoMjeHe LujeHa Yy opHocy Ha oppefheHu
(petbepeHTHM) nepuog.

Mpunpema caoniwTeta: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnnuku 3aBog 3a cratuctuky, Penybnuka Cpncka, bawa Jlyka, Berbka
Mnahenosuha 12g — Ten. +387 51 332700 - Mpod. ap JacmuH Komuh, rnasHm
ypenHuk — Manasu mjeceyHo — Caonwetbe je 06jaBrbeHo Ha WHTepHETY Ha agpecy:

www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwhewa nopaTaka

06aBe3HO HaBeCTH usBop

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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